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Sesavali 

 

     problemis aqtualuroba . kompaniebis mizani, rogorc cnobilia, 

aris mogebis miReba da Sesabamisad, maT mxolod aqcionerebis mimarT 

akisriaT pasuxismgebloba. Tumca, rogorc akademiur, ise biznes wreebSi, 

sul ufro metad batondeba is azri, rom kompania pasuxismgebelia yvela 

dainteresebuli jgufis mimarT da unda hqondes sxva miznebic, garda 

mogebisa. amitom igi unda iTvaliswinebdes Tavisi operirebis socialur da 

ekologiur Sedegebs, aerTianebdes mdgradobis ideas moqmedebaSi, anu 

hqodes korporaciuli socialuri pasuxismgebloba.  

     korporaciuli socialuri pasuxismgebloba 21-e saukunis dasawyisis 

yvelaze ufro moduri Temaa. TiTqmis yvela didi kompania axorcielebs 

socialuri pasuxismgeblobis RonisZiebebs, raTa moiqces imgvarad, rogorc 

misgan klientebi da, zogadad, sazogadoeba moiTxovs. amgvarad, zewola 

kompaniebze TandaTan aqtiurdeba. korporaciuli socialuri 

pasuxismgebloba Tanabrad mniSvnelovania yvela organizaciisTvis, misi 

warmoSobis da kategoriis miuxedavad. yvela zomis da formis kompaniisgan 

Tanamedrove sazogadoeba mTel msoflioSi moiTxovs socialur 

pasuxismgeblobas. vinaidan msoflios winaSe dgas gansxvavebuli 

socialuri problemebi, sazogadoeba elodeba, rom kompaniebi daexmarebian 

maT gadaWraSi.  

     Tanamedrove globaluri ekonomikis pirobebSi da mzardi 

saerTaSoriso vaWrobis zegavleniT, sul ufro meti yuradReba eTmoba 

marketingis eTikis sakiTxebs. globaluri marketingis xanaSi, roca sul 

ufro meti kompania gadis saerTaSoriso bazrebze, xdeba eTikuri 

sakiTxebis win wamoweva, rac ganapirobebs korporaciuli socialuri 

pasuxisismgeblobis sakiTxebisadmi yuradRebis gamaxvilebas, 

gansakuTrebiT, marketingis konteqstSi. sul ufro izrdeba kompaniebisTvis 

saWiroeba, rom Seasrulon dainteresebuli mxareebis moTxovnebi, 

gansakuTrebiT,  arsebuli ekonomikuri cvlilebebis fonze. es moTxovnebi 

ki ukavSirdeba korporaciul socialur pasuxismgeblobas da Tu kompaniebi 

amgvar saqmianobs ar ganaxorcieleben, riskis qveS aRmoCndebian. 
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     marketingi aris mTavari biznes disciplina, romelic yvelaze metad 

zrunavs firmisa da garemos kavSirebze, anu yuradRebas miapyrobs 

korporaciuli socialuri pasuxismgeblobis centralur aspeqts. 

Teoretikosebi da praqtikosebi swavloben da iTvaliswineben eTikuri 

marketingis, ekologiuri ,,mwvane“ marketingis, mizezTan dakavSirebuli 

marketingis da socialuri marketingis sakiTxebs, agreTve, mis gavlenas 

momxmareblebze, aqcionerebze, sxvadasxva dainteresebul jgufebze da 

kompaniis finansur efeqtianobaze. 

     korporaciuli socialuri pasuxismgebloba ukve aRaraa mxolod didi 

korporaciebis kuTvnileba. kerZo biznesi, romelic eTikuri biznesis 

praqtikas swrafad da efeqtianad iTvisebs, gadarCeba. xolo isini, vinc ver 

axerxeben imoqmedon dRes, gaurkveveli momavlis pirispir aRmoCndebian. 

socialuri pasuxismgebloba arCevani rodia, aramed aucileblobaa 

nebismieri kompaniisaTvis, maT Soris qarTuli kompaniebisTvis, romlebic 

socialuri pasuxismgeblobis sakiTxebiT TandaTan interesdebian.  

 

     problemis Seswavlis mdgomareoba . mecnierebs Soris izrdeba 

interesi marketinguli saqmianobis socialuri pasuxismgeblobis 

mniSvnelobaze. radgan matulobs korporaciuli socialuri 

pasuxismgeblobisadmi moTxovna momxmareblebis, investorebis, 

momwodeblebisa da TanamSromlebis mxridan. menejerebs uCndebaT kiTxva, 

Tu rogor marTon es saqmianoba da rogor gaanawilon resursebi. es ki 

iwvevs socialuri pasuxismgeblobis kvlevis saWiroebas, romelic 

ukavSirdeba iseT aspeqtebs, rogoricaa marketingis socialuri 

pasuxismgeblobis, ekologiuri pasuxismgeblobis, mdgradobisa da 

dainteresebul mxareebTan urTierTobis menejmenti. praqtikosebi eZeben 

codnas, romlis gamoyenebac SeiZleba organizaciebSi, raTa ukeTesad 

ganxorcieldes socialuri pasuxismgeblobis menejmenti.  

     korporaciuli socialuri pasuxismgebloba ukve danergilia 

dasavleTis bevr qveyanaSi da warmatebiT xorcieldeba ara mxolod msxvil 

kompaniebSi, aramed saSualo da wvrili biznesic iTvisebs am koncefcias. 

amitom misi kvlevis aqtualuroba ganviTarebul qveynebSi izrdeba. Tumca, 
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globalizaciasTan erTad, korporaciuli socialuri pasuxismgebloba 

ganviTarebad qveynebSic did interess iwvevs.  

     saqarTveloSi ki es koncefcia jer axalia da gacnobis stadiazea. am 

sakiTxebisadmi dabalia sazogadoebis informirebulobis xarisxi, rac 

misadmi nakleb moTxovnilebas warmoSobs.  

     msoflioSi socialuri pasuxismgbelobisadmi mzardi interesis 

miuxedavad, naklebi kvlevebia, romlebic aanalizeben marketingis rols 

korporaciuli socialuri pasuxismgeblobis dizainsa da ganxorcielebaSi. 

     1960-1970-ian wlebSi, rodesac marketingis mkvlevarebma daiwyes 

korporaciuli socialuri pasuxismgeblobis kvleva, isini fokusirebulni 

iyvnen marketingis socialur movaleobebze da ara firmis saerTo 

socialur rolze. amis Sedegad warmoiqmna socialuri marketingis sfero, 

romelic specializebuli iyo marketinguli saqmianobebis wvlilze 

socialurad sasurveli qcevebisa da miznebis miRwevaSi [5; 127]. amgvarad, 

marketingis literaturaSi Seiqmna meti codna marketingis menejerebis 

eTikuri aRqmis, argumentaciebisa da gadawyvetilebebis miRebis procesebis 

Sesaxeb. magram naklebi yuradReba mieqca eTikur pasuxismgeblobebs 

mTlianad firmisTvis. zogadad, warsulSi Catarebuli kvlevebi naklebad 

iTvaliswinebdnen marketinguli Teoriisa da praqtikis rols socialuri 

pasuxismgeblobis ganviTarebis xelSewyobis saqmeSi mTeli organizaciis 

masStabiT [127].  

     warmatebuli marketinguli strategia yovelTvis rodi ukavSirdeboda 

yvela dainteresebuli mxaris moTxovnebisa da saWiroebebis 

dakmayofilebas, aramed kompaniebi mxolod klientebze iyvnen 

orientirebulni. yvela dainteresebul mxareze orientirebuloba ki niSnavs 

imas, rom marketingi gamodis tradiciuli CarCoebidan (bazrebi, 

konkurentebi da arxis wevrebi), raTa Seiswavlos da mimarTos mcdelobebi 

yvela dainteresebuli mxaris moTxovnebis dakmayofilebisken [127].  

     amgvarad, mxolod mogebis maqsimizacia ki ar aris mTavari, aramed 

ufro mniSvnelovania biznesis gadarCena da socialuri saWiroebebis 

dakmayofileba. amitom saWiroa amJamindeli dainteresebuli mxareebisa da 

socialuri saWiroebebis dabalanseba momavlis saWiroebebTan [93].  

bevri kompania acnobierebs, rom momxmarebelTa molodinebis zrda, 
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TanamSromlebis moTxovnebis cvlileba, mTavrobis kanonmdebloba da 

zewola, investorebis daintereseba socialuri kriteriumebisadmi avalebs 

marketings, gamovides organizaciisa da misi momxmareblebis farglebidan. 

aqedan gamomdinare, kompaniebi unda akmayofilebdnen rogorc TaviaTi 

klientebis, aseve sxva dainteresebul mxareebis moTxovnebs korporaciuli 

socialuri pasuxismgeblobis meSveobiT [123].  

     kvlevebi adastureben, rom Tu kompania daakmayofilebs yvela 

dainteresebuli mxaris moTxovnebs, SeZlebs Semosavlis da mogebis 

gazrdas, rac ganapirobebs gadarCenis SesaZleblobas grZelvadian 

perspeqtivaSi. garda amisa, eTikas da socialur pasuxismgeblobas dadebiTi 

gavlena aqvs kompaniis warmatebaze, radgan momxmarebeli msjelobs 

eTikurad, rac, didi albaTobiT, mis yidvebze axdens gavlenas. amasTan, 

socialuri pasuxismgebloba zrdis brendis Rirebulebas da momxmareblis 

loialurobas. amgvarad, socialuri pasuxismgebloba marketingis 

konteqstSi ganskauTrebiT mniSvnelovania kompaniis konkurentuli 

upiratesobisTvis. 

     marketingis socialuri pasuxismgeblobis sakiTxebis mecnieruli 

kvleva jer ar Catarebula saqarTveloSi. Tumca, biznesis socialuri 

pasuxismgeblobis sakiTxebis Seswavlas mieZRvna ori kvleva, romelic 

ganxorcielda gaeros ganviTarebis saagentos globaluri SeTanxmebis 

proeqtis, strategiuli kvlevebisa da ganviTarebis centris da 

sazogadoebirivi azris kvlevis jgufis ,,eisiTi kvleva“ partniorobis 

Sedegad. maT, fokus-jgufebis da interviuebis meSveobiT, Seiswavles, 

rogorc biznesis, aseve, momxmarebelTa damokidebuleba da molodinebi.  

 

     kvlevis mizani da amocanebi . kvlevis mizania Seavsos marketingis 

socialuri pasuxismgeblobis Sesaxeb literaturaSi ganuxilveli 

sakiTxebi da gansazRvros qarTveli momxmareblis aRqma kompaniebis 

socialuri pasuxismgeblobisadmi.  

     winamdebare kvleva motivirebulia im faqtiT, rom arsebobs 

informaciis nakleboba saqarTveloSi biznesis mier ganxorcielebuli 

korporaciuli socialuri pasuxismgeblobis Sesaxeb. kvlevis mizania imis 
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gaanalizeba, Tu ramdenad moTxovnadia socialuri pasuxismgebloba 

momxmareblebis mxridan qarTuli kompaniebisadmi. 

     kvlevis mizania, agreTve, Seiswavlos korporaciul socialur 

pasuxismgeblobasTan dakavSirebuli sakiTxebi, konkretulad, marketingis 

socialuri pasuxismgeblobis Teoriuli safuZvlebi da misi ganxorcilebis 

praqtika, rogorc ganviTarebul, aseve, ganviTarebad qveynebSi.  

     kvlevis mizania, daadginos qarTveli momxmareblis damokidebuleba 

socialuri pasuxismgeblobisadmi, Tu ramdenad moTxovnadia is qarTul 

bazarze, ra potenciali arsebobs imisTvis, rom kompaniam socialuri 

pasuxismgeblobis meSveobiT konkurentul upiratesobas miaRwios.  

     kvlevis amocanaa korporaciuli socialuri pasuxismgeblobis 

sakiTxebisadmi qarTveli momxmareblis interesis Seswavla, Tu rogoria 

momxmareblis aRqma arsebul socialur pasuxismgeblobasTan dakavSirebiT 

da rogoria misi molodini da saWiroebebi, romlebic unda dakmayofildes. 

amasTan, kvleva daadgens, Tu ramdenad aucilebelia qarTuli 

kompaniebisTvis marketingis socialuri pasuxismgeblobis strategiebis 

Seqmna da maTi komunikacia, raTa dainteresebul mxareebze dadebiTi 

zegavlena moaxdinon da SeinarCunon maTi loaluroba grZelvadian 

perspeqtivaSi. 

     kvlevis miznebidan gamomdinare, dasaxul iqna Semdegi amocanebi:  

• mwarmoebeli kompaniis socialuri pasuxismgeblobis rolis 

gansazRvra momxmareblis mier produqciis SerCevisas;  

• momxmareblis informirebulobis xarisxis Seswavla socialuri 

pasuxismgeblobis sakiTxebis irgvliv;  

• sainformacio wyaroebis gamovlena, romlebsac momxmarebeli 

eyrdnoba kompaniis socialuri pasuxismgeblobis Sesaxeb informaciis 

misaRebad;  

• momxmareblis molodinebis gamovlena qarTuli kompaniebis 

socialuri pasuxismgbelobisadmi; 

• socialuri pasuxismgeblobis, rogorc produqtis pozicionirebis da 

diferencirebulobis saSualebis Seswavla;  
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• momxmareblis damokidebulebis Seswavla imasTan dakavSirebiT, Tu 

romeli industriisTvis aris marketingis socialuri 

pasuxismgebloba yvelaze ufro mniSvnelovani;  

• momxmareblis Sefasebis da damokidebulebis gamovlena  qarTuli 

kompaniebis socialuri pasuxismgbelobis RonisZiebebisadmi;   

• qarTuli kompaniebis socialur pasuxismgeblobaze informirebulobis 

Sesaxeb momxmarebelTa kmayofilebis donis gansazRvra;  

• media saSualebebis gamovlena, romelTa meSveobiTac momxmareblebi 

kompaniebisagan moiTxoven komunikacias da Ria informacias 

socialuri pasuxismgeblobis RonisZiebebis Sesaxeb;  

• qarTuli kompaniebis mier ganxorcielebuli socialuri 

pasuxismgeblobis RonisZiebebis motivebisa da mis 

gansaxorcieleblad xelSemSlel faqtorebTan dakavSirebiT 

momxmareblis aRqmis gansazRvra; 

• momxmarebelTa socialur-demografiuli maxasiaTeblebis gansazRvra. 

 

     kvlevis sagani da obieqti . sadisertacio kvlevis sagans 

warmoadgens marketingis socialuri pasuxismgeblobis Teoriuli da 

praqtikuli sakiTxebi. kvlevis obieqtia saqarTvelos samomxmareblo 

bazari, konkretulad, qarTuli kompaniebis socialuri pasuxismgeblobis 

RonisZiebebTan dakavSirebiT qarTveli momxmareblis damokidebulebis 

marketinguli kvlevis sakiTxebi.  

 

     sadisertacio naSromis mecnieruli siaxle . kvleva warmoadgens 

korporaciuli socialuri pasuxismgeblobis sakiTxebisa da marketingis 

socialuri pasuxismgeblobisadmi qarTveli momxmareblebis Sesaxeb pirvel 

mecnierul gamokvlevas.  

     disertaciaSi warmodgenilia socialur pasuxismgeblobasTan 

dakavSirebiT qarTvel momxmarebelTa damokidebulebisa da aRqmis 

sakiTxebi. am TvalsazrisiT naSromi siaxlea, rogorc Teoriuli, aseve 

praqtikuli mniSvnelobiT.   
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     Teoriul doneze is daexmareba mkvlevarebs, dagegmon da 

ganaxorcielon kvlevebi korporaciuli socialuri pasuxismgeblobis 

sakiTxebis irgvliv. naSromi warmoadgens safuZvels korporaciuli 

socialuri pasuxismgeblobis da konkretulad, marketingis socialuri 

pasuxismgeblobis sakiTxebis samomavlo kvlevisTvis saqarTveloSi. igi 

qarTul bazarze moqmed kompaniebs gaacnobs amJamindel da samomavlo 

tendenciebs samomxmareblo bazarze socialuri pasuxismgeblobis 

RonisZiebebis moTxovnilebasTan dakavSirebiT, agreTve, mis SesaZleblobebs 

konkurentul brZolaSi warmatebis misaRwevad. naSromis mecnierul 

siaxleTa Soris aRsaniSnavia Semdegi:  

• Seswavlilia qarTveli momxmareblis damokidebuleba socialuri 

pasuxismgeblobisadmi zogadad da, konkretulad, qarTuli kompaniebis 

socialuri pasuxismgeblobis RonisZiebebTan dakavSirebiT;  

• Seswavlilia qarTveli momxmareblis prioritetebi produqciis 

SeZenisas;  

• Seswavlilia qarTveli momxmareblis informirebulobis xarisxi 

korporaciuli socialuri pasuxismgeblobis Sesaxeb da 

gamovlenilia informaciis miRebis ZiriTadi wyaroebi;  

• dadgenilia momxmareblis kompaniisadmi moTxovnebi socialuri 

pasuxismgeblobis RonisZiebebTan dakvaSirebiT; 

• gansazRvrulia is dargebi, romlebisganac momxmarebeli yvelaze 

metad moiTxovs socialur pasuxismgeblobas;  

• Seswavlilia momxmarebelTa informirebulobis xarisxi qarTuli 

kompaniebis socialuri pasuxismgeblobis Sesaxeb da maTi molodini 

socialuri pasuxismgbelobis RonisZiebebTan dakavSirebiT; 

• gamokvleulia momxmareblis damokidebuleba qarTuli kompaniebis 

mier ganxorcielebuli socialuri pasuxismgeblobis RonisZiebebTan 

dakavSirebiT; 

• gansazRvulia is sainformacio nakadebi/stimulebi, romlebsac irCevs 

momxmarebeli marketingis socialuri pasuxismgeblobis Sesaxeb 

informaciis misaRebad; 
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• Seswavlilia momxmareblis azri qarTuli kompaniebis mier 

socialuri pasuxismgeblobis ganxorcielebis motivebisa da 

xelSemSleli faqtorebis Sesaxeb.   

 

     naSromis praqtikuli mniSvneloba . kvleva mniSvnelovania 

biznesSi CarTuli adamianebisTvis, agreTve, biznesis administrirebisa da 

ekonomikis sferoSi moRvawe mecnierebisa da mkvlevarebisTvis. garda amisa, 

Sesabamisi fakultetebis studentebs SeuZliaT disertaciis masalebis 

gamoyeneba swavlisa da kvlevis procesSi.  

     kvlevas praqtikuli mniSvneloba aqvs kompaniebisTvis da 

gansakuTrebiT, korporaciuli socialuri pasuxismgeblobiT 

dainteresebuli menejerebisTvis, romelTac saSualeba eZlevaT, kvlevis 

Sedegebi gamoiyenon momxmareblis mosazidad, konkurentuli upiratesobis 

misaRwevad, bazarze grZelvadiani warmatebis mosapoveblad da 

gadasarCenad. kvlevis Sedegebis gacnoba kompaniebs daexmareba socialuri 

pasuxismgeblobis efeqtur danergvaSi, mis marTvasa da ganviTarebaSi. 

     kvleva xels Seuwyobs kompaniebs momxmarebelTa moTxovnis 

maxasiaTeblebis ukeT SecnobaSi. agreTve, saqarTvelos bazarze maTi 

produqciis ufro efeqtur pozicionirebaSi. amdenad, kvleva daexmareba 

qarTul kompaniebs iseTi marketinguli strategiis CamoyalibebaSi, 

romelic uzrunvelyofs miznis miRwevas efeqturad.  

     kvleva, aseve, daainteresebT politikosebs, kanonmdeblebs, maRali 

Tanamdebobis pirebs, romlebic swavloben qveyanaSi korporaciuli 

socialuri pasuxismgeblobis danergvis sakiTxebs. maT saSualeba miecemaT, 

gaecnon, rogorc momxmareblis damokidebulebas am sakiTxebisadmi, agreTve, 

ganviTarebuli Tu ganviTarebadi qveynebis gamocdilebas da gansazRvron, 

ramdenad saWiroa sakanonmdeblo iniciativebi da reformebi korporaciuli 

socialuri pasuxismgeblobis danergvisTvis saqarTveloSi. 

     warmodgenili kvleva, aseve, mniSvnelovania arasamTavrobo da 

arakomerciuli organizaciebisTvis, romlebsac SeuZliaT ise Secvalon 

TavianTi marketinguli RonisZiebebi da strategiuli menejmenti, rom 

moargon biznesis interesebs da iTanamSromlon kompaniebTan 

korporaciuli socialuri pasuxismgeblobis farglebSi, meti yuradReba 
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miaqcion aRniSnul sakiTxebs da gamoiyenon socialuri pasuxismgeblobis 

tendenciebi TavianT saqmianobaSi sazogadoebis sasikeTod. 

 

     kvlevis Sedegebis aprobacia da publikacia . disertaciaSi 

warmodgenili kvlevis Sedegebi gamoqveynebulia saerTaSoriso masStabis 

akademiur da samecniero JurnalebSi. naSromis aprobacia Sedga ivane 

javaxiSvilis saxelobis Tbilisis saxelmwifo universitetis ekonomikisa 

da biznesis fakultetis marketingis kaTedris sxdomaze 2012 wlis 21 

noembers. 

 

     sadisertacio naSromis moculoba da struqtura . 

sadisertacio naSromis ZiriTadi teqsti moicavs 195 gverds. disertacia 

Sedgeba Sesavlis, sami Tavis, 22 qveTavis, daskvnebisa da winadadebebisagan. 

naSroms Tan erTvis gamoyenebuli literaturis sia 226 dasaxelebiT da 

danarTebiT. disertaciis teqstSi CarTulia 6 sqema, 14 cxrili, 10 grafiki 

da 59 diagrama.    
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Tavi 1. korporaciuli socialuri pasuxismgeblobis 

aspeqtebi marketingis konteqstSi 

 

Sesavali 

     mecnierebs Soris sul ufro da ufro izrdeba interesi marketinguli 

saqmianobis socialuri pasuxismgeblobis mniSvnelobaze. vinaidan 

matulobs korporaciuli socialuri pasuxismgeblobisadmi moTxovna 

momxmareblebis, investorebis, momwodeblebisa da TanamSromlebis mxridan, 

menejerebs uCndebaT kiTxva, Tu rogor marTon es saqmianoba da rogor 

gaanawilon resursebi. es ki iwvevs socialuri pasuxismgeblobis kvlevis 

saWiroebebs, romlebic ukavSirdeba iseT aspeqtebs, rogoricaa marketingis 

socialuri pasuxismgeblobis, ekologiuri pasuxismgeblobis, mdgradobisa 

da dainteresebul mxareebTan urTierTobis menejmenti. praqtikosebi eZeben 

codnas, romlis gamoyenebac SeiZleba organizaciebSi, raTa ukeTesad 

ganxocieldes socialuri pasuxismgeblobis menejmenti.  

     bolo aTwleulebis ganmavlobaSi, fundamenturi cvlilebebi moxda 

sazogadoebasa da biznesSi [95; 25]. erT-erTi maTgania pasuxismgeblobis 

mqone korporaciuli qceva, romlic ukve savaldebuloa da aRar aris 

biznesis arCevani. es cvlilebebi fundamenturad gamoiwvia molodinebma, 

romlebic sazogadoebas aqvs biznesis rolisadmi. arsebobs mravali niSani, 

rom sazogadoeba araa tolerantuli iseTi saqcielisadmi, rasac 

iwynarebda warsulSi; warmoiSva molodinebis axali done [95]. aqedan 

gamomdinare, marketingis Teoretikosebi da praqtikosebi dadgnen axali 

gamowvevis winaSe – upasuxon momxmareblebis socialuri 

pasuxismgeblobisadmi moTxovnebs [41; 48; 69]. 

     socialur pasuxismgeblobaze dafuZnebuli biznesisadmi mzardi 

moTxovnebisa da mdgradobisTvis sazogadoebis mxardaWeris miuxedavad, me-

20 saukunis bolo ori aTwleuli xasiaTdeboda korporaciebis winaaRmdeg 

mimarTuli kampaniebis simravliT. am kampaniebis iniciatorebi iyvnen 

profesiuli kavSirebi, aqtivistTa jgufebi an orive maTganisgan Seqmnili 
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koaliciebi. antikorporaciul kampaniebs, ZiriTadad, warmarTavdnen 

arasamTavrobo organizaciebi, romlebic miznis misaRwevad iyenebdnen 

modernistul media strategiebs [202] da inovaciur marketings. es kampaniebi 

zewolas axorcielebdnen firmebze da maT reputacias eWvqveS ayenebdnen 

[202; 99].   

     erT-erTi yvelaze didi da yvelaze ufro cnobili kampania is 

winaaRmdeg iyo mimarTuli. profkavSirebi axdendnen Nike-ze zewolas, raTa 

mas SeerTebul StatebSi Seecvala Tavisi ZiriTadi biznesmodeli da 

daebrunebina zogierTi samrewvelo samsaxuri mainc [202]. arasamTavrobo 

organizaciebs, socialur aqtivistebs da religiur jgufebs undodaT, 

aeZulebinaT naiki da sxva transnacionaluri korporaciebi, rom 

eRiarebinaT da gaeziarebinaT imaze ufro maRali Sromis saerTaSoriso 

standartebi, rac arsebobda aziis qveynebSi, saidanac naikis TiTqmis yvela 

produqti maragdeboda [202].  

     Nike-is sawinaaRmdego kampaniam daamtkica, rom socialuri 

pasuxismgeblobis armqone kompania seriozuli safrTxis qveS dgas, 

gansakuTrebiT, Cvens informaciul saukuneSi, internet marketingis Tu 

socialuri marketingis amouwuravi SesaZleblobebis pirobebSi.  

     informaciul saukunes Tan axlavs meti Zalaufleba da meti 

pasuxismgeblobac sxvadasxva aqtorebis mimarT, romlebic qmnian axal 

globalur, eleqtronulad urTierTdakavSirebul samoqalaqo 

sazogadoebas. axla ukve sampolusiani msoflioSi vcxovrobT, romelic 

Sedgeba didi biznesebis, Zlevamosili mTavrobebisa da  globaluri 

samoqalaqo sazogadoebisgan. amitom ekonomikur da politikur liderebs 

aqvT ori arCevani: an gaiTvaliswinon samoqalaqo sazogadoebis moTxovnebi, 

rasac moaqvs mdgradi ganviTareba, an ugulebelyon globaluri samoqalaqo 

sazogadoebis interesebi, rac marcxis riskis tolfasia [153]. sazogadoebis 

interesebis kvleva da maT saWiroebebze reagireba ki marketingis 

movaleobaa.  
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1.1 . korporaciuli socialuri pasuxismgeblobis arsi 

 

     korporaciuli socialuri pasuxismgeblobis Sesaxeb diskusia daiwyo 

1953 wels, rodesac am Temaze pirveli wigni ,,biznesmenis socialuri 

pasuxismgeblob“1 gamoqveynda amerikis SeerTebul StatebSi [122]. pirvelad 

bouenma gamoiyena korporaciuli socialuri pasuxismgeblobis cneba. is 

ambobda, rom mewarme pasuxismgebelia imaze, rom sazogadoebis molodinebs, 

miznebsa da Rirebulebebs angariSi gauwios [14]. 

     devisi (Davis) warmogvidgens korporaciuli socialuri 

pasuxismgeblobis klasikur gansazRvrebas Semdegnairad: esaa reagireba 

sakiTxebze, romlebic firmis viwro ekonomikur, teqnikur da kanonier 

valdebulebebs aRemateba da miiRweva socialuri sargebeli im tradiciul 

ekonomikur mogebasTan erTad, romlisTvisac firma iRwvis [51; 118]. 

     korporaciuli socialuri pasuxismgeblobis koncefciam msoflio 

yuradReba miiqcia da rezonansi gamoiwvia globalur ekonomikaSi. amis 

mizezia globalizacia da saerTaSoriso vaWroba, rac airekleba biznesis 

mzard kompleqsurobaSi da misadmi gamWvirvalobisa da korporaciuli 

pasuxismgeblobisadmi moTxovnebSi. tradiciulad moiazreboda, rom 

mTavrobebs aqvT erTpirovnuli pasuxismgebloba mosaxleobis 

sacxovrebeli pirobebis gaumjobesebisTvis. magram sazogadoebis 

saWiroebebma gadaaWarbes mTavrobebis SesaZleblobebs, daakmayofilon es 

moTxovnebi. am konteqstSi, sazogadoebis yuradRebis fokusma gadainacvla 

biznesisken da kompaniebic cdiloben diferencirebas korporaciuli 

socialuri pasuxismgeblobis meSveobiT [101]. 

     Teoretikosebi da praqtikosebi cdiloben socialuri 

pasuxismgeblobis universaluri gansazRvrebis dadgenas [31], magram mravali 

definiciis miuxedavad [189], am droisTvis erTi avtoritetuli gansazRvreba 

ar arsebobs [174; 40].  

     korporaciuli socialuri pasuxismgeblobis aRsaniSnavad iyeneben 

iseT terminebsac, rogoricaa: ,,korporaciuli socialuri mwarmoebluroba“, 

,,mdgradi biznesi“,  ,,mdgradobaze pasuxismgebeli biznesi“ [106], 

                                                
1 Howard Rothmann Bowen:  “Social Responsibilities of the Businessman”. 
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,,korporaciuli moqalaqeoba“, ,,pasuxismgeblobis mqone biznesi“, 

,,mdgradoba“, ,,korporaciuli pasuxismgebloba“, ,,korporaciuli 

mmarTveloba“, ,,garemos socialuri mmarTveloba“, ,,korporaciuli 

moqalaqeoba“ [174]. yvela es termini gamoxatavs kompaniis pasuxismgeblobas 

dainteresebuli mxareebis mimarT [174; 170] da niSnavs, rom kompaniam 

maqsimalurad gazardos dadebiTi gavlena sazogadoebaze da, amavdroulad, 

mogebac. socialuri pasuxismgebloba aris efeqturi instrumenti 

sazogadoebrivi imijis gasaumjobeseblad [106]. 

     rous (Rowe) Tanaxmad, socialuri pasuxismgebloba aris 

TviTregulacia, romelic warmoadgens mTavrobis Carevis gareSe globalur 

bazarze biznesisa da sazogadoebis interesebis balansis gzas [167]. 

     socialur pasuxismgeblobas ganmartavs korporaciebis mier 

dafinansebuli aramomgebiani globaluri organizacia "biznesi socialuri 

pasuxismgeblobisTvis"2, rogorc komerciuli warmatebis miRwevas imgvarad, 

rom kompaniebma, amavdroulad, pativi scen eTikur Rirebulebebs da 

gaiTvaliswinon sazogadoebrivi da ekologiuri interesebi [214].  

     SesaniSnavi definicia warmoadgina norvegiis premier-ministrma 3  1985 

wels: ,,Tanamedrove moTxovnebis dakmayofileba momavali Taobebis im 

SesaZleblobebis daTmobis gareSe, rom daakmayofilon TavianTi sakuTari 

moTxovnebi“ [160].  

     farTodaa gavrcelebuli evrokomisiis ganmarteba korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, rogorc koncefcia, romelsac 

efuZneba biznesi, raTa Tavis saqmianobaSi socialuri da ekologiuri 

moTxovnebisa da dainteresebul mxareebTan urTierTobebis integrireba 

nebayoflobiT moaxdinos [14; 67; 17; 40]. mdgradi ganviTarebis msoflio 

biznes-sabWo 4  Tanaxmad, korporaciuli socialuri pasuxismgebloba aris 

kompaniebis saqmianoba eTikur principebze dayrdnobiT da biznesis wvlili 

mdgrad ekonomikur ganviTarebaSi, TanamSromlebis, adgilobrivi 

                                                
2 Business for Social Responsibility. 
3 Gro Harlem Brundtland. 
4 The World Business Council for Sustainable Development, SemoklebiT: WBCSD, warmoadgens 
koalicias, Semdgars 200 saerTaSoriso kompaniisgan 35 qveynidan da 20 ZiriTadi 
industriuli seqtorisgan. 
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mosaxleobisa da mTeli sazogadoebis cxovrebis xarisxis 

gasaumjobeseblad [216; 169]. 

     biznesis socialuri pasuxismgebloba aris biznesis nebayoflobiTi 

wvlili sazogadoebis ganviTarebis socialur, ekonomikur da ekologiur 

seqtorebSi [211; 213], romelic uSualod ukavSirdeba kompaniis ZiriTad 

saqmianobas da scildeba kanoniT dadgenil minimums [170; 97]. 

     1960 wels keit devisi (Keith Davis) varaudobda, rom socialuri 

pasuxismgebloba biznesisTvis niSnavs gadawyvetilebebis miRebas da 

qmedebebis ganxorcielebas, romlebic, nawilobriv mainc, firmis pirdapiri 

ekonomikuri an teqnikuri interesebis miRmaa [31]. 

     korporaciuli socialuri pasuxismgeblobis bolodroindeli 

gansazRvreba orientirebulia sxvadasxva dainteresebuli mxareebisadmi 

firmis pasuxismgeblobaze [184; 103; 189]. 

     ufro zogadad, socialuri pasuxismgebloba aris strategiis, 

praqtikisa da programebis erToblioba, romelic integrirebulia biznesis 

operaciebSi da gadawyvetilebis miRebis procesSi. misi mizania 

sazogadoebaze kompaniis saqmianobis dadebiTi zegavlenis maqsimalurad 

gazrdis uzrunvelyofa [49; 213]. 

     korporaciuli socialuri pasuxismgeblobis yvelaze xSirad 

citirebuli gansazRvrebebi Camoayalibes qerolma (Carroll) da lantosma 

(Lantos). qeroli ganasxvavebs socialuri pasuxismgeblobis oTx komponents 

(ix. sqema 1): ekonomikurs (magaliTad, samsaxurebi, xelfasebi), legalurs 

(kanonTan Sesabamisoba, TamaSis wesebis dacva), eTikurs (moraluroba, 

samarTlianoba) da diskreciulobas (nebayoflobiTi filantropiuli 

saqmianoba) [31; 117]. qerolis Tanaxmad, (1) biznesi mudmivad da warmatebulad 

unda misdevdes maqsimaluri mogebis miRebis mizans, rogorc ekonomikur 

pasuxismgeblobas; (2) biznesi yovelTvis unda daemorCilos kanonebsa da 

wesebs, Tavisi saqmianobis yvela doneze, rac ukavSirdeba produqciis an 

momsaxurebis miwodebas, raTa Seasrulos legaluri pasuxismgebloba; (3) 

biznesi unda gascdes kanonebisa da regulaciebisadmi valdebulebas da ise 

warmarTos saqmianoba, rom gaiTvaliswinos farTo sazogadoebis 

Rirebulebebi, aseve, mzad iyos axali Rirebulebebis Sesagueblad, raTa 

Seasrulos eTikuri pasuxismgeblobebi; (4) biznesma mxari unda dauWiros 
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saganmanaTleblo, religiur, mxatvrul, samedicino, socialur 

keTildReobas, sxva saqvelmoqmedo wamowyebebs, raTa Seasrulos 

filantropiuli pasuxismgeblobebi [202; 10; 30; 32].  

 

sqema 1. qerolis socialuri pasuxismgeblobis piramida 

 

 

wyaro: Carroll, 1991. 

 

     qerolis piramida efuZneba oTxnawiliani perspeqtivis ideas, rom 

korporacias aqvs ara mxolod ekonomikuri da legaluri valdebulebebi, 

aramed eTikuri da filantropiuli pasuxismgeblobebic, rac bizness 

akisria sazogadoebis winaSe. maT Soris, yvelaze fundamenturi 

valdebulebaa ekonomikuri [31; 33].  

jivas (Geva) Tanaxmad, piramida xazs usvams, rom biznesis fundamenturi 

pasuxismgebloba aris ekonomika. biznesis finansuri interesia, 

daemorCilos kanons, moiqces eTikurad da iyos filantropiuli. amdenad, 

socialuri pasuxismgebloba SeiZleba iyos firmis konkurentuli 

strategiis nawili [80]. 

lentosma es kategoriebi daiyvana samamde: eTikuri, altruistuli da 

strategiuli. lentosis Tanaxmad, korporaciuli socialuri 

pasuxismgeblobis eTikuri aspeqti aris moralurad aucilebeli da 

aRemateba firmis ekonomikur da legalur valdebulebebs. kompania 

pasuxismgeblobas iRebs, rom Tavidan aicilos ziani da sazogadoebis 

dazaraleba maSinac ki, Tu biznesi ver miiRebs pirdapir sargebels. 

iyo Segnebuli korporaciuli 

moqalaqe 

iyo eTikuri 

 
daemorCilo kanons 

 

iyo 

rentabeluri 

sasurveli 

mosalodneli 

savaldebulo 

savaldebulo 
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socialuri pasuxismgeblobis altruistuli aspeqti aris filantropuli 

xasiaTis, romelic Seicavs nebayoflobiT zrunvas sazogadoebisadmi, imis 

miuxedavad, miiRebs Tu ara firma finansur sargebels [117].  

     radgan qerolis filantropiuli kategoria arasaWirod Cans misi 

nebayoflobiTi bunebis gamo, igi ar ganixileba, rogorc biznesis 

movaleoba an socialuri pasuxismgebloba. aqedan gamomdinare, Svarci da 

qeroli (Schwartz & Carroll) warmogvidgenen samdonian midgomas (ix. sqema 2), 

romlis sami ZiriTadi dargi – ekonomikuri, legaluri da eTikuri 

pasuxismgeblobebi aerTianebs socialuri pasuxismgeblobis Svid 

kategorias, romelic nawilobriv emTxveva sam ZiriTad dones. 

filantropiul kategorias ki miakuTvneben eTikur an/da ekonomikur 

pasuxismgeblobas im mizeziT, rom zogjer rTulia ,,filantropiuli“ da 

,,eTikuri“ saqmianobebis erTmaneTisgan gansxvaveba, rogorc Teoriul, aseve 

praqtikul doneze da rom filantropiuli saqmianobebi ekonomikur 

interesebs efuZneba [175].  

      

sqema 2. korporaciuli socialuri pasuxismgeblobis samdoniani modeli   

 

wyaro: Schwartz & Carroll, 2003: 509                  
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miuxedavad imisa, rom ekonomikuri, legaluri da eTikuri sistemebi 

gadajaWvuli da ganuyofelia, TiToeuli maTgani garkveulwilad SeiZleba 

“wminda” donezec arsebobdes [175].  

     korporaciuli socialuri pasuxismgeblobisadmi sawinaaRmdego 

mosazrebebi aqvs sternbergs (Sternberg). misi mtkicebiT, yvela definicia 

arasrulyofilia da bundovani. iseTi terminebi ki, rogoricaa 

,,urTierTierTobebis gamyareba“, ,,mdgradi ekonomikuri ganviTareba“, 

,,cxovrebis xarisxis gaumjobeseba“ da ,,mTeli sazogadoeba“, erTi mxriv, 

gansazRvrebas gaurkvevels xdian, xolo meore mxriv, biznessa da 

korporaciebs damatebiT pasuxismgeblobas akisreben imisTvis, rac maTi 

saboloo miznebis Sesrulebas scildeba [186]. 

     sternbergis Tanaxmad, kompaniebi da biznesi aris kategoriulad 

gansxvavebuli Sinaarsis matarebeli cnebebi. ,,kompania“, ,,korporacia“ 

aRniSnavs garkveul organizaciul struqturas, romelTa miznebi 

SeTanxmebulia mis aqcionerebTan: is SeiZleba ar iyos da xSirad arc aris 

biznesi. ,,biznesi“ piriqiT, aRniSnavs konkretul mizans: saqonlis an 

momsaxurebis gayidviT mflobelis kapitalis maqsimalur gazrdas 

grZelvadian perspeqtivaSi. am saboloo biznes miznisTvis, Cveulebriv, 

iRwvian ara korporaciebis meSveobiT, aramed individualuri mewarmeobis 

da amxanagobis meSveobiT. did britaneTSi, magaliTad, biznesis mxolod 

meoTxeds aqvs korporaciis forma [186].  

     saqarTvelos strategiuli kvlevebisa da ganviTarebis centris 

Tanaxmad, termini ,,korporaciuli socialuri pasuxismgebloba“ ver 

gadmoscems zustad inglisurenovani terminis ,,Corporate Social Responsibility“ 

mniSvnelobas, radganac qarTul enaze ,,socialuri pasuxismgebloba“ 

SesaZloa ufro socialuri problemebis gadaWrisaken mimarTul 

iniciativebad iyos aRqmuli da, Sesabamisad, daviwrovdes cnebis 

mniSvneloba. amitom warmoadgenen termins ,,korporaciuli sazogadoebrivi 

pasuxismgebloba“, rac moiazrebs korporaciaTa pasuxismgeblobas sociumis 

winaSe da gamoxatavs dainteresebuli mxareebisa da mTeli 

sazogadoebisadmi kompaniaTa pasuxismgeblobas, ekonomikur, ekologiur da 

socialuri seqtorebSi kompaniebis nebayoflobiT wvlils [169]. magram iqve 
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uars acxadeben terminis gamoyenebaze im mizeziT, rom socialuri 

pasuxismgeblobis cneba qarTul realobaSi ukve damkvidrebulia [169]. 

     dalsrudma (Dahlsrud) gaaanaliza korporaciuli socialuri 

pasuxismgeblobis 37 definicia da daadgina misi xuTi aspeqti [141], 

romelic saerToa yvela am definiciisTvis. yvelaze mniSvnelovania 

dainteresebuli mxareebis da socialuri aspeqtebi, romelTac mohyveba 

ekonomikuri aspeqtebi. Semdegia socialuri pasuxismgeblobis 

nebayoflobiTi aspeqti dabolos, yvelaze naklebad mniSvnelovania 

ekologiuri aspeqtebi. dalsrudis daskvniT, arc erTi es definicia, 

sinamdvileSi, ar gansazRvravs biznesis korporaciul socialur 

pasuxismgeblobas, aramed, zogadad ganixilavs mas, rogorc fenomens. 

definiciebi gviCveneben, rom korporaciuli socialuri pasuxismgebloba ar 

aris axali konceptualur doneze, bizness yovelTvis hqonda socialuri, 

ekologiuri da ekonomikuri gavlena, zrunavda dainteresebul mxareebze 

(mTavroba, klientebi, mflobelebi) da interesdeboda normatiuli aqtebiT 

[49; 77].  

     mkvlevarTa mtkicebiT, kompaniebi unda iTvaliswinebdnen socialuri 

pasuxismgeblobis aspeqtebs yvela gadawyvetilebis miRebisas - produqtis 

dizainidan mis gayidvebamde da distribuciamde, personalis SerCevidan maT 

gaTavisuflebamde, nedleulis arCevidan da gamosayenebeli energiis 

wyarodan saboloo produqtamde, finansuri resursebis miRebidan maT 

investiciamde da a. S.; korporaciuli socialuri pasuxismgeblobis 

aspeqtebi, aseve, gasaTvaliswinebelia mesame pirisTvis informaciis 

gadacemisasac [53]. 

     amgvarad, kompania cdilobs, daadginos saqmianobebi da moqmedebebi, 

romlebic sargeblis momtani iqneba biznesisTvisac da sazogadoebisTvisac 

[162]. amas ki mivyavarT strategiuli socialuri pasuxismgeblobis cnebamde, 

rac aris strategiuli filantropia, romlis mizanicaa, miaRwios 

strategiul biznes miznebs da, amavdroulad, xeli Seuwyos socialur 

keTildReobas [100]. 

     amrigad, socialuri pasuxismgeblobis cnebis sayovelTaod 

aRiarebuli gansazRvrebis ararsebobis miuxedavad, yvela definicia 

iziarebs ZiriTad principebs, rasac efuZneba socialuri pasuxismgebloba. 
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es aris kompaniebis neba, mogebis miRebis miznebTan erTad,  

gaTvaliswinebul iqnas sxvadasxva dainteresebuli mxaris grZlevadiani 

socialuri, ekonomikuri da ekologiuri miznebi.  

 

1.2. socialuri pasuxismgeblobis ganviTarebis istoria 

da samomavlo tendencia 

 

     korporaciuli socialuri pasuxismgebloba saTaves iRebs 1940-1950-iani 

wlebidan da biznesisgan moiTxovs, rom moicvas ,,ekonomikuri, legaluri, 

eTikuri da filantropiuli molodinebi, rac sazogadoebas aqvs 

organizaciis mimarT drois mocemul momentSi“ [202].  

     istoria gviCvenebs, rom biznes eTikasTan dakavSirebuli ZiriTadi 

sakiTxebi yovelTvis aRelvebda sazogadoebas, magram drosTan erTad 

icvleba am problemebis kulturuli da teqnologiuri konteqstebi [37]. 

     evropaSi, korporaciuli socialuri pasuxismgeblobis idea, pirvelad 

axsena evrokomisiis prezidentma delorsma5, 1993 wels [209; 139]. 

     Tumca, mecnierTa azriT, is, rasac dRes socialur pasuxismgeblobas 

vuwodebT, daiwyo korporaciebis SeqmnisTanave, me-19 saukuneSi. biznes 

krizisma ki, 1960-1970-ian wlebSi, Seqmna Tanamedrove korporaciuli 

socialuri pasuxismgebloba [167]. marTlac, 1965 da 1977 wlebSi, amerikis 

SeerTebuli Statebis kongresma socialuri pasuxismgeblobis sakiTxebTan 

dakavSirebuli axali kanonebi miiRo, romlebic exeboda dasaqmebulTa 

janmrTelobasa da usafrTxoebas, produqciis usafrTxoebas, toqsikur 

narCenebsa da sufTa wyals, ekologiur zegavlenebs da aregulirebda 

finansur sistemebs [31; 167; 155]. 

     cneba ,,korporaciuli socialuri pasuxismgebloba“ momdinareobs 

angloamerikuli kulturidan [14]. jer kidev me-19 saukunesa da me-20 

saukunis dasawyisSi, socialuri pasuxismgebloba TavianT samewarmeo 

sferoSi ganaxorcieles iseTma mewarmeebma, rogorebic iyvnen endriu 

                                                
5 Jacques Lucien Jean Delors – evrokomisiis prezidenti 1985-1994 ww.  
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karnegi, henri fordi da jorj kedburi. maT hqondaT, magaliTad, jandacvis 

programebi TanamSromelbisTvis, xolo muSebisTvis binebiT uzrunvelyofis 

programebi [14; 75; 214]. 

     magram korporaciuli socialuri pasuxismgeblobis koncefcia ufro 

adrindelia da saTaves iRebs gviandel me-15 saukunis evropaSi, rodesac 

germanelma bankirma, iakob fugerma (Jacob Fugger), erT-erTma umdidresma 

adamianTaganma istoriaSi, gadawyvita, Raribi ojaxebisTvis, Tavis qalaqSi, 

mieca saxlebi. es gadawyvetileba warmoSva xalxis mier fugeris gakicxvam 

misi monopolisturi qcevis gamo. fugeris mier korporaciuli socialuri 

pasuxismgeblobis ganxorcieleba iyo filantropiuli qmedeba. mdidari 

ojaxebis mier RaribebisTvis daxmarebis gaweva, im dros, iyo erTi-erTi 

niSani imisa, Tu rogor ganviTarda korporaciuli socialuri 

pasuxismgebloba Tanamderove epoqaSi. is sirTuleebi, rasac aSS-is 

koporaciebi awydebodnen me-20 saukuneSi, iyo imis msgavsi, rasac fugeri 

Seejaxa. aSS-Si menejerebs mouxdaT uaryofiTi sazogadoebrivi azris 

gadalaxva, roca maTma saqmianobebma mizanTropuli xasiaTi miiRo. am 

periodSi, menejerebma wamoayenes winadadeba, rom korporaciebs 

gamoeyenebinaT TavianTi gavlena da mxari daeWiraT saqvelmoqmedo 

saqmianobebisTvis, vidre tendenciurad mxolod mogebis miRebaze 

yofiliyvnen orientirebulni. magram socialuri mxardaWeris mosapoveblad, 

es saqmianoba nebayoflobiTi unda yofiliyo [139]. 

     iseTma biznes liderma, rogoric iyo avtomobilebis mwarmoebeli henri 

fordi, SeimuSava paternalisturi programebi - Tavisi TanamSromlebisTvis 

rekreaciuli saqmianobisa da samedicino daxmarebis xelSewyobisTvis im 

rwmeniT, rom kompaniebs akisriaT sazogadoebis winaSe pasuxismgebloba, 

rac scildeba an paraleluria kompaniebis mier mogebis miRebis 

mcdelobisa [72; 139]. SemdgomSi es ideebi safuZvlad daedo korporaciuli 

socialuri pasuxismgeblobis koncefcias [139]. 

     iseTi mdidari kapitalistebi ki, rogorebic iyvnen rokfelerebi, 

karnegebi, morganebi, zrdidnen TavianT qonebas nebismier fasad da 

amtkicebdnen, rom eTikuri valdebulebebi ukavSirdeba imas, Tu rogor 

iyeneben am fuls da ara misi keTebis process. isini afuZnebdnen fondebs, 
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xarjavdnen sakmaod did Tanxebs qvelmoqmedebaSi, magram Tan yvelafers 

akeTebdnen, rom eSovaT, rac SeiZleba meti [172]. 

     marketologebs sWirdebaT kompaniisa da misi produqtebisadmi 

momxmarebelTa amJamindeli da momavali moTxovnilebebis Sesaxeb codna, 

raTa efeqtianad dagegmon da ganaxorcielon marketinguli strategiebi 

grZelvadiani warmatebis misaRwevad. amitom elkingtoni (Elkington) 

warmogvidgens sqemas (ix. sqema 3), Tu rogor icvleba momxmarebelTa 

saWiroebebi da damokidebulebebi ,,globaluri momxmareblidan“ ,,msoflio 

moqalaqemde“ [61; 62].  

 

sqema 3. Rirebulebebi momavlisTvis 

globaluri momxmarebeli  msoflio moqalaqe 

me  Cven 

meti         sakmarisi 

materializmi  holizmi 

raodenoba  xarisxi 

sixarbe   saWiroeba  

xanmokle  xangrZlivi 

uflebebi  pasuxismgeblobebi 

wyaro: Elkington, 1998: 151. 

 

1.3 . marketingis roli korporaciuli socialuri 

pasuxismgeblobis ganxorcielebaSi 

 

     marketingSi socialuri pasuxismgeblobis Teoriuli kvlevebi mwiria 

[122] da Semoifargleba korporaciuli socialuri pasuxismgeblobis iseTi 

aspeqtebiT, rogoricaa, magaliTad, ekologiuri marketingi an mizezTan 

dakavSirebuli marketingi [127].  

     Catarebulma kvlevebma daadastures, rom korporaciuli socialuri 

pasuxismgeblobis praqtika farTodaa gavrcelebuli im organizaciebSi, 

romlebic iyeneben urTierTobebis marketingul praqtikas, magram 

transaqciuri marketingi gansakuTrebiT uwyobs xels korporaciuli 
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socialuri pasuxismgeblobis praqtikas, romelic ukavSirdeba klientebs, 

momwodeblebsa da investorebs. kompania, moicavs ra yvela dainteresebul 

mxares, zrdis Semosavals da mogebas, rac aumjobesebs misi gadarCenis 

Sanss grZelvadian perspeqtivaSi [123]. 

     marketinguli miqsis 4P (produqti, fasi, adgili da stimulireba), 

cnobilia, rogorc transaqciuri marketingi. tranzaqciuri marketingi 

orientirebulia axali momxmareblebis mozidvaze farTo bazridan an 

konkretuli segmentidan, romelTa Seusrulebeli moTxovnebi SesaZloa 

dakmayofildes marketinguli meTodebis, portfolio analizisa da 

produqciis meSveobiT. urTierTobebis marketingi ki, piriqiT, gamokveTs 

SenarCunebuli loialuri momxmareblebis Rirebulebas gayidvebisa da 

mogebis zrdisTvis. urTierTobis marketingi moicavs momxmarebelTa 

mozidvas, SenarCunebas da gaumjobesebas urTierTobebis, kavSirebis gziT 

[123]. 

