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avtoris  Sesavali 

winamdebare wigni `sareklamo komunikaciebi~ warmoadgens `marketinguli ko-
munikaciebis~ pirveli wignis – ̀ reklamis istoriis~ – gagrZelebas. pirveli wignis  
daniSnulebaa mkiTxvels Seuqmnas sruli Sexeduleba reklamis warmoSobaze, ganvi-
Tarebaze, tendenciebsa da meTodebze. masSi ganxilulia sareklamo biznesSi cno-
bili pirovnebebis, firmebis da brendebis istoria, marketinguli da sareklamo 
strategiebi, warmatebebi, Secdomebi, marketinguli omebi; aseve, motanilia praq-
tikuli magaliTebi. meore wignSi – `sareklamo komunikaciebi~ – dawvrilebiTaa  
ganxiluli sareklamo biznesi, misi monawileebi: reklamis damkveTi, Semsrule-
beli da produqciis momxmarebeli. mokledaa aRwerili sareklamo komunikaciis 
modelebi, reklamis calkeuli saxeobebi: ATL, BTL reklama, satelevizio-, radio-, 
garereklama, reklama presis saSualebebSi, PR-RonisZiebebi, reklama savaWro 
adgilebSi, dRiTidRe mzardi internetreklama, maTi Seqmnis meTodebi. ganxilu-
lia brendis Seqmnis sakiTxebi. moyvanilia  praqtikuli magaliTebi, e.w. biznes-
situaciebi (qeisebi). 

wignSi didi adgili eTmoba reklamis fsiqologias, xazgasmulia qarTuli 
fsiqologiuri skolis fuZemdeblis – dimitri uznaZis `ganwyobis Teoriis~ mniS-
vneloba reklamaSi. wignis bolos, danarTebSi ganxilulia konkretuli biznes-
situaciebi da mocemulia praqtikuli rCevebi.

marketinguli komunikaciebi msoflios wamyvani universitetebis erT-erTi  
yvelaze popularuli disciplinaa da misi gacnoba ara marto biznesiT dainter-
esebul pirebs miscems saSualebas advilad monaxon TavianTi saqmianobis arsis, 
momxmareblamde efeqturad mitanis gzebi, aramed wigni daainteresebs yvelas, 
vinc raime saqmianobiTaa dakavebuli. marketinguli komunikaciebi – esaa univer-
saluri, dargTaSorisi ena, romelic akavSirebs mwarmoebels momxmarebelTan da 
am enis codna yvela saqmianobaSi warmatebis sawindaria.
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Tavi 1

sareklamo komunikacia da komunikaciuri modelebi

ra aris sareklamo komunikacia?

ganmartebis Tanaxmad, komunikacia aris informaciis gacvla indivi-
debs Soris maTTvis saerTo (gasagebi) niSanTa sistemis meSveobiT. sarekla-
mo komunikaciac informaciis gacvlaa, romelic gulisxmobs informaciis 
gavrcelebas, ZiriTadad, erTi mimarTulebiT – reklamis damkveTidan momxma-
reblamde. komunikaciis arsi isaa, rom reklamis damkveTi masobrivi mediasa-
SualebebiT gadascems informacias farTo auditorias, anu momxmarebels, 
raTa daainteresos Tavisi saqonliT (momsaxurebiT). amgvarad, komunikaciis 
procesSi monawileobs ori mxare – reklamisti da momxmarebeli. umartivesi 
komunikaciis modelic ase SeiZleba warmovidginoT:

reklamisti                                 momxmarebeli

am martivi sqemiT SeuZlebelia srulad ganisazRvros reklamis efeqturo-
ba, radganac es calmxrivi procesia da reklamistma jer kidev ar icis, miaRwia 
Tu ara informaciam adresatamde. amis dasadgenad reklamisti akvirdeba, gai-
zarda Tu ara misi produqciis gasaReba gavrcelebuli informaciis Sedegad. 
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marketingis ganviTarebasTan erTad, reklama ukve ganixileba, rogorc 
ormxrivi komunikacia. aq didi yuradReba eqceva ukukavSirs momxmareblidan 
reklamistisken:

reklamisti                                 momxmarebeli

am SemTxvevaSi saqme principulad icvleba, radganac Cven xelTaa momxma-
reblis reaqcia gavrcelebul komunikaciaze (kuponebi, SekveTebi da sxva), rac 
saSualebas gvaZlevs ganvsazRvroT reklamis efeqturoba.

komunikaciis procesSi SeuZlebelia informacia reklamistis gonebidan 
pirdapir gadavanacvloT misi mimRebis (momxmareblis) gonebaSi. informaciis 
sworad gavrcelebisaTvis gadamcemi mxare (reklamisti) fuTavs mas mimRebi-
saTvis gasagebi sxvadasxva formiT. es SeiZleba iyos: sityva, werili, gamosaxu-
leba, mimika da sxv. informaciis gardaqmnas garkveul formaSi ewodeba kodi-
reba. Sesabamisad, mimRebi mxare Sifravs miRebul informacias, rasac dekodi-
reba ewodeba. adamianebs Soris informaciis gacvlisas Tavdapirvelad infor-
maciis kodireba xdeba erTi adamianis mier da Semdgom meore adamiani axdens 
mis dekodirebas. erTi sityviT, informaciis momxmarebels unda gadavceT Se-
tyobineba misTvis gasageb enaze. magaliTad, Tu radiosadguri gadmocems in-
formacias CvenTvis ucnob enaze, Cven ver gavigebT mis Sinaarss. 

marketingul komunikaciebSi kodi ewodeba im wesebs, romelTa meSveobi-
Tac xorcieldeba sareklamo komunikacia. arsebobs kodebis mravali saxeoba: 
xisti  da rbili; wamyvani da daqvemdebarebuli; oficialuri da marginalu-
ri; universaluri da specifikuri; sazogado da viwro moxmarebis kodebi.

 xisti kodebis magaliTad SeiZleba moviyvanoT kompiuteruli programe-
bi, romelTa meSveobiTac xdeba gamoTvlebis mkacrad gansazRvruli operacie-
bi. xisti kodebiT (wesdebiT) moqmedeben samxedroebi. saxelmwifos doneze Tu 
ganvixilavT, xisti wesebis mimdevrebi arian iaponelebi, romlebsac saukunee-
biT dadgenili tradiciebi ukrZalavs garkveul qmedebebs. 

rbili kodebis magaliTebi uxvadaa xelovnebaSi, sadac urTierToba mimdi-
nareobs SedarebiT Tavisuflad da gadmocemuli imformaciis gaSifvra-gageba 
SeiZleba mravalmniSvnelovnad. amisi magaliTia mravali kino da literaturu-
li Sedevri. 

sixistis da sirbilis mcnebebi fardobiTia da damokidebulia sazogadoe-
bis demokratizebis xarisxze. totalitarul saxelmwifoebSi xelovnebis rbi-
li kodebi iqcevian xist kodad, radganac nawarmoebSi Cadebuli kodi yvelam 
unda aRiqvas erTnairad, mTavrobisTvis xelsayreli poziciidan. am SemTxveva-
Si xelovnebis rbili kodi gardaiqmeba propagandis xist kodad.

sareklamo komunikaciis procesSi adamianebi qmnian reklamebs rbili da 
xisti kodebis nareviT. amis magaliTad SeiZleba moviyvanoT Cvens mier ganxi-
luli,  arayi `absolutis~ reklama, romlis yvela reklama unda daemorCilos 
xist, dakanonebul wess, kerZod, yvela reklamaSi unda iyos boTlis gamosaxu-
leba, xolo reklamis danarCeni kompozicia SesaZloa vcvaloT nebismierad, 
reklamidan reklamamde (foto ix. damatebaSi).
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wamyvan kods warmoadgens gabatonebuli kulturis wesebi, xolo daqvem-
debarebuli kodia damorCilebuli kulturis kodebi. amis magaliTia ruseT- 
saqarTvelos 200 wliani urTierToba. miuxedavad imisa, rom saqarTvelos uni-
kaluri da uZvelesi kultura aqvs, 200 welze meti xnis ganmavlobaSi ruseTi 
cdilobda Tavs moexvia saqarTvelosTvis sakuTari wesebi, risi magaliTebic 
uxvad moipoveba Cvens warsulSi.

oficialuri kodi aris wesebis dakanonebuli sistema, romelic gavrce-
lebulia qveyanaSi. esaa dadgenili qcevis wesebi, kanonebi da sxva.

marginaluri kodebia is wesebi, romlebis araa miRebuli oficialurad 
sazogadoebaSi da warmoadgenen oficialuris opozicias. reklamaSi margina-
luri kodebi xSirad gamoiyeneba Tineijerebis, axalgazrda Taobisadmi mimar-
Tul reklamebSi, romlebTac xSirad uCndebaT protesti dakanonebuli wesebi-
sadmi.

universaluria kodi, romliTac urTierToben sxvadasxva kulturis war-
momadgenlebi. xolo specifikuri kodi ganekuTvneba mxolod garkveul kul-
turas. iseT saqveynod cnobil brendebs, rogoricaa ̀ koka-kola~, ̀ mak donald-
si~ reklamebSi Cadebuli aqvT universaluri kodebi, romlebic yvelasaTvis 
gasagebia.

gavrcelebuli kodebi gankuTvnilia farTo auditoriisaTvis, xolo 
viwro moxmarebis kodebi esaa gankuTvnili mxolod sazogadoebis SezRuduli 
segmentisaTvis (magaliTad, geebisaTvis, lesboselebisaTvis da a. S.).

kodebis gavrcelebaze didi gavlena aqvs kulturas, ganaTlebas, komuni-
kaciis saSualebas da sxva. 

komunikaciis sistema, zogadad, SesaZloa warmovidginoT Semdegnairad:

 kodireba                  dekodireba

                                                 gadamcemi                      Setyobineba                     mimRebi

ukukavSiri

                      

garemo

mocemuli modeli SemogvTavaza informaciis Teoriis erT-erTma fuZem-
debelma, norbert vineris Tanamoazrem, klod Senonma. is gamoiyeneba  nebis-
mieri saxis informaciis gadacema-miRebis procesisas, iqneba es samxedro kav-
Siris sistema Tu bavSvebis aRzrda. 

