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reziume 
 
 
 Tanamedrove informaciulma teqnologiebma gaaerTiana da 
daakavSira mTeli planeta, xeli Seuwyo adamianebis gacnoba-
damegobrebas, saqmiani kavSirebis ganviTarebas, samecniero 
potencialis realizebas da erebs Soris politikuri  
urTierTobebis mogvarebas. misi meSveobiT SesaZlebeli gaxda 
finansuri kapitalis, sawarmoo da SromiTi resursebis, agreTve 
informaciis mimoqceva msoflio  masStabiT drois umcires 
monakveTSi. swored eleqtronuli teqnologiebi, uwinares 
yovlisa, ki interneti, rogorc globaluri qseli da 
urTierTdakavSirebuli kompiuterebis erTianoba, gaxda 
kacobriobis ganviTarebis safuZveli, romelmac Secvala 
msoflios xalxTa cxovreba, urTierToba da, Sesabamisad, 
biznesic. sazogadoebis kompiuterizacia da internetizacia iqca 
strategiul resursad, romelic gansazRvravs qveynebis 
ganviTarebas. informaciis gareSe SeuZlebeli gaxda cocxali 
materiis arseboba da ganviTareba. 
 kacobriobaze eleqtronuli teqnologiebis gavlenam 
Secvala warmoebis da momsaxurebis procesi, adamianTa cxovrebis 
wesi, azrovneba, sazogadoebisaTvis moitana axali Taviseburebebi. 
Tanamedrove etapze informacia gvevlineba rogorc Zala, xolo 
informaciuli teqnologiis ganviTareba qveynis ganviTarebis 
indikatorad miiCneva.  
 interneti ganapirobebs msoflio sameurneo procesebSi 
mWidro integracias, agreTve qseluri ekonomikis, eleqtronuli 
bazris, konkurentuli da gamWvirvale biznes garemos, 
sainvesticio wyaroebis gavrcelebas da damkvidrebas. igi aris 
absoluturad Tavisufali, arakontrolirebadi, uprincipo da 
anonimuri, cenzuris da redaqtirebis gareSe arsebuli sivrce. 
misi infrastruqturis marTvaze zrunavs msoflio-saxelmwifoebi: 
mTavrobis, kerZo seqtoris da sazogadoebriv gaerTianebaTa 
swavlul-eqspertebi.   
 internet-sivrceSi xdeba biznes saqmianobis danamatis 
modelebis potencialis gamovlena, axali saxis ekonomikuri 
produqtebis mimoqceva, warmoebis procesebis realizeba, 
marketingi, vaWroba, angariSsworeba, monacemTa gacvla, 
komunikaciuri teqnologiebis gamoyeneba da komunikaciuri 
kulturis Seqmna, Cveulebrivi Tu saerTaSoriso mecnieruli 
komunikaciebis, aseve internet-komunikaciuri teqnologiebis 
Camoyalibeba. 
 internetma moaxdina marketingis transformireba, romelmac 
moitana axali Taviseburebani, maxasiaTeblebi da upiratesobani. 
yovelive aman ki migviyvana marketingis ganviTarebis axal etapze. 
eleqtronuli marketingi, rogorc mecniereba, warmoiSva 
internetis qselis ganviTarebasTan erTad. internet-qselisa da 
informaciuli teqnologiebis gavrcelebam xeli Seuwyo am axali 
mimarTulebis warmoqmnas. interneti da informaciuli 
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teqnologiebi gaxda ZiriTadi sfero marketinguli codnis 
gamoyenebisaTvis, romlis ganviTarebasTan erTad viTardeba 
eleqtronuli marketingis mecnierebac.  
 eleqtronuli marketingis, rogorc saqmiani aqtivobis 
gamoyenebis Taviseburebas warmoadgens `ndobis sindromis~ Seqmna, 
konkurenciuli brZolis siswrafe da pragmatuli gaTvla, 
momxmarebelTa mopovebis maqsimalizacia, moTxovnilebis bunebis 
cvalebadobis marTva, moTxovnis Sesaxeb informaciis mudmivi 
mopoveba da analizi, agreTve kompaniis adaptacia momxmarebelTa 
moTxovnebze.   
 eleqtronulma marketingma moaxdina axali ekonomikuri 
sivrcis formireba. am axal ekonomikur sivrceSi warmoiSva iseTi 
ekonomikuri saqmianoba, rogoricaa, eleqtronuli komercia da 
eleqtronuli vaWroba. eleqtronul vaWrobas aqvs mravali 
upiratesoba  rogorc myidvelis, ise gamyidvelisaTvis. 
eleqtronuli komerciis saerTo moculobis mniSvnelovani wili 
uWiravs samrewvelo vaWrobas (B2B) da sacalo vaWrobas (B2C) 
xolo biznesis sxva kategoriebi naklebad ganviTarebulia da 
Sesabamisad maTi brunvis masStabebi mcirea. 
 kompiuterma Secvala msoflio ekonomikuri procesebi, 
infrastruqtura, saqmiani garemo, urTierTdamokidebuleba 
msoflio masStabiT, daaCqara globalizaciis procesebi da 
gaxda kulturis da progresis Zrava. Tanamedrove kompiuterulma 
saSualebebma radikalurad Secvala msoflios suraTi 
sazogadoebis saqmianobis yvela sferoSi - saxelmwifo marTva, 
Tavdacva, ekonomika, kultura, ganaTleba da sxva. sazogadoebis 
kompiuterizacia iqca qveynis resursad, msoflios masStabiT 
izrdeba informaciul sferoSi dasaqmebis wili.  
 Tanamedrove myidvelis profili da qceva sxvadasxva 
qveyanaSi ganisazRvreba sakomunikacio qselebis ganviTarebiTa da 
personaluri kompiuterebis gavrcelebiT. sainformacio 
sistemebis efeqtianobis TvalsazrisiT kompaniebi maSinaa 
ganviTarebuli, rac naklebia sxvaoba TanamSromelTa da 
kompiuteris raodenobas Soris. 
 kvlevam gviCvena, rom kompiuteruli industria Camoyalibda 
da ganviTarda swrafad, dReisaTvis kompiuteruli parki iTvlis 
1 mlrd kompiuters, personaluri kompiuteris msoflio miwodeba 
Seadgens 239,4 mln erTeuls. kompiuteris bazari, segmenti da 
auditoria, kompiuteris saaTobrivi, dRiuri da yovelTviuri 
moxmareba erTobliobaSi warmodgens seqtoris dedaarss, rac 
mTlianobaSi metyvelebs personaluri kompiuterebis 
umniSvnelovanes rolze da sazogadoebis kompiuterizaciaze.  
 msoflio internet-bazris kvlevam gviCvena, rom internet-
infrastruqtura da misi resursebi sul ufro izrdeba. 
 kompiuterebisa da qseluri teqnologiebis Seuwyvetel 
evoluciasTan erTad gamudmebiT izrdeba internet-momxmarebelTa 
raodenobac. Tumca aqve unda avRniSnoT is faqtic, rom 
saerTaSoriso internet-auditoriis zrda pirdapir kavSirSia 
saxelmwifoebis ganviTarebasTan.  
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 saqarTvelos internet-bazris ganviTarebis Seswavlis 
mizniT 2007 wels CavatareT marketinguli kvleva. kvleva Catarda 
saqarTvelos masStabiT. gamokvleuli iqna iseTi sakiTxebi, 
rogoricaa saqarTvelos internet-provaiderebis bazari, 
saqarTvelos internet-bazari, saqarTveloSi internetis, 
kompiuteris moxmareba da momxmarebelTa qcevis Taviseburebani, 
saqarTvelos eleqtronul bazarze internet-resursebis 
moxmarebisadmi respondentTa damokidebuleba.  
 qarTuli eleqtronuli komunikaciebis segmenti gamoirCeva 
ekonomikuri mimzidvelobiT, sakomunikacio dargis da internet-
provaiderebis Semosavlebi, bazarze moqmedi kompaniebi, 
momxmareblebi, 2001 wlidan moyolebuli, xasiaTdeba 
yovelwliurad zrdis tendenciiT. qarTuli internet-bazris 
analizi gviCvenebs, rom internetis aqtiuri auditoria Sedgeba 
15-dan 45 wlamde asakobrivi jgufisagan, romlebic Seadgenen 
mTliani internet-auditoriis 95 %-s. xolo internet-
momxmarebelTa birTvis 77 % aris studenti da umaRlesi 
ganaTlebis mqone.  
 saqarTveloSi internetis moxmarebis marketinguli 
kvlevisas gamovlinda, rom internetiT da kompiuteriT 
sargebloba ZiriTadad warmodgenilia samsaxuris da saxlis 
internet-arxebiT, SedarebiT naklebia saswavlo dawesebulebebis, 
internet-kafes, biblioTekiT da sxva gzebis meSveobiT 
internetis da kompiuteris moxmareba garkveuli saqmianobisaTvis. 
qarTveli internet-momxmareblebi upiratesobas aniWeben cifrul 
saabonento xazs DSL-s, xolo internet-kavSiris muSaobis 
xarisxze, internet-momxmarebelTa dakmayofilebis da loialobis 
done, mTlianobaSi dadebiTia.    
 saqarTvelos internet-momxmarebelTa bazris Camoyalibebis 
periodad SeiZleba miviCnioT, bolo 8-10 weli, Tumca ZiriTadi 
segmentis Seqmnas ufro naklebi istoria aqvs. faqtiurad bazarze 
internet-momxmareblebis birTvis mier internetis moxmarebis 
dro 2 welia. momxmareblebis ZiriTadi nawili (83 %) internetiT 
sargeblobs `yoveldRe~ da `xSirad~, dRe-RameSi saSualod 1-4 
saaTi, xolo kompiuteris moxmarebis intensivobis kvlevam aCvena, 
mas yoveldRiurad iyenebs 1-8 saaTis ganmavlobaSi. interesis 
sferoebia eleqtronuli fostis gagzavna/miReba, informaciis 
Zieba/daTvaliereba, gasarTobi da video-audio filmebiT 
sargebloba da sxva.  
 saqarTveloSi eleqtronuli biznesis perspeqtivebi 
ganisazRvreba eleqtronuli sagadasaxado sistemebis 
ganviTarebis doniT, romelic moicavs plastikuri baraTebis 
bazars da masTan dakavSirebul yovelgvar gaangariSebis 
formebs. es personificirebuli sagadasaxado instrumenti - 
plastikuri baraTebi saqarTvelosaTvis warmoadgenen 
ganviTarebis ZiriTad mamoZravebel Zalas globaluri 
eleqtronuli bazris saxiT. qarTveli internet-momxmareblebis 
aqtivoba eleqtronul bazarze gviCvenebs, rom ZiriTadi 
interesis sferos warmoadgens internet-maRazia, internet-banki, 
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fulad angariSsworeba, gadasaxadebis gadaxda, auqcioni, 
bileTebis dajavSna. 
 saqarTveloSi eleqtronuli bazris ganviTarebis 
SeswavlaSi saintereso segmentia qarTuli veb-gverdebis bazari, 
romelic sakmaod swrafad viTardeba, ixveweba, xdeba 
informaciuli da popularuli. kvlevisas Sefasda qarTuli veb-
saitebi, gamovlinda is uaryofiTi mxareebi, problemebi da 
rekomendaciebi, romlebic damaxasiaTebelia qarTuli veb-
gverdebis bazrisTvis.  
 naSromSi Seswavlilia internet-bazris roli, naCvenebia 
internet-momxmarebelTa, provaiderTa da saitebis, eleqtronuli 
vaWrobis zrdis dinamika msoflio bazarze. Catarebuli 
marketinguli kvlevis Sedegad gamovlenilia saqarTvelos 
internet-bazris specifika, qarTveli internet-momxmarebelTa 
qcevis Taviseburebani da dadgenilia ganviTarebis ZiriTadi 
tendenciebi. kvlevis safuZvelze gakeTebulia daskvna, rom 
saqarTvelos internet-bazris ganviTarebis tendenciebi sakmaod 
maRalia da xels Seuwyoben msoflio ekonomikur procesebSi 
qveynis CarTvas. 
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Problems and perspectives of electronic marketing 

development in Georgia 
 

R e s u m e  

 

       The modern information technologies have united and provided communications 

throughout the whole planet, promoted establishment of contacts and friendly 

relations, developed business relationships, realized scientific potentials and 

accomplished adjustments of political correlations. By its means it has become 

possible to turnover financial capital, information, industrial and labor resources   on a 

global scale for a short period of time. Just information technologies, first of all 

internet as a global net of sole system of correlated computers has become the 

foundation of the humanity development, which has changed the  life, relations and 

accordingly business of the peoples throughout the world. The computerization and 

internet prevalence have turned to be the strategic resource which defines 

development of states. It has become impossible without information existence and 

development of lively stuff. 

       Impact of information technologies on humanity has changed the process of 

production and service, rules of human way of life, thinking; have brought new 

peculiarities for the society. On modern stage the information emerged as a power 

though development of information technologies is acknowledged as the evolution 

indicator of the state. 

       The internet conditions the close integration into the world economic processes of 

spread and introduction of economic network, power market, competition and 

transparent business environment and investment sources. It is absolutely free, not-

controlled, anonymous, the space existed without censor and revision. The world 

states take care on regulation of its infrastructure: explorers-experts of the 

governments, private sector and communities. 

       In the Internet space are revealed the potential of  business activities additional 

models, turnover of new kind of economic products, realization of industrial 

processes, marketing, trade, settlements, data exchange, usage of communication 

technologies and creation of communication culture, establishment of usual and 

international scientific communications and internet-communication technologies as 

well. 

       Internet implemented the marketing transformation, which brought new 

peculiarities, features and priorities. And all of this have led us up new stage of the 

marketing development. Electronic marketing as a science arose together with 

development of internet network. Spread of internet network and information 

technologies have promoted the origin of this new trend. Internet and information 

technologies have become the main sphere for usage of  marketing knowledge. Along 

with this development the electronic marketing science is developing. 

       Creation  of `Trust Syndrome~ represents feature  of usage of business activation 

of electronic marketing, rate of competitive fighting and pragmatic calculation, 

maximalization of the customers access, coordination of natural change of 

requirements, obtaining information about requirements and analysis, and the 

company adaptation to the customers requirements. 
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       Electronic marketing has made formation of a new economic space. In this new 

economic space has originated the economic activities such as electronic commerce 

and electronic trade. Electronic trade has numerous priorities either for customers or 

sellers. The significant portion of electronic commerce total volume is held by 

industrial trade (B2B) and retail trade (B2C) and other business categories are less 

developed and accordingly their turnover scope is small. 

       The computer replaced the world economic processes, infrastructure, business 

environment, interrelations  on global scale, accelerated the globalization processes 

and has become the trigger of culture and progress. The modern computer facilities 

have radically changed the global picture in any activities of sphere of society. The 

state management, defense, economics, culture, education and other. The 

computerization of society has turned to be the state resource; the employment share 

in the information sphere is enlarging. The profile  and behavior of the modern buyer 

in various countries are defined by development of communication network and 

spread of personal computers. From the point of view of efficiency of information 

systems the companies are considered to be developed so much the less is difference 

between employment and quantity of computers. 

       The survey revealed, that the computer industry has been established and 

developed swiftly, for today the computer park enlists 1 bln computers. The global 

supplies of personal computers amounts to 239,4 mln units. The computer market, 

segment and audience, computer hourly, daily usage as a whole represent the essence 

of the sector as totally indicates to the most important role of the computer and the 

society computerization. 

       The global survey of internet market has revealed that the internet infrastructure 

and its resources is being increased. 

       Together with computer and network techs uninterrupted evolution is 

permanently raising the quantity of the internet customers. Though we should note the 

fact that boosting of international internet-audience  number is in direct connection 

with state development. 

       Aiming to study the development Georgian internet-market in 2007 we have 

conducted marketing survey. The survey was carried out throughout Georgia. There 

were studied the issues like Georgian internet-providers market, Georgian internet 

market, using of internet, computers and peculiarities of customers behavior in 

Georgia.  The relations of respondents to the usage of internet resources in the 

Georgian electronic market. 

       The sector of Georgian electronic communications is distinguished by economic 

attraction, revenues of communication fields and internet-providers. The companies 

activation in the market, customers since 2001 are characterized by yearly boosting 

tendency. 

       The analysis of Georgian internet-market shows that the active audience of the 

internet consists of a group from 15 to 45 years old persons who compose 95 % of the 

whole internet audience. And  77 % of the core internet users are students and those 

with higher education. 

       While marketing survey of internet-users in Georgia has been revealed that usage 

of internet and computer is mainly represented by  the office and home internet 

channels; computer consuming rate is comparatively less in the training entities, 

internet-café, libraries and etc., for certain activities. The Georgian computer-users 

give priority o digital subscribers line DSL, though the level of meeting to the 

requirements internet users and quality of internet communications  as a whole is 

positive. 
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       The period of establishment of the market of Georgian internet users may be 

considered the last 8-10 years, though the creation of the core segment has much less 

history. The core users total internet consumption period – only 2 years. The core 

portion of the users (83 %) has daily working and frequently 1-4 hours through 

overnight.  

       The computer usage intensity survey displayed 1-8 hours daily. The interest 

sphere involves mainly e-mail/sending/receipt, searching, games, video-audio movies 

and other. 

       The perspectives of the electronic business in Georgia are defined by the 

development level of electronic payment systems, which covers the plastic cards 

market and any calculation forms in this connection. This personified payment 

instrument – plastic cards represents the main motivation power for Georgia through 

global electronic market. Activation of Georgian internet-users on the electronic 

market shows that the main sphere of interest focuses on internet-shop, internet-bank, 

money settlements, payments, auction, reservation of tickets. 

       The most interesting segment in study of development of the Georgian electronic 

market is represented by Georgian Web-Page market, which is developing quite 

swiftly, becoming perfect, informative and popular. Upon survey has been assessed 

Georgian Web-Sites, were exposed the negative sides, problems, references that 

feature Georgian Web-page market. 

       In the theses has been studied the internet-market role. There are displayed the 

dynamics of boost of internet-users, providers, sites and electronic trade in the global 

market. As a result of conducted marketing survey has been exposed the Georgian 

internet-market specific features, peculiarities of Georgian internet-users behavior and 

has been stated the main tendencies of development. On the base of research there was 

made conclusion that the development tendencies of Georgian internet-market are 

quite positive and they will supposedly promote inclusion of the country in the global 

economic processes.  

        

 

 

 

 

 

 

 

 

 

 

 

 



xi 

S i n a a r s i 

 Sesavali------------------------------------------------------ 17 

 literaturis mimoxilva--------------------------- 23 

1. Sedegebi da maTi gansja---------------------- 31 

Tavi 1. eleqtronuli marketingis arsi da 
misi roli biznesSi------------------------------ 31 

1.1. eleqtronuli marketingis gamoyenebis 

Taviseburebani da problemebi------------------------- 
 
31 

1.2. eleqtronuli marketingis saSualebebi da 

Sefasebis meTodika----------------------------------------- 
 
47 

Tavi II. msoflios internet-bazris 
ganviTarebis tendenciebi 
Tanamedrove etapze------------------------------- 

 
 
 
61 

2.1. kompiuteris msoflio bazari-------------------------- 61 
2.2. msoflio internet-bazris kvleva-------------------- 64 

2.3. kompiuteris da internet-momxmarebelTa 

msoflio bazris segmentacia--------------------------- 
 
76 

2.4. eleqtronuli biznesis ganviTarebis 

Tanamedrove tendenciebi msoflioSi--------------- 
 
87 

Tavi III. saqarTvelos eleqtronul bazarze 
internet-momsaxurebisadmi 
momxmarebelTa damokidebulebis 
marketinguli kvleva---------------------------- 98 

3.1. saqarTvelos internet-provaiderebis bazris 

marketinguli kvleva-------------------------------------- 
 
98 

3.2.  saqarTvelos internet-momxmarebelTa bazris 

segmentacia---------------------------------------------------- 
 
110 

3.3. saqarTvelos eleqtronul bazarze internetis 

moxmarebis marketinguli kvleva--------------------- 
 
115 

3.4. saqarTvelos eleqtronul bazarze internet-
resursebisadmi momxmarebelTa 

damokidebulebis kvleva--------------------------------- 

 
 
128 

3.5. saqarTveloSi kompiuteris momxmarebelTa 

bazris marketinguli kvleva--------------------------- 
 
142 

2. daskvnebi--------------------------------------------------- 151 

 gamoyenebuli literatura------------------------ 161 
 

 

 

 

 

 



xii 

cxrilebis nusxa 
 
 
 
 

1. cxrili 1 _ marketingSi internetis gamoyenebis sferoebi 
 

2. cxrili 2 _ personaluri kompiuterebis msoflio miwodeba 
2006w (mln. erTeuli, procentobiT) 

 
3. cxrili 3 _ personaluri kompiuterebis miwodeba 

msoflioSi da aSS-Si  2005-2009 ww (mln. erTeuli) 
 

4. cxrili 4 _ popularuli internet-momsaxurebis 
provaiderebis oceuli qveynebis mixedviT 
 

5. cxrili 5 _ 30 popularuli evropuli saiti (mln.) 
 

6. cxrili 6 _ DSL-is moxmarebaSi msoflios lideri oceuli 
qveyana (aTasi)  
 

7. cxrili 7 _ msoflios mosaxleobis asakobrivi struqtura 
(2005w) 
 

8. cxrili 8 _ msoflio internet-momxmareblebis raodenoba 
regionebis mixedviT (2007w) (procentobiT) 
 

9. cxrili 9 _ mosaxleobis saerTo raodenobidan yvelaze 
maRali internet-moxmareba msoflios regionebis mixedviT 
(2006w) 
 

10. cxrili 10 _ msoflio internet-bazarze gavrcelebuli 
enebis aTeuli (2006w) 
 

11. cxrili 11 _ msoflioSi eleqtronuli komerciis zrdis 
tempi 2000-2004 ww (mlrd. dolari)  

 

12. cxrili 12 _ msoflioSi eleqtronuli komerciis (B2В) 
seqtoris Semosavlebi (mlrd. dolari) 

 

13. cxrili 13 _ kontinentebSi eleqtronuli komerciis (B2В) 

seqtoris Semosavlebi (mlrd. dolari) 
 

14. cxrili 14 _ eleqtronuli vaWrobis mdgomareoba evropis 
qveynebSi (procentobiT) 

 

15. cxrili 15 _ saqarTvelos sakomunikacio bazris 
Semosavlebi 2000-2006 wlebSi (mln. lari) 



xiii 

16. cxrili 16 _ qarTveli momxmareblebis mier internet-
kavSiris Sefaseba (procentobiT) 

 
17. cxrili 17 _ internet-kavSiris muSaobis Sefaseba 

Tbilisisa da regionebis respondentTa mier (procentobiT) 
 

18. cxrili 18 _ internet-momxmareblebis miznebis da 
interesTa sferoebis struqtura da maTi xvedriTi wili 
(procentobiT) 
 

19. cxrili 19 _ qarTul internet-bazarze popularuli veb-
gverdebi (procentobiT) 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



xiv 

diagramebis nusxa 
 
 
 

1. diagrama 1 _ telekomunikaciis bazarze internet-
momsaxurebis garemo (procentobiT) 

 

2. diagrama 2 _ msoflios internet-momxmarebelTa raodenoba 
(mln.kaci) 

 
3. diagrama 3 _ internetSi daSvebis gavrcelebuli arxebi 

saqarTveloSi (procentobiT) 
 

4. diagrama 4 _ Tbilissa da regionebSi internet-arxebis 
gavrcelebis masStabebis Sefardeba respondentTa saerTo 
raodenobasTan (procentobiT) 

 
5. diagrama 5 _ Tbilisisa da regionebis internet-

momxmarebelTa ganaTlebis done sqesobrivi niSnis mixedviT 
(procentobiT) 

 
6. diagrama 6 _ Tbilissa da regionebSi internet-

momxmarebelTa Semosavlebis struqtura respondentTa 
mTlian raodenobasTan da calkeul segmentTan mimarTebiT 
(procentobiT) 
 

7. diagrama 7 _ Tbilisisa da regionebis momxmarebelTa 
internetiT sargeblobis ZiriTadi adgilebi respondentTa 
saerTo raodenobasa da calkeul segmentTan mimarTebiT 
(procentobiT) 

 
8. diagrama 8 _ Tbilissa da regionebSi internet-

momxmarebelTa informirebulobis arxebi (procentobiT) 
 

9. diagrama 9 _ internet-moxmarebis intensivoba Tbilissa da 
regionebSi (procentobiT) 

  
10. diagrama 10 _ Tbilisis da regionebis momxmareblebis mier 

Tvis manZilze internetiT sargeblobis intensivoba 
(procentobiT) 

 
11. diagrama 11 _ Tbilisisa da regionebis momxmareblebis mier 

yovelkvireuli internet-moxmareba (procentobiT) 
 

12. diagrama 12 _ dRe-RameSi internetis saaTobrivi moxmareba 
Tbilisisa da regionebis momxmarebelTa mier (procentobiT) 
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13. diagrama 13 _ Tbilisisa da regionebis momxmareblebis mier 
internet-momsaxurebaze daxarjuli Tanxebi (procentobiT) 

 
14. diagrama 14 _ Tbilissa da regionebis momxmareblebis mier 

internetSi enebis gamoyenebis aqtivoba respondentTa 
saerTo raodenobasa da calkeul segmentTan mimarTebaSi 
(procentobiT) 

 
15. diagrama 15 _ Tbilissa da regionebSi eleqtronuli fostis 

gavrceleba (procentobiT) 
 

16. diagrama 16 _ Tbilisis da regionebis momxmareblebSi 
plastikuri baraTebis ganawileba (procentobiT) 

 
17. diagrama 17 _ internet-momsaxurebis aqtivoba Tbilissa da 

regionebSi respondentTa saerTo raodenobasa da 
plastikuri baraTebis bazris segmentTan mimarTebaSi 
(procentobiT) 

 
18. diagrama 18 _ Tbilisisa da regionebis momxmarebelTa mier 

veb-gverdebis Sefaseba (procentobiT) 
 

19. diagrama 19 _ Tbilisisa da regionebis momxmareblebis mier 
kompiuteris gamoyenebis adgili respondentTa saerTo 
raodenobasa da calkeul segmentTan damokidebulebaSi 

 
20. diagrama 20 _ Tbilisis da regionebis respondentTa Soris 

kviris ganmavlobaSi kompiuteriT sargeblobis Tanafardoba 
 

21. diagrama 21 _ Tbilisisa da regionebis momxmareblebis mier 
kompiuteris saaTobrivi moxmareba respondentTa saerTo 
raodenobasa da calkeul segmentebTan mimarTebaSi 
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madliereba 
 

 
 minda didi madliereba gamovxato Cemi Zvirfasi 

maswavleblisa da sadisertacio Temis xelmZRvanelis, ekonomikis 

mecnierebaTa doqtoris, profesor nugzar Toduas mimarT. 

uzomod didia misi Rvawli Cemi, rogorc mecnierisa da pedagogis 

aRzrdasa da CamoyalibebaSi, am sadisertacio naSromis 

konsultaciebSi, mniSvnelovani sadisertacio literaturis 

moZiebisa da ganxilvaSi. gansakuTrebuli daxmarebisa da 

TanadgomisaTvis gamovxatav Cems did mokrZalebas baton nugzar 

Toduas mimarT. aseve did madlierebas gamovxatav Cemi 

kolegebisa da TanamSromlebis mimarT. 
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Sesavali 

 

 problemis aqtualuroba. axal aTaswleulSi 

eleqtronulma bazarma moaxdina msoflio ekonomikis 

reorganizacia, Seqmna axali socialuri, ekonomikuri da 

politikuri tendenciebi, moitana msoflio wesrigi, axali 

doqtrinebi, Camoayaliba Tanamedrove sazogadoeba da 

civilizacia, romlebmac, saboloo jamSi, kacobriobis progresi 

da msoflio qveynebis ganviTareba ganapirobes.   

 internetma Secvala msoflio ekonomikuri procesebi, 

infrastruqtura, saqmiani garemo, adamianTa Soris 

urTierdamokidebuleba, daaCqara globalizaciis procesebi da 

gaxda sazogadoebrivi progresis mamoZravebeli Zala. interneti 

SeiWra adamianTa saqmianobis yvela sferoSi, rogoricaa  

saxelmwifos marTva, Tavdacva, ekonomika, kultura, ganaTleba da 

sxva. sazogadoebis kompiuterizacia iqca qveynis resursad. 

amitom mniSvnelovnad izrdeba msoflios masStabiT 

informaciul sferoSi dasaqmebulTa xvedriTi wili. 

 interneti, rogorc informaciuli teqnologiebis Ria 

poligoni da globaluri eleqtronuli qseli, teqnikuri, 

socialuri, ekonomikuri da komerciuli fenomenia. igi aris 

unikaluri sistema, romelic, amave dros,  marketingis efeqtur 

garemos da saSualebas warmoadgens. internet-bazris  

aRmocenebis  Sedegad Seiqmna eleqtronuli biznesis mZlavri 

dargi.     

 saqarTveloSi eleqtronuli bazris Camoyalibebam, 

sainformacio-sakomunikacio teqnologiebis Seqmnam, 

informaciuli sistemebisa da teqnologiebis damkvidrebam, 

postkomunistur qveynebSi mimdinare movlenaTa gamo, Zalian 

daigviana. Aamitom, ganviTarebis doniT, qarTuli eleqtronuli 

bazari msoflio masStabebs mkveTrad CamorCeba, magram 

marketinguli kvlevebis safuZvelze bazris formirebis 

aucilebloba ukve arsebobs. aRniSnuli problemis aqtualobam, 
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qarTul samecniero literaturaSi am problemis arasakmao 

gaSuqebam, agreTve dasaxuli amocanebis mecnieruli Seswavlis, 

daskvnebisa da winadadebebis praqtikuli gamoyenebis 

aucileblobam ganapiroba sadisertacio Temis arCevani da 

kvlevis mimarTuleba.   

    problemis Seswavlis mdgomareoba. qarTuli eleqtronuli 

bazari Canasaxovan mdgomareobaSia. kvlevebis Catarebis 

gamocdileba faqtiurad ar arsebobs da amdenad, kvleva am 

TvalsazrisiT axalia da unikaluri. naSromTa simciris 

miuxedavad, igi cariel niadagze ar dgas. bazris marketingul 

kvlevas eZRvneba ucxoel mecnierTa mravali gamokvleva. maT 

Soris aRsaniSnavia l.bunis, d.kurtcis, o.kobelevis, f.kotleris, 

u.hensonis, i.uspenskis, v.greCkovis, t.dankos, n.zavialovis, 

v.aleqsuninis, v.rodiginas, g.CerCilis da sxvaTa 

Sromebi.Mmarketinguli kvlevis problemebs sayuradRebo Sromebi 

miuZRvnes qarTvelma profesorebma: g.berulavam, e.baraTaSvilma, 

e.bolokaZem, n.Toduam, q.marSavam, g.papavam, g.SublaZem, 

g.julayiZem, g.joliam da sxvebma. informaciuli teqnologiebis 

Seswavlis saqmeSi mniSvnelovani wvlili aqvs Setanili qarTvel 

swavlul ekonomistebs, profesorebs l. Ciqavas, m. maRraZes da 

sxvebs, magram qarTul ekonomikur literaturaSi dRemde 

naklebadaa Seswavlili saqarTvelos eleqtronuli bazris 

marketinguli kvlevis sakiTxebi. saqarTvelos eleqtronuli 

bazris sxvadasxva aqtualuri sakiTxebi, Cvenis azriT, kvlavac 

saWiroeben saTanado mecnierul Seswavlas, Sesabamisi daskvnebis 

gakeTebas da rekomendaciebis SemuSavebas. Cven SevecadeT 

SeZlebisdagvarad Segvevso es xarvezebi.  

 kvlevis mizani da amocanebi. kvlevis ZiriTadi mizania 

saqarTveloSi eleqtronuli marketingis ganviTarebis 

problemebis, internet-bazris ganviTarebis tendenciebis 

Seswavla da momxmarebelTa moTxovnilebebis gamovlena, 

romelSic gaTvaliswinebuli iqneba dargis ekonomikuri Sinaarsi 
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da misi gavlena qveynis ekonomikaze. kvlevis miznidan 

gamomdinare, dasmulia Semdegi ZiriTadi amocanebi: 

 marketingis, rogorc kvlevis meTodologiuri safuZvlis, 

adgilisa da rolis gansazRvra eleqtronul  biznesSi; 

 eleqtronuli marketingis saSualebebisa da qarTul 

biznesSi eleqtronuli marketingis efeqturi gamoyenebis 

Sefasebis ZiriTadi kriteriumebis dadgena; 

 kompiuteris msoflio bazris Seswavla; 

 msoflio internet-bazris Seswavla-analizi; 

 msoflio eleqtronuli biznesis arsebuli mdgomareobis 

Seswavla da  ganviTarebis tendenciebis gamovlena; 

 saqarTvelos internet-provaiderTa bazris marketinguli 

gamokvleva da Tbilissa da regionebSi momxmareblebis mier 

internet-momsaxurebis Sefaseba; 

 saqarTvelos eleqtronul bazarze internet-momxmarebelTa 

bazris marketinguli gamokvleva; 

 internetisa da kompiuteris moxmarebasTan 

damokidebulebaSi qarTveli momxmareblebis qcevis 

Taviseburebebis gansazRvra; 

 saqarTvelos eleqtronul bazarze internet-

resursebisadmi momxmarebelTa damokidebulebis dadgena da 

arsebuli problemebis gamovlena; 

 Catarebuli marketinguli kvlevebis safuZvelze 

saqarTveloSi internet-bazris ganviTarebis tendenciebis 

dasaxva. 

      kvlevis sagani da obieqti. sadisertacio naSromis kvlevis 

sagania eleqtronuli marketingis umniSvnelovanesi problemis – 

bazris marketinguli kvlevis sakiTxebi. kvlevis obieqtia 

saqarTvelos eleqtronuli bazari zogadad da konkretulad, 

saqarTvelos internet-provaiderebisa da internet-momxmarebelTa 

bazari, agreTve saqarTveloSi  internetisa da kompiuteris  
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moxmarebis, internet-resursebisadmi momxmarebelTa 

damokidebulebis marketinguli kvlevis sakiTxebi. 

 kvlevis Teoriuli da meTodologiuri safuZvlebi. kvlevis 

Teoriuli da meTodologiuri safuZvelia Tanamedrove 

ekonomikuri Teoriis, agreTve zogadi marketingisa da 

eleqtronuli marketingis Teoriis ZiriTadi debulebebi, 

koncefciebi. naSromSi gamoyenebulia  internet-bazris Sesaxeb 

arsebuli gamokvlevebi da publikaciebi, eqspertebis, 

saerTaSoriso kvleviTi organizaciebis mier miRebuli 

rekomendaciebi. naSromis informaciuli wyaroa anketuri 

gamokiTxvis masalebi, saerTaSoriso ekonomikuri Jurnalebi, 

saqarTvelos erovnuli bankis wliuri angariSebi, saqarTvelos 

komunikaciebis erovnuli komisiis wliuri angariSebi, 

statistikis saxelmwifo departamentis statistikuri krebulebi, 

saqarTvelos kanonebi, saministroebis da uwyebebis monacemebi, 

saqarTvelos gaeros asociaciis da SvedeTis gaeros asociaciis 

angariSebi. kvlevisas gamoyenebulia analizis, Sedarebis, 

statistikuri da sxva meTodebi. Mmarketingul kvlevaSi 

gamoviyeneT raodenobrivi kvlevis meTodebi. 

     kvlevis mecnieruli siaxle. Ddisertacia warmoadgens 

saqarTvelos eleqtronuli bazris SeswavlaSi pirvel 

kompleqsur gamokvlevas. sadisertacio naSromis mecnierul 

siaxleTa Soris aRsaniSnavia Semdegi: 

  Seswavlilia eleqtronuli marketingis gamoyenebis 

Taviseburebebi da Camoyalibebulia RonisZiebebi, romlebic 

uzrunvelyofen eleqtronul  bazarze marketinguli 

gadawyvetilebebis miRebas; 

   Camoyalibebulia eleqtronuli marketingis 

sargeblianobis Sefasebis ZiriTadi kriteriumebi 

saqarTvelos bazarze momuSave kompaniebisa da qarTveli 

momxmareblebisaTvis; 

   sxvadasxva analitikuri kompaniebisa da literaturuli 

masalebis Seswavlis safuZvelze gaanalizebulia 
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kompiuterisa da internetis momxmarebis msoflio bazari 

da gamovlenilia maTi ganviTarebis ZiriTadi tendenciebi 

Tanamedrove etapze; 

   gamovlenilia eleqtronuli biznesis ganviTarebis 

Tanamedrove tendenciebi msoflioSi; 

   Catarebulia saqarTvelos internet-provaiderebis bazris 

marketinguli kvleva, dadgenilia internetSi daSvebis 

ZiriTadi arxebi rogorc mTlianad saqarTveloSi, ise mis 

calkeul regionebSi; 

   marketinguli kvlevebis safuZvelze miRebulia qarTvel 

momxmarebelTa mier internet-momsaxurebis Sefasebis 

Sedegebi;  

   saqarTvelos internet-momxmarebelTa bazris segmentacia 

Catarebulia sxvadasxva niSnis mixedviT, romelze 

dayrdnobiT  dadgenilia qarTvel internet-momxmarebelTa  

saerTo damaxasiaTebeli niSnebi da Taviseburebebi; 

   gamovlenilia saqarTvelos eleqtronul  bazarze 

qarTveli momxmareblebis mier internetiT sargeblobisa da 

dainteresebis  Taviseburebani; 

  Seswavlilia saqarTvelos eleqtronul bazarze internet-

resursebisadmi qarTveli momxmareblebis damokidebuleba, 

romlis safuZvelze SemuSavebulia saqarTveloSi 

eleqtronuli bazris ganviTarebis xelSemwyobi 

RonisZiebebi;  

   Sefasebulia qarTuli internet-bazari, gamovlenilia 

problemebi da dasaxulia maTi gadaWris gzebi, romlebic 

xels Seuwyoben saqarTveloSi internet-bazris 

ganviTarebas; 

   gamovlenilia tendenciebi qarTveli momxmareblebis mier 

kompiuteris gamoyenebis, xelmisawvdomobisa da 

sargeblianobis mixedviT, romelTa safuZvelze 

Camoyalibebulia saqarTveloSi kompiuteris bazrisa da 
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qveynis kompiuterizaciis ganviTarebis ZiriTadi 

tendenciebi; 

  gakeTebulia daskvnebi kompiuteris qarTvel momxmarebelTa 

qcevisa da motivaciis Sesaxeb. 

      naSromis Teoriuli da praqtikuli mniSvneloba. kvlevis 

Sedegebi SeiZleba gamoyenebuli iqnes samTavrobo organoebis 

mier sainformacio da sakomunikacio teqnologiebis sferoSi 

saxelmwifo programebis SemuSavebisa da eleqtronuli bazris 

regulirebisaTvis. Kkvlevis Sedegebi gamoadgebaT eleqtronuli 

biznes warmomadgenlebs strategiuli dagegmvisa da 

marketinguli programebis SedgenisTvis. Catarebuli kvlevebisa 

da analizis Sedegebi xels Seuwyoben internet-provaiderebs 

miizidon loialuri momxmareblebi. naSromi daexmareba 

marketingis specialobis magistrantebs da doqtorantebs da sxva 

dainteresebul pirebs marketinguli problemebis ufro 

safuZvlian SeswavlaSi.    

     kvlevis Sedegebis aprobacia da publikacia. sadisertacio 

naSromi ganxiluli da mowonebul iqna ivane javaxiSvilis 

saxelobis Tbilisis saxelmwifo universitetis ekonomikisa da 

biznesis fakultetis marketingis mimarTulebis sxdomebze (2007 

wlis  seqtemberi, 2008 wlis  ivnisi), agreTve saqarTvelos 

ekonomikur mecnierebaTa akademiis sxdomaze (2008 wlis 27 ivnisi). 

naSromis ZiriTadi debulebebi, winadadebebi da rekomendaciebi 

mocemulia avtoris mier gamoqveynebul 4 mecnierul naSromSi, 

romelTagan 3 recenzirebad da referirebad JurnalebSia 

dabeWdili.   

    sadisertacio naSromis moculoba da struqtura. 

sadisertacio naSromis moculoba Seadgens kompiuterze nabeWd 

166 gverds da Sedgeba Sesavlis, sami Tavis, daskvnebisa da 

winadadebebisgan. teqstSi CarTulia 19 cxrili da 21 diagrama. 

naSroms darTuli aqvs 128 dasaxelebis gamoyenebuli 

literaturis sia. 
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1. literaturis mimoxilva 
 

  
 
 disertaciaSi ganxiluli Temis garSemo, bolo periodSi, 

gamoqveynebulia Semdegi ZiriTadi samecniero Sromebi: 

 Кобелев  О.А. Электронная Коммерция. Учебное пособие. Mocквa.Изд-

во ,,Дащков и К~. 2006. - 683 c. 

 saxelmZRvaneloSi ganxilulia eleqtronuli komerciis 

adgili da roli Tanamedrove msoflioSi, mTavari yuradReba 

aqvs daTmobili eleqtronuli komerciis sistemebs, masze moqmed 

faqtorebs, problemebis analizs, gaSuqebulia eleqtronuli 

marketingis arsi, instrumentebi, eleqtronuli marketingis 

instrumentebis maxasiaTeblebi, eleqtronuli komerciis 

efeqturoba, ganviTarebis tempebi, problemebi da perspeqtivebi. 

 Алексунин.  В.А., Родигина. В.В.  Электронная коммерциия и маркетинг 

в  интернете. Учебное пособие.  Mocквa. Изд-во ,,Дащков и К~. 2005.- 216 c. 

 saxelmZRvaneloSi gaSuqebulia eleqtronuli bazari, misi 

arsi da roli, marketingi internetSi, misi amocanebi da 

Taviseburebebi, marketinguli kvlevebi internetSi, 

gaanalizebulia eleqtronuli marketingis iuridiuli 

uzrunvelyofa. literaturaSi daxasiaTebulia informaciuli 

sistemebis upiratesobebi, ganxilulia savaWro, 

saangariSsworebo, turistuli, saganmanaTleblo, internet-

bankingis sistemebis gamoyenebis upiratesobebi. 

 Бун Л., Куртц Д., Современный Маркетинг. Пер. с англ. 11-ое изданиe.  

Mocквa. Изд-во `юнити~. 2005. - 994 c. 

 saxelmZRvaneloSi moTxrobilia marketingis principebi, 

koncefciebi, strategia. ganxilulia winwawevis inovaciuri 

saSualebebi, integrirebuli marketinguli komunikaciebi. 

gaSuqebulia momxmarebelTan urTierTobis marTva, 

daxasiaTebulia eleqtronuli komercia, eleqtronuli 

marketingi, interneti, gaanalizebulia eleqtronuli komerciis 

maxasiaTeblebi, eleqtronuli komercia da ekonomika, internetis 
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funqciebi, onlain-sazogadoeba, ganxilulia eTikuri 

winaaRmdegobebi internetSi da Tanamedrove eTikis sakiTxebi 

marketingSi. 

 Данько Т.П., Завьялова Н.Б. Электронный маркетинг, Изд-во `ИНФРА-

М~. Mocквa. 2003.-377 c. 

 saxelmZRvaneloSi gaanalizebulia eleqtronuli 

marketingis arsi, mizani da funqciebi, ganviTarebis 

perspeqtivebi, Tanamedrove informaciuli da satelekomunikacio 

teqnologiebi. wignSi ganixileba marketinguli saqmianobis 

Taviseburebebi eleqtronul bazarze, eleqtronuli biznesi, misi 

struqtura da modelebi, didi yuradReba aqvs daTmobili 

marketingis funqciebs internet-qselSi. 