     Tanamedrove marketingi ar avlebs zRvars sxvadasxva marketingul   

praqtikas Soris, radgan mravalgvari marketinguli praqtika aucileblad 

damoukidebeli an gansakuTrebuli ar aris [123].   

yoveli kompania bazris kompleqsuri, dinamiuri da cvalebadi 

moTxovnebis winaSe dgas mwvave konkurenciis fonze. kompaniebi 

warmoadgenen produqcias, romelic ar aris bevrad gansxvavebuli 

konkurentebisgan da amitom ZviradRirebul sareklamo kampaniebs 

axorcieleben gayidvebis stimulirebisTvis. amdenad, tranzaqciuri 

marketingi aris ZviradRirebuli, xolo mogeba aris mcire [123]. samagierod, 

urTierTobebis marketingi ufro efeqturi saSualebaa mdgradi 

konkurentuli upiratesobebis mosapoveblad [123; 178]. ufro metic, bevri 

kompania acnobierebs, rom momxmarebelTa molodinebis zrda, 

TanamSromlebis moTxovnebis cvlileba, mTavrobis kanonmdebloba da 

zewola, investorebis daintereseba socialuri kriteriumebisadmi avalebs 

marketings, gascdes organizaciisa da misi momxmareblebis zRvars [123]. 

aqedan gamomdinare, kompaniebi unda akmayofilebdnen rogorc TavianTi 

klientebis, aseve sxva dainteresebul mxareebis moTxovnebs, korporaciuli 

socialuri pasuxismgeblobis meSveobiT [123]. swored, urTierTobebis 

marketingi exeba klientebTan da sxva dainteresebul mxareebTan 
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urTierTobebs [123] [143], romlis drosac socialuri pasuxismgeblobis 

konteqsti gulisxmobs, rom organizacia iTvaliswinebs im rols, romelsac 

marketingi TamaSobs korporaciuli socialuri pasuxismgeblobis 

ganxorcielebaSi [123]. 

transaqciuri marketingic xels uwyobs korporaciuli socialuri 

pasuxismgeblobis praqtikas, rac ukavSirdeba klientebs, momwodeblebsa da 

investorebs. dainteresebuli mxareebi am TvalsazrisiT arian kompaniis 

ekonomikuri partniorebi [123].  

rogorc Cans, tranzaqciuri da urTierTobis marketingis kombinacia 

umniSvnelovanesi elementia korporaciuli socialuri pasuxismgeblobis 

ganviTarebisTvis [123].  

kvlevebi adastureben, rom Tu kompania yvela dainteresebuli mxaris 

moTxovnebs gaiTvaliswinebs, SeZlebs Semosavlis da mogebis zrdas, riTic 

gazrdis gadarCenis SesaZleblobas grZelvadian perspeqtivaSi. 

korporaciuli socialuri pasuxismgeblobis kavSiri filantropiasTan da 

ekologiasTan, gavlenas axdens organizaciis efeqtianobaze. amas garda, 

korporaciuli socialuri pasuxismgeblobis programebSi investirebasa da 

organizaciul mwarmoeblurobas Soris arsebobs dadebiTi kavSirebi [123]. 

marketings SeuZlia socialuri pasuxismgeblobis Seqmnisa da 

ganxorcielebis mxardaWera, radgan marketingis saqmianobis gansazRvruli 

tipi damokidebulia socialur sakiTxebze da dainteresebul mxareebze 

[123].  

saerTod, eTika da socialuri pasuxismgebloba dadebiT gavlenas 

axdens organizaciis warmatebaze, radgan momxmarebeli msjelobs eTikurad, 

rac, didi albaTobiT, mis yidvebze axdens gavlenas [180]. momxmareblebi, 

droTa ganmavlobaSi, gamoxataven mowonebas im organizaciebis mimarT, 

romlebic cdiloben, hqondeT pasuxismgebloba sxvadasxva eTikuri da 

socialuri faqtorebisadmi bazarze. Sesabamisad, eTikuri da socialuri 

sakiTxebis gaTvaliswinebas gansakuTrebuli mniSvneloba eniWeba 

marketerologebisTvis [180]. 

imisTvis, rom marketologebi moqmedebdnen eTikurad da hqondeT 

socialuri pasuxismgebloba, unda acnobierebdnen mis mniSvnelobas. aSS-Si, 

marketingis specialistebis eTikisa da socialuri sakiTxebisadmi 
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damokidebulebis kvlevam aCvena, rom  eTika da socialuri pasuxismgebloba 

marketologebisTvis mniSvnelovani komponentebia organizaciuli 

efeqtianobis misaRwevad [179]. Tumca, kulturaTaSorisi gansxvavebebiT 

aixsneba marketingis specialistebis gansxvavebuli eTikuri qceva da 

damokidebulebebi; agreTve, gansxvavebuli Sexedulebebi  organizaciul 

efeqturobaSi eTikisa da socialuri pasuxismgeblobis mniSvnelobasTan 

dakavSirebiT [180; 23; 78].  

avstraliis, malaiziis, samxreT afrikis da amerikis SeerTebuli 

Statebis marketologebi, gansxvavebulad aRiqvamen eTikuri da socialuri 

pasuxismgeblobis praqtikis mniSvnelobas organizaciis warmatebisTvis 

iseT aspeqtebSi, rogoricaa xarisxi, komunikacia, mogeba, 

konkurentunarianoba, efeqtianoba, gadarCena da dainteresebuli jgufebis 

moTxovnebis dakmayofileba. am gansxvavebebs ganapirobebs qveynebis 

gansxvavebuli kultura, ekonomikuri ganviTareba da legalur-politikuri 

garemo, organizaciis eTikuri klimati da genderuli gansxvavebebi [180].  

kompaniis reputaciis Sesaxeb empiriuli kvlevebis Sedegad dadginda, 

rom, rac ufro maRalia firmis wvlili socialur keTildReobaSi, miT 

ukeTesia misi reputacia. xelsayreli reputacia ki SesaZleblobas aZlevs 

firmas, daawesos maRali fasebi, miizidos saukeTeso aplikantebi da 

investorebi, aseve, zrdis kompaniis wvdomas kapitalis bazarze [26]. garda 

amisa, reputacia, aris ra mWidro kavSirSi brendis cnobadobasTan, xels 

uwyobs brendis deferenciacias da konkurentuli upiratesobis miRwevas 

[26]. 

italiaSi Catarebulma marketingulma kvlevam imis Sesaxeb, aris Tu 

ara kavSiri kompaniis socialuri orientaciis aRqmasa da momxmarebelTa 

ganzraxvas Soris, SeiZinon kompaniis produqtebi, daadastura, rom 

korporaciuli socialuri pasuxismgebloba warmoqmnis ndobas. xolo 

ndoba gardaiqmneba momxmarebelTa ganzraxvad, iyidon produqtebi, anu 

zrdis brendis loialurobas [158; 41]. amdenad, korporaciuli socialuri 

pasuxismgebloba SeiZleba gaxdes brendingis instrumenti, Tuki 

dainteresebul mxareebTanaa SeTanxmebuli [159]. 

arsebobs sazogado SeTanxmeba, rom globaluri brendebi unda 

axorcielebdnen socialur pasuxismgeblobas, magram amisTvis 
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organizaciebs unda esmodeT, Tu ra aris socialuri pasuxismgebloba da 

rogor aumjobesebs es maT saqmianobas [159]. amasTan, organizaciebma unda 

gaiTvaliswinon kompleqsurobis sami tipi: problema, organizacia da 

komunikacia, rodesac isini ganixilaven socialur pasuxismgeblobasTan 

dakavSirebul brendingis strategias  [159]. 

brendis Rirebulebaze korporaciuli socialuri pasuxismgeblobis 

dadebiTi gavlenis miuxedavad, gasaTvaliswinebelia, rom kompaniis zomas 

da bazris efeqtianobas, am SemTxvevaSi, ufro mniSvnelovani roli eniWeba 

[138]. 

fiCi (Fitch) korporaciul socialur pasuxismgeblobas gansazRvravs, 

rogorc socialuri problemebis gadaWris seriozul mcdelobas, 

romlebic mTlianad an nawilobriv gamowveulia korporaciis mier. magram 

ra aris saukeTeso qmedeba firmisTvis, romelsac surs, gaxdes socialurad 

pasuxismgebeli? rogor adgenen da gansazRvraven kompaniebi socialur 

problemas? rogor irCevs kompania, romeli socialuri problemis 

gadaWrisken mimarTos Tavisi resursebi? [73]. Cveulebriv, korporaciuli 

socialuri pasuxismgeblobis ganxorcieleba Seicavs marketingisa da 

adamianuri resursebis samsaxurebs [139]. arsebobs korporaciuli 

socialuri pasuxismgeblobis programebis ramdenime tipi, rogoricaa 

ekologiuri anu mwvane marketingi [219; 108; 50], adgilobrivi mosaxleobis 

ganviTareba, SezRuduli SesaZleblobebis mqone klientebisTvis 

specialuri momsaxureba, TanamSromelTa diversifikacia, profesiuli 

janmrTelobisa da usafrToebis gaumjobeseba, momwodebleTa waxaliseba 

[128], gulwrfeli sajaro informacia, perioduli auditi da informaciis 

miwodeba sazogadoebisTvis [219].  

amas garda, didi kompaniebi qmnian komitetebs, romlebic axorcieleben 

socialuri sakiTxebisa da dainteresebuli mxareebis menejments. maT 

xSirad ewodebaT ,,korporaciuli socialuri pasuxismgeblobis“ an 

,,sazogadoebasTan urTierTobis“ komitetebi. maT movaleobaSi Sedis 

Semdegi saqmianobebi: ekologiuri da TanamSromlebTan dakavSirebuli 

sakiTxebi, momxmareblebTan urTierToba (magaliTad, momxmarebelTa 

janmrTeloba da usafrTxoeba, produqtebi da momsaxureba, reklama), 

mravalferovneba da Tanabari SesaZleblobebi, eTikuri biznesis warmarTva 
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(magaliTad, interesTa konfliqti, samarTliani savaWro praqtika, 

antimonopolia, momwodeblebTan urTierToba, saerTaSoriso biznesi), 

korporaciuli filantropia [65; 168].  

kompania pasuxismgebelia ara mxolod aqcionerebis (mflobelebis) winaSe, 

aramed yvela im dainteresebuli mxaris mimarT, romelTa wvlilic 

aucilebelia kompaniis warmatebisTvis [11; 50]. 

nelsoni (Nelson) warmogvidgens sam princips kompaniebSi socialuri 

pasuxismgeblobis Sesaqmnelad:  

1. ZiriTadi biznesis efeqtianad da eTikurad ganxorcieleba, 

magaliTad, ekologiuri da socialuri pasuxismgeblobis mqone 

gadawyvetilebebis miReba, investireba da distribucia Raribebis 

wvdomis gaTvaliswinebiT, adgilobrivi samuSao adgilebis Seqmna, 

gadasaxebis gadaxda, adamianuri resursebis socialuri politikis 

ganxorcieleba da a.S. 

2. socialuri kapitaldabandeba da filantropia, magaliTad, 

sazogadoebisTvis satreningo programebis SeTavazeba, 

saganmanaTleblo proeqtebi, sazogadoebrivi jandacvis proeqtebi da 

a.S.  

3. sajaro politikur debatebSi kotribucia. magaliTad,L daxmareba 

kerZo seqtoris ganviTarebaSi, progresisTvis xelSewyoba, 

antikorufciuli iniciativebi, adamianTa uflebebis dacvis 

standartebi da a.S. [219; 50; 105]. 

kompaniebs, iseve, rogorc sazogadoebis wevrebs, aqvT garkveuli 

valdebulebebi [83], raSic moazreba gansazRvruli wesebis dacva, romlebic 

Camoyalibdnen adamianTa gamocdilebis, tradiciebisa da azrovnebis 

Sedegad. Tumca, gasaTvaliswinebelia, rom droTa ganmavlobaSi da 

ekonomikur zrdasTan erTad, sxvadasxva socialuri qvesistemebisadmi 

molodinebi icvleba [120]. adamianebi elodebian biznesisgan ufro mets 

dRes, vidre 20 an 30 wlis win. 

kompaniebis pasuxismgeblobas sazogadoebisadmi leisinjeri (Leisinger) 

yofs sam kategoriad: risi gakeTebis valdebuleba aqvT kompaniebs, risi 

gakeTeba aris sasurveli da risi gakeTeba SeuZliaT [120].  
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1. sazogadoebis mier biznesisadmi moTxovna – socialuri 

pasuxismgeblobis kategoria ,,unda gaakeTo“, rogoricaa, magaliTad, 

produqtebisa da momsaxurebis kargi xarisxiT da samarTlian fasad 

miwodeba, kanonebisa da regulaciebisadmi morCileba, marTebuli 

samuSao pirobebis Seqmna da rigiani xelfasebis gadaxda 

TanamSromlebisTvis, mogebis miReba da gonivruli strategiuli 

gadawvetilebebis miReba [120]. 

2. sazogadoebis mier biznesisadmi molodini – socialuri 

pasuxismgeblobis aspeqti ,,sasurvelia, rom gaakeTo“ moicavs iseT 

valdebulebebs, rogoricaa saeWvo saqmianobebis Tavidan acileba, 

samarTlianoba da pasuxismgebloba dainteresebuli mxareebis mimarT. 

es aRemateba sakanonmdeblo CarCoebs da ukavSirdeba maRali 

socialuri da ekologiuri standartebis dacvas [120].  

3. sazogadoebis mier biznesisadmi Txovna – socialuri 

pasuxismgeblobis aspeqti ,,SegiZlia, gaakeTo“, romlis Sesrulebac 

imsaxurebs Seqebas sazogadoebisgan. es aspeqti Seicavs korporaciul 

filantropias [120]. 

maSin, rodesac individualuri aqtorebi – mTavrobebi, donorebi, 

arasamTavrobo organizaciebi da kerZo seqtori – SeiZleba iyos efeqturi 

da efeqtiani Tavisi konkretuli miznebis miRwevaSi, arc erT maTgans, 

calke aRebuls, ar SeuZlia gadaWras yvela problema. sxvadasxva aqtorebs 

amoZravebT gansxvavebuli motivacia da aqvT gansxvavebuli koncefciebi, 

unarebi, teqnika, gamocdileba da resursebi. amitom maTi TanamSromlobis 

Sedegad miRweuli sinergia bevrad efeqturia. gansxvavebuli biografiebisa 

da gamocdilebis wyalobiT, gansxvavebul aqtorebs SeuZliaT, gaaanalizon 

problema da misi gadaWris gzebi sxvadasxva kuTxiT. maT Soris 

kolaboracia da koordinacia qmnis sinergias da uzrunvelyofs iseT 

gadawyvetilebebs, risi miRwevac mxolod erTi romelime calkeuli 

aqtorisTvis SeuZlebelia [120; 165].   

socialuri pasuxismgebloba sul ufro da ufro mniSvnelovani xdeba 

konkurentuli warmatebisTvis. porterisa da krameris (Porter & Kramer) 

Tanaxmad, korporaciuli socialuri pasuxismgeblobis principebi 

praqtikaSi rom ganaxorcielos, kompaniam unda gaaerTianos socialuri 
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perspeqtivebi im ZiriTad principebSi, rasac is ukve iyenebs, raTa 

Seiswavlos konkurencia da uxelmZRvanelos Tavis biznes strategias [160]. 

socialuri pasuxismgeblobis gageba, rogorc saerTo Rirebulebebis 

Seqmnisa da ara rogorc ubralod zianis kontroli an piar kampania, 

moiTxovs biznesis mkveTrad gansxvavebul azrovnebas [160].  

korporaciebi pasuxismgebelni ar arin mTeli msoflios problemebze 

da arc sakmarisi resursebi aqvT yvela maTganis gadasaWrelad. TiToeulma 

kompaniam unda gansazRvros socialuri problemebis konkretuli jgufi, 

romlis gadaWrac SeuZlia da risi gadaWriTac miaRwevs konkurentul 

upiratesobas.  

porterisa da krameris azriT, kompaniam unda daadginos gadakveTis 

wertilebi kompaniis miznebsa da sazogadoebis interesebs Soris – ra 

gavlenas axdens biznesi sazogadoebaze da piriqiT, sazogadoebrivi 

viTareba – biznesze. Semdeg, kompaniam unda gansazRvros socialuri 

problemebis prioritetebi da SearCios is socialuri problema, romlis 

gadaWrisken miapyrobs yuradRebas da romelic warmoadgens erToblivi 

Rirebulebebis Seqmnis SesaZleblobas. kompaniebma ar unda scadon, 

moagvaron yvela socialuri problema. maT unda Seqmnan korporaciuli 

socialuri ganrigi – Seiswavlon molodinebi, raTa miaRwion socialur da 

ekonomikur upiratesobebs [160; 157].  

TiToeulma kompaniam unda daaxarisxos Tavisi qmedebebi sam 

kategoriaSi potenciuri gavlenis mixedviT. (1) zogadi socialuri 

problemebi SeiZleba mniSvnelovania sazogadoebisTvis, magram ar aqvs 

arsebiTi gavlena organizaciis grZelvadian konkurentunarianobaze. (2) 

Rirebulebis jaWvis socialuri gavlenebi - romlebzec kompania 

mniSvnelovnad axdens zegavlenas Tavisi qmedebebiT biznesis normaluri 

msvlelobisas. (3) kompetenturi konteqstis socialuri aspeqtebi - 

faqtorebi gare samyaroSi, romlebic mniSvnelovnad zemoqmedeben 

konkurentulobis stimulebze im adgilebSi, sadac kompania operirebs [160].   

porterisa da krameris Tanaxmad, bizness aqvs moraluri mizani. 

samsaxurebis SeqmniT, kapitaldabandebebiT, saqonlis SesyidvebiTa da 

yoveldRiuri biznes saqmianobebiT, korporaciebs absoluturad dadebiTi 

gavlena aqvT sazogadoebaze. umniSvnelovanesi ram, risi gakeTebac 
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korporacias SeuZlia sazogadoebisTvis da nebismieri adgilobrivi 

mosaxleobisTvis, aris misi wvlili ekonomikis warmatebaSi. mTavrobebs da 

arasamTavrobo organizaciebs xSirad aviwydebaT es fundamenturi 

WeSmariteba. rodesac ganviTarebadi qveynebi arRveven principebs da 

amcireben stimulebs biznesisTvis, magaliTad, produqtiul kompaniebs 

ajarimeben. aseTi qveynebi ganwirulni arian siRaribisTvis, dabali 

xelfasebisa da Tavisi bunebrivi resursebis didi fasdaklebebiT 

gayidvisTvis. korporaciebs aqvT nouhau da resursebi, rom Secvalon es 

mdgomareoba ara mxolod ganviTarebad qveynebSi, aramed ekonomikurad 

araxelsayrel pirobebSi myofi adgilobrivi sazogadoebebisTvis 

progresul qveynebSic [160]. 

2007 wels biznesmenebma msoflioSi ganaxorcieles araerTi iniciativa, 

dakavSirebuli socialur pasuxismgeblobasTan, maT Sorisaa: personalis 

janmrTelobisa da keTildReobis gaumjobeseba, samuSao gamocdilebis 

miwodeba/ Segirdoba, qvelmoqmedeba, samsaxurSi Tanasworobisa da 

mravalferovnebis mxardaWera, moqnili samuSao grafikis nebis darTva, 

narCenebis menejmentis gaumjobeseba, energiis efeqtianobis gaumjobeseba, 

sazogadoebriv saqmianobebSi monawileoba, produqciis/ momsaxurebis 

Secvla, sxva biznesisadmi daxmareba mwarmoeblurobis gasaumjobeseblad 

[83; 215; 195; 191; 145].  

kompaniebis umetesobas aqvs formaluri socialuri pasuxismgeblobis 

programebi, romlebic gawerilia dokumentebSi an strategiaSi [83].  

amgvarad, korporaciuli socialuri pasuxismgebloba aRar aris 

mxolod didi korporaciebis kuTvnileba da ukve aris ara arCevani, aramed 

aucilebloba. kerZo biznesi, romelic iTvisebs eTikur biznes praqtikas 

swrafad da efeqtianad, gadarCeba. xolo isini, vinc ver axerxeben 

imoqmedon dRes, aRmoCndebian gaurkveveli momavlis pirispir [83]. amasTan, 

korporaciuli socialuri pasuxismgeblobis ganxorcieleba ar unda 

trialebdes mxolod brendingis irgvliv. ufro metic, es ar unda iyos 

mogebis maqsimalurad zrdis strategia, miuxedavad imisa, rom es koncefcia 

gagebulia, rogorc marketingis fundamenturi aspeqti. kompaniebis 

strategia unda efuZnebodes ekonomikur, legalur da socialur 

pasuxismgeblobas [139].  
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1.4. socialuri pasuxismgeblobis globaluri 

standartebis gavlena marketingul saqmianobaze 

 

saerTaSoriso organizaciebis mier araerTi wamowyebaa inicirebuli, 

romelic valdebulebebs akisrebs kompaniebs, nebayoflobiT daicvan ufro 

maRali standartebi TavianT biznes saqmianobaSi [69]. es standartebi 

gavlenas axdenen kompaniis marketingze, vinaidan ukavSirdeba ekologiur, 

socialur, adamianTa uflebebis, eTikur sakiTxebs.   

globaluri ekologiuri interesebis dasacavad, gaerom 2000 wels, 

generaluri mdivnis, kofi ananis TaosnobiT, daiwyo ,,global kompaqtis“ 6 

iniciativa, romlis mizania, biznesTan partnioruli urTierTobebis 

Sedegad, socialuri da ekologiuri gaumjobesebis miRweva msoflio 

masStabiT [87; 183]. 2000 - 2011 wlebSi daaxloebiT 8000-ma kompaniam dado 

piroba, rom daicavdnen global kompqatis 7  principebs da yovelwliur 

angariSebs warmoadgendnen maTi ganxorcielebis Sesaxeb [87; 125; 19; 200]. 

kompaniebi daeTanxmnen iniciativas, rom nebayoflobiT daicvan adamianTa 

uflebebi, socialuri da ekologiuri standartebi da ebrZolon 

korufcias TavianTi gavlenis sferoSi mTlianad [172]. ,,global kompaqti“ 

warmoadgens kulturaTaSoris eTikur praqtikas biznesisTvis, romelic 

mzadaa daicvas principebi oTx mTavar sferoSi: adamianTa uflebebi, 

SromiTi standartebi, garemo, anti-korufcia [83; 154].  

     1990 wels gaeros konferenciaze, romelic eZRvneboda ekologiasa da 

mdgrad ganviTarebas, daarsda msoflio biznes sabWo mdgradi 

ganviTarebisTvis. misi mizania ekologiuri menejmentis maRali 

standartebis xelSewyoba da am sferoSi firmebs, mTavrobebsa da 

sxvadasxva organizaciebs Soris TanamSromloba [139]. 

                                                
6 www.unglobalcompact.org 
7 global kompaqtis mier SemuSavebuli modeli efuZneba gaeros principebs 
adamianTa uflebebis, Sromis kodeqsis, garemosa da marTvis Sesaxeb. am modelma 
ramdenime gazomvadi indikatori danerga. ranJirebis naxva SesaZlebelia: http://i-
ratings.innovestgroup.com 
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     am iniciativebis farglebSi, firmebi nebayoflobiT cdiloben, 

danergon mdgradi ganviTarebis principebi da dgamen konkretul nabijebs 

[204]. es nabijebia produqtis sasicocxlo ciklis analizi, rac niSnavs 

yvela monacemis Segrovebas, romelic Seexeba produqtis ekologiur 

zegavlenas da misi mavne zemoqmedebis minimumamde Semcirebas yvela etapze 

[139]. Sedegad ki, miiRweva konkurentuli upiratesoba xarjebis dazogvis 

sxvadasxva formiT, rogoricaa, magaliTad, produqciis diferencireba, 

teqnologiuri inovacia da strategiuli dagegmareba [74; 139].  

     1988 wlidan  korporaciuli socialuri pasuxismgebloba aris malkom 

baldrijis xarisxis menejmentis 8  kriteriumis elementic [77]. vinaidan 

baldrijis jildos 9   aZleven  bizness xarisxis menejmentisTvis da 

mwarmoeblurobis srulyofilebisTvis, baldrijis kriteriumi 10 

arapirdapiri mtkicebaa imisa,  rom korporaciuli socialuri 

pasuxismgebloba iwvevs organizaciuli efeqtianobis gaumjobesebas [77].  

     dou jonsis (Dow Jones) ganmartebiT, korporaciuli socialuri 

pasuxismgebloba aris ,,biznesis principi, grZelvadian perspeqtivaSi Seqmnas 

aqcioneruli Rirebuleba“ [58]. imisTvis, rom firmebi gaxdnen dou jonsis 

mdgradi ganviTarebis indeqsis11 wevrebi, maT afaseben SesaZleblobebis da 

riskebis mixedviT, rac ukavSirdeba ekonomikis, ekologiis da socialur 

aspeqtebs [27].  

     SemuSavda araerTi zogadi principi, romliTac unda ixelmZRvanelon 

korporaciebma msoflioSi. yvela es standarti globaluri kompaniebisTvis 

aris hiper-normebi da mimarTulia iqiTken, rom nebayoflobiT moxdes 

Segnebuli, pasuxismgeblobis mqone qcevis dacva [204; 68; 161]. verheinis 

(Werhane) Tanaxmad, am principebis TiToeuli jgufi ukavSirdeba imasa, rasac 

adam smiti werda 230-ze meti wlis win, rom eTika da ekonomika (da 

                                                
8 Malcolm Baldrige for performance excellence 
9 Baldrige Award 
10 Baldrige Criteria 
11 Dow Jones Sustainability Index (DJSI) - dou jonsis mdgradi ganviTarebis indeqsi, 1999 
w.-dan, pirveli mdgradobis gasazomi instrumenti msoflioSi, zomavs grZlevadian 
mwarmoeblurobas, aqvs industriisTvis damaxasiaTebeli sazomebi, ar Seicavs 
gansazRvrul seqtors, rogoricaa firmebi, romlebic iReben mogebas: alkoholis 
biznesi, Tambaqos biznesi, saTamaSo biznesi, iaraRis biznesi, garTobis biznesi 
[27]. 
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politikac) gadajaWvulia; maTi dayofa sariskoa. es bolodroindelma 

finansurma krizismac aCvena [204]. 

     is kompaniebi ki, romlebic misdeven globaluri socialuri 

pasuxismgeblobis meTods, qmnian universalur qcevis kodeqsebs da iyeneben 

maT yvela kulturul konteqstSi, sadac maTi biznesi operirebs [8]. 

     amgvarad, marketologebi iTvaliswineben aRniSnul kodeqsebs, 

standartebs da qcevis normebs marketinguli strategiebis dagegmvis Tu 

marketinguli kampaniebis ganxorcielebis dros. 

 

1.5 . marketingis socialuri pasuxismgeblobis 

Taviseburebebi 

1.5.1 . korporaciuli socialuri pasuxismgebloba marketingis 

konteqstSi 

 

     korporaciuli socialuri pasuxismgebloba gavlenas axdens kompaniis 

strategiasa da qcevaze mTel msoflioSi. Tumca, SedarebiT naklebi 

yuradReba eqceva kavSirebs socialur pasuxismgeblobasa da strategiul 

marketings Soris. korporaciuli socialuri pasuxismgeblobis Sedegi aris 

klientebTan da sxva dainteresebul mxareebTan urTierTobis gaumjobeseba. 

amasTan, mniSvnelovania imis gacnobiereba, rom korporaciuli socialuri 

pasuxismgeblobis sasurveli efeqtis miRweva rTulia da arsebobs 

barierebi misi warmatebuli ganxorcielebisTvis [157].  

     korporaciuli socialuri pasuxismgeblobis momxreebi Tvlian, rom 

sul ufro mzard ekonomikaSi, sadac konkurencia gaxda mZvinvare da 

tradiciuli ganmasxvavebeli faqtorebi firmebs Soris aris moZvelebis 

zRvarze, warmatebuli firmebi iqnebian isini, romlebic SeZleben upasuxon 

dainteresebuli mxareebis moTxovnebs, ra moTxovnebic ar unda iyos isini 

[56; 95; 182; 96].  

TiToeuli kompania funqcionirebs gansazRvrul socio-ekonomikur 

garemoSi ama Tu im dainteresebuli mxaris interesebis gaTvaliswinebiT 

[113; 144]. 
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klasikuri gansazRvrebis Tanaxmad, dainteresebuli mxareebi arian 

,,nebismieri jgufi an individi, romelic axdens gavlens an ganicdis 

zegavlenas korporaciuli miznebis miRwevis Sedegad“ [189] (ix. sqema 4).  

 

sqema 4. kompaniis dainteresebuli mxareebi 

 

wyaro: Коновалова, Корсаков и Якимец, 2003: 53. 

 

mTavari dainteresebuli mxareebi arian individebi, organizaciebi da 

adgilobrivi sazogadoeba, romlebsac pirdapiri kavSiri aqvT kompaniis 

saqmianobasTan [128; 113] da romelTa mudmivi monawileobis gareSec 

korporacia ver gadarCeba [36]. 

xolo arapirdapiri dainteresebuli mxareebi arian individebi da 

organizaciebi, romlebsac iribi kavSirebi aqvT kompaniis saqmianobasTan. 

isini gavlenas axdenen korporaciaze an ganicdian misi saqmianobebis 

zegavlenas, magram ar arian arsebiTebi kompaniis gadarCenisTvis [36]. maT 

ricxvSi Sedis saxelmwifo marTvis organoebi, arakomerciuli da 

sazogadoebrivi organizaciebi, profesiuli kavSirebi, aqtivistebi, 

konkurentebi da masobrivi informaciis saSualebebi [113; 128]. 

radganac korporaciuli socialuri pasuxismgeblobis ganxorcieleba 

ar xdeba vakuumSi, aramed aseTi iniciativebi xorcieldeba gansazRvrul 

saxelmwifo marTvis organoebi 

TanamSromlebi  

konkurentebi 
klientebi  

mTavari dainteresebuli mxareebi 

arapirdapiri dainteresebuli mxareebi  

 

momwodeblebi da 
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masobrivi sainformacio 
saSualebebi 

mflobelebi  

arakomerciuli da 
sazogadoebrivi 
organizaciebi 

adgilobrivi 
sazogadoeba  

profesiuli kavSirebi 

aqtivistebi 

kompania 
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socialur, politikur, ekonomikur da kulturul konteqstSi, sadac 

gansxavavebuli aqtorebi iRwvian TavianTi interesebisTvis, amitom analizi 

orientirebuli unda iyos konteqstze, korporaciuli socialuri 

pasuxismgeblobis procesebze da dainteresebuli mxareebis 

pasuxismgeblobaze [96].  

kvlevebi adastureben, rom marketingis mxardaWera mniSvnelovania 

socialuri pasuxismgeblobis dizainsa da ganxorcielebaSi. 

korporaciulma socialurma pasuxismgeblobam unda moicvas sxvadasxva 

dainteresebuli mxareebi; organizacia unda usmendes da pasuxobdes 

dainteresebul jufebs, romlebic qmnian organizaciul urTierTobebs [123]. 

amasTan, organizaciam Tavidan unda aicilos varaudebi, radgan gamocdili 

menejerebisTvisac ki sariskoa varaudi imis Sesaxeb, Tu ra aris 

dainteresebuli mxareebisTvis ukeTesi. kompaniebs unda esmodeT biznesis 

realuri mdgomareoba dainteresebuli mxareebis TvalTaxedviT, rac 

moiTxovs imis codnas, Tu rogor aRiqvamen dainteresebuli mxareebi 

bizness [123] .  

tradiciuli marketingis 3C 12  struqturas - kompania, klienti, 

konkurencia, emateba meoTxe – sazogadoeba 13 , rogorc mTavari 

dainteresebuli mxare. es mosazreba gamoZaxils hpovebs stereotipad 

qceuli 4P 14  - produqti, fasi, stimulireba da adgili, taqtikur 

struqturaSi. mecnierTa mtkicebiT, es struqtura unda Seicavdes xalxs, 

partniorebs da planetas15 [21; 140; 164; 197].  

socialuri pasuxismgeblobis ganxorcielebaSi umniSvnelovanesi adgili 

ukavia komunikacias [9; 200]. kompaniebisTvis ara marto korporaciuli 

socialuri pasuxismgeblobis praqtika aris mniSvnelovani, aramed am 

saqmianobebis Sesaxeb sazogadoebisTvis angariSis wardgenac [52; 216; 2; 79; 

47; 1]. valerisa da lanis (Waller & Lanis) Tanaxmad, yovelwliuri 

korporaciuli angariSi ufro metad savaldebulo gaxda, vidre finansuri 

angariSi sajaro kompaniebisTvis. bevri kompania ki mas, aseve, iyenebs, 

rogorc mniSvnelovan marketingul instruments [201].  
                                                
12 company, customer, and competition 
13 community 
14 product, price, promotion, and place 
15 people, partners, and the planet 
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socialur pasuxismgeblobasTan dakavSirebuli sakiTxebi mzardi 

interesis sagania biznes samyaroSi. bevri kompania yovelwliur angariSebSi 

nebayoflobiT aaSkaravebs informacias korporaciul socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobebTan Sesaxeb [201]. TiToeuli 

dainteresebuli mxarisTvis mzaddeba calke reporti maTi interesebis 

gaTvaliswinebiT [189]. roca, magaliTad, akritikeben reklamis eTikur 

Rirebulebebs [176], zogierTi sareklamo saagento iyenebs socialuri 

pasuximgeblobis koncefcias, raTa warmoaCinos saagentos biznes 

saqmianobis pozitiuri mxare [201].  

korporaciuli socialuri pasuxismgeblobis reportingi, rogorc 

koporaciuli komunikaciis strategiis nawili, asrulebs ramdenime rols: 

(a) miawodos informacia dainteresebul mxareebs kompaniis ganzraxvebis 

Sesaxeb, raTa gazardos misi socialuri efeqturoba; (b) gavlena moaxdinos 

dainteresebuli mxareebis aRqmaze konkretul movlenebTan dakavSirebiT; 

(g) yuradReba gadaitanos negatiuri movlenebidan pozitiuri qmedebebis 

gamokveTis gziT; (d) scados gavlena iqonios dainteresebuli mxareebis 

molodinebze korporaciul qcevasTan dakavSirebiT [52].  

porterisa da krameris Tanaxmad, 250 udidesi multinacionaluri 

kompaniidan 64%-ma gamoaqveyna korporaciuli socialuri pasuxismgeblobis 

reporti 2005 wels an rogorc yovelwliuri angariSis nawili anda 

rogorc calke mdgradobis angariSi [160]. korporaciuli socialuri 

pasuxismgeblobis angariSgebis instrumentia kompaniebis vebgverdebic. 

korporaciuli vebsaitebi warmoiSvnen, rogorc sakomunikacio 

instrumentebi sxvadasxva dainteresebuli mxareebisTvis gzavnilebis 

gadasacemad. vebsaiti gamoiyeneba, rogorc informaciis gaziarebis 

saSualeba [118].  

internetSi korporaciuli TviT-wardgenis Sesaxeb SedarebiTi 

kvlevisas, meiam da roulstanma (Maignan & Ralston) aRmoaCines, rom aSS 

kompaniebis 53% ixseniebs korporaciul socialur pasuxismgeblobas 

kompaniis vebsaitze im dros, roca mxolod 29% franguli da 25% daniuri 

kompaniebisa akeTebs igives [132].  

rogorc marketinguli, aseve mecnieruli kvlevebi gviCvenebs, rom 

ZiriTadi dainteresebuli mxareebi, rogoricaa, momxmareblebi, 
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TanamSromlebi da investorebi sul ufro da ufro moqmedeben ise, rom 

daajildovon socialuri pasuxismgeblobis mqone korporaciebi da 

dasajon upasuxismgebloebi [59; 81]. Tumca, mTavari gamowveva, socialuri 

pasuxismgeblobis efeqturi komunikaciuri strategiis dagegmvaSi, aris 

dainteresebuli mxareebis skepticizmis Semcireba [59]. am problemis 

gadasaWrelad, mkvlevarebi warmogvidgenen socialuri pasuxismgeblobis 

komunikaciis struqturas  [59] (ix. sqema 5). 

 
sqema 5. korporaciuli socialuri pasuxismgeblobis komunikaciis 

struqtura 

 

 

wyaro: Du  et at., 2010: 11. 
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ganxorcileba daiwyos, romelic mniSvnelovania dainteresebuli 

mxareebisTvis [59].  

marketingis disciplina ar aris statikuri, aramed ganixileba, rogorc 

,,cocxali organizmi“, romelic qmnis da iyenebs axal koncefciebs, 

Teoriebsa da meTodebs, raTa gavlena moaxdinos firmis qmedebebze [196].  

marketingis definicia da mniSvneloba Seicvala droTa ganmavlobaSi, 

Tumca ucvleli darCa is faqti, rom marketingi aris socialuri 

disciplina, romelsac adgili aqvs sazogadoebriv, socialur konteqstSi 

[196]. 

marketingis maswavlebelTa erovnulma asociaciam 16 , romelic aris 

amerikis marketingis asociaciis 17  winapari, marketingis pirveli 

oficialuri gansazRvreba 1935 wels gamoaqveyna. es gansazRvreba gadaakeTa 

amerikis marketingis asociaciam 1948 wels, xolo 1960 wels kvlav gadaxeda, 

magram gadawyvita, ar Seecvala igi. Tavdapirveli definicia gadasworda 

mxolod 50 wlis Semdeg, 1985 wels Semdegnairad: ,,marketingi aris 

saqonelTan, ideebTan da momsaxurebebTan dakavSirebuli koncefciebis, 

fasis, stimulirebisa da gavrcelebis dagegmvisa da ganxorcielebis 

procesi, raTa moxdes gacvla-gamocvla, romelic daakmayofilebs 

individisa da organizaciis miznebs“. es gansazRvreba ganixilavs 

marketings, rogorc produqtis mimwodebelsa da mimRebs Soris garigebas, 

romlis drosac mimwodebeli akmayofilebs mimRebis moTxovnilebas da 

samagierodDRebulobs garkveul anazRaurebas amisTvis [196]. 2004 wels 

warmodgenili kidev erTxel Secvlili definiciis mixedviT, ,,marketingi 

aris organizaciuli funqcia da procesebis Tanmimdevroba klientebisTvis 

Rirebulebis Seqmnis, komunikaciisa da miwodebisTvis da klientebTan 

urTierTobis menejmentisTvis imgvarad, rom organizacia da misi 

dainteresebuli mxareebi sargebels Rebulobdnen“ [196]. axali definicia 

xazs usvams Rirebulebas klientebisTvis da pirvel planze wamowevs 

marketingis klientze orientirebulobas. amgvarad orelementianma 

perspeqtivam – organizacia da individi, gadainacvla samelementiani 

                                                
16 National Association of Marketing Teachers 
17 American Marketing Association - AMA 
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perspeqtivisken – organizacia, klientebi da sxva gareSe dainteresebuli 

mxareebi [196].  

magram marketingis mecnierebaSi, kvlav ar arsebobs naTeli 

gansazRvreba, Tu ra aris marketingis socialuri pasuxismgebloba [29; 196]. 

es ki warmoqmnis sirTuleebs marketingis socialuri pasuxismgeblobis 

kvlevisas, rac metad mniSvnelovani da aqtualuria. arada, strategiuli 

korporaciuli socialuri pasuxismgebloba marketingis konteqstSi 

gansakuTrebiT marTebulia, radgan orientirebulia kompaniis sargebelze 

dainteresebul jgufebTan, rogoricaa, magaliTad, klientebi, 

urTierTobebis meSveobiT [196; 90]. 

 

1.5.2. korporaciuli socialuri pasuxismgeblobis roli 

marketinul strategiaSi 

  

mkvlevarebi ganixilaven korporaciul socialur pasuxismgeblobas, 

rogorc optimalur menejerul instruments pozicionirebisa da 

stimulirebisTvis da aRniSnaven korporaciuli socialuri 

pasuxismgeblobis rols efeqtur korporaciul marketingSi [93].   

     korporaciuli socialuri pasuxismgeblobis definicia marketingis 

konteqstSi warmodgenilia rogorc ekologiuri, eTikuri da socialuri 

movlenebiT dainteresebul mxareebTan urTierTobis menejmenti, raTa 

Seiqmnas korporaciuli sargebeli [196].   

marketingTan dakavSirebuli araerTi koncefcia ikveTeba 

korporaciuli socialuri pasuxismgeblobis sxvadasxva aspeqtTan, 

rogoricaa, magaliTad, socialuri marketingi, mizezTan dakavSirebuli 

marketingi, ekologiuri marketingi, cxovrebis xarisxi, socialuri 

pasuxismgeblobis mqone yidva da mdgradi moxmareba [196]. 

mkvlevarebma Seiswavles marketingis Jurnalebidan statiebi, romlebic 

exeboda korporaciul socialur marketings da gaaanalizes, Tu rogor 

xedavs marketingis literatura korporaciul socialur pasuxismgeblobas. 

mimoxilvaSi maT gamoiyenes mxolod SeerTebuli Statebisa da evropis 

marketingis inglisurenovani Jurnalebi, romelTa gamocemis drois 
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diapazoni moicavda 1995 – 2005 wlebs [196]. analizisas gamoikveTa sami 

Tematuri kategoria: eTikuri, ekologiuri da socialuri. eTika dominirebs 

korporaciul socialur pasuxismgeblobaSi Sida organizaciul doneze. 

amavdroulad, samive kategoria mniSvnelovania firmasa da mis 

dainteresebul mxareebs Soris urTierTobisas da agreTve, firmis 

urTierTobisas mTels sazogadoebasTan [196].  

korporaciuli marketingi aris strategiuli perspeqtiva, romelic 

xelmZRvanelobs kompaniis mosazrebebsa da qmedbebs, romlis centricaa 

fundamenturi kiTxva: ,,SegviZlia Tu ara, rom gvqondes mniSvnelovani, 

pozitiuri da sasargeblo ormxrivi mimdinare (grZelvadiani) urTierTobebi 

klientebTan, sxva dainteresebul jgufebTan da sazogadoebasTan?“ [93]. es 

niSnavs, rom mxolod mogebis maqsimizacia ki ar aris mTavari, aramed ufro 

mniSvnelovania biznesis gadarCena da socialuri moTxovnilebebis 

dakmayofileba. amitom saWiroa amJamindeli dainteresebuli mxareebisa da 

socialuri saWiroebebis dabalanseba momavlis saWiroebebTan. 

korporaciuli marketingis amgvari konceptualizaciis kavSiri 

korporaciuli socialuri pasuxismgeblobis motivaciasa da miznebTan 

aSkaraa [93].   

korporaciuli marketingis Semadgeneli elementebis filosofia 

gadmocemulia 6C -is meSveobiT18: xasiaTi - rac Cven ueWvelad varT; kultura 

– rasac SevigrZnobT, rom varT; konceptualizacia – rogorsac gvxedaven; 

SeTanxmeba – rac dapirebuli da mosalodnelia; klientura – vis 

momsaxurebasac vcdilobT; komunikacia  – rasac vambobT, rom varT [93]. 

amgvarad, korporaciuli marketingis xedva korporaciuli socialuri 

pasuxismgeblobis Sesaxeb svams or fundamentur kiTxvas: (1) rogor 

SegviZlia ukeTesad gavigoT korporaciuli socialuri pasuxismgebloba 

kompaniis sxvadasxva maxasiaTeblebis TvalsazrisiT? (2) ras akeTebs 

korporaciuli socialuri pasuxismgebloba dainteresebuli jgufebisTvis 

da rogor reagirebs es ukanaskneli pirvelze? [93]. 

warmatebuli marketinguli strategia yovelTvis rodi ukavSirdeboda 

yvela dainteresebuli mxaris moTxovnebisa da saWiroebebis 

                                                
18 6C – Character, Culture, Conceptualizations, Covenant, Constituencies, Communication. 
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dakmayofilebas [128], aramed kompaniebi mxolod klientebze iyvnen 

orientirebulni. yvela dainteresebul mxareze orientirebuloba ki 

niSnavs, rom marketingi gamodis tradiciuli CarCoebidan (bazrebi, 

konkurentebi da arxis wevrebi), raTa Seiswavlos da mimarTos mcdelobebi 

yvela dainteresebuli mxaris moTxovnebis dakmayofilebisken [128]. 

marketingSi socialuri pasuxismgeblobis gansaxorcieleblad 

arsebobs meTodologia, romelic Sedgeba rva etapisagan. 

1) organizaciuli Rirebulebebisa da normebis aRmoCena: korporaciuli 

socialuri pasuxismgeblobis programa unda Seesabamebodes organizaciis 

Rirebulebebs, normebsa da misias. arsebuli Rirebulebebi da normebi 

isinia, romlebic gansazRvraven dainteresebul jgufebs da dainteresebuli 

mxareebisTvis saintereso sakiTxebs da rasac organizacia miiCnevs 

umniSvnelovanesad [128].  

2) dainteresebuli mxareebis dadgena: am etapze mniSvnelovania 

dainteresebuli mxareebis saWiroebebis, survilebisa da moTxovnilebebis 

gamocnoba. kompania damokidebulia dainteresebuli mxareebis resursebze 

da piriqiT, organizaciis warmatebazea damokidebuli dainteresebuli 

mxareebis keTildReoba  [128].  

3) dainteresebuli mxareebisTvis saintereso sakiTxebis dadgena: es etapi 

moicavs imis gamokvlevas, Tu romeli problema ainteresebs kompaniis 

sxvadasxva dainteresebul jgufs yvelaze metad, razec organizaciam unda 

gaamaxvilos yuradReba korporaciuli socialuri pasuxismgeblobis 

programebis farglebSi [128]. 

4) korporaciuli socialuri pasuxismgeblobis mniSvnelobis Sefaseba: am 

etapze pirveli sami etapi erTiandeba, raTa dadgindes korporaciuli 

socialuri pasuxismgeblobis konkretuli gansazRvreba, romelic 

gansakuTrebiT Seesabameba organizaciis interesebs. es zogadi definicia 

gamoiyeneba mimdinare praqtikis Sesafaseblad da socialuri 

pasuxismgeblobis konkretuli iniciativebis SesarCevad. funqciuri 

sferoebi, rogoricaa, magaliTad, marketingi, iyeneben korporaciuli 

socialuri pasuxismgeblobis saqmianobebis im gansazRvrebas, romelic 

dainteresebuli mxareebis interesebs Seefereba [128].  
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5) mimdinare saqmianobis revizia: socialuri revizia aris biznesis 

efeqtianobisa da socialuri pasuxismgeblobis Sefasebisa da reportingis 

procesi. Tumca, kontrolis ganxorcieleba SeuZlebelia miRweuli 

socialuri miznebis gazomvis RonisZiebebis gareSe. socialuri 

pasuxismgeblobis auditis ori mTavari kiTxvaa: ras iyenebs organizacia 

dainteresebuli mxareebisTvis mniSvnelovani sakiTxebis 

gansaxorcieleblad da romel saqmianobebs sWirdeba gaumjobeseba [128].  

6) korporaciuli socialuri pasuxismgeblobis iniciativebis 

ganxorcieleba: es procesi iwyeba im problemebisTvis prioritetebis 

miniWebiT, romlebic gamoikveTa mexuTe etapze. aq aRsaniSnavia ori 

ZiriTadi kriteriumi: organizaciis finansuri done da problemis 

gadaudebloba [128]. 

7) korporaciuli socialuri pasuxismgeblobis stimulireba: 

mniSvnelovania, rom biznesis Sida da gare dainteresebulma mxareebma 

icodnen ganxorcielebuli iniciativebis Sesaxeb. sazogadoebrivi 

urTierTobebis departamenti awvdis informacias dainteresebul mxareebs, 

rogoricaa aqcionerebi, sainvesticio fondebi, biznes partniorebi da 

TanamSromlebi. amave miznisTvis gamoiyeneba kompaniis interenet gverdebi 

da tradiciuli reklama [128].  

8) dainteresebuli mxareebis ukureaqciis miReba: dainteresebuli 

mxareebisgan ukukavSiris misaRebad gamoiyeneba kmayofilebis an reputaciis 

Sesaxeb gamokiTxva. dainteresebuli mxareebis ukureaqcia SesaZloa 

gamoyenebul iqnas, rogorc korporaciuli socialuri pasuxismgeblobis 

menejmentis procesis pirveli sami etapis gadafaseba grZelvadian 

perspeqtivaSi (daaxloebiT yovel oTx weliwadSi). gamokiTxvam SeiZleba 

aCvenos axali da mniSvnelovani dainteresebuli jgufebi an aRmoaCinos 

maTTvis saintereso sxa problemebi. marketingi ki exmareba organizacias 

korporaciul socialur pasuxismgeblobasTan dakavSirebuli saerTo 

Rirebulebebisa da normebis ganxorcielebaSi [128]. 

     amgvarad, dainteresebuli mxareebis modeli gamoiyeneba socialuri 

pasuxismgeblobis gansaxorcieleblad marketingSi. marketingma gadainacvla 

klientze viwro orientaciidan urTierTobebis menejmentisken da yvela 
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dainteresebuli mxaris sargeblobisken. es modeli warmoadgens safuZvels 

organizaciuli identobisa da reputaciis SeqmnisTvis [128]. 

     dainteresebuli mxareebis Teoria aRwers bizness, rogorc Ria da 

moqnil sistemas, romelic Sedgeba sxvadasxvagvari moTamaSeebisgan da 

moqmedebs sxvadasxva moTamaSeebTan urTierTobebis qselSi [127]. 

     marketinguli komunikacia dadebiTi korporaciuli imijis 

gavrcelebas uwyobs xels iseTi instrumentebis meSveobiT, rogoricaa 

reklama, stimulireba, sajaro gamosvlebi da sainformacio biuletenebi 

[127]. aseTi tipis komunikacia informacias awvdis dainteresebul mxareebs 

firmis iniciativebis Sesaxeb, romelnic ukavSirdebian socialuri 

pasuxismgeblobis gansazRvrul sakiTxebs [127]. 

 

1.5.3. socialuri marketingi 

socialuri marketingi tradiciuli marketingis axali mimarTulebaa, 

misi midgoma da  damokidebuleba  uzrunvelyofs adamianTa keTildReobis,  

cxovrebis donis gaumjobesebis, ekologiuri, janrTelobisa da 

usafrTxoebis standartebis dacvas. igi gvevlineba momxmarebelTa 

interesebis dacvis xelSewmyob  institutad saxelmwifosTan  erTad. 

socialuri marketingi  warmarTavs Pprogramebs  sazogadoebis mier 

SeTavazebuli socialuri ideebis Sesabamisad. igi komerciuli marketingis 

instrumentebis  gamoyenebiT  axorcielebs  socialuri produqtis 

Seswavlas (qcevis prognozireba,  dagegmvisa da  formirebis procesi), ris 

Sedegad icvleba socialuri normebi sazogadoebis sakeTildReod [222]. 

sul ufro meti arakomerciuli organizacia iyenebs marketingis 

konefciebs organizaciuli miznebis misaRwevad. 

marketologebi urCeven eklesiebs, rogor gazardon wevrebis 

raodenoba, saqvelmoqmedo fondebs – rogor miiRon meti Semowiruloba, 

muzeumebs da simfoniur orkestrebs – rogor miizidon meti sponsori [114]. 

socialuri reklama ki imdenad popularulia, rom ismeba ara misi 

gamoyenebis kiTxva, aramed – Tu rogor gamoviyenoT igi [114]. 
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magram socialuri marketingi bevrad ufro metia, vidre socialuri 

reklama da socialuri komunikaciac ki.  

kotleri da zaltmeni (Kotler & Zaltman) socialur marketings 

Semdegnairad ganmartaven: ,,socialuri marketingi aris im programebis 

SemuSaveba, ganxorcieleba da kontroli, romlebic gaTvlilia socialuri 

ideebis misaRebobaze gavlenis mosaxdenad da Seicavs produqtis dagegmvas, 

faswarmoqmnas, komunikacias, gavrcelebasa da marketingul kvlevas“ [114].  

amgvarad, marketinguli SesaZleblobebi gamoiyeneba socialuri 

saqmianobis gardasaxvisTvis ufro efeqturi dizainisa da komunikaciis 

mqone programebad, rac gamoiwvevs audienciis sasurvel reaqcias. sxva 

sityvebiT, marketinguli meTodebi akavSireben codnis ubralo flobasa da 

codnis deklarirebas, codnis socialurad sasargeblo ganxorcielebis 

meqanizmebs erTmaneTTan [114]. 

socialur marketings safuZveli Cauyara sociolog veibis (Wiebe) 19 
statiam, xolo marketingis sferoSi am Temaze fokusireba   iwyeba 

kotlerisa da livis (Kotler & Levy) 20  da mogvianebiT, kotlerisa da 

zaltmenis naSromebidan [114]. socialuri marketingis praqtikuli 

gamoyenebac amave periodidan iwyeba [6].   

termini ,,socialuri marketingi“ pirvelad gamoCnda kotlerisa da 

zaltmenis statiaSi21, 1971 wels [57]. xolo, socialuri marketingis pirveli 

gansazRvreba – ,,socialuri marketingi aris marketingis gamoyeneba 

socialuri da janmrTelobis problemebis gadasaWrelad“ - gaCnda 1960-ian 

wlebSi, rodesac mecnierebi msjelobdnen, Tu rogor SeiZleboda 

marketingis instrumentebisa da meTodebis gamoyeneba jandacvis, 

socialuri da politikuri problemebis gadasaWrelad. radganac bevr 

socialur da janmrTelobasTan dakavSirebul problemas aqvs qceviTi 

mizezi da marketingi gavlenas axdens adamianTa qcevaze, socialuri 

                                                
19 Wiebe, G.D. 1951–52. Merchandising Commodities and Citizenship on Television. Public Opinion 
Quarterly. 15:  679–91, Winter. 

20 Kotler, Philip and Sidney J. Levy. 1969. Broadening the Concept of Marketing. Journal of Marketing. 33: 
10–15, January. 

21 Kotler, P. & Zaltman, G. 1971. Social marketing: an approach to planned social change. Journal of 
Marketing. 35: 3-12. July. 



 52 

marketingi warmoadgens imedismomcem strategias janmrTelobisa da 

keTildReobis gaumjobesebis stimulirebisTvis [135]. 

sxva mosazrebis Tanaxmad, socialuri marketingi gaCnda 1970-iani 

wlebis dasawyisSi, rogorc ufro meti socialuri pasuxismgeblobis mqone 

da eTikuri modeli marketingisTvis [46].  