televiziis SemTxvevaSi teqnikuri saSualebebis gamoyenebiT atmosfero-
Si mimdinareobs  komunikaciis procesi informaciis wyarosa da mimRebs Soris. 
magaliTad, diqtoris teqsti, sanam mayureblamde miaRwevs, gaivlis 7 etaps:

Tavi 1. sareklamo komunikacia da komunikaciuri modelebi



4 marketinguli komunikaciebi   

1. kodireba – Tavdapirvelad diqtori teqstur informacias gardaqmnis 
sityvebad;

2. dekodireba – Semdeg mikrofoni gardaqmnis sityvebs eleqtronul sig-
nalad;

3. kodireba – Semdeg signali gardaqmneba rxevebad, romelic gadaicema 
eTerSi;

4. dekodireba – es signalebi miiReba ojaxebSi televizorebis mier da 
gardaiqmneba eleqtrul signalebad;

5. kodireba – televizori gardaqmnis signals akustikur signalad;
6. dekodireba – es rxevebi aRiqmeba adamianis mier;
7. informaciis miReba – zemoaRniSnuli etapebis gavlis Sedegad mayure-

beli iRebs informacias, romelic gadasca mas telediqtorma.

informaciis gadacemis yovel etapze SesaZloa misi damaxinjeba. erTi rgo-
lis gamovardnisas iSleba komunikaciis mTeli jaWvi. magaliTad, Tu studiaSi 
ar aris mikrofoni, xmis gadacema SeuZlebeli xdeba. aseve, Tu televizori 
gamorTulia, maSin SeuZlebelia informaciis miReba mayureblis mier. kodire-
bas da dekodirebas didi mniSvneloba aqvs sareklamo mimarTvis Seqmnisas da 
gadacemisas, radganac sareklamo mimarTva Seicavs informacias produqciis, 
momsaxurebis Sesaxeb, romelic unda gadaeces momxmarebels misTvis advilad 
aRsaqmel enaze an simboloebiT. simboluri niSnebis gadacemis sistemas semi-
otika ewodeba.

msoflioSi arsebobs mravali sakomunikacio modeli. mokled ganvixiloT 
zogierTi maTgani.

aristoteles modeli

 komunikaciuri modelebis ganxilvis safuZvlebs mivyavarT Zveli samyaros 
udidesi filosofosis, aristoteles, `ritorikasTan~, romlis mixedviTac, 
damajerebeli Setyobineba eyrdnoba sam veSaps – eToss, paToss, logoss. 

ras warmoadgens es modeli?
pirveli – eTosi – oratori an informaciis wyaroa, romelic gadascems 

Setyobinebas. informaciis wyaro unda iwvevdes ndobas da iyos damajerebeli. 
gadamcemi mxaris maxasiaTebeli Tvisebebi gavlenas axdens informaciis dama-
jereblobaze.  

meore – paTosi – is grZnobebi da emociebia, romelsac Setyobineba iwvevs 
msmenelSi; adamianis Sinagani mdgomareoba, emociuri foni formirdeba mrava-
li mizezis gavleniT, maT Soris, reklamis gavleniTac. sareklamo Setyobineb-
is paToss didi gavlena aqvs adamianis ganwyobis Camoyalibebasa da mis Semdgom 
qcevaze.

mesame – logosi –  esaa is racionaluri,  logikuri mtkicebulebani, romel-
sac unda Seicavdes Tavad Setyobineba imis dasamtkiceblad, rom gamowveuli 
emociebi sworia. logosi Seicavs racionalur, saR azrs, logikur msjelobas 
imis Sesaxeb, riTac SesaZlebelia garkveul mtkicebebulebamde misvla. Set-
yobinebis logikurad, damajereblad agebisas, masSi moyvanili argumentebi 
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arwmunebs informaciis mimRebs mis sisworeSi. sareklamo mimarTvebis SemTx-
vevaSi logosis funqciaa momxmarebels miawodos informacia da logikuri mt-
kicebuleba produqtis Sesaxeb, romlis safuZvelze momxmarebels unda Seeqm-
nas ganwyoba, raTa SeiZinos miwodebuli produqti.

komunikaciis TeoriaSi arsebobs mravali modeli, romelic aRwers infor-
maciis gadacema-miRebis process. es modelebia: lingvisturi, informaciuli, 
maTematikuri, semiotikuri da sxva. yoveli maTganis ganxilva Cven Sors wagviy-
vans. moviyvanT mxolod ramdenime models, romelTac, Cveni azriT, didi mniS-
vneloba eniWeba sareklamo Setyobinebebis gadacemisa da aRqmisas. 

semiotikuri modeli

reklamis da, gansakuTrebiT, safirmo stilis Seqmnisas didi mniSvneloba 
eniWeba simbolos. simboloebs, niSnebs, analogiebs, metaforebs, rogorc ko-
munikaciis saSualebebs, Seiswavlis mecniereba, romelsac semiotika ewodeba.  

 `simbola~ Zvel saberZneTSi ewodeboda danawevrebuli firfitis im na-
texebs, romelTa SeerTebiTac unda amoecnoT erTmaneTi qonebis memkvidreebs 
an idumal Tanamoazreebs. semiotikaSi `simbolos~ cneba ase ganisazRvreba – 
nebismier sagans SeiZleba mieniWos simboluri mniSvneloba, romelic icvle-
ba kulturebis mixedviT epoqaTa ganmavlobaSi. magram simbolos aqvs unari,  
lakonurad da yvelasaTvis gasageb enaze asaxos cneba, romlis gamoxatvasac 
mravali sityva dasWirdeboda. is uZvelesi droidan gadaiqca religiis, kul-
turisa da xelovnebis universalur enad. magaliTad, Tu milionobiT adamian-
isaTvis jvari da naxevarmTvare mxolod qristianobas  da islams ganasaxierebs, 
simbolikis mcodneTaTvis es amouwuravi Temaa. sakmarisia aRvniSnoT, rom rene 
genonis wigni `jvris simbolika~ 700 gverds Seicavs, magram, avtoris azriT, 
mainc amomwuravad araa aRwerili aRniSnuli simbolika.

klasikur enciklopediebSi simboloebi sam kategoriad iyofa: sagnobri-
vi simbolika (jvari, disko, mze, xeli, Tvali, yvavili da a.S.); ritualuri 
simbolika (xalxuri cekvebidan dawyebuli Tanamedrove aRlumiT damTavre-
buli) da sityvieri simbolika (saxelTa da saxelwodebaTa simbolikis CaT-
vliT). simbolos gansazRvreba unda gavmijnoT `mezobel~ cnebaTagan: niSani, 
emblema, alegoria. simbolos umTavresi ganmasxvavebeli niSani aris misi 
mravalmniSvnelovneba, polisemantizmi. alegoria da emblema xasiaTdeba erT-
mniSvnelovnebiT, isini calsaxad gadmoscemen konkretul informacias. cxov-
rebaSi emblematika-heraldika-simbolika mudmiv urTierTqmedebaSi arian. 
magaliTad, varskvlavi samxreebze niSania, gerbze – emblema, xolo beTlemis 
Tavze – simbolo.

 semiotika Sedgeba 3 nawilisagan:
1. semantika – esaa kavSiri niSnebsa da maT mier aRniSnul sagnebs Soris (Si-

naarsi);
2. sintaqsi – esaa kavSiri niSanTa formalur struqturebs Soris, anu gra-

matika;

Tavi 1. sareklamo komunikacia da komunikaciuri modelebi



6 marketinguli komunikaciebi   

3. pragmatika  – esaa kavSiri niSnebsa da im efeqts Soris, romelsac iwveves 
niSnebi adamianebSi. 

ganvixiloT erT-erTi semiotikuri modeli, romlis avtoria tartu-mosk-
ovis semiotikuri skolis damaarsebeli, me-20 saukunis erT-erTi didi mecnieri 
semiotikis dargSi iuri lotmani, romelic moRvaweobda estoneTSi. mas miaCnda, 
rom ena esaa kodi, plus misi istoria. informaciis kodireba-dekodirebaze 
msjelobisas, lotmani aRniSnavda, rom gadamcems da mimRebs ar gaaCniaT abso-
luturad identuri kodebi da wina istoria. komunikacias igi gansazRvravda, 
rogorc Setyobinebis gadaTargmnas Cemi ̀ me~-dan, Seni ̀ mes~ enaze. magaliTad, 
didi mwerlis ama Tu im nawarmoebSi Cadebulia imdeni informacia, romlis gaS-
ifvras zogjer misi mravaljeradi gadakiTxviTac ver amovwuravT. asevea, didi 
reJisorebis filmebic, romelTa yoveli ganmeorebiTi naxvisas aRmovaCenT re-
Jisoris axal-axal Setyobinebebs. magaliTisTvis gavixsenoT reJisor Tengiz 
abulaZis trilogia – `natvris xe~, `vedreba~ da `monanieba~.

kodebis generatorad lotmani miiCnevda kulturas. kulturis yvela 
gamovlinebas igi ganixilavda, rogorc sxvadasxva komunikaciis meqanizms, 
rogorc sxvadasxva saxis enas, romelic xorcieldeba erTi kulturis far-
glebSi. xolo sxvadasxva kulturas Soris komunikaciisas am Setyobinebebis 
dekodireba rTuldeba. 

lotmani ganixilavda, aseve, folklorSi Cadebul semiotikuri niSnebis 
mniSvnelobas. am niSnebiT gansakuTrebiT mdidaria qarTuli folkloruli Ze-
glebi (qarTuli zepirsityviereba, qarTuli damwerloba). xSirad isini arRvevs 
sxvadasxva kulturis sazRvars da genialurobis gamo yvelasaTvis gasagebi 
xdeba (qarTuli cekva, simRera).

komunikaciis orsafexuriani modeli

masobrivi mediasaSualebebis auditoriaze zemoqmedebis TvalsazrisiT, 
mniSvnelovani aRmoCena gaakeTa amerikelma mecnierma lazerfeldma gasuli 
saukunis 40-ian wlebSi. am aRmoCenas ewoda komunikaciis orsafexuriani mod-
eli. mecniers biZgi misca sociologiurma gamokvlevam, romlis mixedviTac, 
adamianebis raodenoba, romlebic moeqcnen sareklamo Setyobinebis zegavle-
nis qveS ori kviris Semdeg, aRmoCnda ufro meti, vidre Setyobinebis uSualo 
gadacemisas.  rogorc Semdgomma analizma cxadyo, reklamis zemoqmedebis zrda 
gamowveuli iyo e.w. `azris liderebis~ gavleniT da, Sesabamisad, moimata ara 
mxolod momxmarebelTa raodenobam, aramed maTze zemoqmedebis xarisxmac. 