 Успенский И.В. Интернет-маркетинг. Санкт-Петербург. Изд-во 

`СПГУЭиф~. 2003 .- 370 c. 

 saxelmZRvaneloSi gadmocemulia marketingis organizaciis  

Teoriuli da meTodologiuri safuZvlebi internetSi, 

ganxilulia internetis sayovelTao gavrcelebis tendencia, 

Tanamedrove informaciuli teqnologiebis ganviTareba, 

marketingis ganviTarebis etapebi da internet-marketingis 

Taviseburebebi, eleqtronuli biznesis kategoriebi, 

daxasiaTebulia internet-qselis mowyobiloba, samsaxuri, 

usafrTxoebis uzrunvelyofis meTodebi, angariSsworebis 

internet-sistemebi, klientebTan urTierTobis marTva, 

gaSuqebulia internet-garemoSi internet-marketingis sistema, 

marketinguli kvlevebis organizacia, sasaqonlo, safaso, 

ganawilebis da komunikaciis politikis agebis sakiTxebi. 

 Хэнсон У. Internet-маркетинг, учеб. пособие для студ. вузов. Пер. с англ. 

под ред. Ю.А. Цыпкина. - М.: `Юнити~, 2002.- 527 c. 

 damxmare saxelmZRvaneloSi ganxilulia internetis garemo, 

biznesis warmoebisTvis web-SesaZleblobebi da gamoyeneba, 

gaanalizebulia Tanamedrove marketingi da teqnologiebi, 

cifruli samyaro, cifruli procesebi, cifruli garemo, 

daxasiaTebulia marketingi rogorc cifruli procesi, 
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marketingi qseliT, momxmarebelTa onlain qceva, onlain reJimSi 

problemebis gadawyveta, personalizacia, qselSi axali 

produqciis SemuSaveba, brendis formireba, onlain sazogadoeba, 

faswarmoqmna onlain samyaroSi, eleqtronuli komercia, 

internet-marketinguli gegmebi.   

 Холмогоров В. Интернет-маркетинг. Краткий курс. Второе издание.  

Санкт-Петербург. Изд-во `Питер~.2002 .- 272 c. 

 saxelmZRvaneloSi daxasiaTebulia internet-marketingis 

amocanebi, Sefasebulia msoflio qselis auditoria, ganxilulia 

ruseTis internet-bazarze da saerTaSoriso internet-bazarze 

arsebuli mdgomareoba, msoflios eleqtronuli komerciis 

bazari, yidvaze moqmedi faqtorebi, mocemulia informaciis 

Ziebis meqanizmebi, marketinguli kvlevebis meTodika, e-mail 

marketingi, wignSi warmodgenilia sakiTxebi web-saitze, 

internetSi winwawevaze, banerul reklamaze, sareklamo kampaniis 

efeqturobaze, gaanalizebulia eleqtronuli angariSsworebis 

sistema, eleqtronuli vaWrobis sistema, virtualuri birJa.  

 Гейтс Б. Дорога в будущее . Пер. англ. М.: Изд. `Рус. ред.~ ТОО `Channel 

Trading Ltd~, 1996.— 312 с.  

 eleqtronul wignSi avtors ganxiluli aqvs cifruli 

teqnologiebiT msoflios cvlileba, mkafiod Camoyalibebulia 

da asaxuli informaciuli saukune, kompiuteruli industria, 

avtori personalur kompiuters ganixilavs rogorc 

informaciuli saukunis instruments, ZiriTad yuradRebas 

amaxvilebs informaciul magistralze, dasaxuli aqvs aqtualuri 

problemebi da SemuSavebuli aqvs konkretuli  winadadebebi. 

 leJava g. `kavSirgabmulobis sferoSi liberalizaciisa da 

privatizaciis procesebis Tanmxlebi problemebi da negatiuri 

tendenciebi saqarTveloSi~. Tra CCC-Si warsadgenad gankuTvnili 

mcire proeqtis farglebSi Sesrulebuli gamokvleva. 

http://www.traccc.cdn.ge  

 analitikur gamokvlevaSi Sefasebulia saqarTvelos 

satelekomunikacio sfero, kavSirgabmulobis sferoSi arsebuli 

http://www.traccc.cdn.ge/
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liberalizaciis da privatizaciis procesi, satelekomunikacio 

sferoSi ganviTarebuli negatiuri movlenebi, ganxilulia 

satelekomunikacio momsaxurebis infrastruqtura, samomxmareblo 

segmentebi, regulirebis saSualebebi, gaanalizebulia 

satelekomunikacio sferoSi mimdinare dadebiTi tendenciebi. 

 Жичкина А.Е. Методология, теория и практика психологических 

исследований в сети Интернет. 2007. http://surveys.org.ua/content/view/46/36/ 

 statiaSi ganxilulia internet-qselSi fsiqologiuri 

kvlevis Taviseburebebi, rogorc kvlevis axali tipi, misi 

mimzidveloba, Rirsebebi, qselSi kvlevis uaryofiTi mxareebi, 

gaanalizebulia respondentis amorCevis efeqturi formirebis da 

araefeqturi formirebis gzebi. 

 Туватова В.Е. Использование интернет-технологий в маркетинге 

туризма. Журнал  `Маркетинг в России и за рубежом~. 2005. №2 . 

 statiaSi gadmocemulia internet-teqnologiebis gamoyeneba 

turizmis industriaSi, ganxilulia internetis SesaZleblobebi, 

potenciali, funqciebi, SemoTavazebulia eleqtronuli 

marketingis politikis ganxorcieleba veb-saitiT, 

daxasiaTebulia saitis SesaZleblobebi da Rirsebebi. 

 Садриев Д.С., Садриев Р.Д. Брендинг в деятелъности компаний, 

работающих на локальных  рынках. журнал `Маркетинг в России и за 

рубежом~. 2005. №5.   

 statiaSi ganxilulia klasikuri marketinguli strategia, 

warmodgenilia marketinguli startegiis axali midgomebi da 

Tanamedrove marketinguli gegma, warmodgenilia kompaniis 

warmatebis safuZveli Zlieri brendis da codnieri brend-

menejmentis saxiT.  

 Голубков Е.П. Современные тенденции развития маркетинга. журнал 

`Маркетинг в России и за рубежом~. 2004. №1.  

 statiaSi gadmocemulia marketinguli saqmianobis 

SesaZleblobebis cvlilebebi, ganxilulia kompaniis mizani _ 

momxmareblis Seqmna, marketingis mimarTuleba momxmareblis 

problemis gadawyvetaze, gaanalizebulia marketinguli 

http://surveys.org.ua/content/view/46/36/
http://dis.ru/im/annotations.shtml?mag_code=market&mag_year=2005&mag_number=2
http://www.dis.ru/magaz/annotations/2005/5
http://www.dis.ru/magaz/annotations/2005/5
http://www.dis.ru/magaz/annotations/2005/5
http://www.dis.ru/market/
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komunikaciis ganviTarebis tendenciebi, marketingis mzardi roli, 

Tanamedrove marketingis praqtika, biznesis marTvis cvlilebebis 

pirobebSi axali saxis marketingis ganviTareba, formulirebulia 

marketologis Tanamedrove moTxovnebi. 

 Сарычева А.В. Спам и E-mail маркетинг: сходства и различия. журнал 

`Маркетинг в России и за рубежом~. 2004. №4.  

 statiaSi ZiriTadi yuradReba gamaxvilebulia E-mail 

marketingze, mocemulia misi arsi, gamoyenebis variantebi, 

gaanalizebuli da daxasiaTebulia spami, misi arsi, gamoyenebis 

Taviseburebani.   

 Гречков В.Ю. Современное состояние и перспективы электронной 

коммерции (маркетинговый подход). Журнал `Маркетинг в России и за 

рубежом~. 2003. №6. 

 statiaSi gaSuqebulia eleqtronuli komerciis arsi, 

mimarTulebebi. avtori eleqtronuli komerciis ZiriTad 

instrumentad ganixilavs web-saits, aanalizebs marketinguli 

politikis formirebis sakiTxebs eleqtronuli marketingis 

kompleqsis koncefciis CarCoebSi.  

 Климович Л. Электронная коммерция в интернационализации 

предпринимательской деятельности. Журнал `Международное права и 

международные отношения~. 2003. №1. 

 statiaSi mocemulia eleqtronuli komerciis ganviTarebis 

problemebi, misi gavlena samewarmeo saqmianobaze da 

konkurentunarianobaze. daxasiaTebulia saerTaSoriso biznesis 

garemos cvlileba informaciuli teqnologiebis ganviTarebis 

pirobebSi, mcire da saSualo sawarmoebis mier eleqtronuli 

komerciis modelebis gamoyeneba, moyvanilia kompaniebis mier 

eleqtronuli komerciis gamoyenebis dadebiTi da uaryofiTi 

mxareebis analizi.   

 Мешалкина Ю.В. Поставщики маркетинговой информации, 

журнал  `Маркетинг в России и за рубежом~. 2004. №1.   

http://mavriz.ru/
http://mavriz.ru/
http://www.dis.ru/market/
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 statiaSi ganxilulia marketinguli informacia, interneti, 

rogorc mniSvnelovani marketinguli informaciis wyaro, 

internetis potenciuri SesaZleblobebi. 

 Рублевская Ю.В., Рублевский Р.В., Попов Е.В. Стратегии развития 

отраслевых Интернет-ресурсов. журнал `Маркетинг в России и за рубежом~. 

2002.  №2. 

 statiaSi ganxilulia organizaciebis saqmianobaSi 

internet-teqnologiebis strategiuli dagegmvis procesis 

modeli, gansazRvrulia informaciuli resursebis 

konkurentunarianobis cvlilebebi, konkurentuli Rirsebebi, 

proeqtis sabazro pozicionirebis strategia, marketinguli 

kvlevis procesi, warmodgenilia sabazro pozicionirebis saerTo 

modeli. 

 Дейнекин Т.В., Формы коммуникаций между продавцами и 

покупателями в Интернет-среде. Журнал  `Маркетинг в России и за рубежом~. 

2002 . №6. 

 statiaSi gaanalizebulia internetSi arsebuli 

komunikaciis formebi, rogoricaa, sareklamo Setyobineba, 

sponsorul-partnioruli monawileoba, e-mail marketingi, 

konferencia, forumi, veb-saiti. moyvanilia da gaanalizebuli 

msoflio kvleviTi saagentoebis statistika.  

 Бушуева Л.И., Волкова М.А. Использование Интернета и интернет-услуг 

в практической  маркетинговой деятельности (на примере предприятий 

г.Сыктывкара). журнал ` Маркетинг в России и за рубежом~. 2002 . №3. 

 statiaSi mocemulia organizaciebis praqtikul 

saqmianobaSi internetis gamoyenebisa da qselSi marketingis 

tradiciuli instrumentebis gamoyenebis mimarTulebiT kvleva, 

gaanalizebulia is mizezebi, Tu ratom ar iyeneben organizaciebi 

internets, warmodgenilia kvlevis meTodika, gaanalizebulia 

marketingSi internetis gamoyenebis sferoebi, zogadad aris 

aRwerili organizaciebis mier internetis gamoyeneba dargobriv 

WrilSi.  

http://www.dis.ru/market/
http://www.dis.ru/market/
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 Рублевская Ю.В., Попов Е.В. Моделирование бизнеса в интернет-среде. 

Журнал  `Маркетинг в России и за рубежом~ .  2001. №2. 

 statiaSi gaanalizebulia informaciuli teqnologiebis 

procesebis integracia organizaciebis saqmianobasTan, 

ganxilulia internet-garemoSi eleqtronuli biznesi, 

gadmocemulia calkeuli biznes-modelebis efeqturobis 

Sefasebis instrumentebi. 

  Албитова Е. Брендинг в сети: первые шаги.    www.iteam.ru   

 statiaSi ganxilulia eleqtronuli brendingis Seqmna, 

myidvelis loialurobis mopoveba, moyvanilia cnobili kvleviTi 

centris Forrester Research monacemebi onlainSi brendis kvlevasTan 

dakavSirebiT, Sefasebulia eleqtronuli brendingis potenciali, 

brendis Seqmnis da gaZlierebis strategia, gaSuqebulia 

eleqtronuli marketingis 7C elementebi. 

 Ключи от XXI века: Сб. статей. Пер. с фр. яз. –М., 2004 .– 317 с.  

 krebulSi ganxilulia komunikaciuri sistemebis 

ganviTareba, internetis Sedegad gamowveuli cvlilebebi, 

gaanalizebulia internetis gamoyeneba rogorc komunikaciis 

saSualeba, msoflios interaqtiuli qseli, rogorc investirebis 

xelsayreli garemo, mkafiod aris warmoCenili misi 

SesaZleblobebi da formebi. 

 kroufordi v. eleqtronuli komercia, saqarTvelos biznes 

ganviTarebis centri kavkasia da wminda mariamis sax. 

universitetis  seminaris masalebi, 2003. 

  masalebi moicavs eleqtronul bizness, mis arss, 

eleqtronul biznesis sargebels, eleqtronul komercias, 

eleqtronul komerciis biznes modelebs, ganxilulia 

eleqtronuli vaWrobis kategoriebi, savaluto fondis 

monacemebis safuZvelze gaanalizebulia eleqtronuli vaWrobis 

statistika, eleqtronuli vaWrobis teqnikuri naklovanebebi, 

Sefasebulia eleqtronuli vaWrobis SesaZleblobebi, 

warmodgenilia onlain angariSsworebis sakiTxebi. 

http://www.dis.ru/market/
http://www.dis.ru/market/
http://www.dis.ru/market/
mailto:Elena@albitov.ru
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  saqarTvelos komunikaciebis erovnuli komisiis `internetis 

qseliT sacalo da sabiTumo momsaxurebis bazris segmentebis 

kvlevisa da analizis Sedegebi~, Tbilisi. 2007. www.gncc.ge  

  naSromSi naCvenebia, rom internet- qseliT momsaxurebis 

sacalo da sabiTumo bazris segmentebze aris Sesvlis 

damabrkolebeli garemoebebi, gamokvleuli da ganxilulia 

internet-momsaxurebis sacalo bazris segmenti, avtorizebuli 

pirebi, internet-momsaxurebis miwodebis teqnologiebi, 

warmodgenilia bazarze moqmedi erTgvarovani tarifi, kvlevis 

Sedegad Sefasebulia zonebis mixedviT moqmedi avtorizebuli 

pirebis bazris Sesabamisi segmentebis mixedviT dakavebuli 

fardobiTi wilebi. gaanalizebulia internet-qseliT sabiTumo 

momsaxurebis bazris segmenti, warmodgenilia konkretuli 

rekomendaciebi da winadadebebi. 
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1. Sedegebi da maTi gansja 

 

Tavi 1.  eleqtronuli marketingis arsi da misi 

roli biznesSi 

 

1.1. eleqtronuli marketingis gamoyenebis Taviseburebani da 

problemebi 

 

 informaciuli teqnologiebis warmoSoba dakavSirebulia 

pirvel gamomTvlel manqanasTan, romelic 1888 wels Seqmna 

gamomgoneblma u. berroum. 1890 wels g. xollritma aago manqana, 

romelic wyvetda maTematikur amocanebs, xolo 1925 wels v. buSma 

Seqmna pirveli analoguri gamomTvleli manqana. manqanebma da 

proeqtebma EDSAC (Electronic Delay Storage Automatic Computer) did 

britaneTSi, EDVAC  (Electronic Discrete Variable Automatic Computer)  aSS-

Si, МЭСМ (Малая электронная счѐтная машина)–ruseTSi, daudes 

safuZveli Tanamedrove eleqtronuli gamomTvleli manqanebis 

seriul pirvel Taobas.1 

 1945 wels pensilvaniis universitetis swavlulebma ekertma 

da moklim Seqmnes pirveli eleqtronuli kompiuteri ENIAC 

(Electronic Numerical Integrator and Computer). msoflioSi pirveli 

komerciuli kompiuteri UNIVAC (Universal Automatic Computer) 

SeimuSaves 1947 wels ekertim da mauClim, romlebmac daarses 

firma Eckert-Mauchli. es iyo aRweris biurosaTvis gankuTvnili 

pirveli manqana aSS-Si, romelic 1951 wels eqspluataciaSi 

gamovida.2 meoce saukunis 50-iani wlebi kompiuteruli teqnikis 

ayvavebisa da mniSvnelovani miRwevebis periodia rogorc 

arqiteqturuli, ise samecniero-teqnikuri TvalsazrisiT.  

 1971 wels korporacia Intel–ma Seqmna mikroprocesori 4004 

Busicom-is kalkulatorisaTvis, romelic iqca revoluciur 

gamogonebad da 1974 wels gamovida bazarze rogorc 
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personaluri kompiuteris winamorbedi. faqtiurad, kompiuteruli 

revolucia moulodneli gadatrialeba iyo kacobriobis 

istoriaSi, romelic eleqtronuli epoqis safuZveli gaxda. 

 SeiZleba iTqvas, rom radio iyo pirveli msoflio 

aramaterialuri (rogorc umavTulo) qseli. 1920 wels aSS 

korporaciam RCA corporation-ma daiwyo saqmianoba umavTulo 

telegrafisa da satelefono kavSiris damyarebis sferoSi. 

amisaTvis aSS-s mTavrobam gadasca mas kavSiris damyarebis 

ufleba (kerZod, depeSebis da Setyobinebebis gadacema) gemebsa da 

sxva Znelad misaRwev obieqtebze. unda aRiniSnos, rom 1922 

wlidan daiwyo radios komerciuli gamoyeneba da industriad 

gadaqceva, Seiqmna axali produqti, axali dargi, romelmac XX 

saukunis 20-ian wlebSi udidesi gavlena moaxdina xalxis 

cxovrebaze, mkveTrad Secvala adamianTa warmodgena drosa da 

manZilze.3 ufro mogvianebiT ki Seiqmna umavTulo qselis saxe _ 

interneti, romlis Sesaxeb SemuSavda Teoriuli naSromebic. 60-

iani wlebis dasawyisidan internetis garemom SeiZina praqtikuli 

saxe.  

internetis Seqmnis ZiriTad mizans warmoadgenda amerikis 

SeerTebuli Statebis Tavdacvis saministros kompiuterebis 

urTierTqmedebis uzrunvelyofa. iTvleboda, rom saomari 

moqmedebis SemTxvevaSi (magaliTad, atomuri afeTqebisas) qselis 

nawilis mwyobridan gamosvlis dros, interneti unda yofiliyo 

erTmaneTs daSorebul kompiuterebTan informaciis gavrcelebis 

arxi da kompiuterebis urTierTqmedebis saSualeba.  

pirveli kompiuteruli qseli los-anJelesisa da santa-

barbaras (kaliforniis Stati) universitetebs akavSirebda 

stenfordisa da iutas Statis (solt-leik-siti) 

universitetebTan. 1972 wlisaTvis informaciis gacvla xdeboda 

ormocze met kompiuterul centrs Soris.4 

 Tavis arsebobis manZilze internetma ganvlo rTuli gza 

proeqtidan yovlismomcvel decentralizebul qselamde. misi 

mamoZravebeli Zala sul ufro xdeba komercia. komerciuli 
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saqmianobis warmateba iseT garemoSi, rogoric internetia, 

SeiZleba mxolod imiT ganisazRvros, Tu ramdenad iTvaliswinebs 

biznesi momxmareblebis interesebs. amisaTvis ki aucilebelia 

imis codna, Tu vin arian isini, ra moTxovnilebebi, survilebi, 

qcevis modelebi da sxva Tvisebebi gaaCniaT maT. 

 internetis marTva SeiZleba ganvixiloT, rogorc 

internetis infrastruqturis marTva da ara fizikuri qselis an 

saxelmwifoebis sakomunikacio dargSi Careva. es aris mxolod 

resursebis marTva, romelsac ewodeba „IANA-funqciebi~ (Internet 

Assigned Numbers Authority). xolo isini, visac IANA-funqciebis 

Sesruleba da maTi Sesrulebis kontroli evalebaT, faqtiurad, 

internetis marTvis funqciis nawils asruleben.5 

 internetis marTvis muSa jgufis WGIG (Working Group on 

Internet Governance) mier mocemuli gansazRvrebis Tanaxmad: 

`internetis marTva warmoadgens mTavrobis, kerZo seqtoris da 

sazogadoebis mier internetis evoluciis da gamoyenebis 

maregulirebeli zogadi principebis, normebis, wesebis, 

gadawyvetilebebisa da programebis miRebis procedurebis 

SemuSavebasa da ganxorcielebas~.5 

 interneti, romelmac gaiara mniSvnelovani gza samecniero-

kvleviTi proeqtidan komerciul infrastruqturamde, ganixileba 

rogorc globaluri sainformacio sistema, qselTa bazirebuli 

garemo, milionobiT kompiuteris gaerTianeba, biznesis warmoebis 

efeqturi garemo da marketingis universaluri instrumenti. 

`globaluri masStabis sazogadoebrivi resursi~ imarTeba 

internet_sazogadoebis ISOC (internet society) mier, romelic 

warmoadgens profesiul gaerTianebas da gansazRvravs internetis 

ganviTarebis mimarTulebebs, amuSavebs standartebs da amtkicebs 

maT.6  

 internetis teqnikur kontrols da koordinacias axdens 

IAB (Internet Architecture Board). mas uwodeben internetis 

`arqiteqturis sabWos“ an `uxucesTa sabWos“, romelic ikribeba 
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regularulad, raTa daamtkicos standartebi da gaanawilos 

resursebi (magaliTad, misamarTebi).7 

 IAB koordinacias uwevs internetis qselis safuZvels - 

protokolis ojaxs TCP/IP (Transmission Control Protocol/Internet Protocol), 

adgens misamarTebis miniWebis procesebis wesebs da warmoadgens 

saboloo instancias internetis axali standartebis gansazRvris 

saqmeSi. IAB-Si Sedis ori ZiriTadi jgufi: IETF (Internet Engineering 

Task Force) da IRTF (Internet Research Task Force). IETF_aris sainJinro 

jgufi, sazogadoebrivi komiteti, romelic wyvets internetis 

uaxloes teqnikur problemebs. igi warmoadgens sazogadoebriv 

organos, romelic regularulad ikribeba internetis mimdinare 

teqnikuri da organizaciuli problemebis gansaxilvelad. 

problemis SemTxvevaSi qmnis mimdinare muSa jgufsac 

(moxaliseebis xarjze), romelic Semdgom rekomendaciebs da 

moxsenebas ugzavnis IAB–s standartis saxiT. IRTF koordinacias 

uwevs internetis teqnologiebs da grZelvadian kvleviT 

proeqtebs TCP/IP protokolis (anu erTiani sakomunikacio 

protokolis) saxiT. swored, sazogadoebriv komitetSi 

monawileobiT, nebismier msurvels, swavluls, eqsperts Tu 

jgufs SeuZlia gamoxatos sakuTari idea internetis marTvaze. 

magaliTad, erT-erTi aseTi organizaciaa Association for Interactive 

Media (AIM), romelic Seiqmna me-20 saukunis 90-iani wlebis 

dasawyisSi da romlis saqmianobac mimarTulia internetis 

marTvisa da internetSi sxvadasxva saxis operaciebis 

kontrolze.8 

  qseluri sainformacio centris `Региональный Сетевой 

Информационный Центр~ monacemebiT (1998 wlamde), internetis 

infrastruqturis marTva xorcieldeboda amerikis SeerTebuli 

Statebis mTavrobis grantebis safuZvelze, romelsac faqtiurad 

gankargavda jon posteli (Djon Postel).5 igi pasuxs agebda IANA-

funqciebis Sesrulebaze. 1998 wlidan amerikis SeerTebulma 

Statebma uari Tqva internetis subsidirebaze. internetis 
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infrastruqturis marTvis sadaveebi da IANA-funqciebis marTva 

gadaeca korporacia ICANN-s (Internet Corporation for Assigned Names and 

Numbers). ICANN-sa da aSS-s vaWrobis saministros Soris 

moqmedebs 2003 wlis 17 marts dadebuli xelSekruleba, romlis 

Tanaxmadac IANA-funqciebis marTva ekisreba ICANN-s, xolo 

xelSekrulebis Sesrulebaze kontroli ki amerikis SeerTebuli 

Statebis iusticiis saministros qvedanayofs _ federaluri 

marSalebis samsaxurs (United States Marshals Service).  

 internetis marTvis muSa jgufi (WGIG) aerTianebs  

saxelmwifos, kerZo seqtoris da samoqalaqo sazogadoebis 

Tanabaruflebian 40 warmomadgenels. mis mier warmodgenili 

internetis Tanamedrove sistemebis ganviTarebis rekomendaciebi 

da scenarebi, agreTve internetis infrastruqturis marTvis, 

kerZod, DNS sistemis (domenuri saxelebis sistema  Domain Name 

System) marTva emyareba Semdeg principebs: amerikis SeerTebuli 

Statebi inarCunebs saxelebis sistemis Zireuli zonis 

administrirebis uflebas, cnobs sxva qveynis mTavrobebis 

administrirebas nacionaluri domeinebis administrirebaze, 

sistema DNS-s marTvis funqciebis yvelaze Sesaferis 

Semsruleblad aRiarebs ICANN-s, xels uwyobs sistemis 

komercializacias.5   

 amrigad, saerTaSoriso korporacia ICANN aregulirebs 

domeinuri saxelebis sistemis floba-gankargvis process, xolo 

internet-momxmarebeli swored domeinuri saxelebis sistemiT 

axdens resursebTan daSvebas martivad da gamWvirvaled. 

 rac Seexeba Rirebulebis gadaxdas, mas yvela kompania 

Tavisi nawilisaTvis ixdis. magaliTad, erovnuli samecniero 

fondi ixdis NSFNET-Tvis, nasa _ NASA Science Internet-Tvis da a.S. 

qselebis warmomadgenlebi ikribebian erTad da iReben 

gadawyvetilebebs, Tu rogor SeerTdnen da daafinanson es 

urTierTSeerTeba. koleji an korporacia safasurs ixdis 

regionalur qselSi CarTvisaTvis, romelic, Tavis mxriv, 
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momwodebels uxdis internetSi SeRwevis safasurs saxelmwifo 

doneze.9 

 interneti, rogorc informaciuli teqnologiebis 

globaluri eleqtronuli bazari, teqnikuri, socialur-

ekonomikuri da komerciuli fenomenia. igi amave dros aris 

unikaluri sistema, romelic marketingis efeqtur garemos da 

saSualebas warmoadgens. korporacia Microsoft-is damfuZnebeli 

bil geiTsi internets ganixilavs, rogorc 

urTierTdakavSirebuli komerciuli da arakomerciuli 

kompiuteruli qselebis qaotur nakrebs.10 internetma safuZveli 

Cauyara eleqtronul civilizacias. informaciis done da 

informaciuli teqnologiebi gansazRvraven nebismieri qveynis 

ganviTarebas. ekonomikis, ganaTlebis, Tavdacvis, mrewvelobis 

kompleqsisa da saxelmwifos mier miRebuli gadawyvetilebebi 

damokidebulia Sesabamisi informaciis mopovebaze da 

damuSavebaze. 

E   eleqtronuli marketingis ganviTarebis istoria daiwyo 

1960_ian wlebSi, rodesac aSS-Si Tavdacvis saministrom Seqmna 

samxedro uwyebis kompiuteruli qseli saxelwodebiT ARPANET 

(Advanced Research Projects Agency Network). Semdgom TandaTanobiT 

gaCnda erTmaneTTan dakavSirebuli axali lokaluri qselebi da 

informaciis gacvlis analogiuri sistema _ interneti, romelsac 

dRes ganixilaven rogorc msoflio `qselTa qsels~.11 

eleqtronul bazarze xdeba warmoebis procesebis realizeba, 

marketingi, vaWroba, angariSsworeba, monacemTa gacvla. interneti 

aris saqonlisa da momsaxurebis Sesaxeb informaciis ZiriTadi 

wyaro da gasaRebis arxi, biznesis marTvis instrumenti.  

 eleqtronul bazarze monawile subieqtebis mier nebismieri 

saqmianoba da urTierTqmedeba xdeba informaciuli 

teqnologiebiT, rogoricaa yidva-gayidva (eleqtronuli vaWroba); 

eleqtronuli teqnologiebiT biznes-procesebis ganxorcieleba 

(eleqtronuli komercia); marketinguli operaciebi internet-

garemoSi (eleqtronuli marketingi). 



37 

 eleqtronuli biznesis arss Semdegnairad ayalibeben rusi  

profesorebi t.danko da n.zavialovi: eleqtronuli biznesi aris 

biznes-procesebis realizacia sainformacio da 

telekomunikaciuri teqnologiebisa da sistemebis gamoyenebiT.11 

eleqtronuli biznesi – nebismieri saqmiani aqtivobaa, romelic 

gamoiyenebs globaluri informaciuli qselis SesaZleblobebs 

mogebis miRebis mizniT. ase ganmartaven mas profesorebi v. 

aleqsunini da v. rodigina da askvnian, rom eleqtronuli 

biznesis ZiriTadi Semadgeneli sferoa eleqtronuli 

marketingi.12 

 eleqtronuli biznesis gansazRvrisas amerikeli mecnieri f. 

kotleri wers, rom igi moicavs eleqtronuli saSualebebis 

gamoyenebas komerciuli saqmianobis ganxorcielebisaTvis, anu 

eleqtronuli biznesi eyrdnoba eleqtronul saSualebebis 

gamoyenebas Sida da gare qselebSi.13 

 eleqtronuli biznesis gansakuTrebul rolze xazs usvams 

profesori i.uspenski. mas miaCnia, rom esaa yovelgvari saqmianoba, 

romelic iyenebs globaluri sainformacio qselebis marTvis 

SesaZleblobebs komerciuli saqmianobis warmoebisaTvis.4 

 kompania IBM specialistebis mier mocemuli gansazRvrebiT, 

eleqtronuli biznesi internet-teqnologiebis meSveobiT 

ZiriTadi biznes-procesebis gardaqmnaa. profesorebi e. popovi da 

u. rublevskaia eleqtronul bizness uwodeben nebismier saqmian 

aqtivobas, romelic mogebis miRebis mizniT iyenebs globaluri 

informaciuli qselis Sida da gare kavSirebis gardaqmnis 

SesaZleblobebs.14 

 eleqtronuli biznesis Seqmnis fundamentad amerikeli 

mecnierebi luis buni da devid kurtci ganixilaven eleqtronul 

marketings. isini Tvlian, rom eleqtronuli marketingi esaa 

biznes-informaciis Sekrebisa da analizis gziT miznobrivi 

urTierTqmedeba momxmareblebTan, agreTve satelekomunikacio 

qselis meSveobiT transaqciisa da onlain-urTierTqmedebis 

ganxorcieleba.15 eleqtronuli marketingi gamoiyeneba internet-
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qselSi komerciuli aqtivobis aRniSvnisaTvis, romelic 

kompiuteruli qselis meSveobiT yidva-gayidvis, servisuli 

momsaxurebisa da marketinguli RonisZiebebis Catarebis 

SesaZleblobas iZleva.16 

 internetis samSobloSi advilad Seafases misi komerciuli 

potenciali. amitom iq internetis komercializaciis tempebi 

metad maRalia. American Telephone and Telegraph-is xelmZRvaneli s. 

armstrongi aRniSnavs, rom eleqtronulma komerciam 

mniSvnelovnad Secvala amerikis ekonomika, romlis warmodgena 

jer kidev ramdenime wlis ukan SeuZlebeli iyo.17 

 internetma moaxdina marketingis transformireba, romelmac 

moitana axali Taviseburebani, maxasiaTeblebi da upiratesobani. 

yovelive aman ki migviyvana marketingis ganviTarebis axal etapze. 

eleqtronuli marketingi, rogorc mecniereba, warmoiSva 

internetis qselis ganviTarebasTan erTad. internet-qselisa da 

informaciuli teqnologiebis gavrcelebam xeli Seuwyo am axali 

mimarTulebis warmoqmnas. interneti da informaciuli 

teqnologiebi gaxda ZiriTadi sfero marketinguli codnis 

gamoyenebisaTvis, romlis ganviTarebasTan erTad viTardeba 

eleqtronuli marketingis mecnierebac. faqtiurad eleqtronuli 

marketingi wyvets im amocanebs, rasac Ceulebrivi marketingi. 

sxvaoba imaSia, rom eleqtronuli marketingis SemTxvevaSi 

marketologi iyenebs im instrumentebsa da upiratesobebs, 

romlebsac iZleva interneti.  

 eleqtronuli marketingis cnebis gansazRvreba jer kidev 

formirebis procesSia. arsebobs mravali ganmarteba, rac 

mecnierTa gansxvavebuli damokidebulebiT, aRqmiTa da 

SexedulebebiT aixsneba.  

 rusi mecnieri i. uspenski eleqtronul  marketingSi 

gulisxmobs marketingis organizaciis Teorias da meTodologias 

internetis hipermediur garemoSi.4 

 eleqtronul  marketings profesori v. xolmogorovi 

ganixilavs, rogorc specifikuri meTodebis kompleqss, romelic 
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saSualebas aZlevs korporaciuli veb-serverebis mflobelebs 

ganaTavson TavianTi saiti internetSi da qseluri teqnologiebis 

gamoyenebiT miiRon damatebiTi mogeba.18 

 eleqtronuli marketingis mniSvnelobas xazs usvams 

udidesi amerikeli Teoritikosi f. kotleri. igi wers, rom 

eleqtronuli marketingi eleqtronuli vaWrobis mxarea, romlis 

meSveobiT xorcieldeba saqonlisa Tu momsaxurebis reklama, 

winsvla da gayidva.13 

 profesori t. dankos SexedulebiT, eleqtronuli 

marketingi warmoadgens eleqtronul bazarze subieqtebis 

marketingul saqmianobas.11 

 ruseTis internetis bazarze moqmedi komerciuli saitis 

PRICE-s direqtoris arkadi moreinisis gansazRvrebiT, 

eleqtronuli marketingi realuri instrumentia marketinguli 

miznebis miRwevisaTvis. eleqtronuli marketingi ara mxolod 

marketingis damoukidebeli dargia, is erT-erTi upirvelesi 

wyaroa informaciis gavrcelebaSi. amitom eleqtronuli 

marketingi warmoadgens firmis SesaZlo saerTo marketingul 

strategias.19 

 rusuli marketinguli saitis marketinginet.info-s mier 

mocemuli gansazRvrebiT, eleqtronuli marketingi ganixileba, 

rogorc klientTa moTxovnis gaTvaliswinebiT saitis dizainis 

SemuSavebisa da momxmarebelTan urTierTobis saSualeba, 

romliTac xorcieldeba samomxmareblo azris cvlilebebis 

tendenciaze swrafi reaqcia, internet-reklama, sareklamo 

moednebis analizi da efeqturi sareklamo strategiis 

SemuSaveba, agreTve sareklamo informaciis dagzavna da 

konteqsturi reklama.20 

 veb-dizainis internet-kompania ИнтерЛабс–is mier mocemuli 

gansazRvrebis Tanaxmad, eleqtronuli marketingi onlain-

marketingia, romelic dafuZnebulia internet-resursebis 

gamoyenebaze.21 profesorebi e. popovi da o. oineri eleqtronul  

marketings ganixilaven, rogorc qselur marketings, romlis 
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mizania saqonlis gonivruli SeTavazeba bazarze informaciuli 

teqnologiebis meSveobiT.22 

 luis buni (Lois E.Boone) da devid kurtci (David L.Kurtz) 

eleqtronuli marketingis ZiriTad funqciebad miiCneven 

startegiuli procesis Seqmnas, distribucias, saqonlisa da 

momsaxurebis winwawevas da faswarmoqmnas miznobriv bazarze 

internetis an cifruli instrumentebis meSveobiT. maTi 

mosazrebiT, esaa saSualeba, romlis meSveobiTac realizdeba 

eleqtronuli komercia.15 

 saitebis mflobelebi eleqtronul marketings ganixilaven, 

rogorc RonisZiebaTa kompleqss, romelic mimarTulia saitis 

damTvalierebelTa mozidvaze, internetis meSveobiT sargeblis 

miRebaze, qselSi sareklamo kampaniis ganxorcielebaze, saitis 

Seqmnasa da pozicionirebaze. igi SeiZleba daxasiaTdes, rogorc 

mravalfunqciuri sfero da meTodebis erToblioba internetSi 

ganTavsebuli informaciuli resursebisa da bazarze saitis 

winsvlis saqmeSi. eleqtronuli marketingi SesaZleblobas 

iZleva gamoCndes kompaniis miznobrivi auditoriisa da saitis 

mflobelebis codnis done. 

 amrigad, SeiZleba vTqvaT, rom eleqtronuli marketingi 

aris saqmiani aqtivoba, romelic saSualebas aZlevs kompaniebs 

internetis meSveobiT moaxdinon TavianTi saqmianobis, brendis, 

saqonlisa Tu momsaxurebis reklama, pozicionireba, winsvla 

bazarze, vaWroba, momxmarebelTan urTierTqmedeba, maTi 

moTxovnilebebis gamovlena da bazarze lideri poziciis 

mopoveba.23,24,25,26 

 eleqtronul marketingSi, iseve rogorc klasikur 

marketingSi, nebismieri marketinguli strategia efuZneba sam 

postulats: bazris segmentacias, miznobrivi bazris SerCevas da 

saqonlis pozicionirebas bazarze.27 internet-bazarze momuSave 

kompaniam unda gamoavlinos momxmarebelTa miznobrivi jgufebi, 

romelTa dakmayofilebas sxvebze ukeT SeZlebs, xolo Semdgom 
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moaxdinos Tavisi produqciis SeTavazeba imgvarad, rom misi 

kompaniis imiji cnobadi gaxdes miznobrivi auditoriisTvis.28 

 ukanasknel aTwleulSi informaciuli teqnologiebis 

gavrceleba biznesSi da masTan dakavSirebuli infrastruqturis 

ganviTarebis masStabebi ganapirobeben marketingis axal rols. 

sxvadasxva mimarTulebiT marketingSi internetis gamoyeneba 

SeiZleba dajgufdes ZiriTadi principuli sferoebis saxiT (ix. 

cxrili 1.1).29 

 cxrili 1.1 
marketingSi internetis gamoyenebis sferoebi 

marketingSi 
internetis 
gamoyenebis 
sferoebi 

internet-
saSualebebi 

(instrumentebi) 

miznobrivi 
jgufebi 

marketinguli 
RonisZiebebis  

xerxebi 

saqmiani kavSirebis 
ganxorcieleba da 
SenarCuneba 

- eleqtronuli 

fosta, 

- Usenet (eleqt-

ronuli gancxade-

bebis dafa), 

- Listserv (safosto 

reestri eleqtro-

nul fostaSi), 

- Voice mail 

(xmovani fosta), 

- video konferen-

ciis Catareba 

- MUDS (ramdenime 

dialogis 

ganxorcieleba), 

- IRC- Internet 

Relay Chat (inter-

netSi saubris 

retranslireba) 

momwodeblebi, 
momxmareblebi, 
agentebi, 
distributorebi, 
partniorebi, 
kvleviTi 
centrebi, 
samTavrobo 
dawesebulebebi 
 

- urTierTobis 
personifikacia  
- sadiskusio baraTebi 
da konferenciiT 
urTierToba  
- gancxadebebis dafis 
gamoyeneba 
 
 
 
 
 
 
 
 
 
 
 
 
 

marketinguli 
kvlevebis Catareba 
da bazris 
Seswavla 

-WWW, 
informaciis 
Zieba da misi 
programuli 
uzrunvelyofa 
Netscape, Microsoft, 
Gopher, Archie, 

WAIS (Wide Area 

Information Server), 

Veronica (Very Easy 

Rodent- Oriented 

Net-wide Index to 

Computerized 

Archives)  
-eleqtronuli 
fosta,  
-sakuTari saiti. 

-bazris 
momxmarebeli 
(potenciuri da 
faqtiuri) 
-agentebi da 
distributorebi.  
-konkurentebi  
-partniorebi  

-bazris kvleva 
-bazris monitoringi 
-meoradi informaciis 
Zieba   
-saerTaSoriso 
saqmiani katalogebis 
gamoyeneba  
-pirveladi kvleva 
sxvadasxva klasikuri 
meTodebiT, rogoricaa 
anketireba, gamokiTxva, 
interviu  
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1.1 cxrilis gagrZeleba 

internetiT 
Sesyidva 

- eleqtronuli 
fosta, 
- Usenet 

(eleqtronuli 
gancxadebebis 
dafa), 

- Listserv 
(safosto 
reestri 
eleqtronul 
fostaSi), 
- Voice mail 
(xmovani fosta), 
- video 
konferenciis 
Catareba, 
- MUDS 

(ramdenime 
dialogis 
ganxorcieleba), 
- IRC- Internet 

Relay Chat 
(internetSi 
saubris 
retranslireba  

-WWW, 
informaciis 
Zieba da misi 
programuli 
uzrunvelyofa. 
- sakuTari 
saiti.  
 

-momwodeblebi 
-agentebi 
-distributore-
bi 
-partniorebi 

- internet-maRazia 
- internet-auqcioni 
- internet-
supermarketi 
- virtualuri 
gamofenis organizeba 
- E – mail marketingi 
 

internetiT gayidva 
(gamanawilebeli 
politika) 

-WWW saiti 
-internet-
maRazia 
-web-vitrina 
-savaWro 
sistemebi. 
-savaWro gverdi. 
 

globaluri 
(faqtiuri da 
potenciuri) 
myidvelebi 

_ biznesi-biznesi (B2B)  

– biznesi-
momxmarebeli (B2C) 

_ momxmarebeli-
momxmarebeli (C2C) 

_momxmarebeli-biznesi 

(C2B) 
_ biznes-administracia 

(B2A) 

- momxmarebeli-
administracia (C2A) 

-biznesi-mTavroba(B2G)  
-mTavroba-
mTavroba(G2G) 

-biznes-
partniorebi(B2P) 

-biznesi-
TanamSromeli(B2E) 
- biznes-biznesi-
momxmarebeli (B2B2c).  