1970-ian wlebSi, socialuri marketingi niSnavda ,,ideebis“ gayidvas da 

didwilad dakavSirebuli iyo socialur komunikaciasTan [57]. magram 

socialuri komunikacia da socialuri marketingi erTi da igive ar aris. 

socialuri marketologi dainteresebulia ara mxolod mesijis 

komunikaciiT, aramed cdilobs im Secvlili qcevis gamoyenebas, romlis 

miRwevac SedarebiT iolia [57]. garda amisa, socialuri marketingi ufro 

mets moicavs, vidre mxolod ideebs, kerZod, agreTve, damokidebulebebs da 

qcevasac [6].  

warsulSi, socialuri marketingi arasworad ganimarteboda, rogorc 

socialuri propaganda da ganaTleba [57; 149]. socialuri marketingis 

Tanamedrove definicia ki ukavSirdeba qcevis Secvlis process. kotleris 

xedviT, socialuri marketingi aris marketingis principebisa da teqnikis 

gamoyeneba, raTa gavlena moaxdinos miznobriv auditoriaze, rom 

nebayoflobiT daTanxmdnen, uaryon, Secvalon an uari Tqvan qcevaze, 

individebis, jgufebis da mTeli sazogadoebis sasargeblod [57].  

socialuri marketingi aris marketinguli koncefciisa da 

instrumentebis forma, socialuri moTxovnebis gamovlenis, prognozirebisa 

da sasurveli qcevis formirebiT sazogadoebrivi moTxovnis 

dakmayofilebis uzrunvelsayofad, igi warmarTavs socialurad 

orientirebul programebs sazogadoebisTvis socialuri ideebis 

misawodeblad. es procesi moicavs marketinguli strategiis yvela saxis 

saqmianobas: marketingul kvlevebs, produqtis dagegmvas, faswarmoqmnas, 

distribuciasa da komunikaciis elementebis erTobliobas. socialuri 

marketingis mizans warmoadgens sazogadoebaSi arsebuli mwvave socialuri 

problemebis gadawyveta [222].  

met-naklebad miRebuli gansazRvreba ganmartavs socialur marketings, 

rogorc ,,komerciuli marketinguli teqnologiebis gamoyenebas im 

programebisTvis, romlebic Seqmnilia miznobrivi auditoriis qcevebze 
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gavlenis mosaxdenad, raTa gaaumjobesos maTi piradi da im sazogadoebis 

keTildReoba, romlis nawilnic arian“ [6; 163].    

domeganis (Domegan) mtkicebiT, socialuri marketingi aris marketingis 

principebis gamoyeneba da socialuri sakiTxebis gacvla-gamocvla. igi 

farTod gamoiyeneba sazogadoebrivi jandacvis da ekologiur kampaniebSi 

[57].   

kidev erTi mosazrebis Tanaxmad, socialuri marketingi aris 

komerciuli marketinguli teqnologia im programebis analizis, dagegmvis, 

ganxorcielebisa da SefasebisTvis, romlebic Seqmnilia, raTa gavlena 

moaxdinon miznobrivi auditoriis nebayoflobiT qcevaze, rom 

gaumjobesdes maTi piradi da sazogadoebis keTildReoba [6; 57]. magaliTad, 

alkoholuri sasmelebis mwarmoebeli kompaniebi iyeneben korporaciul 

socialur pasuxismgeblobas, rogorc socialuri marketingis instruments, 

raTa sasikeTod Secvalon sazogadoebis damokidebulebebi alkoholisadmi 

maTive interesebis sasargeblod da amavdroulad, gaiumjobeson imiji [66]. 

hastingsis (Hastings) definiciis Tanaxmad, ,,socialuri marketingis 

yvelaze ufro fundamenturi Tviseba aris komerciisgan miRebuli codna, 

rogoricaa momxmarebelze orientirebuloba, ormxrivad sasargeblo 

gacvla-gamocvla, qcevis Secvlaze orientirebulobis saWiroeba da 

rogorc konteqstisadmi, aseve, individisadmi interesi“ [57; 88]. 

amrigad, gansazRvrebebi gviCveneben, Tu rogor popularuli xdeba 

socialuri marketingi, romlis mizania, gavlena moaxdinos momxmareblis 

qcevaze; misi racionaluri marcvalia nebayoflobiTi qceviTi cvlileba. 

xolo, nebayoflobiTi qceviTi cvlilebebi xorcieldeba rogorc 

individualur, aseve sazogadoebriv doneze. konteqstis gacvla-gamocvla ki 

mianiSnebs urTierTobebze. 

socialuri marketingis kotleris definicia mouwodebs 

marketologebs, marketingis koncefciis ZiriTad elementebs – klientis 

kmayofileba da rentabeloba, daumaton mesame – ,,momxmareblis 

grZelvadiani keTildReoba“ [46]. es ki niSnavs, rom, rac individualuri 

momxmareblisTvis kargia, SesaZloa, sulac ar iyos kargi mTeli 

sazogadoebisTvis, aseTia magaliTad, kerZo manqanebis yidvis Semdeg haeris 

gabinZurebis mateba. amavdroulad, rac momxareblis dauyovneblivi 
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moTxovnaa, SesaZloa ar iyos mis grZelvadian interesebSi (magaliTad, 

Tambaqosi da alkoholuri produqtebis moxmareba). aqedan gamomdinare, 

marketologebma unda gaiTvaliswinon, ras gamoiwvevs momxmarebelTa 

dauyovnebeli moTxovnebis dakmayofileba, rogorc moklevadian, aseve, 

grZelvadian perspeqtivaSi. amgvarad, socialuri marketingi eTikuri 

marketinguli midgomebis SesaZleblobas iZleva. 

marketologebi cdiloben momxmarebelTa qcevis gagebas, xolo 

socialuri marketingi iyenebs am codnas socialuri da janmrTelobasTan 

dakavSirebuli qcevis Sesacvlelad [88]. 

socialuri marketingi akavSirebs sazogadoebriv jandacvas da 

komercias. mas SeuZlia gavlena moaxdinos qcevaze, gadaWras socialuri 

problemebi da ganaxorcielos sasargeblo socialuri cvlilebebi [88].  

mecnierebis ganmartebiT, socialuri marketingi ukavSirdeba marketinguli 

codnis, koncefciebis da teqnikis gamoyenebas, raTa gaaumjobesos 

socialuri da ekonomikuri Sedegebi. igi, agreTve, ukavSirdeba marketingis 

strategiebis, gadawyvetilebebis da saqmianobebis socaluri Sedegebis 

analizs [88].  

kotleri da roberto (Kotler & Roberto) socialur marketings 

uTanabreben socialuri cvlilebebis kampanias, romelsac ganmartaven, 

rogorc ,,organizebuli mcdelobas, romelsac xelmZRvanelobs erTi jgufi 

(cvlilebis agenti) da romlis mizania, gaiyolos sxvebi (samizne mimRebebi), 

rom miiRon, Secvalon an uari Tqvan ideebze, damokidebulebebze, 

saqmianobebze da qcevebze“ [5]. 

kotleri aqcents akeTebs produqtebis saxeobebze, romlebic 

socialuri marketingis Tvalsazriss an Seesabamebodnen an ara. oTxi 

ZiriTadi tipis produqti arsebobs produqtebis sargeblobis mixedviT 

momxmareblis moklevadiani saWiroebebis dakmayofilebisa da misi 

grZelvadiani keTildReobis TvalsazrisiT: (1) arasrulyofili, ukmari 

produqtebi, rolebsac arc mokle da arc grZelvadiani sargebeli ar 

moaqvT; (2) margebeli produqtebi, romlebsac aqvT naklebi dauyovnebeli 

mimzidveloba, magram maRali sargebloba momxmareblisTvis grZelvadian 

perspeqtivaSi; (3) sasiamovno produqtebi, romlebsac moaqvT dauyovnebeli 

kmayofileba, magram iwveven zians grZelvadian perspeqtivaSi; (4) sasurveli 
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produqtebi, romlebSic Serwymulia dauyovnebeli kmayofileba grZelvadian 

sargebelTan [46; 89]. 

kotleris mtkicebiT, ukmari produqtebi unda amoiRos kompaniam Tavisi 

produqtebis rigidan; margebeli da sasiamovno produqtebi unda Secvalos 

ise, rom sasurveli produqtebis ricxvs miekuTvnon; xolo, sasurveli 

produqtebi unda iyos marketinguli Zalisxmevis ZiriTadi mizani [46]. 

andrisanis (Andreasen) Tanaxmad, socialuri marketingi aris komerciuli 

marketinguli teqnologiebis adaptacia im programebisTvis, romlebic 

Seqmnilia, rom gavlena moaxdinos miznobrivi auditoriis nebayoflobiT 

qcevaze, raTa gaaumjobesos maTi piradi da im sazogadoebis keTildReoba, 

romlis nawilnic arian [5]. amgvarad, socialuri marketingis ZiriTadma 

mizanma ,,momxmareblis grZelvadiani keTildReobidan“ gadainacvla 

,,sazogadoebis keTildReobisken“ [46].  

socialuri marketingi ganixileba, rogorc sajaro seqtoris 

marketingis saxeoba, roca gamoiyeneba sajaro organizaciebis mier, raTa 

moxdes gansazRvruli socialuri miznebis stimulireba [163].  

socialuri marketinguli programebis mizania, gavlena moaxdinos 

qcevaze, magram yovelTvis ar cvlis mas. socialuri marketingi cdilobs 

sargeblis motanas samizne momxamareblebisTvis da/an mTlianad 

sazogadoebisTvis, da ara marketologebisTvis [5].  

mkvlevarebma, qreinma da dezmandma (Crane & Desmond), socialuri 

marketingis Sesaxeb kotleris mier gamoqveynebuli pirveli naSromidan 30 

wlis Semdeg, gaaanalizes socialuri marketingis gavlena marketingis 

Teoriasa da praqtikaze da daaskvnes, rom koncefcia iwvevs fundamentur 

siZneleebs; marketinguli gadawyvetilebebis miRebisas saWiroa kompleqsuri 

socialuri da kulturuli procesebis Secnoba [46].   

socialuri marketingis Teoriisa da praqtikis umetesoba mimarTulia 

individualur doneze qcevis Secvlisken, magram zogierTi mkvlevaris 

azriT, adamiani, rogorc socialuri qmnileba, Segnebulad da 

qvecnobierad, formirdeba sxvebis mier. socialuri gavlena arsebobs 

mikro-socialur da makro-kulturul doneebze [39].  

socio-kulturuli Zalebi SeiZleba iyos dadebiTi, socialurad 

sasurveli qcevis sasargeblod, rogoricaa, magaliTad, Sveicariis anti-
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narCenebis kultura, an uaryofiTi, antisocialuri qcevebis 

wamaxalisebeli, rogoricaa, magaliTad, Tineijerebis mier narkotikis 

gamoyeneba [39]. 

socialuri marketingis specialistebi, Teoretikosebic da 

praqtikosebic, mividnen daskvnamde, rom socialuri marketingis 

fundamenturi mizani ar aris ideebis stimulireba, rogorc kotleri da 

zaltmeni fiqrobdnen, aramed es aris qcevaze gavlenis moxdena. 

aRiarebulia, rom socialur marketings SeuZlia gavlenis moxdena iseT 

wmindad qceviT problemebze, rogoricaa, ganviTarebad qveynebSi gogonaTa 

saskolo ganaTlebis xelSewyoba, an Tineijerebis waxaliseba, uari Tqvan 

mowevaze [6]. 

socialuri marketingis koncefcia aris ufro metad marketingis 

koncefciis gagrZeleba, vidre fundamenturi rekonstruqcia marketingis 

Teoriisa. Tumca, misi praqtikuli gamoyeneba problematuria ramdenime 

moraluri sakiTxis gamo. kerZod, vin unda da vis SeuZlia, rom 

gadawyvitos, ra aris sazogadoebis interesebSi, agreTve, ganmartos 

marketinguli procesebis moraluri naklovanebebi. amitom yuradReba 

gadatanili unda iyos ,,moraluri“ da ,,socialuri“ marketingidan im 

struqturebis, mniSvnelobebisa da diskursebis Secnobisken, romlebic 

qmnian da ganmartaven marketingul da momxmarebelTa gadawyvetilebebs da 

aseve, sazogadoebaze misi dadebiTi da uaryofiTi gavlenis gaazrebisken 

[46]. 

miuxedavad imisa, rom socialuri marketingis potenciali jer kidev 

ar aris srulad gamoyenebuli, is nebismier im situaciaSi gamoiyeneba, 

rodesac saWiroa socialurad kritikuli individualuri qceva gadaiWras 

miznobrivi auditoriisTvis. socialuri marketingi mimarTulia ,,saboloo 

klientebisadmi“, magram gasaTvaliswinebelia sxva mniSvnelovani 

moTamaSeebis Tanamonawileobac programis warmatebisTvis, romelTa 

Sorisaa media, damfinanseblebi, politikosebi, kanonmdeblebi, potenciuri 

partniorebi da organizaciis TanamSromlebi. socialuri marketingis 

kampaniis principebi gamoiyeneba yvela samizne jgufze zegavlenis 

mosaxdenad [6]. 
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marTalia, socialuri marketingis gamoyeneba bevr situaciaSi SeiZleba, 

is yovelTvis mainc ar aris saukeTeso meTodi. amitom, misi gamoyenebis 

Sesaxeb gadawyvetilebis miRebisas, gasaTvaliswinebelia ori kriteriumi: 

efeqtianoba da mizanSewoniloba. socialuri marketingi im konkretul 

situaciaSi gamoiyeneba, roca misi efeqtianobis meti albaToba arsebobs da 

roca xelsayrelia misi gamoyeneba [6]. 

socialuri marketingis kampaniis Sesafaseblad saWiroa sami kiTxvis 

dasma: (1) es marTlac socialuri marketingi iyo Tu, magaliTad, mxolod 

komunikaciuri kampania? (2) iyo is marTlac iseTi efeqturi, rom 

faqtobrivi qceviTi miznebi iqna miRweuli Tu ubralod aamaRla 

cnobiereba an Secvala damokidebuleba? (3) mtkicdeba Tu ara, rom 

socialurma marketingma iTamaSa arsebiTi roli pozitiuri Sedegis 

misaRwevad? [6]. 

maSinac ki, roca mosalodnelia, rom socialuri marketingi iqneba 

warmatebuli konkretul konteqstSi, kvlav rCeba ori sakiTxi: aris Tu ara 

is saukeTeso meTodi am situaciaSi da aris Tu ara socialuri marketingis 

gamoyeneba ufro eTikuri sxva meTodebTan SedarebiT [6]. 

is faqti, rom socialuri marketingi gamoiyeneba socialuri miznebis 

misaRwevad da misi gamoyeneba yvelas SeuZlia, wamowevs kritikul eTikur 

sakiTxs: rogor unda iyos uzrunvelyofili, rom socialuri marketingis 

teqnologiebi gamoyenebul iqnas mxolod keTili miznebisTvis [5]. am 

sakiTxis gadasaWrelad socialuri marketingis eqspertebi, saukeTeso 

teqnologiebis SeqmnasTan erTad, Tval-yurs unda adevnebdnen, rom mas 

iyenebdnen imisTvis, razec sazogadoeba SeTanxmebulia misive sakuTari 

socialuri keTildReobisTvis [5]. 

socialuri marketingi socialuri cvlilebebis programebis Seqmnis 

procesia [135] da komerciuli marketingis msgavsad, igi Seicavs 

strategiul dagegmvas, romelic Sedgeba momxmarebelTa kvlevisgan, 

segmentaciisa da targetingisgan, miznebis dasaxvisa da marketinguli 

miqsisgan [135]. magram arsebobs ramdenime mniSvnelovani gansxvaveba 

socialur da komerciul marketings Soris. socialuri marketingis 

produqti, xSir SemTxvevaSi, aris ufro kompleqsuri, vidre komerciuli 

produqti. igi SesaZloa iyos araxelSesaxebi (magaliTad, damokidebulebis 
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Secvla), SesaZloa moiTxovdes mniSvnelovan qmediT nabijebs momxmareblis 

mxridan (magaliTad, simsivnis skriningze misvla), an SesaZloa, 

gamoxatavdes im qcevis Secvlas, romlisadmic adamianebi rezistentulni 

arian (magaliTad, mowevisTvis Tavis danebeba). ufro metic, qcevis Secvlis 

sargebeli SeiZleba yovelTvis myisieri an pirdapiri ar iyos (magaliTad, 

reciklireba garemos dasacavad)  [135]. 

miuxedavad imisa, rom socialur marketingsa da komerciul marketings 

Soris bevri saerToa, TiToeul maTgans mainc aqvs Tavisi wesebi, 

zemoqmedebebi da gansaxorcieleblad moiTxovs gansxvavebuli unarebis 

flobas. aSkaraa, rom socialuri marketingi marketologebisTvis 

gamowvevaa, Tumca gaaCnia warmatebis momtani SesaZleblobebi [24].  

mkvlevarebi amtkiceben, rom socialur marketings aqvs didi 

potenciali, rom Secvalos qceva da Seitanos wvlili marketingis sferoSi. 

magram socialuri marketingi awydeba mniSvnelovan barierebs, radgan 

cxadad ar aris gagebuli misi sfero da roli, sxva socialuri 

cvlilebebis meTodebTan mimarTebaSi [88]. amitom, am sferos ufro metad 

gansaviTareblad, mkvlevarebi socialuri marketingis brendingis kampaniis 

iniciativiT gamodian [6]. 

socialuri marketingi gansxvavdeba korporaciuli socialuri 

pasuxismgeblobisa da sazogadoebrivi marketingisgan. socialuri 

marketingi momxmareblis axali qcevis adaptaciaa garemosTan, ris Sedegac 

iwyeba gavlenis moxdena garSemomyofze, rasac socialuri sargeblobis 

motana SeuZlia. socialuri marketingi upiratesobas aniWebs sazogadoebriv 

momxmarebelTa moTxovnebs da moTxovnebidan gamomdinare  gansazRvravs 

produqciis xarisxs,  ganawilebis adgilsa  da gavrcelebis formebs. 

marketinguli gadawyvetilebis safuZveli xdeba biznesis urTierTobebis 

socialuri-eTikuri normebi, komerciuli saqmianobebis saerTaSoriso 

kodeqsebi da wesebi, momxmarebelTa da sazogadoebis mTliani interesebi. 

marketingi mWidrodaa dakavSirebuli sxvadasxva sazogadoebriv da 

socialur problemebTa, is is ipyrobs sazogadoebis yuradRebas. ufro 

metic, imis gamo, rom marketingi asrulebs kompaniasa da sazogadoebas 

Soris SemakavSirebeli rgolis funqcias, pasuxismgeblobis nawili 
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garkveulad ekisreba socialuri problemebiT dakavebul marketologebs 

[222]. 

socialuri marketingi faravs sazogadoebrivi, mizezobrivi, 

korporaciuli, komerciuli da arakomerciuli marketingis farTo sakiTxebs 

(ix. sqema 6) [222].  

 

sqema 6. socialuri marketingis dafarvis /mocvis/ areali 

 

 

mizezTan dakavSirebuli marketingi daiwyo 1984 wels American Express-is 

kampaniiT Tavisuflebis qandakebis aRsadgenad [84], rac mizezTan 

dakavSirebuli marketingis erT-erTi yvelaze cnobili magaliTia.  

sayovelTaod aRiarebulia, rom amJamindeli bazari xasiaTdeba didi 

raodenobis erTnairi xarisxis, fasisa da servisis mqone produqciiT. 

amitom izrdeba diferencirebis saWiroeba, risTvisac kompaniebi mimarTaven 

mizezTan dakavSirebul marketings, rogorc komunikaciis instruments [26]. 

mizezi zegavlenas axdens momxmarebelze produqtis SerCevisa da yidvis 

procesSi [42]. 

mizezTan dakavSirebuli marketingi miekuTvneba korporaciuli 

socialuri pasuxismgeblobis kategorias, magram praqtikaSi isini 

sazogadoebasTan urTierTobis gansxvavebul instrumentebs warmoadgenen. 
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Tumca, rogorc kvlevebi aCvenebs, orive maTgans erTnairi dadebiTi Sedegi 

moaqvs klientebTan urTierTobaSi. maSin, rodesac mizezTan dakavSirebuli 

marketingi SesaZloa Zvirad Rirebuli iyos, misi dadebiTi Sedegi mainc 

Semoifargleba im klientebiT, visTvisac mizezi mimzidvelia. amis 

sawinaaRmdegod, mizezTan dakavSirebuli marketingi uaryofiT gavlenas 

axdens im klientebze, visTvisac mizezi naklebad mimzidvelia an sulac mis 

sawinaaRmdegodaa ganwyobili [177]. samagierod, mizezTan dakavSirebul 

marketings SeuZlia korporaciuli socialuri pasuxismgeblobis 

uaryofiTi Sedegebis kompensireba, gansakuTrebiT, bazris im segmentSi, 

romlisTvisac mizezi mniSvnelovania [177].  

cxovrebis sxvadasxva aspeqtze korporaciebis uaryofiTi gavlenebis 

Secnobam Secvala momxmarebelTa moxmarebis modelebi ganviTarebul 

qveynebSi da TandaTan ganviTarebad qveynebSic [177]. amitom gaCnda 

socialuri pasuxismgeblobis iniciativebis ganxorcielebisa da maTi 

komunikaciis saWiroeba.  

mizezTan dakavSirebuli marketingis komunikacia advilia, iafia da 

ergeba kompaniis klientTa gansxvavebul segments. mizezi aris ara mxolod 

korporaciuli socialuri pasuxismgeblobis ganmsazRvreli, aramed, 

agreTve, qmnis pirdapir kavSirebs kompaniasa da klientebs Soris [177]. 

bevri organizacia, korporaciuli socialuri pasuxismgeblobis 

farglebSi, iyenebs mizezTan dakavSirebul marketings, romlis drosac 

akeTeben donacias SerCeuli mizezisTvis momxmareblis TiToeuli 

SenaZenidan. aRsaniSnavia, rom organizaciasa da mizezs Soris Sesabamisoba 

unda iyos, raTa aman gavlena moaxdinos korporaciuli imijis 

gaumjobesebaze [198]. 

mizezTan dakavSirebuli marketingi aris korporaciuli socialuri 

pasuxismgeblobis gansakuTrebuli forma da ganimarteba, rogorc 

,,marketinguli aqtivobebis formulirebisa da ganxorcilebis procesi, 

romelic xasiaTdeba firmis SeTavazebiT, wvlili Seitanon gansazRvruli 

TanxiT gansazRvruli mizezisTvis, rodesac klientebi monawileoben 

Semosavlis momtan gacvla-gamocvlaSi, romelic akmayofilebs 

organizaciul da individualur miznebs“ [198]. 
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korporaciuli socialuri pasuxismgebloba met-naklebad ukavSirdeba 

mizezs da SesaZloa Seicavdes mizezTan dakavSirebul marketings 

garkveulwilad. Tavis mxriv, mizezTan dakavSirebuli marketingi SesaZloa 

iyos korporaciuli socialuri pasuxismgeblobis nawili, magram marto 

mizezTan dakavSirebuli marketingi ver Caenacvleba korporaciul 

socialur pasuxismgeblobas [177]. 

korporaciuli socialuri pasuxismgeblobis gavlena klientebis 

qcevaze damokidebulia industriis specifikasa da demografiaze. am 

konteqstSi, gamoyofen or – klientisTvis da kompaniisTvis damaxasiaTebel 

faqtorebs. klientebisTvis damaxasiaTebel faqtorebs ganekuTvneba 

gansxvavebuli pirovnuli Tvisebebi, kulturaTaSorisi gansxvavebebi, 

momxmarebelTa unarebi, socialuri orientacia da Sesabamisoba 

momxmarebelsa da socialur iniciativebs Soris. kompaniisTvis 

damaxasiaTebeli faqtorebi ki moicavs produqciis xarisxs, korporaciuli 

socialuri pasuxismgeblobis sferos da motivs, kompaniis reputacias, 

kompaniisa da mizezis Tavsebadobas, kompaniis proaqtiul socialur 

pasuxismgeblobas da specifikur industrias (magaliTad, Tambaqos, 

navTobis, alkoholuri sasmalebis warmoeba) [177]. 

mizezTan dakavSirebuli marketingis mTavari elementia urTierToba 

biznes organizaciasa da mizezs an saqvelmoqmedo sazogadoebas Soris, 

romelic unda iyos sasargeblo orive mxarisTvis. mizezTan dakavSirebuli 

marketingi mimdinareobs gansazRvruli drois ganmavlobaSi konkretuli 

produqtisTvis  gansazRvruli saqvelmoqmedo miznisTvis. biznes 

organizaciisTvis ki, es monawileoba warmoadgens momxmareblebisTvis 

brendis komunikaciis programis Semadgenel nawils [198].   

mizezTan dakavSirebuli marketingi aumjobesebs momxmarebelTa qcevas, 

miizidavs niWier TanamSromlebs kompaniaSi da axdens dadebiT efeqts 

organizaciis finansur efeqtianobaze [34; 198].  magaliTad, American Express-is 

mier fulis Segrovebis kampaniam Tavisuflebis qandakebis aRsadgenad maTi 

baraTis gamoyeneba gazarda 28%-iT, xolo axali momxmareblebis raodenoba 

- 17%-iT [198].   

tradiciuli marketingis finansuri da mogebaze orientirebuli 

miznebi gaakritikes marketingis eTikosebma imis gamo, rom es miznebi 
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xSirad socialurad upasuxismgeblo marketingul praqtikas iwvevs. amis 

sapasuxod, gaCnda cxovrebis xarisxis 22  koncefciaze dafuZnebuli 

marketingi, romelic zrdis momxmarebelTa keTildReobas sazogadoebis an 

dainteresebuli mxareebis dazaralebis gareSe [181]. 

cxovrebis xarisxis marketingi niSnavs organizaciis amocanas, Seqmnas 

iseTi saqoneli, momsaxureba da programebi, romlebic aamaRleben 

gansazRvruli momxmareblis keTildReobas, agreTve, am produqtebis 

efeqturad da efeqtianad marketirebas imgvarad, rom minimumamde Semcirdes 

gverdiTi movlenebi momxmareblebze da sazogadoebaze, magram, 

amavdroulad, warmoqmnas grZelvadiani mogeba [181]. 

cxovrebis xarisxis marketingi Tavsebadia kotleris socialuri 

marketingis Semdeg definiciasTan: ,,socialuri marketingis koncefciis 

Tanaxmad, organizaciis amocanaa, gansazRvros samizne bazrebis 

moTxovnilebebi, saWiroebebi da interesebi da daakmayofilos isini 

konkurentebTan SedarebiT ufro efeqturad da efeqtianad ise, rom daicvas 

da gazardos momxmareblisa da sazogadoebis keTildReoba“ [181]. es 

koncefcia abalansebs momxmareblebis, kompaniisa da sazogadoebis 

interesebs. 

miuxedavad imisa, rom cxovrebis xarisxis marketingi SesaZloa 

socialuri marketingis gagrZelebad iqnas ganxileuli, mainc arsebobs maT 

definiciebs Soris garkveuli sxvaobebi. cxovrebis xarisxis marketingis 

koncefcia xazs usvams momxmareblebis keTildReobas, grZelvadian 

perspeqtivaSi maTi moTxovnebis dakmayofilebis meSveobiT. socialuri 

marketingic mimarTulia saWiroebebis dakmayofilebisken ise, rom 

SeinarCunos an gazardos momxmarebelTa keTildReoba, magram socialur 

marketingSi kavSirebi momxmareblis kmayofilebasa da keTildReobas Soris 

naTeli ar aris. moTxovnebis dakmayofileba moklevadian perspeqtivaSi ar 

gazrdis momxmareblis keTildReobas, maSin, roca momxmareblis 

saWiroebebis dakmayofileba grZelvadian perspeqtivaSi, kompanias moutans 

grZelvadian mogebas da stabilur zrdas [181]. 

garda amisa, socialuri marketingi konkurencias ganixilavs, rogorc 

momxmareblis saWiroebebis dakmayofilebas efeqturad da efeqtianad, rac 

                                                
22 QOL: quality-of-life 
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mianiSnebs mis tradiciul xedvaze konkurenciisadmi ,,mogeba wagebis 

winaaRmdeg“. cxovrebis xarisxis marketingi ki, konkurentebs ganixilavs, 

rogorc sazogadoebis nawils da dainteresebuli mxareebis wevrs, 

romlebic ar unda daziandnen [181]. 

cxovrebis xarisxis marketinguli koncefcia ufro konkretulia 

sazogadoebis keTildReobasTan dakavSirebiT, miiCnevs ra, rom organizacia 

zrdis samizne momxmareblebis keTildReobas uaryofiTi gverdiTi 

movlenebis minimumamde SemcirebiT momxmareblebze da sxva adamianebze, 

romlebic dakavSirebulni arian organizaciis produqtebis marketingTan 

(produqtis Seqmna da warmoeba, fasi, miwodeba, stimulireba) da 

moxmarebasTan [181]. es niSnavs, rom marketingis pasuxismgebloba, garda 

samizne momxareblebisa, sxva sazogadoebis keTildReobis amaRleba araa, 

rac organizaciis sxva ganyofilebis funqcia SeiZleba iyos. magaliTad, 

TanamSromlebis keTildReobis gaumjobeseba adamianuri resursebis 

departamentis pasuxismgeblobaa, xolo aqcionerebis keTildReobis gazrda 

ki finansuri departamentis movaleoba SeiZleba iyos da a. S. [181].  

amrigad, cxovrebis xarisxis marketingis koncefcia oTx ZiriTad 

punqtze akeTebs aqcents: (1) keTildReobis gaumjobeseba im samizne 

momxmareblebisa, romlebic dakavSirebulni arian marketingTan da/an 

produqtis moxmarebasTan; (2) marketingTan da/an produqtebis moxmarebasTan 

dakavSirebuli uaryofiTi gverdiTi movlenebis Semcireba samizne 

momxmareblebze; (3) marketingTan da/an produqtebis moxmarebasTan 

dakavSirebuli uaryofiTi gverdiTi movlenebis Semcireba sxva 

sazogadoebaze (garda samizne momxmareblebisa); (4) grZelvadiani 

rentabeloba [181]. 

marketingi akavSirebs kompaniasa da mis bazrebs socialur konteqstSi. 

klientebis moTxovnebis dakmayofileba ise, rom kompaniam miiRos 

sargebeli, aris marketingis ideologiis arsi da Tavis mxriv, sabazro 

ekonomikis arsic. ekologiuri anu mwvane marketingi ganixileba, rogorc 

mdgradi ganviTarebisa da sxvadasxva dainteresebuli mxareebis 

saWiroebebis dakmayofilebis instrumenti [108]. 

ekologiuri marketingis mTavari arsi aris strategiuli produqti da 

klientebis gadawyvetilebebi, rac aqcents akeTebs ekologiur sakiTxebze, 
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xolo ekologiuri Zlieri mxareebi gamoiyeneba, rogorc konkurentuli 

upiratesoba [108]. 

marketologebma yvela seqtoridan unda Seicnon socialuri 

pasuxismgeblobis mzardi mniSvneloba da dagegmon marketinguli 

strategiebi imgvarad, rom kompaniam SeZlos pasuxismgeblobis 

ganxorcieleba rentabelobis msxverplad gaRebis gareSe [108]. 

socialuri pasuxismgebloba ar niSnavs, rom kompaniam uari Tqvas 

ZiriTad ekonomikur amocanaze; arc imas niSnavs, rom socialuri 

pasuxismgeblobis mqone kompanias ar SeuZlia, iyos iseTive Semosavliani, 

rogorc sxva, naklebi pasuxismgeblobis mqone kompaniebi. piriqiT, 

socialuri pasuxismgebloba SeiZleba iqces konkurentul upiratesobad 

proaqtiuli da inovaciuri kompaniebisTvis [108; 16]. 

 

1.6. momxmareblis damokidebuleba kompaniis socialuri 

pasuxismgeblobisadmi 

 

1990-iani wlebidan araerTi gamokvleva Catarda imasTan dakavSirebiT, 

rom momxmarebelTa didi raodenoba iyenebs eTikur kriteriumebs 

produqtebis SeZenis Sesaxeb gadawyvetilebis miRebisas; gaizarda 

socialuri pasuxismgeblobis mqone moxmareba, ramac miiqcia mkvlevarTa 

yuradReba. magram kvlevebi ZiriTadad exeboda iseTi ganviTarebuli 

qveynebis bazrebs, rogoricaa aSS da safrangeTi [218]. Tumca, CineTis 

mTavroba, socialuri organizaciebi da mecnierebi mxars uWeren socialuri 

pasuxismgeblobis mqone moxmarebas [218; 192].  

kvlevebi adastureben korporaciuli socialuri pasuxismgeblobis 

dadebiT efeqts momxmareblebis kompaniisadmi damokidebulebaze da 

mxardaWeraze [196; 18]. 

kompaniis qmedebebis eTikuroba mniSvnelovania yidvis Sesaxeb 

gadawyvetilebisas. klientebi mzad arian gadaixadon meti eTikuri 

kompaniis produqciaSi da amiT daajildoon misi eTikuri qmedebebi. xolo 
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Tu araeTikuri kompaniis produqtebs iyidian, maSin moiTxoven dabal 

fasebs da amgvarad sjian gamyidvels [196; 81].  

saqarTvelos strategiuli kvlevebisa da ganviTarebis centris mier 

Catarebuli kvlevis Tanaxmad, Tbilisis mosaxleoba biznesis socialuri 

pasuxismgeblobis sferos prioritetebad asaxeleben ekonomikurad daucvel 

jgufebze zrunvas, adgilobrivi mosaxleobisTvis samuSao adgilebiT 

uzrunvelyofas da biznesis qvelmoqmedebas. kompaniis reputaciis 

ganmsazRvrel faqtoradac kvlav qvelmoqmedebas saxeldeba [169]. kvlevam 

aCvena, rom momxmareblebi elodebian da moiTxoven kompaniebisgan 

arafinansur/ socialur angariSgebas da met informacias maTi socialuri 

proeqtebis Sesaxeb [169]. 

kvlevebma aCvenes, rom ganviTarebul qvenebSi, momxmareblebi mxars 

uWeren korporaciuli socialuri pasuxismgeblobis iniciativebs, maSin, 

rodesac ganviTarebad qveynebSi, momxmareblebi arc informirebulni arian 

da arc mxars uWeren kompaniebis korporaciul socialur pasuxismgeblobas 

[7]. 

amis miuxedavad, mecnierebma daadgines, rom iseT ganviTarebad 

qveyanaSi, rogoric indoneziaa, rodesac momxmareblebs uwevT msgavsi 

fasisa da xarisxis produqtebis SeZena, korporaciuli socialuri 

pasuxismgebloba xdeba ganmsazRvreli faqtori gadawyvetilebis miRebisas 

[7].  

ganviTarebul qveynebSi, momxmareblebi dainteresebulni arian da 

dadebiTad aRiqvamen korporaciul socialur pasuxismgeblobas, rac 

maTTvis yidvis kriteriums warmoadgens. isini mzad arian gadaixadon 

maRali fasi socialuri pasuxismgeblobis mqone kompaniis produqtebSi [7]. 

ufro metic, erT-erTi kvlevis Tanaxmad, amerikelebis 79%, produqtis 

yidvis Sesaxeb gadawyvetilebis miRebis dros, iTvaliswinebs kompaniis 

korporaciul socialur pasuxismgeblobas [7]. 

marTalia, momxmarebelTa umetesobisTvis, ganviTarebad qveynebSi, 

mniSvnelovani fasi da xarisxia, korporaciuli socialuri 

pasuxismgebloba mainc zrdis pozitiur damokidebulebas da loialurobas 

momxmareblis mxridan kompaniisa da misi brendisadmi, aseve, aumjobesebs 

finansur efeqtianobas [7]. 
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kvlevam aCvena, rom indoneziaSi, momxmareblebi ar arian mzad, mxari 

dauWiron korporaciul socialur pasuxismgeblobas. adamianTa umetesoba 

aqac, iseve, rogorc sxva ganviTarebad qveynebSi, dabali Semosavlis gamo, 

yidulobs yoveldRiurad aucilebel produqtebs da amdenad, 

umniSvnelovanesi faqtori dabali fasia; momxmarebeli ar iTvaliswinebs 

kompaniis socialuri pasuxismgeblobis iniciativebs [7]. 

amdenad, korporaciuli socialuri pasuxismgebloba, ZiriTadad, mainc 

ganviTarebuli qveynebisTvisaa misaRebi. amitom sifrTxilea saWiro 

socialuri pasuxismgeblobis koncefciis gamoyenebisas globalurad, 

radgan momxmareblebs gansxvavebuli aRqma da reaqcia SeiZleba hqondeT [7]. 

korporaciuli socialuri pasuxismgebloba mWidrod ukavSirdeba qveynis 

ekonomikur, socialur da politikur viTarebas [199; 7]. Tumca, Tu fasi da 

xarisxi igivea, momxmarebeli yidulobs im kompaniis produqts, romelsac 

socialuri pasuxismgeblobis reputacia aqvs. es ki niSnavs, rom 

korporaciuli socialuri pasuxismgebloba sasikeTo strategia iqneba 

konkurentul garemoSi moqmedi kompaniisTvis. magram, Tu sxva kompania 

SesTavazebs ufro dabal fasebs, korporaciuli socialuri 

pasuxismgeblobis strategia aRar iqneba mimzidveli momxmareblebisTvis [7]. 

gasaTvaliswinebelia, rom korporaciul socialur pasuxismgeblobaze 

ukugeba SesaZloa iyos pozitiuric da negatiuric, rac damokidebulia 

firmis korporaciuli SesaZleblobebis doneze. klientebis kmayofileba 

arsebiT rols TamaSobs firmis korporaciul socialur 

pasuxismgeblobasa da firmis mwarmoeblurobas Soris kavSirebze. amasTan 

mniSvnelovania korporaciuli socialuri pasuxismgeblobis iniciativebisa 

da produqciasTan dakavSirebuli kompetenciis saTanado kombinacia [217]. 

klientebis kmayofileba ganisazRvreba, rogorc saerTo Sefaseba, romelic 

efuZneba klientebis mTlian SenaZens da saqonlisa da momsaxurebis 

moxmarebis gamocdilebas xanrZlivi drois manZilze [217]. 

marketingis literatura aRiarebs klientebis kmayofilebas 

korporaciuli strategiis mniSvnelovan nawilad [217] da firmis 

grZelvadiani efeqturobisa da sabazro Rirebulebis mTavar faqtorad [86; 

217]. 



 67 

is faqti, rom socialuri pasuxismgebloba zrdis klientTa 

kamyofilebas, romelsac moaqvs pozitiuri finanasuri ukugeba, zrdis 

korporaciuli socialuri pasuxismgeblobis mniSvnelobas. marketologebma 

ukve ician, rom socialuri pasuxismgebloba zrdis socialur 

upiratesobebs, rogoricaa sazogadoebis keTilganwyoba firmisadmi, 

romelic aumjobesebs firmis reputacias korporaciuli skandalebis 

arsebobis dros an maregulireblebis mier kompaniis saqmianobis kritikuli 

ganxilvisas [217]. 

radgan socialuri pasuxismgeblobis programebi gavlenas axdens 

klientTa kmayofilebis doneze, romelsac sabolood moaqvs maRali 

sabazro ukugeba, mniSvnelovania klientTa kmayofilebis uzrunvelyofa 

[217]. 

Tumca, gasaTvaliswinebelia, rom korporaciul socialur 

pasuxismgeblobas yovelTvis ar moaqvs sargebeli firmisTvis. Tu kompania 

ar aris inovaciuri, socialuri pasuxismgeblobis iniciativebi, 

sinamdvileSi, dawevs mis sabazro ukugebas. amdenad, korporciuli 

socialuri pasuxismgebloba moiTxovs kompaniisgan Sesabamis mxardaWeras, 

rogoricaa korporaciuli kompetenciebi da inovaciuroba.  naklebad 

inovaciuri kompaniebisTvis, finansuri TvalsazrisiT, umjobesia 

korporaciuli socialuri pasuxismgeblobis Tavidan acilebac ki. amitom 

marketologebma yuradRebiT unda gaaanalizon organizaciuli konteqsti 

mTlianobaSi manam, sanam daiwyebdnen socialuri pasuxismgeblobis 

iniciativebis ganxorcielebas [217]. 

momxmareblebze korporaciuli socialuri pasuxismgeblobis 

programebis zegavlenis xarisxi damokidebulia kompaniis tipze. 

mkvlevarebi varaudoben, rom saguldagulod SerCeuli socialur 

pasuxismgeblobasTan dakavSirebuli mesiji, romelic miesadageba kompanias, 

rogoricaa mag.: finansuri organizaciis mier daxmarebis gaweva saxlebis 

dazaralebuli mesakuTreebisadmi, aRiqmeba dadebiTad da ufro sasargeblo 

iqneba kompaniisTvis, romelic ganicdis imijTan dakavSirebul problemebs, 

vidre im kompaniisTvis, romelic ar aris gaxveuli korporaciul 

skandalSi. aqedan gamomdinare, mecnierebi varaudoben, rom korporaciuli 
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socialuri pasuxismgeblobis Sedegebi minimaluri iqneba kargi reputaciis 

mqone kompaniebisTvis [133]. 

Tumca, kompaniis reputacia da reklama mniSvnelovan rols TamaSobs, 

Tu rogor zegavlenas moaxdens korporaciuli socialuri pasuxismgebloba 

momxmareblebze. socialuri pasuxismgeblobis mesiji ufro metad 

uaryofiT an minimalur gavlenas axdens momxmareblebze, romlebic 

uyureben im kompaniebis reklamebs, romlebsac ar endobian, radgan 

aRiqvamen maT naklebad gulwrfelad da macduneblad, vidre im kompaniebis 

reklamebs, romlebsac endobian. momxmareblebi, romlebsac negatiuri 

damokidebuleba aqvT kompaniisadmi, ufro skeptikurad arian ganwyobilni 

am kompaniebis reklamebisadmi. magram socialuri pasuxismgeblobis 

iniciativebTan dakavSirebuli mesijebis Semcveli reklamebi, asustebs am 

efeqtebs da Sedegad moaqvs gaumjobesebuli aRqma da damokidebulebebi 

kompaniisadmi momxmareblebis mxridan [133]. 

momxmareblebi sul ufro metad ar endobian kompaniebs, gansakuTrebiT 

ki finansur organizaciebs bolodroindeli krizisis Semdeg [133]. amitom, 

marketologebs SeuZliaT axali produqtebis da momsaxurebis 

reklamirebis nacvlad, ganaTavson socialur pasuxismgeblobasTan 

dakavSirebuli reklamebi. es aRadgens kompaniis reputacias da 

gaaumjobesebs mis imijs momxmareblebis TvalSi [133]. 

 

1.7. socialuri pasuxismgeblobis motivebi da misi 

gavlena kompaniis marketingul miznebze 

 

1990-iani wlebisTvis, korporaciuli socialuri pasuxismgeblobisTvis 

umniSvnelovanes prioritetad iqca reputaciis Seqmna TiTqmis yvela didi 

kompaniisTvis, gansakuTrebiT, ZiriTadi transnacionaluri 

korporaciebisTvis, romlebic dafuZnebulebi arian CrdiloeT amerikaSi an 

dasavleT evropaSi da romelTa bizness warmoadgens momxmareblebisTvis 

produqciis an momsaxurebis miwodeba [202].  



 69 

socialuri sakiTxebi, eTika da korporaciuli reputacia ufro da 

ufro mniSvnelovani xdeba Tanamedrove TaobebisTvis [157; 193]. harvardis 

universitetis 2009 wlis kursdamTavrebulebis iniciativiT, Seiqmna MBA 

kursdamTavrebulebis fici, romelic Seicavs im valdebulebebs, rasac 

momavali menejerebi iReben, rom marTon kompaniebi socialuri 

pasuxismgebloblobis gaTvaliswinebiT [134]. 

hensani (Hanson) socialur pasuxismgeblobas uwodebs “imunizacias 

momavalis cudi qmedebebis wiaaRmdeg” da amtkicebs, rom yvela did 

korporacias sWirdeba “imunizaciis” garkveuli done [87].  

porterisa da krameris Tanaxmad, kompaniebma unda daadginon yvela 

Sedegi – dadebiTic da uaryofiTic, rac maT aqvT sazogadoebaze; 

gansazRvron, romel maTganze gaamaxvilon yuradReba da SeimuSaon 

efeqturi gzebi maT mosagvareblad. Tu SevxedavT strategiulad, 

korporaciuli socialuri pasuxismgebloba gaxdeba uzarmazari socialuri 

progresis wyaro, radgan biznesi iyenebs Tavis mniSvnelovan resurss, 

kompetencias da gamWriaxobas qmedebebisTvis, romlebic sasargebloa 

sazogadoebisTvis [160]. korporaciuli socialuri pasuxismgeblobis 

realuri gavlena aris axali biznes modelebis Seqmna, 

romlebicfokusirebuli iqneba komerciul da socialur saWiroebebze 

erTdroulad. organizaciebi, romlebic akeTeben swor arCevans da qmnian 

fokusirebul, proaqtiur da integrirebul socialur iniciativebs TavianT 

ZiriTad strategiebTan erTad, aRiqvamen socialur pasuxismgeblobas, 

rogorc saerTo Rirebulebebis Seqmnas [160].  

garda imisa, rom korporaciuli socialuri pasuxismgebloba 

konkurentuli warmatebisTvis sul ufro metad mniSvnelovani xdeba [160; 

157; 70; 187], kompaniebi axorcieleben mas sami ZiriTadi mizezis gamo: 

SeinarCunon da gazardon samarTlianobis aRqma, marTon urTierTobebi 

mTavar dainteresebul mxareebTan da asaxon maTi korporaciuli 

Rirebulebebi [52; 111].  

motivaciisa da konteqstualuri faqtorebis Sesaxeb kvlevam did 

britaneTsa da iaponiaSi gamokveTa sami mTavari mizezi ekologiuri 

pasuxixismgeblobis donis gazrdisTvis: konkurentuloba - ekologiuri 

pasuxismgeblobis potenciali efeqturobis gasaumjoebeseblad grZlevadian 
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perspeqtivaSi, legitimacia - firmis survili, rom gaaumjobesos Tavisi 

saqmianobebis Sesaferisoba arsebul kodeqsebTan, normebTan, Rirebulebebsa 

da rwmenasTan, da ekologiuri pasuxismgebloba - interesebi, rac aqvs 

firmas Tavisi socialuri valdebulebebisa da Rirebulebebisadmi [77]. 

garda amisa, kerZo biznesic iTvisebs eTikur biznes praqtikas da 

axorcielebs socialur pasuxismgeblobas komerciuli mosazrebebis gamo 

[83]. 

kompaniebs sjeraT, rom qmnian Rirebulebebs sazogadoebisTvis samuSao 

adgilebiT, gadasaxadebis gadaxdiT da produqciis uaryofiTi ekologiuri 

gavlenis SemcirebiT [150; 210; 130].  

amerikuli kompaniebis direqtorebi aRiqvamen socialur 

pasuxismgeblobas, rogorc marjve strategiul konkurentul upiratesobas, 

rasac ar aqvs uaryofiTi Sedegebi [157].  

gasaTvaliswinebelia, rom kompaniebze mudmivad xorcieldeba zewola 

sxvadasxva jgufebis mxridan, rac aiZulebs maT, aqtiurad eZebon 

kreatiuli gzebi, raTa upasuxon sirTuleebs [96; 166; 207]. es problema 

gansakuTrebiT mwvaved dgas farmacevtuli kompaniebis winaSe, radgan 

farmacevtuli industria maT ricxvSia, romelTac yvelaze metad 

akritikeben maRali fasebis da araeTikuri marketingis gamo [147; 119].  

kvlevebma imasTan dakavSirebiT, Tu ramdenad aqvT farmacevtul 

kompaniebs socialuri pasuxismgebloba gaTviTcnobierebuli, ra roli aqvT 

maT siRaribisa da avadmyofobis gavrcelebaSi, daadgina, rom es problemebi 

ufro aqtualuria ganviTarebadi da dabali Semosavlebis qveynebSi. did 

farmacevtul kompaniebze xorcieldeba gansakuTrebuli zewola, rom 

daTmon inteleqtualuri sakuTrebis ufleba, raTa Semcirdes wamlebze 

fasebi da gaizardos Raribi pacientebis msyidvelobiTi unari, agreTve, 

warmarTon kvlevebi tropikuli daavadebebis dasaZlevad [120]. am 

gamowvevebis sapasuxod, sul ufro mzardi tendenciaa farmacevtuli 

kompaniebis mier korporaciuli socialuri pasuxismgeblobis SeTviseba 

[110; 44].  

vudi (Wood) amtkicebs, rom arsebobs socialuri pasuxismgeblobis sami 

mamoZravebeli principi: (1) biznesi aris socialuri organizacia da amitom 

movalea, gamoiyenos misi Zalaufleba pasuxismgeblobis grZnobiT; (2) 
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biznesi pasuxismgebelia Sedegebze, rac dakavSirebulia mis sazogadoebaSi 

monawileobis sferosTan; (3) individualuri menejerebi arian moraluri 

agentebi, romlebic valdebulni arian, gamoiCinon keTilgoniereba 

gadawyvetilebis miRebisas [212; 11; 50].  

socialuri pasuxismgeblobis danergvisTvis, mniSvnelovania kompaniis 

zoma: rac ufro didia korporacia (mTliani Semosavlis TvalsazriTac), 

miT ufro maRalia motivacia korporaciuli socialuri pasuxismgeblobis 

ganxorcielebisTvis, radgan ufro met yuradRebas ipyrobs sazogadoebis 

mxridan [138].   

firmis korporaciul socialur pasuxismgeblobasa da mis finansur 

efeqtianobas Soris kavSirebi cxare kamaTis sagania 1960 wlidan dRemde. 

mkvlevarebi ver SeTanxmdnen am or cvlads Soris 

urTierTdamokidebulebebTan dakavSirebiT [38; 152]. 

tradiciuli ekonomikuri argumenti amtkicebs, rom menejerebma unda 

miiRon iseTi gadawyvetilebebi, rac gamoiwvevs firmis mflobelebis 

simdidris maqsimalur zrdas [126]. amasTan, tradiciuli finansuri logikac 

amtkicebs, rom socialuri pasuxismgebloba SeuTavsebelia ekonomikur 

miznebTan da amitom Tavidan unda iqnes acilebuli [126]. marTlac, firmebi, 

romlebic socialuri programebis ganxorcielebiT arian dakavebulni, 

gansakuTrebiT ki, maSin, roca es programebi Zviri jdeba, SeiZleba iyos 

bazris disciplinis sagani, rac niSnavs SezRudul wvdomas iaffasian 

kapitalTan, top menejmentis Secvlas da kompaniis STanTqmas [102].  

sainteresoa is faqti, rom menejerebi ar arian kanoniT valdebulni, 

rom maqsimalurad gazardon aqcionerebis simdidre [126]. Tumca, bevri 

mkvlevari amtkicebs, rom firmebi movaleni arian sazogadoebis mimarT [82; 

188; 206] da mogebis gazrdis viwro interesi iwvevs menejmentis mier sxva 

mniSvnelovani dainteresebuli mxareebis (TanamSromlebi, mimwodeblebi, 

momxmareblebi da farTo sazogadoeba) interesebis ignorirebas. am 

konfliqtis gadaWris erT-erTi gza aris is, rom socialuri 

pasuxismgeblobis raime formiT ganxoriceleba Tu marTlac 

gaaumjobesebda firmis momavalSi naRdi fulis mimoqcevis mimdinare 

Rirebulebas, SesaZlebelia Tavsebadi iyos firmis mflobelis simdidris 

maqsimizaciis interesebTan [126].  
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mkvlevarebma, ikvlevdnen ra socialuri pasuxismgeblobisa da 

finansuri mwarmoeblurobis urTierTkavSirebis sakiTxebs, gansxvavebuli 

Sedegebi miiRes [131]. erTma nawilma maT Soris kavSiri ver ipova [10; 55; 137; 

111], meore nawilma naxa pozitiuri kavSirebi [111; 116; 146; 148; 94], xolo 

sxvebma, piriqiT, aRmoaCines negatiuri kavSirebi [111].  

miuxedavad imisa, rom kvlevebma ar daadastures erTmniSvnelovnad 

cxadi pozitiuri kavSirebi korporaciul pasuxismgeblobasa da finansur 

efeqtianobas Soris, iribi kavSirebi, gansakuTrebiT, kompaniis riskebTan, 

mainc arsebobs. korporaciuli pasuxismgeblobis sruli ararseboba 

safrTxeSi agdebs kompanias zedmetad maRali riskebis gamo [173; 205; 142; 92].  

cxadia, rom upasuxismgeblo korporaciuli qceva iwvevs riskebs. 

brendis imiji da reputacia sul ufro metad ganixileba, rogorc 

kompaniis umniSvnelovanesi aqtivi. erT-erTi mTavari riski ki, aris kargi 

reputaciis Selaxvis safrTxe [173; 104]. upasuxismgeblo saqcieli zians 

ayenebs dainteresebuli mxareebis kompaniisadmi ndobas da loialurobas. 

momxmarebelTa erT-erTi SesaZlo reaqcia aris boikoti. Tu kompaniis 

moqmedebebi Seicavs pasuxismgeblobis grZnobas, investorebi naklebi riskis 

winaSe dganan, rom momxmareblebi boikots gamoacxadeben, amitom 

investiciebis miRebis meti albaTobaa, gansakuTrebiT, grZlevadian 

perspeqtivaSi [173].  

amas garda, socialuri pasuxismgebloba zrdis ndobas firmisadmi da 

anmtkicebs urTierTobebs ZiriTad dainteresebul mxareebTan [43; 91], rasac 

moaqvs tranzaqciuri xarjebis Semcireba da iwvevs mimzidvelobis gazrdas 

investorebis TvalSi [101].  

gasaTvaliswinebelia, rom socialuri pasuxismgeblobis gageba icvleba 

drosTan erTad; ara mxolod sxvadasxva dainteresebuli jgufis 

prioritetebi icvleba, aramed, viTarebebis Secvla iwvevs axali 

problemebis win wamowevas, maTi mniSvnelobis zrdas, Cndeba dainteresebul 

mxareTa axali klasebic [151].  

oponentebi xazs usvamen socialuri pasuxismgeblobis maRal 

ekonomikur xarjebs, maSin, rodesac ukugeba minimaluria [106; 203]. 

zogierTi mkvlevaris mtkicebiT, socialur pasuxismgeblobasTan 

dakavSirebuli saqmianobebi kompanias sakmaod Zviri ujdeba, sxvebi ki 
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amtkiceben, rom xarjebi naklebia maSin, rodesac upiratesobebi bevrad 

metia [118; 35; 12; 79; 220]. magaliTad, DuPont-ma 1990 wlidan moyolebuli 

energiis SemcirebiT 2 miliard aSS dolarze meti dazoga [160]. mSromelTa 

uflebebis moZraobis aqtivisti jef balingeri (Jeff Ballinger) ki amtkicebs, 

rom korporaciuli socialuri pasuxismgebloba sazogadoebasTan 

urTierTobis iafi da efeqturi meTodia. magaliTad, kompania Nike-s 

socialur pasuxismgeblobasTan dakavSirebuli aqtivobebi weliwadSi 10-dan 

12 milion aSS dolaramde ujdeboda. maSin rodesac, Tu Nike-i muSas erT 

wyvil fexsacmelze 75 centiT mets gadauxdida, mogvardeboda is problema, 

ris gamoc mas akritikebdnen. magram es Nikes weliwadSi 210 milioni aSS 

dolari daujdeboda [45]. 

zogadad, korporaciuli socialuri pasuxismgeblobisadmi xedva or 

farTo kategoriad iyofa: erTni amtkiceben, rom biznesi, mxolod da 

mxolod, valdebulia, miiRos mogeba ise, rom daicvas minimaluri 

sakanonmdeblo da eTikuri SezRudvebi, xolo meoreni amtkiceben, rom 

bizness aqvs valdebulebebis farTo speqtri sazogadoebis winaSe [111; 31; 

64; 115]. 

amas garda, korporaciul socialur pasuxismgeblobas ganixilaven 

pozitiuri da negatiuri TvalsazrisiTac. pozitiuli xedviT, socialuri 

pasuxismgebloba organizaciisTvis aris zrdisa da mogebis SesaZlebloba 

[108; 50]; aseve, aumjobesebs korporaciul imijs da finansur 

mwarmoeblurobas [11; 50]. pozitiur Tvalsazriss iziarebs iseTi lideri 

kompaniebi, rogoricaa Shell, Beyond Petroleum, Starbucks [50]. negatiuri mosazreba 

ki aRiqvams socialur pasuxismgeblobas, rogorc mogebis maqsimalurad 

gazrdis instruments [50]. paradoqsulia, rom zogierTi organizacia 

(magaliTad, Enron, Arthur Andersen, Worldcom, Shell), romlebsac hqondaT kargi 

socialuri pasuxismgeblobis reputacia, aRmoCnda, rom operirebdnen 

araeTikurad [50]. amdenad, sagulisxmoa, rom korporaciuli socialuri 

pasuxismgeblobis strategiebi fundamenturad aragulwrfeli SeiZleba 

iyos [50; 124].   
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kompaniisTvis korporaciuli socialuri pasuxismgeblobis 

programebis sargebelia gansxvavebuloba konkurentebisgan 23 , 

profesionaluri personalis mozidva da SenarCuneba [22; 106; 157; 83], 

erTguli TanamSromlebi da loialuri klientebi, operaciuli xarjebis 

Semcireba [4], mogebis gazrda, kmayofili dainteresebuli mxareebi da 

investorebi [71], maregulireblebis zedamxedvelobis Semcireba, brendis 

imijis gaumjobeseba [138; 141], produqciis diferencireba, ndobisa da 

konkurentunarianobis gazrda [81], inovaciuroba [139]. socialuri 

pasuxismgebloba aumjobesebs kompaniis reputacias [104; 60; 94], zrdis 

kompaniis imijs da aZlierebs brends, xels uwyobs inovacias, amcirebs 

xarjebs da uzrunvelyofs kompaniis axal da ganviTarebad bazrebze 24 

Sesvlas [160; 157; 94], zrdis inovaciur unarebs, kmayofilebas da firmis 

pozitiur aRqmas [3; 13; 101; 121]. 

aRsaniSnavia, rom korporaciul socialur pasuxismgeblobas 

kompaniisTvis maSin moaqvs warmateba, rodesac is nebayoflobiTia da 

kompaniis strategiis nawilia [77; 109]. amis miuxedavad, mecnierebi aRiareben 

korporaciul socialur pasuxismgeblobas, rogorc konkurentuli 

upiratesobis wyaros da amitom mniSvnelovan korporaciul kapitalad 

miiCneven [157]. 

porterisa da krameris mosazrebis mixedviT, Tu korporaciebi 

gaaanalizeben socialuri pasuxismgeblobis perspeqtivebs, gamoiyeneben ra 

imave struqturas, riTic ZiriTadi biznes gadawyvetilebebis dros 

xelmZRvaneloben, aRmoaCenen, rom socialuri pasuxismgebloba aris bevrad 

meti, vidre xarji, iZuleba an saqvelmoqmedo saqme. piriqiT, korporaciuli 

socialuri pasuxismgebloba SeiZleba iyos xelsayreli resursi. es 

perspeqtiva xazs usvams imas, rom korporaciuli socialuri 

pasuxismgebloba SesaZloa Sefasdes, rogorc arsebiTi da mzardi 

zegavlena marketinguli strategiis arCevanze, gansakuTrebiT, 

momxmarebelTa faseulobebze misi gavlenis TavlsazrisiT [157; 160]. 