                                                                                               referentuli jgufi

   

reklama                  Setyobineba            momxmarebeli
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amgvarad, komunikaciis erTsafexuriani modeli gadaiqca orsafexurian 
modelad, sadac pirvel safexurze, ZiriTadad, gadaicema informacia, xolo 
meore safexurze izrdeba informaciis gavlena. rogorc damatebiTma gamokv-
levebma aCvena, azris liderebi ara marto aqtiurad iyeneben mediasaSuale-
bebs, aramed TviTonac warmoadgenen sazogadoebis ufro aqtiur wevrebs. im 
liderebze dayrdnoba, romlebic ukve arsebul sakomunikacio qselSia CarTu-
li, ufro momgebiania, vidre axali sakomunikacio arxis Seqmna. gansakuTreb-
uli mniSvneloba eniWeba orsafexurian models maSin, rodesac momxmarebeli 
da myid veli erTi da igive pirovneba araa. imisaTvis, rom reklama iyos efe-
qturi, man zemoqmedeba unda moaxdinos ara uSualod myidvelze, aramed 
momxmarebelze, romlis gavleniTac iyideba produqti.

komunikaciis difuziuri modeli

am modelis mixedviT, ideebi da Setyobinebebi sazogadoebis yvela segmen-
tSi ucbad ar vrceldeba. isini sazogadoebis sxvadasxva fenaSi nel-nela aRwevs 
(ganicdis difuzias) komunikaciis arxebis meSveobiT. rogorc dakvirvebebma 
cxadyo, sazogadoebis nawili sakmaod konservatorulia, nawili ki sakmaod ad-
vilad erTveba axal procesebSi. amitom araa aucilebeli, vcadoT zemoqmedeba 
mTel sazogadoebaze. sakmarisia, pirvel rigSi, davarwmunoT sazogadoebis 
aqtiuri, inovaciuri nawili (rogorc gamokvlevebi aCvena, nebismieri sazoga-
doebis daaxloebiT 5%) amisaTvis ki sakmarisia auditoriis 50%-iani dafarva.

mocemuli Teoriis fuZemdebeli, rojersi, difuziis process yofs eqvs 
etapad:

1) yuradReba;
2) interesi;
3) Sefaseba;
4) Semowmeba;
5) miReba;
6) dadastureba.
 mocemuli modeli waagavs elmo luisis AIDA-s models da zogi mkvlevari 

mas luisis modelis Teoriul dasabuTebadac ki miiCnevs. 
axali produqtebis da ideebis aRqmis xarisxiT rojersi sazogadoebis 

wevrebs 5 kategoriad yofda:
inovatorebi  (2.5%) – riskiani, mobiluri pirebi, romlebsac aqvT kavSire-

bi maTi wris gareTac, advilad aRiqvamen axal ideebs;
adreuli mimdevrebi (13%) – axal ideebs aRiqvamen advilad, Tumca sifrTx-

iliT, maT xSirad ekiTxebian azrs. maT Soris yvelaze meti `azris lideria~;
adreuli umravlesoba (34%) – aRiqvamen axals saSualo momxmarebelze 

adre, magram azris liderebi iSviaTad arian. ufro xSirad maTi azri yalibdeba 
wina jgufebis gavleniT;

gviani umravlesoba (34%) – axlisadmi skeptikurad ganwyobili pirebi,  
axals iReben maSin, rodesac is gasinja momxmareblebis 50%-ze metma.

Tavi 1. sareklamo komunikacia da komunikaciuri modelebi
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CamorCenilebi (16%) – tradiciebis mimdevari pirebi eWviT ekidebian yve-
lafer axals, urTierToben maT msgavs pirebTan; axals iReben maSin, rodesac 
is tradiciis saxes iRebs.

 difuziurma Teoriam warmoSva momxmareblis klasifikaciis mTeli 
speqtri da bevrma mkvlevarma warmoadgina momxmareblis sakuTari klasifika-
cia. magram unda davimaxsovroT, rom sxvadasxva saqonlisa da momsaxurebisaT-
vis SesaZloa klasifikacia gansxvavebuli iyos. magaliTad, inovatori teqno-
fili, romelic advilad iTvisebs axal teqnikas, SeiZleba iyos konservatori 
ludis SerCevisas da, piriqiT, adamiani romelic xalisianad sinjavs ludis 
axal saxeobas, SesaZloa myarad epotinebodes mis Zvel danjRreul radiomim-
Rebs. gasaTvaliswinebelia, agreTve, rom gadawyvetilebis misaRebad, saWiroa 
sxvadasxva argumenti sxvadasxva jgufis dasarwmuneblad, radganac argumen-
tebi, romlebic moqmedebs inovatorebze, SeiZleba miuRebeli iyos adruli 
umravlesobisaTvis.  gavixsenoT devid o’hilvis wigni gazqurebiT vaWrobis 
Sesaxeb, romelic dawerilia reklamaSi jer kidev gamoucdeli praqtikosi ax-
algazrdis mier: `Tu gindaT warmatebas miaRwioT gayidvebSi, ar SeiZleba erT-
nairad esaubroT kardinals da cirkis jambazs~. 

zeigarnikis efeqti

Tu Cven gvinda, rom reklama iyos efeqturi, unda mivaRwioT imas, rom misi 
zemoqmedeba didxans gagrZeldes. amas SesaZloa mivaRwioT reklamis sixSiris 
gazrdiT (intensiuri meTodi), anda maRalmxatvruli reklamiT (eqstensiuri 
meTodi), romelic didxans emaxsovreba mnaxvels. reklamis mayureblis yura-
dRebis maRal doneze SenarCuneba SesaZlebelia e.w. daumTavrebeli moqmede-
bis efeqtiT, romelsac samecniero literaturaSi levi-zeigarnikis efeqts 
uwodeben. bluma zeigarniki da misi samecniero xelmZRvaneli k. levini 30-ian 
wlebSi erT-erT kafeSi sauzmisas daakvirdnen oficiantis moqmedebas da aR-
moaCines, rom mas ukeT axsovda im magidis  SekveTebi, romlebsac jer kidev ar 
gadauxdiaT fuli. aqedan maT daaskvnes, rom daumTavrebeli moqmedebebi yov-
elTvis ukeT amaxsovrdeba adamians, vidre dasrulebuli. am fenomens isini xs-
nidnen imiT, rom Tu subieqti iwyebs raime moqmedebas, mas uCndeba moTxovnile-
ba misi dasrulebisa. xolo Tu ver axerxebs moqmedebis dasrulebas, igi rCeba 
garkveul daZabulobaSi, rac iwvevs moqmedebis ukeT damaxsovrebas.

Tuki am Teziss gavavrcelebT komunikaciaze da, Cven SemTxvevaSi, rekla-
maze, Setyobinebis dasawyisis mosmena, aCens misi bolomde mosmenis survils da am 
surviliT gaCenil daZabulobas mivyavarT ukve mosmenili nawilis ukeT damaxs-
ovrebasTan (sanam ar movismenT daboloebas da ar moispoba daZabuloba). Semdgom 
mTeli rigi mecnierebis mier es Teoria Semowmebul iqna sareklamo Setyobinebe-
bze. cdebma gamoavlina, rom daumTavrebeli moqmedebebis (Setyobinebebis) ukeT 
damaxsovreba realurad SesaZlebelia. sawyisi Setyobinebis ukeT damaxsovreba 
da daumTavrebeli sareklamo Setyobinebebis Senelebuli daviwyeba xels uwyobs 
ara marto reklamis, aramed reklamirebuli produqtis gaxsenebasac.
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istoriulad, sareklamo Setyobinebaze adamianis reaqciis Seswavla dai-
wyo me-19 saukunis bolos, rodesac daiwyes saqmiani werilebis Sedgenis mec-
nieruli safuZvlebis Seswavla, romlis safuZvelze 1898 w. Camoyalibda elmo 
luisis ierarqiuli modeli. am da mis msgavs mraval models ierarqiuli 
ewodeba imitom, rom maTSi  Setyobinebis zemoqmedebis TiToeuli etapi gamom-
dinareobs wina etapidan da isini ierarqiuli TanmimdevrobiT ariad dalagebu-
li. Setyobinebam, pirvel rigSi, unda miiqcios yuradReba (Awarness); gamoiwvios 
interesi (Interess); aRZras survili (Desire) da gaiZuloT qmedeba (Action). liui-
sis modeli safuZvlad daedo mraval sxva ierarqiul models: AIDMA; DIBABA, 
DAGMAR, ACCA da sxva.

 magram, ierarqiuli modelebis garda, gansakuTrebiT televiziis cxovre-
baSi Semosvlis Semdeg, gamoirkva, rom momxmarebelze reklamis zemoqmedebas  
arsebuli modelebi  mTlad adekvaturad ver aRweren. momxmarebeli xSirad 
tovebs zogierT safexurs da ar aRiqvams reklamis zemoqmedebas ierarqiulad. 
70-ian wlebSi aman warmoSva e.w. heterarqiuli, anu ierarqiidan Tavisufali 
modelebi.

heterarqiuli modelebi

80-iani wlebis dasawyisSi sareklamo saagento Foot-Coen-Bending-ma (es is 
saagentoa, romelic alber laskerma 1941 wels mihyida Tavis moswavleebs da 
gaauqma misi istoriuli saxeli Lord&Tomas) daamuSava sareklamo komunikaciis 
araierarqiuli modeli e.w. FFCB  matrica, romelic Sedgeboda ori RerZisgan. 
horizontalur RerZze ganlagebilia racionaluri da emociuri SegrZnebebi, 
xolo vertikalurze gamosaxulia azrovnebis maRali da dabali CarTuloba. 
Sesabamisad, TiToeul kvadratSi Cndeba garkveuli efeqtebis narevi. ganvix-
iloT TiToeuli kvadrati:

              CarTuloba (dafiqreba)              SegrZneba (emocia)

m          dazRveva   
a                                                                      sportuli avtomob.
R              kontaqturi linzebi                                      parfiumeria
a                  stereo sistema
l                           Zvirfaseuloba                  Rvino stumrebisaTvis  
i            wamali                                       
                      kbilis pasta                      restorani        Rvino saxlis      

            avtomob.zeTi
d                               zeTi saWmlis                 swrafi kvebis rest.
a                
b                    Sampuni                         
a                                                                            gamagrilebeli sasmeli
l                                ketCupi                    
i                                                                        tualetis qaRaldi     

      fut-koen-beldingis FCB - matricis magaliTi

Tavi 1. sareklamo komunikacia da komunikaciuri modelebi
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marcxena zeda kvadrati: maRali CarTuloba/racionaluri midgoma
am SemTxvevaSi Sesyidvis gadawyvetilebis misaRebad aucilebelia in-

formaciis didi raodenoba, radganac produqts didi mniSvneloba aqvs myid-
velisaTvis. am kategorias ganekuTvneba: avtomobilebi, uZravi qoneba, msxvili 
saojaxo saqoneli da sxva. gadawyvetilebis misaRebad myidvels unda ganemar-
tos ra saWiroa aseTi produqciis SeZena, ra sargebeli moaqvT maT, ra funqcias 
asrulebs, rogoria maTi fasi, teqnikuri momsaxureba da sxva. am kvadratis sa-
bazo strategias warmoadgens Semdegi mimdevroba: Seiswavle-SeigrZeni-imoq-
mede (Learn-Feel-Do). aq informacia unda qmnides dadebiT azrs da ayalibebdes 
Sesyidvis motivacias. mocemuli kvadratis momxmareblebs moazrovneebs 
uwodeben. maTze zemoqmedeba da informaciis miwodebis manera ar unda iyos aC-
qarebuli, is xels  unda uwyobdes gaazrebas, dafiqrebas, delikaturad usvam-
des xazs produqtis ZiriTad sasargeblo maxasiaTeblebs.

 marjvena zeda kvadrati: maRali CarTuloba/grZnobebi-emociebi
 produqts aqvs didi mniSvneloba momxmareblisaTvis, magram informaci-

is Sinaarss ara aqvs imxela mniSvneloba, rogorc im grZnobebs da emociebs, 
romelsac isini iwveven. am SemTxvevaSi Sesyidvis motivacia iqmneba Sinagani 
mamoZravebeli motivebiT, maT Soris, sakuTari Rirsebis grZnobiT, Tavis pa-
tiviscemiT. am kategorias miekuTvneba sunamoebi, Zvirfaseuloba, samkaulebi, 
saaTebi, sportuli avtomobilebi. sareklamo strategia aq eyrdnoba emociur 
CarTulobas, produqtTan Sinagani kavSiris damyarebas da misi dauflebis 
survils. bazisuri strategia am SemTxvevaSi gamoixateba mimdevrobiT: Sei-
grZeni-dafiqrdi-imoqmede (Feel-Learn-Do). am SemTxvevaSi saWiroa impulsuri, 
emociuri reklama, dramatuli koliziebiT, romelic xazs usvams produqtis 
imijs, aferadebs mis funqciur Tvisebebs. am kvadratis momxmareblebs uwode-
ben sensorebs.

 marcxena qveda kvadrati: dabali CarTuloba/racionaluri midgoma.
am kvadratis produqciis SeZena (magaliTad, sayofacxovrebo teqnikis, sa-

parsi saSualebebis, sarecxi fxvnilebis, fanqrebis da sxv.), ar moiTxovs Zli-
er CarTulobas, anu bevr dafiqrebas maTi yidvisas. maT SesaZenad gamoiyeneba 
TiTqmis meqanikuri msyidvelobiTi qmedeba. am SemTxvevaSi moqmedebis bazisuri 
jaWvi Semdegnairad gamoiyureba: imoqmede-dafiqrdi-SeigrZeni (Do-Learn-Feel). 
am tipis produqtebs ufro metad sacdeli Sesyidvebis da maTi SegrZnebis Sem-
deg iZenen, vidre xangrZlivi sareklamo zemoqmedebisas. maTi Rirebuleba didi 
araa da Semdgomi aprobaciis Sedegad Tu ar dagvakmayofila SenaZenma, moma-
valSi mas aRar SeviZenT.   miSvnelovania is, rom aRniSnuli saxeobis produqte-
bis SeZena myidvels xSirad uwevs. am kvadratis momxmarebels Semsrulebeli 
ewodeba, maTze zemoqmedebis sareklamo strategia ki Sexsenebaa!

marjvena qveda kvadrati: dabali CarTuloba/emociuri midgoma
am SemTxvevaSi Sesyidvis gadawyvetilebis miRebaze emocias meti gavlena 

aqvs, vidre logikas da azrovnebis CarTulobas. am kategorias miekuTvneba, 
magaliTad, sigareti, ludi, namcxvari, saReWi rezina da sxv. bazuri strate-
giuli jaWvi am SemTxvevaSi Semdegnairad gamoiyureba: imoqmede-SeigrZeni-
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Seiswavle (Do-Feel-Learn). es modeli gulisxmobs moTxovnilebis swraf dakmay-
ofilebas da erTgvari komfortuli SegrZnebis miRwevas. am tipis produqtebi 
xasiaTdeba farTo asortimentiT. maT SeZenaze xSirad gavlenas axdens myidve-
lis ganwyoba, xasiaTi, referentuli jgufebi da sxva. am tipis momxmarebels 
axasiaTebs TviTkmayofileba. maT mimarT sareklamo mimarTvebi unda qmnides 
kmayofilebis da komfortis atmosferos. momxmarebelTa am tips `TviTkmayo-
filebi~ ewodeba.

gasuli saukunis 30-iani wlebidan dawyebuli am modelis gamoyenebiT igeg-
meboda sareklamo kampaniebi. Catarda mravali gamokvleva, gamoikiTxa mravali 
momxmarebeli sxvadasxva qveynaSi da FCB  matricaze ganTavsda mravali tipis 
produqti da momsaxureba.

FCB matrica warmoadgenda erTgvar garRvevas reklamis komunikaciuri 
efeqturobis modelirebaSi. magram, rogorc gairkva, is ar iTvaliswinebda 
mTel rig mniSvnelovan parametrebs. 1985 wels j. rositerma da l. persim ar-
sebul matricaze dayrdnobiT daamuSaves sareklamo komunikaciis axali mod-
eli, romelic iseTi srulyofili gamovida, rom dRemde gamoiyeneba rogorc 
strategiuli marketinguli dagegmvisas, praqtikuli mediagegmebis damuSave-
bisas, aseve komunikaciis efeqturobis gansazRvrisas. am modelSi damatebulia 
umniSvnelovanesi komunikaciuri efeqtebi, rogoricaa, markis codna (gaxsen-
eba da cnobadoba) da damokidebuleba markisadmi. rositer-persis modelSi 
amosavali wyaro aris FCB matrica, romelic ufro advili gamosayenebelia da 
Cvenc am klasis sxva modelebze aRar SevCerdebiT.  

Semdeg ganxorcielebulma mravalricxovanma gamokvlevebma mecnierebi 
im azramde miiyvana, rom ZiriTadi sareklamo komunikaciuri efeqtebi Sei-
Zleba dayvanil iqnes sam ZiriTad komponentamde: gamocdileba (ganvlili 
cxovreba), damokidebuleba (emociebi) da Semecneba (loRika). Tu am  sam urT-
ierTdamoukidebel parametrs aRviqvamT, rogorc sakoordinato RerZebs, mi-
viRebT samganzomilebian sivrces. misma avtorebma amblerma da vakratsasma 
am sivrces uwodes EAC, am koordinatTa RerZebis dasaxelebis pirveli asoe-
bis mixedviT: E-experience (gamocdileba), A-attitude (damokidebuleba), C-cognitivity 
(Semecneba-konitiuroba).

am 3D modelis elementebs, anu wertils samganzomilebian sivrceSi, Sead-
gens sxvadasxva sareklamo mimarTva da maT efeqturobas gansazRvravs werti-
lis proeqcirebis sidideebi am RerZebze. 

magaliTad, kbilis pastis reklama sxvadasxva komikuri scenarebis da 
specefeqtebis meSveobiT ufro metad zemoqmedebs Cvens grZnobebze, vidre 
mtki cebulebebi. amavdroulad, warmodgenili unda iyos SemecnebiTi aspeqtic. 
magaliTad, saWiroa imis axsna, rom kalciumi dadebiTad moqmedebs kbilis 
dentze, xels uwyobs kariesTan brZolas da sxv. reklama gvaxsenebs rogorc 
dadebiT mogonebebs – janmrTeli, TeTri kbilebi, aseve uaryofiT mogonebebs 
–kbilis tkivili, eqimTan viziti da sxv. am sami proeqciis erToblioba iZle-
va kbilis pastis reklamis adgils am sivrceSi (wertili1). amave sivrceSi Cven 
SegviZlia SevadaroT sxvadasxva sareklamo mimarTva.

                    

Tavi 1. sareklamo komunikacia da komunikaciuri modelebi
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                       A (Atitude)  
        
     A1 

                                          1

            A2  

                                                              2
                                                E1                    E2         E (Experience)  
        C1 

C2

        C (Cognitivity) 

ambler-vakratsasis sivrculi EAC modeli

           
meore magaliTad ganvixiloT dazRvevis reklama (wertili2). am SemTxveva-

Sic reklamaSi Cven gvaCveneben momRimar gmirebs, romlebic afrqveven Rim-
ils da keTildReobas. magram dazRvevis SemTxvevaSi, pirvel rigSi, cdiloben 
Cvens darwmunebas damajerebeli argumentebiT, amitom am RerZze proecirebis 
sidide metia, amasTan, ufro metad zemoqmedeben Cvens gamocdilebaze, vidre 
emociaze. am ori wertilis ganlagebiT EAC sivrceSi SesaZloa ganvsazRvroT, 
Tu ras unda mivaqcioT meti yuradReba sareklamo mimarTvebis da strategiis 
Sedgenisas.