–birJa-birJa. (E2E) 
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1.1 cxrilis gagrZeleba 

reklama qselSi 
miznobriv 
auditoriaze 
zemoqmedebisTvis  

WWW saiti, 
gancxadebebis 
dafa. 

potenciuri 
myidveli 

- reklamis ganTavseba 
Tematur da saerTo 
informaciul 
saitebze  
- katalogebis da 
broSurebis Seqmna 
- baneruli qseli 
- E-mail marketingi 
(eleqtronuli 
werilebis dagzavnis 
organizeba) 
- partnioruli da 
sponsoruli 
programebi 
-saZiebo sistemiT da 
katalogebiT 
winwaweva 
-gzavnilebis gacvla-
gamocvla 
-reitingi 
-sxva 
 

servisi da 
gayidvisSemdgomi 
momsaxureba  

- WWW saiti 

- eleqtronuli 
fosta, 
- Usenet 

(eleqtronuli 
gancxadebebis 
dafa), 
- Listserv 
(safosto 
reestri 
eleqtronul 
fostaSi), 
- Voice mail 
(xmovani fosta), 
- video 
konferenciis 
organizeba 
- MUDS 

(ramdenime 
dialogis 
ganxorcieleba), 
- IRC- Internet 

Relay Chat 
(internetSi 
saubris 
retranslireba)  
 

faqtiuri 
myidveli  

- eleqtronuli 
fostiT konsultacia 
-web-saitze 
siaxleebiT 
informireba   
-klientebisTvis 
siaxleebis 
xelmowerebiT 
dagzavna 
-informacia 
moTxovnaze  
 
 
 

sasaqonlo 
politika 

- WWW saiti potenciuri da 
faqtiuri 
myidveli 

-saqonlis 
marketinguli 
garemocvis formireba 
-axali saqonlis 
damuSaveba da 
testireba 
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1.1 cxrilis gagrZeleba 

faswarmoqmna - WWW saiti -momwodeblebi 
-momxmareblebi  
-agentebi 
-distributo-
rebi 
-potenciuri da 
faqtiuri 
myidvelebi 

-fasdaklebebi 
moculobaze 
-fasdaklebebi 
distributorebisaTvis 
-pirobebi sakredito 
da naRdi 
angariSsworebisas 
-ufaso nimuSebis 
dagzavna mudmiv 
klientebTan 
 

saitis SemuSaveba 
da winwaweva 

-saiti-savizito 
baraTi 
-saiti-katalogi. 
-saiti-vitrina. 
-internet-
maRazia. 
-promouSeni 
 

-momwodeblebi 
-momxmareblebi 
(faqtiuri da 
potenciuri)  
-distributo-
rebi  
-partniorebi  
-sakontaqto 
auditoria   

saitis marTvis 
efeqturi sistema 
(integrireba 
organizaciis 
struqturebTan) 
-saZiebo winwaweva  
-saitis auditi 
-savaWro markis 
winwaweva 
-axali saqonlis 
winsvla 
-dilerebis 
raodenobis gazrda 
-sruli informaciis 
warmodgena kompaniaze, 
mis produqciaze da 
momsaxurebaze.  
- tradiciuli da 
konteqsturi reklama. 
- PR 

 

sazogadoebasTan 
urTierToba (PR) 

-WWW saiti 
-eleqtronuli 
biuro an 
virtualuri 
`pres-centri~ 
-specializebu-
li PR saagento 

-momxmareblebi 
(faqtiuri da 
potenciuri) 
-momwodeblebi  
-investorebi 
-sakontaqto 
auditoria 
-bazris 
analitikosebi   
 

-sazogadoebasTan 
kavSiris organizacia 
(PR masalebis 
publikacia, PR 
kampaniis 
ganxorcieleba) 
-konferenciebi 
-forumis organizeba  
-biznes brifingi 
 
 

eleqtronuli 
angariSsworeba 

-web-brauzeri.  
-internetis 
sagadasaxado 
sistema 
(eleqtronuli 
komponentebi).  
-sakredito 
organizacia 
 

-momxmareblebi 
-internet-
organizaciebi 

-plastikuri 
angariSsworebis 
baraTiT (sakredito 
da sadebeto)  
-eleqtronuli 
angariSsworeba 
fuliT 
-safosto 
(telegrafiT) 
gadaricxva 
-naRdi angariSsworeba 
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 eleqtronul  marketingSi strategiuli gadawyvetilebebis 

umTavres safuZvels warmoadgens marketinguli informacia da 

informaciuli baza.30 kompaniebis ZiriTad strategias 

eleqtronul  marketingSi unda warmoadgendes loialurobis 

SenarCunebis   aucilebloba. rogorc v. varhavtigi (Warhaftig W.) 

aRniSnavs:   `loialuroba gulisxmobs momxmareblis grZelvadian 

urTierTobas kompaniasTan~.31 momxmareblis SenarCuneba 

SesaZlebelia mxolod loialurobis mopovebiT da amaRlebiT. 

loialurobis strategiasTan dakavSirebiT, i. douesi da s. 

sveilsi acxadeben, rom eleqtronul  bazarze loialuroba 

warmatebuli Sekavebis centraluri pirobaa.32 

 eleqtronul-marketingSi gamoiyeneba marketingis 

kompleqsis 4p-is: produqti (Product), fasi (Price), gavrceleba 

(Place), stimulireba (Promotion) da 7С-s: xelsayreloba (Convenience); 

Semcveloba (Content); personaluroba (Customisation); sazogadoeba 

(Community); urTierTqmedeba (Connectivity); myidvelebze zrunva 

(Customer Care); komunikacia (Communication) elementebi.33 

 eleqtronuli marketingis kompleqss SeiZleba daematos 

kidev erTi komponenti - monacemTa damuSaveba (Processing), rac 

ganpirobebulia marketingul saqmianobaSi Tanamedrove 

teqnologiebis gamoyenebiT.34 metad mniSvnelovania marketinguli 

kompleqsis elementebis integracia da konvergencia. saitis 

dizaini da navigacia ganekuTvneba marketingis kompleqsis oTxive 

elements.11 

 sabolood, SeiZleba CamovayaliboT is RonisZiebebi, 

romlebic saWiroa ganxorcieldes eleqtronul bazarze 

marketinguli gadawyvetilebebis misaRebad. Cveni azriT, aseT 

RonisZiebebs miekuTvneba Semdegi: 

1. internetSi ganTavsebuli saqonlisa da momsaxurebis 

asortimenti mudmivad unda gafarTovdes momxmareblis 

moTxovnis Sesabamisad;  

2. aucilebelia produqciis „konstruqciulad~ gaumjobeseba 

internet-momxmarebelTa moTxovnebis gaTvaliswinebiT; 
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3. saWiroa internetSi informaciis ganTavsebis zusti 

gansazRvra. marketinguli kampaniis dagegmvisas unda 

ganisazRvros iseTi serverebis sia, romelTac yvelaze 

mimzidveli auditoria eqnebaT. amasTan, mTavari kriteriumi 

mxolod damTvalireblebis raodenoba ar unda iyos; 

4. internetSi informaciis ganTavseba unda moxdes 

marketinguli amocanebis Sesabamisad. magaliTad, Tu 

amocanaa gayidvebis stimulireba, maSin banerSi unda 

mieTiTos produqciis nakrebis prais-listi, xolo Tu 

amocanas warmoadgens damTvalierebelTa zrda, maSin 

lamazi logotipis garda, banerze unda iyos raime mizezi 

imisa, rom Rirdes saitSi Sesvla; 

5. informaciis wardgenis forma (saSualeba, formati, 

agregirebis done) unda SeirCes ise, rom misi gamoyeneba 

iyos advili da swrafi; 

6. klientebis moZiebis, dainteresebis, mozidvisa da saitze 

SeCerebis taqtika unda ganxorcieldes kompleqsurad. 

magaliTad, axali klientis mozidvisaTvis SeiZleba 

gamoyenebuli iqnes internet-reklama, kavSiri 

sazogadoebasTan (PR) da Ziebis Sedegebis optimizacia SEO 

(Search engine optimization), xolo Semdgom _ specialuri aqciebi 

momxmareblis daxmarebis mizniT. amasTan, saiti saWiroebs 

agreTve Zveli klientebis SenarCunebas, vinaidan 

potenciuri klientis arsebobis gareSe axlis mizidva 

praqtikulad SeuZlebelia;  

7. eleqtronuli marketingis programa unda ganaxorcielos 

gamocdilma specialistma. eleqtronuli marketingis 

efeqtianobis Sefaseba unda moxdes imis mixedviT Tu 

rogor Seisyidis momxmarebeli produqcias, ra zomiT 

ganasxvavebs igi konkurentul produqcias, rogoria maT 

mier brendis cnobadoba da kompaniisadmi ndoba; 

8. marketinguli kvlevebis Catarebisas pasuxi unda gaeces 

Semdeg kiTxvebs: vin arian potenciuri momxmareblebi, 
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rogoria maTi raodenoba (internetis mosargebleTa ra 

raodenobazea gaTvla), sad arian isini (ra segmentze 

SeiZleba gavigoT maTi interesebis Sesaxeb) da rogor 

mivipyroT maTi yuradReba.   

 eleqtronuli marketingis strategiuli da taqtikuri 

gadawyvetilebebi saSualebas iZleva acilebul iqnes Secdomebi 

biznesis marTvis yvela stadiaze.  

 

 

 

1.2. eleqtronuli marketingis saSualebebi da Sefasebis meTodika 

 

 eleqtronuli bazris aRmocenebam xeli Seuwyo 

komunikaciis axali sivrcisa da arxebis warmoSobas, 

komunikaciuri kulturis Seqmnas, Cveulebrivi Tu saerTaSoriso 

mecnieruli komunikaciebis, agreTve internet-komunikaciuri 

teqnologiebis Camoyalibebas.  

 adamianTa sazogadoeba viTardeba komunikaciis sistemis 

srulyofasTan erTad. Tavis droze damwerlobam udidesi roli 

Seasrula sazogadoebis ganviTarebaSi. dReisaTvis ki  miiCneven, 

rom momavali komunikaciuri sistemis, kerZod, internet-qselis 

ganviTarebiT ganisazRvreba.35 Tanamedrove internet-bazari 

gvevlineba rogorc komunikaciis gaSlili sivrce, romelic 

ganusazRvrelia droSi da sivrceSi. is Tavisi bunebiT 

interaqtiulia. warmoadgens ra komunikaciis ZiriTad saSualebas, 

igi sazogadoebasTan sakomunikacio kavSirebis gafarToebis 

SesaZleblobas iZleva. 

 marketologebi komunikacias ganixilaven rogorc 

myidvelebTan urTierTobis marTvas, romlis efeqtur, pragmatul 

gzebs da arxebs interneti warmoadgens.13 aq komunikacia 

interaqtiulia. mis iniciatorad gvevlineba rogorc myidveli, 

ise gamyidveli. Tanamedrove organizaciebi aqtiurad iyeneben 

internets komunikaciuri politikis ganxorcielebisTvis. 
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interneti gvevlineba komunikaciuri aqtivobis amaRlebis mTavar 

stimulad. kvleviTi saagento GfK daskvniT, dReisaTvis 

marketinguli komunikaciis bazarze firmebis mTeli aqtivoba 

brunavs internetis garSemo.36 l. buni da d. kurtci gamoyofen 

internetis 4 ZiriTad funqcias. Eesenia: komunikacia, informacia, 

garToba da eleqtronuli komercia.15 

 eleqtronul  bazarze komunikaciur politikas miekuTvneba 

internet-reklama, kavSiri sazogadoebasTan, gayidvebis 

stimulireba, pirdapiri gayidvebi.37 

 internet-reklama ganixileba rogorc auditoriaze 

zemoqmedebis, komunikaciis da informirebis yvelaze efeqturi 

saSualeba. misi bazari metad dinamiuria da warmoadgens 

internet-bazris mamoZravebel Zravas. reklama internetSi imaze 

iafia, vidre masmediis, beWdviTi saSualebebis an sxva 

matareblebiT gamoyenebisas.38 

 Tanamedrove marketingis specialistebi, inovaciuri da 

interaqtiuli saSualebebidan gamomdinare, internet-reklamas 

momavlis monopolistobas da tele-reklamis hegemonobis 

warsulSi darCenas winaswarmetyveleben.39,40  

 internet-garemoSi arsebobs reklamis sxvadasxva formebi, 

romelTa Soris, rogorc literaturis masalebidan Cans, 

ZiriTadia sareklamo Setyobinebebi.40,41 

 sareklamo Setyobinebebi internetSi gadaicema sareklamo 

matareblebis meSveobiT. ZiriTad sareklamo matareblebs 

miekuTvneba: banerebi; rich-media banerebi; amocurebuli fanjara; 

sareklamo CanarTebi; mini-saitebi; kompaniis web-saiti  (romelic 

warmoadgens interesis stimulirebisa da survilis formirebis 

efeqtur saSualebas); saitis registracia web-katalogebSi da 

misi indeqsacia saZiebo sistemebis mier; reklama eleqtronuli 

fostis, dagzavnis siebis, telekonferenciebis samsaxurisa da 

gancxadebebis dafis gamoyenebiT; partnioruli programebi, 

rogorc axali momxmareblebis mozidvisa da gayidvis 

moculobebis gazrdis meTodi.42 
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 internetSi sareklamo Setyobinebis miwodebis ZiriTadi 

saxea banerebi, romlebic SeiZleba iyos animaciuri da 

statikuri.43 saerTaSoriso organizacia Interactive Advertising Bureau 

(IAB) gamoyofs banerebis standartul formatebs, romelTa 

Soris farTod gamoyenebadi saxeobebia: 120 x 600 Skyscraper; 160 x 600 

Wide Skyscraper; 180 x 150 Rectangle; 300 x 250 Medium Rectangle; 336 x 280 

Large Rectangle; 240 x 400 Vertical Rectangle; 250 x 250 Square Pop-up; 468 x 60 

Full Banner; 234 x 60 Half Banner; 120 x 240 Vertical Banner; 120 x 90 Button #1; 

120 x 60 Button #2; 125 x 125 Square Button; 88 x 31 Micro Button.44 

 internetSi sareklamo informaciis Sesaxeb warmodgenas 

iZleva calkeuli sareklamo matareblebis efeqturobis Sefaseba. 

magaliTad, internet-reklamis mkvlevarebi aRniSnaven, rom rac 

ufro didia sareklamo matareblis zoma, miT ufro SesamCnevia 

igi momxmareblis mier da, Sesabamisad, ufro maRalia 

efeqturoba..45 

 zogadad, saitebis, iseve rogorc mediis, Semosavlebis 

udidesi nawili (100 %-mde) modis reklamaze. 

 reklamis efeqturobis kriteriumad miRebulia Semdegi 

moTxovnebi: obieqturoba, gazomvadoba, situaciis da amocanis 

dasmis Sesabamisoba bazarze, SemosazRvruloba droSi.46 

 komunikaciuri politikis mniSvnelovani elementia kavSiri 

sazogadoebasTan (PR), romlis meSveobiT myardeba kontaqti 

bazris analitikosebTan, klientebTan, investorebTan, 

distributorebTan, biTumad movaWreebTan, partniorebTan, 

momwodeblebTan da sakontaqto auditoriasTan.47 internet-

bazarze marketinguli RonisZiebebis gatarebis xerxebia: PR 

masalebis publikacia, PR kampaniis ganxorcieleba, 

konferenciebi, forumis organizeba (cocxali urTierToba ara 

marto informaciis gacvlis, aramed dainteresebuli adamianebis 

uSualo reaqciis miRebis SesaZleblobasac iZleva), biznes-

brifingis organizeba da sxva. 

 gasaRebis stimulirebis saSualebebidan gamoiyeneba 

kuponebi, premiebi saqonlis SeZenisas, specialuri fasdaklebebi, 
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serverze ufaso sivrce da ufaso xelmowera informaciul 

gzavnilebze.  

 internetSi pirdapiri gayidvebis organizeba xorcieldeba 

fizikuri kontaqtis gareSe. aseTia, magaliTad, informaciis 

gayidva, cifruli produqti, xmovani  foto da video failebi, 

sxvadasxva konsaltinguri momsaxureba da sxva.43 

  unda aRiniSnos, rom qarTul eleqtronul  bazarze 

marketinguli komunikaciis sistema, warmatebiT dainerga, 

gavrcelda da ganviTarda. sazogadoebaSi sul ufro metad 

mimdinareobs internet-komunikaciis gamoyenebis gaTaviseba da 

reklamis, rogorc miznis miRwevis efeqturi saSualebis, 

aucileblobis gacnobiereba, amas xels uwyobs saqarTvelos 

kanoni `reklamis Sesaxeb~.48 amasTan, unda SevniSnoT, rom 

qarTuli veb-sivrce, arakonkurentunariania, saWiroebs 

srulyofas, met informaciulobas, reklamas, gamWvirvalobas, 

marketingul strategias, informaciuli nakadebis zrdisadmi 

xelSewyobas da sainformacio seqtoris formirebas. 

eleqtronuli fostis miweris xelovneba da safosto gzavnilis 

organizacia ki saWiroebs strategiul eleqtronul safosto 

marketings. aseve aucilebelia qselSi marketinguli komunikaciis 

ZiriTadi instrumentis _saitis winsvlis meTodebis Camoyalibeba, 

romelmac unda moizidos internet-auditoriis axali nakadi. 

amitom maTi SenarCuneba, mudmiv klientebad da partniorebad 

gardaqmna, unda gaxdes saqarTveloSi eleqtronuli marketingis 

upirvelesi amocana. 

 eleqtronuli marketingi gulisxmobs qselis saSualebebiT 

marketinguli politikis ganxorcielebas. erT-erTi aseTi 

saSualebaa kompaniis veb-saiti.49 veb-saiti marketinguli 

komunikaciis realuri instrumentia. internet-momxmarebelTan igi 

asrulebs ormxrivi komunikaciis rols da mudmivi kavSiris 

SenarCunebis politikas, romelic mniSvnelovnad amcirebs 

komunikaciuri politikis gatarebisTvis saWiro xarjebs. 
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 Tanamedrove marketinguli saiti informaciuli blokebisa 

da instrumentebis nakrebia, romlis mizania internet-

momxmarebelTa sxvadasxva miznobriv jgufebTan urTierTqmedeba.18 

 dReisaTvis mcirea im kompaniebis ricxvi, romelTac ar 

gaaCniaT TavianTi internet-warmomadgenloba, vinaidan WEB-

saitis  arseboba  konkurenciuli  brZolis  aucilebeli 

iaraRia.50,51 

 saiti asrulebs aramxolod warmomadgenlobiT funqcias, 

aramed igi realuri marketinguli instrumentia garigebis 

dadebis, axali klientis da partnioris moZebnis, saqonlis 

winsvlis, firmis cnobadobis gaumjobesebis, marketinguli 

kvlevebis Catarebis, safirmo stilis damatebis, komunikaciis, 

saqonlis testirebisa da sxva marketinguli aqtivobis dros.52 

 momxmarebelTa 90 % miiCnevs, rom veb-saiti unda iyos 

sakiTxavad informaciuli, 95 %-is azriT _ mimzidveli, 80 %-is 

mosazrebiT _ gamoiwvios STabeWdilebebi, xolo 30 % fiqrobs, 

rom igi unda ancvifrebdes auditorias.53 

 saitebi funqciebis mixedviT aris ori jgufis: navigaciuri 

saitebi (saZiebeli serverebi, katalogebi, Tematuri saitebi) da 

saboloo saitebi (sainformacio saitebi, savaWro saitebi, 

korporatiuli portalebi).4 

 eleqtronuli marketingis ZiriTadi amocanaa bazris 

kvleva, mimdinare moTxovnisa da moTxovnilebis gageba, bazris 

segmentireba, miznobrivi segmentis SerCeva, am segmentze miznis 

Sesabamisi web-saitis Seqmna da pozicionireba. arsebobs saitis 

sxvadasxva tipi: saiti-savizito baraTi; saiti-katalogi; saiti-

vitrina; internet-maRazia; promo da korporatiuli saiti.54 aqedan 

gansakuTrebuli mniSvneloba eniWeba korporatiul saits, 

romelic damokidebulia imaze, Tu rogori miznebi aqvs kompanias 

misi Seqmnis momentSi.  

 korporatiuli saitis ZiriTadi funqciaa realuri biznesis 

mxardaWera, saqonlisa da momsaxurebis winsvla bazarze; 

klientebis Sesaxeb monacemTa bazis gafarToeba; sadilero 
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qselis formireba; kompaniis imijis formireba; kompaniis SigniT 

biznes-procesebis optimizacia da sxvadasxva ganyofilebebis 

urTierTqmedebisTvis qselis gamoyeneba.55 

 korporatiuli portalis Rirsebas warmoadgens: 

korporaciis monacemTa bazidan monacemebis struqturizeba da 

xelsayrel formaSi gamoyeneba; momxmareblis moTxovnis 

Sesabamisad internet-qselidan informaciis gamotana da 

filtracia; informaciasTan sayovelTao daSvebis uzrunvelyofa; 

grafikuli, video da audio nimuSebis gamoyeneba; erTi 

universaluri programis web-brauzeris gamoyeneba yvela saxis 

informaciasTan muSaobisTvis.56 

 internet-komunikaciis gavrcelebuli saSualebaa 

eleqtronuli fosta, romelic warmoadgens mZlavr marketingul 

instruments, aTeul da aTasobiT adamianTan komunikaciis 

saSualebas, sareklamo da PR kampaniis, agreTve potenciuri 

klientebisa da partniorebis moZiebis, veb-saitis popularobisa 

da saitze damTvalierebelTa zrdis iaf da efeqtur saSualebas. 

 eleqtronuli fosta SesaZleblobas iZleva segmentacia 

movaxdinoT momxmarebelTa teritoriuli niSnis, socialur-

demografiuli statusisa da interesebis mixedviT. igi saqmiani 

mimoweris xelsayreli formaa da warmoadgens biznes-

informaciis gadacemis magistrals, agreTve umniSvnelovanes 

sainformacio arxs klientebis mopovebaSi.57 

 marketingis sferoSi praqtikulad nebismieri saqmianoba 

dakavSirebulia bazris, saqonlis, momxmareblebis, konkurentebis 

Sesaxeb informaciis Ziebasa da analizze. marketinguli 

saqmianobis analizis, dagegmvis, realizaciisa da 

kontrolisaTvis saWiroa marketinguli informacia. 

marketinguli informaciis ZiebisaTvis ki gamoiyeneba sxvadasxva 

wyaro, romelTa Soris gansakuTrebiT optimaluri, operatiulad 

misawvdomi, mravalferovani masalebiT mdidaria internet-qseli. 

internetis informaciuli wyaro iZleva potenciur 

SesaZleblobas, rom informacia marketingis miznebis da 
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amocanebis ganxorcilebis, winaaRmdegobebis gamovlenisa da 

marketingis procesis monitoringisaTvis iqnes gamoyenebuli.58 

 interneti SesaZleblobas iZleva praqtikulad usazRvrod 

gamoviyenoT msoflio informaciuli resursi, SeviswavloT 

marketinguli saqmianobis msoflio gamocdileba, miviRoT 

saerTo ekonomikuri, finansuri, statistikuri, demografiuli, 

safaso informacia, ganvaxorcieloT saqonlisa da momsaxurebis 

samamulo da msoflio bazrebis koniuqturaze dakvirveba. 

 marketingul saqmianobaSi internet-resursebze moTxovna 

aixsneba misTvis damaxasiaTebeli gansakuTrebulobiT. 

globaluri qseli gamoirCeva informaciis miRebis siswrafiT, 

rac SesaZleblobas iZleva, rom racionalurad iqnes 

gamoyenebuli samuSao dro da moxdes sawarmoo procesis 

optimizacia. 

 internetSi marketinguli informacia SeiZleba ganvmartoT, 

rogorc sxvadasxva saxis monacemTa erToblioba, romelic 

marketingis sferoSi saswavlo, praqtikuli da samecniero 

saqmianobisaTvis gamoiyeneba.58  

 internetSi arsebuli informaciuli resursebi 

erTmaneTisagan gansxvavdeba misawvdomobiTa da RirebulebiT. 

arsebobs fasiani da ufaso informacia. internet-resursebis 

umravlesoba warmoadgens meorad monacems, e.i. Sekrebili da 

gaanalizebulia, xolo monacemTa aqtualurobisa da sandoobis 

xarisxis Semowmeba rTulia. internetSi mocemuli meoradi 

informacia Seqmnilia sxva problemis gadasawyvetad. Sesabamisad, 

is SeiZleba iyos xandazmuli, arasruli, ar hqondes pirdapiri 

urTierToba gadasawyvet problemasTan, ar iyos sarwmuno. xSir 

SemTxvevaSi internetSi arsebuli monacemebi Seicaven Secdomebs 

da uzustobebs. komerciuli samsaxurebi xSirad gaurbian 

pasuxismgeblobas cnobarebSi arsebuli informaciis sisworeze. 

es dakavSirebulia imasTan, rom komerciuli samsaxurebi qmnian 

monacemTa bazebs sxvisgan gadmoRebuli wyaroebidan, xolo 

monacemebis dazusteba da Semowmeba Secdomebis garantias ar 
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iZleva.59 marketinguli gadawyvetilebebisaTvis ki saWiroa zusti 

da `saimedo~ pirveladi informacia, romelic marketinguli 

kvlevebiT miiReba.60 rogorc marketinguli kvlevebis cnobili 

specialisti gilbert CerCili aRniSnavs: `yovelTvis daiwyeT 

meoradi informaciiT. rodesac is amoiwureba an misgan miRebuli 

sargebeli Semcirdeba, gadasvla daiwyeT pirvelad monacemebze~.61 

  internet-instrumentebis gamoyenebis, pirveladi  

sociologiuri da demografiuli monacemebis SekrebisTvis 

dReisaTvis msoflioSi aprobirebulia marketinguli kvlevebis 

Catareba. sxvadasxva saitze xorcieldeba momxmarebelTa 

gamokiTxva politikuri, ekonomikuri da kulturuli problemebis 

gamorkvevisTvis, agreTve saqonlis da momsaxurebis SeZenisas 

upiratesobis miniWebaze da sxva. miRebuli monacemebi 

warmoadgens savele kvlevebis Sedegs da gamoiyeneba bazris 

statistikuri analizis, sasaqonlo reitingis formirebis, 

kompaniis taqtikuri da strategiuli dagegmvisTvis da a.S.62 

 internetSi marketinguli kvleva SesaZleblobas iZleva  

miviRoT mecnierulad dasabuTebuli da obieqturi 

gadawyvetileba; gamovavlinoT myidvelTa samomxmareblo 

upiratesobebi; SeviswavloT internet-bazarze produqciis 

perspeqtivebi; gavaanalizoT organizaciis mier saqonlisa da 

momsaxurebis gayidvebi, raTa gaizardos produqciis winwawevis 

saSualebebis efeqturoba; SevafasoT konkurentebis minusebi da 

pliusebi, susti da Zlieri mxareebi da maT safuZvelze 

SevimuSaoT Sesabamisi politika.  

 zogadad internetSi marketinguli kvlevebis procesi 

Sedgeba Semdegi etapebisgan: kvlevis hipoTezis, problemis da 

amocanis, gansazRvra; kvlevis koncefciis SemuSaveba; kvlevis 

gegmis SemuSaveba; informaciis moZiebis saSualebebis SerCeva; 

momzadeba amorCevisTvis; informaciis Segroveba; monacemebis 

analizi da interpretacia63 

 internetis meSveobiT Catarebuli marketinguli kvlevebis 

Rirsebas warmoadgens Semdegi: 
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1. internetiT kvleva Cveulebriv kvlevasTan SedarebiT 

drois, fulis, adamianuri resursis, laboratoriuli 

adgilis ekonomiis SesaZleblobas iZleva; 

2. SesaZlebelia respondentebis didi raodenobiT Sekreba, 

rac uzrunvelyofs statistikuri daskvnebis maRal 

sizustes; 

3. internetSi farToa respondentebis amorCevis saSualeba. 

aseT kvlevas aqvs internacionaluri xasiaTi, rac 

kulturul-specifikuri faqtorebis gamovlinebis Semcire-

bisa da Sedegebis ganzogadebis SesaZleblobas iZleva. 

qselSi kvlevebis ganxorcieleba erTaderTi saSualebaa 

imisa, rom miznobrivi erTobliobiT Seikribos adamianTa 

saWiro raodenoba. aseve advilia specifiuri auditoriis 

povna; 

4. advilad da swrafad SeiZleba Seicvalos kvlevis 

instrumentebi, gansakuTrebiT, axali pilotirebis 

stadiaze;  

5. internetSi eqsperimentatoris gamovlinebis xarisxi 

dabalia; 

6. arsebobs axali ideebis Tavisuflad generirebis 

maqsimaluri SesaZlebloba; 

7. interneti iZleva individualuri ukukavSiris 

SesaZleblobas uSualod testirebis Catarebis Semdgom, 

rac respondentebis mozidvis damatebiTi faqtoria; 

8. respondenti internetSi metad gaxsnilia, rac monacemTa 

damaxinjebis Tavidan acilebis saSualebas iZleva. aseve 

dadgenilia, rom internetSi testirebisas gamosacdeli 

naklebi socialuri survilebis demonstrirebas axdens 

kvlevebis procesSi. eleqtronuli fostis gamoyenebisas 

interviueri Ria kiTxvebze iZleva ufro konkretul da 

gaSlil pasuxebs, vidre tradiciuli gamokiTxvisas. amas 

mowmobs saerTaSoriso kvlevis Sedegebi;34 
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9. internetSi Catarebuli kvlevebi SesaZleblobas iZleva 

miviRoT sruli informacia, movaxdinoT Sevsebuli 

pasuxebis programuli kontroli. magaliTad, SesaZlebelia 

programulad anketis forma Sedges imgvarad, rom ar 

darCes respondentTagan pasuxgaucemeli kiTxvebi, agreTve 

erTi kompiuteridan mxolod erTi pasuxis gacema moxdes 

(IP-kompiuteris misamarTis identifikaciiT); 

10. eleqtronuli fostiT gamokiTxvis meTodisTvis 

damaxasiaTebelia gamokiTxvis organizebis siadvile, 

siswrafe, miRwevadia mkvlevarTa mcire jgufisaTvis, 

SesaZlebelia ilustraciebis gamoyeneba, rac gamokiTxvis 

efeqtianobas zrdis; 

11. SesaZlebelia rogorc faqtobrivi, ise urTierT-

damokidebuli monacemebis Sekreba; 

12. SedarebiT advilia respondentebis yuradRebis SenarCuneba 

didi droiT, respondentis cocxali sityvis mosmena, 

rTuli kiTxvebis dasma da a.S.  

 amasTan, unda aRiniSnos is faqtic, rom internetSi 

pirveladi monacemebis moZiebisas SeimCneva garkveuli 

naklovanebebi, romelTa Soris umniSvnelovanesia Semdegi: 

1. gamosacdeli SeiZleba ar iyos gulwrfeli an kiTxvebze 

gasces TviTneburi pasuxebi; 

2. maRalia respondentis mier personaluri informaciis, 

gansakuTrebiT, socialur-demografiuli maCveneblis 

ganzrax damaxinjebis albaToba; 

3. rTulia respondentTagan miRebuli Sedegebis Semowmeba, 

radgan zogierTi respondenti kvlevaSi monawileobas iRebs 

ramdenimejer, gansakuTrebiT, roca kvlevaSi monawileoba 

materialurad waxalisdeba; 

4. internet-gamokiTxvebis anonimuroba iZleva imis albaTobas, 

rom pasuxebi aragulwrfeli iyos; 

5. eleqtronuli safosto gamokiTxvebisas xSirad 

monawileoben Tavisufali drois da mocemuli TemiT 
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dainteresebuli pirebi. amitom  respondents urTuldeba 

daazustos interviueris kiTxvebi. 

amasTan, unda aRvniSnoT, rom zemoTaRniSnuli   

naklovanebebis miuxedavad, isini ver aknineben pirveladi 

marketinguli kvlevebis mniSvnelobas. 

 literaturuli masalebis analizi saSualebas gvaZlevs 

CamovayaliboT eleqtronuli marketingis sargeblianobis 

Sefasebis ZiriTadi kriteriumebi saqarTvelos bazarze momuSave 

kompaniebisa da qarTveli momxmareblebisaTvis. Eeleqtronuli 

marketingis danergva da gamoyeneba qarTul kompaniebs aZlevs 

Semdeg sargebels: 

1. eleqtronuli marketingi aris erTis mxriv kompaniis 

ganviTarebis indikatori, meores mxriv _ katalizatori. im 

organizaciebSi, sadac eleqtronuli marketingis 

gavrceleba farToa, ganviTarebis dinamika maRalia; 

2. eleqtronuli marketingis gamoyeneba qarTul kompaniebs 

saSualebas aZlevs nebismier dros gadawyviton 

warmoSobili problemebi. garda amisa, eleqtronuli 

marketingis meSveobiT SesaZlebelia bazarze gasvla 

dabali barieriT, sistemis gafarToeba, bazris optimaluri 

gamWvirvaloba, konkurentebis Sesaxeb detaluri 

informireba, organizaciis saitze SemomsvlelTa 

raodenobis daTvla, saitze momxmareblebis qcevis 

gansazRvra, SeTavazebuli produqciis srulyofis analizi, 

marketinguli strategiebis qmediTunarianobis testireba 

realur sabazro pirobebSi, informaciis mopoveba, miReba 

da gavrceleba dabali RirebulebiT, gamyidvelsa da 

myidvels Soris interaqtiuloba (momxmarebels SeuZlia 

gamyidvelTan urTierTqmedebiT produqti Seiswavlos da 

iyidos), efeqturi sareklamo politikis warmarTva (kargi 

saiti ukve reklamaa, xolo saZiebo sistemebiT mas poulobs 

potenciuri klienti, romelic ganapirobebs kompaniisadmi 

loialurobis amaRlebas); 
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3. eleqtronuli marketingi SesaZleblobas iZleva yidva-

gayidva Catardes konfidencialurad da swrafad, 

ganxorcieldes miznobrivi auditoriis zusti mocva, 

personalis marTvis gamartivebuli kontroli, agreTve 

angariSgebis sistemis optimizeba da dabali danaxarjebiT 

biznes-procesebis marTva; 

4. eleqtronuli marketingiT SesaZlebelia Suamavlis gareSe 

produqciis gasaReba da Tanmdevi danakargebis Semcireba; 

saWiroa drois mcire masStabebi partnioris moZebnis, 

axali produqciis damuSavebis, gadawyvetilebebis miRebisa 

da garigebebis ganxorcielebisTvis; SesaZlebelia, agreTve, 

sabazro koniuqturaze swrafi reagireba,  asortimentis, 

fasis, saqonlisa da momsaxurebis maxasiaTeblebis 

operatiulad Secvla, momxmareblis reaqciis gazomva da 

analizi, sxvadasxva winadadebebis SeTavazebiT maT 

moTxovnilebebze damatebiTi informaciis miReba da 

warmoebaSi, momsaxurebasa Tu reklamaSi koreqtivebis 

operatiulad Setana;  

5.  eleqtronuli marketingi axali klientebis warmoCinebis 

dauSreteli wyaroa. amasTan, klientebis mozidvisaTvis 

saWiroa dabali marketinguli biujeti;  

6. eleqtronuli marketingi iZleva transformaciuli 

xarjebis Semcirebas, rasac ganapirobebs saqonlis 

asortimentis struqturis optimaluri arCevani, drois 

Semcireba  axali produqciis damuSavebasa da danergvaze, 

Suamavlebis ricxvis Semcireba da sxva;  

7. eleqtronuli marketingiT SesaZlebelia marketinguli 

kvlevis swrafi ganxorcieleba, klientebis qcevis 

statistikuri analizi da maTi segmentebis gafarToeba. 

 eleqtronuli marketingis efeqtur gamoyenebas qarTveli 

momxmareblisTvis moaqvs Semdegi efeqti: 

1. momxmarebeli imyofeba aqtiuri auditoriis rolSi 

(magaliTad, mas SeuZlia damoukideblad miiRos 



59 

gadawyvetileba da gaecnos konkretul sareklamo 

informacias, yuradRebis fokusireba moaxdinos saqonlis 

Tu momsaxurebis kriteriumebze da gamoTqvas Tavisi azri); 

2. momxmarebels SesaZlebloba eZleva maqsimalurad mcire 

droSi miiRos produqcia Tu momsaxureba (magaliTad, 

cifruli produqti); 

3. saqonlis Tu momsaxurebis SesaZenad momxmarebeli ar 

xarjavs dros sacobebSi da uamrav maRaziebSi siaruliT; 

4. vinaidan interneti uzrunvelyofs biznesis marTvas dabali 

danaxarjebiT, Sesabamisad, momxmarebelic saqonelsa Tu 

momsaxurebaSi ixdis dabal fass; 

5. eleqtronuli marketingiT SesaZlebelia gamyidvelTan 

pirdapiri kontaqtis damyareba (Suamavlis urTierToba 

gamoiricxeba);  

6. momxmarebels saxlidan (samsaxuridan) gausvlelad SeuZlia 

miiRos maqsimaluri informacia saqonelze Tu 

momsaxurebaze, airCios da SeukveTos igi; 

7. momxmarebeli aridebulia emociuri da darwmunebiTi 

faqtoris zemoqmdebisa da nerviulobisgan; 

8. respondentebs, ganurCevlad regionisa da maTi 

sacxovreblisa, SesaZlebloba aqvT monawileoba miiRon 

kvlevebSi maTTvis xelsayrel dros da survilis 

SemTxvevaSi pauza gaakeTon an Sewyviton gamokiTxva; 

9. momxmarebels waredgineba produqtis sargebeli, damatebiTi 

momsaxureba da detaluri informacia produqtTan 

agregirebisTvis, xolo SeTavazebuli informacia mas 

advilad SeuZlia Seadaros konkurentebisas; 

10. eleqtronuli marketingSi daculia anonimuroba 

(idumaloba yovelTvis mimzidvelia), avtonomiuroba da 

TviTprezentaciis nairgvaroba; 

11. eleqtronuli marketingi qarTvel momxmarebels aZlevs 

informaciuli kulturis ganviTarebis SesaZleblobebs; 
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12. eleqtronuli marketingi warmoadgens qarTuli 

teritoriebis marTvis axal instruments. teritoriuli 

manZilis miuxedavad, igi uzrunvelyofs momxmarebelTa 

resursebis marTvas, Riaobas da iZleva cvlilebebze 

Tavisdrouli analizis Catarebisa da adaptaciis 

SesaZleblobas.  

 dReisaTvis klientze orientirebuli midgoma eleqtronuli 

marketingis koncefciis safuZvelia.64Aamitom aucilebelia 

qarTveli momxmareblis darwmuneba, misi yuradRebis 

nebayoflobiT mipyroba, saitze Sekaveba da interesTa sferoebis 

gafarToeba sxvadasxva mastimulirebeli saSualebebiT, rac 

saqarTvelos bazarze momuSave kompaniis  aRqmasa da produqciis 

pozicionirebas uzrunvelyofs.  
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Tavi II.  msoflios internet-bazris ganviTarebis 

tendenciebi Tanamedrove etapze 

 

2.1.  kompiuteris msoflio bazari 

  

 Tanamedrove sazogadoebaSi informaciuli teqnologiebi 

metad faseuli obieqtia. informaciuli teqnologiebis axalma 

miRwevebma da sakomunikacio garemos ganviTarebam ganapiroba 

zogierTi qveynis (aSS, iaponia da sxva) socialur-ekonomikuri 

mdgomareobis zrda da danarCeni msoflios araTanabari 

ganviTareba. kompiuteris bazari, segmenti da auditoria, 

kompiuteris saaTobrivi, dRiuri da yovelTviuri moxmareba 

erTobliobaSi warmodgens seqtoris dedaarss, rac mTlianobaSi 

metyvelebs personaluri kompiuterebis umniSvnelovanes rolze 

da sazogadoebis kompiuterizaciaze.  

 kompiuteris bazris zrda iwyeba 1960 wlidan. am periodSi 

msoflioSi gamoiyeneboda 7 aTasamde kompiuteri. Tumca, 

istoriuli gardatexa dadga mxolod 1993 wlidan, rodesac 

kompiuterebis warmoebis moculobam gadaaWarba msubuqi 

avtomobilebis warmoebis moculobas da miaRwia 35.4 mln 

erTeuls. 

amerikis SeerTebuli Statebis kongresis kvleviTi 

samsaxuris monacemebiT, 2001 wels internetSi CarTuli iyo 214 

qveynis 407 mln kompiuteri,65 xolo 2003 wels msoflioSi iyo 500 

mln-mde kompiuteri, romelTa naxevars iyenebda amerikis 

SeerTebuli Statebi.66 ruseTis `kompiuteruli centris~ 

monacemebiT, 2005 wlis dasawyisSi personaluri kompiuterebis 

raodenobam msoflioSi Seadgina 900 mln erTeuli.67 

 dReisaTvis zogierT qveyanaSi, magaliTad, aSS-Si ufro 

metia personaluri kompiuterebis warmoeba da gayidva, vidre 

televizorebisa. saxezea sazogadoebis kompiuterizacia. Tu 

bolo sami-oTxi aTwleulis manZilze milionobiT adamianisaTvis 
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kavSiris wamyvan rols TamaSobda televizori, exlandel droSi 

gansakuTrebiT swrafad izrdeba kompiuteris momxmarebelTa 

auditoria. Tu SevajamebT kompiuteris msoflio bazarze 

mimdinare tendenciebs, mTlianobaSi metad TvalsaCino cifrebi 

warmogvidgeba. 

 analitikuri saagento IDC–is monacemebiT (rac cotaTi 

gansxvavdeba analitikuri kompania Gartner–is monacemebisagan), 2005 

wels msoflioSi personaluri kompiuterebis miwodebam da 

gayidvebma miaRwia 227,7 mln erTeuls, rac fulad eqvivalentSi 

Seadgens 231,9 mlrd dolars. es maCvenebeli 6,1 %-iT metia 2004 

wlis moculobasTan SedarebiT.68 

 analitikuri saagentos IDC–is SefasebiT, amave 

periodisaTvis magidis personaluri kompiuterebis (nouTbuqebis 

gareSe) miwodebam msoflioSi moimata 2 %-iT da Seadgina 138,3 

mln erTeuli, xolo nouTbuqebis bazari gaizarda 26,3 %-iT, rac 

Seadgens 82,4 mln erTeuls.  

 analitikuri kompania Gartner–is monacemebiT, personaluri 

kompiuterebis msoflio miwodebam 2006 wels Seadgina 239,4 mln 

erTeuli, Seicvala kontinentebis mixedviT kompiuteris 

moxmarebis procentuli wilic (ix. cxrili 2.1).  

cxrili 2.1 
personaluri kompiuterebis msoflio miwodeba  

2006w (mln erTeuli)* 

msoflios regionebi 
miwodeba 
2005 w 

sabazro 
wili 2005w 

(%) 

miwodeba 
2006w 

sabazro 
wili 2006w 

(%) 
EMEA(evropa, axlo 
aRmosavleTi da afrika) 

72,5 33,2 80,3 33,5 

amerikis SeerTebuli 
Statebi 

60,4 27,1 61,1 25,5 

samxreT-aRmosavleT 
azia 

51,1 23,3 59.9 25,0 

laTinuri amerika 14,9 6,8 18,6 7,8 
iaponia 14,6 6,7 14,2 5,9 
danarCeni msoflio     5,1     2,9     5,3      2,3 
sul 218,6 100,0 239,4 100,0 

 *wyaro: www.Gartner.com  

 analitikuri kompania Gartner–is monacemebiT, aSS-Si 2006 

wels, wina welTan SedarebiT, personaluri kompiuterebis 

http://www.gartner.com/
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miwodeba procentulad gaizarda umniSvnelod, kerZod, 1,2 %-iT, 

xolo IDC–is monacemiT, 2,5 %-iT. Tumca, dadebiTi tendencia 

gamowveulia nouTbuqebis gayidvebis zrdis xarjze. EMEA-s 

regioni (evropa, Sua aRmosavleTi, afrika) 2006 wlis monacemebiT, 

rCeba liderad personaluri kompiuterebis moxmarebaSi da 

moicavs bazris moculobas 80,3 mln erTeuliT, xolo weliwadSi 

procentuli zrda Seadgens 10,8 %-s. amave wels samxreT-

aRmosavleT aziaSi personaluri kompiuterebis miwodebam 

Seadgina 59,9 mln erTeuli, rac 17,2 %-iT metia wina welTan 

SedarebiT. laTinur amerikaSi, sxva regionebisagan gansxvavebiT, 

grZeldeba zrdis tempebi. 2006 wels igi Seadgenda 24,7 %-s (2005 

wels ki iyo 26 %), xolo miwodebis moculoba 18,6 mln 

erTeulia. aRsaniSnavia, rom iaponia gaxda pirveli qveyana, sadac 

dafiqsirda miwodebis Semcireba. bazris moculobam 2006 wels am 

qveyanaSi Seadgina 14,2 mln erTeuli personaluri kompiuteri, 

rac 3,3 %-iT naklebia 2005 wlis moculobasTan SedarebiT.69 

 analitikurma kompaniam IDC–im gamoaqveyna angariSi, 

romelic Seexeba samomxmareblo da korporaciuli seqtorebis 

mixedviT personaluri kompiuterebis miwodebas msofliosa da 

amerikis SeerTebul StatebSi 2005-2007 wlebSi. igi Seicavs 

agreTve 2008-2009 wlebis prognozs, romelic mocemulia 2.2 

cxrilSi.  

     msoflioSi personaluri kompiuterebis momwodeblebidan 

lideroben Dell inc, Hewlett-Packard (HP), Lenovo, Acer da Toshiba, 

romelTa wilad modis 48,4 %-iani sabazro wili, xolo bazarze 

danarCeni firmebis wilia 5,6 %. aqve SevniSnavT, rom nouTbuqebis 

popularuli mwarmoeblebia Asus, Acer, Dell, Samsung, Toshiba.  

     analitikosebis prognoziT, araxelsayreli ekonomikuri 

situacia amcirebs personaluri kompiuterebis miwodebas. pirvel 

rigSi, aseTi qveyana gaxda iaponia, sadac 2006 wels mkveTrad 

daeca miwodeba. aseve aSS-Si 2006 wlis meore naxevarSi moxda 

miwodebaTa dacema. mTlianobaSi msoflio bazris dinamika, 

personaluri  kompiuterebis  maRali  moTxovnis gamo, dadebiTia 
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cxrili 2.2 
personaluri kompiuterebis miwodeba msoflioSi da aSS-Si  

2005-2009 ww* 

seqtori 
2005w 2006w 2007w 

2008w 
(prognozi) 

2009w 
(prognozi) 

 
miwodebis moculoba msoflioSi (mln. erTeuli) 

samomxmareblo 
seqtori 

78,5 89,2 100,9 113,1 123,0 

korporaciuli 
seqtori 

129,3 138,5 152,0 168,3 182,3 

 
            miwodebis moculoba aSS-Si (mln. erTeuli) 

samomxmareblo 
seqtori 

23,6 24,8 27,0 29,7 31,2 

korporaciuli 
seqtori 

40,3 40,7 42,5 44,7 47,0 

sul 
 

63,9 65,5 69,5 74,4 78,2 

*wyaro: www.idc.com 

 

mxolod samxreT-aRmosavleT aziis, laTinuri amerikis da EMEA 

(evropa, axlo aRmosavleTi da afrika) regionebis xarjze. 

 analitikuri saagentos Gartner–is prognoziT, 2006 

wlisaTvis personaluri kompiuterebis gayidvebis zrda 

msoflioSi unda yofiliyo 10,7 %, Tumca, Seadgina 9,0 %. 