                                                
23 magaliTad toiotas warmateba “mwvane avtomobili” hibrid priusi. 
24 magaliTad, glaqso-smit-klainma (GlaxoSmithKlein) investicia Cado Raribi 
qveynebisTvis wamlebis SeqmnaSi, ramac kompanias saSualeba misca, emuSava ufro 
efeqturad adgilobriv mTavrobebTan da mieRo patentis dacva. 
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korporaciuli socialuri pasuxismgebloba aris marTebuli wyaro 

araxelSesaxebi konkurentuli upiratesobis mosapoveblad, Tumca, misi 

potenciali srulad ar aris gamoyenebuli [138]. amJamindel codnaze 

dayrdnobiT SeuZlebelia imis axsna, Tu ratom aris socialuri 

pasuxismgebloba gansakuTrebiT efeqturi zogierT adgilas, zogierT 

sakiTxTan dakavSirebiT, gansazRvruli drois monakveTSi [96]. 

miuxedavad enTuziazmisa, rom socialuri da komerciuli miznebis 

gaerTianebas moaqvs ufro meti sikeTe sazogadoebisa da biznesisTvis, 

arsebobs socialuri pasuxismgeblobis initiativebis seriozuli kritika 

imasTan dakavSirebiT, rom yvela es mcdeloba ar aRwevs Tavis gamiznul 

sasargeblo Sedegebs. bevri fiqrobs, rom WeSmaritad pasuxusmgebluri 

iqneba biznesis marTva kompetenturad socialuri sakiTxebiT 

dakavebulobis gareSec [185; 157]. miT umetes, rom kompaniebi korporaciul 

socialur pasuxismgeblobas, xSirad, zewolis gamo axorcieleben [157]. 

aseT TavdacviT socialur pasuxismgeblobas ki, Sedegad moaqvs 

moklevadiani damamSvidebeli efeqtis mqone sazogadoebasTan urTierTobebi 

minimaluri socialuri sargebliT da ar moaqvs strategiuli sargebeli 

biznesisTvis [160]. amis miuxedavad, umoqmedod darCenis SemTxvevaSi riskebi 

mniSvnelovnad maRalia [157]. 

socialuri pasuxismgeblobis meSveobiT marTlac umjobesdeba 

kompaniis reputacia da talantebis mizidva, magram misi ganxorcieleba 

Zalian Zviri SeiZleba Rirdes da miiRwes sxva prioritetebis, rogoricaa 

kvleva da ganviTareba, xarjze. es, ki, xSirad mcdari da araefeqturia [85; 

157]. 

amavdroulad, kvlav grZeldeba kamaTi korporaciis ZiriTad mizanTan 

dakavSirebiT - aris biznesis mizani produqciisa da momsaxurebis miwodeba, 

rasac moaqvs mogeba aqcionerebisTvis, Tu kompania mTlianad unda iyos 

pasuxismgebeli sazogadoebis mimarT? ekonomisti, nobelis premiis 

laureati, milton fridmani (Milton Friedman) amtkicebs, rom ,,arsebobs 

mxolod erTi da erTaderTi socialuri pasuxismgebloba biznesisa – 

gamoiyenos Tavisi resursebi da ganaxorcielos iseTi qmedebebi, romlebic 

gazrdis mis mogebas ise, rom darCes TamaSis wesebis farglebSi, rac 

niSnavs, rom Ria da Tavisufal konkurencias eweva cbierebisa da 
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TaRliTobis gareSe“ [107]. fridmanis azriT, korporaciuli socialuri 

pasuxismgebloba SeuTavsebelia kapitalizmTan da biznesis bunebasa da 

miznebTan [63; 110]. mxolod xalxs SeiZleba hqondes socialuri 

pasuxismgebloba, korporaciebs ki ar aqvT aranairi valdebuleba 

sazogadoebis winaSe. korporaciis fundamenturi mizani aris Tavisi 

aqcionerebisTvis mogebis maqsimalurad gazrda im qveynis kanonebisadmi 

morCilebiT, sadac operirebs. am mosazrebis avtorebi upiratesobas 

aniWreben neoliberalizms da daJinebiT amtkiceben, rom fizikuri 

kapitalis da sicocxlisunarianobis gaumjobeseba, Seqmnili ekonomikuri 

zrdis meSveobiT, axasiaTebs Tavisufal bizness [76; 106].   

kidev erTi sawinaaRmdego mosazreba isaa, rom bevri globaluri 

korporacia, rogoricaa British American Tobacco, McDonald's, navTobis giganti BP 

da sxva. socialuri pasuxismgeblobis programebs axorcieleben, raTa 

gadaitanon sazogadoebis yuradReba eTikuri SekiTxvebisgan, romlebic 

ismeva maTi ZiriTadi biznes operaciebis gamo, rogoricaa magaliTad, 

Tambaqos mavne zemoqmedeba janmrTelobaze [106; 136]. 

karnanis (Karnani) Tanaxmad, korporaciuli socialuri pasuxismgeblobis 

Teorema fundamenturad mcdaria. Tu bazari kargad muSaobs, maSin, kerZo 

mogeba da sajaro interesebi erTnairia da ar aris saWiro kompromisebze 

wasvla. kompaniebis moqmedebebs, TavianTi sakuTari interesebidan 

gamomdinare, socialurad optimaluri Sedegebi moaqvT. magram, sabazro 

krizisis dros saWiro xdeba kompromisebi kerZo mogebasa da sajaro 

interesebs Soris. aseT SemTxvevaSi, saWiroa Tavisufali bazris Seviwroeba 

[107].  

adam smiti 200 welze meti xnis win amtkicebda, rom uxilavi xelis 

wyalobiT, firmebi racionalur pirad interesebs misdeven, raTa 

maqsimalurad gazadron socialuri keTildReoba. es imitom, rom 

kapitalizmis Tavisufali bazari saukeTeso gzaa ekonomikuri 

aRmavlobisTvis [107].  

lin-hais (Lin-Hi) Tanaxmad, ara mxolod isaa sakiTxavi, Tu ra unda 

gaakeTon korporaciebma, aramed isic, Tu sad aris maTi pasuxismgeblobebis 

zRvari. korporaciebi gvTavazoben saqonelsa da momsaxurebas imitom, rom 

ekonomikuri sistema iZleva amis stimuls. sabazro ekonomika operirebs 
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Sesabamisi TamaSis wesebis winapirobebis gaTvaliswinebiT, adam smitis 

,,uxilavi xelis“ Tanaxmad [122].  

qembalis (Campbell) mtkicebiT, Tu kompaniebis raison d’etre aris mogebisa 

da aqcioneruli Rirebulebis maqsimalurad gazrda, maSin korporaciebma 

yvelaferi unda gaakeTon, raTa miaRwion am mizans, Tundac Seicavdes 

garkveul socialurad upasuxismgeblo qmedebebsac ki, Tuki maT sjeraT, 

rom isini amiT mizans miaRweven [28].  

 

1.8. socialuri pasuxismgeblobis gansxvavebuli aRqma 

sxvadasxva qveyanaSi 

 

korporaciuli socialuri qceva gansxvavebulad aRiqmeba sxvadasxva 

dros da sxvadasxva qveynis adamianebSi [28; 129; 156; 194]. organizaciuli 

garemo da biznesis formaluri da araformaluri normebic gansxvavebulia 

qveynebs Soris [54]. magaliTad, amerikel da samxreT afrikel menejerebs 

gansxvavebuli damokidebuleba aqvT korporaciuli socialuri 

pasuxismgeblobis mimarT, radgan sazogadoebrivi normebi da Rirebulebebi 

gansxvaxebulia am or socialur garemoSi [96].  

ganviTarebuli qveynebi mzard interess iCenen socialur 

pasuxismgeblobasTan dakavSirebuli sakiTxebis mimarT, magram naklebia 

kvlevebi sxva geografiul regionebSi [112], amitom literaturac naklebia 

ganviTarebadi qveynebis socialuri pasuxismgeblobis Sesaxeb [96]. 

korporaciuli socialuri pasuxismgebloba maTi kodeqsis, 

standartebis, menejmentis sitemebisa da angariSebis TvalsazrisiT 

naklebad formaluria ganviTarebad qveynebSi, vidre ganviTarebul 

qveynebSi [15; 199]. magram, rogorc wesi, did nacionalur da 

multinacionalur kompaniebs, gansakuTrebiT, saerTaSoris brendis an 

globaluri statusi mqoneT, aqvT formaluri socialuri pasuxismgeblobis 

programebi. garda amisa, ganviTarebad qveynebSi, korporaciuli socialuri 

pasuxismgebloba gaigivebulia filantropiasTan da qvelmoqmedebasTan. 

amitom aris, rom ganviTarebad qveynebSi, biznesi xSirad socialuri 
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servisebis miwodebiTaa dakavebuli, rac saxelmwifos pasuxismgeblobaa, 

magaliTad, investireba infrastruqturaSi, skolebSi, saavadmyofoebSi. 

garda amisa, am qveynebSi, ekonomikuri wvlili ganixileba, rogorc 

mniSvnelovani da efeqturi gza biznesisTvis, rom zegavlena moaxdinos 

socialur problemebze, magaliTad, investiciebis meSveobiT, samuSao 

adgilebis SeqmniT, gadasaxadebiT da teqnologiebis transferiT [199].  

dania erT-erTi pioneri qveyanaa evropaSi, romelmac efeqturad danerga 

korporaciuli socialuri pasuxismgebloba [139].  

estoneTSi, litvasa da latviaSi Catarebulma kvlevam aCvena dadebiTi 

kavSirebi kompaniis socialur pasuxismgeblobasa da TanaSromlebis 

samsaxuriT kmayofilebas Soris [190].  

espaneTSi kompaniebma korporaciuli socialuri pasuxismgeblobis 

danergva daiwyes 1998 wlidan. aq, kompaniebisTvis mniSvnelovania iseTi 

socialuri problebis mogvarebaSi monawileoba, rogoricaa garemo, 

kompaniasTan dakavSirebuli sxvadasxva jgufebis interesebi da a. S. [53]. 

iberia indeqsSi25 Semavalma kompaniebma, yovelwliurad unda warmoadginon, 

Tu ra saxis korporaciuli socialuri pasuxismgebloba ganaxorcieles. 

finansuri bazrebi Seicaven iseT kriteriumebsa da koncefciebs, rogoricaa 

socialurad pasuxismgebluri investireba [53; 208].  

ungreTSic iyeneben socialuri pasuximgeblobis iseT standartebs, 

rogoricaa: ISO 9001, ISO 14001, EMAS, SA8000. is biznesi, romelic 

TanamSromlobs ucxoel partniorebTan, iZulebulia, daakmayofilos es 

standartebi. socialuri pasuxismgebloba aq miCneulia, rogorc 

sazogadoebasTan urTierToba (piari) an dotacia. amasTan, presa da media 

kompaniebis socialur pasuxismgeblobasTan dakavSirebuli saqmianobis 

Sesaxeb gancxadebas ganixilavs, rogorc reklamas, maSin, rodesac 

dasavleT da CrdiloeT evropul qveynebSi presis yuradReba amgvari 

saqmianobebisadmi Cveulebrivia [139].  

saberZneTis wvrili da saSualo biznesis socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobebis 34% mimarTulia firmis 

Sida funqciebisken, adamianuri resursebis TvalsazrisiT; sawarmoTa 60%, 

                                                
25 “iberia indeqsi”, SemoklebiT, ibeqsi (IBEX index), aris espaneTis safondo birJis 
indeqsi, masSi Sedis 35 msxvili kompaniis aqciebi. 
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socialur pasuxismgeblobas ukavSirebs mogebis zrdas da misi 

arapirdapiri mogeba dakavSirebulia marketingTan da socialur 

pasuxismgeblobasTan [139].  

korporaciuli socialuri pasuxismgeblobis ganxorcielebis mTavar 

motivebad kompaniis imijis gaumjobesebas da ukeTesi reputaciis mopovebas 

asaxeleben, agreTve, CexeTSi, slovakeTSi, rumineTSi da bulgareTSi 

moqmedi kompaniebi [112]. amdenad, kompaniebi, centralur da aRmosavleT 

evropaSi, socialur pasuxismgeblobas marketingis WrilSi ganixilaven. 

kompaniebi libanSi, socialuri pasuxismgeblobis filantropiul 

aspeqtTan dakavSirebul saqmianobebs axorcieleben. es programebi moicavs 

farTo speqtrs sponsorobidan stipendiebamde, agreTve, programebs da 

Sewirulobebs oblebisTvis an SezRuduli SesaZleblobis mqone 

pirebisTvis. adgilobrivi kompaniebis did nawils (6-dan 5-s) ar aqvs 

formaluri korporaciuli socialuri pasuxismgeblobis programa da 

gansazRvruli Rirebulebebi; maTi socialuri saqmianoba, umeteswilad, 

mimarTulia kanonierebis principebisken da sazogadoebrivi valdebulebebis 

ganzogadebisken [101]. 

rogorc kvlevebma aCvenes, rusuli kompaniebis didi nawili sxvadasxva 

formiT axorcielebs socialurad mniSvnelovan programebsa da proeqtebs 

[113]. mkvlevarebi aRniSnaven mediis uaryofiT rols ruseTSi socialuri 

pasuxismgeblobis ganviTarebaSi. masmedia aSuqebs mxolod skandalur 

informacias saqvelmoqmedo saqmianobis sferoSi biznesis monawileobis 

Sesaxeb, radgan dadebiTi informacia mediaSi ganixileba, rogorc reklama 

da amitom iSviaTad xvdeba saqmiani gamocemebis furclebze [113].  

saqarTvelos msxvili kompaniebisTvis ,,biznesis socialuri 

pasuxismgebloba“ kanoniT dakisrebuli valdebulebebis SesrulebasTan - 

gadasaxadebis gadaxdasTan, gamWvirvale biznes saqmianobasTan, saxelmwifos 

winaSe dakisrebuli garkveuli valdebulebebis SesrulebasTan asocirdeba; 

xolo sazogadoebis winaSe biznesis pasuxismgeblobis erT-erT 

mimarTulebad qveynis socialuri problemebis gadaWraSi monawileobis 

miReba moiazreba [169]. qveynis ekonomikuri mdgradobis xelSewyobaSi ki 

kompaniebi xarisxiani produqciis warmoebas, warmoebuli produqciis 

eqsports da qveyanaSi investiciebis mozidvas asaxeleben [169]. msxvili 
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biznes kompaniebi eTanxmebian mosazrebas, rom socialuri pasuxismgeblobis 

ganxorcieleba pozitiurad aisaxeba kompaniis dadebiTi reputaciis da 

imijis Seqmnaze, zrdis kompaniis produqciaze moTxovnas, xels uwyobs 

kompaniaSi personalis mozidvasa da SenarCunebas, agreTve, zrdis kompaniis 

sainvesticio mimzidvelobas [169]. 

saqarTveloSi socialuri pasuxismgeblobis saqmianobebis menejments, 

ZiriTadad, marketingis an sazogadoebasTan urTierTobis departamenti 

axorcielebs [169].  

saqarTveloSi, kompaniebis mier socialur pasuxismgeblobis 

iniciativebi sxvadasxva saxisaa da maTi ganxorcielebis Sesaxeb informacia 

media saSualebebiT vrceldeba. magaliTad, ,,saqarTvelos banki“ da 

,,prokredit banki“, ZiriTadad, garemosdacviT proeqtebs axorcieleben 

korporaciuli socialuri pasuxismgeblobis farglebSi. ,,banki 

respublika“ ki, orientirebulia bavSvebze zrunvasa da jandacvis 

programebze. xolo ,,Tibisi bankma“ airCia grZlevadiani da miznebze 

orientirebuli proeqtebi iseT sferoebSi, rogoricaa, literatura, 

xelovneba da kultura [98]. 

     BP cdilobs adgilobriv sazogadoebebSi socio-ekonomikuri 

mdgomareobis gaumjobesebas moswavle-axalgazrdobisTvis treningebis 

meSveobiT [98]. xolo, JTI-Japan Tobacco International-i aqcents akeTebs 

filantropiul programebze da axorcielebs saqvelmoqmedo proeqts 

,,karitasTan“ (saqvelmoqmedo sasadilo) [98]. ,,visolis“ socialuri 

pasuxismgeblobis proeqtebi ki, mimarTulia sazogadoebis grZlevadiani 

saWiroebebisken qvelmoqmedebis gziT; amasTan, isini zrunaven momxmareblis 

janmrTelobaze, yidian ra bioproduqtebs supermarketebis qselSi [98]. 

     amgvarad, rogorc sxvadasxva qveyanaSi Catarebuli kvlevebi 

gviCveneben, kompaniebis umetesoba korporaciul socialur 

pasuxismgeblobas aRiqvams marketingis nawilad da axorcielebs mas 

imijisa da reputaciis gasaumjobeseblad, dainteresebul mxareebTan/ 

sazogadoebasTan urTierTobebis SenarCunebisTvis da momxmarebelTa 

loialurobis gazrdisTvis. Tumca, korporaciuli socialuri 

pasuxismgeblobis  strategiis efeqturi ganxorcieleba SeuZlebelia 

wesebis mkacri dacviT da is unda moergos TiToeuli qveynis kulturas, 



 81 

saWiroebebs da Taviseburebebs  [139]. rogorc kvlevebma aCvenes, socialuri 

pasuxismgeblobis ganxorcieleba rTuli amocanaa da sistemur wesebs an 

standartebs ar unda miyvebodes im faqtis gamo, rom TiToeul qveyanas aqvs 

gansxvavebuli kultura da unikaluri socialuri sistema. amave dros, 

socialuri pasuxismgeblobis Rirebulebebi unda miesadagebodes yoveli 

qveyanis Taviseburebebs, raTa miiRwes sasurveli Sedegi. im sazogadoebaSi, 

romelSic sawarmoebi operireben socialuri interesebis gaTvaliswinebiT 

da ara mxolod mogebis maqsimizaciis mizniT, korporaciuli socialuri 

pasuxismgeblobis programa muSaobs efeqturad da zrdis mogebas [139]. 

 

1.9. literaturis mimoxilvis daskvna 

 

     literaturis mimoxilvam gviCvena, rom marketingis socialuri 

pasuxismgebloba, iseve, rogorc marketingis roli kompaniis korporaciul 

socialur pasuxismgeblobaSi, kompleqsuri sakiTxi da mecnierebs Soris 

mwvave diskusiis sagania.  

     korporaciuli socialuri pasuxismgeblobis Sesaxeb msjeloba 

amouwuravi Temaa. misi xelSewyoba da ganmtkiceba niSnavs biznesis 

damokidebulebis Secvlas, raTa gaxdnen ufro metad socialuri da 

sazogadoebaze orientirebulni [139]. 

     21-e saukuneSi, biznesi sul ufro da ufro interesdeba eTikis 

sakiTxebiT da adamianTa uflebebiT, amasTan, aris ekonomikurad, 

ekologiurad da socialurad aqtiuri da aqvs pasuxismgeblobis grZnoba. 

amavdroulad, kanonebi da sxva sajaro iniciativebi did zewolas axdenen 

industriebze, rom gaaumjobeson eTikuri biznes praqtika, procesebi da 

qmedebebi [106; 148]. amas garda, mzardi tendenciaa arasamTavrobo 

organizaciebis mxridan, rom daarwmunon biznesi, iyos pasuxismgebeli 

Tavis qmedebebze [106]. 

     bolo wlebSi, termini korporaciuili socialuri pasuxismgebloba 

warmoiSva, rogorc inkluziuri da globaluri koncefcia, romelic 

moicavs korporaciul socialur pasuxismgeblobas, reaqciulobas da 
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biznesis socialurad sasargeblo aqtivobebis mTel speqtrs. aqcenti 

keTdeba korporaciul qcevaze da socialur sferoSi miRwevebze. firmebma 

unda Camoayalibon socialuri miznebi da ganaxorcielon programebi; 

agreTve, danergon eTikuroba gadawyvetilebebis miRebis procesSi, 

strategiebsa da saqmianobebSi [31]. xolo, imisTvis, rom ganisazRvros 

socialuri pasuxismgeblobis Sedegebi, unda Sefasdes biznesi im 

kriteriumebiT, romlebic Seicaven raodenobas, xarisxs, efeqturobasa da 

efeqtianobas [31; 53]. Tumca, jer kidev grZeli gzaa gasavleli imisTvis, 

rom miiRwes SeTanxmebuli da universaluri kriteriumebi [53]. 

     miuxedavad imisa, rom korporaciuli socialuri pasuxismgebloba 

ideologiidan realobaSi gadavida da misdami yuradReba gaizarda, 

korporaciuli socialuri pasuxismgeblobis kvleva kvlav sawyis 

stadiazea [20; 123].    

am sferos kvlevaSi, mniSvnelovani gamowvevaa is faqti, rom 

korporaciuli socialuri sakiTxebi ar aris Sav-TeTri suraTi. ar 

arsebobs absoluturad pasuxismgeblobis mqone kompania. yvela bizness 

dedamiwaze SeiZleba moeZebnos raime araswori [95]. amdenad, yoveli kompania 

aris ramdenadme kargi da ramdenadme cudi, amitom sakiTxavia: ,,ramdenad 

kargi aris sakmarisad kargi?“ [95]. 

     korporaciuli socialuri pasuxismgeblobis arsebuli mravali 

gansazRvrebaSi, umniSvnelovanesi, mainc, aris kompaniis mier 

dainteresebuli mxareebis moTxovnebis gaTvaliswineba biznes saqmianobis 

yvela etapze. amdenad, marketings, am TvalsazrisiT, mTavari roli akisria. 

erTis mxriv, igi Seiswavlis momxmareblebis, partniorebis da sxva 

piradpiri Tu arapirdapiri dainteresebuli mxareebis moTxovnebs da 

saWiroebebs; meore mxriv, exmareba kompanias, upasuxos am moTxovnilebebs, 

gansakuTrebiT, produqtis sasicocxlo ciklis yvela etapze; dabolos, 

marketinguli komunikaciis meSveobiT, mudmiv kavSirSi iyos dainteresebul 

mxareebTan, miawodos ra yvela maTgans maTTvis saintereso informacia 

kompaniis socialuri pasuxismgeblobis programebis Sesaxeb Sesabamisi 

marketinguli arxebiT. amdenad, marketingi warmoadgens centralur rgols 

kompaniis socialuri pasuxismgeblobis ganxorcielebis programebSi.  
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     korporaciuli socialuri pasuxismgeblobis definiciis Sesaxeb 

konsensusis ararsebobis mizezi aris Semdegi: (1) socialuri 

pasuxismgebloba bevri kompaniisTvis aris socialuri marketingis 

koncefcia da kompaniebi zrunaven TavianT sazogadoebriv imijze, rac xels 

uSlis realuri cvlilebebis ganxorcielebas da biznesmenebi 

korporaciul socialur pasuxismgeblobas xSirad moraluri 

pasuxismgeblobis gareSe marTaven [112]. es iwvevs korporaciuli socialuri 

pasuxismgeblobis koncefciis diskreditacias da Semoifargleba mxolod 

ritorikiT. (2) meore mizezi isaa, rom termins ,,korporaciuli socialuri 

pasuxismgebloba“ ar aqvs erTidaigive mniSvneloba kontinentur evropul an 

aziur tradiciebSi, rogorc es aris anglo-amerikul konteqstSi, saidanac 

is momdinareobs [112].  

     literaturis mimoxilvam daadastura, rom socialur 

pasuxismgeblobas dadebiTi gavlenis moxdena SeuZlia brendis 

Rirebulebaze, momxmarebelTa loialurobaze da kompaniis reputaciaze; 

xelsayreli reputacia ki SesaZleblobas aZlevs firmas, daawesos maRali 

fasebi, miizidos saukeTeso aplikantebi da investorebi, aseve, zrdis 

kompaniis wvdomas kapitalis bazarze. korporaciuli socialuri 

pasuxismgebloba SesaZloa efeqturi brendingis instrumenti gaxdes. garda 

amisa, socialuri pasuxismgebloba zrdis kompaniisadmi momxmarebelTa 

ndobas. ufro metic, momxmareblebi amCneven da imaxsovreben pozitiur 

korporaciul qcevas. 

     dabolos, miuxedavad kompaniis socialuri pasuxismgeblobis 

marketinguli aspeqtebis kvlevebis simcirisa da korporaciuli socialuri 

pasuxismgeblobis ganxorcielebaSi marketingis wvlilis Sesaxeb kvlevebis 

naklebobisa, maT Soris kavSirebi aSkaraa da moiTxovs met yuradRebas 

mkvlevarebis mxridan.  
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Tavi 2. momxmareblis informirebuloba socialuri 

pasuxismgeblobis Sesaxeb 

 

2.1 . kvlevis dizaini da meTodologia 

 

marketingis socialuri pasuxismgeblobis Sesaxeb kvleva 

ganxorcielda or ZiriTad etapad:  

I etapi - saeqsperto gamokvleva,  

II etapi - qarTveli momxmareblebis gamokvleva.  

kvlevis ToToeuli etapi Sedgeboda mosamzadebeli, testirebis, 

ZiriTadi kvlevis, monacemebis damuSavebis da analizis etapebisgan. 

saqarTvelos samomxmareblo bazarze arsebuli socialur 

pasuxismgeblobasTan dakavSirebuli problemebis dasadgenad SeirCa 

saeqsperto gamokvlevis meTodi. kvlevisTvis Sedga Sesabamisi anketa (ix. 

danarTi 2), romelic Sedgeboda Semdegi sakiTxebisgan:  I bloki: 

informacia kompaniis Sesaxeb (kiTxva 1-4); 

II bloki: kompaniis monawileoba korporaciul socialur 

pasuxismgeblobaSi (kiTxva 5-12); 

III bloki: kompaniis socialuri pasuxismeblobis ganxorcieleba (kiTxva 13-

17); 

IV bloki: kompaniis socialuri pasuxismgeblobis ganxorcielebis motivebi 

(kiTxva 18-22); 

V bloki: kompaniis socialuri pasuxismgeblobis mizani (kiTxva 23-24); 

VI bloki: socialuri pasuxismgeblobis marTva (kiTxva 25-27); 

VII bloki: marketingis socialuri pasuxismgebloba (kiTxva 28-33); 

VIII bloki: menejmentis damokidebuleba socialuri pasuxismgeblobisadmi 

(kiTxva 34-44); 

IX bloki:  menejmentis damokidebuleba kompaniis socialuri 

pasuxismgeblobisadmi (kiTxva 45-49). 
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kvleva miznad isaxavda socialuri pasuxismgeblobisadmi qarTuli 

kompaniebis damokidebulebis gansazRvras da problemebis gamovlenas, rac 

safuZvlad daedeboda socialuri pasuxismgeblobisadmi qarTveli 

momxmareblis damokidebulis gamokvlevas. saeqsperto kvlevis Sedegebis 

analizis Sedegad daigegma kvlevis Semdegi etapi da Sedga momxmareblis 

anketa.  

saeqsperto kvlevaSi monawileobdnen: 

1. Tsu marketingis kaTedris sruli profesori n. Todua (mecnier-

xelmZRvaneli), 

2. Tsu marketingis kaTedris doqtoranti i. gigauri (organizatori), 

3. cxra qarTuli kompaniis warmomadgeneli/ menejeri: ,,singular jgufi“, 

,,agro Treiding jorjia“, ,,eisiTi kvleva“, ,,jorjian qardboardi“, 

,,optimal servisi“, ,,mo mani kredit“, ,,ji pi ai holdingi“, ,,eleqtroni“, 

,,jorjian mobail importi“.  

monacemTa analizi moxda statistikuri programisa da ‘maikrosoft 

eqselis’ meSveobiT. monacemebi momzadda kompiuterul programaSi MS Excel 

2011 da damuSavda statistikur programaSi SPSS 15.0 for Windows, gamoyenebuli 

iyo aRweriTi statistika da sixSiruli analizi. 

kvleva ganxorcielda 2012 wlis TebervalSi da masSi monawileobdnen 

sxvadasxva dargis kompaniebis warmoadgenlebi.  

socialuri pasuxismgeblobisadmi qarTveli momxmareblis 

damokidebulebis Sesaswavlad SeirCa aRweriTi gamokvlevis meTodi, radgan 

marketingis socialur pasuxismgeblobasTan dakavSirebiT mecnieruli 

kvleva jer ar Catarebula saqarTveloSi, romelic uxelmZRvanelebda am 

kvlevas da misi safuZveli gaxdeboda.  

kvlevis miznebidan gamomdinare, gamoyenebuli iyo raodenobrivi 

kvlevis meTodi.  

anketa Sedgeboda xuTi blokisagan (ix. danarTi 1):  

I bloki: momxmareblis prioritetebi produqciis SeZenisas (1-2 SekiTxva); 

II bloki: momxmareblis informirebuloba kompaniis socialuri 

pasuxismgeblobis Sesaxeb (3-6 SekiTxva); 

III bloki: momxmareblis damokidebuleba kompaniis socialuri 

pasuxismgeblobisadmi (7-8 SekiTxva); 
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IV bloki: momxmareblis damokidebuleba qarTuli kompaniebis socialuri 

pasuxismgeblobisadmi (9-23); 

V bloki: momxmarebelTa socialur-damografiuli maxasiaTeblebi (24-29 

SekiTxva). 

kvlevis mizania upasuxos mTavar kiTxvebs: rogoria momxmareblis 

damokidebuleba kompaniis korporaciuli socialuri pasuxismgeblobisadmi 

da aris Tu ara moTxovna momxmareblebs Soris kompaniebis socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobebisadmi. 

kvlevisTvis respondentebis SerCeva moxda araSemTxveviTi SerCevis 

Sedegad. SerCevis es meTodi martivia, iafia, moxerxebulia da iZleva didi 

raodenobis informaciis swrafad Segrovebis SesaZleblobas, magram, 

amasTan, xasiaTdeba naklebi reprezentaciulobiT da SeuZlebelia SerCevis 

cdomilebis gamoTvla. aseTi tipis SerCevis gamoyeneba ganapiroba iman, rom 

populacia naklebad misaRwevia da SerCevis yvela wevri ar aris 

xelmisawvdomi imisTvis, rom SemTxveviTi SerCevis gamoyeneba yofiliyo 

SesaZlebeli. amasTan, informaciis Segrovebis swrafi da iafi xerxis 

gamoyeneba iyo saWiro. es ki moiTxovda populaciis iseTi wevrebis 

SerCevas, romlebic met-naklebad informirebulni arian sakvlevi 

sakiTxebis Sesaxeb da advilad daTanxmdebodnen gamokiTxvaSi 

monawileobas.  

garda amisa, radgan mecnieruli kvleva kompaniebis marketingis 

socialuri pasuxismgeblobis Sesaxeb pirvelad Catarda da ar aris sxva 

kvleva, romelsac SevadarebdiT Sedegebs, amdenad, ar iyo albaTuri 

SerCevis gamoyenebis gadaudebeli aucilebloba.  

kvlevisTvis respondendebis SerCeva moxda miznobrivi SerCevis 

Sedegad. socialuri pasuxismgeblobis Sesaxeb met-naklebad informirebuli 

da am sakiTxiT dainteresebuli respondentebi SeirCa Tovlis gundas 

principiT. respondentebi arian Tbilisis mcxovreblebi, romelTa 

umravlesobas aqvs interneti, samsaxuri, ganaTleba, Semosavali.  

respondentebi SeirCa internetis meSveobiT da gamokiTxva 

ganxorcielda TviT-administrirebadi kiTxvaris imeilze gagzavnis 

saSualebiT. kvlevis es meTodi ukavSirdeba minimalur danaxarjebs, rac 

mosaxerxebeli iyo am SemTxvevaSi. Tumca, imeiliT gamokiTxvas aqvs 
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garkveuli teqnikuri SezRudvebi, rogoricaa, magaliTad, respondentis 

programuli problemebi, respondentma, SesaZloa, ver gaxsnas faili da sxv. 

garda amisa, internet-gamokiTxvisgan gansxvavebiT, respondents TviTon 

uwevs, manualurad, garkveuli qmedebebis ganxorcieleba, radgan kiTxvari 

ar gadadis avtomaturad, rogorc es xdeba internet-gamokiTxvisas, aramed 

moiTxovs, rom respondentma waikiTxos instruqcia yuradRebiT da Tu 

saWiroa, gamotovos gansazRvruli SekiTxva an gadavides miTiTebul 

SekiTxvaze. 

kiTxvaris meTodikisas gasaTvaliswinebelia mkvlevarisa da 

respondentis mier SekiTxvis gansxvavebuli interpretaciis SesaZlebloba. 

TviT-administrirebuli gamokiTxvisas respondenti xelmZRvanelobs 

instruqciiT, interviueris an moderatoris daxmarebis gareSe.  

TviT-administrirebadi kiTxvaris naklovaneba isaa, rom ar xdeba 

mkvlevaris mier respondentis garemos kontroli monacemebis Segrovebisas 

da miuxedavad imisa, rom ar aris moqnili procedura, monacemTa moculoba 

misaRebia kvlevisTvis. kiTxvaris Sevsebisas, respondentis gankargulebaSi 

ar aris interviueri an moderatori, vinc ganumartavda SekiTxvebs. 

samagierod, gamoricxulia interviueris mier informaciis mcdari 

interpretireba. magram misi mTavari upiratesoba mdgomareobs imaSi, rom 

aris iafi da swrafi gamokiTxvis meTodi, rac am kvlevisTvis 

ganmsazRvreli faqtori iyo imis gaTvaliswinebiT, rom kvleva Catarda 

biujetis, asistentis da yovelgvari daxmarebis gareSe. amitom imeiliT 

gamokiTxva TviT-administrirebadi kiTxvaris meSveobiT Canda yvelaze ufro 

optimalur meTodad. 

kvleva Catarda 2012 wlis maisSi. anketaze pasuxis gacema moiTxovda 

daaxloebiT 15-25 wuTs.  

kvlevaSi CarTulni iyvnen Tsu marketingis magistraturis studentebi, 

romlebmac anketebis gagzavnasa da SegrovebaSi miiRes monawileoba. 

Tavdapirvelad, piloturi gamokiTxva Catarda respondentTa mcire 

jgufis monawileobiT, ris Sedegadac Sesworda SekiTxvebi da gaigzavna 700 

respondentTan imeilze. maTgan, ukan dabrunda 420 anketa, romelTagan 408 

misaRebi iyo kvlevis analizisTvis. pasuxTa koeficientma Seadgina 60%. 

aRmoCnda, rom 12 anketa gamousadegari iyo kvlevisTvis, radgan 
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respondentebma ver an arasworad gaiges SekiTxva, an rTulad moeCvenaT da 

ar gasces srulyofili pasuxi dasmul SekiTxvas, ar waikiTxes an 

uyuradRebod waikiTxes instruqcia.  

SekiTxvebis kodirebis Semdeg, kompiuteruli programebis gamoyenebiT, 

gaanalizda miRebuli pasuxebi.  

kiTxvarSi gamoyenebuli iyo laikertis skala – 5 baliani gradacia, 

steipelis unipolaruli 10 baliani skala da semantikuri 

diferenciulobis Svidbaliani skala bipolaruli leiblebiT, neitraluri 

0-is gareSe. SekiTxvebi iyo rogorc daxuruli, aseve, Ria tipis da 

diqotomuri ,,diax“ ,,ara“ SekiTxvebi. 

respondentTa umetesoba iyo qali da amdenad SesaZloa mciredi 

cdomileba am TvalsazrisiT. garda amisa, kvleva ukavSirdeboda aRqmas, 

rac imas niSnavs, rom SesaZloa ganxvavebebi arsebobdes momxmareblis 

aRqmas/ ganzraxvasa da realur qcevas Soris. 

monacemTa analizi moxda statistikuri programisa da ‘maikrosoft 

eqselis’ meSveobiT. monacemebi momzadda kompiuterul programaSi MS Excel 

2011 da damuSavda statistikur programaSi SPSS 15.0 for Windows. gamoyenebuli 

iyo aRweriTi statistika, sixSiruli analizi, krostabulaciuri analizi, 

agreTve, Oneway Anova. sandoobis koeficienti aris 95%. 

demografiuli TvalsazrisiT, momxmareblis analizi ganxorcielda 

oTx WrilSi: sqesis, asakis, Semosavlis da socialuri kategoriis mixedviT. 

demografiuli gansxvavebebis analizi ganxorcielda, raTa dadgeniliyo 

momxmareblis mier informaciis miRebis wyaroebis upiratesobebi, aseve, 

ganaTlebasa da socialur pasuxismgeblobisadmi damokidebulebas Soris 

kavSirebi. garda demografiisa, gaanalizda damokidebuleba sxvadasxva 

cvladebs Sorisac. amasTan, analizis dros, moxda asakobrivi kategoriebis 

gaerTianeba da misi dayofa Tavdapirveli oTxis nacvlad mxolod or 

jgufad: 20-dan 34 wlamde da 35 wlis zemoT.  
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2.2. eqspertebis kvleva qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb 

kvlevaSi monawileTa umetesoba iyo saSualo biznesis warmomadgeneli, 

maTi 33% warmoadgenda msxvil bizness, xolo 11% - mcire bizness (ix. 

diagrama 2.1).  

 

diagrama 2.1. kvlevaSi monawile kompaniebi formis mixedviT 

 

 

kvlevaSi monawile kompaniebis umetesoba (89%) aris qarTuli, maTi 

mxolod 11%-ia Sereuli tipis (ix. diagrama 2.2). 

  

diagrama 2.2. kvlevaSi monawile kompaniebi tipis mixedviT 

 

 

respondentebis umravlesoba (89%) ar warmoadgenda ,,global 

kompaqtis“ wevr kompanias. maTgan mxolod 11%-ma aRniSna, rom maTi kompania 

aris ,,global kompaqtis“ wevri. gamokiTxulTa 56%-ma daadastura, rom maT 

kompaniebs ar aqvT socialuri pasuxismgeblobis strategia, formaluri 

strategia aqvs 22%-s da araformaluri strategia - aseve 22%-s (ix. 

diagrama 2.3).magram gamokiTxulTa 43% gegmavs socialuri pasuxismgeblobis 

formaluri strategiis Seqmnas, xolo maTi umetesoba (57%) ar apirebs 

aseTi strategiis SemuSavebas (ix. diagrama 2.4) 
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diagrama 2.3. kompaniebis monawileoba socialur pasuxismgeblobaSi 

 

 

diagrama 2.4. kompaniis monawileoba socialuri pasuxismgeblobis 

formaluri strategiis SeqmnaSi 

 

 

kvlevaSi monawileTa umravlesobam aRniSna, rom yoveldRiur biznes 

saqmianobaSi, maTi kompaniebi iTvaliswineben socialur da komerciul 

miznebs erTdroulad (ix. diagrama 2.5).  

 

diagrama 2.5. kvlevaSi monawile kompaniebis mier socialuri da komerciuli 

miznebis gaTvaliswineba 

 

 

respondentebis umetesobisTvis (78%) korporaciuli socialuri 

pasuxismgebloba niSnavs ekologiur, ,,mwvane“ marketings. maTi 67% fiqrobs, 

rom adgilobriv mosaxleobaze/ sazogadoebaze zrunva aris korporaciuli 

socialuri pasuxismgebloba. gamokiTxulTa aseve 67% Tvlis, rom 
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korporaciuli socialuri pasuxismgebloba aris im programebis 

mxardaWera, romlebsac grZelvadiani socialuri Sedegebi moaqvT, xolo 

56%-s miaCnia, rom esaa garemos dacviT RonisZiebebSi monawileoba. 

eqspertebis mniSvnelovani nawilis azriT, korporaciuli socialuri 

pasuxismgebloba niSnavs arasamTavrobo organizaciebTan TanamSromlobas, 

eTikas, patiosnebas, kanonmorCilebas, xelSewyobas samoqalaqo 

sazogadoebis ganviTarebisaTvis, klientebisa da momxmareblebisadmi 

samarTlian mopyrobas. gamokiTxulTa mxolod 11% miiCnevs TviT-

regulirebas, pasuxismgeblobas/ angariSvaldebulebas korporaciul 

socialur pasuxismgeblobad. amdenive fiqrobs, rom is aris momxmarebelze 

orientacia, warmatebuli biznesi. respondentebi, aseve, Tvlian 

TanamSromlebisadmi karg mopyrobas, produqciis xarisxs da usafrTxoebas, 

samarTlian fasebs da ganaTlebis xelSewyobas korporaciul socialur 

pasuxismgeblobad (ix. diagrama 2.6). 

 

diagrama 2.6. korporaciuli socialuri pasuxismgeblobis aRqma kompaniebSi 

 

 

kvlevaSi monawileTa absoluturi umravlesoba miiCnevs, rom maTi 

kompaniis mTavari dainteresebuli mxare aris maTi aqcionerebi/ 

mflobelebi. maTi 89% fiqrobs, rom kompaniis menejmentia mTavari 
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dainteresebuli mxare. eqspertebs arapirdapir dainteresebul mxared 

miaCniaT biznes asociaciebi, saerTaSoriso organizaciebi, masmedia, 

politikuri partiebi, arakomerciuli organizaciebi. gamokiTxulTa 44% 

aRniSnavs, rom mTavroba maT kompaniebze gavlenas axdens, xolo 33% mas 

arapirdapir dainteresebul mxared miiCnevs. maTi 44%-is azriT, 

politikuri partiebi da arakomerciuli organizaciebi kompaniebze 

gavlenas ar axdenen (ix. diagrama 2.7). 

 

diagrama 2.7. kompaniis dainteresebuli mxareebi  

 

 

kvlevaSi monawileebma aRniSnes, rom maT kompaniebs arasodes miuRiaT 

socialur pasuxismgeblobasTan dakavSirebuli raime jildo, Tumca maTi 

56% dadebiTad pasuxobs SekiTxvas: ,,axorcielebs amJamad Tqveni kompania 

korporaciul socialur pasuxismgeblobasTan dakavSirebul saqmianobebs“. 

maTi 22% ambobs, rom maTi kompania akmayofilebs socialuri 

pasuxismgeblobis globalur standarts (ix. diagrama 2.8)  

kiTxvaze, socialuri pasuxismgeblobis Tu romel aspeqtebs 

axorcieleben maTi kompaniebi amJamad, respondentebi pasuxoben, rom 

axorcieleben Semdeg programebs: qvelmoqmedeba/ filantropia/ sponsoroba, 

Tanabari SesaZleblobebi yvela TanamSromlisTvis, ekologiaze zrunva, 

narCenebis kontroli, `mwvane~ marketingi, energiis dazogva, SezRuduli 

SesaZleblobis mqone pirTa dacva, moxucebulebze zrunva, kulturis/ 

xelovnebis/ ganaTlebis programebis ganxorcieleba, adgilobrivi 

mosaxleobis ganviTarebaze zrunva, momxmarebelTa moTxovnebis imgvarad 
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dakmayofileba, rom daculi iyos maTi interesebi da uflebebi (ix. 

diagrama 2.9).  

 

diagrama 2.8. gamokiTxulTa pasuxebi, akmayofilebs Tu ara maTi kompania 

socialuri pasuxismgeblobis romelime globalur standarts 

 

 

 

diagrama 2.9. socialuri pasuxismgeblobis ganxorcieleba 

 

 

kvlevaSi monawile kompaniebis warmomadgenlebis umetesoba (56%) 

aRniSnavs, rom maTi kompaniebisTvis socialuri pasuxismgeblobis 

prioritetuli mimarTulebaa personalis ganviTareba, rasac mosdevs 

jandacva da usafrTxo samuSao pirobebi (44%), Semdeg adgilzea 

samarTliani saqmiani praqtika (33%). xolo 22%-is azriT, maTi 

kompaniebisTvis prioritetuli mimarTuleba garemosdacviTi saqmianoba da 

resursebis dazogvaa. 11% ki ambobs, rom es aris adgilobrivi 
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sazogadoebis ganviTareba da amdenives TqmiT, qvelmoqmedebaa maTi 

kompaniis socialuri pasuxismgeblobis prioritetuli mimarTuleba (ix. 

diagrama 2.10).  

 

diagrama 2.10. kompaniebisTvis socialuri pasuxismgeblobis prioritetuli 

mimarTulebebi 

 

 

kompaniebma socialuri pasuxismgeblobis saqmianobebi damoukideblad 

(44%) an mTavrobasTan TanamSromlobiT (11%) ganaxorcieles (ix. diagrama 

2.11). 

 

diagrama 2.11. socialuri pasuxismgeblobis saqmianobebis ganxorcielebis 

forma 

 

 

socialuri pasuxismgeblobis farglebSi, bolo erTi wlis 

ganmavlobaSi ganxorcielebul saqmianobebs Soris, respondetebma 

daasaxeles: TanamSromlebis ganviTarebaze zrunva/ ganaTlebis xelSewyoba, 

xarisxiani produqciisa da momsaxurebis SeTavazeba, qvelmoqmedeba/ 
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sponsoroba/ moxaliseoba, eTikuri, samarTliani, patiosani qceva, 

adgilobriv mosaxleobaze zrunva, momxmarebelze orientirebuloba, 

samarTliani fasebis dadgena, staJirebis programebi, jandacvis programebi, 

socialuri integraciis programebi, Tanaswori SesaZleblobebi 

TanamSromelbisTvis, maRali xelfasebi/ bonusebi, ekologiuri 

pasuxismgebloba/ energiis dazogvis iniciativebi/ reciklireba (ix. diagrama 

2.12).  

 

diagrama 2.12. socialuri pasuxismgeblobis farglebSi ganxorcielebuli 

saqmianobebi 

 

 

kvlevaSi monawileTa absoluturma umravlesobam aRniSna, rom maTi 

kompaniis socialuri pasuxismgebloba momxmarebelTa moTxovnebs pasuxobs. 

magram kiTxvas, pasuxobs Tu ara maTi kompaniis socialuri 

pasuxismgebloba konkurentebis zemoqmedebas, respondentebma gansxvavebuli 

pasuxebi gasces (ix. diagrama 2.13): 22% miiCnevs, rom pasuxobs, amdenives ar 

aqvs pasuxis am kiTxvaze, xolo 11% aRniSnavs, rom maTi kompaniis 

socialuri pasuxismgebloba konkurentebis zemoqmedebas ver pasuxobs.  

kvlevaSi monawileTa 22% miiCnevs, rom socialuri pasuxismgebloba 

exmareba maT kompanias, miaRwios met efeqtianobas/ warmatebas, rasac 

nawilobriv eTanxmeba maTi 33%. maTi umetesobisTvis (40%), socialuri 

pasuxismgebloba aris kompaniis xedva, 20%-20%-sTvis ki tradicia, 
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koncefcia, misia (ix. diagrama 2.14).  

 

diagrama 2.13. pasuxobs Tu ara kompaniis socialuri pasuxismgebloba 

konkurentebis zemoqmedebas 

 

 

diagrama 2.14. ra aris socialuri pasuxismgebloba kompaniisTvis 

 

 

gamokiTxulTa umetesoba aRniSnavs, rom socialur pasuxismgeblobas 

maTi kompaniebi axorcieleben kompaniis strategiis/ xedvis/ misiis gamo. 

xolo 33% ambobs, rom amas sazogadoebasTan urTierTobebisTvis akeTeben. 

amdenives azriT, brendingis/ reputaciis/ imijisTvis axorcieleben maTi 

kompaniebi socialur pasuxismgeblobas. respondentTa nawili aRniSnavs, 

rom socialuri pasuxismgebloba maT kompaniebSi xorcieldeba 

marketinguli strategiis gamo, TanamSromelTa SenarCunebisTvis/ axali 

talantebis mosazidad, momxmareblebis moTxovnebis dasakmayofileblad, 

aqcionerebis moTxovnebis dasakmayofileblad, konkurentuli upiratesobis 

mosapoveblad, an investorebTan urTierTobebisTvis (ix. diagrama 2.15).   

kvlevaSi monawile eqspertebi Tvlian, rom kompaniis socialur 

pasuxismgeblobaze yvelaze met gavlenas axdenen  aqcionerebi/ 

mflobelebi, menejmenti da TanamSromlebi. Tumca, TanamSromelTa ojaxebs 

da momxmareblebsac aqvT gavlena. maTi TqmiT, kompaniis socialur 

pasuxismgeblobaze naklebi gavlena aqvT masmedias da investorebs, xolo 
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arasamTavrobo/ arakomerciuli organizaciebi, politikuri partiebi da 

biznes asociaciebi umniSvnelo gavlenas axdenen masze (ix. diagrama 2.16).  

 

diagrama 2.15. socialuri pasuxismgeblobis ganxorcielebis motivi 

 

 

diagrama 2.16. mTavari dainteresebuli mxareebis gavlena kompaniis 

socialur pasuxismgeblobaze 

 

 

kompaniebi, socialuri pasuxismgeblobis komunikaciisTvis iyeneben 

sainformacio biuletinebs/ reportebs, kompaniis veb-gverdebs da iSviaTad, 

beWdur medias, internets, socialur qselebs (ix. diagrama 2.17).  

socialuri pasuxismgeblobis iniciatori, ZiriTadad, aris direqtori/ 

direqtorTa sabWo an top-menejmenti. Sesabamisad, mas direqtori marTavs an 

avalebs mis marTvas sxvadasxva gunds, xolo iSviaTad, sazogadoebasTan 

urTierTobis menejeri marTavs socialur pasuxismgeblobas kompaniebSi.  
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diagrama 2.17. socialuri pasuxismgeblobis sakomunikacio arxebi 

 

 

kvlevaSi monawile kompaniebis warmomadgenlebma erTxmad aRniSnes, 

rom maTi kompaniis marketingis samsaxuri monawileobs korporaciul 

socialur pasuxismgeblobaSi. amasTan, maTi umetesoba (87%) Tvlis, rom 

marketingi mniSvnelovan rols TamaSobs kompaniis warmatebaSi. garda amisa, 

monawileTa 56%-ma daadastura, rom maTi kompania iyenebs socialur 

marketings, xolo 11%-ma aRniSna, rom maT kompaniebs ganuxorcielebiaT 

mizezTan dakavSirebuli marketingi (ix. diagrama 2.18).  

 

diagrama 2.18. kompaniebis mier gamoyenebuli marketingis tipi  

 

 

respondentTa 62%-is mtkicebiT, produqtis bazarze gatanamde,  maTi 

kompania ikvlevs mis gavlenas momxmarebelze, rasac ar adasturebs 

gamokiTxulTa 38%. Tumca, maTi absoluturi umravlesoba aRniSnavs, rom 

kompaniebi cdiloben produqciis xarisxisa da usafrTxoebis 

gaumjobesebas. gamokiTxulTa 78% ambobs, rom maTi kompaniis produqtis 

xarisxis Sesaxeb sruli informacia datanilia mis etiketze. xolo 22% 

acxadebs, rom produqtis xarisxis Sesaxeb sruli informacia mis etiketze 

datanili ar aris.  
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yoveldRiur samsaxurebriv saqmianobaSi socialur da komerciul 

miznebs erTdroulad iTvaliswineben gamokiTxulTa 44%, maTi 33% ufro 

iTvaliswinebs, vidre ara, xolo 22%, piriqiT, ufro metad ar 

iTvaliswinebs. amasTan, maTi umetesoba (89%) fiqrobs, rom korporaciuli 

socialuri pasuxismgebloba aris axali biznes modeli. garda amisa, 

gamokiTxuli kompaniebis warmomadgenlebi Tvlian, rom marketingis  

socialur pasuxismgeblobas moaqvs konkurentuli upiratesoba da 

dadebiTi Sedegebi kompaniisTvis. isini miiCneven, rom socialuri 

pasuxismgebloba aris marketingis instrumenti da gavlenas axdens 

kompaniis reputaciaze. maTi 89% fiqrobs, rom produqtis SeZenisas 

momxmarebeli iTvaliswinebs kompaniis reputacias, xolo 56%-is azriT, 

momxmarebeli produqtis SeZenisas iTvaliswinebs kompaniis socialur 

pasuxismgeblobas/ eTikurobas.  

 gamokiTxulTa umetesoba Tvlis, rom, Tanabari fasisa da xarisxis 

SemTxvevaSi, momxmareblisTvis yvelaze didi mniSvneloba aqvs brends (89%), 

Zalian mniSvnelovania kompaniis imiji (78%) da kompaniis eTikuri 

reputacia (22%), xolo mniSvnelovania reklama (56%). maTi 33% miiCnevs, rom 

kompaniis socialuri pasuxismgebloba naklebad mniSvnelovania, xolo 

SefuTva srulad umniSvneloa 11%-sTvis (ix. diagrama 2. 19).  

 

diagrama 2.19. gamokiTxulTa aRqma, Tu ras iTvaliswinebs momxmarebeli 

Tanabari fasisa da xarisxis SemTxvevaSi 

 

 

kvlevaSi monawileTa umetesoba (56%) fiqrobs, rom kompaniis 
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socialuri reputacia/ eTikuri imiji momxmareblisTvis mniSvnelovania 

produqtis SeZenis dros, maTi 22%-is azriT ki, es umniSvneloa (ix. 

diagrama 2.20).  

 

diagrama 2.20. kompaniis eTikuri imijis mniSvneloba produqtis SeZenis 

dros 

 

 

gamokiTxulTa didi nawili miiCnevs, rom kompaniis socialur/ eTikur 

reputacias momxmarebeli yvelaze metad medikamentebis SeZenisas 

iTvaliswinebs, rasac mosdevs sakvebi produqtebi da higienis saSualebebi. 

maTi 63% fiqrobs, rom naklebad iTvaliswinebs tansacmlis SeZenisas, 

xolo 25%-is azriT ar iTvaliswinebs fexsacmlis SeZenisas (ix. diagrama 

2.21).  

 

diagrama 2.21. gamokiTxulTa aRqma, Tu romeli produqtis SeZenisas 

iTvaliswinebs momxmarebeli kompaniis eTikur reputacias 

 

 

kvlevaSi monawileTa absoluturi umravlesoba fiqrobs, rom maTi 

kompania dadebiT ekonomikur gavlenas axdens sazogadoebaze da ambobs, 
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rom aqvT eTikuri standartebi. amasTan, maTi 67% aRniSnavs, rom maTi 

kompaniebi ar axorcieleben saqvelmoqmedo an filantropiul saqmianobebs. 

xolo 56% Tvlis, rom maTi kompania zrunavs ekologiaze. kiTxvas, Tu 

ramdenad mniSvnelovania socialuri pasuxismgebloba maTi kompaniisTvis, 

mxolod 11%-ma upasuxa, rom umniSvnelovanesia, 44%-sTvis naklebad 

mniSvnelovania da amdenivesTvis - mniSvnelovani.  

amgvarad, eqspertebis kvlevaSi monawileebi aRniSnaven, rom 

korporaciuli socialuri pasuxismgebloba niSnavs ekologiur, ,,mwvane“ 

marketings, mosaxleobaze/ sazogadoebaze zrunvas, im programebis 

mxardaWeras, romlebsac grZelvadiani socialuri Sedegebi moaqvT, 

socialur saqmianobas, romelic sasargebloa sazogadoebisaTvis da 

adgilobriv mosaxleobaze/ sazogadoebaze zrunvas.  

eqspertebi Tvlian, rom kompaniis mTavari dainteresebuli mxare aris 

misi mflobelebi/ aqcionerebi, rasac mosdevs menejmenti, TanamSromlebi, 

momxmareblebi da momwodeblebi. maTi azriT, kompaniebze gavlenas ar 

axdenen arakomerciuli organizaciebi, politikuri partiebi da 

adgilobrivi sazogadoeba.  

kvlevidan Cans, rom qarTuli kompaniebi, socialuri pasuxismgeblobis 

farglebSi, aqcents qvelmoqmedebaze da ekologiaze akeTeben.  

socialuri pasuxismgebloba kompaniebisTvis aris xedva, tradicia, 

misia an koncefcia. socialuri pasuxismgeblobis ganxorcielebis motivad 

ki dasaxelda: kompaniis strategia/ xedva/ misia, sazogadoebasTan da 

investorebTan urTierTobebi, brendingi/ imiji, marketinguli strategia, 

agreTve, TanamSromelTa SenarCuneba da axali talantebis mozidva, 

momxmareblebis da aqcionerebis moTxovnebis dakmayofileba, konkurentuli 

upiratesobis mopoveba.   

eqspertebma aRniSnes, rom maTi kompaniebi iyeneben socialur 

marketings da mizezTan dakavSirebul marketings.  

menejerebisTvis korporaciuli socialuri pasuxismgebloba aris 

axali biznes modeli da isini iTvaliswineben socialur da komerciul 

miznebs erTdroulad yoveldRiur samsaxurebriv saqmianobaSi.  

kvlevis Tanaxmad, marketingis  socialur pasuxismgeblobas moaqvs 

konkurentuli upiratesoba da dadebiTi Sedegebi kompaniisTvis. socialuri 
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pasuxismgebloba ki aris marketingis instrumenti da gavlenas axdens 

kompaniis reputaciaze. eqspertebi miiCneven, rom produqtis SeZenisas 

momxmarebeli iTvaliswinebs kompaniis reputacias da kompaniis socialur 

pasuxismgeblobas / eTikurobas. maTi azriT, Tanabari fasisa da xarisxis 

SemTxvevaSi, momxmareblisTvis yvelaze didi mniSvneloba aqvs brends, 

Zalian mniSvnelovania kompaniis imiji da mniSvnelovania reklama, xolo 

kompaniis socialuri pasuxismgebloba naklebad mniSvnelovania. 

kvlevaSi monawile eqspertebma daadastures, rom socialuri 

pasuxismgebloba maTi kompaniebisTvis mniSvnelovania. isini aRniSnaven, rom 

momxmarebeli iTvaliswinebs kompaniis eTikur reputacias produciis 

SeZenisas da yvelaze metad ki medikamentebis yidvisas.  

mosamzadebeli kvlevis Semdeg ganxorcielda ZiriTadi kvleva 

momxmareblebSi, raTa dadgeniliyo maTi damokidebuleba kompaniebis 

socialuri pasuxismgeblobisadmi. 