Cven ganvixileT komunikaciis Teoriis ZiriTadi modelebi, raTa warmod-
gena Segvqmnoda, zogadad, sareklamo mimarTvebis agebisas codnis, simboloe-
bis, gamocdilebis, racionaluris da emociuri komunikaciebis mniSvnelobaze. 
rogorc mkvlevrebi miiCneven, 21-e saukuneSi cxovrebis WEB stilis damkvi-
drebasTan erTad yvelaze perspeqtiul mimarTulebad iTvleba samganzo-
milebiani 3D komunikaciuri modelebi da maTi praqtikuli gamoyeneba sare-
klamo strategiebis dagemva-ganxorcielebisas.

(emocia)

(codna)

(gamocdileba)



Tavi  2             

marketinguli azris evolucia

pirvel wignSi, ̀ reklamis istoria~, Cven ganvixileT reklama ganviTarebis 
adrindeli formebidan Tanamedrove epoqis reklamebis CaTvliT. vnaxeT, Tu ra 
rols asrulebda reklama sazogadoebis cxovrebaSi. is icvleboda sazogadoe-
bis cxovrebis kvaldakval informaciis ubralo gavrcelebidan Sokismomgv-
rel reklamebamde (Beneton) da xelovnebisa da reklamis simbiozamde (Absolut) 
(ix. „reklamis istoria~, Tavi 16). 

 gavecaniT reklamis damzadebis sxvadasxva stils: logikur da emociur 
reklamas, abezar reklamas (romelsac xSirad ̀ ratom? ra mizniT?~ (Reason Why?) 
reklamas uwodeben), rbil reklamas (romelic saqonlis Tvisebebis CamoTvliT 
delikaturad sTavazobda myidvels saqonlis SeZenas). Aaseve gavecaniT  atmo-
sferul reklamas (mak-manusis `kadilaki~), pauersis  gulaxdil reklamas.

 ganvixileT 50-iani wlebidan – televiziis gamoCenidan –  dawyebuli Se-
moqmedebiTi revolucia reklamaSi, oTxi geniosi reklamistis roser rivzis, 
leo barnetis, devid  o’hilvis da bil bernbaxis Semoqmedebis magaliTebze.

 gavecaniT agreTve  80-iani wlebis jek trautis da el raisis pozicio-
nirebis ideologias da, rac mTavaria, saukunis bolo aTwleulisaTvis marke-
tingSi damkvidrebul integrirebuli marketinguli komunikaciebis filo-
sofias.

 gaviareT brendebis marketinguli omebi da gavecaniT Red Bull-is marketin-
gul saocrebas. mimovixileT sxvadasxva qveynis reklamebis Taviseburebanic.  

 ganxilulma masalebma warmodgena Segviqmna reklamis evoluciaze, sxva-
dasxva stilze, mimdinareobebze, risi codnac did daxmarebas gagviwevs sare-
klamo kampaniis dagegmvisas da calkeuli marketinguli komunikaciebis proe-
qtirebisas.

Cven ganvixileT marketingis cneba da aRvniSneT, rom kacobriobis samewar-
meo saqmianoba dasabamidan dRemde SesaZloa daiyos or periodad – marketin-
gamdel da marketingis Semdgom periodad. marketingamdel periodSi adamiani 
awarmoebda da yidda (cvlida) imas, rac SeeZlo Seeqmna (ewamoebina) da gaeyida. 
rogorc ityvian, am dros bazari iyo gamyidvelis, xolo marketingis Semdgom 
periodSi, rodesac gaCnda Warbi saqoneli bazarze, awarmoebdnen im saqonels, 
rasac iTxovda momxmarebeli da bazari gaxda myidvelis, anu ukve momxmarebe-
li karnaxobda mewarmes, Tu ra unda ewarmoebina misi moTxovnilebis dasakmay-
ofileblad.

marketingis cneba gaCnda meoce saukunis dasawyisSi, ekonomikis, fsi-
qologiis da sociologiis mecnierebaTa meTodikebis SerwymiT da man, drosTan 
erTad, mniSvnelovani cvlilebebi ganicada. 
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      1900                       1920                 1930              1940                    1960                      1980              2000
warmoebaze                 gayidvaze   orientirebuli         momxmarebelze            pozicionireba
orientirebuli                                                                          orientirebuli                       IMC  
                                                                                                           USP unik. savaW. SeT. 

 marketinguli azris evolucia XX saukuneSi

1900-1920 wlebi iyo  warmoebaze orientirebuli marketingi. am dros  
mTavari iyo produqtis warmoeba. bazarze Cndeboda uamravi axali produqti, 
romelsac momxmarebeli Tavad eZebda da yidulobda. am periodSi momxmare-
beli saqonlis Sesaxeb igebda reklamidan, romelsac informirebis garda, 
ganaTlebis funqciac hqonda (ix. `reklamis istoria~, Tavi 2.4).         

1920-1940 wlebi gaxda gayidvaze orientirebuli. warmoebis zrdasTan er-
Tad gaWirda gayidvebi da marketingis mizani iyo gamoSvebuli saqonlis `Sesa-
Reba~ myidvelisaTvis. am periodSi `SesaRebis~ ZiriTadi iaraRi iyo reklama, 
romelic yvela xerxiT – darwmunebiT, daSinebiT, motyuebiTac ki cdilobda 
gaeyida saqoneli. Cven ganvixileT bevri magaliTi aseTi sareklamo kampaniebi-Cven ganvixileT bevri magaliTi aseTi sareklamo kampaniebi-
sa (sigareti `laki straiki~, `listerini~ da sxv.) (ix. „reklamis istoria~, Tavi 
4.5).

 1950-iani wlebidan iwyeba marketingis epoqa, anu momxmarebelze orien-
tirebuli  marketingi.  am droidan dawyebuli ZiriTadi rgoli warmoeba-gasa-
Rebis jaWvSi gaxda momxmarebeli, romlis moTxovnilebis safuZvelze xdeboda 
produqciis warmoeba da gasaReba.

 1960-iani wlebi marketingis simwifis etapia. roser rivzis unikaluri sa-
vaWro SeTavazebidan  marketingi gadadis  brendingze, produqtis imijis Seqm-
naze (ix. „reklamis istoria~, Tavi 8.9).

 80-iani wlebisaTvis gamoCnda jek trautis pozicionirebis meTodi. `an 
pozicionireba, an sikvdili~, – iyo trautis devizi, anu nebismieri saSualebiT 
unda ganasxvavo Seni produqti konkurentebisgan, raTa man daikavos gansaku-
Trebuli adgili (pozicia) momxmareblis gonebaSi da  maRaziis  Taroze. amasac 
mohyva mTeli rigi sareklamo strategiebi (ix. `reklamis istoria~, Tavi 10).

 1980-iani wlebidan iwyeba  integrirebuli marketinguli komunikacie-
bis wlebi. komunikaciis sxvadasxva saSualebis gaerTianeba erTian gegmaSi imi-
saTvis, rom sxvadasxva komunikacia  sinergiulad anu urTierTSeTanxmebulad  
da urTierTSemavseblad moqmedebdes. Tuki saukunis dasawyisidan 80-ian wle-
bamde momxmarebelTan komunikaciaSi ZiriTadi adgili (90%-mde) ekava rekla-
mas, 90-ian wlebSi marketingul komunikaciebSi reklamas uWiravs daaxloebiT 
30-35%.

 winamdebare wigni gagrZelebaa pirveli wignisa `reklamis istoria~ da 
eZRvneba calkeuli marketinguli komunikaciebis Seswavlas, romelTa Sori-
sac umniSvnelovanesia yvelaze efeqturi sakomunikacio saSualeba - rekla-
ma. 

  



Tavi 3           

sareklamo biznesis monawileni

sareklamo biznesis ZiriTadi 
monawileebi arian mewarme, momxma-
rebeli da sareklamo saagento, 
romelic Suamavlis rolSi gvev-
lineba mewarmesa da momxmarebels 
Soris.

marketingis cnebidan gamomdi-
nare, am biznesis ZiriTadi rgoli 
aris momxmarebeli, romelic Sida 
da gare faqtorebis gavleniT ga-
nicdis raime saWiroebas, moTxov-
nilebas.

am saWiroebas avlens mewarme da  
qmni s Sesabamis produqcias (momsaxurebas) moTxovnilebis da sakmayofileblad. 
sareklamo biznesis mesame monawilea sareklamo saagento, romelmac mewarmis 
dakveTiT unda Seqmnas reklama, raTa sxvadasxva mediasaSualebiT  Seatyobinos 
momxmarebels misTvis saWiro produqciis (momsaxurebis) arsebobis Sesaxeb da 
Seqmnas produqtis SeZenis motivacia.

 sareklamo biznesis pirveli monawile gaxlavT mwarmoebeli kompania. 

kompania da marketinguli garemo

verc erTi kompania ver imoqmedebs gare samyarosgan izolirebulad. igi 
garkveul garemoSi qmnis Tavis produqcias da am garemocvas marketinguli 
garemo ewodeba.

 kompaniis marketinguli garemo Sedgeba makro-  da mikrogaremosagan. 
 mikrogaremo aris kompaniasTan axlos arsebuli garemocva, romelic ze-

gavlenas axdens mis unarze moemsaxuros Tavis momxmarebels. kerZod, kompaniis 
momwodebeli, marketinguli Suamavali, bazari, konkurenti da sazogadoeba.

 makrogaremo warmoadgens Zlier sociokulturul garemocvas, romelic  
mniSvnelovnad zemoqmedebs mikrogaremoze. makrogaremo iqmneba demografiu-
li, politikuri, ekonomikuri, teqnologiuri, bunebrivi, sociokulturuli 
garemocvisgan.
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marketinguli mikrogaremos komponentebia:
mimwodeblebi – isini kompanias uzrunvelyofen saqonlis da momsax-

urebis warmoebisaTvis saWiro resursebiT da mniSvnelovan rols asruleben 
kompaniis moRvaweobaSi. mimwodeblebis problemebma SesaZloa mniSvnelovnad 
imoqmedos marketingzec da ziani miayenos kompaniis mier dasaxuli gegmebis 
ganxor cielebas.

marketinguli Suamavlebi – es is firmebia, romlebic kompaniebs exmareba 
produqciis warmoCenaSi, gayidvasa da distribuciaSi. am kategorias miekuT-
vneba gadamyidvelebi, fizikuri distribuciis firmebi, marketinguli momsax-
urebis saagentoebi da finansuri Suamavlebi.