Semcirebis mizezad eqspertebi asaxeleben msoflio ekonomikis 

Senelebul tempebs da personaluri kompiuterebis moZvelebuli 

parkis mdgomareobas. 

 saboloo jamSi, personaluri kompiuterebis msoflio 

bazris zrdis dinamika gardauvalia da bazris moculobis 

Semcirebis umniSvnelo procentuli cvlilebebi ver daaqveiTebs 

mis rols da mniSvnelobas manam, sanam TviT kompiuters ar 

gamouCndeba konkurenti teqnologiur bazarze.  

   

 

2.2. msoflio internet _ bazris kvleva   

 

internet-provaiderebi (Internet Service Provider, ISP) 

arian organizaciebi, romlebic gvTavazoben internetTan 

daSvebis momsaxurebas.70 SemoTavazebuli momsaxurebis saxeebis 

http://www.idc.com/
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mixedviT internet-provaiderebis Semdeg tipebia: internetTan 

daSvebis provaideri (ISP); hosting provaideri (hosting provider); 

magistraluri provaideri (backbone); arxis provaideri (Network 

service provider); ukanaskneli milis provaideri da sxva.70 

kvleviTi kompaniis NationMaster monacemebiT, msoflio 

internet-provaiderebis reitingSi mocemulia 229 qveyana. pirvel 

adgilzea amerikis SeerTebuli Statebi (7 aTasi internet-

provaideriT), meore da mesame adgilebs inawileben kanada (760 

internet-provaideriT) da avstralia (571 internet-provaideriT), 

Semdegaa didi britaneTi (400 internet-provaideriT), ruseTi (300 

internet-provaideriT), saberZneTi (300 internet-provaideriT), 

ukraina (260 internet-provaideriT), germania (200 internet-

provaideriT), bulgareTi (200 internet-provaideriT), samxreT 

afrika (150 internet-provaideriT). mocemul reitingSi 

saqarTvelo ikavebs 103-e adgils.71 

 saerTaSoriso satelekomunikacio kavSiris (International 

Telecommunication Union) mier mocemulia msoflioSi popularuli 

internet-provaiderebis oceuli qveynebis mixedviT, romelSic 

pirvel adgilzea amerikis SeerTebuli Statebis internet-

provaideri, meore da mesame adgilebs inawileben germaniisa da 

iaponiis internet-provaiderebi (ix. cxrili 2.3).  

 internet-provaiderebze informaciisa da resursebis 

centris The Intelligence Center for the ISP Community monacemebiT, 2007 

wels amerikis SeerTebul StatebSi internet-provaiderebis 

reitingSi 25 kompanias ukavia bazris 82 %.72 

 kanadaSi popularul internet-provaiderebs warmoadgens 

Bell Sympatico, Rogers, Shaw, Telus, Videotron, Cogeco da  SaskTel (`internet~).
72 

 saberZneTSi popularul internet-provaiderebidan pirvel 

adgils ikavebs kompania Video On Line, meore da mesame adgilebzea 

kompaniebi: Internet On Line da World Online, xuTeulSi Sedis Contactel 

da KPNQwest, saberZneTis popularul internet-provaiderebs 

miekuTvneba  agreTve  Euroweb  CR,  Nextra,  GTS CR, AT&T Global Network,  

http://en.wikipedia.org/wiki/Network_service_provider
http://en.wikipedia.org/wiki/Network_service_provider
http://en.wikipedia.org/wiki/Network_service_provider
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cxrili 2.3 
popularuli internet-momsaxurebis provaiderebis  

oceuli qveynebis mixedviT* 

# 

internet-momsaxurebis 
provaiderebi (qveynebis 

mixedviT) 
mflobeli web-saiti 

1 AOL (aSS) NYSE: AOL www.aol.com 

2 T-Online (germania) Deutsche Telekom www.t-online.de 

3 Nifty-Serve (iaponia) Fujitsu www.nifty.com 

4 EarthLink (aSS) NASDAQ: ELNK www.earthlink.com 

5 Biglobe (iaponia) NEC www.biglobe.ne.jp 

6 MSN (aSS) Microsoft www.msn.com 

7 Chollian (korea) Dacom www.chollian.net 

8 Tin.it (italia) Telecom Italia www.tin.it 

9 Freeserve (ukraina) Dixons www.freeserve.com 

10 AT&T WorldNet (aSS) AT&T www.att.net 

11 Prodigy (aSS) NASDAQ: PRGY www.prodigy.com 

12 NetZero (aSS) NASDAQ: NZRO www.netzero.com 

13 Terra Networks (espaneTi) Telefónica www.terra.es 

14 HiNet (taivani-CineTi) Chungwa Telecom www.hinet.net 

15 Wanadoo (safrangeTi) France Telecom www.wanadoo.fr 

16 AltaVista CMGI, Compaq www.microav.com 

17 Freei (aSS) Privately-owned www.freei.com 

18 SBC Internet Services SBC www.sbc.com 

19 Telia Internet (SvedeTi) Telia www.telia.se 

20 Netvigator (honkongi) Hongkong Telecom www.netvigator.com 

   *wyaro: http://www.itu.int/ITU-D/ict/statistics/at_glance/Top20ISP.html 

SkyNet, InWay, GIN, IPNet, UUnet.
72 

 XXI saukunis dasawyisSi ruseTis internet-provaiderTa 

bazarze klimats qmnida sami umsxvilesi kompania: `PTK mm.ru~, 

`Gold-en Telecom~ da `MTV-intel~. dRes ruseTis internet- 

provaiderebis reitingis aTeuli iwyeba kompania CЭТ-iT, Semdeg 

modis МТУ-Интел, Голден Телеком, Волгателеком, Сибирътелеком, 

Центртелеком, WebPlus, ЮТК, Далъсвязь, Уралсвязьинформ.
73

 

     ukrainis internet-provaiderebis bazarze lideroben Semdegi 

kompaniebi Freeserve, World Online da AOL multiple brands,  LineOne,  Virgin 

Net, Genie, BT Click, BT Internet, Claranet, Thus.
72 gansxvavebul monacemebs 

iZleva kompania `Internet Service Provider Review UK~ reitingi, 

http://www.aol.com/
http://www.t-online.de/
http://www.nifty.com/
http://www.earthlink.com/
http://www.biglobe.ne.jp/
http://www.msn.com/
http://www.chollian.net/
http://www.tin.it/
http://www.freeserve.com/
http://www.att.net/
http://www.prodigy.com/
http://www.netzero.com/
http://www.terra.es/
http://www.hinet.net/
http://www.wanadoo.fr/
http://www.microav.com/
http://www.freei.com/
http://www.sbc.com/
http://www.telia.se/
http://www.netvigator.com/
http://www.itu.int/ITU-D/ict/statistics/at_glance/Top20ISP.html
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romelSic pirvel adgilzea BT Retail, meore adgilze _ Virgin Media, 

mesameze - Carphone Warehouse, meoTxe da mexuTe adgilebze arian 

Tiscali da Sky Broadband.
74  

 samxreT koreis internet_provaiderebis bazridan 

popularulia: Korea Telecom, Boranet, Supernet, AFFiS, Shinbiro, Samsung 

Networks, Hanvit, Hitel  (KOLNET) , Elimnet, KTNet, NEXTEL.
72

  

 telekomunikaciis seqtorSi internet-momsaxurebis 

liberalizaciis, privatizaciis da konkurenciis xarisxi yvelaze 

maRalia evropaSi (100 %), afrikaSi mocemuli done Seadgens 8 %-

s. amerika uswrebs azia-wynari okeanis regions, xolo internet-

bazris konkurentuli garemo yvelaze dabalia arabTa 

gaerTianebul saxelmwifoSi. saerTaSoriso satelekomunikacio 

kavSirma (ITU) msoflios internet-momsaxurebis konkurenciuli 

garemo Seafasa 91 %-iani maCvenebliT (ix. diagrama 2.1).  

diagrama 2.1 
telekomunikaciis bazarze internet-momsaxurebis  

garemo* 

8%

92%

10%

90%

11%

89%

29%

71%

0%

100%

9%

91%

afrika amerika azia-wynari

okeane

arabTa

gaerTianeba

evropa msoflio

monopolia konkurencia

 
  *wyaro: http://www.itu.int/ITU-D/ict/statistics/at_glance/Europe_RPM_2005.pdf 

 samxreTkavkasiis masStabiT, saqarTveloSi provaiderebis 

bazari metad ganviTarebulia. somxeTSi 2 provaideria da bazari 

iq TiTqmis ar arsebobs. azerbaijanSi maTi ricxvi odnav metia, 

magram iq fasebis doneze klanuri SeTanxmebebi moqmedebs.     

http://www.virginmedia.com/
http://www.kornet.net/
http://www.boranet.com/
http://www.affis.net/
http://english.shinbiro.com/
http://www.samsungnetworks.net/
http://www.samsungnetworks.net/
http://www.hanvit.co.kr/
http://www.hitel.net/
http://www.elim.net/
http://www.ktnet.co.kr/enghome/index.html
http://www.ktnet.co.kr/enghome/index.html
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     saxelmwifo monopolia vrceldeba belorusul internetze.75  

ruseTSi ki sul sxvanairi situaciaa. gamavali trafiki 

Semavalze metia. misi internetis segmenti CvenTan SedarebiT 

gacilebiT ganviTarebulia. rogorc zemoT aRvniSneT, ruseTSi 

provaiderTa bazarze klimats qmnis sami umsxvilesi kompania, 

romelTac TavianTi resursebi gaaCniaT da maTi qselebi 

ganviTarebulia Tanamedrove teqnologiebis safuZvelze. am sam 

kompanias uWiravs ruseTis internet-momxmareblis trafikis 90 %. 

Sesabamisad, internetis segments ar sWirdeba gare internetidan  

`gadmoqaCva~, piriqiT, ufro meti miaqvs. 

 aqedan gamomdinare, am provaiderebs saSualeba eZlevaT 

gavlena moaxdinon fasze. Tu adre isini ufasod cvlidnen 

trafiks, axla situacia Secvales da ufaso lokaluri trafiki 

fasiani gaxades. ruseTSi amis miRweva teqnologiurad 

SesaZlebelia da Zalian advili. saqarTveloSi am WrilSi 

situacia adre momxmareblis mxareze nawilobriv iyo, 

provaiderebi nakleb mogebaze muSaobdnen.76 

 arakomerciuli organizaciis Pew Internet & American Life Project 

monacemebiT, aSS-Si internetiT sargeblobs mosaxleobis saerTo 

raodenobis 58 %. amasTan, aSS-is zrdasruli mosaxleobis 57 %, 

internetis dabali usafrTxoebidan gamomdinare, ar axdens 

internet-qselTan daSvebas.77 rac Seexeba germanias, mosaxleobis 

meoTxedi yidvas axorcielebs internetiT (es monacemi 

gamoaqveynes kvleviTma kompaniebma NFO Infratest da ENIGMA GfK ).76  

iranSi izRudeba mosaxleobis internet-uflebebi. 

mTavrobis moTxovniT daibloka 15000 internet-resursi, romelic 

qveynis politikas ewinaaRmdegeboda da amoralur masalebs 

Seicavda.76 

 imisaTvis, rom internetSi yvela resurss hqondes advilad 

dasamaxsovrebeli saxeli, moqmedebs domeinuri saxelebis sistema 

(DNS). nebismier web-serveris mflobels gaaCnia domein saxeli, 

rac mis identifikacias axdens qselSi. domeinuri saxeli 

marketinguli datvirTvis matarebelia, romelic axdens kompaniis 
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konkurentunarianobis amaRlebas, markis pozicionirebas, imijis 

amaRlebas da cnobadobis gaumjobesebas, bazarze produqciis 

winsvlas, axali momxmareblebis mizidvas, produqciis 

gavrcelebis axali arxis formirebas da individualuri 

momxmarebelTan urTierTobis met SesaZleblobas. yoveli 

resursis domeinuri saxeli Sedgeba Semdegi ZiriTadi 

nawilebisgan, rogoricaa zonis dasaxeleba, domeinis sakuTari 

da manqanis saxelis dasaxeleba. zonebis saxelebi SeiZleba 

pirobiTad daiyos, rogorc saorganizacio da geografiuli. 

internet-sivrceSi gavrcelebulia Semdegi saorganizacio zonebi: 

com (komerciuli),  edu (saganmanaTleblo), net (romlebic uzrun-

velyofen qselis muSaobas), biz (komerciuli organizaciebisTvis), 

info (yvela msurvelisaTvis). gavrcelebulia agreTve gov , mil da 

sxva.78,79 

 internet-infrastruqturis (domeinuri saxelebis provaide-

ri, registratori) saerTaSoriso organizaciis VeriSign-is mier 

gamoqveynebuli monacemiT, 2006 wels msoflio qselSi 

daregistrirebuli iyo 120 mln domeinuri saxeli,80 xolo sxva 

wyaros cnobiT - 101 mln saiti.
81

 amasTan, rigi msxvili kompaniebi  

praqtikulad mTlianad gadavidnen biznesis eleqtronul 

marTvaze.Kkompaniebis TiTqmis yvela dokumenti, rogoricaa  

Setyobinebebi, saangariSsworebo qviTrebi, naxazebi, angariSebi 

gayidvebze da marketingul informaciebze, formirdeba qselSi 

da ara qaRaldze. msoflioSi kompaniebsa Tu Cveulebriv 

momxmareblebs Soris saSualod qselSi gadaiqaCeba 24432 tb 

informacia.82  

 pirveli donis domeinebis: com, net, org, biz, info 

daregistrirebis raodenobiT, liderobs amerikis SeerTebuli 

Statebi (54791223 daregistrirebuli domein saxeliT), meore 

adgilzea germania (4732930 domeniT), Semdeg modis didi 

britaneTi (3224676 domeniT), meoTxe adgils ikavebs kanada (2798960 

domeniT). xuTeuls aboloebs CineTi (2491849 domeniT). ruseTi 

ikavebs me-18 adgils (344435 domein raodenobiT). domein saxelebis 
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SeZeniT popularuli qveynebis aTeulSia safrangeTi (1894592 

domeniT), bahreini (1881970 domeiniT), honkongi (1664072 domeiniT), 

avstralia (1601737 domeiniT), iaponia (1051834 domeiniT), espaneTi 

(991368 domeiniT), korea (867195 domeiniT), italia (800942 

domeiniT), niderlandebi (631626 domeiniT) da TurqeTi (555817 

domeiniT).83 

 cnobili kompaniis VeriSign monacemiT, msoflioSi yoveldRe 

registrirdeba 90 aTasi domein saxeli.80 2007 wlisTvis 

aRniSnuli statistika Seadgenda 153 mln domein saxels. 

eqspertebis SefasebiT, es bazari 2010 wlisaTvis Sefasdeba 4 

mlrd dolarad.84 

 nacionaluri domeinebis gavrceleba da popularoba 

reitingul aTeulSi ase gamoyureba:80 DE - germania, UK- didi 

britaneTi, EU- evrokavSiri, NL- holandia, CN- CineTi, IT- italia, 

AR -argentina, US -aSS, BR -brazilia, CH -Sveicaria. 

 analitikuri kompania  Netcraft-is monacemebiT, 2006 wlis 

bolos msoflioSi internet-saitebis ricxvma miaRwia 101435 

aTass, erT TveSi igi gaizarda 3 mln-iT. swrafi zrdiT 

gamoirCeva aSS, CineTi, germania, samxreT korea da iaponia.85 

tendenciis gamomwvevi mizezia popularoba, qselSi daSvebis 

mravalferovneba da xelmisawvdomoba. msoflioSi SeimCneva imis 

tendencia, rom yvela firmas aucilebelia hqondes saiti an 

Tundac gverdi qselSi (saitze), romelzec unda ganTavsdes 

informacia firmaze, warmoebaze, arsebul Tu potenciur 

klientebTan momsaxurebaze.  

 bolo xanebSi SeimCneva saintereso tendencia. kerZod, 1995 

wlidan internetSi izrdeba saitebis raodenoba. internetma 

SeiZina yvela dargSi wamyvani lokomotivis funqcia. saitebis 

Seqmna gaizarda geometriuli progresiiT. Tu 1995 wlis 

agvistoSi saitebis raodenoba Seadgenda 18 aTass, 1997 wlis 

aprilSi ukve 1 mln-mde gaizarda, 2000 wlis TebervalSi 10 mln 

gaxda, seqtemberSi _ 20 mln, 2001 wlis zafxulSi _ 30 mln, ori 

wlis Semdgom _ 40 mln. 2005 wlis martSi iyo 60 mln, xolo 
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agvistoSi gaxda _ 70 mln. 2006 wels ki agvistodan oqtombramde 

saitebis raodenoba 90 mln-dan gaizarda 101 mln-mde.81 

 veb-gverdebis informaciis saagentos The Web Information 

Company –`Alexa~-s monacemebiT, msoflioSi popularuli veb-

gverdebis aTeulSi pirvel adgilzea Yahoo (www.yahoo.com), meore 

da mesame adgilebs iyofen MSN (www.msn.com) da Google 

(www.google.com). Semdeg modian YouTube (www.youtube.com), Windows 

Live (www.live.com), Myspace (www.myspace.com),  Baidu.com (www.baidu.com),  

Orkut (www.orkut.com), Wikipedia (www.wikipedia.org) da www.qq.com.
86 

 cnobili analitikuri kompaniis Nielsen-Netratings kvlevebis 

safuZvelze aseve Sedgenilia msoflio internet-bazarze 

popularuli brendebis aTeuli. masSi gamovlenilia lideri 

internet-kompania _ msoflio saZiebo serveri _ Yahoo! (warmod-

genilia 96930000 auditoriiT),  meore da mesame adgilebi 

gainawila Microsoft (warmodgenilia 90822000 auditoriiT) da MSN 

kompaniebma (warmodgenilia 88631000 auditoriiT), meoTxe adgili 

daikava Google (75796000 auditoriiT), mexuTe adgili _ AOL  

(71174000 auditoriiT), meeqvse _ eBay (50963000 auditoriiT), Semdeg 

modis _ MapQuest (36580000 auditoriiT), Amazon (34294000 

auditoriiT), Real (32300000 auditoriiT) da Weather Channel (28610000 

auditoriiT).
87 

 aRsaniSnavia, rom 2001 wlidan 2005 wlamde msoflioSi 

TiTqmis gasammagda internet-saitebis Semosavlebi. aSS-is onlain 

sagamomcemlo asociaciis (Online Publishers Association) masalebiT, 

2005 wels msoflioSi saitebis Semosavlebma Seadgina 2 mlrd 

dolari, rac 15 %-iT metia wina welTan SedarebiT. masSi 11 

kategoriidan internet-momxmareblebis interesi da, Sesabamisad, 

internet-kompaniebis Semosavlebi ganawilda Semdegnairad: 

pirvel adgilzea `garToba da cxovrebis wesi~,AromelSic Sedis 

cifruli musika, multimedia, erTjeradi Sesyidvebi da 

xelmowerebi, sasargeblo da gasarTobi informacia, xolo meore 

da mesame adgilebs iyofen `persona da gacnoba~ da `kvlevebi~, 

http://www.youtube.com/
http://www.live.com/
http://www.live.com/
http://www.live.com/
http://www.myspace.com/
http://www.baidu.com/
http://www.orkut.com/
http://www.wikipedia.org/
http://www.qq.com/
http://www.yahoo.com/
http://www.microsoft.com/
http://www.msn.com/
http://www.google.com/
http://www.aol.com/
http://www.ebay.com/
http://www.mapquest.com/
http://www.amazon.com/
http://www.realnetworks.com/
http://www.weatherchannel.com/


72 

Semdgom modis `TamaSi~ da `pirovnuli ganviTareba~, `sporti~, 

`sazogadoebrivi saxelmZRvanelo da katalogebi~, bolo 

adgilzea `sazogado siaxleebi~.88 2006 wels kompania Packaged Facts 

gamoqveynebuli angariSiT, aSS-Si onlain maRaziebis da saitebis 

bazris moculobam Seadgina 189,7 mlrd dolari.89 

 analitikurma kompaniam `comScore Europe~ 2005 wels Seadgina 

veropis yvelaze popularuli internet-saitebi, romelTa 

sortireba moaxdina Tvis ganmavlobaSi saitebis daTvalierebaTa 

raodenobis mixedviT. am kvlevis safuZvelze 2.4 cxrilSi 

warmodgenilia evropis pirveli yvelaze popularuli 30 saiti.90 

 samwuxarod, internet-bazarze arsebuli saitebis Sesaxeb 

cnobili kompaniebis mier warmodgenili statistika da kvlevis 

monacemebi ar emTxveva erTmaneTs (warmodgenili monacemebi 

meryeobs 101 mln-dan 128 mln-mde). Tumca, isini gviCveneben, rom 

eleqtronul sivrceSi saitebis raodenoba geometriuli 

progresiiT izrdeba. amasTan, aRsaniSnavia, kvleviTi kompaniis 

`Cyveillance~ monacemebi, romelic gviCvenebs, rom msoflio bazarze 

arsebuli saitebis 50 % mavnea (sazianoa), `kiberkriminalebis~ 

saitebis 63 % ganTavsebulia amerikis SeerTebul StatebSi,91 rac 

am saxelmwifos yovelmxriv liderobaze metyvelebs. 

 msoflio internet-bazarze mimdinare tendenciebis 

Seswavlisas sakmaod sainteresoa statistika internet-

momxmarebelTa Sesaxeb, romlebic internets saxlidan iyeneben. 

cnobili analitikuri kompania Nielsen//NR-is monacemebiT, 2006 

wlisTvis momxmarebelTa saerTo raodenobam saxlidan 

internetSi daSvebis mixedviT Seadgina 316,0 mln.87 

 sainformacio da sakomunikacio teqnologiur industriaSi 

arsebobs internetSi daSvebis infrastruqturis Semdegi 

variantebi: optikur–boWkovani SeerTeba, TanamgzavriT daSveba, 

daSveba satelefono qseliT (Dil-up), daSveba sakabelo 

televiziiT, umavTulo SeerTeba da cifruli saabonento kavSiri 

- DSL. 

   dReisaTvis   internetSi   daSvebis   yvelaze  swraf da  
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cxrili 2.4 
30 popularuli evropuli 

 saiti* 

# saitebi 
damTvalierebelTa raodenoba  

(mln) 

1 MSN-Microsoft  131,0 

2 Google 127,4 

3 Yahoo! 94,3 

4 eBay  81,0 

5 Time Warner Network  57,0 

6 Amazon  42,3 

7 Wanadoo  36,8 

8 Lycos Europe 36,0 

9 T-Online 35,4 

10 Ask Jeeves 32,7 

11 CNET Networks 31,7 

12 Verisign  31,7 

13 Wikipedia 26,2 

14 Mediaplazza  26,1 

15 Iliad/Free.fr  24,6 

16 Vodafone Group 24,0 

17 Apple  22,6 

18 BBC 22,3 

19 Expedia 22,0 

20 RTL Group 21,0 

21 Telecom Italia 20,7 

22 Lycos 20,7 

23 Real.com  20,2 

24 OD2.com 19,6 

25 mmO2  19,0 

26 eMule (программа) 18,6 

27 Deutsche Telekom  17,3 

28 Otto Gruppe  16,9 
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2.4 cxrilis gagrZeleba 

29 Macromedia 16,2 

30 Tiscali  16,1 

*wyaro: http://www.dv-reclama.ru/index.phtml?m_id=84     

gavrcelebul infrastruqturas warmoadgens DSL teqnologia, 

rac informaciis swrafi moZiebis, damuSavebis da gadacemis 

SesaZleblobas iZleva. DSL warmoadgens cifrul saabonento 

kavSirs, romelic uzrunvelyofs xmisa da monacemTa erTdroul 

gadacemas, agreTve internetSi maRalsiCqarian daSvebas. amitom 

DSL-teqnologia iTvleba mTavar alternativad nel da 

arasaimedo komutatoriT SeerTebasTan SedarebiT. CarTva 

SesaZlebelia arc Tu ise Zviri mowyobilobiT. amasTan, saWiroa 

naklebi investiciebi am infrastruqturisaTvis da, Sesabamisad, 

Rirebulebac naklebia danarCeni komutatoris sargeblobasTan 

gaweul danaxarjebTan SedarebiT. 

 msoflio satelekomunikacio komaniis ITU-s 2004 wlis 

monacemebiT, DSL gavrcelebiT kontinentebis mixedviT liderobs 

azia, masze modis msoflioSi DSL bazris 41,6 %, xolo CrdiloeT 

amerikaze _ 27,9 %, evropaze - 27,8 %. laTinuri amerikis mier DSL 

moxmareba Seadgens msoflio moxmarebis 2,4 %-s, arabTa 

gaerTianebuli saxelmwifoebis _ 0,2 %-s, xolo afrikis _ 0,1 %-

s.92 

 kompania Point Topic-is mier gamoqveynebuli monacemebiT, 2003 

wlis pirvel naxevarSi msoflioSi DSL-is xazSi CaerTo 10,7 mln 

moxmarebeli da saerTo raodenobam Seadgina 46,7 mln. am 

kompaniis statistikiT, DSL-Si CarTviT liderobdnen: iaponia 2,6 

mln-ze meti momxmarebliT, CineTi 1,8 mln momxmarebliT da aSS 

1,1 mln momxmarebeliT. 

 PC World – monacemebiT, 2003 wlidan 2004 wlamde msoflioSi 

DSL –Si CarTulTa raodenoba gaizarda 62 %-iT maSin, roca 

kabelis, Tanamgzavris, Ethernet-is operatorebis saabonento baza 

gaizarda mxolod 55 %-iT. am periodSi met-naklebad zrdis 

http://www.dv-reclama.ru/index.phtml?m_id=84
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maRal tempebs aCvenebdnen: samxreT-aRmosavleT azia, axlo 

aRmosavleTi da laTinuri amerika, sadac DSL provaiderebis 

abonentTa baza gaizarda 110 %-iT, 107 %-iT da 104 %-iT, 

Sesabamisad evropam gauswo azia-wynari okeanis regionis 

konkurentebs da imyofeba pirvel adgilze aqtivSi 23 mln-ze meti  

momxmarebliT.93 

 2004 wlisaTvis 123 mln internet-momxmareblidan 78 mln 

sargeblobda DSL –iT. amave periodSi did britaneTSi satele-

komunikacio sferos gigantma British telecom-ma daiwyo ADSL qselis 

farTomasStabiani reklama. amasTanave operatorebs SesTavaza 1 

mln funti im marketinguli programis proeqtze, romelic am 

teqnologiis popularobis gazrdis Sesabamisi iqneboda.  

 Golden Telecom kompaniis pres-samsaxuris monacemebiT, 

ruseTSi 2005 wlisaTvis farTozolovani kavSiriT sargeblobda 

1,5 mln-ze meti abonenti. amasTan, kompania akeTebs prognozs, rom 

DSL-is momxmarebelTa saerTo raodenoba ruseTSi 2010 wlisaTvis 

miaRwevs 8 mln-s.94 

 2005 wels DSL-is momxmarebelTa saerTo raodenobam 

msoflioSi Seadgina 85,3 mln momxmarebeli, sadac lideroben 

aSS, CineTi da iaponia. kvleviTi saagentoebis Nielsen//NR, CNNIC, 

C.I.Almanac, ITU da IWS (2005w) mier warmodgenilia cifruli 

saabonento xazis DSL-is momxmarebelTa oceuli qveynebis 

mixedviT (ix. cxrili 2.5). 

 amrigad, msoflioSi internet-provaiderebis bazris 

ganviTarebas axasiaTebs momxmarebelTa zrdis dinamika, 

momsaxurebis miwodebis avtonomiuroba, konkurencia, 

Semosavlebis zrda, moTxovnilebis Sesabamisi xarisxis 

uzrunvelyofa. msoflio internet-bazris zrda damokidebulia 

formirebul provaiderebze, romlebic axdenen internet-

momsaxurebis gawevas da uzrunvelyofen web-hostings. es dargi 

izrdeba, gansakuTrebiT swrafad, mowinave qveynebSi (aSS, kanada 

da dasavleT evropis zogierTi qveyana). maTi provaideruli 

momsaxureba   Semoifargleba   ara   marto   teqnologiisa   da 
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cxrili 2.5 
DSL-is moxmarebaSi msoflios lideri oceuli qveyana * 

# qveynebi 
DSL momxmarebeli 

(aTasi) 
mosaxleoba 

(2005 wels aTasi) 

1 amerikis SeerTebuli Statebi 33 900 293 271 500 

2 CineTi 25 800 1 288 307 100 

3 iaponia 12 739 127 853 600 

4 samxreT korea 11 900 49 131 700 

5 germania 5 950 82 633 200 

6 safrangeTi 5 253 60 011 200 

7 italia 3 680 57 987 100 

8 didi britaneTi 3 335 59 595 900 

9 taivani 2 900 22 689 300 

10 kanada 2 568 31 846 900 

11 espaneTi 2 228 41 895 600 

12 brazilia 1 634 179 383 500 

13 niderlandebi 1 552 16 254 900 

14 belgia 983 10 402 200 

15 avstralia 910 20 275 700 

16 hon kongi 774 6 727 900 

17 SvedeTi 751 9 010 700 

18 Sveicaria 717 7 433 000 

19 israeli 600 6 867 200 

20 dania 594 5 397 600 

oceuli qveynebis wilad DSL 

moxmareba 
80 179 987 2 676 975 800 

danarCeni msoflio 5 120 013 3 713 171 687 

msoflioSi sul DSL momxmarebeli 85 300 000 6 390 147 487 

   *wyaro: http://www.internetworldstats.com   

momsaxurebis sxvadasxvagvari SesaZleblobebiT, aramed 

garantiiT, rom eleqtronuli komercia iqneba usafrTxo da 

saimedo. 

 

 

2.3. kompiuteris da internet - momxmarebelTa msoflio bazris 

segmentacia 

 

 msoflioSi kompiuteris momxmarebelTa yvelaze mzardi 

segmentia axalgazrdoba. mocemul konteqstSi axalgazrdebi 

http://www.internetworldstats.com/america.htm#us
http://www.internetworldstats.com/asia.htm#cn
http://www.internetworldstats.com/asia.htm#jp
http://www.internetworldstats.com/asia.htm#kr
http://www.internetworldstats.com/europa.htm#de
http://www.internetworldstats.com/europa.htm#fr
http://www.internetworldstats.com/europa.htm#it
http://www.internetworldstats.com/europa.htm#uk
http://www.internetworldstats.com/asia.htm#tw
http://www.internetworldstats.com/america.htm#ca
http://www.internetworldstats.com/europa.htm#es
http://www.internetworldstats.com/south.htm#br
http://www.internetworldstats.com/europa.htm#nl
http://www.internetworldstats.com/europa.htm#be
http://www.internetworldstats.com/pacific.htm#au
http://www.internetworldstats.com/asia.htm#hk
http://www.internetworldstats.com/europa2.htm#ch
http://www.internetworldstats.com/middle.htm#il
http://www.internetworldstats.com/europa.htm#dk
http://www.internetworldstats.com/
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warmoadgenen ara mxolod momavals, aramed dRevandelobasac. 

aRsaniSnavia, rom msoflio bankis monacemebiT, planetis 

mosaxleobis daaxloebiT 40 % aris 25 wlamde, xolo 1,5 mlrd 

ki 15 wlamdea. aseve saintereso prognozia isic, rom 2010 wels 

msoflioSi axalSobilTa raodenoba iqneba 1,4 mlrd, xolo 2025 

wels 2,7 mlrd.95 

 msoflio mosaxleobis asakobrivi struqtura gamsxvilebul 

WrilSi mocemulia 2.6 cxrilSi. masSi mosaxleobis sqes-

asakobrivi niSniT dajgufeba ganxorcielebulia mxolod 0-dan 14 

wlamde,  15-dan 64 wlamde  da 65 wels zemoT, radgan zogierTi 

qveynis mier araa warmodgenili asakobrivi struqtura 

konkretulad. 

cxrili 2.6 
msoflios mosaxleobis asakobrivi struqtura 

 (2005w)* 

asaki 
(%) saerTo 

raodenobasTan  
qali kaci 

0_14 wlis 27,8 919 726 623 870 468 158 

15-64 wlis 64,9 2 117 230 183 2 066 864 970 

65 wels zemoT 7,3 207 903 775 263 627 270 

 sul  100,0 3 244 860 581 3 200 960 398 

 *wyaro: http://gatchina3000.narod.ru 

 kvleviTi organizacia Pew Internet & American Life Project 

monacemebiT, amerikis SeerTebul StatebSi kompiuteriT da 

internetiT sargeblobs amerikelebis ufrosi Taobis 67 % da 

mozardi Taobis 87 %, xolo mozardebis 37 % dReSi 3 saaTs 

qselSi atarebs.96 

 cnobili  kvleviTi  kompania  Cyber Dialogue–s  monacemebiT, 

saSualo statistikiT, amerikeli internet-momxmarebeli Tavisi 

`aqtiuri cxovrebidan~ (20-dan 60 wlamde) qselSi atarebs 23,5 

Tves, saidanac 9,5 Tves xarjavs eleqtronul fostasTan 

http://gatchina3000.narod.ru/
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urTierTobaze. aseve dadgenilia, rom momxmarebelTa umetesobas 

qseli sWirdeba samuSaod, Tumca gamonaklisia 18-29 wlis 

internet-auditoria, radgan maTTvis interneti drois 

sasiamovnod gasatarebeli saSualebaa. mocemuli kompaniis 

analitikosebi ityobinebian, rom interneti arTmevs momxmarebels 

maTi `oqros wlebis~ 5,3 %-s, amitomac qselSi gasatarebeli dro 

Seadgens saSualod: mamakacebisTvis 26,1 Tves, xolo qalebisTvis 

– 21 Tves.2 

 konsaltinguri kompania Burst Media kvlevis monacemebiT 

(aSS-Si 2006 wels Catarebuli kvleva), interneti studenturi 

auditoriis dapyrobis saukeTeso saSualebaa, vinaidan yoveli 

mexuTe studenti internetSi yovelkvireulad atarebs 20 saaTze 

mets.97 

 internetis revoluciuri gavrceleba msoflio masStabiT 

SeiZleba mimovixiloT 1995 wlis bolodan, roca internet-

momxmarebelTa saerTo raodenobam Seadgina 16 mln kaci, rac 

Seadgenda planetis mosaxleobis 0,4 %-s. SemdgomSi, 

eleqtronuli teqnologiebis da qseluri infrastruqturis 

ganviTarebasTan erTad, interneti Sevida dedamiwis TiToeuli 

mosaxlis ojaxSi, cxovrebaSi, yofierebasa da saqmianobaSi. 

Tanamedrove statistikiT internet-auditoria msoflio 

mosaxleobis  17,2 %-ze metia (ix. diagrama 2.2).  

 jer kidev ramdenime wlis ukan (2000 wlis bolos), 

statistikis saagentos `Internet World Stats~-is monacemebiT, internet-

momxmarebelTa saerTo raodenoba msoflioSi iyo 361 mln, 

romelSic yvelaze meti, kerZod, 108 mln momxmarebeli modioda 

CrdiloeT amerikis regionze, xolo aziaze - 114 mln, evropaze _  

103 mln, laTinuri amerikis qveynebze - 18 mln, okeanispira 

regionebze (avstralia, axali zelandia, arqipelagebi, 

antarqtida) _ 7,6 mln, Sua aRmosavleTis qveynebze – 5,2 mln da 

bolos, afrikis kontinentze internet-momxmarebelTa saerTo 

raodenobam Seadgina 4,5 mln.98 

 2005 wels  msoflioSi  internet-momxmarebelTa  raodenoba 

http://www.internetworldstats.com/
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diagrama 2.2 

msoflios internet-momxmarebelTa raodenoba (mln.kaci)* 
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 * diagrama agebulia Cvens mier sxvadasxva kvleviTi saagentos (IDC,  C.I.  

 Almanac, Nua Ltd., Internet World Stats ) monacemebis safuZvelze 
 

gaizarda 1 mlrd-mde. msoflio regionebSi internet-momxmarebel-

Ta raodenobam Seadgina mosaxleobis 14,6 %. amasTan, msoflioSi 

internet-momxmarebelTa saerTo raodenoba gaizarda 577 mln-iT, 

saSualod 160 %-iT, maT Soris CrdiloeT amerikis regionSi 

internet-momxmareblebis procentuli zrda 2000-2005 wlebSi iyo 

106,7 %, laTinuri amerikis regionSi _ 277 %, evropaSi _ 161 %,  

aziaSi _ 183,2 %, afrikaSi _ 258,3 %, xolo maqsimaluri zrda 

dafiqsirda Sua aRmosavleTis regionSi 311,9 %, yvelaze dabali 

zrda ki okeanispira regionebSi _ 115,9 %.99 

marketinguli samsaxuris Global Reach Bring The World Tu Your 

Website informaciis Tanaxmad, 2001 wlis martSi internet-

momxmarebelTa saerTo raodenobam msoflioSi Seadgina 379 mln, 

anu planetis mosaxleobis 6 %. `The World Factbook~ monacemebiT, 

2002 wels msoflioSi internet-momxmarebelTa raodenobam 604 

mln-s gadaaWarba. rac Seexeba `Nielsen//NetRatings~ monacemebs, 2002 

wlis bolos mis mier gamoqveynebul kvlevaSi internetTan 

daSvebis SesaZlebloba hqonda 650 mln adamians, romelSic 167,1 

http://www.c-i-a.com/index.htm
http://www.c-i-a.com/index.htm
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mln iyo amerikelebi, 129,5 mln _ evropelebi, 75 mln _ azia-

wynari okeanis regionis mcxovrebi. iaponiis wilad modioda _ 

64,8 mln, xolo CineTis _ 54,5 mln. 2002 wlis seqtemberSi 

marketinguli samsaxuris `Global Reach Bring The World Tu Your Website~ 

monacemebiT, internetis msoflio momxmarebelTa statistikam 

Seadgina 619 mln. samiode TveSi es maCvenebeli gaizarda 31 mln-

iT. internetis qselis korporatiuli veb-saitebis seqtoris 

mflobelebis Semosavlebma 2001 wlis dasawyisSi Seadgina 134 

mlrd dolari, xolo reklamidan brunvam ki _ 2 mlrd dolari.98 

msoflios masStabiT sxvadasxva kvleviTi saagentoebis, 

saerTaSoriso kompaniebis (Nielsen//NetRatings, CNNIC, eTForecasts, 

C.I.Almanac, ITU, AMIPCI Nov, C.I.Almanac, C-I-A, IWS) mier mokvleuli 

monacemTa statistikuri analizis safuZvelze 2005 wels `Internet 

World Stats~-ma gamoaqveyna reitingi im 20 qveynis Sesaxeb, romlebic 

yvelaze metad arian warmodgenilni msoflio internet-bazarze 

momxmarebelTa raodenobis mixedviT. reitingi gviCvenebs, rom 

momxmarebelTa 80 %-ze meti modis am 20 qveynis wilad. pirvel 

adgilzea internetis samSoblo _ aSS  203,8 mln momxmarebliT, 

Semdeg modis _ CineTi 111,0 mln-iT, iaponia _ 86,3 mln-iT, indoeTi 

_ 50,6 mln-iT. xuTeuls aboloebs germania _ 48,7 mln-iT. ruseTs 

ukavia me-11 adgili _ 23,7 mln momxmarebliT, xolo me-20 adgili 

ergo TurqeTs _ 10,2 mln internet-momxmarebliT.98 

 2006 wels 6,5 miliardian samyaroSi internet-momxmarebelTa 

saerTo raodenobam Seadgina mosaxleobis 15,7 %. es niSnavs imas, 

rom msoflioSi iyo 1,018 mlrd internet-momxmarebeli, romelSic 

amerikis kontinentze modioda _ 305 mln (mTliani mosaxleoba 

Seadgenda 885,4 mln-s); evropaSi – 290 mln (mTliani mosaxleoba 

Seadgenda 807 mln-s); aziaSi _ 364 mln (mTliani mosaxleoba 

Seadgenda 3,668 mln-s); Sua aRmosavleTSi _ 18,2 mln (mTliani 

mosaxleoba Seadgenda 190 mln-s); okeanispira regionebze _ 17,8  

mln (mTliani mosaxleoba Seadgenda 34 mln-s), xolo afrikis 

kontinentze _ 22,7 mln (mTliani mosaxleoba Seadgenda 915 mln-s). 