 

2.3 . momxmareblis prioritetebi produqciis SeZenisas 

 

kvlevaSi monawileebs unda aReniSnaT, ra ufro mniSvnelovania maTTvis 

produqciis SeZenisas. aRmoCnda, rom gamokiTxul respondentTa 

umetesobisTvis (68%) gadamwyveti mniSvneloba produqtis SeZenisas aqvs mis 

xarisxs, xolo 25%-sTvis xarisxi mniSvnelovania. respondetTa 53% 

aRniSnavs, rom produqtis fasia mniSvnelovani da 15% fass gadamwyvet 

mniSvnelobas aniWebs. xolo, 21%-sTvis fass neitraluri mniSvneloba aqvs 

produqtis SeZenisas. mwarmoebeli kompaniis imijs/ reputacias mniSvneloba 

aqvs produqtis SeZenisas respondentTa mxolod 21%-sTvis, naklebad 

mniSvnelovania 35%-sTvis, umniSvneloa 14%-sTvis da 31%-sTvis mas 

neitraluri mniSvneloba aqvs. gamokiTxulTa mxolod mcire raodenoba 

iTvaliswinebs, produqtis SeZenisas, mwarmoebeli kompaniis socialur 

pasuxismgeblobas: 5%-sTvis didi mniSvneloba aqvs kompaniis socialur 

pasuxismgeblobas produqtis SeZenis gadawyvetilebisas, 17%-sTvis ki 

mniSvnelovania, magram ar ayenebs mas pirvel adgilze. kompaniis socialuri 
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pasuxismgebloba umniSvneloa respondentTa 42%-sTvis, xolo 37% 

neitraluradaa ganwyobili. produqtis SeZenisas warmoSobis qveyana 

umniSvneloa gamokiTxulTa umravlesobisTvis (54%), naklebad 

mniSvnelovani 27%-sTvis, mxolod mcire nawilisTvis (11%) aris produqtis 

warmoSobis qveyana mniSvnelovani, rodesac irCeven produqts SesaZenad.  

amgvarad, gamokiTxul respondentTa umravlesobisTvis, produqciis 

SeZenisas, mniSvnelovania produqciis xarisxi da fasi, xolo naklebad 

mniSvnelovani an umniSvneloa kompaniis socialuri pasuxismgebloba (ix. 

diagrama 2.22).  

kvlevis am Sedegma daadastura arlis da lesmonos [7] kvlevis daskva, 

romlis Tanaxmadac, ganviTarebad qveynebSi, momxmarebelTa umetesobisTvis 

mniSvnelovania produqtis fasi da xarisxi. Tumca, indoneziaSi kvlevam 

aCvena, rom iq umniSvnelovanesi faqtori aris produqtis fasi [7], maSin 

rodesac, TbilisSi mcxovrebi respondentebisTvis yvelaze mniSvnelovani 

aris produqciis xarisxi da mxolod amis Semdeg aris produqciis fasi 

mniSvnelovani.  

 

diagrama 2.22. mniSvnelovani faqtorebi produqciis SeZenisas 
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amasTan, respondetebi nakleb mniSvnelobas aniWeben kompaniis 

socialur pasuxismgeblobas, rac, SesaZloa, gamowveuli iyos im faqtiT, 

rom isini naklebad informirebulebi arian socialur pasuxismgeblobasTan 

dakavSirebuli sakiTxebiT.  

Tumca, gasaTvaliswinebelia, rom respondentTa orive jgufisTvis 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, produqtebis xarisxia 

yvelaze mniSvnelovani produqciis SeZenisas. magram im 

respondentebisaTvis, visac smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, fasisa da xarisxis Semdeg, kompaniis reputacia 

da socialuri pasuxismgebloba aris mniSvnelovani faqtori.  

am sakiTxebisadmi neitralurad ganwyobili respondentebi ki aris 

kompaniisTvis is didi bazari, romelsac gaaCnia potenciali, rom 

mniSvnelovani gaxdes socialur pasuxismgebloba produqciis SeZenisas, Tu 

am sakiTxis Sesaxeb informacia miewodeba. es niSnavs, rom kompaniebs 

SeuZliaT momxmarebelTa am nawilze gavlenis moxdena marketinguli 

instrumentebis meSeveobiT. amdenad, kompaniebs SesaZlebloba aqvT, 

ganaxorcielon marketinguli aqtivobebi momxmarebelTa am jgufisTvis, 

raTa gazardon maTi aRqma socialur pasuxismgeblobasTan dakavSirebiT da 

amiT meti klienti miizidon, rac saboloo jamSi, gavlenas moaxdens 

kompaniebis warmatebaze da dadebiTad aisaxeba maT finansur maCveneblebze.  

kvlevidan irkveva, rom socialuri pasuxismgebloba gaxdeba mniSvnelovani 

im SemTxvevaSi, Tu momxmareblebs meti informacia miewodebaT im 

sakomunikacio arxebiT, romlebsac aniWeben upiratesobas. 

krostabulaciuri analizis Sedegad gairkva, rom maTTvis, visac smenia 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, produqciis SeZenisas, 

gadamwyveti mniSvneloba aqvs mis xarisxs da am SemTxvevaSi mniSvnelovani 

gansxvaveba ar aris im respondentebis upiratesobas Soris produqtis 

SeZenisas, vinc informirebulia socialur pasuxismgeblobasTan 

dakavSirebiT da visac ar smenia mis Sesaxeb. 

produqciis SeZenis prioritetebi gansxvavdeba sqesisa da asakobrivi 

kategoriebis mixedviT. am WrilSi, asakobrivi gansxvaveba umniSvneloa im 

respondentTa Soris, visTvisac kompaniis socialuri pasuxismgebloba 

mniSvnelovania produqciis SeZenisas. mwarmoebeli kompaniis socialur 
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pasuxismgeblobas mniSvnelovnad da yvelaze mniSvnelovnad miiCnevs 20-dan 

34 wlamde asakis respondentTa 12% da 35 welze zemoT asakis 

respondentTa 11%. maTi umetesobisTvis, aseve naklebad mniSvnelovania 

kompaniis imiji/ reputacia. Tumca, aq gasaTvaliswinebelia is faqti, rom 

aRniSnuli SekiTxva dasmuli iyo laikertis 5 baliani gradaciis mqone 

skalis gamoyenebiT. amitom gamokiTxulTa umetesobam pirveli adgili 

mianiWa maTTvis umniSvnelovanes faqtors produqciis SeZenisas.  

produqciis SeZenisas xarisxs gadamwyvet mniSvnelobas aniWebs 

gamokiTxul qalTa 65% da mamakacTa 72%. amasTan, xarisxi 

umniSvnelovanesia 20-dan 34 wlamde asakis respondentTa 61%-sTvis, xolo 

35-ze zemoT asakis respondentTa umravlesobisTvis (78%). yvela sqesis da 

asakis gamokiTxulTa umetesoba, xarisxis Semdeg, mniSvnelobiT meore 

adgilze ayenebs produqciis fass. qalTa 54%-is da mamakacTa 50%-sTvis 

produqciis SeZenisas mniSvnelovani fasia. amasTan, fasis mimarT 

neitraluradaa ganwyobili qalTa 22% da mamakacTa 18%. garda amisa, 20-34 

wlis respondentTa 45% da 35-ze meti asakis repondentTa 64%, aseve, fass 

aniWebs mniSvnelobas produqciis SeZenisas. fasi TiTqmis erTnairad 

mniSvnelovania qalebisTvisac (54%) da mamakacebisTvisac (50%).  

produqciis SeZenisas kompaniis imiji da reputacia umniSvnelo an naklebad 

mniSvnelovania 20-dan 34 wlamde asakis respondentebisTvis. maTi 39% 

aRniSnavs, rom imiji naklebad mniSvnelovania, xolo 11%-sTvis – 

umniSvneloa. kompaniis imiji naklebad mniSvnelovania qalTa 41%-sTvis, 

xolo 13% mas saerTod umniSvnelod Tvlis. TiTqmis igive Sedegia 

mamakacTa Sorisac: maTi 24%-sTvis kompaniis imiji naklebad mniSvnelovania 

produqciis SeZenisas, xolo 16%-sTvis umniSvneloa.  

kompaniis imiji/ reputaciisadmi 20-34 wlis respondenta 29% da 35-ze 

meti asakis 33% neitraluradaa ganwyobili. amasTan, mamakacTa 32% da 

qalTa 30%, aseve, neitraluradaa ganwyobili mwarmoebeli kompaniis 

imijisadmi produqtis SeZenisas. es Sedegi aCvenebs, rom kompaniis swori 

strategiis Sedegad, neitralurad ganwyobili momxmarebeli Seicvlis 

pozicias da potenciurad, misTvis mniSvnelovani gaxdeba kompaniis 

reputacia.  
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mwarmoebeli kompaniis socialuri pasuxismgebloba qalebis 

umetesobisTvis umniSvnelo (54%) an naklebad mniSvnelovania  (24%). aseve,  

mamakacTa umetesobisTvis umniSvnelo (53%) an naklebad mniSvnelovania 

(32%). magram maTi nawili – mamakacTa 5% da qalebis 11%, neitraluradaa 

ganwyobili kompaniis socialuri pasuxismgeblobisadmi. es Sedegi 

miuTiTebs, rom kompaniebs aqvT SesaZlebloba, am adamianebis yuradReba 

miiqcion marketinguli strategiebis gamoyenebiT da maTze zegavlena 

moaxdinon.  

35 welze ufrosi asakis respondentebisTvis ufro mniSvnelovania 

socialuri pasuxismgebloba, vidre umcrosi asakis respondentebisTvis.  

warmoSobis qveyana mniSvnelovania gamokiTxul qalTa mxolod 19%-sTvis, 

mamakacTa 13%-sTvis, 20-34 wlis asakis respondentTa 18%-sTvis da 35-ze meti 

asakis momxmarebelTa 15%-sTvis. produqtis SeZenisas naklebad 

mniSvnelovania warmoSobis qveyana gamokiTxul qalTa 27%-sTvis, mamakacTa 

32%-sTvis, 20-dan 34 wlis asakis respondenTa 39%-sTvis da 35-ze meti asakis 

33%-sTvis. mwarmoebeli qveynisadmi neitraluradaa ganwyobili qalebis 33%, 

mamakacebis 42%, 20-34 wlis respondentTa 39% da 35-ze meti asakis 33%. 

amgvarad, warmoSobis qveyana, produqciis SeZenisas, TiTqmis erTnairad 

aris mniSvnelovani an umniSvnelo yvela asakobrivi kategoriisTvis da arc 

sqesis mixedviTaa mkveTri gansxvaveba, Tumca, mamakacebi mainc ufro 

neitralurad arian ganwyobilni.  

pirsonis sandoobis koeficienti (Pearson Chi-Square) gamoyenebuli iyo 

produqciis SeZenis ganmsazRvrel faqtorebsa da respondentTa asakobriv 

jgufebs Soris statistikuri sandoobis dasadgenad. dadginda, rom yvelgan 

Ⱦ2	   < 0.05, rac amtkicebs, rom analizis Sedegi aRniSnul jgufebs Soris 

statistikurad sandoa. 

amrigad, gamokiTxulTa umetesobisTvis, rogorc qalebis, aseve 

mamakacebisTvis, xarisxi aris yvelaze mniSvnelovani faqtori produqciis 

SeZenisas, meore adgilzea produqtis fasi, amas mohyveba mwarmoebeli 

qveynis imiji da reputacia, Semdeg warmoSobis qveyana, xolo bolo 

adgilzea mwarmoebeli kompaniis socialuri pasuxismgebloba.  

produqciis SeZenisas, prioritetebi gansxvavdeba im gamokiTxulTa or 

jgufs Soris, vinc informirebulia korporaciuli socialuri 
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pasuxismgeblobasTan dakavSirebiT da visac ar smenia am Temis Sesaxeb (ix. 

diagrama 2.23).  

 

diagrama 2.23. damokidebuleba korporaciuli socialuri pasuxismgeblobis 

Sesaxeb informirebulobasa da produqciis SeZenis ganmsazRvrel 

faqtorebs Soris 

 
 

im respondentebisaTvis, visac smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, gadamwyveti faqtori produqciis SeZenisas aris 

misi xarisxi. im momxmarebelTa 51%-sTvis, vinc icis korporaciuli 

pasuxismgeblobis Sesaxeb, xarisxi aris umniSvnelovanesi da 36%-sTvis 

xarisxi aseve mniSvnelovania, magram ara gadamwyveti faqtori. xolo 

maTTvis, visac ar smenia korporaciuli socialuri pasuxismgeblobis 
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Sesaxeb, produqtis xarisxi umniSvnelovanesia 81%-sTvis da aseve 

mniSvnelovani, magram ara gadamwyveti mniSvnelobis – 16%-sTvis.  

produqtis SeZenis gadawyvetilebisas, meore ganmsazRvreli faqtori 

aris fasi. im gamokiTxulTa 21%-sTvis, visac korporaciuli socialuri 

pasuxismgeblobis Sesaxeb smenia, yvelaze mniSvnelovani fasia da 43%-

sTvisac fasi aseve mniSvnelovania, magram ara gadamwyveti mniSvnelobis 

produqciis SeZenisas. gamokiTxulTa im jgufisTvis, visac ar smenia 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, fasi yvelaze 

mniSvnelovani 11%-sTvis, xolo aseve mniSvnelovani, magram ara 

umniSvnelovanesi – 60%-sTvis.  

mwarmoebeli kompaniis imijsa da reputacias naklebi mniSvneloba aqvs 

gamokiTxulTa 27%-sTvis, xolo 21%-sTvis is saerTod umniSvneloa. 

samagierod, 25% aRniSnavs, rom neitraluradaa ganwyobili am 

faqtorisadmi.  

gamokiTxulTa is jgufi, visac ar smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, kompaniis imijs da reputacias naklebad aqcevs 

yuradRebas produqtis SeZenisas. 49%-sTvis es faqtori naklebad 

mniSvnelovani an umniSvneloa. samagierod, 35% aris neirtalurad 

ganwyobili, rac kompaniebs moqmedebisken ubiZgebs.   

is momxmareblebi, vinc icis socialuri pasuxismgeblobis Sesaxeb, 

mainc ar iTvaliswineben am faqtors produqtis SeZenisas. gamokiTxulTa 

30%-sTvis kompaniis socialur pasuxismgeblobas naklebi mniSvneloba aqvs, 

xolo ufro metisTvis (41%) es faqtori absoluturad umniSvneloa 

produqtis SeZenisas. samagierod, gamokiTxulTa 11% neitraluradaa 

ganwyobili mwarmoebeli kompaniis socialuri pasuxismgeblobisadmi, rac 

kompaniebs momxmarebelTa am nawilze zegavlenis moxdenis SesaZleblobas 

aZlevs.  

is momxmareblebi, visac ar smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, produqtis SeZenisas, rogorc savaraudo iyo, ar 

iTvaliswineben am faqtors. gamokiTxulTa am jgufSi miiCneven, rom 

kompaniis socialur pasuxismgeblobas, produqtis SeZenisas, naklebi 

mniSvneloba aqvs (25%) an umniSvneloa (63%). 
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warmoSobis qveyanas, aseve, naklebi mniSvneloba aqvs produqciis SeZenisas. 

gamokiTxulTa 50% am faqtors naklebad an ar iTvaliswinebs, xolo 32% 

neitraluradaa ganwyobili mis mimarT.  

maTgan, visac ar smenia korporaciuli socialuri pasuxismgeblobis 

Sesaxeb, 40% neitralurad aris ganwyobili warmoSobis qveynisadmi, xolo 

32%-sTvis es naklebad mniSvnelovani faqtoria produqtis SeZenisas.  

pirsonis sandoobis koeficienti (Pearson Chi-Square) gamoyenebuli iyo 

produqciis SeZenis ganmsazRvrel faqtorebsa da korporaciuli 

socialuri pasuxismgeblobis Sesaxeb informirebulobas Soris 

statistikuri sandoobis dasadgenad. dadginda, rom Ⱦ2	  < 0.05, rac amtkicebs, 

rom analizis Sedegi jgufebs Soris statistikurad sandoa. 

amrigad, isini, visac smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb da isini, visac ar smenia, TiTqmis erTsadaimave 

faqtorebs iTvaliswineben produqtis SeZenis dros gadawyvetilebis 

miRebisas. samagierod, maTi didi nawili, visac ar smenia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, ufro metad aris neitralurad 

ganwyobili mwarmoebeli qveynis imijis/ reputaciisadmi (35%), warmoSobis 

qveynisadmi (40%), xolo ufro naklebad neitraluria mwarmoebeli 

kompaniis socialuri pasuxismgeblobisadmi (7%).  

kvlevis es Sedegi miuTiTebs im SesaZleblobebze, rac kompaniebs 

eZlevaT, rom marketinguli instrumentebis gamoyenebiT, gazardon 

socialuri pasuxismgeblobis aRqma momxmarebelTa am jgufSi da amiT xeli 

Seuwyon TavianTi produqciis pozicionirebas bazarze. momxmareblis mier 

socialuri pasuxismgeblobis mniSvnelobis gaTvaliswineba produqciis 

SeZenisas, kompaniebisTvis ara mxolod met loalur momxmarebels niSnavs, 

aramed kompaniis dadebiT imijs da reputaciasac, rac saboloo jamSi, 

pozitiurad aisaxeba am kompaniebis warmatebaze bazarze.  

aRsaniSnavia aseve, rom maTTvis, visac smenia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, xarisxisa da fasis Semdeg, 

mniSvnelovania mwarmoebeli kompaniis socialuri pasuxismgebloba. xolo, 

maTTvis, visac smenia socialuri pasuxismgeblobis Sesaxeb, es faqtori 

ufro mniSvnelovania produqciis SeZenisas, vidre maTTvis, visac ar smenia 

amis Sesaxeb.  
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amdenad, momxmarebelTa is jgufi, visac ar smenia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, aris is didi bazari, romelsac 

gaaCnia potenciali mxari dauWiros kompaniis socialur pasuxismgeblobas 

da aqedan gamomdinare, socialuri pasuxismgebloba gaxdes kompaniisTvis 

mniSvnelovani marketinguli instrumenti momxmareblebTan 

komunikaciisTvis.  

 

2.4. kompaniis socialuri pasuxismgeblobis gavlena 

momxmareblis mier produqtis SeZenis gadawyvetilebaze 

 

gamokiTxul respondentTa naxevari savsebiT eTanxmeba im azrs, rom 

Tanabari fasisa da xarisxis SemTxvevaSi, SeiZenda im kompaniis produqts, 

romelsac aqvs socialuri pasuxismgeblobis mqone kompaniis reputacia.  

gamokiTxulTa didi nawili, produqciis SeZenisas, iTvaliswinebs kompaniis 

eTikur reputacias, 34% ufro eTanxmeba, vidre ar eTanxmeba am azrs, xolo 

18% - savsebiT eTanxmeba.  

amavdroulad, gamokiTxul respondenTa 35% acxadebs, rom ar 

yidulobs im kompaniis produqtebs, romlebic upasuxismgeblo an araeTikur 

saqmianobebs ewevian, xolo 18% ufro metad eTanxmeba am azrs, vidre ar 

eTanxmeba.  

gamokiTxul momxmarebelTa didi nawili ufro eTanxmeba (23%) an 

savsebiT eTanxmeba (25%) ganacxads, rom gadaixdis ufro mets im kompaniis 

produqtebSi, romelic zrunavs mTels sazogadoebaze. xolo 27% am 

sakiTxisadmi neitraluradaa ganwyobili, rac kompaniebs maTze 

zemoqmedebis saSualebas aZlevs.  

garda amisa, maTgan visac smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, ufro didi nawili (27%) aRniSnavs, rom mets 

gadaixdis socialuri pasuxismgeblobis mqone kompaniis produqtebSi, vidre 

isini, visac ar smenia socialuri pasuxismgeblobis Sesaxeb (5%). 

kompaniis eTikur reputacias TiTqmis Tanabrad iTvaliswinebs 

momxmarebelTa orive jgufi - visac smenia da visac ar smenia 
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korporaciuli socialuri pasuxismgeblobis Sesaxeb. amdenad, ganacxads 

,,rodesac rames vyidulob, viTvaliswineb kompaniis eTikur reputacias“ 

savsebiT eTanxmeba im respondentTa 16%, visac  korporaciuli socialuri 

pasuxismgeblobis Sesaxeb smenia, xolo maTgan, visac ar smenia, am 

ganacxads savsebiT eTanxmeba 19%. maSin, rodesac neitraluradaa 

ganwyobili socialuri pasuxismgeblobis Sesaxeb mcodne gamokiTxulTa 

34% da armcodneTa 33%.  

ganacxads - ,,ar vyidulob im kompaniis produqtebs, romlebic 

upasuxismgeblo an araeTikur saqmianobebs ewevian“ savsebiT eTanxmeba im 

respondentTa 30%, romelmac icis korporaciuli socialuri 

pasuxismgeblobis Sesaxeb da im respondenTa 39%, visac ar smenia 

korporaciuli socialuri pasuxismgeblobis Sesaxeb.  

Tumca, gamokiTxul respondentTa is jgufi, romelmac icis 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, sruliad ar eTanxmeba 

ganacxads, rom ufro mets gadaixdida im kompaniis produqtebSi, romelic 

mTel sazogadoebaze zrunavs (20%), maSin rodesac respondentTa im 

nawilidan, visac ar smenia korporaciuli socialuri pasuxismgeblobis 

Sesaxeb, aRniSnul ganacxads mxolod 12% eTanxmeba srulad. respondenTa 

am jgufis ufro didi nawili (32%), piriqiT, savsebiT eTanxmeba azrs, rom 

gadaixdida mets im kompaniebis produqtebSi, romlebic zrunaven mTel 

sazogadoebaze.  

gamokiTxul respondentTa umetesoba acxadebs, rom erTnairi fasisa da 

xarisxis pirobebSi, airCevs im kompaniis produqts, romelic axorcielebs 

socialur pasuxismgeblobasTan dakavSirebul saqmianobebs. respondentTa 

55% im jgufidan, romelmac icis korporaciuli socialuri 

pasuxismgeblobis Sesaxeb da 46%  im jgufidan, romelsac ar smenia 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, savsebiT eTanxmeba 

aRniSnul ganacxads (ix. diagrama 2.24).  

kompaniis socialuri pasuximgeblobis gavlena momxmarebelze 

produqciis SeZenisas mcirediT gansxvavebulia sqesisa da asakis mixedviT. 

socialuri pasuxismgeblobis mqone kompaniis produqtebSi mets gadaixdida 

gamokiTxul qalTa 16% da mamakacTa 13%. amasTan, 20-dan 34 wlamde asakis 

respondentebi ufro metad ganwyobilni arian, rom meti gadaixadon 



 112 

socialuri pasuxismgeblobis mqone kompaniis produqtebSi, vidre 35 welze 

meti asakis respondentebi. am sakiTxTan dakavSirebiT Camoyalibebuli azri 

ar aqvs gamokiTxul qalTa 38%-s da mamakacTa 40%-s. amasTan, neitralurad 

aris ganwyobilni 20-dan 34 wlamde asakis respondentebis 42% da 35 welze 

meti asakis respondentTa 33%. produqtis SeZenisas, kompaniis eTikur 

reputacias ar iTvaliswinebs gamokiTxulTa mxolod mcire nawili: qalTa 

6% da mamakacebis 5%, maSin, rodesac qalebis 14%-sTvis da mamakacebis 24%-

sTvis es faqtori metad mniSvnelovania. amasTan, produqtis SeZenisas, 35 

welze ufrosi asakis respondentTa 39% da 20-34 wlis respondentTa 31% 

iTvaliswinebs kompaniis eTikur reputacias.  

 

diagrama 2.24. kompaniis socialuri pasuxismgeblobis gavlena 

momxmarebelis mier produqciis SeZenis gadawyvetilebaze 

 
 

gamokiTxul qalTa 29% da mamakacTa 45% savsebiT eTanxmeba im azrs, 

rom ar yidulobs im kompaniis produqtebs, romlebic upasuxismgeblo an 

araeTikur saqmianobebs ewevian. amasTan, 35-ze meti asakis respondentebis 
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ufro meti nawili eTanxmeba am azrs, vidre 20-34 wlis respondentebi. 

samagierod, es ukanaskneli jgufi mzadaa, meti gadaixados im kompaniis 

produqtebSi, romelic zrunavs mTel sazogadoebaze. gamokiTxul qalTa 

22% da mamakacTa 28% ufro mets gadaixdida im kompaniis produqtebSi, 

romelic zrunavs mTel sazogadoebaze. 

erTnairi fasisa da xarisxis SemTxvevaSi, 20-dan 34 wlamde asakis 

respondentTa ufro naklebi raodenoba (45%), vidre 35-ze meti asakis 

respondentebisa (56%), im kompaniis produqts yidulobs, romelsac aqvs 

socialuri pasuxismgeblobis mqone kompaniis reputacias. amasTan, orive 

sqesis respondentebi TiTqmis Tanabrad eTanxmebian aRniSnul ganacxads.  

statistikuri sandoobis dasadgenad, pirsonis sandoobis koeficienti 

(Pearson Chi-Square) iyo gamoyenebuli. analizis Sedegad damtkicda, rom 

aRniSnuli monacemebi statistikurad sandoa, radgan Ⱦ2	  udris .000-s, anu < 

0.05-ze.  

amrigad, mamakacebisTvis ufro mniSvnelovania kompaniis eTikuri 

saqmianoba da produqtis SeZenisas ufro metad iTvaliswineben kompaniis 

socialur pasuxismgeblobas, vidre qalebi. amasTan, 20-34 wlis 

repondentebi ufro metad arian ganwyobilni, rom meti gadaixadon 

socialuri pasuxismgeblobis mqone kompaniis produqtebSi da ufro metad 

iTvaliswineben kompaniis socialur pasuxismgeblobas produqtis SeZenisas, 

vidre 35 welze meti asakis respondentebi. xolo, 35 welze meti asakis 

respondentebi ufro metad arian ganwyobilni, rom ar SeiZinon im kompaniis 

produqtebi, romlebic upasuxismgeblo an araeTikur saqmianobebs ewevian. 

maSin, rodesac am faqtors nakleb yuradRebas aqceven 20-dan 34 wlamde 

asakis axalgazrdebi. erTnairi fasisa da xarisxis SemTxvevaSi, 

gamokiTxulTa umetesoba eTanxmeba im azrs, rom im kompaniis produqtebs 

SeiZenen, romlebsac aqvT socialuri pasuxismgeblobis reputacia. maTgan, 

35 wlis da ufrosi asakis respondentebi ufro metni arian, vidre 20-34 

wlis respondentebi.  

kvlevis Sedegebis analizis Tanaxmad, erTnairi fasisa da xarisxis 

SemTxvevaSi, momxmareblebi irCeven im kompaniis produqtebs, romlebsac 

aqvT socialuri pasuxismgeblobis mqone kompaniis reputacia. ufro metic, 

isini mzad arian, meti gadaixadon im kompaniis produqtebSi, romlebic 
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sazogadoebaze zrunaven da ar SeiZinon im kompaniebis produqtebi, 

romlebic upasuxismgeblo an araerTikur saqmianobebs ewevian. amasTan, 

respondentebi aRniSnaven, rom produqciis SeZenisas iTvaliswineben 

kompaniis eTikur reputacias. 

kvlevam aCvena, rom erTnairi fasisa da xarisxis SemTxvevaSi, 

momxmarebeli SeiZenda im kompaniis produqts, romelsac aqvs socialuri 

pasuxismgeblobis mqone kompaniis reputacia. kvlevis es Sedegi gvaZlevs 

imis mtkicebis safuZvels, rom korporaciuli socialuri pasuxismgebloba 

aris bazarze diferencirebis SesaZlebloba da iZleva konkurentuli 

upiratesobis saSualebas, radgan momxmareblebi irCeven im kompaniis 

produqtebs, romlebsac aqvT socialuri pasuxismgeblobis programebi, Tu 

xarisxi da fasi aris erTnairi. aRsaniSnavia, rom momxmarebeli 

iTvaliswinebs kompaniis eTikur reputacias produqciis SeZenisas.  

analizma aCvena, rom respondentTa is jgufi, romelsac smenia 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, ufro mets 

gadaixdida socialuri pasuxismgeblobis mqone kompaniis produqtebSi, 

vidre is jgufi, romelic ar aris informirebuli korporaciuli 

socialuri pasuxismgeblobis Sesaxeb. es daskvna kompaniebs saSualebas 

aZlevs, ufro meti yuradReba dauTmon socialur pasuxismgeblobas da mis 

komunikacias, raTa ukeT SeZlon produqciis pozicionireba. amasTan, 

momxmareblis damokidebuleba fasisadmi SesaZloa Seicvalos da fasze 

mniSvnelovani misTvis mwarmoebeli kompaniis socialuri pasuxismgebloba 

gaxdes.  

 

2.5. korporaciuli socialuri pasuxismgeblobis Sesaxeb 

momxmareblis informirebulobis xarisxi 

 

miuxedavad imisa, rom kvleva ganxorcielda miznobrivi SerCevis 

Sedegad, gamokiTxulTa 56%-s ar smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb. maTgan 52% aris qali da 62% - mamakaci. im 

respondentTa Soris, vinc ar aris korporaciuli socialuri 
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pasuxismgeblobis Sesaxeb informirebuli, 52% aris 20-dan 34 wlamde asakis, 

xolo ufro meti, 63%, aris 35 welze metis.  

korporaciuli socialuri pasuxismgeblobis Sesaxeb smenia 

respondentTa 44%-s, romelTa Soris umetesoba aris qali – 48%, xolo 

mamakaci aris 39%. amasTan, axalgazrdebi ufro informirebulni arian 

korporaciuli socialuri pasuxismgeblobis Sesaxeb, vidre ufrosi asakis 

respondentebi. 20-34 wlis asakis respondetebis 48% da 35 welze ufrosi 

asakis respondetTa 38%-s smenia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb (ix. diagrama 2.25).  

 

diagrama 2.25. respondentTa informirebuloba socialuri pasuxismgeblobis 

Sesaxeb 

 
 

kvlevis analizis Tanaxmad, korporaciuli socialuri 

pasuxismgeblobis Sesaxeb ufro metad axalgazrdebs smeniaT, rac SesaZloa 

internetis gavlena iyos an umaRlesi saswavleblis damsaxureba. amasTan, 

qalebi ufro informirebulni arian, vidre mamakacebs, rac SesaZloa 

kvlevis demografias ukavSirdebodes.  

Tumca, sazogadod, korporaciuli socialuri pasuxismgeblobis 

Sesaxeb momxmareblebis informirebuloba jer kidev naklebia, rac iwvevs 

ufro meti komunikaciis saWiroebas socialuri pasuxismgeblobis 

sakiTxebTan dakavSirebiT informaciis im wyaros meSveobiT, romelsac 

momxmarebeli upiratesobas aniWebs. 

kvlevaSi monawileTa umetesoba (19%), korporaciuli socialuri 

pasuxismgeblobis Sesaxeb informaciis ZiriTad wyarod, specializebul 
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literaturas asaxelebs, romelTa Sorisaa, cnobarebi, bukletebi da a. S. 

momdevno adgilzea interneti, saidanac gamokiTxulTa 15%-ma miiRo 

informacia socialuri pasuxismgeblobis Sesaxeb. xolo, respondentTa 12%-

ma masobrivi informaciis saSualebebidan Seityo korporaciuli 

socialuri pasuxismgeblobis Sesaxeb. respondentebma socialur 

pasuxismgeblobasTan dakavSirebiT informaciis miRebis wyarod, aseve, 

daasaxeles megobrebi – 5%-ma, agreTve, TanamSromlebi, axloblebi da 

ojaxis wevrebi. xolo, gamokiTxulTa udidesi nawili (56%) ar flobs 

informacias korporaciuli socialuri pasuxismgeblobis Sesaxeb.  

gamokiTxul qalTa umetesobam (22%) informacia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb specializebuli literaturidan 

miiRo, xolo, 18%-ma – internetidan, im dros, rodesac mamakacTa didma 

nawilma informacia specializebuli literaturis garda, miiRo 

masmediidan da aseve internetidan. axalgazrda respondentebis umetesobam 

informacia, ZiriTadad, miiRo internetidan (21%), specializebuli 

literaturidan (21%), an masobrivi informaciis saSualebebidan (11%), 

xolo, mcire nawilma (8%) – megobrebisgan. 35 welze meti asakis 

respondetebma ganacxades, rom informacia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb miiRes, umTavresad, spcializebuli 

literaturidan an masobrivi informaciis saSualebebidan (ix.diagrama 2.26).  

 

diagrama 2.26. informaciis miRebis wyaroebi korporaciuli socialuri 

pasuxismgeblobis Sesaxeb 
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amrigad, korporaciuli socialuri pasuxismgeblobis Sesaxeb 

gamokiTxul respondentTa umetesobam informacia miiRo specializebuli 

literaturidan (42%), internetidan (33%) an masobrivi informaciis 

saSualebebidan (27%). xolo, mcire nawilma informacia miiRo megobrebisgan 

(11%), TanamSromlebisgan (2%), axloblebisgan (2%) an ojaxis wevrebisgan 

(2%).  

rogorc kvlevis analizidan irkveva, korporaciuli socialuri 

pasuxismgeblobis Sesaxeb sainformacio wyaroebs Soris saxeldeba 

specializebuli literatura, interneti da masobrivi informaciis 

saSualebebi. es aris swored komunikaciis is saSualebebi, romelTa 

meSveobiTac kompaniebma unda gaavrcelon informacia socialuri 

pasuxismgeblobis RonisZiebebis Sesaxeb, raTa efeqturad daamyaron 

urTierToba momxmarebelTan aRniSnuli sakiTxebis irgvliv. garda amisa, 

momxmareblebi ufro metad iyeneben internets, kompaniis cnobarebsa da 

bukletebs, xolo SedarebiT naklebad -  televiziasa da presas, kompaniebis 

korporaciul socialur pasuxismgeblobasTan dakavSirebiT informaciis 

misaRebad. amitom, kompaniebs SeuZliaT, socialur pasuxismgeblobasTan 

dakavSirebuli saqmianobebis Sesaxeb ufro meti informacia ganaTavson 

internetSi da amisTvis sakuTari vebgverdebic gamoiyenon. amiT isini ara 

mxolod efeqtur sakomunikacio strategias warmarTaven momxmareblebTan, 

aramed sakuTari produqciis efeqtur reklamirebasac SeZleben da amasTan, 

aamaRleben kompaniis reputacias da imijs momxmareblis TvalSi, rac maT 

grZelvadian warmatebamde miiyvans.  

kvlevam aCvena, rom kompaniis socialuri pasuxismgeblobis Sesaxeb 

informaciis  SerCevisas, momxmareblebis umetesoba - 29% yvelaze metad 

endoba internets, rogorc sareklamo saSualebas. gamokiTxul qalTa 

umetesoba (33%) ufro metad endoba internets, xolo kompaniis cnobarebs 

da televizias endoba Tanabrad (6%-6%), yvelaze naklebad ki presas (2%) 

endoba socialuri pasuxismgeblobis Sesaxeb informaciis  SerCevisas (ix. 

diagrama 2.27).  
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diagrama 2.27. komunikaciis sando saSualebebi 

 

 

gamokiTxul mamakacTa umetesobac (23%), aseve, internets endoba 

yvelaze metad, xolo - yvelaze naklebad kompaniis cnobarebs da 

bukletebs (3%).  

asakobrivi kategoriis orive jgufSi internetisadmia yvelaze didi 

ndoba socialuri pasuxismgeblobis Sesaxeb informaciis  SerCevisas. 20-dan 

34 wlamde asakis respondentebis 36% yvelaze metad endoba internets, 

rogorc sareklamo saSualebas. maTi 7% televizias endoba, xolo 

umciresi 2% - presas. 35 wlis da ufrosi asakis respondentebis umetesobac 

(20%) internets endoba yvelaze metad. xolo, televizias, presas da 

kompaniis cnobarebisadmi ndoba Tanabaria -  5% Sesabamisad.  

amrigad, kvlevis analizi aCvenebs, rom momxmareblebi ufro metad 

endobian internets, kompaniis cnobarebsa da bukletebs, xolo SedarebiT 

naklebad -  televiziasa da presas imisTvis, rom miiRon informacia 

kompaniebis korporaciuli socialuri pasuxismgeblobis Sesaxeb. amasTan, 

sqesisa da asakobrivi kategoriis mixedviT momxmareblebis azri sareklamo 

saSualebebTan dakavSirebiT sagrZnoblad ar gansxvavdeba.  

 

 



 119 

2.6. korporaciuli socialuri pasuxismgeblobis 

mniSvnelobis aRqma momxmarebelSi 

gamokiTxul respondentTa umetesoba (25%) Tvlis, rom korporaciuli 

socialuri pasuxismgebloba aris produqciis xarisxi da usafrTxoeba, 

samarTliani fasebi. gamokiTxulTa 24%-is azriT, korporaciuli 

socialuri pasuxismgebloba aris socialuri saqmianoba, romelic 

sasargebloa sazogadoebisaTvis. xolo, respondentTa 23%-sTvis 

korporaciuli socialuri pasuxismgebloba aris ekologiuri 

pasuxismgebloba, mwvane marketingi. amdenives miaCnia, rom is aris im 

programebis  mxardaWera, romlebsac grZelvadiani socialuri Sedegebi 

moaqvT. gamokiTxulTa 21% ki miiCnevs, rom korporaciuli socialuri 

pasuxismgebloba moicavs adgilobriv mosaxleobaze, sazogadoebaze 

zrunvas, xolo 20% Tvlis, rom is aris TviT-regulireba, pasuxismgebloba, 

angariSvaldebuleba. amdenives azriT, socialuri pasuxismgebloba niSnavs 

eTikas, patiosnebas, kanonmorCilebas. respondentTa nawils (18%) miaCnia, 

rom korporaciuli socialuri pasuxismgebloba aris garemosdacviT 

RonisZiebebSi monawileoba da amdenives azriT - xelmokle bavSvebis 

ganaTlebis xelSewyoba. gamokiTxulTa 15% Tvlis, rom is niSnavs 

momxmareblebze  orientacias da amdenives azriT - xelSewyobas samoqalaqo 

sazogadoebis ganviTarebisaTvis. momxmarebelTa, aseve, 15%-s miaCnia, rom 

korporaciuli socialuri pasuxismgebloba niSnavs mosaxleobis 

socialuri da janmrTelobis mdgomareobis gaumjobesebaSi daxmarebas. 

amasTan, gamokiTxulTa 14% Tvlis, rom korporaciuli socialuri 

pasuxismgebloba aris samarTliani mopyroba klientebisa da 

momxmareblebisadmi da 13%-s miaCnia, rom is aris TanamSromlebisadmi kargi 

mopyroba, maTTvis Tanabari SesaZleblobebis Seqmna. respondentTa mcire 

nawilis azriT, korporaciuli socialuri pasuxismgebloba niSnavs 

warmatebul bizness (8%), samarTlian da loialur damokidebulebas 

partniorebisa da konkurentebisadmi (7%), arasamTavrobo organizaciebTan 

TanamSromlobas (6%). xolo, respondentTa 56% uWirs pasuxis gacema 

kiTxvaze, Tu ra aris korporaciuli socialuri pasuxismgebloba (ix. 

cxrili 2.1).  
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korporaciuli socialuri pasuxismgeblobis mniSvnelobis aRqma 

momxmarebelSi gansxvavebulia sqesisa da askobrivi kategoriebis mixedviT. 

qalTa 19% da mamakacTa 21% miiCnevs, rom korporaciuli socialuri 

pasuxismgebloba aris TviT-regulireba, pasuxismgebloba, 

angariSvaldebuleba. amasve miiCnevs 20-dan 34 wlamde asakis respondentTa 

23% da 35-ze meti asakis respondentTa 15%. eTika, patiosneba, 

kanonmorCileba aris korporaciuli socialuri pasuxismgebloba 

gamokiTxul qalTa 22%-sTvis, mamakacTa 15%-sTvis, 20-34 wlis respondentTa 

21%-sTvis da 35-ze meti asakis respondentTa 18%-sTvis.  

 

cxrili 2.1. ra aris korporaciuli socialuri pasuxismgebloba 

momxmareblebisTvis 

pasuxi pasuxis % 

TviT-regulireba, pasuxismgebloba/angariSvaldebuleba 20% 

eTika, patiosneba, kanonmorCileba 20% 

TanamSromlebisadmi kargi mopyroba, maTTvis Tanabari 

SesaZleblobebis Seqmna 
13% 

ekologiuri pasuxismgebloba, mwvane marketingi 23% 

produqciis xarisxi da usafrTxoeba, samarTliani fasebi 25% 

momxmareblebze  orientacia 15% 

adgilobriv mosaxleobaze/ sazogadoebaze zrunva 21% 

socialuri saqmianoba, romelic sasargebloa sazogadoebisaTvis 24% 

warmatebuli biznesi 8% 

samarTliani da loialuri damokidebuleba partniorebisa da 

konkurentebisadmi 
7% 

xelSewyoba samoqalaqo sazogadoebis ganviTarebisaTvis 15% 

im programebis  mxardaWera, romlebsac grZelvadiani socialuri 

Sedegebi moaqvT 
23% 

samarTliani mopyroba klientebisa da momxmareblebisadmi 14% 

garemos dacviT RonisZiebebSi monawileoba 18% 

mosaxleobis socialuri da janmrTelobis mdgomareobis 

gaumjobesebaSi daxmareba 
15% 

xelmokle bavSvebis ganaTlebis xelSewyoba 18% 

arasamTavrobo organizaciebTan TanamSromloba 6% 
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respondent qalTa 29% Tvlis, rom korporaciuli socialuri 

pasuxismgebloba aris ekologiuri pasuxismgebloba, mwvane marketingi, 

rasac mamakacTa mxolod 13% eTanxmeba. amasTan, igive azrisaa 20-34 wlis 

respondentTa 27% da 35 wlis da ufrosi asakis respondentTa mxolod 15%.  

korporaciuli socialuri pasuxismgebloba niSnavs produqciis xarisxs da 

usafrTxoebas, samarTlian fasebs - gamokiTxul qalTa 27%-sTvis da 

mamakacTa 21%-sTvis. am azrs iziarebs 20-24 wlis respondentTa 24% da 35 

welze meti asakis respondentTa 25%.  

gamokiTxul qalTa 24% da mamakacTa 23% fiqrobs, rom korporaciuli 

socialuri pasuxismgebloba aris socialuri saqmianoba, romelic 

sasargebloa sazogadoebisaTvis. am azrs eTanxmeba 20-34 wlis 

respondentTa 26% da 35-ze meti asakobrivi kategoriis gamokiTxulTa  

20%.  

garemos dacviT RonisZiebebSi monawileoba korporaciul socialur 

pasuxismgeblobad miaCnia gamokiTxul qalTa 14%-s da mamakacTa ufro met 

nawils (23%). amave azrs iziarebs 20-34 wlis respondentTa 23% da 35 welze 

ufrosi asakis respondentTa mxolod 10%.  

respondent qalTa mxolod mcire nawili (6%) miiCnevs, rom 

korporaciuli socialuri pasuxismgebloba niSnavs samarTlian da 

loialur damokidebulebas partniorebisa da konkurentebisadmi, rasac 

eTanxmeba mamakacTa aseve mcire nawili (8%). am azrs iziarebs 20-dan 34 

wlamde asakis respondentTa 11%, xolo 35 da meti asakis respondentebi am 

faqtors saerTod ar miiCneven socialur pasuxismgeblobad. 

gamokiTxul mamakacTa umciresi nawili (3%) Tvlis, rom arasamTavrobo 

organizaciebTan TanamSromloba aris korporaciuli socialuri 

pasuxismgebloba, rasac qalTa ufro meti raodenoba (8%) eTanxmeba. am azrs 

iziarebs 20-34 wlis respondentTa 7% da 35-ze meti asakis respondentTa 

mxolod 5%.   

warmatebul bizness, rogorc korporaciul socialur 

pasuxismgeblobas aRiqvams 20-34 wlis asakobrivi kategoriis mxolod mcire 

nawili (11%), rasac eTanxmeba 35 da ufrosi asakis respondentTa umciresi 

nawili (3%). am azrs iziarebs gamokiTxul qalTa da mamakacTa 8%-8%.  
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TanamSromlebisadmi kargi mopyroba, maTTvis Tanabari 

SesaZleblobebis Seqmna aris korporaciuli socialuri pasuxismgebloba 35 

wlis da ufrosi asakis respondentTa 8%-sTvis. am azrs eTanxmeba ufro 

meti axalgazrda.  

gamokiTxul qalTa 16% da mamakacTa 13% Tvlis, rom korporaciuli 

socialuri pasuxismgebloba niSnavs momxmarebelze orientacias, rasac 

eTanxmeba 20-34 wlis respondentebis 21% da 35-ze metis mxolod 5%.  

respondenti qalebi (21%) da mamakacebi (21%) Tanabrad miiCneven, rom 

korporaciuli socialuri pasuxismgebloba aris adgilobriv 

mosaxleobaze, sazogadoebaze zrunva, rasac iziarebs 35-ze meti asakis 

respondentTa 13% da bevrad ufro meti axalgazrda (26%).  

korporaciuli socialuri pasuxismgebloba niSnavs samarTlian 

mopyrobas klientebisa da momxmareblebisadmi gamokiTxul qalTa 16%-

sTvis, magram mamakacTa ufro mcire raodenobisTvis (10%).  

respondent qalTa 14% da mamakacTa 15% miiCnevs, rom korporaciuli 

socialuri pasuxismgebloba aris xelSewyoba samoqalaqo sazogadoebis 

ganviTarebisaTvis, rasac eTanxmeba 20-34 wlis respondentTa 19% da 35 wlis 

da ufrosi asakis respondentebis bevrad mcire raodenoba (8%).  

gamokiTxul mamakacTa 21% da qalTa 24% fiqrobs, rom korporaciuli 

socialuri pasuxismgebloba niSnavs im programebis  mxardaWeras, 

romlebsac grZelvadiani socialuri Sedegebi moaqvT. am azrs iziarebs 35-

ze meti asakis respondentTa 18% da maTze axalgazrdebis ufro meti 

raodenoba (26%).  

respondent qalTa 13% da mamakacTa odnav meti raodenoba (18%) 

miiCnevs, rom korporaciuli socialuri pasuxismgebloba aris mosaxleobis 

socialuri da janmrTelobis mdgomareobis gaumjobesebaSi daxmareba, 

rasac eTanxmeba 20-34 wlis respondentTa 18% da 35-ze meti asakis 

respondentTa ufro mcire raodenoba (10%).  

xelmokle bavSvebis ganaTlebis xelSewyobas Tvlis korporaciul 

socialur pasuxismgeblobad 20-34 wlis respondentTa 23% da maTze 

ufrosebis mxolod 10%. am azrs iziarebs qalTa 14% da mamakacTa ufro 

meti raodenoba - 23% (ix. diagrama 2.28).  
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diagrama 2.28. socialuri pasuxismgeblobis mniSvnelobis aRqma 

 
 

amgvarad, korporaciuli socialuri pasuxismgeblobis mniSvnelobis 

aRqma momxmarebelSi SedarebiT dabalia. respondentTa umetesobas miaCnia, 

rom korporaciuli socialuri pasuxismgebloba aris produqciis xarisxi 

da usafrTxoeba, samarTliani fasebi. meore adgilzea socialuri 

saqmianoba, romelic sasargebloa sazogadoebisaTvis, rasac mosdevs 

ekologiuri pasuxismgebloba, mwvane marketingi. im programebis  

mxardaWera, romlebsac grZelvadiani socialuri Sedegebi moaqvT, aseve, 

miCneulia korporaciul socialur pasuxismgeblobad. yvelaze naklebi 

sixSiriT dasaxelda samarTliani da loialuri damokidebuleba 

partniorebisa da konkurentebisadmi. xolo bolo adgilzea arasamTavrobo 

organizaciebTan TanamSromloba.  

miuxedavad imisa, rom momxmareblebs aqvT informacia korporaciuli 

socialuri pasuxismgeblobis arsis Sesaxeb, es informacia sakmarisi ar 

aris imisTvis, rom maT zustad icodnen korporaciuli socialuri 

pasuxismgeblobis mniSvneloba. es bunebrivic aris gamomdinare iqidan, rom 

saqarTveloSi ar Catarebuli socialur pasuxismgeblobasTan dakavSirebiT 

cnobierebis amaRlebis kampaniebi; arc kompaniebi aqtiuroben am 

TvalsazrisiT, rac SesaZloa momxmareblis mxridan am produqtisadmi 



 124 

moTxovnilebis naklebobidan gamomdinareobdes. Tumca, kvlevidan irkveva, 

rom momxmarebeli ar aris gulgrili socialuri pasuxismgeblobisadmi da 

dainteresebulia meti informaciis miRebiT. 

kvlevis analizidan gairkva, rom gamokiTxulTa umetesobisTvis 

korporaciuli socialuri pasuxismgebloba niSnavs produqciis xarisxs da 

usafrTxoebas. aqedan gamomdinare, socialuri pasuxismgebloba 

momxmareblisTvis pirvel rigSi kompaniis produqciis maRal xarisxTan 

asocirdeba. es Sedegi kompaniebs SesaZleblobas aZlevs, socialuri 

pasuxismgeblobis RonisZiebebis meSveobiT TavianTi produqciis maRali 

xarisxi daadasturon, radgan momxmarebli fiqrobs, rom kompaniis 

socialuri pasuxismgebloba miuTiTebs misi produqtebis maRal xarisxsa 

da usafrTxoebaze.  

 

 

2.7. momxmareblis moTxovna kompaniis socialuri 

pasuxismgeblobisadmi 

 

gamokiTxulTa naxevarze meti ar flobs informacias imis Sesaxeb, Tu 

ra unda gaakeTos kompaniam imisTvis, rom CaiTvalos socialuri 

pasuxismgeblobis mqone kompaniad. 31%-is azriT, es aris xarisxiani 

produqtebisa da momsaxurebis SeTavazeba, samarTliani fasebi. meore 

adgilzea sazogadoebaze zrunva, adamianebisaTvis daxmarebis gaweva. mas 

mosdevs qvelmoqmedeba, sponsoroba, moxaliseoba. gamokiTxulTa 20%-s 

miaCnia, rom eTikuri, patiosani da kanonmorCili qceva aris is qmedeba, ris 

gamoc kompania CaiTvleba socialuri pasuxismgeblobis mqone kompaniad. 

amdenives miaCnia, rom es aris ekologiuri pasuxismgebloba, energiis 

damzogavi produqtebis Seqmna. 19% ki Tvlis, rom TanamSromlebisadmi 

kargi damokidebuleba, maTi Tanasworoba, kargi anazRaureba, treningebSi 

CarTva aris socialuri pasuxismgeblobis mqone kompaniis saqmianoba. 

gamokiTxulTa 14%-is azriT, kompania rom CaiTvalos socialuri 

pasuxismgeblobis mqoned, saWiroa adgilobriv mosaxleobaze zrunavdes. 
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gamokiTxulTa mxolod 11% fiqrobs, rom amisTvis sakmarisia TviT-

regulireba, gamWvirvaloba, angariSvaldebuleba (ix. cxrili 2.2).  

respondent qalTa umetesoba miiCnevs, rom kompania CaiTvleba 

socialuri pasuxismgeblobis mqoned, Tu is SesTavazebs momxmarebels 

xarisxian produqtebs da momsaxurebas, samarTlian fasebs. maTi 27% ki 

fiqrobs, rom qvelmoqmedeba, sponsoroba, moxaliseoba aris socialuri 

pasuxismgeblobis mqone kompaniis saqmianoba. respondent qalTa mcire 

nawilis azriT, kompania CaiTvleba socialuri pasuxismgeblobis mqoned, 

Tu is axorcielebs iseT saqmianobebs, rogoricaa TviT-regulireba, 

gamWvirvaloba, angariSvaldebuleba da adgilobriv mosaxleobaze zrunva. 

respondent mamakacTa umetesobac miiCnevs, rom kompania CaiTvleba 

socialuri pasuxismgeblobis mqoned, Tu is SesTavazebs momxmarebels 

xarisxian produqtebs da momsaxurebas, samarTlian fasebs da amasTan, 

izrunebs sazogadoebaze da gauwevs daxmarebas adamianebs. maTi mcire 

nawilis (5%) azriT, TviT-regulirebis, gamWvirvalobisa da 

angariSvaldebulebis mqone kompanias aqvs socialuri pasuxismgebloba.  

 

cxrili 2.2. socialuri pasuxismgeblobis mqone kompaniis saqmianoba  

pasuxi pasuxis % 

ar flobs informacias, ar icis 56% 

ekologiuri pasuxismgebloba, energiis damzogavi produqtebis 

Seqmna 
20% 

TanamSromlebisadmi kargi damokidebuleba, maTi Tanasworoba, 

kargi anazRaureba, treningebSi CarTva 
19% 

adgilobriv mosaxleobaze zrunva 14% 

eTikuri, patiosani da kanonmorCili qceva 20% 

xarisxiani produqtebisa da momsaxurebis SeTavazeba, 

samarTliani fasebi 

 

31% 

sazogadoebaze zrunva, adamianebisaTvis daxmarebis gaweva 26% 

qvelmoqmedeba, sponsoroba, moxaliseoba 25% 

TviT-regulireba, gamWvirvaloba, angariSvaldebuleba 11% 
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20-dan 34 wlamde asakis respondentebis umetesobam (32%), SekiTxvaze, 

Tu ra unda gaakeTos kompaniam, rom CaiTvalos socialuri 

pasuxismgeblobis mqone kompaniad, upasuxes, rom es aris xarisxiani 

produqtebisa da momsaxurebis SeTavazeba, samarTliani fasebi. am azrs 

daeTanxma 35 welze ufrosi asakis respondentTa umetesobac (30%). maTi 

mcire nawili (10%) kompanias CaTvlis socialuri pasuxismgeblobis mqoned, 

Tu mas aqvs TanamSromlebisadmi kargi damokidebuleba, zrunavs maT 

Tanasworobaze, aqvs maTTvis kargi anazRaureba, uzrunvelyofs maT CarTvas 

treningebSi. am azrs daeTanxma 20-34 wlis respondentTa ufro meti 

raodenoba (24%). am asakobriv jgufSi, yvelaze naklebi sixSiriT 

dasaxelda TviT-regulireba, gamWvirvaloba, angariSvaldebuleba (ix. 

diagrama 2.29). 