gadamyidvelebi – isini kompanias exmarebian myidvelebis moZiebaSi.
fizikuri distribuciis firmebi – isini uzrunvelyofen warmoebis ad-

gilidan daniSnulebis adgilamde produqciis droulad da xarisxianad gad-
aitanas.

marketinguli mosaxurebis saagentoebi – maT miekuTvneba marketingu-
li kvlevis kompaniebi, sareklamo media-gegmarebis saagentoebi, marketingis 
sakonsultacio firmebi. aRniSnuli saagentoebi kompanias exmarebian, raTa 
man sworad gansazRvros miznobrivi auditoria SearCios bazrebi, moaxdinos 
produqciis stimulireba.

momxmareblebi – marketinguli garemos umniSvnelovanesi nawilia, amitom 
kompaniam kargad unda Seiswavlos samomxmareblo bazrebi, momxmareblebis de-
mografiuli, socialuri, fsiqologiuri maxasiaTeblebi. SerCeuli klastere-
bis cxovrebis stili, maTi myidvelobiTi unar-Cvevebi.

konkurentebi – kompaniam unda Seiswavlos bazarze moqmedi konkurente-
bi, maTi moqmedebis strategia, sareklamo aqtivoba da amis safuZvelze Seqm-
nas momxmarebelTaTvis ufro meti faseulobis da kmayofilebis mimniWebeli 
produqti, vidre amas konkurentebi akeTeben. ar arsebobs iseTi konkurentu-
nariani marketinguli strategia, romelic yvela kompanias moergeba. TiTo-TiTo-
eulma firmam unda Seqmnas konkurentebisagan gansxvavebuli sakuTari pozi-
cia, gamomdinare misi Sida da gare faqtorebis mudmivi analizisgan.

sazogadoeba – kompania moRvaweobs garkveul sazogadoebaSi, romelsac aqvs 
faqtobrivi an potenciuri interesi Tu gavlena kompaniis SesaZleblobeb ze. 

sazogadoeba SesaZloa davyoT tipebis mixedviT:
finansuri sazogadoeba – zegavlenas axdenen kompaniis materialur Se-

saZleblobaze (bankebi, sainvesticio kompaniebi, aqcionerebi).

konkurentebi mimwodeblebi Suamavlebi

momxmareblebi sazogadoeba

Sidagaremo

kompaniis

mikrogaremo↔ ↔

kompaniis mikrogaremos struqtura
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mediasazogadoeba – gazeTebi, Jurnalebi, radio, televizia da sxv.
samTavrobo sazogadoeba – qmnis kanonebs da axorcielebs mTavrobis ga-

dawyvetilebebs, romelTa codna aucilebelia warmatebuli saqmianobisaTvis.
aqtiur moqalaqeTa sazogadoeba – esenia: sxvadasxva arasamTavrobo 

organizaciebi, garemos dacvis warmomadgenlebi, nacionalur umciresobaTa 
jgufebi, romlebsac SesaZloa kiTxvebi gauCndes kompaniis saqmianobasTan da-
kavSirebiT.

adgilobrivi sazogadoeba – mezoblad moqmedi organizaciebi da macxov-
reblebia, romelTa keTilganwyobasac mniSvneloba eniWeba kompaniis saqmiano-
baSi.

sazogadoebis farTo fenebi – kompaniam yuradReba unda gaamaxvilos sa-
zogadoebis farTo fenebis damokidebulebaze sakuTari produqciisa da saq-
mianobisadmi. kompaniis sazogadoebrivi imiji did gavlenas axdens misi pro-
duqciis gayidvaze.

kompaniis Sida sazogadoeba – Sedgeba sxvadasxva kategoriis TanamSrom-
lebis, menejerebis, moxaliseebis, direqtorTa sabWos da sxva jgufebisgan. 
kompaniis Sida sazogadoebis keTilganwyoba kompaniis saqmianobisadmi did 
gavlenas axdens gare sazogadoebazec. amitom didi mniSvneloba aqvs TanamS-
romlebis informirebas kompaniis gegmebze, maTze zrunvas da kvalifikaciis 
amaRlebas.

kompania da misi mikrogaremo ufro did makrogaremoSi moqmedebs, 
romeli c kompaniisaTvis qmnis rogorc SesaZleblobebs, aseve safrTxeebs. 
bBiznessaqmianobis dawyebamde sasurvelia gavaanalizoT makrogaremos Semad-
geneli nawilebi. Aamgvar analizs PEST analizi ewodeba, Semadgeneli nawilebis 
pirveli asoebis mixedviT (Political, Economical. Sociological, Teqnological).

makrogaremo pirobiTad SeiZleba davyoT urTierTdakavSirebul nawile-
bad:

demografiuli garemo, romelic ganmsazRvrel gavlenas axdens nebis-
mier biznessze. mosaxleobis simWidrovis, adgilmdebareobis, asakis, sqesis, 

Tavi 3. sareklamo biznesis monawileni

politikuri ekonomikuri

kompaniis

mikrogaremo

sociokulturuli
teqnologiuri

kompaniis makrogaremo
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saqmianobis da sxva statistikuri monacemebis Seswavla savaldebuloa marke-
tologebisaTvis, radganac es garemo Sedgeba adamianebisagan, romlebic, Tavis 
mxriv, qmnian samomxmareblo bazrebs. 

 ekonomikuri garemo Sedgeba faqtorebisgan, romlebic zegavlenas 
axdenen msyidvelobiT unarsa da xarjviT tendenciebze. qveynis ekonomikuri 
mdgomareoba mniSvnelovanwilad gansazRvravs sxvadasxva kompaniis biznesis 
warmatebas Tu warumateblobas. 

 bunebrivi garemo warmoadgens bunebriv resursebs, romelTac kompania 
Tavisi produqciis gamoSvebisaTvis iyenebs, an Tavisi biznessaqmianobiT masze 
zegavlenas axdens. marketologebma unda gaiTvaliswinon bunebrivi resurse-
bis klebis tendencia msoflioSi, garemos mzardi dabinZureba da sxva ekolo-
giuri problemebi.

 teqnologiuri garemo. mimdinare saukeneSi, teqnikuri progresis arnax-
uli tempis pirobebSi kompaniis marketologebi unda iyvnen yovelive siaxlis 
saqmis kursSi, rac maTi produqciis teqnologiis gaumjobesebaze imoqmedebs. 

 politikuri garemo. qveyanaSi arsebuli politikuri situaciis garda, 
politikuri garemos cneba gulisxmobs kanonebs da samTavrobo organizaciebs 
an gavlenian jgufebs, romlebic zemoqmedeben da zRudaven sxvadasxva orga-
nizaciebis da pirovnebebis garkveul saqmianobas sazogadoebaSi.

bazris tipebi

marketingul garemoSi marketinguli urTierTobebi mimdinareobs sxva-
dasxva bazarze informaciis, materialuri saSualebebis an naturaluri gacv-
lis saxiT.  gacvla esaa procesi, rodesac iReb sasurvel saqonels da sanacv-
lod ixdi garkveul safasurs (materialurs, naturalurs).
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bazari adre ewodeboda adgils, sa dac xorcieldeboda gacvlis procesi 
gamyidvelsa da myidvels Soris. Tanamedrove termini –  bazari –  farTo cne-
baa da gulisxmobs an xalxis erTobliobas, an im regions, sadac xdeba saqonliT 
vaWroba (saerTaSoriso, regionaluri, samomxmareblo bazrebi  da sxv.), an my-
idvelTa garkveul tips (turistebi, sportsmenebi da sxv.). 

gamyidvelis da myidvelis kontaqti ar xdeba SemTxveviT. gamyidveli saku-
Tari gamocdilebiT da sabazro gamokvlevis safuZvelze irCevs bazris adgils, 
xolo myidveli sabazro informaciis (reklamis)  saSualebiT midis bazarSi.

bazari SeiZleba davyoT Semdeg tipebad:
1) samomxmareblo bazari;
2) biznesbazari (industriuli);
3) saorganizacio (institucionaluri) bazari;
4) saSuamavlo bazari. 

1) samomxmareblo bazarSi adamianebi yiduloben produqts piradi da sao-
jaxo saWiroebisaTvis.

2) biznesbazari (industriuli) Sedgeba kompaniebisagan, romlebic yidu-
loben produqcias sakuTari biznesis, an sxva produqciis sawarmoeblad.

magaliTad, ludis mwarmoeblebi yiduloben qers, alaos (rogorc 
nedleuls), samrewvelo danadgarebs (warmoebisaTvis), kompiuterebs (ofisi-
saTvis), sarecx saSualebebs (mowyobilobebis da ofisis dasufTavebisaTvis) 
da sxv.

3) saorganizacio (institucionaluri) bazari moicavs sxvadasxva ko-
merciul da arakomerciul organizacias, romlebic yiduloben saqonels 
organizaciebis saWiroebisaTvis: aveji, sarecxi saSualebebi, sakancelario 
saqoneli, kompiuterebi, sakvebi produqtebi da a.S.

4) saSuamavlo bazari Sedgeba Suamavlebisagan, sacalo da sabiTumo vaWre-
bisagan, romlebic yiduloben saqonels mewarmeebisagan da Semdeg yidian mas 
uSualod  momxmarebelze.  msxvil Suamavlebs vaWrobis procesis organizebi-
saTvis mowyobili aqvT  mTeli infrastruqtura: transporti, sawyobebi, Sesa-
fuTi saSualebebi.

biznesSi gamoyenebuli strategiebi tradiciulad iwyeba marketingu-
li struqturiT, romelic moicavs RonisZiebebis erTobliobas – mocemuli 
produqtis Canafiqridan dawyebuli  misi gasaRebiT damTavrebuli. mniSvnelo-
vani elementi masSi aris stimulireba, anu warmoCena, romlis drosac yalib-
deba momxmarebelTan komunikaciis sxvadasxva saSualeba. am sakomunikacio 
saSualebebis erTobliobas marketinguli komunikaciebi ewodeba. masSi Sema-
vali TiToeuli elementi Tavad Sedgeba mravali komponentisagan, romlebic 
avseben urTierTs, xSirad imeoreben erTimeores momxmarebelze zemoqmedebis 
gaZlierebis mizniT.