CamoTvlili regionebidan yvelaze didi xvedriTi wili modis 

http://www.netratings.com/
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aziaze, Semdeg _ amerikis kontinentze, evropaze, axlo 

aRmosavleTze, afrikaze da bolos _ okeanispira regionebze.99  

 msoflioSi internet-moxmarebis zrdis tempma 2000-2007 

wlebSi saSualod 214 %-s miaRwia. gansakuTrebiT maRali zrdis 

tempi aCvena afrikis, Sua aRmosavleTis da laTinuri amerikis 

regionebma (ix. cxrili 2.7).  

cxrili 2.7 
msoflio internet-momxmareblebis raodenoba  

regionebis mixedviT (2007w)* 

regionebi 
mosaxleoba 
 

internet- momxmareblebi 

internet-
momxmareblebis 

raodenoba 

% 
mosaxleobasTan 

mimarTebaSi 

% 
msofliosTan 
mimarTebaSi 

zrdis 
tempi 
(%) 
2000-
2007w 

afrika   933 448 292 33 421 800 3,6 2,9 640,3 

azia 3 712 527 624 409 421 115 11,0 36,1 258,2 

evropa   809 624 686 319 092 225 39,4 28,2 203,6 

Sua 
aRmosavleTi 

  193 452 727 19 424 700 10,0 1,7 491,4 

CrdiloeT 
amerika 

  334 538 018 230 987 282 69,0 20,4 113,7 

laTinuri 
amerika 

  556 606 627 102 304 809 18,4 9,0 466,2 

okeanispira 
qveynebi da 
avstralia 

   34 468 443 18 756 363 54,4 1,7 146,2 

sul 
msoflioSi 

6 574 666 417 1 133 408 294 17,2 100,0 214,0 

*wyaro: www.internetworldstats.com 

 mTlianobaSi samyaroSi internetiT sargeblobs 1,133 mlrd 

kaci, romelic Seadgens msoflio mosaxleobis 17,2 %-s, sadac 

internet-moxmarebis liderobiT gansakuTrebiT gamoirCeva azia 

da evropa (Sesabamisad 36 % da 28 %), mesame adgilzea CrdiloeT 

amerikis internet-momxmareblebi, romlebic Seadgenen planetis 

internet-momxmarebelTa 20 %-s, laTinuri amerikis wilad modis 

http://www.internetworldstats.com/stats1.htm
http://www.internetworldstats.com/stats3.htm
http://www.internetworldstats.com/stats4.htm
http://www.internetworldstats.com/stats5.htm
http://www.internetworldstats.com/stats2.htm
http://www.internetworldstats.com/stats2.htm
http://www.internetworldstats.com/stats6.htm
http://www.internetworldstats.com/
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9 %, afrikis wilad _ 3 %, Sua aRmosavleTis _ 2 %, avstraliis 

da okeanispira qveynebis wilad aseve 2 %.99 

 analizi gviCvenebs, rom internet-moxmareba maRalia aziis 

kontinentze, rac ganpirobebulia rogorc mosaxleobis maRali 

ricxovnobiT da, Sesabamisad, mosaxleobis maRali internet-

moxmarebiT, aseve, am kontinentis aqtivobiT internetTan 

daSvebisYTvalsazrisiT. internet-momxmarebelTa zrdis tempma 

aziaSi bolo 7 weliwadSi Seadgina 258 %-ze meti. mosaxleobis 

internetTan daSvebis aqtivobiT evropa meore adgilzea 

CrdiloeT amerikis Semdeg, sadac internetiT sargeblobs mosax-

leobis 40 %-mde. rac Seexeba CrdiloeT amerikas, mosaxleobis 

internet – moxmareba Seadgens 69 %-s. es ganpirobebulia imiT, 

rom amerika aris internetis samSoblo, romlis mTavrobas, 

mosaxleobas da kompaniebs gaazrebuli aqvT internetis 

upiratesoba da komercializacia. internet-moxmareba metad 

dabalia laTinuri amerikis qveynebSi (internets iyenebs 

mosaxleobis 9 %), afrikaSi (3 %), Tumca, aq bolo 7 weliwadSi 

zrdis tempi 640 %-ze metia, rac am teqnologiis popularobis 

zrdaze metyvelebs. moxmarebis erTnair tendencias afiqsirebs 

Sua aRmosavleTis da avstralia/okeanispira qveynebi (2 %-s).    

 rac Seexeba msoflio internet-bazarze regionebis dayofas 

qveynebis mixedviT, igi aseT suraTs iZleva. amerikis kontinentis 

saxelmwifoebidan internetis momxmareblebis saerTo 

raodenobiT ZiriTadad gamoirCeva 10 qveyana (27 qveynidan), 

romelTa wilad modis am kontinentze arsebuli internet-

momxmareblebis saerTo raodenobis 97 %. kerZod, aSS-Si 

internet-momxmarebelTa saerTo raodenoba Seadgens 203,8 mln-s, 

braziliaSi - 25,9 mln-s, kanadaSi _ 21,9 mln-s, meqsikaSi _ 17 mln-

s, argentinaSi _ 10 mln-s, CileSi _ 5,6 mln-s, perus internet-

momxmarebelTa saerTo raodenoba Seadgens 4,6 mln-s, kolumbiis 

internet-segmenti iTvlis 3,6 mln momxmarebels, venesuela _ 3 

mln-ze mets, xolo kosta rika _ 1 mln-s.99 
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 evropis kontinentze warmodgenili qveynebis internet-

momxmarebelTa saerTo raodenobidan, wina regionis msgavsad, 

ZiriTadad TvalsaCinoa is qveynebi, romlebic met-naklebad 

zrdad tempebs aCveneben internet-bazarze. aseTia, ruseTi (23,7 

mln internet-momxmarebliT), TurqeTi (10,2 mln internet-

momxmarebliT), ukraina (5,3 mln internet-momxmarebliT), 

Sveicaria (5 mln internet-momxmarebliT), saberZneTi (5 mln 

internet-momxmarebliT), norvegia (3,1 mln internet-

momxmarebliT), bulgareTi (2,2 mln internet-momxmarebliT), 

beloruseTi (1,6 mln internet-momxmarebliT), xorvatia (1,3 mln 

internet-momxmarebliT), serbia&Cernogoria (1,2 mln internet-

momxmarebliT).99 

 aziis kontinentze internet-momxmarebelTa saerTo 

raodenobidan yvelaze meti aqtiurobiT gamoirCeva CineTis (111 

mln internet-momxmarebliT), iaponiis (86 mln internet-

momxmarebliT), da indoeTis (50,6 mln internet-momxmarebliT) 

mosaxleoba. samxreT koreis internet-bazari warmodgenilia 33,9 

mln internet-momxmarebliT, indoneziis _ 18 mln internet-

momxmarebliT, taivani _ 13,8 mln internet-momxmarebliT, 

malaizia _ 10 mln internet-momxmarebliT, tailandi _ 8,4 mln 

internet-momxmarebliT, filipinebi _ 7,8 mln internet-

momxmarebliT, pakistani _ 7,5 mln internet-momxmarebliT, 

vietnami _ 5,9 mln internet-momxmarebliT, hon kongi _ 4,9 mln 

internet-momxmarebliT, singapuri-2,4 mln internet-momxmarebliT. 

mTlianobaSi aziis kontinentze, internet-momxmarebelTa saerTo 

raodenobam 2006 wels Seadgina 364270713 adamiani. aRniSnuli 

kontinentidan 13 qveynis wilad modis mTliani raodenobis 98,9 %, 

xolo danarCeni 22 qveynis wilad modis 1,1 %.99 

 rac Seexeba msoflios im qveynebs, sadac mosaxleobis 

saerTo raodenobasTan mimarTebiT procentuladYyvelaze maRali 

internet-moxmarebaa, warmodgenilia 2.8 cxrilSi. igi Sedgenilia 

saerTaSoriso analitikuri kompaniebis (Nielsen//NR, C.I.Almanac, 

eTForecasts, IWS, ITU) monacemebis Sejerebis safuZvelze.  
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cxrili 2.8 
mosaxleobis saerTo raodenobidan yvelaze maRali  

internet-moxmareba msoflios regionebis mixedviT (2006w)* 
# 

qveynebi 
internetTan 
daSveba, % 

internet-
momxmareblebis 

saerTo raodenoba 

mosaxleobis 
saerTo 

raodenoba 
2006w 

1 axali zelandia 76,3  3 200 000 4 195 729 

2 islandia 75,9  225 600 297 072 

3 Svecia 74,9  6 800 000 9 076 757 

4 hon kongi 69,2  4 878 713 7 054 867 

5 avstralia 68,4  14 189 544 20 750 052 

6 
SeerTebuli 
Statebi 

68,1  203 824 428 299 093 237 

7 kanada 67,9  21 900 000 32 251 238 

8 norvegia 67,8  3 140 000 4 632 911 

9 singapuri 67,2  2 421 800 3 601 745 

10 iaponia 67,2  86 300 000 128 389 000 

11 samxreT korea 67,0  33 900 000 50 633 265 

12 didi britaneTi 62,9  37 800 000 60 139 274 

13 fineTi 62,5  3 286 000 5 260 970 

14 taivani 60,3  13 800 000 22 896 488 

15 germania 59,0  48 722 055 82 515 988 

16 luqsemburgi 58,9  270 800 459 393 

17 portugalia 58,0  6 090 000 10 501 051 

18 avstria 56,8  4 650 000 8 188 806 

19 irlandia 50,7  2 060 000 4 065 631 

20 estoneTi 50,0  670 000 1 339 157 

 
mTlianad 
msoflioSi 

15,7  1 018 057 389 6 499 697 060 

*wyaro: www.internetworldstats.com 

 zemoT mocemuli monacemebidan gamomdinare, SeiZleba 

gavakeToT daskvna, rom iseTi patara qveynebi, rogoricaa, 

magaliTad, islandia da luqsemburgi, sadac mosaxleobis 

raodenoba ar aRwevs naxevar milions, mosaxleobis naxevari da 

meti sargeblobs internetiT, kerZod, islandiaSi mosaxleobis 76 

% flobs da iyenebs internets. STambeWdavia, rom saqarTveloze 

patara qveynebSi (mosaxleobis ricxovnobis mxriv), rogoricaa 

axali zelandia, hon kongi, norvegia, singapuri, fineTi, avstria, 

irlandia, internets moixmars mosaxleobis naxevarze meti.   

http://www.internetworldstats.com/pacific.htm#nz
http://www.internetworldstats.com/europa2.htm#is
http://www.internetworldstats.com/europa.htm#se
http://www.internetworldstats.com/asia.htm#hk
http://www.internetworldstats.com/pacific.htm#au
http://www.internetworldstats.com/america.htm#us
http://www.internetworldstats.com/america.htm#ca
http://www.internetworldstats.com/europa2.htm#no
http://www.internetworldstats.com/asia.htm#sg
http://www.internetworldstats.com/asia.htm#jp
http://www.internetworldstats.com/asia.htm#kr
http://www.internetworldstats.com/europa.htm#uk
http://www.internetworldstats.com/europa.htm#fi
http://www.internetworldstats.com/asia.htm#tw
http://www.internetworldstats.com/europa.htm#de
http://www.internetworldstats.com/europa.htm#lu
http://www.internetworldstats.com/europa.htm#pt
http://www.internetworldstats.com/europa.htm#at
http://www.internetworldstats.com/europa.htm#ie
http://www.internetworldstats.com/europa.htm#ee
http://www.internetworldstats.com/
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  ruseTSi internet-momxmarebelTa saSualo asaki Seadgens 

18-24 wels, romelTa umravlesobac warmodgenilia studentebiT 

da moswavleebiT. kvleviTi jgufis TNS kvlevis monacemebiT, 

internetiT sargeblobs ruseTis mozardebis 16 welze meti 

asakis 19 %, xolo 12 welze meti asakis _ 38 %. internetis 

ZiriTad birTvs ki warmoadgens 12-40 wlis asakis segmenti. garda 

amisa, internetis yvelaze intensiuri momxmarebelTa jgufia 16-19 

wlis mozardebi, romelTa saerTo raodenobis 43 % iyenebs 

internets. moskovSi es maCvenebeli Seadgens 69 %-s. Semdegi 

asakobrivi jgufis (20-24 weli) 35 % flobs internetTan 

daSvebas. moskovSi es maCvenebeli Seadgens 64 %-s. ruseTis 25-29 

wlis Taobis 31 % sargeblobs internetiT, moskovSi - 57 %. 

Sedgomi asakobriv jgufebSi qseliT sargeblobis procentuli 

maCvenebeli ecema. 30-34 wlis da 35-39 wlis TaobaTa 23 % 

sargeblobs internetiT, 40-44 wlis TaobaSi _ 17 %, 45-49 wlis 

TaobaSi _ 13 %, 50-54 wlis TaobaSi _ 9 %, 55-59 wlis TaobaSi _ 6 

%, 60-64 wlis TaobaSi _ 5 %, xolo respondentTa 65 wels zemoT 

mxolodY1 % sargeblobs internetiT, Tumca moskovSi qselTan 

daSvebis SesaZlebloba aqvs am asakis 3 %-s. sakmao moculobisaa 

16 wlamde asakis internet-momxmarebelTa segmenti, romelic 

Seadgens momxmarebelTa saerTo raodenobis 19 %-s.100 

 internetisTvis damaxasiaTebel faqtors warmoadgens 

internet-momxmareblebis sasaubro da internetSi daSvebisa da 

gamoyenebis ena, radgan swored saerTaSoriso bazarze, internet-

momxmareblebSi popularuli ena aqcevs nebismier eleqtronul 

produqts, kompanias, brends, komunikacias, informacias _ 

konkurentunarians, warmatebuls, efeqturs, sayovelTaos da 

gavrcelebuls. 

 msoflios sxvadasxva analitikuri kompaniebis 

(Nielsen//NetRatings, International Telecommunications Union, Computer Industry 

Almanac, world gazetteer)  mier gamoqveynebul angariSebSi internet-

bazarze wamyvani pozicia, internetSi informaciasTan daSvebis 

TvalsazrisiT, inglisur enas ukavia.  

http://www.tns-global.ru/rus/index.wbp
http://www.nielsen-netratings.com/
http://www.itu.int/
http://www.c-i-a.com/
http://www.c-i-a.com/
http://www.c-i-a.com/
http://www.world-gazetteer.com/
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 sakmaod sainteresoa kvleviTi saagentos Miniwatts Marketing 

Group monacemebi, romlebic exeba internet-momxmareblebis 

sasaubro  da internetSi daSvebisa da gamoyenebis enebis aTeuls. 

igi moicavs pirveli poziciiT inglisurs (internet-

moxmarebelTa saerTo raodenobis 30,0 %), meore poziciazea 

Cinuri (13,8 %), mesame adgils ikavebs iaponuri (8,3 %), xolo 

aTeuls abolovebs rusuli (momxmarebelTa 2,3 %-iT). msoflio 

internet-momxmareblebSi gavrcelebuli enebis aTeuli 

mocemulia 2.9 cxrilSi.101  

cxrili 2.9 
msoflio internet-bazarze gavrcelebuli 

enebis aTeuli (2006w)*  
msoflio 

popularuli 
enebi internetSi 

% internet-
momxmarebelTan 

mimarTebiT 

momxmarebelTa 
raodenoba (mln) 

qselSi enis 
gamoyenebis 
zrda (%) 

inglisuri 30,0 312 924 679 128,1 
Cinuri 13,8 144 301 513 346,7 
iaponuri 8,3 86 300 000 83,3 
espanuri 7,5 78 166 075 216,7 
germanuli 5,6 58 214 778 110,9 
franguli 4,4 45 807 499 275,5 
koreuli 3,2 33 900 000 78,0 
portugaliuri 3,1 32 372 000 327,3 
italiuri 2,8 28 870 000 118,7 
rusuli 2,3 23 700 000 664,5 
danarCeni 
msoflio enebi 

19,0 198 548 342 389,0 

mTlianad 
msoflioSi 

100,0 844 556 544 189,0 

  *wyaro: Miniwatts Marketing Group 

 informaciuli teqnologiebis gamoyenebis, kompiuterTan da 

internetTan urTierTobis, komunikaciis, informaciis moZiebis, 

adamianuri resursebis bazarze konkurentunarianobis, 

ganaTlebis donis zrdisTvis dResdReobiT prioritetul enad 

moiazreba inglisuri, romelic warmoadgens saerTaSoriso enas. 

amasTan, saerTaSoriso gamoyenebis TvalsazrisiT 

gansakuTrebuli adgili ukavia germanuls da franguls, Tumca, 

misi wili internet _ momxmareblebSi dabalia da gvevlineba  

Cinuri, espanuri da iaponuri enis gavrcelebis gamoyenebis 

Semdgom. mizezi sxvadasxvagvaria. magaliTad: CineTis mosaxleoba 

planetis mosaxleobis meoTxedia, amasTan, bolo periodSi, 

http://www.internetworldstats.com/reports.htm#en
http://www.internetworldstats.com/reports.htm#cn
http://www.internetworldstats.com/stats10.htm#jp
http://www.internetworldstats.com/stats10.htm
http://www.internetworldstats.com/reports.htm#de
http://www.internetworldstats.com/reports.htm#fr
http://www.internetworldstats.com/reports.htm#kr
http://www.internetworldstats.com/reports.htm#pt
http://www.internetworldstats.com/reports.htm#it
http://www.internetworldstats.com/reports.htm#sa
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dabali fasis gamo, gaizarda kompiuteris msoflio bazarze 

Cinuri produqciis wili, xolo informaciul teqnologiebSi 

CineTis bazari konkurentunariani gaxda. 

 msoflios internet-auditoriis zrdis dinamikis, 

internetis infrastruqturis srulyofis, gavrcelebisa da 

intensiuri gamoyenebis arsebuli mdgomareobidan gamomdinare, 

SeiZleba CamovayaliboT is dominirebadi tendenciebi, romlebic 

warmoadgenen planetis industriuli qveynebis ekonomikisa da 

biznesis lozungs da emsaxurebian sainformacio sazogadoebis 

mSeneblobas, xelovnuri inteleqtis, codnis bazebis da 

informaciasTan muSaobis kulturis danergvas. iseTi 

maRalganviTarebuli saxelmwifoebi, rogoricaa aSS, iaponia, 

safrangeTi, kanada, germania da sxva, yovelnairad xels uwyoben 

masobrivi informaciis saSualebebisa da sainformacio 

teqnologiebis bazaze cifruli ekonomikis, informaciisa da 

codnis gamovlenis da gavrcelebis industriis, mecnierebatevadi 

teqnologiebis formirebas, xolo marTvis procesSi 

gadawyvetilebebs iReben xelovnuri da kompiuteruli inteleqtis 

gamoyenebiT. 

 

2.4. eleqtronuli biznesis ganviTarebis Tanamedrove 

tendenciebi msoflioSi 

 

 biznesis strategi maikl porteri ambobs: `interneti 

warmoadgens mZlavr istruments, romelic SeiZleba gonivrulad 

an aragonivrulad gamoviyenoT praqtikulad nebismier dargSi da 

yvela strategiaSi. imisaTvis, rom kompaniebma SeinarCunon 

konkurentunarianoba, maT unda moaxdinon internet-

teqnologiebisa da eleqtronuli marketingis danergva TavianT 

strategiasa da taqtikaSi~.102 

 marketingSi eleqtronul teqnologiebis gamoyenebas aqvs 

udidesi potenciali, romelic saWiroebs gonivrul marTvas. am 

sferoSi eleqtronulma teqnologiebma warmoaCines miznis 
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miRwevis, rentabelobis, gafarToebis, warmoebisa da marTvis 

efeqtianobis uzarmazari horizontebi. ukanasknel wlebSi 

sakmaod gaizarda internet-sivrcisadmi kompaniebis daintereseba 

da maT moaxdines kidec TavianTi potencialisa da resursebis 

SeTanawyoba. eleqtronuli teqnologiebis aTvisebiT kompaniebi 

iReben pirdapir Tu arapirdapir mogebas. kompaniebi eleqtronul 

bazrebs iyeneben TavianTi saqonlis Tu momsaxurebis 

SeTavazebisaTvis, marketinguli kvlevebisaTvis, momaragebisaTvis 

da a.S. myidvelebi ki eleqtronuli bazrebiT sargebloben 

informaciis Ziebis, saqonlis Tu momsaxurebis arCevis, 

SekveTebis micemis, sakredito baraTiT gadaxdis an eleqtronuli 

angariSsworebis gamoyenebisaTvis.88      

 eleqtronuli biznesi moicavs eleqtronul komercias, 

romlis pirveli sistemebi aRmocenda aSS-Si XX saukunis 60-ian 

wlebSi da ZiriTadad gamoiyeneboda satransporto kompaniebSi 

bileTebis SekveTis, agreTve sxvadasxva samsaxurebs Soris 

monacemTa gacvlisa da reisebis momzadebisaTvis.12 bolo 

naxevari saukune eleqtronuli vaWrobis tempebi izrdeba 

ariTmetikuli progresiiT (ix. cxrili 2.10).  

 eleqtronul vaWrobas aqvs mravali upiratesoba rogorc 

myidvelis, ise gamyidvelisaTvis. msoflio qselis erT-erT 

SezRudvas warmoadgens dedamiwis sferos sazRvrebi. 

eleqtronuli gamyidvelebi ar arian SezRudulni savaWro 

moedanze saqonlis fizikuri asortimentiT. maT SeuZliaT 

klientebs warmoudginon praqtikulad ganusazRvreli 

asortimenti. qselis meSveobiT yidva xorcieldeba 

interaqtiulad da uecrad. myidvels SeuZlia eleqtronul 

gamyidvelTan urTierTobis gziT miiRos aucilebeli informacia, 

SeukveTos da gadmotvirTos igi qselidan. ufro metic, 

interneti situaciis kontrolis farTo SesaZleblobas aZlevs 

momxmarebels. kargi eleqtronuli gverdebi xSirad warmoudgenen 

momxmareblebs imaze met informacias, vidre kargi saqmis mcodne 

konsultantebi.   internetma    momxmarebels    misca   uamravi  
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cxrili 2.10 

msoflioSi eleqtronuli komerciis zrdis tempebi 
2000-2004 ww (mlrd dolari)* 

regioni  2000 w  2001 w  2002 w  2003 w  2004 w 
zrda 2000-
2004 ww, % 

CrdiloeT amerika 509,3 908,6 1,498,2 2,339,0 3,456,4 12,8 

kanada 17,4 38,0 68,0 109,6 160,3 9,2 

meqsika 3,2 6,.6 15,9 42,3 107,0 8,4 

laTinuri amerika 3,6 6,8 13,7 31,8 81,8 2,4 

azia/wynarokeanuri 53,7 117,2 286,6 724,2 1,649,8 8,0 

iaponia 31,9 64,4 146,8 363,6 880,3 8,4 

avstralia 5,6 14,0 36,9 96,7 207,6 16,4 

korea 5,6 14,1 39,3 100,5 205,7 16,4 

dasavleT evropa 87,4 194,8 422,1 853,3 1,533,2 6,0 

germania 20,6 46,4 102,0 211,1 386,5 6,5 

didi britaneTi 17,2 38,5 83,2 165,6 288,8 7,1 

safrangeTi 9,9 22,1 49,1 104,8 206,4 5,0 

italia 7,2 15,6 33,8 71,4 142,4 4,3 

niderlandebi 6,5 14,4 30,7 59,5 98,3 9,2 

sul 657,0 1,233,6 2,231,2 3,979,7 6,789,8 8,6 

  *wyaro: www.Forrester.com
 

Zalauflebis SesaZlebloba metad xelsayrel formaSi. 

magaliTad, kompiuteris Tu avtomobilis  myidvels  SeuZlia  

sawyis etapze Sevides qselSi, moipovos informacia saqonelze  

da mis maxasiaTeblebze, Semdgom mimarTos Cveulebriv maRazias 

an dilers. aseTia axali realoba samomxmareblo bazris 

sferoSi. 

 interneti mZlavri instrumentia klientebTan urTierTobis 

damyarebisaTvis. Tavisi interaqtiuli bunebis wyalobiT is 

warmoadgens marketingis perspeqtiul instruments. kompanias 

SeuZlia qselis meSveobiT daamyaros urTierToba klientebTan, 

raTa meti gaigos TiToeulis saWiroebebze da moTxovnilebebze. 

teqnikuri ganviTarebis dRevandeli done marketologs 

saSualebas aZlevs qselSi muSaobiT airCios myidvelTa jgufi an 

calkeuli momxmarebeli maTi konkretuli saWiroebebisa da 

moTxovnilebebis gaTvaliswinebiT, reklama gauwios maT 

winadadebebs personaluri gancxadebis gamoqveynebis gziT. 

http://www.forrester.com3/
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interneti da sxva eleqtronuli arxebi aseve iZleva damatebiT 

upiratesobebs danaxarjebis Semcirebis, momsaxurebis siswrafis 

da efeqtianobis amaRlebis TvalsazrisiT. 

 eleqtronuli komerciis ganviTarebis ZiriTadi problema 

aris internetiT Sesrulebuli operaciisadmi undobloba. 

momxmarebelTa 43 % Tvlis, rom onlain-Sesyidva riskiania da met 

SemTxvevaSi saqonelze angariSsworebas axorcielebs naRdi 

fuliT. internet-maRaziaSi an internet-auqcionze yidvaze uaris 

Tqmis ZiriTadi mizezia yidvis proceduris sirTule 

(momxmarebelTa 31 %-saTvis), saqonlis aRweris da naxvis 

SesaZleblobis ararseboba (momxmarebelTa 27 %-saTvis) da 

internetiT angariSsworebis arausafrTxoeba (momxmarebelTa 23 

%-saTvis).80 

 kvleviTi saagentos eMarketer monacemebiT, evropis 

eleqtronuli komerciis bazris moculobam 2006 wels Seadgina 

133 mlrd dolari, xolo uaxloesi wlebis manZilze 

mosalodnelia wliuri zrda 25 %-iT da 2011 wlisaTvis miaRwevs 

407 mlrd dolars. evropis eleqtronul bazarze ZiriTadi 

dominirebadi wili ukavia did britaneTs, safrangeTs, germanias 

da Seadgens mTeli garigebebis 72 %-s.103 aseve izrdeba im 

kompaniaTa raodenobac, romlebic sargebloben internet-qseliT, 

rogorc Sesyidvebisa da momaragebisaTvis, aseve gayidvebisaTvis.  

 evropis eleqtronul bazarTan erTad gansakuTrebuli 

aRniSvnis Rirsia ruseTis eleqtronuli bazari, sadac namdvili 

informaciuli duRilia. evropuli internet-kvleviTi saagentos 

Gemius SA-s gamoqveynebuli angariSiT, eleqtronuli komercia 

ruseTSi sawyis stadiazea, magram flobs uzarmazar potencials. 

kvlevis mixedviT, ruseTis internet-momxmareblebis 98 %-ma icis, 

Tu rogor ganaxorcielos onlain Sesyidvebi Tavis 

SesaZleblobebiT da upiratesobebiT, magram faqtiurad 

axorcielebs 53 %, radgan onlain vaWroba jer kidev ar iTvleba 

Rirseul alternativad Cveulebriv fizikur vaWrobasTan 

SedarebiT. amave kvlevis Tanaxmad, momxmarebelTa 68 %-s 

http://www.gemius.ru/ru/main
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weliwadSi ramdenimejer ganuxorcielebia Sesyidva. rogorc 

eqspertebi acxadeben, myidvelTa 43 % internetidan gebulobs 

mobiluris siaxleebze, 45 % erTxel ukveTavs turistul 

momsaxurebas internetiT, 50 % weliwadSi ramdenimejer 

yidulobs kosmetikas, kompiuterul TamaSebs da sabavSo 

saqonels. myidvelTa 27 % Tvlis, rom navaWris raodenobis 

gazrda gamoiwvevs fasebis Semcirebas. amasTan, internet-

maRaziebis momxmarebelTa 56 % da onlain-auqcionis 

momxmarebelTa 43 % aRniSnavs Cveulebriv maRaziebTan SedarebiT 

maT upiratesobas ufro dabali fasis gamo. 104 

eleqtronuli biznesis tipebidan ZiriTadad gavrcelebulia 

biznes-vaWrobis sfero (B2B) da sacalo vaWrobis (B2C) sfero. 

bolo periodSi gansakuTrebuli aqtivobaa eleqtronuli sacalo 

vaWrobis (B2C) sferoSi. momxmareblis mier saqonlis Tu 

momsaxurebis SeZena internet-garemoSi mkveTrad izrdeba. 

 cnobili kvleviTi kompaniis Forrester Research-is monacemebiT, 

msoflioSi eleqtronulma komerciam  B2B da B2C seqtorebze 2004 

wels Seadgina 6,8 trilion dolarze meti.105,106 kontinentebis 

mixedviT misi ganawileba gviCvenebs, rom eleqtronuli komerciis 

vaWrobis moculoba B2B da B2C seqtorebze CrdiloeT amerikaSi 

jamSi Seadgens 3,5 trilion dolars, azia/wynarokeanur regionSi 

_ 1,6 trilion dolars, dasavleT evropaSi 1,5 trilion dolars, 

laTinuri amerikis regionSi _ 81,8 mlrd dolars, xolo danarCen 

msoflioSi _ 68,6 mlrd dolars.107 mocemuli cifrebi gviCvenebs, 

rom samrewvelo da samomxmareblo bazrebze samrewvelo da 

sacalo vaWrobis mTlian brunvaSi CrdiloeT amerikis 

kontinentis wilad modis eleqtronuli bazris 52 %, xolo azia 

da evropa aCveneben 24 %-ian da 22 %-ian tendencias, laTinuri 

amerika - 1,2 %-ian tendencias, umniSvnelo xvedriTi wiliT 

gamoirCeva danarCeni msoflio – 0,8 %-iT. 

 msoflioSi eleqtronuli komerciis B2B seqtoris wili 

eleqtronuli bazris mTlian moculobaSi 85 %-mdea, B2C 
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seqtoris wili 13 %-mde, xolo danarCeni seqtorebis wili 

umniSvneloa.  

 aSS-Si sacalo eleqtronuli komerciis (B2C sfero) 

saerTo maCvenebeli  2002 wels iyo 47,8 mlrd dolari, 2003 wels 

_ 63,9 mlrd dolari, 2004 wels _ 82,9 mlrd dolari, 2005 wels _ 

104,4 mlrd dolari, 2006 wels ki aSS-is sacalo eleqtronuli 

vaWrobis moculoba gaizarda 130,3 mlrd dolaramde,108 romelSic 

ZiriTadia: wignebi, tansacmeli, fexsacmeli, saTamaSoebi, musika, 

video, kompiuteri da misi aqsesuarebi.107 

 sainteresoa marketinguli kvlevis cnobili kompaniebis 

ComScore da Forrester Research monacemebi. kerZod, 2006 wels kompania 

ComScore kvlevis Tanaxmad, aSS-is eleqtronuli komerciis 

bazris mdgomareobam meore kvartalSi Seadgina 47,5 mlrd 

dolari. es niSnavs imas, rom sacalo eleqtronuli vaWrobis 

moculoba gaizarda 23 %-iT da Seadgina 27,2 mlrd dolari, 

romelSic yvelaze momgebian kategoriaSia videoTamaSebi, 

sportuli saqoneli da samomxmareblo eleqtronika.109 

 analitikuri firma Forrester Research gamokvlevebiT, 

amerikelebma 2006 wels onlain vaWrobisas tansacmelze daxarjes 

imaze meti Tanxa, vidre kompiuterebis mowyobilobebze. am 

sferoSi sacalo vaWroba gaizarda 25 %-iT da Seadgina 220 mlrd 

dolari. eleqtronuli komerciis industria (turizmis 

gamoklebiT) iZleva mxolod sacalo vaWrobis mTliani 

moculobis 7 %-s.110 

 evropis eleqtronuli komerciis bazari (B2C sfero), 

kvleviTi saagentos eMarketer–is monacemebiT, fasdeba 133 mlrd 

dolariT, romelSic lideroben inglisi (55,6 mlrd dolariT), 

germania (27,1 mlrd dolariT) safrangeTi (12,5 mlrd dolariT).111 

 eleqtronul bazarze savaWro brunvis mexuTedi modis 

sacalo vaWrobaze, romelic ZiriTadad xorcieldeba internet-

maRaziiT. magaliTad, reitinguli saagentos `Рейтинг РА~ 

monacemebiT, ruseTSi sacalo internet-maRaziebis wliurma 

brunvam 2000 wels miaRwia 40 mln dolars, Sesrulebuli 
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garigebebis saerTo raodenobam _ 300 aTass.112 xolo 2005 wels, 

ruseTis cnobili kvleviTi saagentos НАУЭТ-is monacemebiT, 

onlain-vaWrobis rusuli biznes-segmentis brunvam Seadgina 4,49 

mlrd dolari, rac 38 %-iT metia 2004 welTan SedarebiT. B2C 

segmentze 2005 wels brunvis moculobam Seadgina 1,02 trln 

dolaris saqoneli da momsaxureba. masSi maRali xvedriTi 

wiliT (bazris 39 %) lideroben eleqtronikiTa da 

sayofacxovrebo teqnikiT movaWre maRaziebi. amasTan, gaizarda 

kosmetikiT vaWrobis moculoba (2004 wels iyo 0,8 mln, xolo 

2005 wels 8 mln dolari). amave НАУЭТ-is kvlevis Sedegad 

dadginda, rom ruseTis internet-maRaziebis saqonelbrunvam 

Seadgina 2,6 mlrd dolari. kvlevis angariSis Tanaxmad, 

internet-myidvelebis saerTo raodenobam 2005 wels ruseTSi 

Seadgina 4,1 mln kaci, xolo internet-maRaziebSi erTeuli 

momxmareblebis mier daxarjulma saSualo Tanxam ki _ 634 

dolari.113 

 ruseTis B2C segmentze saqonelbrunvis naxevarze meti 

modis kompiuterebis gayidvaze (55 %), wignebis, videos, CD-DVD-

isaze _ ki 28 %, danarCeni nawili modis gasarTob produqtebze, 

samrewvelo saqonelze. internet-auditoriis mizidviT lideroben 

iseTi maRaziebi, romlebic vaWroben internet-garemoSi ukve 

tradiciuli saqonliT – wignebiT, kompaqt-diskebiT, kasetebiT. 

maT wilad modis yvela garigebis 80 %-mde. aseve popularobiT 

sargeblobs internet-maRaziebi, romlebic vaWroben 

sayofacxovrebo teqnikiT, sportuli produqciiT, kosmetikiT, 

kulturuli RonisZiebebisaTvis gankuTvnili bileTebiT da a.S.  

 msoflio bazarze internet-qselSi sacalo vaWrobis (B2C) 

tempebi, eleqtronuli samrewvelo vaWrobis (B2B) masStabebTan 

SedarebiT, metad dabalia. es aixsneba imiT, rom B2B seqtori 

realurad ganviTarebis ufro maRal safexurzea. gamokvlevebis 

Tanaxmad, kompaniebis 70 % ukve iyenebs internetis arxs 

vaWrobisaTvis, xolo internetiT warmoebis marTvas axdens 
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mxolod 10 %. es niSnavs, rom B2B eleqtronul komercias aqvs 

didi potenciali da bolomde araa aTvisebuli.  

 unda aRvniSnoT is faqti, rom msoflioSi cnobili 

kvleviTi kompaniebis gamoqveynebuli monacemebi xSirad 

erTmaneTs ar emTxveva cifrebSi, Tumca, darwmunebiT metyvelebs 

aRniSnuli sferos gardauval da swraf zrdaze. mTlianobaSi 

yvela analitikosi acxadebs, rom B2В bazars aqvs uzarmazari 

potenciali. magaliTad, kvleviTi kompania International Data Corp 

monacemebiT, 2000-dan 2005 wlamde msoflio eleqtronuli 

komerciis brunva B2B bazarze gaizarda 185 mlrd-dan 6,8 trln 

dolaramde (ix. cxrili 2.11).114 cnobili kvleviTi kompaniis 

GartnerGroup-is monacemebiT, kontinentebis mixedviT eleqtronuli 

komerciis B2B seqtoris bazris mTliani brunva 1999-2005 wlebSi 

gaizarda 150 mlrd dolaridan 8,5 trilion dolaramde (ix. 

cxrili 2.12).115 

cxrili 2.11 
msoflioSi eleqtronuli komerciis (B2В) seqtoris Semosavlebi* 

 
kvleviTi saagento 

 
2000w 2001w 2002w 2003w 2004w 2005w 

International Data 

Corp
114

 

185,0 
mlrd 

 917,0 
mlrd 

1,5 
trln 

2,6 
trln 

6,8 
trln 

eMarketer
116

 226,0 
mlrd 

336,0 
mlrd 

686,3 
mlrd 

1,41 
trln 

2,4 
trln 

 

НАУЭТ
 113

 282,0 
mlrd 

     

Jupiter 

Communications
117

 

     6,0 
trln 

Forrester Research
105

   2,06 
trln 

3,6 
trln 

6,3 
trln 

 

GartnerGroup
115 433,3 

mlrd 
919,0 
mlrd 

1,9 
trln 

3,6 
trln 

5,9 
trln 

8,5 
trln 

*cxrili Sedgenilia Cvens mier kvleviTi kompaniebis monacemebis 
safuZvelze 

aRsaniSnavia, rom cnobili kompaniis Jupiter Communications
 

kvlevis Tanaxmad, B2B Sejamebuli bazris brunvam 2005 wels 

Seadgina 6 trilioni dolari.117 eMaketer-is gaangariSebiT, B2B 

sferos wili eleqtronuli komerciis mTlian moculobaSi 

sxvadasxva wlebSi Seadgenda 85_87 %-s.  

 amerikis SeerTebuli Statebis B2B eleqtronuli komerciis  
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cxrili 2.12  
kontinentebSi eleqtronuli komerciis (B2В) seqtoris  

Semosavlebi (mlrd dolari)* 

kontinenti 1999 2000 2001 2002 2003 2004 2005 

CrdiloeT amerika  98,0  255,0  480,0  920,0  1,680,0  2,590,0  3,620,0  

evropa 18,4  72,5  188,0  417,0  753,0  1,200,0  1,750,0  

azia  31,5  96,8  220,0  503,0  949,0  1,660,0  2,400,0  

danarCeni msoflio  2,15  9,0  31,0  89,0  250,0  500,0  760,0  

 *wyaro: www.GartnerGroup.com  

Semosavlebi, kvleviTi kompaniis eMarketer-is monacemebiT, 2001 

wels  Seadgenda  306,1 mlrd  dolars, 2002 wels _ 481,9 mlrd 

dolars, 2003 wels _ 720,9 mlrd dolars, 2004 wels _ 1011,2 

mlrd dolars, xolo 2005 wels gaizarda 1,333 mlrd 

dolaramde.116 

 kvleviTi saagentos НАУЭТ-is monacemebiT, evropis bazarze 

kompaniebis vaWrobis aqtivoba saerTo moculobaSi saSualod 1/3-

ia iseTi qveynebisaTvis, rogoricaa holandia, dania da germania 

(ix. cxrili 2.13). 

cxrili 2.13 
eleqtronuli vaWrobis mdgomareoba  

evropis qveynebSi* 

qveynebi 

vaWrobis saerTo 
moculobaSi 

internetiT yidvaSi 
CarTuli kompaniebis 

% 

vaWrobis saerTo 
moculobaSi 

internetiT gayidvaSi 
CarTuli kompaniebis 

% 
holandia 40  35 
dania 36  26 
germania 35 29 
fineTi 34 13 
inglisi 31 16 
Svecia 31 11 
luqsemburgi 17 9 
avstria 14 10 
portugalia 10 5 
italia 10 4 
espaneTi 9 6 
saberZneTi 5 6 

  *wyaro: www.nauet.ru 

http://www.gartnergroup.com/
http://www.nauet.ru/
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 B2B seqtoris ganviTareba ruseTSic ar dgas erT adgilas. 

ukve dRes savaWro moednebis saerTo raodenoba gadascda ass, 

xolo Brunswick Warburg gamokvlevebiT, ruseTis B2B bazris 

wliuri zrda Seadgens 245 %-s.118 rac Seexeba ruseTis cnobili 

kvleviTi saagentos НАУЭТ-is monacemebs, B2B segmentis zrda 

Seadgens 294 %-s. saqonelbrunvis moculoba 2001 wels iyo 99 mln 

dolari, 2002 wels _ 189 mln dolari, 2003 wels _ 316,2 mln 

dolari, 2004 wels _ 442 mln dolari. 2005 wels ki Seadgina 1,3 

mlrd dolari, Semosavlebi am wels wina welTan SedarebiT 

TiTqmis gasammagda.113 

 msoflio savaWro B2B moednebze monawile 

organizaciebidan maRali xvedriTi wili (64 %) ukavia msxvil 

kompaniebs, xolo saSualo da wvrili organizaciebis wilad 

modis Sesabamisad 24 % da 12 %. B2B seqtorze ZiriTadia 

energetikis, soflis meurneobis, kvebis produqtebis, liTonis da 

mravaldargovani savaWro moednebi.119  

 eleqtronul bizness aqvs rogorc uzarmazari potenciali, 

ise saSiSroeba, romelic SeiZleba gamovlindes momavalSi. es 

SeiZleba iyos rogorc internet-garemos rentabeloba, ise 

sazRvrebis uqonloba, rac kompaniebs saSiSroebis winaSe ayenebs. 

aseTivea informaciasTan daSvebis ena, rac yvela segmentisaTvis 

SeiZleba ar iyos misaRebi, radgan swored saerTaSoriso bazarze 

internet-momxmareblebSi popularuli ena aqcevs nebismier 

eleqtronul produqts, kompanias, brends, komunikacias, 

informacias, konkurentunarians, warmatebuls, efeqturs, 

sayovelTaos da gavrcelebuls.  

  msoflios bevr qveyanaSi dgas erTnairsaxeliani domeinis 

(savaWro markis) samarTlebrivi regulirebis problema, aseve 

kanoniT ar wesrigdeba eleqtronuli komerciis samarTlebrivi 

aspeqtebi, momxmarebelTa uflebebis dacva qselSi, eleqtronul 

bazarze monawile subieqtebis ufleba-movaleobebi. eleqtronuli 

biznesis ganviTarebis sabazo faqtoria personaluri 

kompiuterebis parkis zrda, mosaxleobis Semosavlebisa da 
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plastikuri baraTebis bazris ganviTareba da masStaburoba. 

mraval qveyanaSi amitomac internet-maRaziebi Sesabamisad 

mxolod msxvil qalaqebzea koncentrirebuli. eleqtronul 

bazarze araa SemuSavebuli riskebis dazRvevis, sagarantio, 

usafrTxoebis uzrunvelyofis, konfliqtebis da davebis 

gadawyvetis meqanizmebi, saimedo logistikis sistema da 

srulyofili infrastruqtura. Tu bazris yvela monawile, 

eleqtronul komerciaSi CarTuli saxelmwifoebisa da 

kompaniebis CaTvliT, moaxdenen internet-qselis srulyofili 

infrastruqturis Camoyalibebas (kanonmdebloba, eleqtronuli 

plastikuri angariSsworeba, logistikis sistema, ndobis 

reitingi da sxva), maSin eleqtronuli bazris brunva 

yovelwliurad mniSvnelovnad gaizrdeba. 
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Tavi III. saqarTvelos eleqtronul bazarze 
internet-momsaxurebisadmi momxmarebelTa 
damokidebulebis marketinguli kvleva 

 

 

3.1. saqarTvelos internet-provaiderebis bazris marketinguli 

kvleva 

 

 qarTuli eleqtronuli komunikaciebis segmenti gamoirCeva 

ekonomikuri mimzidvelobiT, rac aisaxeba kidec eleqtronuli 

komunikaciebis bazris Semosavlebis zrdaSi (ix. cxrili 3.1).  

cxrili 3.1 
saqarTvelos sakomunikacio bazris Semosavlebi 

 2000-2006 wlebSi (mln. lari)* 

 
 
 

 
2000w 

 
2001w 2002w 2003w 2004w 2005w 2006w 

sakomunikacio 
bazris 
Semosavlebi (mln. 
lari) 

211,5 268,5 340,0 459,0 596,0 715,5 1001,4 

sakomunikacio 
bazris 
Semosavlebis wili 
mSp-Si (%) 

3,5 4,0 4,6 5,4 6,3 6,2 7,5 

internet-
provaiderebis 
Semosavlebi (mln. 
lari) 

3,7 5,8 8,7 11,5 16,2 19,8 26,15 

 *wyaro: www.gncc.ge 

 saerTod, unda aRiniSnos, rom sakomunikacio dargis 

Semosavlebi, 2001 wlidan moyolebuli, xasiaTdeba 

yovelwliurad 20 %-iani zrdis tendenciiT, xolo 2006 wels ki 

wliurma zrdis tempma 40 %-s miaRwia. gasaTvaliswinebelia is 

faqti, rom es zrda eleqtronuli sakomunikacio momsaxurebis 

tarifebis donis dabla dawevis fonze dafiqsirda. amasTan, 

sistematiuri zrdiT xasiaTdeba am dargis wili mTlian Sida 

produqtSi, izrdeba investiciebi, dasaqmeba, maRalia moTxovna am 

dargis specialistebis mimarT. 

http://www.gncc.ge/
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     aRniSnul periodSi aseve gaizarda saqarTvelos internet-

bazarze moqmedi internet-momsaxurebis provaiderebis 

Semosavlebi. zrdis tempi 6 weliwadSi Svidmagi gaxda.120 

marTalia, internet-provaiderebis Semosavlebs cifrebSi zrdis 

tendencia gaaCnia, magram procentul gamoxatulebaSi igi mkveTri 

klebis tendenciiT xasiaTdeba. magaliTad, 2001 wels zrdis tempi 

iyo 56 %, 2002 wels – 49 %, 2003 wels _ 32 %, 2004 wels _ 41 %, 

2005 wels _ 22 % da 2006 wels _ 32 %.120 aseTi situacia SeiZleba 

aixsnas saqarTvelos bazarze politikuri da ekonomikuri 

procesebis gavleniT. 

qarTvel internet-momxmarebels 2006 wels emsaxureboda 7 

ZiriTadi serveri. qarTul portalebze daregistrirebuli iyo 

5000-ze meti domeini. (romelTagan realurad amoqmedebulia 

naxevari),121 xolo sazogadoeba „internetis ganviTarebis jgufi - 

saqarTvelos“ oficialuri monacemebiT _ 8570 domeini.122 amasTan, 

2002 wels qarTul internet-bazarze iyo 16 provaideri, 2005 wels 

– 37, 2006 wels 64, xolo dReisaTvis internet-momsaxurebis 

bazarze avtorizacia gavlili aqvs 78 kompanias. bazarze 

provaiderTa zrda migvaniSnebs, rom es segmenti erT-erTi 

yvelaze mimzidveli sainvesticio segmentia da faqtiurad Cvens 

qveyanaSi izrdeba da viTardeba eleqtronuli komunikaciebis 

bazari. 

 saqarTvelos komunikaciebis erovnuli komisiis 2002 wlis 

monacemebiT, internet-bazarze pirvel adgilze moxvda 

`saneti~,Mmeoreze _ `vaneqsi~, mesame adgili wilad xvda `kavkasus 

netvorks~,MmeoTxe da mexuTe adgilebi gainawiles `jeoneTma~ da 

`jorjia onlainma~, meeqvse adgilze gavida `global erTi~, 

xolo danarCeni internet-provaiderebis wili erT mTelsac ver 

gautolda. 

 bolo  wlebSi yvelaze msxvil provaiderebad iTvleboda: 

`jorjia onlaini~, `saneti~ da `kavkasus netvorki~. farTo 

servisiT iyo warmodgenili `jeoneTi~, `Ti ai servisi~ da sxva, 

xolo maT gverdiT iyvnen wvrili provaiderebi, romlebic 
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msxvili provaiderebisagan Rebulobdnen garkveuli raodenobis 

arxs. 