 

diagrama 2.29. momxmareblis azri socialuri pasuxismgeblobis mqone 

kompaniis saqmianobasTan dakavSirebiT  

 
 

amrigad, momxmarebelTa umetesoba kompanias CaTvlis socialuri 

pasuxismgeblobis mqoned, Tu is SesTavazebs xarisxian produqtebs da 
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momsaxurebas samarTlian fasad. amas garda, respondent qalTa didi nawili 

Tvlis kompanias socialuri pasuxismgeblobis mqoned maSin, rodesac is 

eweva qvelmoqmedebas, sponsorobas, moxaliseobas. mamakac respondentTa 

nawilis azriT ki, socialuri pasuxismgeblobis mqone kompania zrunavs 

ekologiaze - ekologiuri pasuxismgebloba, energiis damzogavi 

produqtebis Seqmna. 20-34 wlis respondentebis nawili kompanias socialuri 

pasuxismgeblobis mqoned CaTvlian, Tu is zrunavs TanamSromlebze - 

TanamSromlebisadmi kargi damokidebuleba, maTi Tanasworoba, kargi 

anazRaureba, treningebSi CarTva. xolo ufrosi asakis respondentebis 

nawili miiCnevs kompanias socialuri pasuxismgeblobis mqoned maSin, 

rodesac is iqceva eTikurad, patiosnad da aris kanonmorCili.  

Catarebuli kvlevis analizi aCvenebs, rom gamokiTxulTa umravlesoba 

kompanias CaTvlis socialuri pasuxismgeblobis mqoned, Tu is SesTavazebs 

xarisxian produqtebs da momsaxurebas samarTlian fasad. aqedan 

gamomdinare, kidev erTxel dasturdeba, rom qarTul samomxmareblo 

bazarze produqtis xarisxs da Semdeg fass aqvs gadamwyveti mniSvneloba 

momxmareblisTvis. amis miuxedavad, respondentebi miiCneven kompanias 

socialuri pasuxismgeblobis mqoned, Tuki is eweva qvelmoqmedebas, 

sponsorobas, moxaliseobas, iseve, rogorc aqvs ekologiuri 

pasuxismgebloba da qmnis energiis damzogav produqtebs. amrigad, 

kompaniebisgan momxmarebeli moiTxovs produqciis xarisxsa da 

usafrTxoebas, agreTve, saqvelmoqmedo saqmianobebs da ekologiaze zrunvas, 

kompaniis socialuri pasuxismgeblobis farglebSi.  

garda imisa, Tu ra saxis socialur pasuxismgeblobazea meti moTxovna 

saqarTveloSi, kvlevam, agreTve, daadgina is dargebi, romlebisTvisac, 

momxmareblis azriT, yvelaze ufro mniSvnelovania socialuri 

pasuxismgbelobis qona. 

kvlevaSi monawileTa umetesobam SekiTxvaze, Tu romeli 

industriisTvis aris yvelaze ufro mniSvnelovani socialuri 

pasuxismgebloba, pasuxad yvelaze xSirad daasaxela jandacva. mas mosdevs 

kveba da gazis/ navTobis warmoeba. meoTxe adgilzea farmacia da yvelaze 

naklebi sixSiriT dasaxelebul industriebs Sorisaa sasmelebis warmoeba, 

media da sacalo vaWroba (ix. diagrama 2.32).   
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diagrama 2.30. socialuri pasuxismgeblobis mniSvneloba dargebisTvis 

 
 

respondent qalTa umetesoba miiCnevs, rom jandacvisTvis aris yvelaze 

mniSvnelovani socialuri pasuxismgebloba, rasac mamakacTa umetesobac 

eTanxmeba da orive asakobrivi jgufi iziarebs am azrs. gamokiTxul qalTa 

11% fiqrobs, rom socialuri pasuxismgebloba yvelaze mniSvnelovani 

kvebis industriisTvis aris, rasac mamakacTa mxolod 5% eTanxmeba. 

respondent qalTa Soris naklebi sixSiriT dasaxelda sacalo vaWroba da 

samomxmareblo saqonlis warmoeba, xolo media da sasmelebis warmoeba 

saerTod ar dasaxelebula. qalebisgan gansxvavebiT, am or industrias 

mamakacTa 3%-3% miiCnevs socialuri pasuxismgeblobisTvis umniSvnelovanes 

industriebad. samagierod, farmacia da sacalo vaWroba mamakacma 

respondentebma ar miiCnies socialuri pasuxismgeblobisTvis mniSvnelovan 

industriebad da Sesabamisad, ar daasaxeles.  

20-34 wlis respondentebi fiqroben, rom socialuri pasuxismgebloba 

yvelaze mniSvnelovania jandacvisTvis, rasac kvebis industria moyveba. 
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maTTvis farmacia, sasmelebis warmoeba, samomxmareblo saqonlis warmoeba, 

media da sacalo vaWroba Tanabrad mniSvnelovania.  

35 wlis da ufrosi asakis respondentebic, aseve, jandacvas Tvlian 

socialuri pasuxismgeblobisTvis mniSvnelovan industriad. amas mosdevs 

kvebis industria. xolo sasmelebis warmoeba, media da sacalo vaWroba 

respondentebis am jgufma saerTod ar daasaxela.  

kvlevidan irkveva, rom respondentTa azriT, socialuri 

pasuxismgebloba yvelaze ufro mniSvnelovani aris jandacvis sferosTvis, 

rasac mosdevs sakvebi produqtebis industria. amdenad, momxmareblisTvis 

yvelaze mniSvnelovani janmrTelobaa da aqedan gamomdinare, did 

yuradRebas aqcevs kvebis usafrTxoebasac. radgan kompaniis socialuri 

pasuxismgebloba momxmareblisTvis, upirveles yovlisa, xarisxian da 

usafrTxo produqciasTan asocirdeba, amitom miiCneven respondentebi, rom 

socialuri pasuxismgebloba am industriebisTvisaa umniSvnelovanesi. 

amasTan, sainteresoa, rom jandacvisa da kvebis Semdeg, momxmareblisTvis 

gazis/ navTobis warmoebaa is mniSvnelovani industria, romelsac unda 

hqondes socialuri pasuxismgebloba. kvlevis es Sedegi iZleva imis 

mtkicebis safuZvels, rom momxmareblisTvis kompaniis socialuri 

pasuxismgebloba aris erTgvari garantori, raTa daculi iyos maTi 

janmrTelobis usafrTxoeba. momxmarebels miaCnia, rom socialuri 

pasuxismgeblobis mqone kompania iTvaliswinebs maT moTxovnebs xarisxian 

produqciasTan da janmrTelobisTvis usafrTxo garemosTan dakavSirebiT. 
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Tavi 3. momxmarebelTa damokidebuleba qarTuli 

kompaniebis socialuri pasuxismgeblobisadmi 

 

3.1 . momxmareblis damokidebuleba qarTuli kompaniebis 

socialur pasuxismgeblobasTan dakavSirebuli  

RonisZiebebisadmi 

 

kvlevaSi monawileTa did nawils smenia qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb. maTgan umetesoba aris qali. xolo 

asakobrivi kategoriis TvalsazrisiT, 35 welze ufrosi asakis 

respondentebis ufro met nawils smenia qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb, vidre maTze umcrosebs.  

respondentTa im jgufidan, vinc informirebulia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, 53%-s smenia qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb. xolo, gamokiTxulTa umetesoba (56%) 

saerTod ar aris informirebuli korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, romelTa umetesoba mamakacia (ix. diagrama 3.1).  

 

diagrama 3.1. momxmareblis informirebuloba qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb 
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kvlevaSi monawileTa umetesobas miaCnia, rom aucilebelia qarTuli 

kompaniebi axorcielebdnen socialur pasuxismgeblobasTan dakavSirebul  

RonisZiebebs. Tumca, respondentTa mcire nawili (7%) aRniSnavs, rom 

socialur pasuxismgeblobasTan dakavSirebuli RonisZiebebi kargia, magram 

ar aris aucilebeli. arc erTi maTgani ar Tvlis, rom socialur 

pasuxismgeblobasTan dakavSirebuli RonisZiebebi usargebloa. 

respondent qalTa 40% fiqrobs, rom qarTuli kompaniebis mier 

ganxorcielebuli socialur pasuxismgeblobasTan dakavSirebuli  

RonisZiebebi aucilebelia, rasac mamakacTa 33% eTanxmeba.  

asakobrivi kategoriis jgufebSi Sedegi TiTqmis erTnairia. 20-34 wlis 

respondentebis 37% da 35 welze meti asakis respondentebis 38% iziarebs 

im azrs, rom aucilebelia qarTuli kompaniebi axorcielebdnen socialur 

pasuxismgeblobasTan dakavSirebul RonisZiebebs. 20-34 wlis respondentebis 

mcire jgufi (11%) fiqrobs, rom qarTuli kompaniebis mier socialur 

pasuxismgeblobasTan dakavSirebuli RonisZiebebis ganxorcieleba kargia, 

magram ar aris aucilebeli. 

gamokiTxulTa im jgufidan, vinc informirebulia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, 84% miiCnevs, rom qarTuli 

kompaniebis socialur pasuxismgeblobasTan dakavSirebuli RonisZiebebi 

aucilebelia, xolo 16% Tvlis, rom socialur pasuxismgeblobasTan 

dakavSirebuli RonisZiebebi kargia, magram ar aris aucilebeli. arc erTi 

maTgani ar fiqrobs, rom socialur pasuxismgeblobasTan dakavSirebuli 

RonisZiebebi usargebloa (ix. diagrama 3.2). 

kvlevis analizis Tanaxmad, qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb momxmarebeli informirebulia da miaCnia, rom 

aucilebelia qarTuli kompaniebi axorcielebdnen socialur 

pasuxismgeblobasTan dakavSirebul  RonisZiebebs. amdenad, 

informirebuloba gansazRvravs damokidebulebas, ramdenadac gaCnda 

aucileblobis moTxovna. 

gamokiTxul momxmarebelTa umetesobisTvis, SemoTavazebuli 

marketingis socialuri pasuxismgeblobis Sefasebisas, yvelaze 

mniSvnelovani aris SemoTavazebuli socialuri pasuxismgeblobis xarisxi. 

meore adgilzea kompaniis gavlena garemos dacvaze, romelsac mosdevs 
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SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb informaciis miRebis 

xelmisawvdomoba. Semdeg adgilzea kompaniis politika momxmareblebTan 

urTierTobaSi. amas mosdevs sazogadoebis keTildReobisaTvis xelSewyoba. 

gamokiTxulTa 17%, SemoTavazebuli marketingis socialuri 

pasuxismgeblobis Sefasebisas, yvelaze mniSvnelovnad miiCnevs kompaniis 

politikas TanamSromlebTan urTierTobaSi. xolo 12%-sTvis 

umniSvnelovanesia kompaniis gavlena biznesis ganviTarebaze. maTi mcire 

nawili (7%) miiCnevs, rom yvelaze mniSvnelovani SemoTavazebuli 

socialuri pasuxismgeblobis unikalurobaa da 5%-is azriT - 

SemoTavazebuli socialuri pasuxismgeblobis mravalferovneba. 

marketingis socialuri pasuxismgeblobis Sefasebisas, arc erTma 

respondentma ar daayena pirvel adgilze kompaniis urTierToba 

mTavrobasTan.  

 

diagrama 3.2. damokidebuleba qarTuli kompaniebis socialur 

pasuxismgeblobasTan dakavSirebuli  RonisZiebebisadmi 

 
 

gamokiTxulTa 16%, marketingis socialuri pasuxismgeblobis 

Sefasebisas, neitraluradaa ganwyobili sazogadoebis keTildReobisaTvis 

xelSewyobisadmi. xolo 10%-sTvis, aseve, Tanabrad aris mniSvnelovani da 
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umniSvnelo kompaniis politika TanamSromlebTan urTierTobaSi. maTi 29% 

ki kompaniis urTierTobas mTavrobasTan uyurebs neitralurad.  

SemoTavazebuli socialuri pasuxismgeblobis unikaluroba yvelaze 

umniSvneloa gamokiTxulTa 35%-sTvis da umniSvneloa 12%-sTvis. kompaniis 

gavlenas biznesis ganviTarebaze, aseve, umniSvnelod an naklebad 

mniSvnelovnad miiCnevs gamokiTxulTa didi nawili, xolo maTi kidev ufro 

didi nawilisTvis SemoTavazebuli socialuri pasuxismgeblobis 

mravalferovneba aris Zalian umniSvnelo (ix. diagrama 3.3).  

 

diagrama 3.3. marketingis socialuri pasuxismgeblobis Sefaseba 

 
 

momxmareblebis mier kompaniebis mier SemoTavazebuli marketingis 

socialuri pasuxismgeblobisadmi damokidebuleba Sefasebuli iyo 10 

qulian skalaze, sadac 1 niSnavda yvelaze mniSvnelovans, xolo 10 – 

umniSvnelos. monacemebis damuSavebisTvis gamoyenebuli iyo statistikuri 

monacemebis damuSavebis meTodi ONEWAY ANOVA. analizma daadastura, rom 

statistikurad sando gansxvavebebia asakobriv jgufebs Soris da rom 

SemoTavazebuli socialuri pasuxismgeblobis xarisxi mniSvnelovania 
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yvela asakobrivi jgufisTvis. sandoobis intervali aris 95% (ix. grafiki 1 

da cxrili 3.1). 

 

grafiki 1. SemoTavazebuli socialuri pasuxismgeblobis xarisxis aRqma  

 

cxrili 3.1. ANOVA	   SemoTavazebuli socialuri pasuxismgeblobis xarisxis 

aRqmasa da asakobriv kategorias Soris  

	   	   	   	  

95% 
Confidence 
Interval for 

Mean 
   

asakobriv 
kategoria 

saSualo 
standartuli 

gadaxra 
standartuli 

Secdoma 
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pp
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M
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im
um

 

 M
ax
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um

 
20-24 4.75 3.376 0.844 2.95 6.55 1 10 
25-34 2.85 2.945 0.289 2.27 3.42 1 10 
35-54 1.64 1.74 0.262 1.11 2.17 1 7 
35+ 4.67 3.939 1.137 2.16 7.17 2 10 
sul 2.84 2.954 0.223 2.4 3.28 1 10 

        

 
erTfaqtoriani  ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig. Ⱦ2   

jgufebs 
Soris 162.159 3 54.053 6.809 0.00 

  jgufebSi 1365.387 172 7.938 
    sul 1527.545 175 

      

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb 
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informaciis miRebis xelmisawvdomobis aRqmas Soris. Tumca, dadasturda, 

rom yvela maTganisTvis mniSvnelovania socialuri pasuxismgeblobis 

Sesaxeb informacia iyos Ria da xelmisawvdomi. respondentTa pasuxebi 

grafikze ganawilda saSualoze qvemoT, rac niSnavs, rom maT ar miuniWebian 

am faqtorisTvis qulebi 5-ze zemoT 10 balian skalaze (ix. grafiki 2 da 

cxrili 3.2).  

 

grafiki 2. SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb 

informaciis miRebis xelmisawvdomobis mniSvneloba 

 
 

amasTan, ANOVA-s meTodiT kvlevam daadastura socialuri 

pasuxismgeblobis Sesaxeb informaciis xelmisawvdomobis mniSvneloba da 

radgan Ⱦ2 = 0.004,	  kvleva aris statistikurad sando.  

 

cxrili 3.2. ANOVA	   SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb 

informaciis miRebis xelmisawvdomobis mniSvnelobasa da asakobriv 

kategorias Soris 

	   	   	   	  

95% Confidence 
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Mean   
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M
ax
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20-24 4.5 3.307 0.827 2.74 6.26 2 10 

25-34 4 2.94 0.294 3.42 4.58 1 9 

35-54 3.83 3.497 0.505 2.82 4.85 1 10 

35+ 7.33 1.969 0.569 6.08 8.58 6 10 

sul 4.23 3.178 0.24 3.75 4.7 1 10 
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3.2 cxrilis  gagrZeleba      

 
erTfaqtoriani ANOVA 

    
 

Sum of 
Squares df Mean Square F Sig.Ⱦ2 

jgufebs 
Soris 129.576 3 43.192 4.537 0.004 

jgufebSi 1637.333 172 9.519 

  
sul 1766.909 175 

    

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris, Tu ramdenad mniSvnelovania maTTvis, qarTuli kompaniebis 

mier SemoTavazebuli marketingis socialuri pasuxismgeblobis Sefasebisas, 

kompaniis gavlena biznesis ganviTarebaze. Tumca, dadasturda, rom es 

faqtori yvela maTganisTvis met-naklebad mniSvnelovania. respondentTa 

pasuxebi grafikze ganawilda saSualoze qvemoT, rac niSnavs, rom maT ar 

miuniWebian aRniSnuli faqtorisTvis qulebi 5-ze zemoT 10 balian skalaze 

(ix. grafiki 3 da cxrili 3.3).  

 

grafiki 3. biznesis ganviTarebaze kompaniis gavlenis aRqma  

 

 

cxrili 3.3. ANOVA	  biznesis ganviTarebaze kompaniis gavlenis mniSvnelobasa 

da asakobriv kategorias Soris 
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20-24 4.5 3.386 0.847 2.7 6.3 2 10 
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3.3 cxrilis gagrZeleba      

25-34 5.58 2.987 0.305 4.98 6.19 1 10 

35-54 5.45 2.637 0.397 4.65 6.26 1 9 

35+ 8 1.477 0.426 7.06 8.94 7 10 

sul 5.62 2.928 0.226 5.17 6.07 1 10 

 
erTfaqtoriani ANOVA 

  	   	  
	   Sum of Squares df Mean Square F Sig.Ⱦ2 

jgufebs 
Soris 89.377 3 29.792 3.64 0.014 
jgufebSi 1342.242 164 8.184 

  sul 1431.619 167 
    

amasTan, ANOVA-s meTodiT kvlevam daadastura, rom gamokiTxulTaTvis 

mniSvnelovania kompaniis gavlena biznesis ganviTarebaze, Tumca, aCvena 

gansxvavebebi asakobriv jgufebSi. xolo, radgan Ⱦ2 = 0.014,	   analizi aris 

statistikurad sando.  

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris, Tu ramdenad mniSvnelovania maTTvis, qarTuli kompaniebis 

mier SemoTavazebuli marketingis socialuri pasuxismgeblobis Sefasebisas, 

kompaniis gavlena garemos dacvaze. dadasturda, rom es faqtori yvela 

maTganisTvis met-naklebad mniSvnelovania. respondentTa pasuxebi grafikze 

ganawilda saSualoze qvemoT, rac niSnavs, rom gamokiTxulTa umetesobam 

mniSvnelovnad Seafasa aRniSnuli faqtori ix. grafiki 4 da cxrili 3.4). 

 

grafiki 4. garemos dacvaze kompaniis gavlenis aRqma 
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cxrili 3.4. ANOVA	   garemos dacvaze kompaniis gavlenis mniSvnelobasa da 

asakobriv kategorias Soris 

	   	   	   	  

95% 
Confidence 
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Mean   
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M
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20-24 2.25 1.342 0.335 1.54 2.96 1 4 

25-34 4 3.101 0.31 3.38 4.62 1 9 

35-54 3.55 1.797 0.271 3 4.09 1 6 

35+ 3.33 0.492 0.142 3.02 3.65 3 4 

sul 3.67 2.611 0.199 3.28 4.07 1 9 

 
ONEWAY  ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2	  

jgufebs 
Soris 45.192 3 15.064 2.258 0.083 

jgufebSi 1120.576 168 6.67 

  
sul 1165.767 171 

    

amasTan, ANOVA-s meTodiT kvlevam daadastura, rom gamokiTxulTaTvis 

mniSvnelovania kompaniis gavlena garemos dacvaze, Tumca, aCvena 

gansxvavebebi asakobriv jgufebSi. xolo, radgan Ⱦ2 = 0.083,	   analizi 

statistikurad sandoa.  

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris, Tu ramdenad mniSvnelovania maTTvis, qarTuli kompaniebis 

mier sazogadoebis keTildReobisaTvis xelSewyoba. aRmoCnda, rom es 

faqtori yvela maTganisTvis met-naklebad mniSvnelovania. xolo, ufro 

metad mniSvnelovani 20-24 wlis respondentebisTvis aris.  

amasTan, ANOVA-s meTodiT kvlevam aCvena, rom gamokiTxulTaTvis 

mniSvnelovania qarTuli kompaniebis mier sazogadoebis keTildReobisaTvis 

xelSewyoba da daadastura gansxvavebebi asakobriv jgufebSi. sandoobis 

koeficienti Ⱦ2 = 0.041, rac amtkicebs, rom	  kvleva aris statistikurad sando 

(ix. grafiki 5 da cxrili 3.5).  
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grafiki 5. sazogadoebis keTildReobisaTvis xelSewyobis aRqma 

 

 

cxrili 3.5. ANOVA	   kompaniis mier	   sazogadoebis keTildReobisaTvis 

xelSewyobis mniSvnelobasa da asakobriv kategorias Soris 
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20-24 4.75 3.376 0.844 2.95 6.55 2 10 

25-34 3.38 2.54 0.249 2.89 3.88 0 10 

35-54 4.55 1.898 0.286 3.97 5.12 1 7 

35+ 3.67 3.939 1.137 1.16 6.17 1 9 

sul 3.82 2.638 0.199 3.43 4.21 0 10 

 
erTfaqtoriani ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2 

jgufebs 
Soris 56.991 3 18.997 2.814 0.041 

jgufebSi 1161.191 172 6.751 

  
sul 1218.182 175 

    

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris, Tu ramdenad mniSvnelovania maTTvis, qarTuli kompaniebis 

mier SemoTavazebuli marketingis socialuri pasuxismgeblobis Sefasebisas, 

kompaniis urTierToba mTavrobasTan. Tumca, dadasturda, rom es faqtori 

yvela maTganisTvis met-naklebad mniSvnelovania (ix. grafiki 6).  
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grafiki 6. kompaniis urTierToba mTavrobasTan 

 

 

ANOVA-s meTodiT kvlevam daadastura, rom respondentebisTvis 

mniSvnelovania kompaniis mier	   sazogadoebis keTildReobisaTvis xelSewyob. 

amasTan, analizma daadastura asakobriv jgufebs Soris gansxvavebebi. 

xolo, radgan Ⱦ2 = 0.00,	  analizi aris statistikurad sando (ix. cxrili 3.6).  

 

cxrili 3.6. ANOVA	   kompaniis mTavrobasTan urTierTobos xelSewyobis 

mniSvnelobasa da asakobriv kategorias Soris 
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20-24 5.75 3.89 0.973 3.68 7.82 2 10 

25-34 5 1.903 0.194 4.61 5.39 0 9 

35-54 6.27 3.259 0.491 5.28 7.26 2 10 

35+ 9.67 0.492 0.142 9.35 9.98 9 10 

sul 5.74 2.769 0.214 5.32 6.16 0 10 

 
erTfaqtoriani ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2 

jgufebs 
Soris 250.082 3 83.361 13.268 0.00 

jgufebSi 1030.394 164 6.283 

  
sul 1280.476 167 

    

statistikurma analizma daadastura gansxvavebebi respondentTa 

asakobriv jgufebs Soris, Tu ramdenad mniSvnelovania maTTvis, kompaniis 
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politika TanamSromlebTan urTierTobaSi, rodesac afaseben qarTuli 

kompaniebis mier SemoTavazebuli marketingis socialur pasuxismgeblobas. 

aRmoCnda, rom es faqtori yvela maTganisTvis met-naklebad mniSvnelovania. 

respondentTa pasuxebi grafikze ganawilda saSualoze qvemoT, rac niSnavs, 

rom maT ar miuniWebian aRniSnuli faqtorisTvis qulebi 5-ze zemoT 10 

balian skalaze (ix. grafiki 7 da cxrili 3.7).  

 

grafiki 7. kompaniis politika TanamSromlebTan urTierTobaSi 

 

 

ANOVA-s meTodiT kvlevam daamtkica, rom gamokiTxulTaTvis 

mniSvnelovania kompaniis politika TanamSromlebTan urTierTobaSi da 

daadastura kvlevis statistikuri sandooba: Ⱦ2 = 0.00.	  	  

 

cxrili 3.7. ANOVA	   TanamSromlebTan urTierTobaSi kompaniis politikis 

mniSvnelobasa da asakobriv kategorias Soris 
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20-24 4.5 3.899 0.975 2.42 6.58 1 10 

25-34 4.75 2.534 0.259 4.24 5.26 1 10 

35-54 4.18 2.234 0.337 3.5 4.86 1 8 

35+ 9.33 0.492 0.142 9.02 9.65 9 10 

sul 4.9 2.81 0.217 4.48 5.33 1 10 

 
erTfaqtoriani ANOVA 

    	  
	  
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2 
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3.7  cxrilis gagrZeleba    

jgufebs 
Soris 263.264 3 87.755 13.639 0.00 

jgufebSi 1055.212 164 6.434 

  
sul 1318.476 167 

    

amrigad, momxmareblebisTvis, marketingis socialuri pasuxismgeblobis 

Sefasebisas, ufro mniSvnelovania SemoTavazebuli socialuri 

pasuxismgeblobis xarisxi, kompaniis gavlena garemos dacvaze, 

SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb informaciis miRebis 

xelmisawvdomoba, kompaniis politika momxmareblebTan urTierTobaSi da 

sazogadoebis keTildReobisTvis xelSewyoba, vidre SemoTavazebuli 

socialuri pasuxismgeblobis unikaluroba, SemoTavazebuli socialuri 

pasuxismgeblobis mravalferovneba, kompaniis gavlena biznesis 

ganviTarebaze da kompaniis urTierToba mTavrobasTan.  

kvlevis analizidan irkveva, rom marketingis socialuri 

pasuxismgeblobis RonisZiebebis dagegmvisa da ganxorcielebis dros, 

qarTulma kompaniebma mxedvelobaSi unda miiRon momxmareblis moTxovna 

socialuri pasuxismgeblobis xarisxTan, SemoTavazebuli socialuri 

pasuxismgeblobis Sesaxeb informaciis miRebis xelmisawvdomobasTan, 

garemos dacvaze kompaniis gavlenasTan, kompaniis politikasTan 

momxmareblebTan urTierTobaSi da sazogadoebis keTldReobisTvis 

xelSewyobasTan dakavSirebiT. Tu kompaniebi gaiTvaliswineben aRniSnul 

moTxovnebs da Sesabamisad dagegmaven socialur pasuxismgeblobasTan 

dakavSirebul RonisZiebebs, moipoveben momxmarebelTa keTilganwyobas da 

loalobas grZelvadian perspeqtivaSi.  

kvlevam aCvena, rom momxmarebeli naklebad informirebulia imasTan 

dakavSirebiT, Tu romeli qarTuli kompaniebi ewevian socialur 

pasuxismgeblobasTan dakavSirebul saqmianobebs. SekiTxvaze, Tu ramdeni 

qarTuli kompania mimarTavs socialuri pasuxismgeblobis RonisZiebebs, 

gamokiTxulTa umetesobam upasuxa, rom 1-dan 5 kompaniamde, 12% Tvlis, rom 

5-10 qarTuli kompania axorcielebs socialuri pasuxismgeblobis 

RonisZiebebs, xolo 7%-is azriT, 10-15 qarTuli kompania axorcielebs 

socialur pasuxismgeblobasTan dakavSirebul RonisZiebebs. respondentTa 
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mxolod 4% miiCnevs, rom 15-ze meti qarTuli kompania mimarTavs socialuri 

pasuxismgeblobis RonisZiebebs.  

maTgan, visac smenia korporaciuli socialuri pasuxismgeblobis 

Sesaxeb, 49% fiqrobs, rom mxolod 1-5 qarTuli kompania axorcielebs 

socialur pasuxismgeblobasTan dakavSirebul RonisZiebebs. am jgufis 27% 

miiCnevs, rom, ufro meti, 5-10 qarTuli kompania mimarTavs socialuri 

pasuxismgeblobis RonisZiebebs, xolo 16%-is azriT, 10-15 qarTul kompanias 

aqvs socialuri pasuxismgebloba. am respondentTa mcire nawili (9%) 

fiqrobs, rom am saqmianobiT dakavebulia 15-ze meti qarTuli kompania.  

respondentTa sqesisa da asakis mixedviT gansxvavebulia 

damokidebuleba qarTuli kompaniebis raodenobasTan dakavSirebiT, 

romlebic axorcielebs socialuri pasuxismgeblobis RonisZiebebs.  

respondent qalTa 21% da mamakacTa 23% Tvlis, rom 1-dan 5 qarTul 

kompaniamde axorcielebs socialuri pasuxismgeblobis RonisZiebebs. xolo, 

respondent qalTa 14% da mamakacTa ufro naklebi raodenoba (8%) fiqrobs, 

rom 5-10 qarTuli kompaniaa socialuri pasuxismgeblobis RonisZiebebiT 

dakavebuli. ufro met qarTul kompanias (10-15) miiCnevs qalTa 6% da 

mamakacTa 8%, im dros, rodesac mxolod qalTa 6% fiqrobs, rom 15 da meti 

qarTuli kompania mimarTavs socialuri pasuxismgeblobis RonisZiebebs, 

rasac arc erTi mamakaci ar eTanxmeba.  

asakobriv kategoriaSic aris mcire cvlilebebi am kiTxvis pasuxebSi. 

20-34 wlis respondentTa ufro naklebi raodenoba (19%) miiCnevs, rom 

mxolod 1-5 qarTuli kompania axorcielebs socialuri pasuxismgeblobis 

RonisZiebebs, maSin rodesac am azrs ufrosi asakis respondentTa 25% 

uWers mxars. samagierod, 20-dan 34 wlamde asakis respondentebis ufro meti 

raodenoba (16%) fiqrobs, rom 5-10 qarTuli kompania mimarTavs socialuri 

pasuxismgeblobis RonisZiebebs. am azrs 35 da meti asakis respondentTa 

mxolod mcire nawili (5%) iziarebs. axalgazrdebis aseve ufro meti 

raodenoba (10%) miiCnevs, rom socialuri pasuxismgeblobiT dakavebulia 10-

15 qarTuli kompania, vidre ufrosi asakis respondentebi, romelTagan 

mxolod 3% fiqrobs igives. 20-34 wlis respondentTa 3% da 35 da  meti 

asakis respondentTa 5% Tvlis, rom 15-ze meti qarTuli kompania 
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axorcielebs socialur pasuxismgeblobasTan dakavSirebul RonisZiebebs 

(ix. diagrama 3.4).  

 

diagrama 3.4. momxmareblis aRqma, Tu ramden qarTuli kompanias aqvs 

socialuri pasuxismgebloba  

 
 

SekiTxvaze, Tu rogor Seafasebdnen respondentebi qarTuli 

kompaniebis socialuri pasuxismgeblobis Sesaxeb maTi informirebulobis 

xarisxs, gamokiTxulTa umetesobam aRniSna, rom dabalia. 6%-is azriT, maTi 

informirebulobis xarisxi aris saSualo da 7%-ma uari ganacxada pasuxze, 

radgan ver afasebda. arc erTi respondenti ar fiqrobs, rom qarTuli 

kompaniebis socialuri pasuxismgeblobis Sesaxeb maTi informirebulobis 

xarisxi aris maRali.  

mcire ganxvavebaa pasuxebSi sqesisa da asakobrivi kategoriis mixedviT. 

respondent qalTa 32% da mamakacTa 31% miiCnevs, rom maTi 

informirebulobis xarisxi qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb aris dabali. respondenti qalebis 6% da 

mamakacebis 5% ki Tvlis, rom saSualoa maTi informirebulobis xarisxi.  

20-dan 34 walmde asakis respondentTa 34%-is azriT, qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb maTi informirebulobis xarisxi aris 

dabali. aseve fiqrobs 35 wlis da ufrosi asakis respondentTa 28%. 20-34 
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wlis respondentebis 5% da ufrosi asakis respondentebis ufro meti (8%) 

miiCnevs, rom maTi informirebulobis xarisxi saSualoa (ix. diagrama 3.5).  

 

diagrama 3.5. momxmareblis informirebulobis xarisxi qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb  

 

 

rogorc kvlevis Sedegebidan Cans, momxmareblebi ar arian kmayofilni 

socialuri pasuxismgeblobis Sesaxeb maTi informirebulobis xarisxiT da 

moiTxoven am sakiTxze met informacias kompaniebisagan.  

kvlevis Sedegad dadginda is sainformacio stimulebi, romlebsac 

gamokiTxulTa umetesoba aniWebs upiratesobas kompaniis marketingis 

socialuri pasuxismgeblobis Sefasebisas. maT Soris, pirvel rigSi 

dasaxelda sakuTari gamocdileba. meore adgilzea satelevizio reklama, 

romelsac mohyveba interneti. amas mosdevs axloblis an megobris rCeva. 

Semdeg aris beWduri reklama, romelSic igulisxmeba gazeTebi, Jurnalebi, 

broSurebi da a. S. xolo, bolo adgilzea radio reklama.  

sainformacio stimulebidan / nakadebidan, kompaniis marketingis 

socialuri pasuxismgeblobis Sefasebisas, sakuTar gamocdilebas yvelaze 

mniSvnelovnad miiCnevs gamokiTxulTa 35% da umniSvnelod - 10%. 

satelevizio reklamas yvelaze mniSvnelovnad Tvlis respondentTa 31%, 

mniSvnelovnad 21%, xolo umniSvnelod - 12% da naklebad mniSvnelovnad 
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14%. internets yvelaze did upiratesobas aniWebs gamokiTxulTa 19%, 

naklebad mniSvnelovnad miiCnevs 14% da met-naklebad mniSvnlovnad 12%. 

axloblis/ megobris rCevas Zalian mniSvnelovnad Tvlis respondentebis 

24%, met-naklebad mniSvnelovnad 17% da umniSvnelod 2%. beWdur reklamas 

(gazeTebi, Jurnalebi, broSurebi da a.S) mniSvnelovnad Tvlis 

gamokiTxulTa 43%, met-naklebad mniSvnelovnad - 19% da Zalian 

mniSvnelovnad mxolod 2%, maSin, rodesac yvelaze mniSvnelovnad miiCnevs 

10%. radio reklamas gamokiTxulTa mxolod 7% aniWebs upiratesobas 

sainformacio stimulebs Soris kompaniis marketingis socialuri 

pasuxismgeblobis Sefasebisas. gamokiTxulTa 29% mas naklebad 

mniSvnelovnad miiCnevs da 12% - umniSvnelod (ix. diagrama 3.6).   

 

diagrama 3.6.  sainformacio stimulebi kompaniis marketingis socialuri 

pasuxismgeblobis Sefasebisas 

 
 

socialuri pasuxismgeblobis Sefasebisas, sainformacio nakadebs 

Soris  momxmareblebis upiratesobis dasadgenad, gamoyenebuli iyo 7 

baliani skala, sadac yvelaze mniSvnelovani iyo 7, xolo mniSvnelobiT 

bolo - 1. 

am monacemebis damuSavebisTvis gamoyenebuli iyo statistikuri 

monacemebis damuSavebis ONEWAY ANOVA analizi.  
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statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris, Tu romel sainformacio nakadebs / stimulebs aniWeben 

isini upiratesobas kompaniis socialuri pasuxismgeblobis Sefasebisas. 

dadasturda, rom beWduri reklama naklebad mniSvnelovania yvela 

asakobrivi jgufisTvis, gansakuTrebiT ki, 20-24 wlis asakis 

respondentebisTvis aris is yvelaze ufro umniSvnelo (ix. grafiki 9 

cxrili 3.8).  

 

grafiki 9. respondentebis damokidebuleba beWduri reklamisadmi  

 

amasTan, ANOVA-s meTodiT kvlevam daadastura, rom gamokiTxulTaTvis 

naklebad mniSvnelovania beWduri reklama da radgan Ⱦ2 = 0.005,	  analizi aris 

statistikurad sando.  

 

cxrili 3.8. ANOVA	   beWduri reklamisadmi damokidebulebasa da asakobriv 

kategorias Soris  

	   	   	   	  

95% 
Confidence 
Interval for 

Mean   
 	  

asakobrivi 
kategoria 

saSualo 
standartuli 

gadaxra 
standartuli 

Secdoma Lo
w
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U
pp
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M
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im
um

 

M
ax
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um

 

20-24 3.75 0.856 0.214 3.29 4.21 3 5 

25-34 3.42 1.56 0.159 3.1 3.73 0 7 

35-54 3.17 1.358 0.196 2.77 3.56 1 7 

35+ 5 2.954 0.853 3.12 6.88 1 7 

sul 3.49 1.638 0.125 3.24 3.73 0 7 

 
erTfaqtoriani ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2	  
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3.8  cxrilis gagrZeleba    

jgufebs 
Soris 33.977 3 11.326 4.477 0.005 

jgufebSi 425 168 2.53 

  
sul 458.977 171 

    

statistikurma analizma aCvena gansxvavebebi respondentTa asakobriv 

jgufebs Soris radio reklamisadmi da dadasturda, rom radio reklama 

naklebad mniSvnelovania yvela asakobrivi jgufisTvis, gansakuTrebiT ki, 

20-24 wlis asakis respondentebisTvis aris is umniSvnelo (ix. grafiki 10 da 

cxrili 3.9). 

 

grafiki 10. respondentebis damokidebuleba radio reklamisadmi 

 
 

ANOVA-s meTodiT kvlevam ki daamtkica, rom gamokiTxulTaTvis 

naklebad mniSvnelovania an umniSvneloa radio reklama. xolod, radgan Ⱦ2 

= 0.00,	  kvleva aris statistikurad sando.  

 

cxrili 3.9. ANOVA	   radio reklamisadmi damokidebulebasa da asakobriv 

kategorias Soris 

	   	   	   	  

95% 
Confidence 
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Mean 	  	  
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M
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20-24 1.5 0.516 0.129 1.22 1.78 1 2 

25-34 3.64 2.106 0.211 3.22 4.06 0 7 
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3.9  cxrilis gagrZeleba    

35-54 3.45 1.517 0.229 2.99 3.92 1 6 

35+ 2.67 1.969 0.569 1.42 3.92 0 4 

sul 3.33 1.955 0.149 3.03 3.62 0 7 

 
erTfaqtoriani ANOVA 

    
	  

Sum of 
Squares df Mean Square F Sig.Ⱦ2	  

jgufebs 
Soris 69.152 3 23.051 6.624 0.00 

jgufebSi 584.616 168 3.48 

  
sul 653.767 171 

    

amrigad, gamokiTxulTa umetesoba, sainformacio stimulebs Soris, 

marketingis socialuri pasuxismgeblobis Sefasebisas, yvelaze 

mniSvnelovnad miiCnevs satelevizio reklamas sakuTari gamocdilebis 

Semdeg. amas mosdevs interneti da bolo adgilzea radio reklama. es 

Sedegi miuTiTebs, rom momxmareblebi mainc sakuTar gamocdilebas endobian 

yvelaze metad. magram, aseve, televiziidan da internetidan surT 

kompaniebis socialuri pasuxismgeblobis Sesaxeb informaciis miReba. 

amdenad, kompaniebma televizia da interneti unda gamoiyenon socialuri 

pasuxismgeblobis Sesaxeb auditoriasTan komunikaciis mizniT. es ufro 

efeqturs gaxdis maT marketingul kampanias. 

kvlevis analizidan irkveva, rom marketingis socialuri 

pasuxismgeblobis Sesaxeb arsebuli informacia ar aris sakmarisi an 

saerTod arasakmarisia. kvlevaSi monawileTa mcire nawili fiqrobs, rom 

arsebuli informacia  met-naklebad sakmarisia. xolo, respondentTa 

mxolod 2% Tvlis, rom arsebuli informacia sakmarisia.  

respondentebis Sexedulebebi marketingis socialuri 

pasuxismgeblobis Sesaxeb arsebul informaciasTan dakavSirebiT 

sagrZnoblad gansxvavdeba rogorc sqesis mixedviT, aseve asakobriv 

kategoriebSi. respondent qalTa 14% da mamakacTa 13% fiqrobs, rom 

arsebuli informacia saerTod ar aris sakmarisi. qalebis 24% da 

mamakacebis ufro naklebi raodenobis (15%) azriT, arsebuli informacia ar 

aris sakmarisi. respondent qalTa mxolod 2% da odnav meti mamakaci (3%) 

miiCnevs arsebul informacias sakmarisad.  
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20-34 wlis respondentTa 15% da ufrosi asakis respondetebis 13% 

fiqrobs,  rom arsebuli informacia saerTod ar aris sakmarisi. 20-dan 34 

wlis asakamde respondentebis umetesoba (31%) da 35 welze metis 

respondentTa mcire nawili (5%) miCnevs, rom arsebuli informacia 

sakmarisi ar aris.  20-34 wlis respondentTa umciresi nawili (2%) Tvlis, 

rom arsebuli informacia met-naklebad sakmarisia, rasac 35-ze meti asakis 

respondetTa ufro didi raodenoba (18%) eTanxmeba. marketingis socialuri 

pasuxismgeblobis Sesaxeb arsebul informacias sakamrisad miiCnevs 20-dan 

34 wlamde asakis respondentTa mxolod 2% da 35 welze meti asakis 

respondentTa odnav meti - 3% (ix. diagrama 3.7).  

 

diagrama 3.7. marketingis socialuri pasuxismgeblobis Sesaxeb arsebuli 

informacia 

 
 

kvlevis Tanaxmad, marketingis socialuri pasuxismgeblobis Sesaxeb 

arsebuli informacia ar aris sakmarisi an saerTod arasakmarisia. amrigad, 
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gamokiTxulTa naxevarze meti moiTxovs met informacias marketingis 

socialuri pasuxismgeblobis Sesaxeb (,,arsebuli informacia met-naklebad 

sakmarisia“ - 21%, ,,arsebuli informacia ar aris sakmarisi“ - 21%, 

,,arsebuli informacia saerTod ar aris sakmarisi“ - 8%). amdenad, saWiroa 

meti informaciuli xasiaTis komunikacia momxmareblebTan im sainformacio 

wyaroebis meSveobiT, rasac maTi umetesoba aniWebs upiratesobas aseTi 

tipis informaciis misaRebad. es ki niSnavs, rom kompaniebma unda izrunon, 

meti informacia miawrodon momxmareblebs maT mier ganxorcielebuli Tu 

dagegmili socialuri pasuxismgeblobis saqmianobebis Sesaxeb.   

kvlevis Sedegad aseve gairkva, rom gamokiTxulTa umetesoba 

ukmayofiloa qarTuli kompaniebis socialuri pasuxismgeblobiT. maT 6%-s 

neitraluri damokidebuleba aqvs, xolo 10% aRniSnavs, rom kmayofilia 

qarTuli kompaniebis socialuri pasuxismgeblobiT. 

respondent qalTa 11% da mamakacTa 8% kmayofilia kompaniebis 

socialuri pasuxismgeblobiT. neitraluri damokidebuleba aqvs 

respondenti qalebis 8%-s da mamakacebis mcire raodenobas (3%). respondent 

qalTa umetesoba (21%) da mamakacTa 10% ukmayofiloa kompaniebis 

socialuri pasuxismgeblobiT. respondenti qalebis 8% da mamakacebis 

umetesoba (18%) Zalian ukmayofiloa qarTuli kompaniebis socialuri 

pasuxismgeblobiT.  

asakobrivi kategoriebis mixedviTac gansxvavdeba momxmareblis 

kmayofilebis done qarTuli kompaniebis socialuri pasuxismgeblobiT. 20-

34 wlis respondentebis umetesoba (21%) ukmayofiloa da 15% Zalian 

ukmayofiloa kompaniebis socialuri pasuxismgeblobiT. maTi 8% 

neitraluradaa ganwyobili, xolo 5% kmayofilia. 35 wlis da ufrosi 

asakis respondentTa umetesoba, piriqiT, kmayofilia qarTuli kompaniebis 

socialuri pasuxismgeblobiT. maT mcire nawils (3%) aqvs neitraluri 

damokidebuleba, xolo 10% ukmayofiloa da 8% - Zalian ukmayofilo 

kompaniebis socialuri pasuxismgeblobiT (ix. diagrama 3.8). 

kvlevis Sedegebidan irkveva, rom gamokiTxulTa umetesoba qarTuli 

kompaniebis socialuri pasuxismgeblobiT ukmayofiloa. rac, erTis mxiriv, 

momxmarebelTa socialuri pasuxismgeblobis Sesaxeb naklebad 

informirebulobis Sedegia, xolo, meore mxriv, kompaniebis mier 
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ganxorcielebuli amgvari saqmienobebis simciriTaa gamowveuli.  amitom 

kompaniebma socialur pasuxismgeblobasTan dakavSirebuli ufro meti 

aqtivobebi unda ganaxorcielon, raTa gazardon momxmareblis kmayofilebis 

done.  

 

diagrama 3.8. momxmareblis kmayofilebis done kompaniebis socialuri 

pasuxismgeblobis Sesaxeb 

 
 

 

3.2. momxmareblis informirebuloba qarTuli kompaniebis 

socialuri pasuxismgeblobis RonisZiebebTan 

dakavSirebiT 

 

kvlevaSi monawile respondentebs saSualeba hqondaT, daesaxelebinaT 

maTTvis cnobili qarTuli kompaniebi, romlebic marketingis socialuri 

pasuxismgeblobis RonisZiebebs iyeneben da konkretulad mieTiTebinaT 

amgvari RonisZiebebic, Tuki gaaxsendebodaT. kvlevis Sedegad aRmoCnda, rom 

respondentebma daasaxeles is qarTuli kompaniebi, romlebic maT ician, 

rom axorcieleben socialuri pasuxismgeblobis RonisZiebebs. dasaxelebul 
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kompaniebs Soris iyo ramdenime banki: Tibisi, prokrediti, respublika banki, 

liberTi banki da saqarTvelos banki, agreTve, Semdegi kompaniebi: jeoseli, 

magTi, bilaini, silqneti, elit eleqtroniqsi, barambo, tkbili qveyana, 

berta, yazbegi, neskafe, populi, vejini, mirzaani, miTana, sastumro marioti, 

silqneti, likani, praim taimi, kviris palitra, em-grupi, ji-em-si, gudvili, 

ifqli, koda, eko-fudi, Tolia, dilis produqtebi, baToili, borjomi, koka-

kola, ei-bi-si farmacia, aversi, pe-es-pe, rusTavi 2, nataxtari, ekofudi, 

visoli, bi-pi, sokari, ji-pi-ai holdingi, ei-pi-em terminals foTi, madneuli, 

tatiSvilis klinika.  

aRsaniSnavia, rom respondentebma aseve daasaxeles arakomerciuli 

organizaciebi, rogoricaa: fondi "iavnana", eTik finansebi da ssip daculi 

teritoriebis saagento. 

zogierTma respondentma ar daasaxela konkretuli kompania, aramed, 

miuTiTa industria, magaliTad,  farmacevtuli kompaniebi, bankebi, 

satelekomunikacio kompaniebi. dasaxelebuli kompaniebidan, zogierTi 

maTgani da maT mier gatarebuli socialuri pasuxismgeblobis RonisZiebebi 

ramdenimejer dasaxelda sxvadasxva respondentis mier. dasaxelebis 

raodenobiT da Ronisiebebis raodenobiT liderobs jeoseli (ix. diagrama 

3.9).  

 

diagrama 3.9. momxmareblis mier socialuri pasuxismgeblobis mqone 

qarTuli kompaniebis dasaxebelis sixSire  
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miuxedavad imisa, rom respondentebis nawilma daasaxela qarTuli 

kompaniebi, romlebic axorcieleben socialur pasuxismgeblobasTan 

dakavSirebul RonisZiebebs, maTma nawilma ver gaixsena aseTi tipis 

RonisZieba konkretulad. respondentebis didma nawilma ki daasaxela 

Semdegi qarTuli kompaniebi da maT mier ganxorcielebuli socialuri 

pasuxismgeblobis RonisZiebebi (ix. cxrili 3.10)  

 

cxrili 3.10. qarTuli kompaniebis mier gatarebuli socialuri 

pasuxismgeblobis RinisZiebebi 

kompania RonisZiebebi 

palitra aqciebi tyeebis ganadgurebis winaaRmdeg; 

makulaturis Cabareba 

rusTavi 2 fond '"iavnanas"'partnioroba 

ei-bi-si farmacia medikamentebis fasebis gaiafebis iniciativa; 

fond '"iavnanas"' mxardaWera; sportuli klubebi 

likani 1 TeTri TiTo gayiduli boTlidan bavSvTa 

saxlebs 

sastumro "marioti" bavSvTa saxlebis daxmareba 

eTik finansebi mTeli maTi saqmianoba 

mirzaani asaqmebda internatebis da bavSvTa saxlebis 

srulwlovan aRsazrdelebs 

gudvili qselSi iyideba socialur sawarmoSi (jip jorjia) 

gakeTebuli nivTebi da suvenirebi; jansaRi kvebis 

mxardamWeri; ZuZus kiboTi daavadebulTa 

mkurnalobis mxardamWeri 

barambo studenturi dasaqmebis programebi; saqvelmoqmedo 

aqcia moxucebulTaTvis 

tkbili qveyana mzrunvelobamoklebul bavSvTa saxlebis daxmareba 

sokari  garemoze zrunva; sokarenerjiqardi; qvelmoqmedeba 

bi-pi ganaTlebisa da kulturuli memkvidreobis 

dacvisaTvis xelis Sewyoba 
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3.10 cxrilis  gagrZeleba 

visoli 

 

fond “iavnanas” mxardaWera; socialurad 

daucvelTa dasaqmeba; SezRuduli SesaZleblobis 

bavSvebisTvis daxmarebis gaweva; qvelmoqmedeba; 

mzrunvelobamoklebul bavSvTa saxlebis 

mxardaWera; moxucTa TavSesafris daxmareba; 

xarisxiani produqcia (uaxlesi evropuli 

standartis, gogirdisgan Tavisufali italiuri 

sawvavi) da mkacri kontroli produqciasa da 

momsaxurebis xarisxze; socialurad daucveli 

ojaxebisTvis binebis SeZena 

miTana sawarmos meurneobis Cveneba reklamaSi; 

marTaven saqvelmoqmedo aqciebs 

multi-pultis samyaro gamarTuli konkursebi, Sejibrebebi 

saqarTvelos banki anabari = erTi xe Sida qarTlis regionSi; ' xeebis 

dargva meanabrebis saxelze; "darge Seni xe"; 

gadacemis "ra? sad? rodis?" sponsoroba; 

mzrunvelobamoklebul bavSvTa saxlebis daxmareba; 

saqvelmoqmedo fondi; "miwaSi damarxuli Tanxa"; 

Mmwvane anabari 

Tibisi banki anabari +1% saCuqrad +1% socialurad daucvelebs; 

xeebis dargva meanabrebis saxelze; RonisZiebebi 

sxvanairi gonebrivi SesaZleblobebis mqone 

adamianebTan dakavSirebiT; istoriuli da 

arqiteqtoruli Zeglebis restavracia; qarTuli 

xelovnebis popularizacia "Tibisi galereas" 

RonisZiebebis meSveobiT; kulturul sferoSi 

ganxorcielebuli RonisZiebebi; literaturuli 

konkursi ,,saba”; qvelmoqmedeba; specialuri 

kampaniebi klientTaTvis da TanamSromlebisTvis; 

“madlobis kampania”; anabrebis procentuli 

nawilis gadaricxva socialuri daxmarebisTvis 
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3.10 cxrilis  gagrZeleba 

banki respublika arakomerciuli proeqtebis dafinanseba; miusafar 

bavSvTa dxmareba; marjaniSvilis Teatris 

sponsoroba; rusTavelis Teatris sponsoroba 

prokredit banki ekologiuri aqcia resursebis dazogvasTan 

dakavSirebiT 

nataxtari socialurad daucvel bavSvebisaTvis gadaricxuli 

Tanxa; yovel SeZenil boTl limonaTze garkveuli 

Tanxa ericxebaT socialurad daucvel bavSvebs; 

“saWesTan fxizlad”; mzrunvelobamoklebul 

bavSvebze zrunva 

aversi daxmareba mravalSviliani ojaxebisTvis; 

socialuri daxmareba mexuTe Svilze; wamlebiT 

daxmareba xelmokleTaTvis; Ppensionrebis da 

mravalSvilianebis daxmareba; socialurad 

daucvelebis daxmareba; qvelmoqmedeba; socialurad 

daucvelebisTvis ufaso momsaxurebis SeTavazeba 

pe-es-pe yoveli pampersis SeZenisas garkveuli Tanxa 

ericxeboda bavSvTa saxlebs; aqcia mzrunvelobas 

moklebuli bavSvebisTvis; mzrunvelobamoklebul 

bavSvTa saxlebisTvis daxmarebis gaweva; 

socialurad daucvelebis daxmareba 

elit-eleqtroniqsi  socialuri daxmarebebi 

 

silqneti proeqti “saSinao skola”; sabavSvo baRs Senoba 

aCuqa 

magTi fond “iavnanas” mxardaWera; sponsoroba 

asociaciisa “qalebi bavSvebisa da axalgazrdobis 

momavlisaTvis”; qarTuli xelovnebisa da sportis 

ganviTarebaze zrunva; arakomerciuli proeqtebis 

dafinanseba; qarTuli marTlmadidebeli eklesiis 

mxardaWera 
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3. 10 cxrilis  gagrZeleba 

jeoseli fond “iavnanas” mxardaWera; iyalTos samonastro 

kompleqsis aRdgena; mzrunvelobamoklebulTa 

daxmareba; arakomerciuli proeqtebis dafinanseba; 

miusafar bavSvTa dxmareba; jeoselis klasebi 

sajaro skolebSi; SezRuduli SesaZleblbebis 

mqone bavSvTa daxmarebis mxardamWeri; garemos 

dacva, xeebis dargva; istoriuli Zeglebis aRdgena; 

qarTuli marTlmadidebeli eklesiis mxardaWera; 

ganaTlebis sferos dafinanseba; baTumSi 

Catarebuli lazuri musikis festivalis 

mxardaWera; 2011 wlis 1 ivniss bavSvebisTvis moawyo 

RonisZieba mziurSi 

kote marjaniSvilis 

saxelobis saxelmwifo 

dramatuli Teatri 

speqtaklze dasaswrebi bileTebis usasyidlod 

gadacema 

 

kvlevam aCvena, rom gamokiTxulTa mier dasaxelebul im qarTul 

kompaniebs Soris, romelTa mier gatarebuli socialuri pasuxismgeblobis 

konkretuli RonisZiebebi gaixsena respondentma, ufro meti sixSiriT 

dasaxelda jeoseli, aversi, saqarTvelos banki da Tibisi, rac, udavod, 

maTi marketingis da komunikaciis strategiis damsaxurebaa. Tibisi banki 

aris saqarTveloSi socialuri pasuxismgeblobis danergvis erT-erTi 

lideri, rac Cans maTi veb-gverdidanac. isini aqtiurad awvdian informacias 

momxmarebels maT mier gatarebuli socialuri pasuxismgeblobis 

RonisZiebebis Sesaxeb, risTvisac aqtiurad iyeneben internets, maT Soris 

sakuTar veb-gverds da socialur qselebs.  

kvlevis analizidan irkveva is tendencia, rom qarTveli momxmareblebi 

imaxsovreben socialur pasuxismgeblobasTan dakavSirebul saqmianobebs, 

mis komunikacias da imaxsovreben socialuri pasuximsgeblobis mqone 

kompaniebs. Tumca, jer kidev bevri gzaa gasavleli, sanam qarTveli 

momxmareblis gonebaSi saTanado adgils daikavebs qarTuli kompaniebis 
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socialur pasuxismgeblobasTan dakavSirebuli saqmianobebi. amisTvis 

kompaniebs meti aqtiuroba sWirdebaT.  

sainteresoa imis analizic, aris Tu ara kavSiri socialuri 

pasuxismgeblobis mqone qarTul kompaniebis dasaxelebasa da momxmareblis 

informirebulobas Soris, Tu saidan gaigo respondentma socialuri 

pasuxismgeblobis Sesaxeb. statistikuri krostabulaciuri analizis 

Sedegad irkveva, rom im respondentebma, vinc asaxelebs socialuri 

pasuxismgeblobis mqone qarTul kompaniebs, informacia socialuri 

pasuxismgeblobis Sesaxeb miiRo internetidan, masobrivi informaciis 

saSualebebidan, an/ da specializebuli literaturidan (ix. diagrama 3.10).  