Tavi 3. sareklamo biznesis monawileni



Tavi  4                

strategiuli gegmebi

nebismieri kompaniis warmatebuli saqmianobisaTvis aucilebelia winas-
wardasaxuli gegmebis mixedviT moqmedeba.  maT kompaniis strategiuli geg-
mebi ewodeba. aseTia: biznesgegma, marketingis gegma, reklamis gegma da sxva 
komunikaciebis gegmebi.

biznesgegma Seicavs  biznesis warmoebis zogad mimarTulebebs da pirve-
lad gaTvlebs.   

 marketingis gegma aris  biznesgegmis Semadgeneli nawili, xolo rekla-
mis gegma da  PR-is gegma marketinguli gegmis erT-erTi Semadgeneli nawilia.

 marketingis gegmaSi erTiandeba produqciis warmoebis, gasaRebis da sti-
mulirebis RonisZiebebi. misi Sedgena moicavs ramdenime stadias: 

I. gamokvlevis stadias, romlis drosac xdeba garemo pirobebis analizi 
(konkurentebi,  momxmareblebi); 

II. strategiul stadias, romelic gansazRvravs miznebs da maTi miRwevis 
xangrZliv strategiebs (gzebs); 

III. gegmis realizaciis stadias, romelic koordinacias uwevs strate-
gias da konkretul marketingul RonisZiebebs;

IV. Sefasebis stadias, romlis drosac xdeba dasaxuli miznebis miRweve-
bis analizi.

 mokled ganvixiloT TiToeuli maTgani:  
I. gamokvlevis stadia – aq xdeba Sida da garemo pirobebis analizi, e.w.  

SWOT analizi.  (SWOT (Strenthen  – siZliere, Weekness – sisuste, Opportunity – Sesa-

kompaniis misia
safrTxeebi da

SesaZleblobebi
miznobrivi 

bazris arCeva

marketingis 
strategiis arCeva

moqmedebis    
gegma

ganxorcieleba

Sefaseba  da 
ukukavSiri

strategiuli  biznes gegma

→ →

→ → →→

←
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Zleblobebi, Threats – xifaTebi. analizis dros Sesaswavlia produqciis (kompa-
niis)  Zlieri  da susti mxareebi, SesaZleblobebi, mosalodneli  xifaTebi.

 Zlieri mxare gulisxmobs teqnikur aRWurvilobas, finansebiT uzrunve-
lyofas, kvalificirebul kadrebs, bunebrivi resursebis simdidres.

 SesaZleblobebi is savaraudo sferoebia, romelSiac mosalodnelia kom-
paniam moipovos konkurentuli upiratesoba.

safrTxeebSi, pirvel rigSi, igulisxmeba konkurentebi, maTi qmedebebi an 
nedleulis gasaWiri, fasebis zrda bazarze da sxva.

stretegiuli dagegmarebis etapze  Sesaswavlia bazari, konkurencia.   
gansakuTrebuli mniSvneloba aqvs   miznobrivi  momxmareblebis Ses wavlas, 

maTi demografiuli,  geografiuli,  socialuri,  fsiqologiuri maxasiaTeb-
lebis da cxovrebis stilis codnas. 

am etapze didi mniSvneloba eniWeba yvela zemoCamoTvlili parametris Se-
saswavlad yovelgvari informaciis Segrovebas. 

didi mniSvneloba aqvs problemis piradad gacnobas, nacnob-megobrebis 
da ojaxis wevrebis gamokiTxvas, SesaZloa informaciis mosagroveblad saWiro 
gaxdes specialuri gamokvlevebi da sxv. pirvel etapze mniSvnelovani raode-
nobis  informacia grovdeba. rac metia es informacia, miT ukeT SeviswavliT 
problemas da SevimuSavebT swor strategias, Semdeg etapze mniSvnelovania am 
informaciis gafiltvra da analizi. seriozuli biznesis dawyebisas aucile-
belia damatebiTi marketinguli gamokvlevebi. aseve, saWiroa bazris seg-
mentireba, bazris dayofa erTgvarovan jgufebad. Tu Cven bazars ganvixilavT 
rogorc erTgvarovans, maSin gavrcelebis da reklamis sxva taqtikaa SesarCevi, 
xolo Tu bazars ganvixilavT, rogorc araerTgvarovans, maSin unda gamovyoT 
erTgvarovani jgufebi – klasterebi, SeviswavloT misi maxasiaTeblebi da mis-
Tvis movaxdinoT saqonlis diferencireba da pozicireba.

 arsebobs bazris segmentirebis universaluri meTodi, e.w. 5W-s prin-
cipi. es principebia:

    What? – (ra?) bazris segmentireba produqtis raobis mixedviT;
    Who? –  (vin?) segmentireba momxmareblis tipis mixedviT;
    Why? –  (ratom?) yidvis motivaciis mixedviT;
    When? – (rodis?) moTxov-

nilebis gaCenis drois mixedviT;
    Where?– (sad?) moTxovnileb-

is dakmayofilebis adgilis mixed-
viT. 

 bazris segmentirebis Semdeg 
kompania irCevs misTvis sasurvel 
samizne segments da mTeli misi 
saqmianoba Semdgom mimarTulia am 
segmentis moTxovnilebis dasak-
mayofileblad. miznobrivi bazris 
diferencirebisas rac meti param-
etriT vzRudavT momxmarebelTa 

Tavi 4. strategiuli gegmebi
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klasters, miT ufro erTgvarovani da mcirericxovania momxmarebelTa jgufi 
(qalaqis macxovrebeli, asaki, cxovrebis garkveuli stili da sxva).

II stadia – strategiuli gegmareba. kompaniis misia da miznebi,  anu  ras 
vakeTebT.   am stadiaze, pirvel rigSi, marketingis konkretuli miznebis isaxeba.

es miznebi SeiZleba iyos: bazris wilis,  mogebis, cnobadobis gazrda, ROY 
– investiciebis dabrunebis koeficientis gansazRvra. SesaZloa kompaniam sxva-
dasxva etapze daisaxos ramdenime mizani. magaliTad, bazris wilis gazrda, re-
alizaciis mateba, investiciebis swrafi dabruneba da sxva. es, erTi SexedviT, 
sxvadasxva mizani erTmaneTTanaa dakavSirebuli, magram yovel konkretul Sem-
TxvevaSi  saWiroa gamoiyos prioritetebi da miznebis Tanamimdevrulad gan-
xorcielebis gzebi. 

am etapze aucilebelia marketingis struqturis strategiis SemuSave-
ba, anu gadawyvetilebis miReba marketingis Semadgenel nawilebze. esenia: 1) 
saqoneli;  2) fasi; 3) gavrceleba; 4) stimulireba;   

1. saqoneli (produqcia, momsaxureba) – aq, pirvel rigSi, dasamuSavebelia  
sasaqonlo niSani, SefuTva, xelSesaxebi da xelSeuxebeli Tvisebebi.

 didi mniSvneloba eniWeba brendis bibliis  damuSavebas, e.w Brand Book-s.  am 
dokumentSi moyvanilia kompaniis misia, strategiuli amocanebi, faseulobebi 
da saqonlis yvela atributi. es dokumenti firmis saidumloebaa da masSi mo-
cemulia brendis ganviTarebis da eqspluataciis mravalwliani programa. amis 
Sesaxeb Cven qvemoT dawvrilebiT visaubrebT.

marketingis gegmaSi Semdgom etapze aRwerili unda iqnes kompaniis strate-
gia faswarmoqmnaze, distribuciaze,  stimulirebis biujetis da  meTodebis ar-
Cevaze – reklama, pirdapiri  marketingi, sazogadoebasTan urTierToba, vaWro-– reklama, pirdapiri  marketingi, sazogadoebasTan urTierToba, vaWro- reklama, pirdapiri  marketingi, sazogadoebasTan urTierToba, vaWro-
bis  stimulireba,  merCendaizingi, pirdapiri gayidvebi, internetreklama.

 III. realizaciis stadia (taqtika), anu moqmedebis gegma es araa ubralo 
grafiki. Tanamedrove pirobebSi es gegma gaxlavT kompleqsuri marketingu-
li komunikaciebis gegma, sadac TiToeuli Semadgeneli nawili Tanamimdevru-
lad xorcieldeba da, amavdroulad, avsebs erTmaneTs, anu Tanamedrove ter-
minologiiT rom vTqvaT, esaa integrirebuli marketinguli komunikaciebis 
sinergiuli (urTierTSemavsebeli) gegma.  am nawilSi unda aRiweros detalu-
rad produqciis warmoebasTan dakavSirebuli amocanebi: momarageba, persona-
lis momzadeba da sxva. aqve unda iyos mocemuli kompaniis midgoma produqciis 
reklamirebasTan dakavSirebiT: SemoqmedebiTi gadawyveta, mediasaSualebebis 
arCeva, reklamis da stimulirebis, RonisZiebebis xangrZlivobis gansazRvra 
da sxv.

 am etapisaTvis unda damuSavdes RonisZiebebis biujeti, romelic gulisx-
mobs firmis savaraudo Tanxebis gamoyofas strategiuli gegmis poziciebis 
Sesasruleblad.

 biujetis gamoyofis sxvadasxva meTods Soris aRsaniSnavia:
istoriuli meTodi – warsulze dayrdnobiT, gasuli wlebis magaliTis 

gaTvaliswinebiT, inflaciis da produqciis gamoSvebis dinamikis mixedviT 
Tanxis gamoyofa.
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– biujetis gamoyofa garkveuli miznebis da amocanebis misaRwevad. am 
SemTxvevaSi firma iTvlis, Tu ra dajdeba garkveuli marketinguli miznebis 
miRweva da ise gamoyofs biujets (vTqvaT, bazris wilis mateba 5%-iT).

– mesame, gavrcelebuli meTodia realizaciis garkveuli % -is gamoyofa 
marketingisa da reklamisaTvis. yoveldRiuri moxmarebis saqonlis mwarmoebe-
li firmebi, iq sadac konkurencia didia, mTliani brunvidan ufro  met  %-s  ga-
moyofen  reklamisaTvis, vidre xangrZlivi moxmarebis saqonlis mwarmoeblebi. 
msoflios yvelaze didi reklamis damkveTi kompania `proqtor da gembli~ Ta-
visi mravalmiliardiani biujetis daaxloebiT 12-dan 16%-mde xarjavs rekla-
maze.