 STambeWdavia, rom postsabWouri qveynebisagan gansxvavebiT, 

saqarTvelos internet-bazarze amJamad arcerTi saxelmwifo 

internet-provaideri araa warmodgenili. aRniSnuli faqtori 

xels uwyobs jansaRi konkurenciis arsebobas, radgan naklebia 

imis Sansi, rom saxelmwifo kompaniebma bazars internet-

momsaxurebaze tarifebi da pirobebi ukarnaxon. amis Sedegia is, 

rom postsabWouri qveynebTan SedarebiT, saqarTveloSi 

momsaxurebis dabali fasebi moqmedebs. Tumca, aqve unda 

aRvniSnoT, rom 2007 wels movlenebi radikalurad Seicvala, 

internet-momsaxurebis bazarze moqmedi avtorizebuli pirTa 

jgufis Sps `kavkasus netvorkis~, Sps `sanetis~ da Sps `jorjia 

onlainis~ gaerTianebiT, maT bazarze mniSvnelovani Zalaufleba 

moipoves. amasTan, mTavrobam ar dauSva monopolia da bazarze 

arsebuli monopoliuri kavSiri SezRuda ucxouri investiciebiT 

gamyarebuli mimzidveli garemos da aqtiuri saprivatizacio 

procesis SeqmniT.  

 saqarTvelos internetis qseliT sacalo da sabiTumo 

momsaxurebis bazris segmentebis kvlevisa da analizis Sedegebi 

gviCvenebs, rom internet-momsaxurebis sacalo bazris Tbilisis 

segmentze bazars inawileben kavkasus onlaini (91,41 %), axteli 

(2,24 %), axali qselebi (2,05 %), servisi (1,30 %), kavkasiis 

cifruli qselebi (1,35 %), global erTi (0,54 %), jeoneTi (0,54 %), 

rkinigzis telekomi (0,27 %), saqarTvelos telekomi (0.19 %) da 

namio (0,11 %). regionebis masStabiT liderobs kavkasus onlaini, 

axali qselebi, namio, rkinigzis telekomi, CTS da alfa telekomi 

(aWaraSi).120 

 aseve xazgasmiTaa aRsaniSnavi saqarTvelos internet-

provaiderebs Soris internet - sivrceSi arsebuli uTanxmoebebi, 

rac internetis da veb-sivrcis ganviTarebas xels uSlis.   

 saqarTvelos internet-bazris ganviTarebis Seswavlis 

mizniT Cvens mier gamokvleuli iqna 600 respondenti 
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saqarTvelos Semdeg regionebSi: Tbilisi, baTumi, quTaisi, 

Terjola, zestafoni da saCxere. ZiriTadad SeirCa is 

respondentebi, romlebic floben kompiuters (Teoriul da 

praqtikul doneze) da ician internetSi muSaoba.123 teritoriuli 

TvalsazrisiT, zemoT CamoTvlili segmentebis Seswavla 

ganpirobebuli iyo Semdegi faqtorebiT:  

 sainformacio da satelekomunikacio teqnologiebis 

ganviTareba ZiriTadad modis Tbilisze da ramdenime 

msxvil qalaqze;  

 regionebisaTvis damaxasiaTebelia msgavsi mono kultura;  

 satelekomunikacio infrastruqtura ufro metad am 

regionebSia ganviTarebuli; 

 regionebisaTvis erTnairadaa damaxasiaTebeli arsebuli 

internetis xarisxis dabali done da sainformacio da 

sakomunikacio teqnologiebis gavrceleba. 

 vinaidan saqarTvelos raionebSi arsebuli socialur-

ekonomikuri mdgomareoba TiTqmis msgavsia, erTadaa 

gaanalizebuli yvela gamokvleuli raioni (teqstSi regioni) da 

erTmaneTTan Sedarebulia Tbilisisa da regionebis bazrebi. 

 gamokiTxul momxmareblebSi saxlidan internetSi CarTvis 

teqnologiebidan yvelaze metad popularulia di-es-el (DSL). mas 

2006 wlamde iyenebda momxmarebelTa 37 %, xolo dReisaTvis 

moixmars 52 %. aseve gaizarda mobiluriT internetSi daSvebis 

moxmareba. amJamad mas moixmars momxmarebelTa 29 %. Tumca, 

damajereblad SeiZleba iTqvas, rom internetSi SeRwevis arxebis 

bazari mTlianad dauTmes di-es-els manamde gavrcelebulma 

arxebma da teqnologiebma, romelTa wili metad dabalia da 

TiToeuli ar aWarbebs 5 %-ze mets (ix. diagrama 3.1). 

  saintereso tendencia SeimCneva Tbilissa da regionebSi 

internet-arxebis gavrcelebis mxriv. magaliTad, 2007 wels di-es-

els iyenebda Tbiliseli momxmareblebis 51 %, ai-si-di-ens (ISDN) 

_ 3 %, internet-baraTebs - 2 %, dail-aps (Dial-up) – 2 %. regionebSi   
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diagrama 3.1 
internetSi daSvebis gavrcelebuli arxebi saqarTveloSi 

 

ufro popularulia ai-si-di-enis bazari. misi moxmareba Seadgens 

4 %-s, xolo di-es-elis moxmareba 45 %-s. regionebSi internet-

baraTebisa da dail-apis bazari ar aRemateba 10 %-s. 

 saqarTveloSi, iseve rogorc mTel msoflioSi, 

gansakuTrebuli gavrcelebiT gamoirCeva cifruli saabonento 

xazi DSL, romlis gavrcelebis masStabebic swrafi tempebiT 

izrdeba. 2006 wlis dasasruls DSL teqnologiis momxmareblebis 

saerTo raodenoba wina welTan SedarebiT gaizarda 81 %-iT da 

Seadgina 27,7 aTasi kaci, anu internet-momxmarebelTa saerTo 

raodenobis 15,6 %. rac Seexeba mobilur internets, misi 

moxmarebis aqtivobac swrafad izrdeba. Tu manamde mas moixmarda 

kvlevaSi monawile respondentTa 9 %, aRniSnuli cifri exla 

Seadgens 19 %-s. regionebSi, saxlidan internetSi daSvebaSi 

gamoyenebuli teqnologiebis mixedviT, popularulia mobiluri 

interneti da DSL (9 % da 34 % saerTo raodenobis Sesabamisad), 

xolo danarCeni arxebis (gamoyofili xazi, internet-baraTebi, 

dail-api) wili ar aRemateba 14 %-s. Tbilisisa da regionebis 

masStabiT internet-momxmareblebis mier qselSi SeRwevis 
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saSualebebi respondentTa saerTo raodenobasTan mimarTebiT 

warmodgenilia 3.2 diagramaze. 

diagrama 3.2 
Tbilissa da regionebSi internet-arxebis gavrcelebis 

masStabebis Sefardeba respondentTa saerTo raodenobasTan 

 

     aRsaniSnavia, rom regionebSi momxmareblebi sakmaod 

ukmayofiloni arian internetSi daSvebis teqnologiebiT. amitom 

saWiroa meti yuradReba mieqces regionebSi arsebuli 

satelefono sadgurebis muSaobas, romlebic naklebad 

iTvaliswineben momxmarebelTa interesebs, vinaidan adgilobrivi 

kavSiris ganxorcielebisas SeimCneva mudmivi xarvezebi, 

dausabuTebeli gaTiSvebi, sakabelo meurneobis mouwesrigebloba. 

regionebSi CamorCenis daZlevisaTvis saWiroa gaizardos 

konkurenciis done da gafarTovdes momsaxureba. 

  internet-kavSiris muSaobis xarisxis Sefasebis mizniT Cvens 

mier Catarebuli kvlevisas gamovlinda saqarTveloSi internet-

momsaxurebis mimarT internet-momxmarebelTa dakmayofilebis da 

loialobis done. kerZod, internet-momxmarebelTa 35 % 
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momsaxurebis xarisxs Tvlis misaRebad. 28 % _ kmayofilia, 25 % 

_ ukmayofilo. gansakuTrebiT ukmayofiloa 5 %, xolo srulad 

kmayofilia 7 %. rac Seexeba internet-kavSiriT momxmarebelTa 

dakmayofilebis dones calkeuli maCveneblebis mixedviT, igi 

mocemulia 3.2 cxrilSi. analizi gviCvenebs, rom momxmareblebis 

umetesoba dadebiTad afasebs internet-arxebis muSaobas, rac 

metyvelebs qveyanaSi internet-momsaxurebis normalur 

funqcionirebaze, jansaR konkurentul garemoze, saxelmwifos 

mier sferosadmi garkveul xelSewyobasa da sakabelo meurneobis 

mowesrigebis dadebiT tendenciebze.  

cxrili 3.2 
qarTveli momxmareblebis mier  
internet-kavSiris Sefaseba 

# 

internet-
kavSiriT 

momxmarebelTa 
dakmayofilebis 

done 
 

maCveneblebi 

% 
responden-
tTa saerTo 
raodenobas-

Tan 

1 Zalian kargi 
jansaRi konkurentuli garemos 
Camoyalibeba, swrafi interneti da a.S. 7,0  

2 kargi 
wina periodTan SedarebiT mniSvnelovani 
gaumjobeseba da progresireba  28,0  

3 saSualo  
SesaZleblobebis bolomde gamouyenloba 

19,0  

4 cudi  

tenikuri da servisuli momsaxurebis 
dabali done, muSaobis xarisxze 
pretenziebis ignorireba, momxmarebelTa 
interesebis darRveva da sxva 

19,0  

5 Zalian cudi  

xSiri gaTiSva, tevad informaciasTan 
muSaobis gaZneleba, on-lain reJimSi 
(gansakuTrebiT regionebSi) 
telegadacemebis, radios mosmenis 
sirTule da a.S.  

5,0  

6 
sWirdeba 
gaumjobeseba 

xarisxis amaRlebis aucilebloba, meti 
xelmisawvdomoba da sxva 11,0  

7 susti  
dabali siswrafe, teqnikuri da 
servisuli momsaxurebis uvargisoba da 
a.S. 

6,0  

8 
Sefaseba ver 
xdeba 

sakmarisi codnis uqonloba, 
informaciulobis nakleboba am sakiTxSi 5,0  

    

   internet-kavSirs dadebiTad afasebs Tbilisis 

momxmarebelTa 80 % (ix. cxrili 3.3), xolo regionebSi am mxriv 

situacia gacilebiT savalaloa. regionebis momxmarebelTa 

naxevarze  meti  ukmayofiloa  internet-arxebis  muSaobiT,  rac  
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cxrili 3.3 
internet-kavSiris muSaobis Sefaseba  

Tbilisisa da regionebis respondentTa mier 

#  
internet-kavSiris 

dakmayofilebis done 

Tbilisi, 
respondentTa 

saerTo 
raodenobasTan % 

regionebi, 
respondentTa 

saerTo 
raodenobasTan % 

1 
mTlianad 
dakmayofilebuli 

9,0  3,0  

2 dakmayofilebuli 33,0  18,0  

3 neitraluri 38,0  26,0  

4 daukmayofilebeli 14,0  37,0  

5 
mTlianad 
daukmayofilebeli  

6,0  16,0  

 

raionebis kavSirgabmulobaSi mouwesrigebeli da qaosuri 

situaciiT aixsneba. yovelive es aferxebs regionebSi internet-

bazris ganviTarebas,  rac qveynis infrastruqturis ganviTarebis 

xelSemSlel faqtoradac gvevlineba. 

 saqarTveloSi internetSi mudmivad CarTvis saSualo 

Rirebuleba TveSi Seadgens 30-40 dolars (50-70 lars normaluri 

xarisxis internet-kavSiri DSL-iT), xolo amgvari momsaxureba 

ruseTSi 20-30 dolaria, amerikis SeerTebul StatebSi _ 10 

dolari, did britaneTSi - 30 funti. Tu gaviTvaliswinebT    

mosaxleobis Semosavlebis dabal dones, praqtikulad amgvari 

fasi momxmareblebis umravlesobisaTvis sakmaod Zviria. 

 internet-bazris erT-erTi saWiro parametria internetis 

arxis tevadoba, romelic dakavSirebulia globalur qselTan. es 

faqtori uzrunvelyofs internet-provaiderebis momsaxurebis 

xarisxs, internet-bazris ganviTarebis indikators da 

warmoadgens qveynis msoflio sainformacio sivrceSi 

integrirebis xarisxis maCvenebels. 

 provaiderebis bazarze da, saerTod, internet-bazris 

ganviTarebaze pirdapir kavSirSia sakomunikacio qseli. 

cnobilia, rom yofil sabWoTa kavSirSi sakabelo meurneoba cud 
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mdgomareobaSi iyo, ramac Tavisi gavlena moaxdina 

dRevandelobaze. exla satelefono qselis Secvla, Zalian 

Zviria.DdRes provaiderTa saerTo raodenobis 35 % Tavis 

klientebTan midis optikuri kabeliT. internetSi muSaobisas 

didi mniSvneloba aqvs sinqronizacias, romlis darRveva 

internetidan agdebs momxmarebels, rac isev bazarze aisaxeba 

uaryofiTad. internetis fasic Zviria. es ganpirobebulia imiT, 

rom internetis fass aregulirebs wuTobrivi gadasaxadi da 

masze moqmedebs geografiuli mdebareobac. vinaidan saqarTvelo 

Sorsaa evropis, aSS-is da aRmosavleT aziis kontinentebisgan 

(sadac interneti iafia), amitom informaciis ZiriTadi mopoveba 

satelitidan xdeba. Tumca, arsebobs sxva meTodic, aseTia, 

magaliTad, optikur-boWkovani magistrali (misi mSeneblobis 

damTavrebis Semdeg igi konkurencias gauwevs ruseTis 

monopolistur magistrals, romelic novorosiiskidan modis 

foTamde) da eleqtroenergiis qseliT internetis miReba. am Zviri 

teqnologiebis danergvaze unda izrunos saxelmwifom. aqve unda 

aRvniSnoT isic, rom 2008 wlidan amerikuli kompania Tyco 

Telecommunications proeqtiT, Sav zRvaSi, foTi-varnas Soris 

gaivlis wyalqveSa optikuri sistema, romlis meSveobiTac 

saqarTveloSi Semova 1500 terabiti moculobis `evropuli 

interneti~. es ki uzrunvelyofs maRalsiCqarian dakavSirebas 

evropis qveynebTan, rac, Sesabamisad, internet-bazris 

ganviTarebas Seuwyobs xels. 

 AaRsaniSnavia is faqtic, rom saqarTveloSi ar aris 

sakmarisi adgilobrivi resursebi da imdeni informacia, rac 

momxmareblebs daainteresebs. amitom momxmareblebi ZiriTadad 

ucxouri saitebiT sargebloben (1999 wels ucxouri saitebis 

raodenoba Seadgenda 4,5 mln-s, xolo dReisaTvis 101 mln-ze 

metia).124 aseve naklebia kapitaldabandebebi aRniSnul 

infrastruqturaSi. mosaxleobis dabali msyidvelobiTunaria-

nobis gamo, jer kidev fufunebis sagania internetis 

damaboloebeli aparatura-kompiuteri. saWiroa saxelmwifo 

http://www.tycotelecom.com/
http://www.tycotelecom.com/
http://www.tycotelecom.com/
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programebi imisaTvis, rom bazari ara mxolod kerZo seqtoridan 

ganviTardes. amitom saxelmwifo programebma aqtiuri xasiaTi 

unda miiRos, rac mniSvnelovnad Seuwyobs sazogadoebis 

gaTvicnobierebas internet-teqnologiebis mniSvnelobaSi, 

informaciuli sazogadoebis Camoyalibebasa da, Sesabamisad, 

internet-bazris ganviTarebas.  

 amasTan, SeiZleba avRniSnoT, rom internetis gavlenas 

Tanamedrove msoflioze ara aqvs istoriuli analogebi. 

eleqtronuli SeRweva xorcieldeba adamianuri saqmianobis yvela 

sferoSi. kardinalurad icvleba biznesis mentaliteti da 

filosofia, rac gamowveulia imiT, rom nebismieri sawarmoo 

procesis ZiriTadi infrastruqtura ekonomikuri sistemebis 

sxvadasxva ierarqiul doneze gadadis informaciuli 

teqnologiebis sferoSi. saerTod, sainformacio teqnologiebi 

dRevandel realobaSi gadamwyvet rols TamaSobs ekonomikaSi. 

magaliTad, irlandiaSi sainformacio teqnologiebiT 

dasaqmebulia 300-ze meti kompania, romlebic iZlevian warmoebis 

eqsportis mesameds, mwarmoeblobisa da dasaqmebis 70 %-s da 

irlandiis nacionaluri produqtis 12 %-s. amasTan, aRsaniSnavia 

isic, rom mowinave qveynebSi sainformacio teqnologiebis 

seqtoris erTi procentiT zrda iwvevs yovel mosaxleze 

Semosavlis 1,2 %-iT matebas, xolo mocemul sferoSi erTi 

samuSao adgilis Seqmna, ganapirobebs sxva dargSi sam samuSao 

adgils Seqmnas.76 amitom Cveni qveynis mTavar prioritetad unda 

iqces sainformacio teqnologiebis ganviTareba. 

 Sesabamisad, internet-bazris ganviTareba gadawyvets 

amocanebs sabaJo, sabanko, sagadasaxado, sadazRvevo da sabirJo 

operaciebis ganxorcielebasa da maT gamWvirvalobaSi, Seqmnis 

SesaZleblobebs saqonelmoZraobisa da tvirTebis gadazidvis 

dros. internet-bazris srulyofiT Seicvleba vaWrobisa da 

fulad-sakredito urTierTobaTa arsebuli modelebi, moxdeba 

ekonomikuri struqturebis transformacia da informaciuli 



108 

sistemebis danergva, gaizrdeba misi roli telemedicinaSi, 

teleauqcionsa da telemarketingSi. 

 internet-bazris ganviTareba qveyanaSi gazrdis ucxouri 

investiciebis Semodinebas da kompaniebisaTvis sakredito 

resursebis xelmisawvdomobas. amitom srulyofas saWiroebs 

informaciuli ekonomikis safuZveli - saxelmwifo informaciuli 

politika, dasaxvewia sakanonmdeblo baza, romelic metad mwiria. 

aseve  masobrivad unda ganxorcieldes marketinguli RonisZiebebi. 

marTalia, zogierTi firma eweva reklamas, magram ar ewyoba 

gamofenebi, prezentaciebi axal produqciaze da sxva 

RonisZiebebi, rac bazris moculobas mniSvnelovnad gazrdida. 

saWiroa aRiniSnos, rom Tu qveyanaSi mcirea saxlidan internetSi 

daSvebis SesaZleblobebis mqone subieqtebis raodenoba da 

mouwesrigebeli da dauregulirebelia samarTlebrivi 

safuZvlebiT, maSin mocemul qveyanaSi dabalia eleqtronuli 

komerciis ganviTarebis done. amitom aucilebelia gauqmdes 

sabaJo gadasaxadi kompiuteruli teqnikis importze, romlis 

procenti sakmaod maRalia. aRniSnuli procesi gazrdida 

dabalmsyidvelobiTunariani sazogadoebis aRWurvas kompiuteru-

li teqnikiT. 

 amrigad, SeiZleba davaskvnaT, rom saqarTvelos uamravi 

upiratesoba SeuZlia miiRos stabiluri da ganviTarebuli 

internet-bazridan, risTvisac qveynis mTavar prioritetad unda 

iqces sainformacio sazogadoebis moTxovnebTan qveynis 

adaptaciisaTvis saukeTeso strategiuli gegmis SemuSaveba, 

sainformacio teqnologiebis SesaZleblobebis saTanado 

warmoCena, internet-bazris ganviTarebis xarisxis amaRleba 

sistemuri xelSewyobiT.  

 internet-kavSiris Sefasebam gviCvena, rom saWiroa 

garkveuli strategiuli qmedebebi, raTa saqarTveloSi internet-

momsaxureba gaxdes xarisxiani, garemo-konkurentunariani, 

gaaCndes maRali donis servisuli da teqnikuri mxardaWera. 

saqarTveloSi internet-kavSiri unda iyos yvelasaTvis 
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xelmisawvdomi da xarisxiani, internetis infrastruqtura 

srulyofili, internet-bazarze moqmedi institutebi gamWvirvale 

da konkurentunariani. Sesabamisad, informaciuli teqnologiebis 

ganviTarebis kvaldakval, saxelmwifo struqturebis muSaobac 

iqneba gamarTuli da efeqturi. swored, informaciuli 

sazogadoebis Camoyalibeba, qveynis ekonomikuri zrda, 

sazogadoebis ganaTlebis done, socialuri sferos gadaxaliseba 

da sxva damokidebulia imaze, Tu ramdenad advilad miRwevadia 

esa Tu is informacia sazogadoebis nebismieri wevrisaTvis da 

rogoria qveynis informaciuli garemo.   

vinaidan satelekomunikacio qselebis ganviTareba did 

xarjebTan aris dakavSirebuli, amitom internet-provaiderebis 

interesebic did qalaqebsa da dasaxlebebzea orientirebuli, 

radgan regionebSi arsebuli dabali socialur-ekonomikuri 

mdgomareoba moqmedebs komunikaciebis moTxovnaze. es ki gavlenas 

axdens biznes-seqtoris sakomunikacio arealis gafarToebaze da, 

Sesabamisad, sakomunikacio infrastruqturac qveynis masStabiT 

araTanabrad viTardeba.  

marTalia, saqarTvelos mTavrobam Tavis samoqmedo 

programaSi121 qveynis ekonomikis erT-erT prioritetul seqtorad 

CaTvala telekomunikacia, Seamcira gadasaxadebis moculoba da 

biznesis licenziebis da nebarTvebis raodenoba, aqtiuri gaxada 

saprivatizacio procesi, importze Seamcira sabaJo ganakveTebi, 

magram jerjerobiT qveyanaSi araa SemuSavebuli qveynis 

masStabiT internet-bazris ganviTarebis erovnuli strategia, 

rac moaxdens satelekomunikacio qselis ganviTarebas, 

sainformacio sazogadoebis mSeneblobis process, sainformacio 

da safosto komunikaciebis saSualebebis evropuli 

standartebiT gadaiaraRebas da maT Tanamoqmedebas 

ganviTarebuli qveynebis qselTan. 
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3.2.  saqarTvelos internet-momxmarebelTa bazris segmentacia 
 
 
 saqarTvelos internet-bazari viTardeba metad dinamiurad. 

1998 wlidan dRemde internet-momxmarebelTa raodenoba gaizarda 

35-jer.  saerTaSoriso satelekomunikacio kompania ITU (International 

Telecommunication Union) da sxva analitikuri saagentoebis 

monacemebiT, saqarTvelos internet-bazris mTliani segmenti 2000 

wels iTvlida 20 aTass internet-momxmarebels (saqarTvelos 

mosaxleobis 0,5 %-s), xolo 2006 wels saerTo raodenobam 

Seadgina 175600 internet-momxmarebeli anu mTliani mosaxleobis 

4 %.92 

 Cvens mier Catarebul saqarTvelos internet-momxmarebelTa 

da qarTuli internet-bazris kvlevaSi monawileobda 13-dan 55 

wlamde sxvadasxva asakobrivi jgufis mosaxleoba. kvlevam aCvena, 

rom internetis aqtiuri auditoria Sedgeba 15-dan 45 wlamde 

asakobrivi jgufisagan, romlebic Seadgenen mTliani internet-

auditoriis 95 %-s. isini arian internetis da eleqtronuli 

bazris ZiriTadi momxmareblebi, maTi saerTo raodenoba, 

statistikis departamentis monacemiT, saqarTveloSi Seadgens 

2010,1 aTass.125 

 saqarTvelos internet-bazris kvlevaSi monawile 

respondentTa saerTo raodenobaSi qali iyo 59 %, xolo mamakaci 

_ 41 %. respondentTa asakobrivi niSniT dajgufebul 

struqturaSi maRali xvedriTi wiliT warmodgenilia 20-24 wlis 

axalgazrdoba (36 %) da 25-29 wlis respondentebi (23 %). 13-19 

wlis mozardi internet-momxmarebelTa raodenobam Seadgina 22 %, 

30-34 wlis momxmarebelTa Taobam_9 %, 35-39 wlis momxmareblebma 

_ 4 %, 40-44 wlis momxmareblebma _ 3,3 %, xolo 45-55 wlis 

internet-momxmareblebma _ 2,7 %. aqtivobis TvalsazrisiT, 

ZiriTadia 18-dan 30 wlamde axalgazrda momxmarebeli, xolo 

qalebis segmentze gamoiyofa 17-dan 27 wlamde axalgazrdoba, 

mamakacebSi ki 20-dan 25 wlamde asakis axalgazrdoba. Tbilisis 
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demografiul segmentSi qalebi iyo 59 % da mamakacebi 41 %, 

xolo regionebSi 62 % da 38 % Sesabamisad. 

 qarTuli internet-bazris asakobrivi struqturis analizi 

gvaZlevs safuZvels davaskvnaT, rom saqarTvelos internet-mom-

xmarebelTa 63 % aris 16-dan 25 wlamde axalgazrda asakis, 35 % 

_ 26-dan 45 wlamde ufrosi Taobis, xolo danarCeni 2 % aris _ 

15 wlamde mozardi da 46 wels gadacilebuli. SedarebisaTvis 

SeiZleba moviyvanoT kvleviTi organizaciis ` Pew Internet & American 

Life Project~-is monacemebi, romlis mixedviTac amerikis SeerTebul 

StatebSi kompiuteriT da internetiT sargeblobs amerikelebis 

ufrosi Taobis 67 % da mozardi Taobis 87 %.96 rogorc Cans, 

internetis samSobloSi –aSS-Si mozardebis meti aqtivobaa, xolo 

saqarTveloSi, momxmarebelTa mTlian armiaSi, es teqnologia am 

TaobasTan erTad daibada da ganviTarda. Sesabamisad, 

saqarTvelos internet-bazarze moqmedma fizikurma Tu 

iuridiulma pirebma aRniSnuli asakobrivi jgufis 

momxmareblebze unda gaamaxvilon ZiriTadi yuradReba da 

moaxdinon TavianTi biznesis orientacia. 

 ganaTleba mniSvnelovan rols TamaSobs internetis 

moxmarebaSi, eleqtronul bazarze urTierTqmedebisa Tu 

eleqtronuli bazridan sargeblis aRqmasa da miRebaSi. 

interneti, rogorc informaciis supermagistrali, didi xnis 

manZilze iTvleboda elituri sazogadoebis garemod, romelic 

saganmanaTleblo sivrceSi Seiqmna. sawyis etapze mas iyenebdnen 

universitetis swavlulebi sxvadasxva samecniero dargebSi. 

SemdgomSi qseli gaizarda da ganviTarda. dReisaTvis internetis 

pragmatuloba da prevalireba sazogadoebis yvela fenisTvis 

gaxda mniSvnelovani, rac samuSao Zalis bazris moTxovnebidan 

gamomdinareobs, magram mainc ZiriTadad ganaTlebuli birTvi 

fokusirdeba kompiuteris da internetis bazarze. rac aixsneba 

internetis da misi `Semadgeneli aparaturis~ _ kompiuteris 

mniSvnelobis gacnobierebis doniT. saqarTveloSi ganaTlebis 

maRali statusia sazogadoebis RirebulebaTa sistemaSi, radgan 
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srulyofili ganaTlebis miReba warmatebis miRwevis umTavres 

gzad moiazreba. dReisaTvis saqarTveloSi wera-kiTxvis 

ucodinari faqtiurad ar gvxdeba. zrdasruli mosaxleobis 20 %-

ze mets aqvs umaRlesi ganaTleba. es maCvenebeli aisaxeba 

kompiuteris da internet-bazris ganviTarebazec. genderuli 

gansxvavebebi ganaTlebis xelmisawvdomobis kuTxiT 

saqarTveloSi ara gamokveTili. (World Bank, 2001).126  

 statistikiT 1990 - 1997 wlebSi, moswavleTa saerTo 

raodenoba 1,242 milionidan 924 aTasamde Semcirda. sajaro 

dawesebulebebSi skolamdeli kontingenti Semcirda 200000-dan 

83000-mde. damamTavrebeli klasebis kontingenti (X-XI klasebi) 

105000-dan 70000-mde, xolo profesiul-teqnikuri saswavleblebis 

kontingenti – 42000-dan 20000-mde (World Bank, 2001). mizezi 

ganpirobebulia sxvadasxva garemoebebiT, rogoricaa Sobadobis 

maCveneblis dacema, saerTo statistikidan samxreT oseTisa da 

afxazeTis moswavleTa gamoTiSva, Sida migracia da sxva.126 

 qarTuli saganmanaTleblo sivrcidan mimdinare kvlevaSi 

monawileobda sxvadasxva ganTlebis statusis mqone pirebi. 

analizma gviCvena, rom saqarTvelos internet-momxmarebelTa 38 % 

aris studenti, umaRlesi ganaTlebis mqonea 39,5 %, specialuri 

profesiuli ganaTleba aqvs 12 %-s, xolo saSualo skolis 

moswavle da skoladamTavrebulTa wili Seadgens 10,5 %-s. 

Tbilisis internet-auditoriaSi studentia 46 %, specialuri 

profesiuli ganaTlebis mqonea 12 % da umaRlesi kvalifikacia 

aqvs 34 %-s, xolo skolis moswavlea 8 %. regionebSi internet-

momxmareblebidan studentia 30 %, skolis moswavle da 

skoladamTavrebulni Seadgenen 14 %-s, SedarebiT naklebia 

specialuri profesiuli ganaTlebis mqone internet-momxmarebeli 

(12 %) da maRali raodenobiT (44 %) aris warmodgenili umaRlesi 

kvalifikaciis mqone pirTa wre internetSi. zogadad SeiZleba 

iTqvas, rom regionebSi internet-momxmareblebi imyofebian 

ganaTlebis sxvadasxva safexurze. uTanasworobis SemcirebisaT-

vis saWiroa saxelmwifo Zalisxmeva kompiuterizaciisa da 
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internetizaciis popularizaciisaTvis, ufaso saswavlo 

jgufebis Seqmna, agreTve kerZo Tu saxelmwifo struqturebis 

TanamSromelTa momzadebisa Tu gadamzadebis specialuri 

programebis gatareba, rac, saboloo jamSi, isev 

saxelmwifosaTvis iqneba momgebiani. 

 qalebis da mamakacebis ganaTlebis done Tbilisisa da 

regionebis internet-momxmareblebSi gansxvavebulia. aRsaniSnavia, 

rom ganaTlebis ufro maRali safexurebi modis qalebze, vidre 

mamakacebze. mocemuli Sefardebebi warmodgenilia 3.3 diagramaze.  

diagrama 3.3 
Tbilisisa da regionebis internet-momxmarebelTa  

ganaTlebis done sqesobrivi niSnis mixedviT 

 

 momxmareblebis Semosavlebis gamokvlevisas, ojaxis saSua-

lo Semosavlebi daasaxela respondentTa 65 %-ma, xolo 35 %-ma 

Tavi Seikava. kvlevaSi monawile pirTa ojaxebis Semosavlebis 

done SeiZleba davajgufod maRali, saSualoze maRali, 

saSualoze dabali da dabali Semosavlis mqone kontigentTa 
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niSniT. maRali Semosavlis (900 larze meti) mqone pirTa 

raodenoba Seadgens 11,9 %-s, saSualoze maRali Semosavlis (500-

900 laramde) mqone pirTa raodenoba _ 35,6 %-s, saSualoze 

dabali Semosavlis (200-500 laramde) raodenobaa 39,7 %. Zalian 

cota wili 12,8 % ukavia dabali Semosavlis (50-200 laramde) 

mqone internet-momxmareblebs, rac aixsneba im faqtiT, rom 

internetis infrastruqturisa da daSvebisadmi Tanxebis gaReba 

mxolod maRali Semosavlebis mqone ojaxebis interesi rodia. 

igi aseve dabali da mizeruli Semosavlebis mqone 

ojaxebisTvisacaa misawvdomi sxvadasxva arxebiT. 

     Tbilisis internet-momxmarebelTa ojaxebis Semosavlebi 

regionebTan mimarTebaSi maRalia. kerZod, Tbilisis 

momxmarebelTa ojaxebis mier dasaxelebuli Semosavlebi 

meryeobs 500-dan 1100 laramde, xolo regionebis masStabiT 

Semosavlebis struqtura ZiriTadad warmodgenilia 100-dan 500 

laramde (ix. diagrama 3.4).  

diagrama 3.4 
Tbilissa da regionebSi internet-momxmarebelTa Semosavlebis 
struqtura respondentTa mTlian raodenobasTan da calkeul 

segmentTan mimarTebiT 
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 amrigad, SeiZleba davaskvnaT, rom Tu ramdenime wlis win 

kompiuteris floba da internetSi CarTva saqarTveloSi iyo 

adamianTa Zalian viwro wris eqskluziuri sfero, anu kompiuteri 

da interneti warmoadgenda fufunebas da misiT sargebloba 

SeeZlo mxolod maRalSemosavlian fenas, dRes internetis da 

kompiuteris moxmareba da floba SeuZliaT saSualo da dabali 

Semosavlis mqone momxmareblebsac.  

     kvlevidan gamomdinare, TbilisSi dabalSemosavliani momxma-

rebelTa raodenoba Seadgens 10 %-s, xolo regionebSi – 27 %-s. 

iSleba uTanasworoba sxvadasxva jgufebsa da sazogadoebas 

Soris, rac gamowveulia msoflioSi teqnologiuri progresis 

daCqarebuli tempebiT. Sesabamisad, saqarTveloSic izrdeba im 

momxmarebelTa wre, romlebic floben kompiuters da internets. 

droTa ganmavlobaSi es uTanasworoba dava minimumamde, magram 

manamde saWiroa saxelmwifos politika am uTanasworobis 

Sesamcireblad. aucilebelia, rom socialurad dabali 

fenebisaTvis kompiuteris da internetis misawvdomoba da floba 

gaizardos, raTa mosaxleobis teqnologiurad SeZlebul klassa 

da naklebi SesaZleblobis mqone fenebs Soris didi gansxvaveba 

ar iyos.  

 

 

3.3. saqarTvelos eleqtronul bazarze internetis moxmarebis 

marketinguli kvleva 

 

 kvlevis Sedegad saqarTvelos internet-bazarze gamovlinda 

internet-momxmarebelTa aseTi Tanafardoba: TbilisSia 

momxmareblebis saerTo raodenobis 60 %, xolo regionebSi -40 %. 

internetiT sargebloba saqarTveloSi ZiriTadad warmodgenilia 

samsaxuris da saxlis internet-arxebiT (33 % da 31 % 

Sesabamisad). SedarebiT naklebia (18 %) saswavlo 

dawesebulebebis meSveobiT internetis moxmareba garkveuli 

saqmianobisaTvis. internet-kafis mier gavrcelebuli 
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momsaxurebis wili Seadgens 14 %-s. Zalian mcirea biblioTekiT 

(aRniSnul dawesebulebebSi internetiT sargebloba ufasoa) da 

sxva gzebiT (megobrebis, axloblebis, naTesavebis da sxvaTa 

meSveobiT) internet-moxmareba (TiToeuli Seadgens 2 %-s). 

 metad soliduri segmentia im pirTa jgufi (momxmarebelTa 

15 %), romlebic internetSi daSvebis ramdenime arxiT 

sargebloben. saxlSi da samsaxuridan internetiT sargebloba 

Seadgens saerTo raodenobis 8 %-s, saxlsa da saswavlo 

dawesebulebebs mimarTavs momxmarebelTa 4 %, internet-kafes da 

biblioTekas - 3 %.   

 TbilisTan SedarebiT, regionebSi dabalia internetis 

floba rogorc saxlis pirobebSi, aseve kerZo struqturebSic. 

Tbiliseli respondentebis 34 % internetSi daSvebas axdens 

saxlidan, 28 % -samsaxuridan, 17 % _ saswavleblis internetidan, 

15 % _ internet-kafis meSveobiT, xolo biblioTekebSi dadis–4 % 

da sxvadasxva wyaroebiT sargeblobs 2 %.  

 regionebSi internet-kafis infrastruqtura da biznesi 

naklebadaa Camoyalibebuli da ganviTarebuli, rac biznesis 

TvalsazrisiT metad mimzidveli da asaTvisebeli segmentia (ix. 

diagrama 3.5). analizi gviCvenebs, rom regionis respondentTa 38 % 

internetiT sargeblobs samsaxuridan, 26 % _ saxlidan, 20 % _ 

saswavleblis internetiT saqmianobs, internet-kafes mimarTavs  

13 %, biblioTekebs _ 1 %, xolo sxva arxebiT sargeblobs 2 %. 

     amrigad, saqarTvelos internet-bazarze internet-moxmarebisa 

da internetiT dainteresebis tendencia sakmaod didia, dRiTidRe 

izrdeba misi SeRweva xalxis yoveldRiur cxovrebaSi, magram 

amasTan saWiroa saxelmwifos mier prioritetul mimarTulebad 

qveynis sruli kompiuterizacia da internetizacia, unda 

ganxorcieldes e.w. socialuri proeqtebi dabalSemosavliani 

mosaxleobis kompiuterizaciis da internetizaciis mizniT. meti 

yuradReba unda gamaxvildes regionebSi umavTulo internetis 

da, Sesabamisad, eleqtronuli teqnologiebis gavrcelebasTan 

dakavSirebiT,  gafarTovdes  da gaizardos  internetis  siCqare,    
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diagrama 3.5 
Tbilisisa da regionebis momxmarebelTa internetiT sargeblobis 

ZiriTadi adgilebi respondentTa saerTo raodenobasa da 
calkeul segmentTan mimarTebiT 

 

momzaddes maRalkvalificiuri kadrebi, gamoiyos grantebi da 

dotaciebi (gansakuTrebiT raionebSi da soflebSi), rom 

kompiuterTan da internetTan daSvebis SesaZlebloba hqondeT 

ufro met socialurad daucvel fenebs. socialur-ekonomikuri  

mdgomareobidan gamomdinare, dabali moTxovnis gamo zogierT 

raionSi (magaliTad, Terjola, saCxere), araa internet-kafe, 

soflebze xom laparaki zedmetia. marTalia, saxelmwifos 

programiT zogierT raionis sofelSi grantis safuZvelze 

Seiqmna Tanamedrove ufaso internet-kafe (mag.: zestafonis r-ni, 

sof. zeda saqara), romelic maRali moTxovniT sargeblobs da 

interesic maRalia, magram es rogorc ityvian `zRvaSi wveTia~, 

saWiroa meti Zalisxmeva da dafinanseba am mimarTulebiT. 

 saqarTvelos internet-bazarze mimdinare procesebis, 

aRmoCenebisa Tu sxva siaxleebis Sesaxeb gaTvicnobierebis mizniT 

qarTveli momxmareblebi iyeneben komunikaciis sxvadasxva 

saSualebebs, romliTac isini informirdebian. kvlevam aCvena, rom 

qarTveli momxmareblebi internet-bazris Sesaxeb informacias 
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ZiriTadad  iReben megobrebisagan (30 %), eleqtronuli fostiT 

(23 %) da reklamiT (22 %). SedarebiT mcirea informaciis miReba 

eleqtronuli presiT (10 %), kolegebisagan (9 %) da 

specialistebisagan (4,5 %). auditoriis mcire nawili 

informacias iRebs damoukideblad, kerZod, internet - ZiebiT, 

televiziiT da sxva arxebiT, romelTa wili mTlianobaSi 0,5 %-

mdea. amasTan, informaciis ramdenime saSualebas iyenebs 

respondentTa 34 %.  

  rac Seexeba Tbilisis segments, respondentebi internet-

bazarze informacias ZiriTadad iReben megobrebisgan (31,0 %), 

reklamiT (24,0 %) da eleqtronuli fostiT (23,0 %). 

momxmarebelTa mcire raodenoba informacias iRebs eleqtronuli 

presiT, specialistebis, kolegebisa da sxva arxebis meSveobiT 

(ix. diagrama 3.6). 

diagrama 3.6 
Tbilissa da regionebSi internet-momxmarebelTa 

 informirebulobis arxebi 

 

 regionebSi momxmarebelTa aqtivobisa da informirebulobis 

kvlevam aCvena mocemul segmentze informaciis miRebis Semdegi 
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saxis arxebis gavrceleba: momxmarebelTa 29 % megobrebisgan 

Rebulobs informacias, 24 % _ eleqtronuli fostiT, 18 % _ 

reklamiT, eleqtronul presas ecnoba 12 %, kolegebisgan 

konsultacias iRebs 11 %, specialistebs da sxva arxebs 

mimarTavs 6 %. 

 amrigad, saqarTvelos internet-bazarze momxmarebelTa 

informirebis ZiriTadi arxebia: megobrebi, internet-sistemebi da 

reklama (internetiT, masmediiT da aS.). mTlianobaSi Tu 

informacias ganvixilavT biznesis, sazogadoebis da saxelmwifos 

ganviTarebis donis ganmsazRvrels, saWiroa informaciuli 

nakadebis zrdis xelSewyoba da sainformacio seqtoris 

formireba aRniSnuli mimarTulebebiT. 

     saqarTvelos internet-momxmarebelTa bazris Camoyalibebis 

periodad SeiZleba miviCnioT, bolo 8-10 weli, Tumca ZiriTadi 

segmentis Seqmnas ufro naklebi istoria aqvs. faqtiurad bazarze 

internet-momxmareblebis birTvis mier internetis moxmarebis 

dro 2 welia, sakmaod maRalia im axali internet-abonentTa 

raodenobac, romlebic 6 Tvea, rac internets iyeneben. 2 welze 

meti drois manZilze (2-10 weli) internets iyenebs momxmarebelTa 

25 %. 

 kvlevis Sedegad dadginda internetis gamoyenebis 

intensivoba garkveuli periodulobiT (Tve, weli). gamovlinda, 

rom internetiT sargebloba axali dawyebuli aqvs internet-

momxmarebelTa 8 %-s, xolo umetesoba (28 %) 6 Tvea, rac 

internets iyenebs yoveldRiur saqmianobaSi. momxmarebelTa 14 % 

1 welia iyenebs internets, xolo momxmarebelTa 18 % ki 2 welia, 

rac internet-momxmarebelia. rac Seexeba staJian (2 welze meti 

xnis) momxmarebelTa raodenobas, segmentis wilma Seadgina 25 %. 