 

diagrama 3.10. socialuri pasuxismgeblobis Sesaxeb informaciis miRebis 

wyaro im momxmareblisTvis, vinc asaxelebs socialuri pasuxismgeblobis 

mqone qarTul kompaniebs 

 
 

xolo im respondentebma, vinc daasaxela qarTuli kompaniebis 

socialur pasuxismgeblobasTan dakavSirebul konkretul saqmianobebi, 

zogadad, informacia socialuri pasuxismgeblobis Sesaxeb, aseve, 

internetidan, masobrivi informaciis saSualebebidan, an/ da 

specializebuli literaturidan miiRo (ix. diagrama 3.11). 

kvlevis analizidan Cans, rom is qarTuli kompaniebi, vinc 

momxmarebelTan komunikacias axorcileben internetis meSveobiT an 

masobrivi informaciis saSualebebiT, ufro metad awvdian informacias 

socialuri pasuxismgeblobis Sesaxeb momxmareblebs, romlebic 

imaxsovreben am kompaniebis mier ganxorcielebuli socialuri 
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pasuxismgeblobis RonisZiebebs. aqedan gamomdinare, komunikaciis amgvari 

strategia sworia da mas mxolod farTo masebze gavrceleba sWirdeba.  

 

diagrama 3.11. socialuri pasuxismgeblobis Sesaxeb informaciis miRebis 

wyaro im momxmareblisTvis, vinc asaxelebs qarTuli kompaniebis 

socialuri pasuxismgeblobis RonisZiebebs 

 
 

amasTan, aRsaniSnavia damokidebuleba qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb momxmareblebis informirebulobasa da maTTvis 

cnobili qarTuli kompaniebis Sesaxeb, romlebic marketingis socialuri 

pasuxismgeblobis RonisZiebebs iyeneben. kvlevis analizis Sedegad 

aRmoCnda, rom is respondentebi, visac ar aris informirebuli qarTuli 

kompaniebis socialuri pasuxismgbelobis Sesaxeb, verc ixseneben im qarTul 

kompaniebs, romlebic socialuri pasuxismgeblobis RonisZiebebs 

axorcieleben. magram im respondentebidan, visac smenia qarTuli 

kompaniebis socialuri pasuxismgeblobis Sesaxeb, mxolod 31% ixsenebs im 

qarTul kompaniebs, romlebic marketingis socialuri pasuxismgeblobis 

RonisZiebebs axorcieleben. xolo maTi umetesoba (69%) asaxelebs 

konkretul RonisZiebebs (ix. diagrama 3.12). 

rogorc kvlevis analizidan Cans, is respodentebi, romlebic 

informirebulni arian qarTuli kompaniebis socialuri pasuxismgeblobis 

Sesaxeb, asaxeleben kidec aseT kompaniebs da amasTan, maTi umetesoba 

asaxelebs socialur pasuxismgeblobasTan dakavSirebul konkretul 

RonisZiebebs, romlebic ganaxorcieles qarTulma kompaniebma. amdenad, 
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momxmarebeli imaxsovrebs ara mxolod socialuri pasuxismgeblobis mqone 

qarTul kompaniebs, aramed maT socialuri pasuxismgeblobis aqtivobebsac. 

es tendencia miuTiTebs, rom momxmarebeli dainteresebulia socialuri 

pasuxismgeblobiT da akvirdeba qarTuli kompaniebis RonisZiebebs. es ki 

adasturebs momxmareblis moTxovnas, miiRos meti informacia. 

kompaniebisTvis es tendencia niSnavs, rom maTTvis sasargebloa socialuri 

pasuxismgeblobis RonisZiebebi imijis, reputaciis da momxmareblis 

keTilganwyobis asamaRleblad, aseve, produqciis ukeT reklamirebisTvis, 

rac mniSvnelovania kompaniisTvis misi efeqturobis, warmatebisa da 

konkurentunarianobisTvis grZelvadian perspeqtivaSi.  

 

diagrama 3.12. damokidebuleba qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb informirebulobasa da dasaxelebul kompaniebsa 

da maT socialur RonisZiebebs Soris 
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statistikuri krostabulaciuri analizis Sedegad dadginda kavSirebi 

momxmareblis profesias, saqmianobis sferosa da qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb informirebulobas Soris. analizis 

Sedegad aRmoCnda, rom im qarTul kompaniebs, romlebic marketingis 

socialur pasuxismgeblobas axorcieleben, asaxeleben kvlevaSi monawile 

is respondentebi, romlebic muSaoben saxelmwifo seqtorSi, saerTaSoriso 

organizaciaSi, kerZo seqtorSi, an aqvT sakuTari biznesi. maTgan, yvelaze 

xSirad im momxmarebelma gaixsena socialuri pasuxismgeblobis mqone 

qarTuli kompania, vinc saxelmwifo seqtorSi an saerTaSoriso 

organizaciaSia dasaqmebuli. es aixsneba imiT, rom saerTaSoriso 

organizaciebSi ufro meti informaciaa socialuri pasuxismgeblobis 

Sesaxeb, ewyoba Sexvedrebi da treningebi (ix. diagrama 3.13).  

 

diagrama 3.13.  kavSirebi saqmianobis sferosa da qarTuli kompaniebis 

socialuri pasuxismgeblobis Sesaxeb informirebulobas Soris 

 

 

analizis Sedegad aRmoCnda, rom socialuri pasuxismgeblobis mqone 

yvelaze meti qarTuli kompania daasaxeles saxelmwifo seqtorSi momuSave 

respondentebma, rac niSnavs saxelmwifo struqturebis mxridan socialuri 

pasuxismgeblobis sakiTxebisadmi interess (ix. diagrama 3.14).  

krostabulaciuri analizis Sedegad gairkva damokidebuleba qarTuli 

kompaniis socialuri pasuxismgeblobis RonisZiebebis Sesaxeb 

informirebulobasa da momxmareblis dasaqmebis sferos Soris. kvlevis 

analizma aCvena, rom yvelaze meti RonisZieba daasaxeles saerTaSoriso 

organizaciaSi momuSave respondentebma. miuxedavad imisa, rom saxelmwifo 
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da kerZo seqtorSi dasaqmebulebma daasaxeles socialuri 

pasuxismgeblobis mqone qarTuli kompaniebi, maT mier dasaxelebuli 

konkretuli RonisZiebebi mcire raodenobisaa (ix. diagrama 3.15). 

 

diagrama 3.14. kavSiri dasaqmebis sferosa da socialuri pasuxismgeblobis 

mqone qarTuli kompaniebis da RonisZiebebis dasaxelebas Soris 

 
 

diagrama 3.15. kavSirebi dasaqmebis sferosa da qarTuli kompaniebis 

socialuri pasuxismgeblobis RonisZiebebis dasaxelebas Soris 

 
 

amrigad, saxelmwifo da saerTaSoriso organizaciebSi dasaqmebulebi 

ufro metad floben informacias qarTuli kompaniebis socialuri 

pasuxismgeblobis saqmianobis Sesaxeb, vidre sxva seqtorSi dasaqmebulebi. 

amasTan, qarTuli kompaniebis socialuri pasuxismgeblobis ufro meti 
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RonisZieba gaixsenes im respondentebma, vinc muSaobs saerTaSoriso 

organizaciebSi.  

kvlevis analizidan irkveva, rom damokidebuleba arsebobs samuSao 

statussa da qarTuli kompaniebis socialuri pasuxismgeblobis Sesaxeb 

informirebulobas Sorisac. krostabulaciuri analizis Sedegad aRmoCnda, 

rom is respondentebi, romlebic muSaoben xelmZRvanelis / menejeris 

poziciaze an arian specialistebi, ufro met informacias floben 

socialuri pasuxismgeblobis mqone qarTuli kompaniebis Sesaxeb, vidre 

sxva Tanamdebobaze dasaqmebuli respondentebi (ix. diagrama 3.16).  

 

diagrama 3.16. kavSiri samuSao statussa da socialuri pasuxismgeblobis 

mqone qarTuli kompaniebis dasaxelebas Soris  

 
 

krostabulaciuri analiziT dadginda qarTuli kompaniebis socialuri 

pasuxismgeblobis RonisZiebebis Sesaxeb informirebulobasa da kvlevaSi 

monawileTa samuSao statuss Soris urTierTdamokidebuleba. rogorc 

aRmoCnda, is respondentebi, romlebic muSaoben menejeris poziciaze an 

specialistad, ufro metad floben informacias qarTuli kompaniebis 

socialuri pasuxismgeblobis konkretuli RonisZiebebis Sesaxeb, vidre 

mewarmeebi, xolo danarCenma respondentebma verc erTi RonisZieba ver 

gaixsenes. maT Soris, menejerebs ufro metad aqvT konkretuli 

RonisZiebebis Sesaxeb informacia, vidre sxva pirebs (ix. diagrama 3.17).  
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diagrama 3.17. kavSirebi samuSao statussa da qarTuli kompaniebis 

socialuri pasuxismgeblobis RonisZiebebis Sesaxeb informacias Soris 

 
 

amrigad, kvlevis analizidan irkveva, rom ufro met informacias 

qarTuli kompaniebis socialuri pasuxismgeblobis da masTan 

dakavSirebuli RonisZiebebis Sesaxeb menejerebi da specialistebi floben, 

romlebic muSaoben saxelmwifo, kerZo an arasamTavrobo organizaciebSi.  

 

3.3 . momxmareblis damokidebuleba qarTuli kompaniebis 

mier marketingis socialuri pasuxismgeblobis 

ganxorcielebisadmi 

 

qarTuli kompaniebis socialuri pasuxismgeblobis xarisxTan 

dakavSirebiT, gamokiTxulTa umetesoba (41%) savsebiT eTanxmeba im azrs, 

rom qarTuli kompaniebis umetesobas ufro ainteresebs mogeba, vidre 

momxmarebelTa dakmayofileba, xolo maTi didi nawili (32%) sruliad ar 

eTanxmeba im azrs, rom umetes SemTxvevaSi qarTuli kompaniebi iReben 

pasuxismgeblobas TavianT momxmareblebze. gamokiTxulTa umetesoba (43%) 

nawilobriv eTanxmeba im azrs, rom qarTuli kompaniebis  mier 

SemoTavazebuli socialuri pasuxismgeblobis RonisZiebebis xarisxi 

uaresdeba.  

kvlevaSi monawileTa 20% miiCnevs, rom reklama sasargebloa 

momxmarebelTa informirebulobisaTvis. am azrs ufro eTanxmeba, vidre - 
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ara, respondentTa 20%. maTi mxolod 9% iziarebs im azrs, rom reklamaSi 

moyvanili informaciis umetesoba damajerebelia. garda amisa, 

gamokiTxulTa didi raodenoba (36%) Tvlis, rom reklamiT SemoTavazebuli 

informacia xSirad macduria, ris gamoc momxmarebeli ver Rebulobs 

gonivrul gadawyvetilebebs. respondentebi aRniSnaven, rom ukmayofiloni 

arian qarTuli kompaniebis  mier SemoTavazebuli socialuri 

pasuxismgeblobis RonisZiebebis xarisxiT. maTi 21% savsebiT eTanxmeba da 

16% - eTanxmeba am ganacxads.  

gamokiTxul momxmarebelTa didi nawili ar iziarebs im azrs, rom Tu 

socialuri pasuxismgeblobis Sesaxeb reklamis raodenoba Semcirdeba, es 

momxmareblisTvis ukeTesi iqneba. maTi 33% sruliad ar eTanxmeba am 

ganacxads da 42% nawilobriv eTanxmeba da nawilobriv ar eTanxmeba 

(Tanabrad) (ix. cxrili 3.11). 

 

cxrili 3.11. momxmareblis damokidebuleba qarTuli kompaniebis socialuri 

pasuxismgeblobis xarisxisadmi 

 umetes 

SemTxvevaSi 

qarTuli 

kompaniebi iReben 

pasuxismgeblobas 

TavianT 

momxmareblebze 

qarTuli 

kompaniebis 

umetesobas ufro 

ainteresebs 

mogeba, vidre 

momxmarebelTa 

dakmayofileba 

 

 

 

 

reklama sasargebloa 

momxmarebelTa 

informirebulobisaTvis 

sruliad ar 

veTanxmebi 

32% 14%  

ufro ar 

veTanxmebi, vidre 

veTanxmebi 

25% 9% 20% 

nawilobriv 

veTanxmebi da 

nawilobriv ar 

veTanxmebi  

25% 16% 27% 

ufro veTanxmebi, 

vidre ara 

9% 21% 33% 
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3.11 cxrilis  gagarZeleba   

savsebiT 

veTanxmebi 

9% 41% 20% 

 

 100% 100% 100% 

    

  

 

 

 

reklamaSi 

moyvanili 

informaciis 

umetesoba 

damajerebelia 

imis gamo, rom 

reklamiT 

SemoTavazebuli 

informacia 

xSirad macduria, 

momxmarebeli ver 

Rebulobs 

gonivrul 

gadawyvetilebebs 

 

 

sazogadod, qarTuli 

kompaniebis  mier 

SemoTavazebuli 

socialuri 

pasuxismgeblobis 

RonisZiebebis xarisxi 

uaresdeba 

sruliad ar 

veTanxmebi 

16% 2% 5% 

ufro ar 

veTanxmebi, vidre 

veTanxmebi 

16% 21% 7% 

nawilobriv 

veTanxmebi da 

nawilobriv ar 

veTanxmebi  

41% 27% 43% 

ufro veTanxmebi, 

vidre ara 

18% 14% 36% 

savsebiT 

veTanxmebi 

9% 36% 9% 

 100% 100% 100% 

 sazogadod, ukmayofilo 

var qarTuli kompaniebis  

mier SemoTavazebuli 

socialuri 

pasuxismgeblobis 

RonisZiebebis xarisxiT 

 

socialuri pasuxismgeblobis 

Sesaxeb Tu reklamis 

raodenoba Semcirdeba, es 

momxmareblisTvis ukeTesi 

iqneba 
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3.11 cxrilis  gagarZeleba 

sruliad ar 

veTanxmebi 

16% 33% 

ufro ar veTanxmebi, 

vidre veTanxmebi 

21% 7% 

nawilobriv 

veTanxmebi da 

nawilobriv ar 

veTanxmebi  

27% 42% 

ufro veTanxmebi, 

vidre ara 

16% 7% 

savsebiT veTanxmebi 21% 12% 

 100% 100% 

 

mcire ganxvavebebia momxmareblis pasuxebSi sqesis da asakobrivi 

kategoriis mixedviT. mamakacTa umetesoba ufro metad eTanxmeba im azrs, 

rom reklamiT SemoTavazebuli informacia xSirad macdunebelia da 

momxmarebeli ver Rebulobs gonivrul gadawyvetilebas. am azrs iziarebs 

20-34 wlis respondentTa umetesobac. respondenti qalebi ki ufro metad im 

ganacxads eTanxmebian, rom qarTuli kompaniebis umetesobas mogeba ufro 

ainteresebs, vidre momxmarebleTa dakmayofileba. mamakacebi yvelaze 

naklebad iziareben im azrs, rom qarTuli kompaniebi pasuxismgeblobas 

iReben TavianT momxmarebelze, maSin, rodesac qalebi, aseve, ar eTanxmebian 

im ganacxads, rom Tu socialuri pasuxismgeblobis Sesaxeb reklamis 

raodenoba Semcirdeba, es momxmareblisTvis ukeTesi iqneba.  

20-dan 34 wlis asakis respondentebi naklebad iziareben im azrs, rom 

reklamaSi moyvanili informaciis umetesoba damajerebelia. xolo 35 wlis 

da ufrosi asakis respondentebi naklebad eTanxmebian im ganacxads, rom 

socialuri pasuxismgeblobis Sesaxeb Tu reklamis raodenoba Semcirdeba, 

es momxmareblisTvis ukeTesi iqneba. orive asakobrivi jgufi aRniSnavs, rom 

ukamyofiloa qarTuli kompaniebis mier SemoTavazebuli socialuri 

pasuxismgeblobis RonisZiebebis xarisxiT (ix. diagrama 3.18).  
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diagrama 3.18. momxmareblis damokidebuleba qarTuli kompaniebis 

socialuri pasuxismgeblobis xarisxisadmi sqesis da asakis mixedviT  

 
 

respondentebis damokidebulebis dasadgenad qarTuli kompaniebis 

socialuri pasuxismgeblobis xarisxTan dakavSirebiT, 5 balian skalaze 

ganTavsda mtkicebulebebi, sadac 5 niSnavda “savsebiT veTanxmebi", xolo 1 – 

“sruliad ar veTanxmebi”. ONEWAY ANOVA-s meTodiT kvleva gakeTda 

asakobriv jgufebSi: 20-24, 25-34, 35-54 da 55-ze zeviT. kvlevis analizms 

daadastura gansxvavebebi asakobriv jgufebSi da amasTan, daadastura 

kvlevis statistikuri sandooba (ix. cxrili 3.12).  

kvlevis Sedegebis Tanaxmad, gamokiTxulTa umetesoba fiqrobs, rom 

qarTuli kompaniebi orientirebulni arian mogebaze momxmarebelTa 

dakmayofilebis gareSe da ar iReben pasuxismgeblobas momxmarebelze. 

amitom saWiroa, rom qarTulma kompaniebma socialuri pasuxismgeblobis 

RonisZiebebis xarisxi gaaumjobeson. gamokiTxulTa umetesoba, erTis mxriv, 

fiqrobs, rom reklama sasargebloa momxmarebelTa informirebulobisaTvis, 

magram, amavdroulad, maTTvis aradamajerebelia reklamaSi moyvanili 
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informacia. momxmarebels surs, rom reklamiT SemoTavazebuli informacia 

ar iyos macduri da daexmaros mas gonivruli gadawyvetilebebis miRebaSi. 

 

cxrili 3.12. ANOVA	   qarTuli kompaniebis socialuri pasuxismgeblobis 

xarisxTan dakavSirebiT respondentebis damokidebulebasa da asakobriv 

jgufebs Soris 

umetes SemTxvevaSi 

qarTuli kompaniebi 

iReben pasuxismgeblobas 

TavianT momxmareblebze 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean Square F Sig. Ⱦ2 

jgufebs 

Soris 

124.725 3 41.575 45.546 0.00 

jgufebSi 157.002 172 0.913   

sul 281.727 175    

qarTuli kompaniebis 

umetesobas ufro 

ainteresebs mogeba, 

vidre momxmarebelTa 

dakmayofileba 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

37.385 3 12.462 6.653 0.00 

jgufebSi 322.161 172 1.873   

sul 359.545 175    

reklama sasargebloa 

momxmarebelTa 

informirebulobisaTvis 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

 

9.621 

3 3.207 3.15 0.026 

jgufebSi 179.179 176 1.018   

sul 188.8 179    

reklamaSi moyvanili 

informaciis umetesoba 

damajerebelia 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

12.578 3 4.193 3.261 0.023 

jgufebSi 221.149 172 1.286   

sul 233.727 175    
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3.12 cxrilis  gagrZeleba 

 

imis gamo, rom reklamiT 

SemoTavazebuli 

informacia xSirad 

macduria, momxmarebeli 

ver Rebulobs gonivrul 

gadawyvetilebebs 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

83.699 3 27.9 26.363 0.00 

jgufebSi 182.028 172 1.058   

sul 265.727 175    

sazogadod, qarTuli 

kompaniebis  mier 

SemoTavazebuli 

socialuri 

pasuxismgeblobis 

RonisZiebebis xarisxi 

uaresdeba 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

42.879 3 14.293 23.903 0.00 

jgufebSi 102.848 172 0.598   

sul 145.727 175    

sazogadod, ukmayofilo 

var qarTuli kompaniebis  

mier SemoTavazebuli 

socialuri 

pasuxismgeblobis 

RonisZiebebis xarisxiT 

erTfaqtoriani ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

84.949 3 28.316 20.753 0.00 

jgufebSi 234.688 172 1.364   

sul 319.636 175    

socialuri 

pasuxismgeblobis 

Sesaxeb Tu reklamis 

raodenoba Semcirdeba, 

es momxmareblisTvis 

ukeTesi iqneba 

erTfaqtoriani ANOVA 

 

 Sum of 

Squares 

df Mean 

Square 

F Sig. Ⱦ2 

jgufebs 

Soris 

36.711 3 12.237 7.872 0.00 

jgufebSi 261.149 168 1.554   

sul 36.711 3 12.237 7.872  
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kvlevis analizi cxadyofs, rom qarTul kompaniebs sWirdebaT 

komunikaciis strategiebis gadaxedva, raTa momxmarebelma miiRos meti 

informacia damajerebeli sareklamo saSualebebiT. garda amisa, 

momxmarebeli moiTxovs met informacias qarTuli kompaniebis mier 

ganxorcielebuli socialuri pasuxismgeblobis Sesaxeb da am 

RonisZiebebis xarisxis gaumjobesebas.  

 

 

3.4. momxmareblis damokidebuleba qarTuli kompaniebis 

mier socialuri pasuxismgeblobis ganxorcielebis 

motivebisa da xelis SemSleli faqtorebisadmi 

 

kvlevaSi monawileTa azriT, qarTuli kompaniebis mier marketingis 

socialuri pasuxismgeblobis ganxorcielebis ZiriTadi motivi aris 

sakuTari produqciis ukeT reklamireba. Semdegi motivi aris sazogadoebis 

mxridan keTilganwyobis mopoveba. amas mosdevs momxmarebelTa 

loialurobis zrda. qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis kidev erTi motivi, momxmarebelTa azriT, 

aris xelisuflebasTan ukeTesi urTierToba. respondentebis 8% ki fiqrobs, 

rom amiT kompania cdilobs sakuTar produqciaze metismetad maRali 

fasebis gamarTlebas, xolo 7%-is azriT, es aris sxva kompaniebis gavlena. 

gamokiTxulTa 6-6% ki, Sesabamisad, Tvlis, rom marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTadi motivi qarTuli 

kompaniebisTvis aris dabalSemosavliani momxmareblebisaTvis daxmarebis 

gaweva, momxmareblisTvis dabalxarisxiani produqciis SeCeCeba, 

sagadasaxado SeRavaTebis mopoveba. gamokiTxulTa mcire nawils (3%) 

miaCnia, rom qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTadi motivi aris mTavrobis zewola, 

xolo maTi umciresobis (2%) azriT, ZiriTadi motivi garemos dacvaa. 

gamokiTxulTa pasuxebi gansxvavebulia sqesis da asakobrivi 

kategoriis mixedviT. respondent qalTa umetesobis (38%) azriT, qarTuli 
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kompaniebis mier marketingis socialuri pasuxismgeblobis ganxorcielebis 

ZiriTadi motivi aris sakuTari produqciis ukeT reklamireba, rasac 

mamakacTa umetesobac (28%) iziarebs. respondenti qalebis 29% fiqrobs, 

rom marketingis socialuri pasuxismgeblobis ganxorcielebis ZiriTadi 

motivia sazogadoebis mxridan keTilganwyobis mopoveba, rasac mamakacTa 

26%-ic eTanxmeba. qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTadi motivad respondent qalTa 16% 

da mamakacTa mxolod 8% Tvlis xelisuflebasTan ukeTes urTierTobas. 

samagierod, mamakac respondentTa 10% miiCnevs, dabalSemosavliani 

momxmareblebisaTvis daxmarebis gaweva aris ZiriTadi motivi, maSin, 

rodesac am azrs qalebis mxolod 3% iziarebs. qalebis 13% fiqrobs, rom 

marketingis socialuri pasuxismgeblobis ganxorcielebis ZiriTadi motivi 

aris sakuTar produqciaze metismetad maRali fasebis gamarTleba, rasac 

arc erTi mamakaci ar eTanxmeba. mamakacebi, aseve, ar fiqroben, rom 

ZiriTadi motivi aris mTavrobis zewola an garemos dacva.  

qarTuli kompaniebis mier marketingis socialuri pasuxismgeblobis 

ganxorcielebis ZiriTad motivad 20-34 wlis respondentebis umetesoba 

(44%) Tvlis sakuTari produqciis ukeT reklamirebas, rasac 35 wlis da 

ufrosi asakis respondentebis 20% eTanxmeba.  20-dan 34 wlamde asakis 

respondentebis 34% da 35-ze ufrosi asakis respondentebis 18% miiCnevs, 

rom ZiriTadi motivia sazogadoebis mxridan keTilganwyobis mopoveba. 35 

wlis da ufrosi asakis respondentebis mcire nawili (5%) miiCnevs, rom 

socialuri pasuxismgeblobis ganxorcielebis motivi aris sxva kompaniebis 

gavlena. am azrs axalgazrda respondentebis odnav meti - 8% iziarebs. 20-

34 wlis respondentebis umciresi raodenoba (2%) da ufrosi asakis 

respondentebis, aseve, mcire nawili (3%) fiqrobs, rom ZiriTadi motivi 

garemos dacvaa. orive asakobrivi kategoriidan, respondetebis 3%-3%, 

miiCnevs, rom marketingis socialuri pasuxismgeblobis ganxorcielebis 

motivi aris mTavrobis zewola. 20-34 wlis respondentebis 8% da ufrosi 

asakis respondentebis mxolod 5% fiqrobs, rom sxva kompaniebis gavlena 

aris ZiriTadi motivi qarTuli kompaniebisTvis (ix. diagrama 3.19).  
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diagrama 3.19. momxmareblis aRqma qarTuli kompaniebis mier marketingis 

socialuri pasuxismgeblobis ganxorcielebis motivTan dakavSirebiT  

 
 

amrigad, gamokiTxulTa umetesobas miaCnia, rom sakuTari produqciis 

ukeT reklamireba aris qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTadi motivi. amas moyveba 

sazogadoebis mxridan keTilganwyobis mopoveba da momxmarebelTa 

loialurobis zrda. gamokiTxulTa mxolod mcire nawili fiqrobs, rom 

qarTuli kompaniebis mier marketingis socialuri pasuxismgeblobis 

ganxorcielebis ZiriTadi motivi aris dabalxarisxiani produqciis 

SeCeCeba, sagadasaxado SeRavaTebis mopoveba, mTavrobis zewola an garemos 

dacva. kvlevis analizidan dgindeba, rom momxmarebeli moiTxovs 

kompaniebisgan socialuri pasuxismgeblobis Sesaxeb informaciis 

gavrcelebas da aseTi RonisZiebebis gamoyenebas sakuTari produqciis 

reklamaSi. es Sedegi aseve adasturebs, rom marketingis socialuri 

pasuxismgeblobis RonisZiebebis ganxorcieleba gazrdis momxmarebelTa 
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loialurobas da xels Seuwyobs sazogadoebis mxridan keTilganwyobis 

mopovebas.  

mTavrobis zewola an sagadasaxado SeRavaTebis mopoveba ar miaCnia 

momxmarebels qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTad motivad. Tumca, 

gasaTvaliswinebelia, rom saqarTveloSi, sagadasaxado SeRavaTebi 

dawesebuli ar aris aseTi tipis saqmianobisTvis da arc mTavrobis 

zewolas ganicdian kompaniebi, raTa ganaxorcielon socialuri 

pasuxismgebloba. es mxolod maT keTil nebazea damokidebuli, rac aisaxa 

kidec momxmarebelTa pasuxze socialuri pasuxismgeblobis motivebTan 

dakavSirebiT.  

aRsaniSnavia, rom gamokiTxulTa nawilis azriT, marketingis 

socialuri pasuxismgeblobis ganxorcielebis ZiriTadi motivi SeiZleba 

iyos sxva kompaniebis gavlena. es xazs usvams socialuri pasuxismgeblobis 

konkurentuli upiratesobis SesaZleblobas. Tu kompania ar axorcielebs 

socialur pasuxismgeblobasTan dakavSirebul saqmianobas da misi 

konkurenti kompaniebi mimarTaven amgvar RonisZiebebs, am ukanasknelT aqvT 

kidec konkurentuli upiratesoba sxva kompaniebTan SedarebiT da bazarze 

meti warmatebis moipovebis SesaZleblobac, radgan momxmarebeli 

keTilganwyobilia socialuri pasuxismgeblobisadmi da moiTxovs amgvar 

RonisZiebebs. amasTan, momxmarebeli ama Tu im kompaniis socialuri 

pasuxismgeblobis Sesaxeb   reklamas aRiqvams, rogorc informaciis 

miRebis SesaZleblobas da ara macdunebels, Seqmnils produqciis 

gasaRebis mizniT.  

Tu kvlevis am Sedegs SevadarebT 2007 wels gaeros proeqtis 

farglebSi ganxorcielebul kvlevas [170], aRmoCndeba, rom gansxvavebulia 

mosaxleobis aRqma imasTan dakavSirebiT, Tu ratom axorcieleben qarTuli 

kompaniebi socialur pasuxismgeblobas. miuxedavad imisa, rom kvlevebis 

meTodika gansxvavebulia, 2007 wlis kvlevam aCvena, rom sazogadoebas 

sjeroda saSualo da grZel vadaSi socialuri pasuxismgeblobis 

momgebianobis da aqedan gamomdinare Tvlida, rom socialuri 

pasuxismgeblobis praqtikis motivi ,,sazogadoebisa da momxmarebelTa 

ukeTesi damokidebulebis mopovebaa“. sixSiriT meore adgilze 
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dasaxelebuli iyo ,,ukeTesi reklama da sazogadoebasTan urTierToba“. es 

Sedegi nawilobriv daemTxva am kvlevis Sedegs, romlis mixedviTac, 

respondentTa umetesobam socialuri pasuxismgeblobis ZiriTad motivad 

sakuTari produqciis ukeT reklamireba daasaxela, maSin rodesac sixSiriT 

meore adgilze sazogadoebis mxridan keTilganwyobis mopovebaa.  

marketingis socialuri pasuxismgeblobis ganxorcielebaSi 

xelSemSlel faqtorebad ki, kvlevaSi monawileTa umetesoba qarTuli 

kompaniebis mxridan pasuxismgeblobis grZnobis uqonlobas asaxelebs. 

Semdeg xelSemSlel faqtorad saxeldeba sazogadoebis mxridan naklebi 

molodini da kompaniebSi tradiciebis arqona. gamokiTxulTa 18% miiCnevs, 

rom qarTuli kompaniebisTvis xelis SemSlelia momxmarebelTa naklebi 

informirebuloba, raTa ganaxorcielon socialuri pasuxismgebloba. 

respondentTa 14% fiqrobs, rom am gzaze mTavari dabrkoleba kompaniis 

finansebis naklebobaa. xolo 10% Tvlis, rom qarTul biznesSi arsebuli 

problemebi uSlis xels kompaniebs marketingis socialur 

pasuxismgeblobaSi. gamokiTxulTa umciresi raodenobis (2%) azriT, amis 

mizezi xelisuflebis mxridan naklebi mxardaWeraa.  

sqesisa da asakis mixedviT respondentebis pasuxebi Semdegnairad 

ganawilda. qalebis umetesoba (29%) miiCnevs, rom qarTuli kompaniebis mier 

marketingis socialuri pasuxismgeblobis ganxorcielebisTvis mTavari 

xelSemSleli faqtoria sazogadoebis mxridan naklebi molodini, rasac 

mamakacebis 15% eTanxmeba. kompaniebSi tradiciebis arqonas Tvlis mTavar 

dabrkolebad socialuri pasuxismgeblobis ganxorcielebisTvis qal 

respondentTa 27%-s da mamakacebis mxolod 18%-s. xolo, kompaniebis 

mxridan pasuxismgeblobis grZnobis uqonloba, rogorc xelSemSleli 

faqtori socialuri pasuxismgeblobisTvis, qalebis 27%-s da mamakacebis 

21%-s miaCnia. respondent qalTa umciresi nawili (2%) fiqrobs, rom mTavari 

dabrkoleba xelisuflebis mxridan naklebi mxardaWeraa, rasac mamakacebis 

aseve umciresi raodenoba, 3%, emxroba. mTavar dabrkolebad momxmarebelTa 

nakleb informirebulobas Tvlis qalebis 22% da mamakacebis ufro mcire 

jgufi (10%).  

20-34 wlis respondentebis umetesoba fiqrobs, rom mTavari xelis 

SemSlelia kompaniebSi tradiciebis arqona, rasac ufrosi asakis 
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respondentebis mxolod 15% eTanxmeba. maTi umetesoba miiCnevs, rom mizezi 

kompaniebis mxridan pasuxismgeblobis grZnobis uqonlobaa. momxmarebelTa 

naklebi informirebuloba daasaxela 20-34 wlis respondentebis 26%-ma da 

35 wlis da ufrosi asakis respondetebis mxolod 5%-ma. maTi umciresobis 

(3%) azriT, ZiriTadi dabrkoleba xelisuflebis mxridan naklebi 

mxardaWeraa, rasac iziarebs 20-34 wlis respondentebis aseve umciresi 

raodenoba - 2%. qarTul biznesSi arsebuli problemebi, rogorc 

marketingis socialuri pasuxismgeblobis ganxorcielebisTvis mTavari 

xelis SemSleli faqtori, Tanabari sixSiriT daasaxela orive asakobrivi 

kategoriis respondentebma (10% - 10% Sesabamisad) (ix. diagrama 3.20).  

 

diagrama 3.20. qarTuli kompaniebisTvis xelSemSleli faqtori marketingis 

socialuri pasuxismgeblobis ganxorcielebisTvis 

 

 

kvlevis analizma aCvena, rom momxmareblis azriT, qarTul kompaniebSi, 

marketingis socialuri pasuxismgeblobis ganxorcielebisTvis 

damabrkolebeli faqtorebi arsebobs, rogorc kompaniis, aseve 

momxmareblis mxridan.  amas, erTis mxriv, xels uSlis kompaniebis mxridan 

pasuxismgeblobis grZnobis uqonloba, kompaniebSi tradiciebis arqona, 

finansuri Tu qarTul biznesSi arsebuli problemebi. meore mxriv ki, 
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xelSemSlel faqtorad saxeldeba sazogadoebis mxridan naklebi 

molodini, momxmarebelTa naklebi informirebuloba da xelisuflebis 

mxridan naklebi mxardaWera. kvlevis es Sedegi imeorebs 2007 w. gaeros 

proeqtis farglebSi ganxorcielebuli kvlevis Sedegs [170], romlis 

mixedviTac, sazogadoeba miiCnevda, rom saqarTveloSi biznesis socialuri 

pasuxismgeblobis praqtikis simciris mizezi kompaniebis mxridan nebis 

ararsebobaa. Tumca, aRniSnuli kvlevis Tanaxmad, amis erT-erTi umTavresi 

mizezi mTavrobis mxridan biznesis socialuri pasuxismgeblobis 

wamaxalisebeli stimulebis ararsebobaa. mTavar xelis SemSlel faqtorad, 

sazogadoebis 8% asaxelebda finansebis naklebobas. amJamindeli kvlevis 

Sedegad ki gairkva, rom kompaniis finansebis simcires, gamokiTxulTa ufro 

meti - 14% miiCnevs qarTuli kompaniebis socialuri pasuxismgeblobis 

ganxircielebisTvis xelis SemSlel faqtorad.  

kvlevis analizidan irkveva, rom kompaniebi ar awvdian socialur 

pasuxismgeblobas, radgan ar aris moTxovna sazogadoebis mxridan. magram, 

amis miuxedavad, kompaniebs sWirdebaT meti informaciuli xasiaTis 

kampaniis warmoeba, raTa aamaRlon momxmareblis cnobiereba aRniSnul 

sakiTxTan dakavSirebiT. kompaniebs SeuZliaT, Seqmnan socialur 

pasuxismgeblobasTan dakavSirebuli tradiciebi da gazardon 

sazogadoebisadmi pasuxismgebloba. amiT isini momxmareblis 

keTilganwyobas da loalobas mopoveben, rac Tavis mxriv, konkurentuli 

upiratesobis SesaZleblobas iZleva da maSasadame, meti warmatebis 

garantiaa grZlevadian perspeqtivaSi.    

 

3.5. momxmareblis moTxovna qarTuli kompaniebisadmi 

socialuri pasuxismgeblobis angariSgebasTan 

dakavSirebiT 

 

kvlevaSi monawileTa umetesobis (27%) azriT, aucilebelia, rom 

qarTulma kompaniebma Riad warudginon sazogadoebas marketingis 

socialur pasuxismgeblobasTan dakavSirebiT TavianTi saqmianobis 
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angariSi. maTi nawili (17%) ki fiqrobs, rom es met-naklebad aucilebelia. 

xolo, gamokiTxulTa 1% amis veraviTar aucileblobas ver xedavs.   

respondnet qalTa 30% miiCnevs, rom aucilebelia, qarTulma kompaniebma 

Riad warudginon sazogadoebas marketingis socialur pasuxismgeblobasTan 

dakavSirebiT TavianTi saqmianobis angariSi. aseve fiqrobs mamakac 

respondentTa 21%. maTi 15% miiCnevs, rom met-naklebad aucilebelia es, 

rasac qalebis 18%-ic eTanxmeba. mamakacTa mcire raodenoba (3%) da arc 

erTi qali Tvlis, rom amgvari angariSebis wardgena sazogadoebisTvis ar 

aris aucilebeli. am azrs iziarebs 20-34 wlis respondentTa mxolod 2% 

da arc erTi 35-ze meti asakis respondenti. samagierod, maTi didi nawili 

(33%) miiCnevs, rom aucileblia qarTulma kompaniebma Riad warudginon 

sazogadoebas marketingis socialuri pasuxismgeblobasTan dakavSirebiT 

TavianTi saqmianobis angariSi, rasac umcrosi asakis respondentebis 23% 

eTanxmeba. 20-34 wlis respondentebis 24% da ufrosi asakis respondentebis 

mxolod 5% Tvlis, rom met-naklebad aucilebelia aseTi angariSebis 

sazogadoebisTvis wardgena (ix. diagrama 3.21). 

 

diagrama 3.21. qarTuli kompaniebis mier sazogadoebisTvis socialur 

pasuxismgeblobasTan dakavSirebiT angariSis wardgenis aucilebloba  
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kvlevis analizis Tanaxmad, aucilebelia, rom qarTulma kompaniebma 

Riad warudginon sazogadoebas marketingis socialur pasuxismgeblobasTan 

dakavSirebiT TavianTi saqmianobis angariSi. kvlevis es Sedegi kidev 

erTxel adasturebs momxmareblis moTxovnas kompaniebis mxridan meti 

informaciis gavrcelebasTan dakavSirebiT maTi socialuri 

pasuxismgeblobis Sesaxeb. amdenad, kompaniebma unda daakmayofilon 

momxmarebelTa es moTxovna, raTa maTi keTilganwyobis meSveobiT warmateba 

miaRwion bazarze.  

amasTan, kvlevam daadgina, Tu romel sainformacio wyaros aniWebs 

upiratesobas momxmarebeli, raTa gaecnos angariSs qarTuli kompaniebis 

mier ganxorcielebuli marketingis socialuri pasuxismgeblobis 

RonisZiebebTan dakavSirebiT. gamokiTxulTa umetesoba (32%) damoukidebel 

eqspertTa angariSebs aniWebs upiratesobas aseTi angariSebisa da 

saqmianobebis Sesaxeb informaciis misaRebad. mas mosdevs kompaniis veb-

gverdi da Semdeg adgilzea televizia. gamokiTxulTa 8% upiratesobas 

beWdur medias aniWebs da 6% - kompaniis wliur angariSebs. gamokiTxulTa 

mcire nawili upiratesobas kompaniis sareklamo masalebs aniWebs da 

mxolod 2% - radios.  

2007 wels gaeros proeqtis farglebSi ganxorcielebuli kvlevis 

Tanaxmad [170], televizias aniWebda upiratesobas gamokiTxulTa 

absoluturi umravlesoba (90%) biznesis socialuri angariSgebis 

gasacnobad. meore adgilas iyo beWdviTi media, rasac mosdevda interneti. 

am TvalsazrisiT, mcire cvlilebebia kvlevebis Sedegebs Soris, radgan 

momxmarebeli axla ukve internets aniWebs ufro met upiratesobas, vidre 

televizias, rac aixsneba kvlevis demografiiT da internetis mzardi 

xelmisawvdomobiT. TandaTan, sul ufro meti adamiani iyenebs internets 

saWiro informaciis iolad misaRebad.  

kvlevaSi monawile respondenti qalebis umetesoba (41%) da mamakacTa 

mxolod 18%, qarTuli kompaniebis socialuri pasuxismgeblobis saqmianobis 

angariSebis gasacnobad, upiratesobas aniWebs damoukidebel eqspertTa 

angariSebs. orive sqesis respondentebis Tanabar raodenobas amgvari 

angariSebis warsadgenad saukeTesod miaCnia kompaniis veb-gverdi. 

televizias upiratesobas aniWebs qalebis 18% da mamakacebis odnav naklebi 
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raodenoba (13%). beWdur medias ki ufro meti mamakaci (13%) aniWebs 

upiratesobas, vidre qali (5%). qarTuli kompaniebis mier ganxorcielebuli 

marketingis socialur pasuxismgeblobasTan dakavSirebuli saqmianobis 

angariSis gasacnobad, qalebis 5% da mamakacebis 8% upiratesobas wliur 

angariSebs aniWebs. orive sqesis respondentTa Tanabari raodenoba (3%) 

aRniSnavs, rom amgvari angariSebisTvis saukeTeso saSualeba kompaniis 

sareklamo masalebia. respondent qalTa umciresoba (2%) da mamakacTa 

odnav meti raodenoba (3%) upiratesobas radios aniWebs socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobis Sesaxeb angariSis 

gasacnobad. 

mcire gansxvavebebia asakobrivi kategoriis mixedviTac. qarTuli 

kompaniebis mier ganxorcielebuli marketingis socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobis angariSis gasacnobad, 20-34 

wlis respondentebis 40% da 35 welze ufrosi asakis respondentebis 

bevrad naklebi (20%) upiratesobas damoukidebel eqspertTa angariSebs 

aniWebs. kompaniis veb-gverdi miaCnia saukeTesod aseTi tipis 

angariSebisTvis 20-34 wlis respondentebis 23%, xolo ufrosi asakis 

respondentebSi es maCvenebeli mxolod 10%-ia. samagierod, 35 wlis da 

ufrosi asakis respondentebis 20% televizias aniWebs upiratesobas, rasac 

20-dan 34 wlamde asakis respondentTa mxolod 13% eTanxmeba. socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobis angariSis gasacnobad, 20-34 

wlis respondentebis 10% upiratesobas aniWebs kompaniis wliur angariSebs, 

rasac ufrosi asakis arc erTi respondenti ar iziarebs. orive asakobriv 

kategoriaSi radios bolo adgili ukavia (ix. diagrama 3.22).  

kvlevis analizis Sedegad dadginda, rom qarTuli kompaniebis mier 

ganxorcielebuli marketingis socialur pasuxismgeblobasTan 

dakavSirebuli saqmianobis angariSis gasacnobad, momxmarebeli 

upiratesobas damoukidebel eqspertTa angariSebs aniWebs, rasac mosdevs 

kompaniis veb-gverdi da televizia. mxolod mcire nawili Tvlis, rom 

amgvari angariSebisTvis beWduri mediaa saukeTeso. respondentebi kompaniis 

sareklamo masalebs da radios yvelaze nakleb upiratesobas aniWeben 

socialur pasuxismgeblobasTan dakavSirebuli saqmianobis angariSis 

gasacnobad. amdenad, kompaniam unda izrunos swori mediumis SesarCevad 
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TavianTi angariSebis momxmareblebisTvis gasacnobad. maT ara mxolod unda 

ganaxorcielon socialuri pasuxismgebloba, aramed Riad unda warudginon 

amgvari saqmianobis Sesaxeb angariSi sazogadoebas sxvadasxva komunikaciis 

saSualebebiT. amavdroulad, gasaTvaliswinebelia asakobrivi kategoriac. 

Tu 20-34 wlis axalgazrdebi kompaniis veb-gverds aniWeben upiratesobas 

aseTi tipis informaciis misaRebad, ufrosi asakis respondentebi naklebad 

iyeneben internets da amitom televizias aniWeben upiratesobas. wliur 

angariSebs ufro axalgazrdebi aniWeben upiratesobas, rac SesaZloa 

ukavSirdebodes maT samsaxurs an / da ganaTlebas, radgan ufrosi asakis 

respondentebidan arc erTma ar aRniSna wliuri angariSebi. 

 

diagrama 3.22. socialur pasuxismgeblobasTan dakavSirebuli saqmianobis 

Sesaxeb angariSebis komunikaciis saSualeba  
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3.6. momxmarebelTa socialur_demografiuli 

maxasiaTeblebi 

 

kvlevaSi monawileTa naxevarze meti (62%) aris qali, xolo 38% aris 

mamakaci (ix. diagrama 2.23).  

 

diagrama 3.23. momxmarebelTa sqesobrivi statusi 

 

 
 

gamokiTxulTa Soris umetesoba aris 25-34 wlis asakis respondenti (ix. 

diagrama 3.24).  

 

diagrama 3.24. momxmarebelTa asakobrivi statusi  

 
 

gamokiTxulTa Soris sWarboben umaRlesi ganaTlebis mqone 

respondentebi (ix. diagrama 3.25).  
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diagrama 3.25. momxmarebelTa statusi ganaTlebis mixedviT 

 
 

gamokiTxulTa umetesoba dasaqmebulia kerZo seqtorSi an saxelmwifo 

seqtorSi. maTi nawili muSaobs saerTaSoriso organizaciaSi (ix. diagrama 

3. 26).  

 

diagrama 3.26. momxmarebelTa statusi saqmianobis sferos mixedviT 

 
 

gamokiTxulTa TiTqmis naxevari muSaobs specialistad. respondentebis 

28% ki aris xelmZRvanel Tanamdebobaze (menejeri) (ix. diagrama 3.27).  

kvlevaSi monawileTa ojaxebis umravlesobas (59%) aqvs 1000 larze 

meti Semosavali yovelTviurad. respondentTa 14% aqvs 100-dan 500 laramde 

Semosavali. maTma nawilma (16%) ki uari ganacxada am SekiTxvisTvis epasuxa 

(ix. diagrama 3.28).  
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diagrama 3.27. momxmarebelTa samuSao statusi 

 
 

diagrama 3.28. momxmarebelTa ojaxuri Semosavlis odenoba 

 
 

kvlevaSi monawile respondentTa did nawils smenia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb. 20-34 wlis asakis respondentebis 

umetesobas smenia korporaciuli socialuri pasuxismgeblobis Sesaxeb, 

magram 55-ze ufrosi asakis respondentebis mxolod 7%-ia informirebulia 

masze. umaRlesi ganaTlebis mqone respondentTa umravlesobam icis 

socialuri pasuxismgeblobis Sesaxeb, magram maT mniSvnelovan nawils 

araferi smenia masze. saxelmwifo seqtorSi daqiravebulebis ufro met 

raodenobas aqvs informacia korporaciuli socialuri pasuxismgeblobis 

Sesaxeb, vidre sxva seqtorebSi dasaqmebulebs. is respondentebi, romelTac 

ukavia menejeris Tanamdeboba, ufro metad arian informirebulni 

socialuri pasuxismgeblobis Sesaxeb, vidre sxvebi (ix. diagrama 3.29).  
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diagrama 3.29. kvlevis demografia  
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daskvnebi da winadadebebi 

 

ganxorcielebulma gamokvlevam mniSvnelovani informacia warmoadgina 

saqarTveloSi moqmedi kompaniebisTvis. kvlevis Sedegebis gaTvaliswineba 

mniSvnelovania menejerebisTvisac, raTa maT moaxdinon kompaniis 

marketinguli strategiebis momxmarebelTa saWiroebebze morgeba da maTi 

moTxovnebis dakmayofilebis SeTavazeba. 

Catarebuli marketinguli kvlevis Sedegad SesaZlebelia gakeTdes 

Semdegi daskvnebi: 

1. qarTveli momxmarebeli aRiqvams qarTul kompaniebs ufro metad 

mogebaze da ara momxmarebelze an sxva dainteresebul mxareebze 

orientirebulad. amitom kompaniebma unda gamoiCinon meti interesi 

momxmareblisadmi, dainteresebuli mxareebisadmi da mTeli 

sazogadoebisadmi, raTa meti ndoba moipovon. es ki aucilebeli elementia 

nebismieri kompaniisTvis grZelvadiani mogebisa da gadarCenisTvis. 

2. marketingis socialuri pasuxismgebloba iseve, rogorc marketingis 

roli kompaniis korporaciul socialur pasuxismgeblobaSi, kompleqsuri 

sakiTxi da mecnierebs Soris mwvave diskusiis sagania. biznesi sul ufro 

metad interesdeba eTikis sakiTxebiT da adamianTa uflebebiT, amasTan, aris 

ekonomikurad, ekologiurad da socialurad aqtiuri da aqvs 

pasuxismgeblobis grZnoba. amas garda, mzardi tendenciaa saxelmwifos, 

arasamTavrobo organizaciebis da sazogadoebis mxridan, rom daarwmunon 

biznesi, iyos pasuxismgebeli Tavis qmedebebze da gadawyvetilebebis 

miRebisas, gaiTvaliswinos yvela dainteresebuli mxaris interesi. 

3. kompaniebma unda Camoayalibon socialuri miznebi da ganaxorcielon 

programebi, agreTve, danergon eTikuroba gadawyvetilebebis miRebis 

procesSi, strategiebsa da saqmianobebSi. Tumca, gasaTvaliswinebelia, rom 

korporaciebi pasuxismgebelni ar arin mTeli msoflios problemebze da 

arc sakmarisi resursebi aqvT yvela maTganis gadasaWrelad. amitom 

TiToeulma kompaniam unda gansazRvros socialuri problemebis 

konkretuli jgufi, romlis gadaWrac SeuZlia da risi gadaWriTac 

miaRwevs konkurentul upiratesobas.  
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4. socialur pasuxismgeblobas dadebiTi gavlenis moxdena SeuZlia 

brendis Rirebulebaze, momxmarebelTa loialurobaze da kompaniis 

reputaciaze. xelsayreli reputacia ki SesaZleblobas aZlevs firmas, 

daawesos maRali fasebi, miizidos saukeTeso aplikantebi da investorebi, 

aseve, zrdis kompaniis wvdomas kapitalis bazarze. korporaciuli 

socialuri pasuxismgebloba SeiZleba gaxdens brendingis instrumenti. 

garda amisa, socialuri pasuxismgebloba zrdis adamianebis kompaniisadmi 

ndobas. ufro metic, momxmareblebi amCneven da imaxsovreben pozitiur 

korporaciul qcevas. 

5. saqarTvelos samomxmareblo bazarze Catarebulma kvlevam 

daadastura, rom momxmareblebs aucileblad miaCniaT kompaniebis 

socialuri pasuxismgeblobis RonisZiebebi da moiTxoven met informacias 

maT Sesaxeb. miuxedavad amisa, produqciis SeZenisas, naklebad 

iTvaliswineben mwarmoebeli kompaniis socialur pasuxismgeblobas, radgan 

ufro mniSvnelovani produqciis xarisxi da fasia. Tumca, im 

respondentebisaTvis, vinc informirebulia korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, fasisa da xarisxis Semdeg, kompaniis reputacia 

da socialuri pasuxismgebloba mniSvnelovania produqciis SeZenisas. am 

sakiTxebisadmi neitralurad ganwyobili respondentebi ki aris 

kompaniisTvis is didi bazari, romelsac gaaCnia potenciali, rom 

mniSvnelovani gaxdes socialur pasuxismgebloba produqciis SeZenisas, Tu 

am sakiTxis Sesaxeb meti informacia miewodebaT. es niSnavs, rom kompaniebs 

SeuZliaT momxmarebelTa am nawilze gavlenis moxdena marketinguli 

instrumentebis meSeveobiT, rac kompaniebs SesaZleblobas miscems, 

ganaxorcielon marketinguli aqtivobebi momxmarebelTa am jgufisTvis, 

raTa gazardon maTi aRqma socialur pasuxismgeblobasTan dakavSirebiT da 

amiT meti klienti miizidon. es ki, saboloo jamSi, dadebiT gavlenas 

moaxdens am kompaniebis warmatebaze da aisaxeba maT finansur 

maCveneblebze.  

6. socialuri pasuxismgebloba gaxdeba mniSvnelovani im SemTxvevaSi, 

Tu momxmareblebs meti informacia miewodebaT im sakomunikacio arxebiT, 

romlebsac aniWeben upiratesobas.  
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7. kvleva Sedegi iZleva imis mtkicebis safuZvels, rom korporaciuli 

socialuri pasuxismgebloba aris bazarze diferencirebis SesaZlebloba 

da iZleva konkurentuli upiratesobis saSualebas, radgan momxmareblebi 

irCeven im kompaniis produqtebs, romlebsac aqvT socialuri 

pasuxismgeblobis programebi, Tu xarisxi da fasi aris erTnairi. amasTan, 

isini mzad arian, meti gadaixadon im kompaniis produqtebSi, romlebic 

sazogadoebaze zrunaven da ar SeiZinon im kompaniebis produqtebi, 

romlebic upasuxismgeblo an araerTikur saqmianobebs ewevian. 

momxmareblebi iTvaliswineben kompaniis eTikur reputacias produqciis 

SeZenisas.  

8. respondentTa is jgufi, romelic informirebulia korporaciuli 

socialuri pasuxismgeblobis Sesaxeb, ufro mets gadaixdis socialuri 

pasuxismgeblobis mqone kompaniis produqtebSi, vidre is jgufi, romelsac 

ar smenia korporaciuli socialuri pasuxismgeblobis Sesaxeb. es daskvna 

kompaniebs saSualebas aZlevs, ufro meti yuradReba dauTmon 

momxmarebelTan komunikacias socialuri pasuxismgeblobis Sesaxeb, raTa 

SeiZinon meti loaluri klienti.   

9. qarTveli momxmarebeli korporaciuli socialuri pasuxismgeblobis 

Sesaxeb informacias iRebs specializebuli literaturidan, internetidan 

da masobrivi informaciis saSualebebidan. es aris swored komunikaciis is 

saSualebebi, romelTa meSveobiTac kompaniebma unda gaavrcelon 

informacia socialuri pasuxismgeblobis RonisZiebebis Sesaxeb, raTa 

efeqturad daamyaron urTierToba momxmarebelTan aRniSnuli sakiTxebis 

irgvliv. garda amisa, momxmareblebi ufro metad endobian internets, 

kompaniis cnobarebsa da bukletebs, xolo SedarebiT naklebad -  

televiziasa da presas, kompaniebis korporaciul socialur 

pasuxismgeblobasTan dakavSirebiT informaciis misaRebad. aqedan 

gamomdinare, kompaniebma, socialur pasuxismgeblobasTan dakavSirebuli 

saqmianobebis Sesaxeb, ufro meti informacia unda ganaTavson internetSi 

da amisTvis sakuTari veb-gverdic gamoiyenon.  