SedarebiT mcirea (7 %) pirTa raodenoba, vinc pasuxi ver 

daafiqsira (ix. diagrama 3.7).  

     internet-momsaxurebis intensivobis kvlevam Tbilissa da 

regionebSi mogvca Semdegi suraTi: Tbilisis regionze modis 

momxmarebelTa  umetesi  nawili  (32 %),  romlebic didi xania (2  
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diagrama 3.7 
internet-moxmarebis intensivoba Tbilissa da regionebSi 

 

welze metia) internets moixmaren, regionebSi axal 

momxmarebelTa gansakuTrebuli zrdaa (erTi Tvidan erT wlamde). 

Sesabamisad, maT wilad modis 50 %. amasTan, TbilisSi pasuxis 

gacemaze Tavi Seikava 27 %-ma, xolo regionebSi – 9 %-ma. 

regionebSi Zalian cotaa im momxmarebelTa raodenoba (11 %), 

romlebic internets moixmaren 2 welze meti droiT.  gamokveTil  

segments Seadgenen  pirebi,  romlebic  internetis momxmareblebi 

arian 1-dan 2 wlamde. maTi raodenobaa 30 %. 1 wlis staJis mqone 

momxmarebelTa raodenobaa 25 %, xolo 10 %-mdea im 

momxmarebelTa saerTo raodenoba, romlebic 6 Tvec ar iqneba, 

rac internets iyenebs. 

 internet-moxmarebis intensivobis kvlevam aCvena, rom 

momxmareblebis ZiriTadi nawili (83 %) internetiT sargeblobs 

`yoveldRe~ da `xSirad~ anu kviraSi ramdenjerme, maT Soris 

yoveldRiurad internets iyenebs momxmareblebis 34 %, kviraSi 

ramdenimejer _ 49 %, kviraSi erTxel _ 5,5 %, TveSi ramdenimejer 

_ 8,5 % da TveSi erTxel mxolod 3 %.  
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 TbilisSi internetis yovelTviuri moxmarebis kvleva 

gviCvenebs, rom momxmarebelTa naxevari gamoirCeva mniSvnelovani 

aqtivobiT da kviraSi ramdenimejer Sedis internetSi, xolo 36 % 

yoveldRiurad sargeblobs internet-momsaxurebiT. internetTan 

iSviaTi urTierToba aqvs momxmarebelTa saerTo raodenobis 

mxolod 4 %-s. regionebSi Tvis manZilze internet-sargeblobis 

periodulobis kvleva cxadyofs, rom momxmarebelTa 48 % 

aqtiuria _ kviraSi ramdenime dRis manZilze, xolo 30 % _ 

yoveldRe. aqac Zalian mcirea (4 %) im momxmareblebis segmenti, 

romlebic iSviaTad moixmaren internets (ix. diagrama 3.8). 

 respondentTa saerTo raodenobasTan damokidebulebaSi 

TbiliselTa mier Tvis manZilze internet-sargebloba Seadgens 

yoveldRiurad – 25 %-s, kviraSi ramdenimejer 37 %-s, TveSi 

ramdenimejer ki 15 %-s. regionebSi Tvis manZilze internet-

sargeblobis perioduloba gviCvenebs, rom momxmarebelTa 30 % 

aqtiuria internetSi kviraSi ramdenime dRis manZilze, 22 % _ 

yoveldRe, xolo TveSi ramdenimejer _ 14 %, rac SeiZleba 

ganpirobebuli iyos internet-misawvdomobis barierebis gamo 

(resursebi, xSiria internetis gaTiSvebi da a.S.), agreTve Zalian 

mcirea (mxolod 6 %) im momxmareblebis segmenti, romlebic 

iSviaTad moixmaren internets  (ix. diagrama 3.8). 

 kvlevaSi warmodgenilia agreTve qarTul internet-bazarze 

yovelkvireuli internet-moxmareba. ZiriTadi aqtivobaa mTlian 

kviraze, anu yoveldRe internets moixmars respondentTa 24 %, 

Semdgom modis kviraSi 5 dRiani aqtiuroba, SedarebiT dabali 

aqtiurobiT xasiaTdeba kviraSi 1 da 6 dRiani aqtivoba. amasTan, 

warmodgenil kvlevaSi 11 %-ma pasuxisagan Tavi Seikava.  

 kvlevis analizi cxadyofs, rom maRal aqtivobas aCvenebs 

Tbilisis mosaxleoba. internetSi yoveldRiuri daSveba 

daasaxela Tbilisis respondentTa 15 %-ma, xolo regionebSi 9 %-

ma. 5 dRiani internet-sargeblobiT gamoirCeva Tbilisis 

respondentTa  11 %  da  regionebis respondentTa - 14 %. kviraSi 

3  dRiani   internet-moxmareba  aRniSna   TbiliselTa   13 %-ma,  
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diagrama 3.8 
Tbilisis da regionebis momxmareblebis mier Tvis manZilze  

internetiT sargeblobis intensivoba 

 
  

regionebSi ki 11 %-ma. kvlevaSi am kiTxvaze pasuxis gacemisgan 

Tavi Seikava TbiliselTa 12 %-ma da regionebSi 14 %-ma (ix. 

diagrama 3.9).  

 amrigad, SeiZleba davaskvnaT, rom saqarTvelos internet-

bazris aqtiuri auditoria Sedgeba im pirebisagan, romlebic 

kviraSi erTxel mainc sargebloben internetiT. maTi wili 

Seadgens momxmarebelTa 5,5 %-s. auditoriis birTvia pirTa is 

raodenoba, romlebic kviraSi ramdenimejer sargebloben 

internet daSvebiT. maTi raodenobaa 83 %. rac Seexeba pasiur 

internet-momxmareblebs, romlebic internetiT arc Tu ise 

xSirad sargebloben (TveSi erTxel an samjer), ikaveben 11,5 %-s.   

 qarTveli momxmareblebi internetiT sargebloben dReSi 

saSualod 1-2 saaTidan 3-4 saaTamde. dRis manZilze internetSi 

yofnis drois xangrZlivoba umetesad Seadgens 1-2 saaTs, 

momxmarebelTa 23 % swored am dros xarjavs internetisaTvis, 2-

4 saaTs ki xarjavs momxmarebelTa 22 %, naxevari saaTidan erT 

saaTamde - 15 %,   naxevar  saaTze   naklebs _ 8 %,   4-8 saaTiani  
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diagrama 3.9 
Tbilisisa da regionebis momxmareblebis mier  

yovelkvireuli internet-moxmareba 

 

aqtivobiT gamoirCeva 8 %, xolo 8 saaTze meti internetSi drois 

gatarebiT aqtiurobs 5 %, amasTan, pasuxze Tavi Seikava 19 %-ma.  

 rac Seexeba Tbilisisa da regionebis momxmarebelTa 

damokidebulebas, Tbilisi internetis yoveldRiur daSvebaSi 

metad aqtiuria da mas bazarze dominirebadi poziciac ukavia. 

swored, Tbilisis wilad modis internetSi 8 saaTze meti 

muSaobis dRiuri grafiki (4 %) da 2-4 saaTiani internet-

moxmareba (13 %), Tumca, internetSi saSualo drois xarjva 

umetesad regionebis wilad modis. magaliTad, 1-2 saaTiani 

moxmarebiT sargeblobs momxmarebelTa 11 %, 4-8 saaTianiT _ 10 %. 

isini pasuxebis gacemisas Tbilisel respondentebze metad 
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aqtiurobdnen. regionebSi mxolod 10 %-ma Seikava Tavi, xolo 

TbilisSi _ 24 %-ma (ix. diagrama 3.10).  

diagrama 3.10 
dRe-RameSi internetis saaTobrivi moxmareba  
Tbilisisa da regionebis momxmarebelTa mier 

 

     rogorc kvlevam gviCvena, internetis dRiurma moxmarebam 

saSualod Seadgina 1-4 saaTi, rac warmoadgens internetSi momxma-

rebelTa yofnis ZiriTad dros (aRniSna momxmarebelTa 45 %-ma). 

internetSi araumetes 1 saaTs atarebs momxmarebelTa 23 %, xolo 

SedarebiT mcirea (13 %) im pirTa segmenti, romlebic virtualur 

sivrceSi 4 saaTze mets imyofebian.   

 Aamrigad, SeiZleba iTqvas, rom saqarTvelos internetis 

kvireuli moxmarebis saerTo suraTi STambeWdavia. qveyanaSi 

maRalia internetis yovelTviuri, yovelkvireuli da 

yoveldRiuri moxmareba, Sesabamisad, izrdeba internetiT 

mocemuli sargebeli, eleqtronuli komerciis tempebi, 

eleqtronuli bazarze moqmedi kompaniebis ricxvi da internet-

bazridan miRebuli Semosavlebi. aseTi situacia ki, saboloo 

jamSi, ganapirobebs saqarTveloSi telekomunikaciebisa da 

kopiuterizaciis infrastruqturis ganviTarebis saerTo dones. 
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 kvlevis Sedegad gamovlinda internet-momxmarebelTa 

miznebi da interesebi. naTlad gamoikveTa, rom respondentebi 

internetSi daSvebas ZiriTadad axorcieleben eleqtronuli 

fostis gagzavna/miRebisaTvis, anu komunikaciisaTvis, radgan igi 

efeqturi, pragmatuli, xelsayreli, ekonomiuri da Tanamedrove 

komunikaciis saSualebaa. popularobiT sargeblobs internetis 

ZiriTadi interesis sagani _ informaciis Zieba/daTvaliereba. me-3 

da me-4 adgilze modis gasarTobi da video-audio filmebiT 

sargebloba. aseve popularulia iseTi sakiTxebi, rogoricaa: 

fotografia, fotoebis gadmotvirTva/naxva, avtomobili, 

mototeqnika, eleqtronuli publikaciebis/wignebis gadmotvirTva 

da kiTxva on-lain reJimSi, sporti, sportuli mowyobilobebi 

(inventari), TamaSi on-lain partniorebTan/partniorobiT, 

ekonomika, biznesi, kultura, xelovneba da sxva (ix. cxrili 3.4). 

cxrili 3.4 

internet-momxmareblebis miznebis da interesTa sferoebis  
struqtura da maTi xvedriTi wili 

mizani, interesTa sfero 

segmentis 
xvedriTi 

wili 
(%) 

eleqtronuli fostis miReba/gagzavna 8,0   

informaciis Zieba/daTvaliereba Tematur saitebze da 
katalog/saxelmZRvaneloebSi        

8,0   

garToba, gacnoba, on-lain urTierTobebi ICQ/CeTi, forumi 7,0   

kino da audio filmebis gadmotvirTva/naxva 6,0   

fotografia, fotoebis gadmotvirTva/naxva 6,0   

saitis ubralod daTvaliereba  raime sainteresos 
aRmoCenisTvis 

5,0   

avtomobilis, mototeqnikis gacnoba 5,0   

eleqtronuli publikaciebis/wignebis gadmotvirTva da 
kiTxva on-lain reJimSi 

5,0   

sportis, sportuli mowyobilobebi (inventaris) gacnoba 4,0   

TamaSi on-lain partniorebTan/partniorTan 4,0   

ekonomikis, biznesis siaxleebis gacnoba 3,0   

kulturis, xelovnebis siaxleebis gacnoba 3,0   

radiotranslaciis mosmena, telegadacemebis yureba 3,0   

literaturis, biblioTekis gacnoba 3,0   

Sromis bazris, vakansiebis gacnoba 3,0   

internetiT samsaxuris samuSaos Sesruleba 2,0   

ganaTleba da saswavlo dawesebulebebis gacnoba 2,0   

on-lain presis gacnoba 2,0   
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3.4 cxrilis gagrZeleba 

Teatris, tv-programebis, afiSebis gacnoba 2,0   

politikis, saerTaSoriso urTierTobebis sakiTxebis 
gacnoba 

2,0   

eleqtronuli komercia, maRaziebSi saqonlis/momsaxurebis 
SekveTa/yidva  

2,0   

dasvenebis, mogzaurobisa da turizmis Sesaxeb informaciis 
moZieba 

2,0   

programuli uzrunvelyofis Zieba/gadmotvirTva 1,0   

amindis prognozis gacnoba 1,0   

kompiuterebisa da makompleqtebeli nawarmis, servisuli 
momsaxurebis gacnoba 

1,0   

eleqtroteqnikisa da sayofacxovrebo teqnikis gacnoba 1,0   

internet-auqcionSi monawileoba 1,0   

kanonmdeblobis, normatiuli aqtebisa da maTi komentarebis 
gacnoba 

1,0   

medicinis da jamrTelobis dacvis sakiTxebis gacnoba 0,5   

inteleqtualuri saxlebis Seqmna 0,5   

piradi marketinguli kvleva qselSi 0,5   

sazogadoebis, humanitaruli mecnierebebis sakiTxebis 
gacnoba 

0,5   

telekonferenciebSi monawileoba 0,5   

distanciuri swavleba 0,5   

mecnierebisa da teqnikis sakiTxebis gacnoba 0,5   

transportis ganrigis gacnoba  0,5   

sabanko da safinanso operaciis ganxorcieleba on-lain 
reJimSi 

0,5   

personaluri saitis Seqmna/administrireba 0,5   

saxlisa da agarakis Sesaxeb sakiTxebis gacnoba 0,5   

dazRveva 0,5   

socialuri politikisa da sapensio uzrunvelyofis gacnoba  0,5   

modis sferoSi sakiTxebis gacnoba 0,5   

   sul 100 

  

     kvlevis Sedegad gamovlinda is Tanxebi, romlebsac 

qarTveli momxmareblebi xarjaven internet-momsaxurebis 

SeZenisTvis. internetis sargeblobasTan dakavSirebiT, respon-

dentTa mier dasaxelebuli Tanxebi SeiZleba davajgufod e.w. 

`gavrcelebuli xarjebis~ mixedviT, sadac maRali wiliT (29 %-

iT) warmodgenilia 15-30 laris diapazonSi Tanxebis gaReba 

internet-momsaxurebis miRebisaTvis, meore adgils (28 %-iT) 

ikavebs 30-60 laris farglebSi internetze gaweuli Tanxebi, 

SedarebiT dabali pozicia (23 %) uWiravT momxmarebelTa mTlian 

armiaSi im pirebs, romlebic saSualod TveSi internetisTvis 

iReben 60-100 lars. internet-momsaxurebaze yvelaze mcire Tanxas 
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(2-15 lars) iRebs momxmarebelTa 14 %, xolo Zalian dabali (6 %) 

ukaviaT 100 larze meti Tanxis gaRebis SesaZleblobis mqone 

ojaxebs. TbilisSi internet-momsaxurebaze gaweuli xarjebi 

meryeobs 2-dan 250 laramde, xolo regionebSi_ 4-dan 150 laramde 

(ix. diagrama 3.11). sabolood SeiZleba iTqvas, rom dasaxelebuli 

cifrebi da Tanxebi metyveleben internet-bazris dinamiurobaze, 

momxmareblebis mier momsaxurebis miRebisaTvis am sferoSi 

gaRebuli danaxarjebis mravalferovnebaze, globalur 

masStabebze, saxlSi kompiuterisa da internetis saWiroebasa da 

mniSvnelobaze. 

diagrama 3.11 
Tbilisisa da regionebis momxmareblebis mier  
internet-momsaxurebaze daxarjuli Tanxebi  
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3.4.   saqarTvelos eleqtronul bazarze internet-resursebisadmi 

  momxmarebelTa damokidebulebis kvleva 

 

 informaciuli teqnologiebis gamoyenebis, komunikaciis, 

kompiuterTan da internetTan urTierTobis, informaciis 

moZiebis, adamianuri resursebis bazarze konkurentunarianobis, 

ganaTlebis donis zrdis mizniT qarTul internet-bazarze 

prioritetuli enebia inglisuri, qarTuli da rusuli. Cvens mier 

Catarebuli kvlevis Sedegad Cans, rom maT wilad modis qarTul 

internet-bazarze gamoyenebuli enebis 96 %, sadac TiToeulis 

xvedriTi wili mTlianobaSi Zalze maRalia. kerZod, kvlevam 

aCvena, rom inglisur enaze modis internet-moxmarebis 36 %, 

qarTulze _ 34 %, rusulze _ 26 %, germanulze _ 2,5 %, 

frangulze _ 1 %. sxva enebis gamoyeneba internetSi mxolod    

0,5 %-ia. maT Sorisaa Turquli, ukrainuli, italiuri, espanuri 

da sxva. saqarTvelos internet _ momxmarebelTa raodenobis 

naxevari internetSi muSaobisas iyenebs or enas. SedarebiT 

naklebia (27 %) momxmareblebi, romlebic internetSi muSaoben 

sam enaze. 

  internetSi gamoyenebuli enebis gavrcelebis mixedviT 

yvelaze mravalricxovani segmentia Tbilisi, romelSic enebis 

moxmareba aseTia: inglisur enas iyenebs momxmarebelTa 38,0 %, 

qarTul enas _ 33,2 %. rac Seexeba rusuls _ saqarTveloSi erT 

dros gansakuTrebiT popularul enas, misi wili inglisurTan 

SedarebiT Semcirebulia da Seadgens 24 %-s. danarCeni enebis 

gamoyeneba ar aRemateba 5 %-s. rac Seexeba regionebis 

momxmareblebis mier enebis gamoyenebis aqtivobas, yvelaze 

popularulia qarTuli. mas iyenebs momxmarebelTa 35 %, 

inglisurs _ momxmarebelTa 33 %, rusuls _ momxmarebelTa 28 %, 

germanuls _ 2 %, franguls _ 1 %, danarCen enebs ki mxolod 1 % 

(ix. diagrama 3.12). 

     amrigad, SeiZleba davaskvnaT, rom qarTul internet-bazarze 

saxelmwifo  (qarTuli)  enis codna  da moxmareba da inglisuri  
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diagrama 3.12 
Tbilisisa da regionebis momxmareblebis mier internetSi enebis 

gamoyenebis aqtivoba respondentTa saerTo raodenobasa da 
calkeul segmentTan mimarTebaSi 

 

enis codna da gamoyeneba TiTqmis Tanabaria rogorc internetSi, 

ise samuSaos, saZiebo, saswavlo, gasarTobi da saerTod 

yoveldRiur saqmianobaSi gamoyenebisaTvis. saqarTvelos 

internet-bazarze popularobiT sargeblobs rusuli enac, radgan 

am enis gavlena saukuneebs iTvlis. Tumca, misi wili rogorc 

qarTul internet-bazarze mcirdeba. es bunebrivicaa, radgan   

internet-momxmareblebSi prioritetadaa qceuli inglisuri enis 

codna, romelic warmoadgens xangrZliv faseulobas 

saqarTvelos yoveli moqalaqisaTvis.  

     saqarTvelos internet-momxmarebelTa ZiriTad saqmianobas 

qselSi warmoadgens eleqtronuli fostiT sargebloba, rac misi 

xelsayrelobidan da popularobidan gamomdinareobs. Sesabamisad, 

aRniSnuli bazris marketinguli kvlevisas gamovlinda safosto 

serverebis moxmarebelTa aqtiuri kontigenti. kvlevam aCvena, rom 

saqarTvelos internet-bazarze yvelaze popularulia amerikuli 

serveri www.yahoo.com (mas iyenebs momxmarebelTa 28 %),  Semdeg 
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modis qarTuli safosto serveri www.posta.ge (26 %) da rusuli 

safosto serveri www.mail.ru (24 %). SedarebiT naklebi 

popularobiT sargeblobs www.rambler.ru (9 %), www.hotmail.com (8 %), 

www.yandex.ru (3 %), xolo iseT safosto serverebs, rogoricaa 

www.google.ru; www.gmail.com; www.lugarus.com; www.Caucasus.net; 

www.mail.com, ukaviaT bazris 2 %. 

 kvleva aCvenebs, rom qarTvel momxmareblebSi metad 

gavrcelebulia ramdenime fostiT sargeblobis tendencia, rac 

ganpirobebulia rogorc miznobrivi daniSnulebiT, aseve zogjer 

safosto serveris Seferxebebis an gaTiSvis, agreTve qarTuli 

internet-provaiderebis ucxour saitebTan SezRuduli daSvebis 

Tu globaluri teqnikuri problemebiT. ramdenime (2 an meti) 

safosto serveris gamoyenebis statistikam, mTlian kontigentSi 

Seadgina momxmarebelTa 30 %, mxolod www.yahoo.com-s da 

www.mail.ru-s iyenebs momxmarebelTa 10 %, www.yahoo.com-s da 

www.hotmail.com-s _ 6,1 %, xolo www.posta.ge-s, www.mail.ru-s da 

www.yahoo.com-s _ 5,6 %. 

 safosto serverebis mTlian raodenobaSi Tbilisis 

respondentTa wili regionebTan SedarebiT ufro maRalia. 

 Kkvlevam aCvena, rom Tbilisis auditoria kargad icnobs 

safosto serverebs, maT xarisxs da muSaobas. Sesabamisad, 

Tbilisis internet-bazarze gavrcelebul fostas warmoadgens 

www.yahoo.com mas mimarTavs momxmarebelTa 30,0 %. www.posta.ge-s - 

26,0 %, www.mail.ru-s - 22,0 %, www.hotmail.com da www.rambler.ru 

gamoyenebis aqtivobam respondentTa saerTo raodenobaSi 

Sesabamisad Seadgina 9,2 % da 9,0 %, xolo danarCeni 

eleqtronuli fostis moxmarebam - 2,8 %. amasTan, pasuxi ar gasca 

momxmarebelTa erTma procentma. 

  regionebis momxmarebelTa analizi cxadyofs, rom maTSi 

TiTqmis erTnairi popularobiT sargeblobs www.mail.ru (28,0 %), 

www.posta.ge (27,0 %) da www.yahoo.com (24,0 %), www.rambler.ru (9,0 %), 

romelTa wilad modis mTeli kontigentis ZiriTadi birTvi. 

http://www.mail.ru-m/
http://www.google.ru/
http://www.mail.com/
http://www.mail.ru-m/
http://www.mail.ru-m/
http://www.mail.ru-m/
http://www.yahoo.com/
http://www.posta.ge/
http://www.hotmail.com/
http://www.rambler.ru-m/
http://www.mail.ru/
http://www.yahoo.com/
http://www.rambler.ru-m/
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danarCeni eleqtronuli fostis moxmareba 11,0 %-s ar aRemateba. 

pasuxi ar gasca erTma procentma  (ix. diagrama 3.13). 

diagrama 3.13 
Tbilissa da regionebSi eleqtronuli fostis  

gavrceleba 

 

     rogorc kvlevam aCvena qarTul internet-bazarze 

popularulia aSS-is, qarTuli da rusuli safosto serverebi. 

internetis yvelaze gavrcelebuli samsaxuris _ eleqtronuli 

fostis organizacia da gamoyeneba uzrunvelyofs qarTvel 

internet-momxmarebelTa momsaxurebas da interaqtiuli 

urTierTobis SesaZleblobebs. marTalia, qarTul safosto 

serverebs momxmareblebi dabal Sefasebas aZleven, magram maTi 

popularoba saqarTveloSi mainc maRalia, rac savsebiT 

misasalmebelia, vinaidan bazarze gavrcelebuli safosto 

teqnologiebi Seucvleli marketinguli instrumentia biznesis 

amocanebis gadaswyvetad. igi erTgvari efeqturi sainformacio 

saSualebaa, romlis TviTRirebuleba praqtikulad nulis tolia. 

amasTan, efeqturi eleqtronuli fostis miweris xelovneba da 

safosto gzavnilis organizacia saqarTveloSi saWiroebs 

strategiul eleqtronul-safosto marketings.  
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 saqarTveloSi metad dinamiurad viTardeba unaRdo 

angariSsworebis instrumentis plastikuri baraTis bazari.   

didia daintereseba am instrumentisadmi, rac gamoixateba 

rogorc mimoqcevaSi mis raodenobriv zrdaSi, aseve plastikuri 

baraTis bazarze ganxorcielebuli operaciebis moculobiT. 

 2007 wlis pirveli kvartalis monacemiT, saqarTveloSi 

sul mimoqcevaSi iyo 1085 aTasi erTeuli baraTi. Sesabamisad, am 

periodisaTvis zrdam, wina welTan SedarebiT, Seadgina 17,5 %. 

aseve wlis dasawyisSi ganxorcielda 406 mln laris 2,9 mln 

operacia, sadac maRali xvedriTi wiliT warmodgenilia: VIZA 

plastikuri baraTi (335,4 mln laris, 2,6 mln erTeuli operacia), 

EC/MC-evroqard-masterqardi (65,.2 mln laris moculobis 235 

aTasi erTeuli operacia), G/C-is jeorjian qardis (5,4 mln laris 

19 aTasi erTeuli operacia).127 saqarTvelos erovnuli bankis 2007 

wlis wliuri angariSis monacemebiT, saSualod yoveli 5 

adamianidan 2-s aqvs plastikuri baraTi.128     

 saqarTveloSi internet-momxmareblebis kvlevam aCvena, rom 

plastikuri baraTs flobs saerTo raodenobis 51 %, xolo 49 %-

ma aRniSnulze uari ganacxada. yvelaze maRalia VIZA baraTebis 

moxmareba. mas moixmars momxmarebelTa 68 %, evroqard-

masterqards iyenebs 21 %, Georgian Card-s _ 5 %, xolo American 

Expres-s ki 2 %. bazarze arsebuli sxva plastikuri baraTebis 

moxmareba Seadgens 4 %-s. amasTan, Tbilisis wilad modis mTeli 

raodenobis (igulisxmeba kvlevaSi monawile respondentebi)    

63,5 %, xolo regionebis wilad _ 36,5 %, aRsaniSnavia is faqti, 

rom es maCvenebeli bolo wlebis damsaxurebaa, roca 

saxelmwifom unaRdo angariSsworeba prioritetul mimarTulebad 

warmoadgina da damsaqmebelsa da dasaqmebuls Soris unaRdo 

angariSsworebis politika gaatara (igulisxmeba xelfasis 

anazRaureba, gadasaxadebis gadaxda, mosakrebeli sxvadasxva 

saxelmwifo organizaciebSi da sxva).  

 plastikuri baraTebis mflobelTa raodenobam TbilisSi 

Seadgina respondentTa saerTo raodenobis 54 %, xolo 
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regionebSi _ 46 %.  garda amisa, gamokvleul segmentze Tbilisis 

respondentTa 32,5 % sargeblobs plastikuri baraTiT, xolo 

regionebSi ki _ 18,5 %. rac Seexeba baraTis mflobelTa 

ganawilebas calkeuli markis mixedviT, gamokiTxul 

momxmareblebSi VIZA-s baraTebis moxmarebis 62 % modis 

Tbilisze, xolo 38 % regionebze, MasterCard-s 74 % 

gavrcelebulia TbilisSi, xolo 26 % regionebSi, American Expres-s 

15 %-s moixmars regionebis internet-momxmareblebi, danarCens _ 

Tbilisis momxmareblebi, xolo Georgian Card-s saerTod ar icnoben 

regionebSi da misi sargebloba mTlinad Tbilisze modis. 

Tbilisis segmentze VIZA-s moxmareba Seadgens mTliani bazris 

moxmarebis 64 %-s da baraTis mflobelTa saerTo raodenobis   

63 %-s. MasterCard–s wilad TbilisSi modis mflobelTa 24 % da 

saerTo raodenobis 23 %. regionebSi plastikuri baraTis bazari 

Canasaxovan mdgomareobaSia, mflobelTa raodenoba metad mcirea, 

xolo eleqtronul bazarze aqtivoba dabalia. am segmentze VIZA-

s mflobelTa saerTo raodenobam bazris moculobasTan 

mimarTebaSi Seadgina 82 %, xolo mTlian segmentTan mimarTebaSi 

81 %, MasterCard-s moxmareba gvaZlevs Semdeg suraTs: mas moixmars 

respondentTa saerTo raodenobis 15 % da baraTis mflobelTa  

17 % (ix. diagrama 3.14). 

 kvlevis Sedegad calke iqna gamoyofili respondentebis 

mier ramdenime plastikuri baraTis flobasTan da 

sargeblobasTan dakavSirebuli bazari. analizi gviCvenebs, rom 

pirebi, romlebsac aqvT 2 an meti plastikuri baraTi, Seadgenen 

momxmarebelTa saerTo raodenobis 14,3 %-s. 

    qarTveli internet-momxmareblebis 33 % plastikur baraTs 

ZiriTadad iyenebs finansuri angariSsworebisTvis, 19 % _ 

internet-maRaziaSi SekveTebisTvis, 10 % _savaWro obieqtebSi, 7 % 

_ kvebisa da gasarTob obieqtebSi, 1 % _ bileTebis 

dajavSnisTvis, 4 % _ sxva momsaxurebis miRebisTvis, xolo 

saerTod araferSi ar iyenebs momxmarebelTa 26 %.  

 plastikuri    baraTis  mflobelTa  24 %    axorcielebs 
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diagrama 3.14 
Tbilisis da regionebis momxmareblebSi plastikuri  

baraTebis ganawileba 

 

Sesyidvas internet-maRaziaSi, 76 % saerTod ar interesdeba 

internet-maRaziiT (dabali Semosavlebis, teqnikur-Teoriuli     

sakiTxebis arcodnis, undoblobis, dabali xarisxisa da sxva  

mizezebis gamo). internet-maRaziebis momxmarebelTa 15 % 

amjobinebs xelze angariSsworebas, xolo 85 % _ unaRdo 

angariSsworebas plastikuri baraTiT. 

 saqarTveloSi eleqtronuli biznesis perspeqtivebi 

damokidebulia eleqtronuli sagadasaxado sistemebis 

ganviTarebaze, romelic moicavs plastikuri baraTebis bazars da 

masTan dakavSirebul angariSsworebis formebs. es 

personificirebuli sagadasaxado instrumenti - plastikuri 

baraTebi saqarTvelosaTvis warmoadgens ekonomikuri 

ganviTarebis ZiriTad mamoZravebel Zalas globaluri 

eleqtronuli bazris saxiT. usafrTxo eleqtronuli 

sagadasaxado sistemebis arseboba komerciul organizaciebsa da 

internet-momxmareblebs Soris angariSsworebis saSualebas 

iZleva. Tu saqarTveloSi gaizrdeba plastikuri baraTebisadmi 
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mosaxleobis interesi, ndoba da gamoyenebis intensivoba, maSin 

eleqtronuli komerciis brunva da moculoba, dRes rom 

umniSvneloa, mokle droSi mniSvnelovnad moimatebs.   

 qarTveli internet-momxmareblebis aqtivoba eleqtronul 

bazarze SedarebiT dabalia, internet-momsaxurebiT sargeblobs 

gamokvleuli segmentis momxmarebelTa mxolod naxevari. amis 

mizezia Cvens qveyanaSi internet-bazris dagvianebuli 

ganviTareba, plastikuri baraTebis bazris zrdis neli tempebi, 

mosaxleobis mZime ekonomikuri da socialuri mdgomareoba, 

bazris monawileebis dabali aqtivoba, qarTuli eleqtronuli 

teqnologiebis ganviTarebis dabali done. internet-momsaxurebis 

calkeuli saxeebisadmi momxmarebelTa aqtivobis kvleva aseT 

suraTs iZleva: gamokiTxuli momxmareblebis 24 % sargeblobs 

internet-maRaziiT, internet-banks mimarTavs 21 %, fulad 

angariSsworebas axorcielebs - 18 %. internetiT gadasaxadebis 

gadaxdas axdens - 14 %, auqcionis momxmarebelia 13 %, bileTebis 

dajavSnas mimarTavs momxmarebelTa 6 %, xolo eleqtronuli 

bazris sxva segmentis (internet - kazino, GPRS, saxelfaso 

momsaxureba da sxva) wili Seadgens 4 %-s. internet-bazarze aseve 

gamovlinda pirebi, romlebic axorcieleben erTdroulad qselis 

ramdenime sistemiT sargeblobas. maTi raodenoba sakmaod mcirea 

da Seadgens momxmarebelTa saerTo raodenobis 4 %-s. 

 regionebSi eleqtronuli bazris ganviTarebis ZiriTadi 

Semaferxebeli faqtoria internetis dabali xarisxi, gavrceleba 

da moxmareba, Tumca, TbilisTan SedarebiT, arc ise dabalia 

gamokvleuli internet-auditoriis aqtivoba eleqtronul 

bazarze. magaliTad, regionis respondentTa saerTo 

raodenobidan internet-maRaziis momsaxurebas mimarTavs 

momxmarebelTa 28 % (TbilisSi – 21 %), internet-bankiT 

sargeblobs 23 % (TbilisSi _ 21 %), qselis meSveobiT fuladi 

angariSsworebas da internet-auqcionze monawileobas mimarTavs 

18 % da 14 % Tanamimdevrobis Sesabamisad (TbilisSi _ 19 % da  

13 %), gadasaxadebis gadaxdas - 12 % (TbilisSi – 15 %). 
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bileTebis dajavSniT sargeblobs regionis momxmarebelTa - 4 % 

da TbiliselTa - 7 % (ix diagrama 3.15).  

diagrama 3.15 
internet-momsaxurebis aqtivoba Tbilissa da regionebSi 

respondentTa saerTo raodenobasa da plastikuri 
baraTebis bazris segmentTan mimarTebaSi 

 

 qarTveli momxmareblebis mier internet-momsaxurebaze 

uaris Tqmas ZiriTadad ganapirobebs sainformacio 

teqnologiebis mniSvnelobisadmi arapragmatuli damokidebuleba, 

romlis mTavari mizezia internet-kompaniebis  mier  mosaxleobis  

informirebulobis saqmeSi dabali aqtivoba, agreTve 

SeTavazebuli momsaxurebis xarisxis, saeqspluatacio 

maCveneblebis garantiis, ekonomiurobis, dRe-RameSi internetis 

Seuferxebeli miwodebisa da sxva mastimulirebeli RonisZiebebis 

naklebi popularizacia. CvenTan, SeiZleba iTqvas, rom Canasaxovan 

mdgomareobaSia eleqtronuli bazris infrastruqtura. Tumca, 

Seqmnilia struqturuli baza, gvaqvs saTanado potenciali da 

arsebobs konkurentuli garemoc. Sesabamisad, eleqtronul 
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bazarze konkurentuli brZolis prioritetul mimarTulebad 

rCeba damTvalierebelTa maqsimaluri raodenobis mopoveba.   

     saqarTvelos internet-bazris momxmarebelTa kvlevam 

gviCvena, rom momxmarebelTa mxolod 27 % amJRavnebs interess 

qarTuli internet-maRaziebis mimarT (daTvalierebis, saqonlis 

SeZenis, informirebisa da sxva miznisTvis). qarTvelebi ufro met 

interess amJRavneben ucxouri internet-maRaziebisadmi. esaa 

internet-momxmarebelTa 73 %. saerTod, qarTveli internet-

momxmarebeli qarTuli internet-maRaziebisadmi gamoxatavs 

uaryofiT damokidebulebas da aRniSnavs, rom ZiriTadad 

ucxouri internet-maRazia jobia. es arcaa gasakviri, radgan 

CvenTan eleqtronuli biznesis, maT Soris, internet-maRaziebis 

Camoyalibebam da ganviTarebam sakmaod daagviana. msoflio 

bazarze qarTuli produqciis konkurentunarianobis amaRleba 

xels Seuwyobs Cvens qveyanaSi eleqtronuli biznesis 

ganviTarebas. es ki ekonomikuri procesebis amaRlebiTa da 

saxelmwifos mxridan warmoebasa da gasaRebis xelSewyobiT 

miiRweva.  

 saqarTveloSi eleqtronuli bazris ganviTarebisTvis, Cveni 

azriT, saWiroa:  

 mosaxleobis yoveldRiur cxovrebaSi internetis farTod 

SeRweva; 

 plastikuri baraTebis bazris donis amaRleba, maTi 

gadaqceva sayovelTao da aucilebeli angariSsworebebis 

saSualebad rogorc iuridiuli, ise fizikuri pirebisaTvis; 

 SemuSavdes da Seiqmnas eleqtronuli bazris regulirebis, 

Cveni saxelmwifos da sazogadoebis adeqvaturi, interesebis 

gamomxatveli normatiul samarTlebrivi baza (eTikis 

kodeqsis CaTvliT); 

 SemuSavdes riskebis dazRvevis, garantiisa da usafrTxoebis 

uzrunvelyofis meqanizmebi; 
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 marketinguli kvlevebis safuZvelze moxdes eleqtronul 

bazarze momuSave kompaniebis saqmianobis organizacia da 

Sefaseba. 

 sabolood SeiZleba iTqvas, rom Tu eleqtronuli bazris 

yvela monawile, saxelmwifosa da kompaniebis CaTvliT, moaxdens 

internet-qselis srulyofili infrastruqturis Camoyalibebas, 

rogoricaa kanonmdebloba, eleqtronuli plastikuri 

angariSsworeba, logistikis sistema, ndobis reitingi da 

eleqtronul biznesTan dakavSirebuli srulyofili 

infrastruqtura, maSin eleqtronuli bazris brunva 

mniSvnelovnad gaizrdeba. Sesabamisad, saxelmwifosac moutans 

rogorc pirdapir, ise arapirdapir ekonomikur efeqts 

(igulisxmeba dasaqmeba, biujetSi Tanxebis akumulireba, 

erToblivi erovnuli produqtis Seqmna da sxva). 

     saqarTveloSi internet-bazris ganviTarebis SeswavlaSi 

saintereso segmentia qarTuli veb-gverdebis bazari, romelic 

sakmaod swrafad viTardeba, ixveweba, xdeba informaciuli da 

popularuli. gamokiTxul respondentTa 60 %-ma aRniSna, rom 

icnobs qarTul veb-gverdebs da garkveuli mosazrebebic gaaCnia. 

xazgasmiT unda aRiniSnos, rom ZiriTadad dasaxelda is veb-

gverdebi, romlebic respondentebs kvlevis momentSi TavSi 

mouvidaT. sul dasaxelda 337 veb-gverdi, aqedan TbilisSi 

dasaxelda  veb-gverdebis saerTo raodenobis 67 %, regionebSi _ 

33 %. veb-gverdebidan yvelaze popularuli iyo 22 saiti (ix. 

cxrili 3.5). 

 kvlevam gviCvena, rom qarTuli internet-saitebis bazarze 

popularobiT sargeblobs www.avoe.ge (20 %), www.gol.ge (19 %), 

www.posta.ge (18 %). www.internet.ge (10 %), www.wares.ge (7 %), www. bude.ge 

(6 %), www.interes.ge (5 %), www.jobs.ge (5 %), www.liza.ge (5 %), 

www.rustavi2.com (5 %). 

 kvlevaSi mocemuli veb-gverdebis klasifikacia 

mniSvnelobis, daniSnulebis da arsobrivi saxeobis mixedviT 

gviCvenebs,  rom  saerTo  raodenobis 70 %-s Seadgens  safosto,    
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cxrili 3.5 
qarTul internet-bazarze popularuli  

veb-gverdebi 

# 
 

veb-gverdebi 
% saerTo 

raodenobasTan 

1.  www.avoe.ge  9,0  

2.  www.gol.ge       8,7  

3.  www.posta.ge               8,4  

4.  www.internet.ge    4,7  

5.  www.wares.ge   3,4  

6.  www.bude.ge 2,8  

7.  www.interes.ge  2,5  

8.  www.jobs.ge 2,5  

9.  www.liza.ge 2,5  

10.  www.rustavi2.com 2,5  

11.  www.babajana.ge 1,9  

12.  www.top.ge 1,9  

13.  www.file.ge 1,7  

14.  www.forum.ge 1,4  

15.  www.chat.ge 1,1  

16.  www.geres.ge 1,1  

17.  www.imedi.ge 1,1  

18.  www.jubo.ge 1,1  

19.  www.livescore.ge 1,1  

20.  www.mymobile.ge 1,1  

21.  www.power.ge 1,1  

22.  www.sms.ge 1,1  

23.  danarCeni veb-gverdi 37,3 

 sul 100,0 

 

saZiebeli, gasarTobi da korporaciuli tipis saitebi. maT Soris 

yvelaze maRali moTxovniT sargeblobs saZiebeli serverebi    

(18 %) da gasarTobi saitebi (16 %), Semdeg modis safosto (13 %) 

da korporaciuli serverebi (13 %), xolo saganmanaTleblo, 

samTavrobo, musikaluri, sportuli da sainformacio saitebis 

wili cal-calke 10 %-s Seadgens. 

http://www.avoe.ge/
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 internet-momxmareblebis kvlevisas Sefasda qarTuli veb-

saitebi, gamovlinda is uaryofiTi mxareebi, problemebi da  

rekomendaciebi, romlebic damaxasiaTebelia qarTuli veb-

gverdebis bazrisTvis. kerZod, qarTuli internet-saitebis 

ZiriTadi problemaa popularobis uqonloba (17 %), mSobliur 

enaze naklebi informaciuloba (15 %), ganaxleba (14 %), naklebi 

reklama (13 %), originaluri dizaini (12 %), interesis nakleboba 

(10 %), struqturis gafarToeba (9 %), dinamikuri meniu (3 %), 

fleS-animaciebi (2 %). aseve gamoikveTa momxmarebelTa segmenti  

(2 %), romlebsac saerTod ar moswonT qarTuli veb-gverdebi da 

upiratesobas ucxours aniWeben, Tumca, respondentTa mTlian 

armiaSi 3 % kmayofilia qarTuli internet-bazriT da masze 

warmodgenili saitebiT. rac Seexeba internet-bazris aqtiur 

birTvs, veb-gverdebis Sefasebisas popularobis naklebobas 

aRniSnavs momxmarebelTa 44 %, informaciulobis naklebobas _  

42 %, 39 % _ ganaxlebaze amaxvilebs yuradRebas. saerTod, 

uaryofiTi damokidebulebas amJRavnebs aqtiuri auditoriis 6 %, 

xolo mTlianobaSi dadebiTi damokidebuleba aqvs 9 %-s. 

 yuradsaRebia Tbilisisa da regionebis momxmareblebis mier 

gamoTqmuli mosazrebebi, romelic SemogvTavaza Tbiliseli 

respondentebis 37 %-ma, xolo regionebidan ki _ internet-

momxmarebelTa 24 %-ma. maT mier Sefasebuli qarTuli veb-bazris 

struqtura naCvenebia 3.16 diagramaze (ix. diagrama 3.16).   

 Tbilisis momxmarebelTa kvlevisas gamoikveTa internet-

bazris Semdegi problematika: respondentTa 16 %-ma aRniSna, rom 

saWiroa veb-verdebis popularobis gazrda, 15 %-ma yuradReba 

gaamaxvila ganaxlebasa da moZvelebuli saitis srulyofaze, 

meti informaciis warmodgenaze gamoTqva pretenzia 14 %-ma da a.S. 

yovelmxriv kmayofilTa auditoriam Seadgina mxolod 3 %. 

regionebSi veb-sivrcis Sefasebisas ZiriTadad gamovlinda 

informaciulobis da popularobis srulyofis rekomendaciebi 

respondentTa 18 %-sa da 17 %-s mier, saitebisTvis reklamis 

xarjebis  gazrdas   iTxovs   momxmarebelTa  15 %,   ganaxlebis  
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diagrama 3.16 
Tbilisisa da regionebis momxmarebelTa mier 

veb-gverdebis Sefaseba 

 

saWiroebas xedavs momxmarebelTa 12 %, xolo 4 % veb-bazars 

afasebs dadebiTad. 

 aRniSnuli monacemi gvaZlevs safuZvels davaskvnaT, rom 

qarTuli veb-sivrce arakonkurentunariania, saWiroebs 

srulyofas,   informaciulobas,   reklamas,   gamWvirvalobas  

(saubaria saiti-kompaniebis gamWvirvalobaze), marketingul 

strategias. Tumca, Tu saqarTvelos internet-sivrces, 

praqtikulad ganvixilavT 1999 wlidan (SedarebisaTvis dRes 

amdeni registrirebuli momxmarebeli hyavs mxolod erT qarTul 

saits _ www.jobs.ge-s), maSin savsebiT logikuria, rom qarTuli 

veb-sivrce arc ise mravalferovania, radgan internetizaciis da 

kompiuterizaciis es mokle periodi saqarTvelosaTvis ar 

aRmoCnda sakmarisi, Tumca ganviTarebis da zrdis tempebi imdenad 

optimisturia, rom SesaZlebelia damzaddes internet-

momxmareblis moTxovnilebis Sesabamisi da msoflio 

konkurentunariani veb-saitebi. 

 

http://www.jobs.ge-s/
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3.5.   saqarTveloSi kompiuteris momxmarebelTa bazris   

 marketinguli kvleva 

 

 kompiuterma Secvala msoflio ekonomikuri procesebi, 

infrastruqtura, saqmiani garemo, urTierdamokidebuleba 

msoflio masStabiT, daaCqara globalizaciis procesebi da 

gaxda kulturisa da sazogadoebrivi progresis mamoZravebeli 

Zala. Tanamedrove kompiuterulma saSualebebma radikalurad 

Secvales msoflios suraTi adamianTa saqmianobis yvela 

sferoSi, rogoricaa saxelmwifos marTva, Tavdacva, ekonomika, 

kultura, ganaTleba da sxva. sazogadoebis kompiuterizacia iqca 

qveynis resursad. amitom izrdeba msoflio masStabiT 

informaciul sferoSi dasaqmebulTa wili. 

 Tanamedrove myidvelis profili da qceva sxvadasxva 

qveyanaSi ganisazRvreba sakomunikacio qselebis ganviTarebiTa da 

personaluri kompiuterebis gavrcelebiT. sainformacio 

sistemebis efeqtianobis TvalsazrisiT kompaniebi maSinaa 

ganviTarebuli, rac naklebia sxvaoba TanamSromelTa da 

kompiuteris raodenobas Soris. 

 kompiuteri yvelaze gavrcelebuli saSualebaa internetSi 

daSvebisa da globalur qselSi CarTvisTvisaTvis. igi iZleva 

informaciis Ziebis, mopovebis, Senaxvis, gadacemis, gardaqmnis, 

daTvalierebisa da gavrcelebis SesaZleblobas. kompiuteris 

meSveobiT xorcieldeba fuladi gadasaxadebis gadaxda da 

angariSsworeba, fuladi valdebulebebis Senaxva myar diskze an 

mexsierebaSi, agreTve komunikacia, interaqtiuloba, avtorizacia, 

samuSaoebis avtomatizacia da misi efeqtianobis amaRleba, 

momxmareblis identifikacia IP misamarTiT da sxva mravali 

funqcia. msoflio masStabiT mxolod interneti aerTianebs yvela 

kompiuters, zrdis adamianebis komunikaciur SesaZleblobebs da 

informaciul potencials. 

 saerTaSoriso satelekomunikacio kavSiris (International 

Telecommunication Union) 2007 wlis statistikuri monacemebiT, 



143 

saqarTveloSi yovel 100 kacze modioda 4,7 kompiuteri, xolo 

yovel 100 kacze _ 8,19 internet-momxmarebeli.92 

 Cvens mier Catarebulma saqarTvelos kompiuteris bazris 

marketingulma kvlevam gamoavlina tendenciebi kompiuteris 

moxmarebis, SesaZlo xelmisawvdomobisa da sargeblobis 

mixedviT. kvlevis Sedegebi gviCvenebs, rom qarTveli 

momxmareblebis 33 % kompiuters ZiriTadad iyenebs samuSao 

adgilidan, saxlSi flobs 31 %, saswavlo dawesebulebebidan 

iyenebs 19 %, internet-kafis momsaxurebas mimarTavs 11 %, xolo 

biblioTekis internet-momsaxurebas_ 2 %. kompiuteris moxmarebis 

sxva arxebiT sargeblobs 4 %. rogorc Cans, momxmareblebi 

naklebad mimarTaven internet-kafes da biblioTekas, sadac 

kompiuterTan muSaoba SedarebiT iafi da rig adgilebSi 

ufasocaa. kompiuteriT ramdenime adgiliT sargeblobs 

momxmarebelTa 13,2 %, mxolod saxlsa da samsaxurSi mas iyenebs 

6 %, samsaxursa da saswavlo dawesebulebaSi ki - 2 %. 

 gamokiTxul respondentTa saerTo raodenobidan Tbilisis 

segmentze kvlevaSi monawile pirTa 36 %-s kompiuteri aqvs 

saxlSi, 28 % ki sargeblobs samsaxurSi, 16 % _ saswavlebelSi, 

13 % dadis internet-kafeSi kompiuteriT sargeblobisaTvis, 

xolo 3 % _ biblioTekaSi, 4 % ki megobrebTan da axloblebTan. 

regionebSi ki segmentis 27 % flobs kompiuters saxlSi, 

samsaxurSi iyenebs - 39 %, saswavlo dawesebulebaSi - 21 %, 

internet-kafeSi 10 %, biblioTekas mimarTavs 2 %, xolo sxva 

arxebs (megobrebs da axloblebs) mxolod 1 % (ix. diagrama 3.17). 

 kvlevam aCvena, rom saqarTvelos bazarze kompiuteris 

saxlidan sargebloba saSualod dabalia (31 %), TbilisSi 

aRniSnuli maCvenebeli SedarebiT metia (34 %), xolo regionebSi 

_ufro naklebi (25 %). rogorc Cans, mdgomareoba arasaxarbieloa. 

qveynis kompiuterizaciis dabali done ganpirobebulia sxvadasxva 

faqtorebiT, romelTa Soris umniSvnelovanesia Semdegi: Zviria 

kompiuteris gasayidi fasi mosaxleobis SemosavlebTan 

mimarTebaSi (bolo periodSi fasebis done kidev ufro gaizrda)  
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diagrama 3.17 
Tbilisisa da regionebis momxmareblebis mier kompiuteris 
gamoyenebis adgili respondentTa saerTo raodenobasa da 

calkeul segmentTan damokidebulebaSi 

 

da dabalia gayidvisSemdgomi teqnikur-servisuli momsaxureba. 

kompiuterizaciis procesis swrafi tempiT gazrdas xeli unda 

Seuwyos qveynis sabanko seqtorma. samwuxarod, kreditebi 

saqarTveloSi Zviria, ganvadebis sistema ki dauxvewavi da 

araxelsayrelia. amitom kompiuteri CvenSi jer kidev fufunebis 

sagania, xolo misi yofa-cxovrebis erT-erTi aucilebel 

atributad aRqma jer kidev gaazrebis procesSia. 

 qveynis kompiuterizacia ki informaciuli sazogadoebis 

formirebisaTvis aucilebeli pirobaa. Tu saqarTveloSi miiRweva 

kompiuteris sayovelTao codna da sacxovrebeli adgilidan 

informaciis gacvlis SesaZlebloba, maSin finansuri operaciebis 

ganxorcieleba da eleqtronuli biznesis brunvis moculoba 

iqneba mzardi, xolo ekonomikuri efeqti _ maRali. Sesabamisad, 

TiToeuli moqalaqis codna, samuSao Tu saswavlo saqmianoba 

amaRldeba da moitans socialur-ekonomikuri sferos 

gaZlierebas. informatizaciis indeqsis aweva ki Tavis mxriv 
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ganapirobebs qveynis eleqtronuli ekonomikis da eleqtronuli 

sazogadoebis formirebas. 

 rac Seexeba konkretuli daniSnulebisaTvis kompiuteris 

gamoyenebis Sesaxeb internet-momxmarebelTa kvlevas, gviCvenebs, 

rom momxmarebelTa 21 % kompiuters gamoiyenebs internetSi 

daSvebisaTvis anu konkretulad internetTan urTierTobisaTvis, 

13 % _ gasarTobad, audio-video filmebis sanaxavad, 12 % -

programirebis, programuli produqtebis Seswavlisa da 

SemuSavebisaTvis. dizains da mxatvruli grafikas upiratesobas 

aniWebs momxmarebelTa 11 %, eleqtronul fostas _ 10 %, TamaSs 

_10 %, beWdvas _ 10 %, monacemebis damuSavebas _ 10 %, sxva 

saqmianobas ki _ mxolod 3 %.  

 kviris dReebis mixedviT kompiuteris gamoyenebis 

xangrZlivobis kvlevam gviCvena kompiuterisadmi momxmarebelTa 

gansakuTrebuli dainteresebis tendencia. kvlevis Sedegad 

gamovlinda, rom momxmarebelTa 32 % kompiuters iyenebs 

yoveldRiurad, 7 % _ kviraSi 6 dRe, 25 % _ kviraSi 5 dRe, 11 % _ 

kviraSi 4 dRe, 13 % _ kviraSi 3 dRe, 8 % _ kviraSi 2 dRe, 

yvelaze mcirea momxmarebelTa is segmenti, romlebic iSviaTad 

(kviraSi mxolod 1 dRe) iyeneben kompiuters. maTi raodenoba 

Seadgens mxolod 4 %-s. 

 Tbiliseli internet-momxmareblis mier kompiuteris 

kvireuli gamoyenebis segmenti gviCvenebs, rom TbiliselTa 

naxevarze meti intensiurad sargeblobs kompiuteriT, kerZod, 

kompiuters yoveldRe moixmars momxmarebelTa 36 %, kviraSi 6 

dRe _ 6 %, kviraSi 5 dRe _ 24 %, xSiri urTierTobiT (kviraSi 3-4 

dRe) iyenebs momxmarebelTa 23 %, xolo iSviaTad (kviraSi 1-2 

dRe) _ 11 % (ix. diagrama 3.18).  

 regionebis internet-momxmareblis mier kompiuteris 

kvireuli gamoyenebis segmenti  gviCvenebs, rom kompiuteriT 

yoveldRe sargeblobs 25,5 %, kviraSi 6 dRe _ 10 %, kviraSi 5 

dRe – 26,5 %. kviraSi 3-4 dRe kompiuters iyenebs momxmarebelTa 

25 %,  xolo  iSviaTad  (1-2 dRe) _ 13 %.  analizi cxadyofs, rom  
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diagrama 3.18 
Tbilisis da regionebis respondentTa Soris kviris  
ganmavlobaSi kompiuteriT sargeblobis Tanafardoba 

 

regionebi, romelTac uamravi problema aqvT teqnikur-

ekonomikuri da momsaxurebis xarisxobrivi TvalsazrisiT, mainc 

aqtiurni arian kompiuterTan urTierTobaSi. Tumca, kompiuteris 

moxmarebis saSualo maCvenebeli saqarTveloSi dabalia.  

 eleqtronuli bazris ganviTarebisa da msoflio sivrceSi 

integrirebisaTvis aucilebelia kompiuteris momxmarebelTa 

farTo auditoria. amisaTvis, ki garda finansuri 

uzrunvelyofisa, aucilebelia swori marketinguli strategiis 

SemuSaveba. momxmareblis moTxovnis Sesabamisad miwodebuli 

momsaxureba iqneba aRiarebuli internet-auditoriis mier, rac 

Tavis mxriv gazrdis damTvalierebelTa raodenobas rogorc 

Tvis, ise kvirisa da dRis manZilze. saWiroa saitis naxvis 

msurvelTa mozidva, aseve aucilebelia misi xelmeored 

monaxulebis  msurvelTa raodenobis maqsimaluri uzrunvelyofa.  

 Catarebulma kvlevam aCvena, rom dReSi kompiuterTan 

saSualod naxevar saaTs atarebs momxmarebelTa 3 %, kompiuters 

30-60 wuTs iyenebs _ 8 %, 1-2 saaTs _ 24 %, 2-4 saaTs _ 22 %, 4-8 
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saaTs _ 26 %, 8 saaTze mets _ 8 %. pasuxisgan Tavi Seikava 9 %-ma. 

analizi cxadyofs, rom saSualo qarTveli momxmarebeli 

dReRamis mniSvnelovan nawils atarebs kompiuterTan.  

 Tbilisis momxmarebelTa 25 % kompiuters iyenebs 4-8 saaTi, 

21 % _ saSualod 1-2 saaTi, aseve 21 % kompiuters iyenebs 2-4 

saaTi. erT saaTze naklebi droiT kompiuters xmarobs 

momxmarebelTa 12 %, xolo 8 saaTze metxans _ 9 % (ix. diagrama 

3.19).     

   diagrama 3.19 
Tbilisisa da regionebis momxmareblebis mier kompiuteris 
saaTobrivi moxmareba respondentTa saerTo raodenobasa da 

calkeul segmentebTan mimarTebaSi 

 

 amrigad, Tbiliseli momxmareblebis kompiuterTan muSaobis 

samuSao dro saSualod 1-8 saaTia. vinaidan TbilisSi samuSao 

dro ZiriTadad 8 saaTiania, SeiZleba iTqvas, rom aseTi grafiki 

jamrTelobisaTvis sazianoa, Tumca, es sakiTxi ratomRac ar 

regulirdeba saqarTvelos kanonmdeblobiT. momxmarebelTa 4 %-

ma aRniSna, rom isini kompiuterTan dReSi drois mcire nawils 

xarjaven. 

     regionebis momxmarebelTa 28 % kompiuters moixmars 

saSualod 1-2 saaTi, aseve momxmarebelTa 28 % kompiuterTan 
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muSaobs 4-8 saaTis manZilze. momxmarebelTa 23 % kompiuterTan 

xarjavs 2 - 4 saaTs. kompiuterTan 8 saaTze mets da erT saaTamde 

atarebs momxmarebelTa 8 %, xolo dReSi naxevar saaTze naklebs 

atarebs _ 2 %. pasuxis gacemaze uars ambobs momxmarebelTa 3 %. 

 amrigad, kompiuterTan muSaobis ZiriTadi dro, 

segmentaciidan da kvlevidan gamomdinare, saSualod 1-dan 4 

saaTamdea. 

 kvlevis analizi gviCvenebs, rom bolo wlebSi kompiuteris 

momxmarebelTa zrda saqarTveloSi ZiriTadad modis student-

axalgazrdobaze. kompiuteri gaxda qarTveli studentebis  

aucilebeli instrumenti codnis amaRlebis, saswavlo procesSi 

CarTvis, garTobis, informirebisa da ganviTarebisaTvis. swored 

studentebi moixmaren mas yoveldRiurad 1-8 saaTis ganmavlobaSi. 

amasTan, kompiuteris yoveldRiuri moxmarebis bazris sakmaod 

mravalricxovan segments ikavebs umaRlesi ganaTlebis mqone 

pirTa wrec. maT samomxmareblo qcevaze da motivaciaze 

dakvirvebiT SeiZleba Semdegi daskvnebis gakeTeba: 

 maTi ekonomikuri da socialuri mdgomareoba SedarebiT 

maRalia. 

 kompiuterTan muSaobis aqtiuri pozicia da kompiuteruli 

teqnologiebis procesebTan dakavSirebuli Tanamona-

wileobis grZnoba qarTvel momxmareblebSi iwvevs ormag 

sargebels: pirvelia kompiuteris gamoyenebisas saWiro 

molodinis miReba da meore kmayofilebis SegrZneba 

virtualur reJimSi dagrovili gamocdilebisagan. 

 floben ra kompiuterul da internet-teqnologiebs, 

qarTvel momxmareblebTan muSaobisas organizaciebma unda 

gamoiyenon diferencirebuli midgomis xerxebi.  

 qarTveli momxmareblebi internet-produqciis SeZenis 

inicirebas axdenen mxolod interaqtiuli komunikaciis 

saSualebiT - saitiT, romelic integrirebulia kompaniis 

struqturasTan. amitom saWiroa maTi „aRqmis“, 
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„damokidebulebis“ da „faseulobebis“ gansazRvrisa da 

marTvis moqnili xerxebis SemuSaveba.  

 informaciulobis mravalferovnebidan da teqnologiebis 

srulyofidan gamomdinare, qarTveli momxmareblebi  

momTxovni arian kompiuteruli da internet-momsaxurebis 

xarisxis mimarT.  

 kompiuteruli sainformacio sistemebis gavrcelebisa da 

efeqturobidan gamomdinare, maRalia qarTvel 

momxmarebelTa faseulobebi da interesTa sferoebi, xolo 

saqarTvelos kompiuteris bazari da gamoyenebis 

intensivoba dinamiurad zrdadia. 

 saqarTvelos internet-bazarze samomxmareblo qcevisa da 

motivaciis gansazRvra SesaZlebelia mxolod marketinguli 

informaciis saSualebiT.   

 saqarTvelo ganaTlebis RirebulebaTa sistemis, gare 

faqtorebisadmi ekonomikuri damokidebulebisa da Zlieri 

samecniero potencialis gamo, metad mgrZnobiarea siaxleebisa da 

novaciebisadmi. mgrZnobelobis done gansakuTrebiT maRalia 

informaciuli teqnologiebis bazarze. dRes, rodesac adgili 

aqvs globalizacias, Sromis msoflio danawilebas, mTeli 

planetis masStabiT fuladi, adamianuri da sawarmoo resursis 

migracias, ekonomikuri da teqnologiuri procesebis 

standartizacias, informaciuli teqnologiebis ganviTareba Cveni 

qveynisTvis mamoZravebeli Zala xdeba. amitom sakvanZo faqtorad 

unda iqces informaciuli sakomunikacio bazrisadmi aqtiuri 

saxelmwifo mxardaWera. aseve saWiroa sarisko investiciebisadmi 

xelSewyoba, rac maRalteqnologiuri transnacionaluri 

korporaciebis Semosvlis Sedegad gamoiwvevs piradapir Tu 

arapirdapir ekonomikur efeqts.  

 amasTan, saWiroa meti resursebis koncentracia 

teqnologiuri da samecniero-kvleviTi ganviTarebis 

mimarTulebiT. aucilebelia saxelmwifo mxardaWera 

sainformacio-sakomunikacio teqnologiebis dafinansebis 
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sferoSi, risTvisac unda gatardes Semdegi RonisZiebebi: 

SeRavaTiani kreditebis gacema, SeRavaTebi sagadasaxado 

dabegvraSi, xelsayreli da efeqturi sadazRvevo sistemis 

SemuSaveba, venCuruli proeqtebis pirdapiri dafinanseba. aseve 

unda ganxorcieldes iseTi proeqtebi, rogoricaa msoflioSi 

aprobirebuli da momgebiani samecniero-teqnikuri zona 

`teqnoparkebi~ an maT bazaze dafuZnebuli samecniero-danergviTi 

zonebi `teqnopolisebi~, romelTa ZiriTadi mimarTulebebi iqneba  

informaciuli teqnologiebi, telekomunikaciebi da 

kompiuteruli teqnologiebi. 

 msofliosTvis dRes Riaa qarTuli bazari, magram saWiroa 

qmediTi RonisZiebebi informaciuli teqnologiebis sferoSi, rac 

gulisxmobs infrastruqturul mowyobas, ekonomikuri garemos 

mimzidvelobas, politikur mxardaWeras, ucxoeli kvalificiuri 

kadrebis dainteresebas. yovelive es xels Seuwyobs 

saqarTveloSi investorebis Semosvlas, rac pirdapiri da 

arapirdapiri ekonomikuri efeqtis momtani iqneba qveynisTvis. 
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2. daskvnebi  

 

     interneti msoflio sameurneo procesebSi integraciis 

umniSvnelovanesi saSualebaa. igi adamianebs aZlevs axal 

SesaZleblobebs marTvis, azrovnebis, ganaTlebisa da 

sazogadoebrivi saqmianobis yvela sferoSi. Tanamedrove etapze 

biznesis Seqmna da marTva warmoudgenelia internetis gareSe. 

amitom saqarTvelos eleqtronuli bazris ganviTareba 

globalur sivrceSi qveynis integrirebis aucilebeli pirobaa. 

eleqtronuli bazris regulirebisaTvis ki saWiroa swori 

marketinguli strategia, romelic marketinguli kvlevebis 

safuZvelze unda SemuSavdes. saqarTveloSi eleqtronuli bazris 

ganviTarebis tendenciebis gamovlenis mizniT disertaciaSi 

Catarebulia marketinguli kvlevebi, romelTa Sesrulebis 

procesSi miRebulia Semdegi ZiriTadi Sedegebi, daskvnebi da 

rekomendaciebi: 

1. eleqtronuli bazari da misi gamoyenebis teqnologiebi, 

romelmac CanasaxSive hpova Tavisi pragmatuloba da 

prevalireba, Tanamedrove biznesis mamoZravebeli Zalaa. 

igi SesaZleblobas aZlevs adamianebs, geografiuli manZi-

lis miuxedavad, misdion globalizaciis procesebs. amitom 

misi prioritetuli gamoyeneba qarTuli biznesis  da 

mTlianad Cveni qveynis ganviTarebis aucilebeli pirobaa. 

2. saqarTveloSi, iseve rogorc mTel msoflioSi, momavali 

ekuTvnis mxolod im kompaniebs, romlebic cvalebad 

ekonomikur garemosTan moaxdenen adaptirebas. aseT 

garemos ki warmoadgens eleqtronuli biznesi, xolo 

adaptirebis instruments _ eleqtronuli marketingi. 

saqarTveloSi eleqtronuli marketingis gamoyenebisas 

aucilebelia misi SesaZleblobebis, sirTuleebis da 

problemebis gamoTvla. Tumca, saWiroa dro, rom 

eleqtronulma marketingma mTlianad gamoavlinos Tavisi 

potenciali da sxva biznes-instrumentebTan SedarebiT 
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gamokveTili adgili daikavos. eleqtronuli marketingi 

axali talRaa, romelic uzrunvelyofs qarTuli 

ekonomikis integrirebas msoflioSi. am miznis misaRwevad 

saqarTvelos mTavrobam unda moaxdinos finansuri da 

samarTlebrivi mxardaWera Cvens qveyanaSi internet-bazris 

infrastruqturis ganviTarebisaTvis. 

3. disertaciaSi Seswavlilia eleqtronuli marketingis 

gamoyenebis Taviseburebebi da gamoyenebis problemebi. 

sxvadasxva literaturuli masalebis Seswavlis 

safuZvelze Camoyalibebulia is RonisZiebebi, romlebic 

saWiroa ganxorcieldes eleqtronul bazarze 

marketinguli gadawyvetilebebis misaRebad. 

4. disertaciaSi naCvenebia, rom marketinguli komunikaciebis 

srulyofa warmoadgens saqarTvelos eleqtronuli bazris 

ganviTarebis saSualebas. aqve daxasiaTebulia aqtiuri 

komunikaciis sxvadasxva saxeebi eleqtronul  marketingSi. 

gamoTqmulia mosazreba, rom saqarTveloSi eleqtronul  

bazarze warmatebiT viTardeba marketinguli komunikaciis 

sistema, Tumca, qarTuli veb-sivrce arakonkurentunariania 

da saWiroebs marketinguli RonisZiebebis gatarebas. 

5. saqarTvelos eleqtronul bazarze marketinguli 

RonisZiebebis gatarebis  mniSvnelovan instrumentad 

naSromSi miCneulia konkurentunariani veb-saitebis SemuSa-

veba, romelmac unda uzrunvelyos qarTuli kompaniebis 

imijis formireba da miznobrivi auditoriis formireba. 

6. eleqtronuli bazris Sesaxeb informaciis miRebis, 

myidvelTa samomxmareblo upiratesobebis gamovlenis, 

konkurentebis Sefasebisa da marketinguli politikis 

SemuSavebis efeqtur saSualebas warmoadgens saqarTvelos 

internet-bazarze marketinguli kvlevebis Catareba. 

disertaciaSi Camoyalibebulia internetis meSveobiT 

marketinguli kvlevebis Rirsebebi da naklovanebebi, 

romelTa safuZvelzec gakeTebulia daskvnebi saqarTvelos 
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internet-bazris marketinguli kvlevis sargeblianobis 

Sesaxeb. aqve Camoyalibebulia eleqtronuli marketingis 

danergvisa da gamoyenebis sargeblianoba saqarTvelos 

bazarze momuSave kompaniebisa da qarTveli 

momxmareblebisaTvis. 

7. disertaciaSi Seswavlilia kompiuteris msoflio bazari, 

naCvenebia personaluri kompiuterebis miwodeba msoflio 

regionebis, samomxmareblo da korporaciuli seqtorebis, 

agreTve ZiriTadi momwodebeli kompaniebis mixedviT. 

8. naSromSi Seswavlilia internet-provaiderebis msoflio 

bazari, aqve mocemulia qveynebis mixedviT msoflioSi 

popularuli internet-provaiderebisa da msoflios 

ganviTarebul qveynebSi internet-provaiderTa reitingebi. 

daxasiaTebulia agreTve telekomunikaciebis msoflio 

bazarze arsebuli internet-momsaxurebis garemo. 

9. disertaciaSi gaanalizebulia qveynebis reitingi pirveli 

rigis domeinebisa da domein saxeebis mixedviT, agreTve 

msoflioSi internet-saitebis zrdis dinamika da 

popularuli veb-gverdebis reitingi momxmarebelTa 

raodenobis gaTvaliswinebiT. gansakuTrebuli yuradReba 

gamaxvilebulia msoflio internet-bazarze arsebuli 

momxmareblebis Seswavlaze.Aaqve mocemulia internet-

momxmarebelTa raodenoba qveynebis mixedviT, 

gaanalizebulia internetSi daSvebis DSL bazris msoflio 

monacemebi kontinentebisa da calkeuli qveynebis mixedviT. 

10. sxvadasxva kvleviTi saagentos monacemTa safuZvelze 

naSromSi gaanalizebulia msoflios internet-

momxmarebelTa raodenobis cvlilebis dinamika 

kontinentebisa da calkeuli qveynebis mixedviT. naCvenebia, 

rom internet-momxmarebelTa raodenobaSi lideria evropa 

da azia, xolo mosaxleobis saerTo raodenobasTan 

mimarTebiT yvelaze meti momxmarebeli hyavs CrdiloeT 

amerikas. internet-momxmarebelTa sakmaod dabali 
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raodenobaa laTinur amerikasa da afrikaSi, Tumca, am 

regionebis qveynebSi internet-bazris zrdis tempebi 

sakomunikacio teqnologiebis popularobis matebaze 

metyveleben. 

11. msoflio eleqtronul bazarze internetSi informaciasTan 

daSvebis TvalsazrisiT wamyvani pozicia uWiravs 

inglisur enas. igia informaciuli teqnologiebis 

gamoyenebis, kompiuterTan da internetTan urTierTobis, 

informaciis moZiebis mTavari saSualeba. sxvadasxva 

kvleviTi samsaxurebis mier gamoqveynebuli informaciebis 

safuZvelze naSromSi naCvenebia msoflio eleqtronul  

bazarze gavrcelebuli ZiriTadi enebis xvedriTi wili 

maTi gamoyenebisa da momxmarebelTa saerTo raodenobasTan 

mimarTebiT. 

12. disertaciaSi gaanalizebulia msoflioSi eleqtronuli 

komerciis zrdis tempebi da eleqtronuli komerciis 

Semosavlebi kontinentebis, calkeuli qveynebis, 

samomxmareblo da biznes-seqtorebis mixedviT. masSi 

dominirebuli adgili uWiravs CrdiloeT amerikas 

(ZiriTadad aSS-s), xolo evropis qveynebidan did 

britaneTs, safrangeTs da germanias. msoflio bazarze 

swrafi tempebiT izrdeba im kompaniebisa da 

momxmareblebis raodenoba, romlebic eleqtronuli 

vaWrobiT sargebloben. 

13. saqarTveloSi, informaciuli teqnologiebis 

ganviTarebasTan erTad, kompaniebs sul ufro metad 

sWirdebaT investireba, saqmiani aqtivobis SenarCuneba, 

mudmivi urTierToba am dargis specialistebTan da 

organizaciebTan. amitom saWiroa Cvens qveyanaSi miznobrivi 

saxelmwifo programebiT eleqtronuli marketingis 

specialistebis deficitis aRmofxvra, kvalifikaciis 

gazrda, maTi momsaxurebis xarisxis amaRlebaze 

mizanmimarTuli Zalisxmeva. amasTan, unda moxdes 
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saxelmwifo Tu regionaluri biujetis saxsrebis 

mizanmimarTuli subsidireba rogorc regionaluri da 

municipaluri veb-saitebis Seqmnasa da ganviTarebaze, ise 

kerZo seqtorSi. aseve aucilebelia korporatiuli 

saitebis Seqmnasa da ganviTarebaSi kompaniebis xelSewyoba, 

seminarebisa da konferenciebis organizeba eleqtronuli 

marketingis sferoSi, rac, saboloo jamSi, uzrunvelyofs 

mTlianad qarTuli eleqtronuli bazris mxardaWeras da 

ganviTarebas. 

14. ganviTarebul qveynebSi informaciuli teqnologiebi metad 

faseuli obieqtia, teqnologiebis axalma miRwevebma da 

sakomunikacio garemos srulyofam ganapiroba mravali 

qveynis ekonomikuri da socialuri ganviTareba. axalma 

informaciulma teqnologiebma da mis safuZvelze 

warmoqmnilma eleqtronulma bazarma mesame aTaswleulSi 

dominirebuli industriuli ekonomika radikalurad 

Secvala ekonomikis axali saxiT, rogoricaa 

informaciuli, anu qseluri ekonomika. msoflioSi 

informaciulma teqnologiebma Seqmnes ekonomikuri da 

socialur-kulturuli ganviTarebis saukeTeso pirobebi. 

marTalia, saqarTveloSi informaciuli teqnologiebis 

danergvis done arc ise maRalia, magram ganviTarebis 

uzrunvelsayofad aucilebelia msoflio gamocdilebis 

gaTvaliswineba, Sesabamisad infrastruqturis Seqmna da 

mis safuZvelze qseluri ekonomikis ganviTareba. amitom 

Cvens qveyanaSi mniSvnelovani yuradReba unda mieqces 

kompiuterizacias da internetizacias, sazogadoebis 

informatizacias, mosaxleobis informaciul sazogadoebad 

Camoyalibebas, informaciuli teqnologiebis, rogorc 

strategiuli mimarTulebis, dauflebas. swored 

sainformacio-sakomunikacio teqnologiebi da maT 

safuZvelze Camoyalibebuli civilizebuli internet-

bazris arseboba unda gaxdes Cveni qveynis TiToeuli 
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individis, referentuli jgufebis, kompaniebisa Tu 

xelisuflebis sasicocxlo interesebis bazisi.  

15. disertaciaSi naCvenebia, rom saqarTveloSi sakomunikacio 

dargis Semosavlebi bolo wlebSi mniSvnelovnad izrdeba, 

aseve matulobs internet-bazarze moqmedi provaiderebis 

Semosavlebi da qarTuli portalebis daregistrirebuli 

domeinebis raodenoba.  

16. internet-bazris marketinguli kvleviT dadginda, rom 

saqarTveloSi yvelaze metad popularulia DSL 

teqnologia, romlis gavrcelebis masStabebi swrafi 

tempebiT izrdeba. qarTveli momxmareblebis umetesoba 

(ZiriTadad, Tbilisis mosaxleoba) kmayofilia arsebuli 

internet-kavSiriT, rac qveyanaSi internet-momsaxurebis 

ganviTarebis dadebiT tendenciebze miuTiTebs. amasTan, 

unda aRiniSnos is faqti, rom regionebSi mdgomareoba am 

mxriv arc Tu ise saxarbieloa, mouwesrigebelia 

kavSirgabmulobis muSaoba, rac aferxebs internet-bazris 

ganviTarebas mTeli qveynis masStabiT. am uTanasworobis 

daZlevis mizniT saWiroa ganxorcieldes iseTi 

saxelmwifoebrivi politika, rogoricaa, 

satelekomunikacio infrastruqturisa da momsaxurebis 

yvelasaTvis xelmisawvdomoba, raTa qveynis TiToeuli 

kuTxe, regioni, raioni Tu sofeli da, Sesabamisad, 

TiToeuli moqalaqe Tanabrad ganviTardes. amisaTvis ki 

unda Seiqmnas profesiuli skolebi, sadac SesaZlebeli 

iqneba sainformacio teqnologiebisa da eleqtronuli 

biznesis Seswavla da, saerTod, informaciuli kulturis 

daufleba. Tavis mxriv, sainformacio sakomunikacio 

seqtori ganapirobebs Cveni qveynis ganviTarebas da 

globalizaciis procesebSi CarTvas.  

17. saqarTvelos internet-bazris aqtiuri auditoria Sedgeba 

15-dan 45 wlamde asakobrivi jgufisagan, romlebic 

mTliani internet-auditoriis 95 %-s Seadgenen. 
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saqarTvelos internet-bazarze ganaTlebis maRali donea. 

internet-momxmarebelTa TiTqmis 90 % aris studenti, 

umaRlesi an specialuri profesiuli ganaTlebis mqone 

pirovneba, danarCeni saSualo skolis moswavlea an 

skoladamTavrebuli. amasTan, Tbilisis internet-

momxmarebelTa ojaxebis Semosavlebi regionebTan 

SedarebiT maRalia. regionebSi, TbilisTan mimarTebiT, 3-

jer metia dabalSemosavliani internet-momxmarebleblebis 

raodenoba, aseve dabalia internetis floba rogorc 

saxlis pirobebSi, ise kerZo struqturebSic. regionebSi 

gansakuTrebiT naklebadaa Camoyalibebuli da 

ganviTarebuli internet-kafis infrastruqtura, rac 

biznesis TvalsazrisiT metad mimzidveli da asaTvisebeli 

segmentia. 

18. qarTveli momxmareblebi internet-bazris Sesaxeb  

informacias ZiriTadad  iReben megobrebisgan, internet-

sistemebisa da reklamidan (internetiT, masmediiT da aS.). 

amitom informaciuli nakadebis zrdis xelSewyoba da 

sainformacio seqtoris formireba qarTul eleqtronul 

biznesSi unda warimarTos aRniSnuli mimarTulebebiT. 

19. saqarTveloSi maRalia internetis yovelTviuri, 

yovelkvireuli da yoveldRiuri moxmareba. internet-

momxmareblebis birTvis mier internetis moxmarebis dro 2 

welia. Tumca, amis mizezia ara maTi mogvianebiT 

daintereseba, moTxovnilebis uqonloba an sxva msgavsi 

mizezebi, aramed xelmisawvdomobis nakleboba, kompiuteris 

yidvis arasakmarisi SesaZlebloba, internetTan daSvebis 

metismetad Zviri fasebi (mxedvelobaSia saabonento Tu 

wuTobrivi Rirebuleba), agreTve saeqpluatacio da 

sagarantio servisiT sargeblobis dauxvewavi da dabali 

momsaxureba. 

20. qarTveli momxmareblebi internets ZiriTadad iyeneben 

eleqtronuli fostis gagzavna/miRebis, informaciis 
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Zieba/daTvalierebis,  garTobisa da video-audio filmebiT 

sargeblobisaTvis. maT mier internet-momsaxurebis 

miRebisaTvis gaRebuli danaxarjebi mravalferovania. 

21. qarTul internet-bazarze momxmareblebis mier 

gamoyenebuli enebidan prioritetulia inglisuri, 

qarTuli da rusuli. maT wilad modis qarTul internet-

bazarze gamoyenebuli enebis 96 %, sadac TiToeulis 

xvedriTi wili mTlianobaSi Zalze maRalia. qarTveli 

momxmareblebi yvelaze metad sargebloben amerikuli 

safosto serveriT www.yahoo.com, Semdeg modis qarTuli 

safosto serveri www.posta.ge da rusuli safosto serveri 

www.mail.ru. SedarebiT naklebi popularobiT sargeblobs 

www.rambler.ru, www.hotmail.com da www.yandex.ru .  

22. saqarTveloSi metad intensiurad viTardeba plastikuri   

baraTis bazari. didia qarTveli momxmareblebis 

daintereseba am instrumentisadmi. plastikuri baraTis 

bazarze izrdeba rogorc misi raodenoba, aseve 

ganxorcielebuli operaciebis moculoba. 

23. qarTveli momxmareblebis aqtivoba eleqtronul bazarze 

SedarebiT dabalia. internet-momsaxurebiT sargeblobs 

gamokvleuli segmentis momxmarebelTa mxolod naxevari. 

internet-momsaxurebis saxeebidan qarTveli momxmareblebi 

upiratesobas aniWeben internet-maRazias, internet-banks, 

fulad angariSsworebas, internetiT gadasaxadebis 

gadaxdas, auqcions, bileTebis dajavSnas, xolo 

eleqtronuli bazris sxva segmentis (internet - kazino, 

GPRS, saxelfaso momsaxureba da sxva) wili umniSvneloa. 

amasTan, aRsaniSnavia is faqti, rom qarTveli 

momxmareblebi qarTuli internet-maRaziebisadmi 

ZiriTadad uaryofiT damokidebulebas gamoxataven da 

ucxouri internet-maRaziebs amjobineben. es arcaa 

gasakviri, radgan saqarTveloSi internet-maRaziebis da, 

Sesabamisad, aseTi momsaxurebisadmi qarTveli 

http://www.mail.ru-m/
http://www.hotmail.com/
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momxmareblebis damokidebulebis Camoyalibebam sakmaod 

daagviana. 

24. saqarTveloSi sakmaod swrafad viTardeba qarTuli veb-

gverdebis bazari, romelic TandaTanobiT ixveweba, xdeba 

informaciuli da popularuli. qarTveli momxmareblebis 

naxevarze meti icnobs qarTul veb-gverdebs, romelTagan 

popularulia www.avoe.ge, www.gol.ge, www.posta.ge, 

www.internet.ge, www.wares.ge, www.bude.ge, www.interes.ge, 

www.jobs.ge, www.liza.ge, www.rustavi2.com. qarTvel momxmareb-

lebSi yvelaze maRali moTxovniT sargeblobs saZiebeli 

serverebi, gasarTobi saitebi, safosto da korporaciuli 

serverebi, xolo saganmanaTleblo, samTavrobo, musikalu-

ri, sportuli da sainformacio saitebis wili  

umniSvneloa. qarTuli internet-saitebis ZiriTadi 

problemaa popularobis uqonloba, mSobliur enaze 

naklebi informaciuloba, ganaxleba, naklebi reklama, 

originaluri dizaini, struqturis gafarToeba, dinamikuri 

meniu  da fleS-animaciebi. 

25. qarTveli momxmareblebi kompiuters ZiriTadad iyeneben 

samuSao adgilze, saxlSi da saswavlo dawesebulebebSi. 

sakmaod mcirea im momxmarebelTa raodenoba, romlebic 

mimarTaven internet-kafisa da biblioTekebis momsaxurebas, 

miuxedavad imisa, rom aseT adgilebSi kompiuterTan 

muSaoba SedarebiT iafi da zogan ufasocaa. 

26. qarTveli momxmareblebis umravlesoba yoveldRiur 

saqmianobaSi sul ufro xSirad iyenebs internets, flobs 

da aqtiurad sargeblobs programuli produqtebiT, 

gansakuTrebul yuradRebas uTmobs dizains da mxatvrul 

(kompiuterul) grafikas (saubaria sainformacio, saZiebo, 

savaWro da sxva saitebis daxvewaze), eleqtronuli 

sistemis damuSavebiT axdens monacemTa bazebTan 

urTierTobas, beWdavs, agreTve aqtiurad erToba 

internetiT, usmens da uyurebs audio da video filmebs, 

http://www.avoe.ge/
http://www.gol.ge/
http://www.internet.ge/
http://www.wares.ge/
http://www.interes.ge/
http://www.jobs.ge/
http://www.liza.ge/
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xolo komunikaciis saSualebebis (eleqtronuli fostis) 

gamoyenebas SedarebiT naklebad axdens, rac misi 

mniSvnelobis jer kidev nakleb popularobaze miuTiTebs.  

27. qarTveli momxmareblebi dReRamis mniSvnelovan nawils 

atareben kompiuterTan, Tumca, mTlianobaSi, kompiuteris 

moxmarebis saSualo maCvenebeli CvenSi dabalia. 

saqarTveloSi eleqtronuli biznesis ganviTareba ki  

moiTxovs  kompiuteris momxmarebelTa farTo auditorias, 

risTvisac saWiroa swori marketinguli RonisZiebebis 

gatareba.  

28. mosaxleobis kompiuteruli teqnologiiT swavlebisa da 

kompiuteruli unar-Cvevebis CamoyalibebisTvis saWiroa 

gatardes farTomasStabiani RonisZiebebi. unda 

ganxorcieldes e.w. socialuri proeqtebi 

dabalSemosavliani mosaxleobis kompiuterizaciisa da 

internetizaciis mizniT. kompiuteruli teqnika da 

internet-momsaxureba xelmisawvdomi unda iyos 

yvelasaTvis. meti yuradReba unda gamaxvildes regionebSi 

umavTulo internetis da, Sesabamisad, eleqtronuli 

teqnologiebis gavrcelebaze. 

29. kvlevidan gamomdinare internetis tipiuri qarTveli 

momxmareblis portreti (hibridi) Semdegnairad gamoiyure-

ba: esaa umetes SemTxvevaSi mdedrobiTi sqesis adamiani, 

saSualod 24 wlis, saSualoze maRali SemosavliT, 

umaRlesi ganaTlebis doniT, internetSi muSaobisas 

iyenebs inglisurs da qarTuls, internetiT sargeblobaze 

TveSi xarjavs 70 lars, internetSi muSaobs ZiriTadad 

saxlidan, yoveldRiurad 1-2 saaTi, 2 welze metia 

sargeblobs internet-teqnologiebiT, romelsac axorcie-

lebs cifruli saabonento kavSiris arxiT. gamoyenebis 

motivs warmoadgens eleqtronuli fostis miReba/gagzavna, 

informaciis Zieba, garToba/gacnoba/on-lain urTierTobebi, 

audio/video filmebis gadmotvirTva/naxva. 
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