10. korporaciuli socialuri pasuxismgeblobis Sesaxeb ufro metad 

axalgazrdebi arian informirebulni, rac SesaZloa internetis gavlena 

iyos an umaRlesi saswavleblis damsaxureba. Tumca, zogadad, 
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korporaciuli socialuri pasuxismgeblobis Sesaxeb qarTveli 

momxmareblis informirebuloba jer kidev naklebia. gamokiTxulTa 

umetesobisTvis korporaciuli socialuri pasuxismgebloba niSnavs 

produqciis xarisxs da usafrTxoebas. aqedan gamomdinare, socialuri 

pasuxismgebloba momxmareblisTvis, pirvel rigSi, kompaniis produqciis 

maRal xarisxTan asocirdeba, rac kompaniebs SesaZleblobas aZlevs, 

socialuri pasuxismgeblobis RonisZiebebis meSveobiT TavianTi produqciis 

maRali xarisxi daadasturon. radgan momxmarebli fiqrobs, rom kompaniis 

socialuri pasuxismgebloba miuTiTebs misi produqtebis maRal xarisxsa 

da usafrTxoebaze.  

11. qarTvel momxmareblebs aqvT garkveuli informacia korporaciuli 

socialuri pasuxismgeblobis arsis Sesaxeb, magram es informacia sakarisi 

ar aris imisTvis, rom maT zustad icodnen korporaciuli socialuri 

pasuxismgeblobis mniSvneloba. es bunebrivic aris gamomdinare iqidan, rom 

saqarTveloSi ar Catarebuli socialur pasuxismgeblobasTan dakavSirebiT 

cnobierebis amaRlebis kampaniebi, arc kompaniebi aqtiuroben am 

TvalsazrisiT, rac SesaZloa momxmareblis mxridan am produqtisadmi 

moTxovnilebis naklebobis Sedegi iyos. Tumca, kvlevidan irkveva, rom 

momxmarebeli ar aris gulgrili socialuri pasuxismgeblobisadmi da 

dainteresebulia meti informaciis miRebiT. 

12. Catarebuli kvleva aCvenebs, rom gamokiTxulTa umravlesoba 

kompanias CaTvlis socialuri pasuxismgeblobis mqoned, Tu is SesTavazebs 

xarisxian produqtebs da momsaxurebas samarTlian fasad. aqedan 

gamomdinare, kidev erTxel dasturdeba, rom qarTul samomxmareblo 

bazarze produqtis xarisxs da Semdeg fass aqvs gadamwyveti mniSvneloba 

momxmareblisTvis. amis miuxedavad, respondentebi miiCneven kompanias 

socialuri pasuxismgeblobis mqoned, Tuki is eweva qvelmoqmedebas, 

sponsorobas, moxaliseobas, iseve, rogorc aqvs ekologiuri 

pasuxismgebloba da qmnis energiis damzogav produqtebs. es miuTiTebs, Tu 

ra saxis socialur pasuxismgeblobazea meti moTxovna saqarTveloSi. 

amrigad, qarTuli kompaniebisgan momxmarebeli moiTxovs produqciis 

xarisxsa da usafrTxoebas, agreTve, saqvelmoqmedo saqmianobebs da 

ekologiaze zrunvas, kompaniis socialuri pasuxismgeblobis farglebSi.  
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13. kvlevis Tanaxmad, socialuri pasuxismgebloba yvelaze ufro 

mniSvnelovani jandacvis sferosTvis aris, rasac mosdevs sakvebi 

produqtebis industria. amdenad, momxmareblisTvis yvelaze mniSvnelovani 

janmrTelobaa da aqedan gamomdinare, kvebis usafrTxoebasac aqcevs did 

yuradRebas, radgan kompaniis socialuri pasuxismgebloba 

momxmareblisTvis, upirveles yovlisa, xarisxian da usafrTxo produqcias 

niSnavs. sainteresoa, rom jandacvisa da kvebis Semdeg, momxmareblisTvis 

gazis/ navTobis warmoebaa is mniSvnelovani dargi, romlisTvisac 

umniSvnelovanesia socialuri pasuxismgeblobis qona. es Sedegi adasturebs 

im mosazrebas, rom momxmareblisTvis kompaniis socialuri pasuxismgebloba 

aris erTgvari garantori, rom gaTvaliswinebuli iqneba sazogadoebis 

amJamindeli da samomavlo interesebi, daculi iqneba maTi janmrTelobis 

usafrTxoeba da ekologiuri garemo, romelSic cxovroben.  

14. qarTuli kompaniebis socialuri pasuxismgeblobis Sesaxeb 

qarTveli momxmarebeli informirebulia da ramdenadac informirebuloba 

gansazRvravs damokidebulebas, gaCnda aucileblobis moTxovna, rom 

qarTuli kompaniebi axorcielebdnen socialur pasuxismgeblobasTan 

dakavSirebul  RonisZiebebs. 

15. marketingis socialuri pasuxismgeblobis Sefasebisas 

momxmareblebisTvis ufro mniSvnelovania SemoTavazebuli socialuri 

pasuxismgeblobis xarisxi, kompaniis gavlena garemos dacvaze, 

SemoTavazebuli socialuri pasuxismgeblobis Sesaxeb informaciis miRebis 

xelmisawvdomoba, kompaniis politika momxmareblebTan urTierTobaSi da 

sazogadoebis keTildReobisaTvis xelSewyoba. amrigad, momxmarebeli 

moiTxovs kompaniebisagan ekologiur pasuxismgeblobas da gamWvirvale 

sainformacio politikas, amasTan, sazogadoebaze da mis keTildReobaze 

zrunvas, korporaciuli socialuri pasuxismgeblobis farglebSi.  

16. qarTveli momxmarebeli ukmayofiloa socialuri pasuxismgeblobis 

Sesaxeb misi informirebulobis xarisxiT da moiTxovs met informacias 

qarTuli kompaniebisagan. amdenad, kompaniebma unda izrunon, meti 

informacia miawodon momxmareblebs socialuri pasuxismgeblobis 

saqmianobebis Sesaxeb. kvlevis Tanaxmad, marketingis socialuri 

pasuxismgeblobis Sesaxeb arsebuli informacia ar aris sakmarisi an 
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saerTod arasakmarisia. rac, erTis mxiriv, momxmarebelTa socialuri 

pasuxismgeblobis Sesaxeb naklebad informirebulobis Sedegia, xolo, 

meore mxriv, kompaniebis mier ganxorcielebuli amgvari saqmianobebis 

simciriTaa gamowveuli. amitom kompaniebma unda ganaxorcielon socialur 

pasuxismgeblobasTan dakavSirebuli ufro meti aqtivobebi, raTa gazardon 

momxmareblis kmayofilebis done. garda amisa, saWiroa meti informaciuli 

xasiaTis komunikacia momxmareblebTan im sainformacio wyaroebis 

meSveobiT, rasac isini upiratesobas aniWeben aseTi tipis informaciis 

misaRebad. sainformacio nakadebs Soris ki dasaxelda sakuTari 

gamocdileba, satelevizio reklama da interneti. es Sedegi miuTiTebs, rom 

momxmareblebi mainc sakuTar gamocdilebas endobian yvelaze metad. magram, 

aseve, televiziidan da internetidan surT kompaniebis socialuri 

pasuxismgeblobis Sesaxeb informaciis miReba.  

17. aRsaniSnavia damokidebuleba qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb momxmareblis informirebulobas da maTTvis 

cnobili im qarTuli kompaniebis dasaxelebas Sesaxeb, romlebic 

marketingis socialuri pasuxismgeblobis RonisZiebebs iyeneben. im 

respondentebidan, vinc informirebulia qarTuli kompaniebis socialuri 

pasuxismgeblobis Sesaxeb, mxolod nawili ixsenebs im qarTul kompaniebs, 

romlebic marketingis socialuri pasuxismgeblobis RonisZiebebs 

axorcieleben. xolo maTi umetesoba asaxelebs konkretul RonisZiebebs. 

amdenad, momxmarebeli imaxsovrebs ara mxolod socialuri 

pasuxismgeblobis mqone qarTul kompaniebs, aramed maT mier 

ganxorcielebul socialuri pasuxismgeblobis aqtivobebsac. kvlevis es 

Sedegi adasturebs, rom momxmarebeli dainteresebulia socialuri 

pasuxismgeblobiT da akvirdeba qarTuli kompaniebis RonisZiebebs. 

kompaniebisTvis es tendencia niSnavs, rom maTTvis sargeblobis momtani 

iqneba socialuri pasuxismgeblobis RonisZiebebi imijis, reputaciis da 

momxmareblis keTilganwyobis asamaRleblad, agreTve, produqciis ukeT 

reklamirebisaTvis, rac mniSvnelovania kompaniisTvis misi efeqtianobis, 

warmatebisa da konkurentunarianobisTvis grZelvadian perspeqtivaSi. 

Tumca, jer kidev bevri gzaa gasavleli, sanam qarTveli momxmareblis 

gonebaSi saTanado adgils daikavebs qarTuli kompaniebis socialur 
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pasuxismgeblobasTan dakavSirebuli saqmianobebi. amisTvis kompaniebs meti 

aqtiuroba sWirdebaT.  

18. gamokiTxulTa umetesoba fiqrobs, rom qarTuli kompaniebi 

orientirebulni arian mogebaze momxmarebelTa dakmayofilebis gareSe da 

ar iReben pasuxismgeblobas momxmarebelze. amitom saWiroa, qarTulma 

kompaniebma socialuri pasuxismgeblobis RonisZiebebis xarisxi 

gaaumjobeson.  

19. gamokiTxulTa umetesoba, erTis mxriv, fiqrobs, rom reklama 

sasargebloa momxmarebelTa informirebulobisaTvis, magram, amavdroulad, 

maTTvis aradamajerebelia reklamaSi moyvanili informacia. momxmarebels 

surs, rom reklamiT SemoTavazebuli informacia ar iyos macduri da 

daexmaros gonivruli gadawyvetilebebis miRebaSi. aqedan gamomdinare, 

kvleva aCvenebs, rom kompaniebs sWirdebaT TavianTi komunikaciis 

strategiebis gadaxedva, raTa momxmarebelma miiRos meti informacia 

damajerebeli sareklamo saSualebebiT. garda amisa, momxmarebeli moiTxovs 

met Ria informacias qarTuli kompaniebis mier ganxorcielebuli 

socialuri pasuxismgeblobis Sesaxeb da am RonisZiebebis xarisxis 

gaumjobesebas.  

20. gamokiTxulTa umetesobas miaCnia, rom sakuTari produqciis ukeT 

reklamireba aris qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTadi motivi. amas moyveba 

sazogadoebis mxridan keTilganwyobis mopoveba da momxmarebelTa 

loialurobis zrda. es Sedegi adasturebs, rom marketingis socialuri 

pasuxismgeblobis RonisZiebebis ganxorcieleba gazrdis momxmarebelTa 

loialurobas da xels Seuwyobs sazogadoebis mxridan keTilganwyobis 

mopovebas. mTavrobis zewola an sagadasaxado SeRavaTebis mopoveba ar 

miaCnia momxmarebels qarTuli kompaniebis mier marketingis socialuri 

pasuxismgeblobis ganxorcielebis ZiriTad motivad. Tumca, 

gasaTvaliswinebelia, rom saqarTveloSi, sagadasaxado SeRavaTebi 

dawesebuli ar aris aseTi tipis saqmianobisTvis da arc mTavrobis 

zewolas ganicdian kompaniebi, raTa ganaxorcielon socialuri 

pasuxismgebloba. es mxolod maT keTil nebazea damokidebuli, rac aisaxa 

kidec momxmarebelTa pasuxze socialuri pasuxismgeblobis motivebTan 
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dakavSirebiT. aRsaniSnavia, rom gamokiTxulTa nawilis azriT, marketingis 

socialuri pasuxismgeblobis ganxorcielebis ZiriTadi motivi SeiZleba 

iyos sxva kompaniebis gavlenac. es xazs usvams socialuri 

pasuxismgeblobis konkurentuli upiratesobis SesaZleblobas.  

 

kvlevis Sedegebis analizis Sedegad, socialuri pasuxismgeblobis 

danergvisa da ganviTarebis xelSewyobisTvis Semdegi RonisZiebebis 

gatarebaa rekomendebuli qarTuli kompaniebisTvis:   

• gadawyvetilebebis miRebisas, yvela dainteresebuli mxaris da mTeli 

sazogadoebis interesebis gaTvaliswineba da ara mxolod mogebaze 

orientirebuloba.  

• xarisxian produqciasTan da janmrTelobisTvis usafrTxo garemosTan 

dakavSirebiT momxmarebelTa moTxovnebis gaTvaliswineba.  

• socialur pasuxismgeblobasTan dakavSirebuli ufro meti 

RonisZiebis ganxorcieleba, raTa gaizardos momxmareblis 

kmayofilebis done. 

• Sesabamisi marketinguli programebis SemuSaveba socialuri 

pasuxismgeblobis RonisZiebebisTvis, maTi danergva kompaniis 

strategiaSi, struqturasa da kulturaSi. korporaciuli socialuri 

pasuxismgeblobis integrireba organizaciis struqturasa da 

strategiebSi, aseve, kulturaSi, saSualebas miscems kompanias, 

efeqturad daakmayofilos sxvadasxva dainteresebuli mxareebis 

interesebi. 

• socialuri pasuxismgeblobis gamoyeneba, rogorc konkurenciuli 

brZolis iaraRi bazarze grZelvadiani warmatebis misaRwevad. 

• korporaciuli socialuri pasuxismgeblobis koncefciis ganviTareba 

da SeTavazeba momxmareblisTvis, amasTan, dasavluri qveynebis 

gamocdilebis danergva praqtikaSi. 

• saWiroa marketingis socialuri pasuxismgeblobis komunikaciis 

strategiebis Seqmna. korporaciuli socialuri pasuxismgeblobis 

iniciativebis efeqturi komunikacia konkurentul upiratesobas 

moutans qarTul kompaniebs. grZelvadiani pozitiuri socialuri 
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pasuxismgebloba ki gamoiwvevs dainteresebuli mxareebis 

loialurobas da miscems kompaniebs SesaZleblobas xangrZlivi 

urTierTobebis Sesaqmnelad. 

• socialur pasuxismgeblobasTan dakavSirebuli reklamebis 

raodenobis gazrda. kompaniisTvis momgebiani da efeqturi sareklamo 

strategia iqneba, Tu isini TavianT reklamebs Caanacvleben 

informaciiT socialur pasuxismgeblobasTan dakavSirebuli 

RonisZiebebis Sesaxeb. miuxedavad imisa, rom komunikaciis es forma 

atarebs sareklamo xasiaTs kompaniisTvis da dadebiTad aisaxeba misi 

gayidvebis zrdaze, momxmarebeli ufro metad endoba mas, Cveulebriv 

reklamasTan SedarebiT da kompaniisa da misi reklamisadmi 

pozitiuri ganwyoba eqmneba.   

• qarTul kompaniebs SeuZliaT marketinguli instrumentebis 

gamoyenebiT gavlena moaxdinon momxmarebelTa im bazarze, romlebic 

neitralurad arian ganwyobilni socialuri pasuxismgeblobis 

sakiTxebisadmi, kompaniisTvis sasargeblod. 

• kompaniebma unda Caataron informaciuli kampaniebi socialuri 

pasuxismgeblobis Sesaxeb, riTic xels Seuwyoben momxmareblis 

codnis amaRlebas am sakiTxis irgvliv da amasTan, gaizrdeba 

momxmareblis loialuroba kompaniisa da misi produqtebisadmi. 

• kompaniebma unda gamoiyenon korporaciuli socialuri 

pasuxismgebloba produqciis pozicionirebisa da diferencirebisTvis, 

agreTve, reklamirebisTvis, imijis da reputaciis Sesaqmnelad da 

SesanarCuneblad. 

• qarTulma kompaniebma specializebuli literatura, televizia da 

interneti unda gamoiyenon, rogorc mediumi, socialuri 

pasuxismgeblobis Sesaxeb auditoriasTan komunikaciis mizniT. es 

ufro efeqturs gaxdis maT sainformacio kampanias. 

• qarTuli kompaniebisTvis mniSvnelovani iqneboda, eTanamSromlaT 

universitetebTan da kvleviT centrebTan, raTa maT mier gatarebuli 

socialuri pasuxismgeblobis saqamianobebis Sesaxeb informacia 



 195 

literaturaSi moxvdes. es faqti maT imijze dadebiT gavlenas 

moaxdens.  

• marketingis socialuri pasuxismgeblobis RonisZiebebis dagegmvisa da 

ganxorcielebis dros, qarTulma kompaniebma mxedvelobaSi unda 

miiRon SemoTavazebuli socialuri pasuxismgeblobis xarisxi, 

momxmareblisTvis informaciis miRebis xelmisawvdomoba, kompaniis 

ekologiuri gavlena, kompaniis politika momxmareblebTan 

urTierTobaSi da sazogadoebis keTldReobisTvis xelSewyoba. amiT 

isini moipoveben momxmarebelTa keTilganwyobas da loalobas 

grZelvadian perspeqtivaSi.  

 

SemuSavebuli daskvnebi da winadadebebi daexmareba qarTul kompaniebs 

socialuri pasuxismgeblobis sakiTxebis Sesaxeb momxmareblis 

damokidebulebis ukeT gacnobaSi, rac xels Seuwyobs maT 

konkurentunarianobas bazarze.  

amrigad, Catarebulma kvlevam cxadyo, rom qarTveli momxmarebeli jer 

kidev srulad informirebuli ar aris korporaciuli socialuri 

pasuxismgeblobis Sesaxeb, magram moiTxovs met informacias da miaCnia, rom 

amgvari RonisZiebebi aucilebelia qarTuli kompaniebisTvis. es tendencia 

mzardia rogorc ganviTarebul, aseve ganviTarebad qveynebSi, amitom 

momxmarebeli saqarTveloSic sul ufro metad moiTxovs kompaniebis 

sazogadoebaze orintirebulobas. aRniSnuli tendenciis gaTvaliswineba 

kompaniebs daexmareba momxmareblis mozidvasa da konkurentul brZolaSi 

stabiluri da grZelvadiani warmatebis mopovebaSi.  
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danarTebi 

danarTi 1 

anketa # 1 

 

Zvirfaso respondento! 
 

ivane javaxiSvilis saxelobis Tbilisis saxelmwifo universitetis 
marketingis kaTedra profesor nugzar Toduas xelmZRvanelobiT 
dainteresebulia saqarTvelos samomxmareblo bazarze marketingis 
socialuri pasuxismgeblobis SeswavliT. am saqmeSi daxmarebis mizniT, 
gTxovT, gvipasuxoT qvemoT CamoTvlil kiTxvebze.LTqveni gulwrfeli 
pasuxebi dagvexmareba am sferoSi mimdinare procesebis Sesaxeb sruli 
informaciis mopovebasa da swori analizisTvis. Segrovebuli informacia 
gamoyenebuli iqneba mxolod akademiuri miznebisTvis. anonimuroba 
daculia. 

winaswar gixdiT madlobas daxmarebisaTvis. 
 
 
Sevsebis instruqcia: gTxovT, sasurveli pasuxis gaswvriv, grafaSi 
gaakeToT aRniSvna (X) an gaaferadoT grafa, sxva SemTxvevaSi  CaweroT 
Tqveni pasuxi.  
 

 

Tqveni saxeli (inicialebi)  

 

Sevsebis TariRi   

 

 

	  A bloki: momxmareblis prioritetebi produqciis 

SeZenisas 

 

A1. gTxovT, aRniSnoT, ra ufro mniSvnelovania TqvenTvis produqciis 
SeZenisas  (yvelaze mniSvnelovans mianiWeT 1, momdevnos 2 da a.S. 
mniSvnelobiT bolos 5) 

A2.  
	    1 2 3 4 5 

1	   produqciis SeZenisas  gadamwyveti mniSvneloba 

aqvs xarisxs 
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2	   produqciis SeZenisas gadamwyveti mniSvneloba 

aqvs fass 

     

3	   produqciis SeZenisas  gadamwyveti mniSvneloba 

aqvs mwarmoebeli kompaniis imijs/ reputacias 

     

4	   produqciis SeZenisas  gadamwyveti mniSvneloba 

aqvs mwarmoebeli kompaniis socialur 

pasuxismgeblobas 

     

5	   produqciis SeZenisas  gadamwyveti mniSvneloba 

aqvs warmoSobis qveyanas (Made in) 

     

 

A3.  gTxovT, aRniSnoT, ramdenad eTanxmebiT Semdeg ganacxadebs: 
Tqveni poziciis gamoxatvisas isargebleT Semdegi aRniSvnebiT:  

5 - savsebiT veTanxmebi,  4 - ufro veTanxmebi, vidre ar veTanxmebi,  

3 – nawilobriv veTanxmebi da nawilobriv ar veTanxmebi (Tanabrad), 

2 - ufro ar veTanxmebi, vidre veTanxmebi, 1 – sruliad ar veTanxmebi. 

  1 2 3 4 5 

1 socialuri pasuxismgeblobis mqone kompaniis 

produqtebSi mets gadavixdi 

     

2 rodesac rames vyidulob, viTvaliswineb kompaniis 

eTikur reputacias 

     

3 ar vyidulob im kompaniis produqtebs, romlebic 

upasuxismgeblo an araeTikur saqmianobebs ewevian 

     

4 ufro mets gadavixdi im kompaniis produqtebSi, 

romlebic zrunaven mTel sazogadoebaze 

     

5 Tu ori produqtis fasi da xarisxi erTnairia, 

vyidulob im kompaniis produqts, romelsac aqvs 

socialuri pasuxismgeblobis mqone kompaniis 

reputacia 

     

 

 

B bloki:  momxmareblis informirebuloba   kompaniis 

socialuri pasuxismgeblobis Sesaxeb 
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B1.  gsmeniaT raime korporaciuli socialuri pasuxismgeblobis 
Sesaxeb? 

1 diax  

2 ara  

 

dadebiTi pasuxis SemTxvevaSi, gTxovT, upasuxoT Semdeg kiTxvebs, xolo 

uaryofiTi pasuxis SemTxvevaSi, gTxovT, gadaxvideT 24-e SekiTxvaze.  

 

B2.  saidan miiReT   informacia korporaciuli socialuri 
pasuxismgeblobis Sesaxeb? (gTxovT, aRniSnoT) 
1 megobrebisgan  

2 TanamSromlebisgan  

3 axlobeli ojaxebisgan  

4 ojaxis wevrebisgan  

5 specializebuli literaturidan (cnobarebidan, 

bukletebidan da a.S.) 

 

6 masobrivi informaciis saSualebebidan  

7 internetidan  

8 sxva wyaroebidan (gTxovT, aRniSnoT)  

 

 

B3.  kompaniis socialuri pasuxismgeblobis Sesaxeb informaciis  
SerCevisas romel sareklamo saSualebas endobiT yvelaze metad?   
(gTxovT, aRniSnoT) 

1 televizias  

2 presas  

3 radios  

4 internets  

5 kompaniis cnobarebs da bukletebs  

 

 

B4.  Tqveni azriT, ras niSnavs `korporaciuli socialuri 
pasuxismgebloba~? (SesaZlebelia ramdenime variantis miTiTeba)  

1 TviT-regulireba, pasuxismgebloba/ angariSvaldebuleba  
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2 eTika, patiosneba, kanonmorCileba  

3 TanamSromlebisadmi kargi mopyroba, maTTvis Tanabari 

SesaZleblobebis Seqmna  

 

4 ekologiuri pasuxismgebloba, mwvane marketingi  

5 produqciis xarisxi da usafrTxoeba, samarTliani fasebi  

6 momxmareblebze  orientacia  

7 adgilobriv mosaxleobaze/ sazogadoebaze zrunva  

8 socialuri saqmianoba, romelic sasargebloa sazogadoebisaTvis  

9 warmatebuli biznesi  

10 samarTliani da loialuri damokidebuleba partniorebisa da 

konkurentebisadmi   

 

11 xelSewyoba samoqalaqo sazogadoebis ganviTarebisaTvis   

12 im programebis  mxardaWera, romlebsac grZelvadiani 

socialuri Sedegebi moaqvT 

 

13 samarTliani mopyroba klientebisa da momxmareblebisadmi  

14 garemos dacviT RonisZiebebSi monawileoba  

15 mosaxleobis socialuri da janmrTelobis mdgomareobis 

gaumjobesebaSi daxmareba 

 

16 xelmokle bavSvebis ganaTlebis xelSewyoba  

17 arasamTavrobo organizaciebTan TanamSromloba  

18 sxva (gTxovT, CaweroT)  

 

 

C bloki: momxmareblis damokidebuleba kompaniis 

socialuri pasuxismgeblobisadmi 

 

C1.  Tqveni azriT, ra unda gaakeTos kompaniam, rom CaiTvalos 
socialuri pasuxismgeblobis mqone kompaniad? (SesaZlebelia 
ramdenime variantis miTiTeba)  

1 ekologiuri pasuxismgebloba, energiis damzogavi 

produqtebis Seqmna 

 

2 TanamSromlebisadmi kargi damokidebuleba, maTi  
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Tanasworoba, kargi anazRaureba, treningebSi CarTva 

3 adgilobriv mosaxleobaze zrunva  

4 eTikuri, patiosani da kanonmorCili qceva  

5 xarisxiani produqtebisa da momsaxurebis SeTavazeba, 

samarTliani fasebi 

 

6 sazogadoebaze zrunva, adamianebisaTvis daxmarebis gaweva  

7 qvelmoqmedeba, sponsoroba, moxaliseoba  

8 TviT-regulireba, gamWvirvaloba, angariSvaldebuleba  

 

C2.  Tqveni azriT, romeli industriisTvis aris yvelaze ufro 
mniSvnelovani socialuri pasuxismgebloba? (miuTiTeT mxolod 
erTi) 

1 jandacva   

2 farmacia  

3 kveba  

4 sasmelebis warmoeba  

5 sabanko/ safinanso  momsaxureba  

6 samomxamreblo saqonlis warmoeba  

7 turizmi  

8 media  

9 sacalo vaWroba  

10 teqnologia/ eleqtroteqnika  

11 kompiuteruli teqnika da programebi  

12 telekomunikacia  

13 tansacmlisa da fexsacmlis warmoeba  

14 gazis/ navTobis warmoeba  

15 dazRveva  

16 uZravi qoneba  

17 transporti   
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D bloki: momxmareblis damokidebuleba qarTuli 

kompaniebis socialuri pasuxismgeblobisadmi 

 

D1. gsmeniaT rame qarTuli kompaniebis socialuri 
pasuxismgeblobis Sesaxeb? 

1 diax  

2 ara  

 

D2.   rogoria Tqveni damokidebuleba qarTuli kompaniebis socialur 
pasuxismgeblobasTan dakavSirebul  RonisZiebebTan  mimarTebaSi? 

 

1 socialur pasuxismgeblobasTan dakavSirebuli 

RonisZiebebi aucilebelia 

 

2 socialur pasuxismgeblobasTan dakavSirebuli 

RonisZiebebi kargia, magram ar aris aucilebeli 

 

3 socialur pasuxismgeblobasTan dakavSirebuli 

RonisZiebebi usargebloa  

 

4 sxva (daakonkreteT):  

 

 

 

qarTuli kompaniebis mier SemoTavazebuli marketingis 

socialuri pasuxismgeblobis Sefasebisas, TqvenTvis ra ufro 

mniSvnelovania? (yvelaze mniSvnelovans mianiWeT 1, momdevnos 2 da 

a.S. mniSvnelobiT bolos 10)   

 
faqtori 

rangi 

1 2 3 4 5 6 7 8 9 10 

1. SemoTavazebuli socialuri 

pasuxismgeblobis 

unikaluroba 

          

2. SemoTavazebuli socialuri 

pasuxismgeblobis xarisxi 
          

3. SemoTavazebuli socialuri           

D3.  
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pasuxismgeblobis 

mravalferovneba 

4. SemoTavazebuli socialuri 

pasuxismgeblobis Sesaxeb 

informaciis miRebis 

xelmisawvdomoba 

          

5. kompaniis gavlena biznesis 

ganviTarebaze 
          

6. kompaniis gavlena garemos 

dacvaze 
          

7. sazogadoebis 

keTildReobisaTvis 

xelSewyoba 

          

8. kompaniis urTierToba 

mTavrobasTan 
          

9. kompaniis politika 

TanamSromlebTan 

urTierTobaSi 

          

10. kompaniis politika 

momxmareblebTan 

urTierTobaSi 

          

 

D4. Tqveni azriT, ramdeni qarTuli kompania mimarTavs socialuri 
pasuxismgeblobis RonisZiebebs? 
1 1-5  

2 5-10  

3 10-15  

4 15-ze meti  

 

D5. daasaxeleT TqvenTvis cnobili qarTuli kompaniebi, romlebic 
marketingis socialuri pasuxismgeblobis RonisZiebebs iyeneben 

 kompania 
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D6. daasaxeleT qarTuli kompaniebis mier gatarebuli socialuri 
pasuxismgeblobis RinisZiebebi, Tu aseTi gaxsendebaT 

 

kompania socialuri pasuxismgeblobis RonisZiebebi 

  

  

  

 

D7. rogor SeafasebdiT qarTuli kompaniebis socialuri 
pasuxismgeblobis Sesaxeb Tqveni informirebulobis xarisxs?  

1 dabalia  

2 saSualoa  

3 maRalia  

99 uari pasuxze/ver vafaseb  

 

D8. qvemoT CamoTvlili sainformacio nakadebidan/stimulebidan, 
romels mianiWebdiT yvelaze did upiratesobas kompaniis 
marketingis socialuri pasuxismgeblobis Sefasebisas?  
(yvelaze mniSvnelovans mianiWeT 7, momdevnos 6 da a.S. mniSvnelobiT 
bolos 1) 

  1 2 3 4 5 6 7 

1 satelevizio reklamas        

2 beWdur reklamas (gazeTebi, 

Jurnalebi, broSurebi da a.S) 

       

3 radio reklamas        

4 internets        

5 sakuTar gamocdilebas        

6 axloblis/megobris rCevas        

7 sxva (daakonkreteT): 

 

       



 221 

 

 

D9. ramdenad sakmarisia informacia marketingis socialuri 
pasuxismgeblobis Sesaxeb? 
1 arsebuli informacia sakmarisia  

2 arsebuli informacia  met-naklebad sakmarisia  

3 arsebuli informacia ar aris sakmarisi  

4 arsebuli informacia  saerTod ar aris 

sakmarisi 

 

 

D10. gTxovT, daafiqsiroT qarTuli kompaniebis socialuri 
pasuxismgeblobis Sesaxeb Tqveni kmayofilebis an 
ukmayofilebis done 10 baliani skalis gamoyenebiT. 
(kmayofilebis maRali xarisxis SemTxvevaSi aRniSneT 10, Semdeg 9 da a.S. 
ukmayofilebisas 1) 

 

1 2 3 4 5 6 7 8 9 10 

          

 

D11. gTxovT, aRniSnoT, ramdenad eTanxmebiT Semdeg ganacxadebs 
qarTuli kompaniebis socialuri pasuxismgeblobis xarisxTan 
dakavSirebiT:  
Tqveni poziciis gamoxatvisas isargebleT Semdegi aRniSnvbiT:  

5 – savsebiT veTanxmebi, 4 – ufro veTanxmebi, vidre ar veTanxmebi,  

3 – nawilobriv veTanxmebi da nawilobriv ar veTanxmebi (Tanabrad),  

2 – ufro ar veTanxmebi, vidre veTanxmebi, 1 – sruliad ar veTanxmebi. 

 faqtorebi       rangi 

1 2 3 4 5 

1 umetes SemTxvevaSi qarTuli kompaniebi 

iReben pasuxismgeblobas TavianT 

momxmareblebze 

     

2 qarTuli kompaniebis umetesobas ufro 

ainteresebs mogeba, vidre momxmarebelTa 

dakmayofileba 

     

3 reklama sasargebloa momxmarebelTa      
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informirebulobisaTvis 

4 reklamaSi moyvanili informaciis 

umetesoba damajerebelia 

     

5 imis gamo, rom reklamiT SemoTavazebuli 

informacia xSirad macduria, 

momxmarebeli ver Rebulobs gonivrul 

gadawyvetilebebs 

     

6 sazogadod, qarTuli kompaniebis  mier 

SemoTavazebuli socialuri 

pasuxismgeblobis RonisZiebebis xarisxi 

uaresdeba 

     

7 sazogadod, ukmayofilo var qarTuli 

kompaniebis  mier SemoTavazebuli 

socialuri pasuxismgeblobis 

RonisZiebebis xarisxiT 

     

8 socialuri pasuxismgeblobis Sesaxeb Tu 

reklamis raodenoba Semcirdeba, es 

momxmareblisTvis ukeTesi iqneba 

     

 

D12. Tqveni azriT, ra aris qarTuli kompaniebis mier marketingis 
socialuri pasuxismgeblobis ganxorcielebis ZiriTadi motivi? 
(SegiZliaT, aRniSnoT ramdenime) 
1 momxmarebelTa loialurobis zrda  

2 sakuTari produqciis ukeT reklamireba  

3 xelisuflebasTan ukeTesi urTierToba  

4 gavleniani politikuri partiebis zewola  

5 mTavrobis zewola  

6 sazogadoebis mxridan keTilganwyobis mopoveba  

7 garemos dacva  

8 dabalSemosavliani momxmareblebisaTvis daxmarebis gaweva  

9 dabalxarisxiani produqciis SeCeCeba  

10 sakuTar produqciaze matismetad maRali fasebis gamarTleba  

11 sxva kompaniebis gavlena  
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12 sagadasaxado SeRavaTebis mopoveba  

13 sxva  

 

D13. Tqveni azriT, marketingis socialuri pasuxismgeblobis 
ganxorcielebaSi ra uSlis xels qarTul kompaniebs? 
1 momxmarebelTa naklebi informirebuloba  

2 sazogadoebis mxridan naklebi molodini  

3 qarTul biznesSi arsebuli problemebi  

4 xelisuflebis mxridan naklebi mxardaWera  

5 kompaniebis mxridan pasuxismgeblobis grZnobis 

uqonloba 

 

6 kompaniebSi tradiciebis arqona  

7 kompaniis finansebis nakleboba  

8 sxva  

 

D14. Tqveni azriT, ramdenad aucilebelia, rom qarTulma kompaniebma 
Riad warudginon sazogadoebas marketingis socialuri 
pasuxismgeblobasTan dakavSirebiT TavianTi saqmianobis angariSi? 

1 aucilebelia  

2 met-naklebad aucilebelia  

3 araa aucilebeli  

 

D15. romel wyaros mianiWebdiT upiratesobas aseTi angariSebisa da 
saqmianobis Sesaxeb informirebisaTvis? 

1 televizias  

2 radios   

3 beWdur medias  

4 wliur angariSebs  

5 kompaniis veb-gverds  

6 kompaniis sareklamo masalebs  

7 damoukidebel eqspertTa angariSebs  
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E bloki: momxmarebelTa socialur_ demografiuli 

maxasiaTeblebi 

 

E1.  sqesi                                                                           
1 mdedrobiTi  

2 mamrobiTi  

 

E2.  asaki 
 

 

 

 

 

E3.  ganaTleba 
1 saSualo  

2 specialuri profesiuli  

3 daumTavrebeli umaRlesi (studenti)  

4 umaRlesi  

 

E4.  sad muSaobT?  
1 saxelmwifo seqtorSi     

2 kerZo seqtorSi daqiravebuli    

3 saerTaSoriso organizaciaSi  

4 arasamTavrobo/ arakomerciul organizaciaSi  

5 maqvs sakuTari biznesi  

6 sxva  

 

E5.  romel socialur kategorias miekuTvnebiT? 
1 muSa     

2 samxedro mosamsaxure  

3 specialisti  

4 mewarme   

5 umuSevari  

1 20-24  

2 25-34  

3 35-54  

4 55-ze zeviT  
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6 studenti  

7 xelmZRvaneli (menejeri)  

8 pensioneri  

9 diasaxlisi  

99 uari pasuxze  

 

E6.  Tqveni ojaxis saSualo yovelTviuri Semosavali 
1 100 laramde  

2 100-500 lari  

3 500_700 lari  

4 700_1000 lari  

5 1000_ze meti lari  

99 uari pasuxze  

 

Tqveni saxeli, gvari   

tel. nomeri  

 

 

gmadlobT gulwrfelobisa da TanamSromlobisaTvis! 
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danarTi 2 

 

anketa # 2 

 

Zvirfaso respondento! 
 
     ivane javaxiSvilis saxelobis Tbilisis saxelmwifo universitetis 
marketingis kaTedris doqtoranti, profesor nugzar Toduas 
xelmZRvanelobiT, ikvlevs marketingis socialuri pasuxismgeblobis  
sakiTxebs saqarTvelos samomxmareblo bazarze. kvlevaSi wvlilis Setanis 
mizniT, gTxovT, upasuxoT kiTxvars.  Segrovebuli informacia 
gamoyenebuli iqneba mxolod akademiuri miznebisTvis.  

winaswar gixdiT madlobas daxmarebisaTvis. 
 
Sevsebis instruqcia: gTxovT, sasurveli pasuxis gaswvriv, grafaSi 
gaakeToT aRniSvna (X) an gaaferadoT grafa, sxva SemTxvevaSi  CaweroT 
Tqveni pasuxi.  
 

 

Tqveni saxeli (inicialebi)  

 

Sevsebis TariRi   

 

 

I bloki: informacia kompaniis Sesaxeb 

 

1) Tqveni kompaniis saxelwodeba  
 

 

2) Tqveni kompania miekuTvneba 
mcire bizness  

saSualo bizness  

msxvil bizness  

 

3) Tqveni kompaniis tipi 
qarTuli  

ucxouri  
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Sereuli  

ucxouri kompaniis adgilobrivi warmomadgenloba  

 

4) Tqveni Tanamdeboba kompaniaSi 
 

 

 

 

 

II bloki: kompaniis monawileoba korporaciul 

socialur pasuxismgeblobaSi 

 

5) aris Tqveni kompania global kompaqtis wevri? 
              

 

 

 

6) Tqvens kompanias aqvs socialuri pasuxismgeblobis: 
formaluri strategia   

araformaluri strategia  

ar aqvs   

Tu aqvs formaluri strategia, maSin gamotoveT Semdegi kiTxva da 

gadadiT me-8 kiTxvaze. 

 

7) Tu Tqvens kompanias ar aqvs formaluri strategia, gegmavT 
socialuri pasuxismgeblobis formaluri strategiis 
Seqmnas? 

diax  

ara  

 

8) iTvaliswinebs Tqveni kompania yoveldRiur biznes 
saqmianobaSi socialur da komerciul miznebs erTdroulad? 

diax  

ara  

ufro ki, vidre ara  

diax  

ara  
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ufro ara, vidre ki  

 

9) Tqveni azriT, ras niSnavs `korporaciuli socialuri 
pasuxismgebloba~? (SegiZliaT aRniSnoT ramdenime)  
 

TviT-regulireba, pasuxismgebloba/ angariSvaldebuleba  

eTika, patiosneba, kanonmorCileba  

TanamSromlebisadmi kargi mopyroba, maTTvis Tanabari 

SesaZleblobebis Seqmna  

 

ekologiuri pasuxismgebloba, mwvane marketingi  

produqciis xarisxi da usafrTxoeba, samarTliani fasebi  

momxmareblebze  orientacia  

adgilobriv mosaxleobaze/ sazogadoebaze zrunva  

socialuri saqmianoba, romelic sasargebloa 

sazogadoebisaTvis 

 

warmatebuli biznesi  

samarTliani da loialuri damokidebuleba partniorebisa da 

konkurentebisadmi   

 

xelSewyoba samoqalaqo sazogadoebis ganviTarebisaTvis   

im programebis  mxardaWera, romlebsac grZelvadiani 

socialuri Sedegebi moaqvT 

 

samarTliani mopyroba klientebisa da momxmareblebisadmi  

garemos dacviT RonisZiebebSi monawileoba  

mosaxleobis socialuri da janmrTelobis mdgomareobis 

gaumjobesebaSi daxmareba 

 

xelmokle bavSvebis ganaTlebis xelSewyoba  

arasamTavrobo organizaciebTan TanamSromloba  

sxva (gTxovT, CaweroT)  

 

 

10) Tqveni kompaniis dainteresebuli mxareebi da maTi roli / 
gavlena Tqvens kompaniaze.   gTxovT, aRniSnoT yvela grafa.  
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dainteresebuli 

mxareebi 

mTavari 

dainteresebuli 

mxare 

arapirdapiri 

dainteresebu

li mxare 

axdens 

gavlenas 

ar 

axdens 

gavlenas 

aqcionerebi/ 

mflobelebi 

    

TanamSromlebi     

menejmenti     

savaWro 

kavSirebi  

    

saerTaSoriso 

organizaciebi 

    

biznes 

asociaciebi  

    

mTavroba     

investorebi     

adgilobrivi 

sazogadoeba 

    

TanamSromelTa 

ojaxebi 

    

momxmareblebi     

momwodeblebi     

arakomerciuli 

organizaciebi 

    

politikuri 

partiebi 

    

masmedia     

sxva (CawereT) 

 

    

 

11) akmayofilebs Tqveni kompania socialuri pasuxismgeblobis 
romelime globalur standarts? 

diax  

ara  
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ar vici  

 

12) miuRia Tqvens kompanias odesme socialur pasuxismgeblobasTan 
dakavSirebuli raime jildo? 

diax  

ara  

ar vici  

 

 

III bloki: kompaniis socialuri pasuxismeblobis 

ganxorcieleba 

 

13) axorcielebs amJamad Tqveni kompania korporaciul socialur 
pasuxismgeblobasTan dakavSirebul saqmianobebs? 

            

 

     

dadebiTi pasuxis SemTxvevaSi, upasuxeT Semdeg kiTxvebs;  

uaryofiTi pasuxis SemTvevaSi, gadadiT 29-e kiTxvaze. 

 

14) korporaciuli socialuri pasuxismgeblobis romel 
programas axorcielebs Tqveni kompania amJamad?  
(SegiZliaT, aRniSnoT ramdenime) 

ekologiaze zrunva  

garemos/ cxovelTa dacva  

energiis dazogva  

`mwvane~ marketingi  

mcire da saSualo biznesis ganviTarebis 

xelSewyoba 

 

qvelmoqmedeba/ filantropia/ sponsoroba  

eTnikuri umciresobebis dacva  

SezRuduli SesaZleblobebis mqone pirTa dacva  

moxucebulebze zrunva  

diax  

ara  
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kulturis/ xelovnebis/ ganaTlebis programebis 

ganxorcieleba 

 

adgilobrivi mosaxleobis ganviTarebaze zrunva  

qveynis ekonomikaSi wvlilis Setana  

Tanabari SesaZleblobebi yvela TanamSromlisTvis  

momxmarebelTa moTxovnis imgvarad dakmayofileba, 

rom daculi iyos maTi interesebi da uflebebi 

 

narCenebis kontroli  

sxva (gTxovT CaweroT) 

 

 

 

15)  CamoTvlilidan, romelia amJamad Tqveni kompaniisTvis 
socialuri pasuxismgeblobis prioritetuli mimarTulebebi?  
(SegiZliaT aRniSnoT ramdenime) 

jandacva da usafrTxo samuSao pirobebi  

personalis ganviTareba  

samarTliani saqmiani praqtika  

garemosdacviTi saqmianoba da resursebis 

dazogva 

 

adgilobrivi sazogadoebis ganviTareba  

sxva (gTxovT CaweroT) 

 

 

 

 

16)  socialuri pasuxismgeblobis farglebSi, ra tipis 
saqmianoba ganaxorciela Tqvenma kompaniam bolo 1 wlis 
ganmavlobaSi?  
ekologiuri pasuxismgebloba/ energiis dazogvis 

iniciativebi/ reciklireba  

 

qvelmoqmedeba/ sponsoroba/ moxaliseoba  

Tanaswori SesaZleblobebi TanamSromelbisTvis, 

maRali xelfasebi/ bonusebi 

 

TanamSromlebis ganviTarebaze zrunva/ ganaTlebis 

xelSewyoba 
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adgilobriv mosaxleobaze zrunva  

eTikuri, samarTliani, patiosani qceva  

xarisxiani produqciisa da momsaxurebis 

SeTavazeba 

 

samarTliani fasebis dadgena  

momxmarebelze orientirebuloba  

socialuri integraciis programebi  

jandacvis programebi  

istoriuli da kulturuli memkvidreobis 

SesanarCunebeli programebi 

 

staJirebis programebi  

garemoze zrunva/ veluri bunebis dacvis 

programebi 

 

sxva (gTxovT, CaweroT)  

 

17)  rogor ganaxorciela Tqvenma kompaniam socialur 
pasuxismgeblobasTan dakavSirebuli saqmianobebi bolo 1 
wlis ganmavlobaSi? 
arasamTavrobo/ arakomerciul organizaciebTan 

TanamSromlobiT 

 

damoukideblad  

mTavrobasTan TanamSromlobiT  

sxva kompaniebTan erToblivad  

sxva (gTxovT, CaweroT)  

 

 

IV bloki: kompaniis socialuri pasuxismgeblobis 

ganxorcielebis motivebi 

 

18)  pasuxobs Tqveni kompaniis socialuri pasuxismgebloba 
momxmarebelTa moTxovnebs?  

diax  

ara  
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ar vici  

 

19)  pasuxobs Tqveni kompaniis socialuri pasuxismgebloba 
konkurentebis zemoqmedebas? 

diax  

ara  

ar vici  

 

20)  aris socialuri pasuxismgebloba Tqveni kompaniis 
faseulobebis  miwodebis Semadgeneli nawili?  

diax  

ara  

ar vici  

 

21)  exmareba socialuri pasuxismgebloba Tqvens kompanias, rom 
miaRwios met efeqtianobas/ warmatebas? 
diax  

ara  

nawilobriv  

SeiZleba/ darwmunebuli ar var  

ar vici  

 

22)  ra aris socialuri pasuxismgebloba Tqveni kompaniisTvis? 
strategia  

koncefcia  

misia  

xedva  

filosofia  

tradicia  

sxva (gTxovT CaweroT)  

 

 

V bloki: kompaniis socialuri pasuxismgeblobis mizani 
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23) ratom axorcielebs Tqveni kompania socialur 
pasuxismgeblobas? (SegiZliaT aRniSnoT ramdenime) 
mTavrobis moTxovnis gamo  

adgilobrivi arasamTavrobo/ arakomerciuli/ 

sazogadoebrivi organizaciebis zewolis gamo 

 

saerTaSoriso organizaciebis moTxovnis gamo  

momxmareblebis moTxovnilebebis 

dasakmayofileblad 

 

investorebis moTxovnebis dasakmayofileblad  

aqcionerebis moTxovnebis dasakmayofileblad  

konkurentuli upiratesobis mosapoveblad  

kompaniis strategiis/xedvis/misiis gamo  

marketinguli strategiis gamo  

saerTaSoriso miwodebis jaWvis moTxovnebis 

dasakmayofileblad 

 

xarjebis dazogvis mizniT  

brendingis / reputaciis/ imijisTvis  

sazogadoebasTan urTierTobebisTvis  

investorebTan urTierTobebisTvis  

TanamSromelTa SenarCunebisTvis/ axali talantebis 

mosazidad 

 

sxva (gTxovT CaweroT)  

 

24) kompaniis mTavari dainteresebuli mxareebis gavlena Tqveni 
kompaniis socialur pasuxismgeblobaze (gTxovT, mianiWoT 
reitingi 1-dan 5-mde,  1 – aqvs mniSvnelovani gavlena, 2 – aqvs gavlena, 3 
– aqvs naklebi gavlena, 4 – aqvs umniSvnelo gavlena, 5 – ar aqvs 
gavlena). 

 

dainteresebuli mxareebi 1 2 3 4 5 

aqcionerebi/ mflobelebi      

TanamSromlebi      

menejmenti      

savaWro kavSirebi/palatebi      
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saerTaSoriso organizaciebi      

industriuli/ biznes asociaciebi       

mTavroba      

investorebi      

sazogadoeba/ adgilobrivi mosaxleoba      

TanamSromelTa ojaxebi      

klientebi/momxmareblebi      

momwodeblebi      

arasamTavrobo/ arakomerciuli 

organizaciebi 

     

politikuri partiebi      

masmedia      

sxva (gTxovT CaweroT) 

 

     

 

 

VI bloki: socialuri pasuxismgeblobis marTva 

 

25)  vin aris socialuri pasuxismgeblobis politikis iniciatori 
Tqvens kompaniaSi?  
 

mTavroba  

saerTaSoriso organizaciebi  

direqtori/ direqtorTa sabWo  

top-menejmenti  

TanamSromlebi  

marketingis ganyofileba  

adamianuri resursebis marTvis/ kadrebis 

ganyofileba 

 

sxva (gTxovT CaweroT)  

 

26) vin marTavs Tqvens kompaniaSi socialur pasuxismgeblobas?  
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marketingis menejeri  

sazogadoebasTan urTierTobis menejeri  

adamianuri resursebis menejeri  

socialuri pasuxismgeblobis marTvis menejeri  

sxvadasxva gundi  

ar imarTeba socialuri pasuxismgebloba  

sxva (gTxovT CaweroT)  

 

27) romel arxs iyenebs Tqveni kompania socialuri 
pasuxismgeblobis komunikaciisTvis?   (SegiZliaT aRniSnoT 
ramdenime) 

kompaniis veb-gverds  

socialur qselebs  

internet gamocemebs  

televizias  

beWdur medias  

radios  

bilbordebs  

produqciis SefuTvaze datanil informacias    

sainformacio biuletenebs/ reportebs  

sxva (gTxovT CaweroT)  

 

 

VII bloki: marketingis socialuri pasuxismgebloba 

 

28) monawileobs Tqveni kompaniis marketingis ganyofileba 
korporaciul socialur pasuxismgeblobaSi? 

diax  

ara  

 

29) fiqrobT, rom marketingi mniSvnelovan rols TamaSobs 
Tqveni kompaniis warmatebaSi? 
diax  

ara  
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darwmunebuli ar var/ SeiZleba  

 

30) CamonaTvalidan, ra tipis marketingi gamouyenebia Tqvens 
kompanias erTxel mainc? 
socialuri marketingi  

ekologiuri marketingi  

mizezTan dakavSirebuli marketingi  

cxovrebis xarisxis marketingi  

arc erTi  

sxva (gTxovT, CaweroT)  

 

 

31) ikvlevs Tqveni kompania, produqtis gamoSvebamde  (bazarze 
gatanamde) mis gavlenas momxmarebelze?  

diax  

ara  

 

32) cdilobs Tqveni kompania produqciis xarisxisa da 
usafrTxoebis gaumjobesebas? 

diax  

ara  

 

33) datanilia Tqveni kompaniis produqtis xarisxis Sesaxeb 
sruli informacia mis etiketze? 

diax  

ara  

 

 

VIII bloki: menejmentis damokidebuleba socialuri 

pasuxismgeblobisadmi  

 

34) iTvaliswinebT, Tqven piradad, yoveldRiur samsaxurebriv 
saqmianobaSi socialur da komerciul miznebs erTdroulad?  

diax  

ara  
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ufro ki, vidre ara  

ufro ara, vidre ki  

 

35) fiqrobT, Tqven piradad, rom korporaciuli socialuri 
pasuxismgebloba aris axali biznes modeli? 

diax  

ara  

ar vici  

 

36) migaCniaT, Tqven piradad, rom marketingis  socialur 
pasuxismgeblobas moaqvs konkurentuli upiratesoba? 

diax  

ara  

ar vici  

 

37) gjeraT, Tqven piradad, rom marketingis socialur 
pasuxismgeblobas moaqvs dadebiTi Sedegebi kompaniisTvis? 

diax  

ara  

ar vici  

 

38) Tqveni azriT, socialuri pasuxismgebloba aris marketingis 
instrumenti?  

diax  

ara  

ar vici  

 

39) Tqveni azriT, marketingis socialuri pasuxismgebloba 
axdens gavlenas kompaniis reputaciaze?  

diax  

ara  

ar vici  

 

40) Tqveni azriT, produqtis SeZenisas momxmarebeli 
iTvaliswinebs kompaniis reputacias? 

diax  
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ara  

ar vici  

 

41) Tqveni azriT, momxmarebeli produqtis SeZenisas 
iTvaliswinebs kompaniis socialur pasuxismgeblobas / 
eTikurobas? 
 

diax  

ara  

ar vici  

 

42) Tqveni azriT, Tanabari fasisa da xarisxis SemTxvevaSi, ras 
iTvaliswinebs momxmarebeli produqtis arCevisas? (gTxovT, 
mianiWoT reitingi 1-dan 7-mde. 1 - yvelaze metad iTvaliswinebs, 7 – 
yvelaze naklebad iTvaliswinebs) 

 1 2 3 4 5 6 7 

SefuTvas        

reklamas        

kompaniis eTikur reputacias        

brends        

kompaniis imijs        

kompaniis socialur 

pasuxismgeblobas 

       

sxva (gTxovT, CawereT) 

 

       

 

43) Tqveni azriT, ramdenad mniSvnelovania kompaniis socialuri 
reputacia/ eTikuri imiji momxmareblisTvis produqtis 
SeZenis dros? 

umniSvnelovanesia  

mniSvnelovania  

naklebad mniSvnelovania  

umniSvneloa  
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44)  Tqveni azriT, yvelaze metad romeli produqtis SeZenisas 
iTvaliswinebs momxmarebeli kompaniis socialur/ eTikur 
reputacias? 
(gTxovT, mianiWoT qulebi 1-dan 5-mde. 1 – im produqtebisTvis, 

romelTa yidvisasac yvelaze metad iTvaliswinebs momxmarebeli 

kompaniis reputacias, xolo 5 – im produqtebisTvis, romelTa 

yidvisasac ar iTvaliswinebs momxmarebeli kompaniis reputacias).  

produqtebi 1 2 3 4 5 

sakvebi produqtebi      

tansacmeli      

fexsacmeli      

higienis saSualebebi      

eleqtro saqoneli      

aveji      

sayofacxovrebo qimia  

(sarecxi saSualebebi, avejis movlis 

saSualebebi, sameurneo nivTebi) 

     

medikamentebi      

 

 

IX bloki:  menejmentis damokidebuleba kompaniis 

socialuri pasuxismgeblobisadmi  

 

45) fiqrobT, rom Tqveni kompania dadebiT ekonomikur gavlenas 
axdens sazogadoebaze? 

diax  

ara  

 

46) aqvs Tqvens kompanias eTikuri standartebi? 
diax  

ara  

 

47) eweva Tqveni kompania saqvelmoqmedo an filantropiul 
saqmianobebs? 
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diax  

ara  

 

48) zrunavs Tqveni kompania ekologiaze? 
diax  

ara  

 

49) Tqveni aziT, ramdenad mniSvnelovania Tqveni kompaniisaTvis 
socialuri pasuxismgebloba? 

umniSvnelovanesia  

mniSvnelovania  

naklebad mniSvnelovania  

umniSvneloa  

 

gmadlobT gulwrfelobisa da TanamSromlobisaTvis! 
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