– arsebobs konkurentuli paritetis meTodi, romlis drosac biujetis 
gansazRvra xdeba konkurentebis mier msgavs produqciaze gamoyofili biuje-
tis mixedviT.

ganxorcielebis gegmis Sedgenisas mravali detalia gasakontrolebeli: 
produqciis gamoSvebis grafikis Sesruleba, miwodebis da distribuciis geg-
mis Sesruleba, savaWro personalis momzadeba, reklamis gegmis Sesruleba da 
sxva.

IV. Sefasebis stadia – momxmarebelis reaqciis Seswavla sareklamo aqti- momxmarebelis reaqciis Seswavla sareklamo aqti-
vobaze, dasaxuli miznebis miRwevis analizi, myidvelebis loialobis dadgena 
da sxv.

Sefasebis etapze jamdeba, rogor sruldeba dasaxuli miznebi. tardeba 
garkveuli gamokvlevebi. rac mTavaria, mowmdeba finansuri maCveneblebi da 
xdeba maTi Sedareba sawyisi periodis monacemebTan. saWiroebis SemTxvevaSi 
tardeba reklamis efeqturobis  testireba da garkveuli cvlilebebi SeaqvT 
marketingis da reklamis gegmaSi. am saxiT xorcieldeba ukukavSiri.

reklamis gegma 

 reklamis gegmaSi unda iyos gamokveTili sami ZiriTadi elementi:
1) miznobrivi auditoria, anu visTvisaa gankuTvnili sareklamo mimarTva 

da auditoriis ra nawili unda moicvas man.
2) mimarTvis strategia da taqtika,  anu ra da rogor gvinda  vTqvaT re-

klamaSi?
3) ra saSualebebiT davamyaroT kontaqti miznobriv auditoriasTan? ra 

mediasaSualebebiT, ra sixSiriT? 
 reklamis gegmis Sedgenisas unda ganvaxorcieloT  Semdegi nabijebi:
1) CavataroT situaciuri analizi – gamovyoT reklamis problemebi da 

SesaZleblobebi;
2) ganvsazRvroT sakvanZo strategiebi – reklamis miznebi, audito-

ria, ganvsazRvroT saqonlis konkurentuli upiratesobebi;  saqonlis imiji, 
brendingi (Sesabamisi dafinansebis SemTxvevaSi); ganvsazRvroT produqtis po-
zicionireba.

3) Semdeg dgeba SemoqmedebiTi gegma, romelSiac aRwerilia sareklamo mi-
marTva, reklamis Seqmnis SemoqmedebiTi aspeqtebi, idea, scenari, dizain-make-
tebi.

Tavi 4. strategiuli gegmebi
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4) media gegma – Seicavs mediis sxvadasxva saSualebebSi reklamis ganTavse-
bis gegmas, dafarvas, sixSires da  sxvadasxva koeficients.

5) paralelurad dgeba stimulirebis sxva saSualebebis gegma – sazoga-
doebasTan urTierTobis, vaWrobis stimulirebis, merCendaizingis da inter-
net-marketingis gegmebi;

6) unda viangariSoT savaraudo biujeti dasaxuli gegmis gansaxorciele-
blad;

7) Sedges reklamis monitoringis gegma – reklamis efeqturobis testi-
rebis gegma.

 monitorings didi mniSvneloba aqvs farTomasStabiani sareklamo kampa-
niis Catarebisas. magaliTad, metroSi reklamis ganTavsebisas Znelia Semoiaro 
yvela sadguri da Seamowmo vagonebSi gakruli posterebis raodenoba. am Sem-
TxvevaSi atareben SerCeviT monitorings.



Tavi 5                     
                                                                   marketingi

rogorc viciT, marketingi – esaa momxmarebelTa moTxovnilebis Seswav-
lis, dakmayofilebis da SenarCunebis mizanmimarTuli procesi, romelic uz-
runvelyofs biznesisaTvis grZelvadiani mogebis miRebas.

marketingis Semadgeneli nawilebis dasaxelebidan gamomdinare, mas 4-P-is 
Teoriasac uwodeben da es Semadgenlebia  produqti, fasi, adgili da  stimuli-
reba (promouSeni). mokled, ganvixiloT TiToeuli maTgani.

marketingis kompleqsis sawyisi da ZiriTadi elementi aris produqti da  
saqoneli.

saqoneli SesaZloa daiyos or 
ZiriTad jgufad, imis mixedviT, 
Tu rogoria momxmarebelTa mid-
goma maTi yidvisadmi: 

1) yoveldRiuri moxmarebis 
saqoneli; 

2) xangrZlivi moxmarebis 
saqoneli.

 yoveldRiuri moxmarebis 
saqonels momxmarebeli xSirad 
yidulobs, igi SedarebiT iafia, 
mis SeZenaze didi dafiqreba araa 
saWiro da, rogorc wesi, mas yidu-
loben saxlTan axlos maRaziaSi. esaa: puri, Saqari, karaqi, asanTi da sxv. 

 xangrZlivi moxmarebis saqonlis SeZena moiTxovs did gansjasa da 
dafiqrebas. mas yoveldRiurad ar yiduloben. yidvisas mniSvneloba eni-
Weba produqciis sxvadasxva saxeobis, mwarmoeblis, fasebis Sedarebas. aseT 
saqo nels ganekuTvneba televizori, macivari, sarecxi manqana, avtomobili, 
tansac-meli, aveji da sxva. maTi SeZenisas didi mniSvneloba eniWeba informa-
ciis miRebas sxvadasxva saSualebidan, maT Soris, reklamidan, megobrebidan,  
rasac bolo dros marketingSi ewodeba WOM (word of mouse – pirdapiri sityva). 
rogorc marketologebi Tvlian, gayidvebis 2/3 xdeba swored WOM- is meSveo-
biT.

produqti Sedgeba xelSesaxebi da xelSeuxebeli Semadgenlebisagan.
xelSesaxebi (konkretuli) Semadgenlebia zoma, feri, SefuTva, gemo, sa-

momxmareblo Tvisebebi da sxva fizikuri Tvisebebi. 
xelSeuxebeli (abstraqtuli) Semadgenlebia stili, xarisxi, imiji (saxe), 

prestiJi, savaWro niSani, garantiebi da sxv.
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sasaqonlo niSani

produqcias unda gaaCndes ganmasxvavebeli sasaqonlo niSani.
sasaqonlo  niSani aris nebismieri saxeli, termini, dizaini, simbolo 

an sxva raime niSani (xmovani Tu feri) romelic axdens mocemuli saqonlis, 
momsaxurebis, organizaciis identificirebas bazarze. 

 rodesac xdeba sasaqonlo niSnis saxelmwifo registracia da mas icavs ka-
noni, sasaqonlo niSani xdeba savaWro niSani.

 savaWro simbolos logotipi ewodeba. 
savaWro niSani araa ubralo simboloebis erToblioba. mas gaaCnia Rire-

buleba, romelic xSirad aRemateba mis materialurad gamoxatul faseulobas 
(ix. logoebi fotoze da semiotikis Sesaxeb ix. 1 TavSi).  

saqonlis momxmarebelTan komunikaciis mniSvnelovani saSualebaa Se-
fuTva. momxmarebels Tanamedrove maRaziaSi,  gansakuTrebiT supermarketSi, 
rTuli ar Cevanis gakeTeba uwevs, radgan pirispir aRmoCndeba mravali saqon-
lis winaSe. am SemTxvevaSi SefuTvas aqvs ganmsazRvreli mniSvneloba. rodesac 
SefuTva muSaobs reklamasTan erTad, es aZlierebs myidvelze zemoqmedebas. 
yidvis gadawyvetilebaze, agreTve, gavlenas axdens is, Tu rogoraa saqoneli 
ganlagebuli maRaziis Taroebze. SefuTva aris mudmivi komunikatori. Se-
fuTva, romelic Sesrulebulia koloritul ferebSi, mimzidvelia, funqci-
uria, avsebs sareklamo mowodebas da efeqturad miaqvs momxmareblamde sare-
klamo mimarTvebi, xels uwyobs saqonlis gasaRebas.

yovel produqts arsebobis periodSi gaaCnia oTxi stadia, romelic 1965 
wels Teodor levitma gansazRvra. esaa saqonlis sasicocxlo ciklis cneba:    
dabadeba, ganviTareba, simwife da dacema. yovel stadiaze saWiroa garkveuli 
marketinguli da sareklamo strategiebis gatareba.

dabadeba –  rodesac saqoneli gamodis bazarze. es stadia xasiaTdeba didi 
saproeqto da sawarmoo xarjebiT, gayidvebis dabali doniT da SezRuduli 
realizaciiT. am etapze saWiroa didi sareklamo danaxarjebi, raTa momxmare-
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blamde mivitanoT informacia saqonlis ZiriTadi konkurentuli upirate-
sobis Sesaxeb. am etapze reklamis rols warmoadgens momxmareblis gaTvicno-
biereba, daintereseba, stimulireba sxvadasxva mastimulirebeli RonisZiebiT 
(kuponebi, samplingi da sxv.). Aamitom am etapze saWiroa informaciuli xasiaTis 
reklama. didi mniSvneloba aqvs winmswreb reklamas, romelic axali saqonlis 
bazarze gamotanamde qmnis winapirobas moTxovnilebis gasaCenad. saqonlis 
axali saxeobis damuSavebisas da bazarze gamotanisas gansakuTrebuli mniSvne-
loba aqvs, rom mwarmoebelma  gaarCios  tendencia da axireba. 

momxmareblebis moTxovnilebis trendis (dinamikis) Seswavlidan gamom-
dinare, tendenciaa xangrZlivi moTxovnilebis gaCena da is,  rom axali pro-
duqti daakmayofilebs momxmareblis momaval moTxovnilebebs da masze moTx-
ovna gagrZeldeba didi xniT. tendenciis ganWvreta da, Sesabamisad, investire-
ba strategiulad momgebiani da gamarTlebulia. Mmewarmes, romelic gauSvebs 
Sanss gamoicnos tendencia, mouwevs yovelTvis mdevris rolSi yofna da didi 
danaxarjebis gaweva win gaWrili konkurentebis dasawevad. 

magaliTi 1. firma `soni~ maRalteqnologiuri produqciis mwarmoebeli 
firmaa. misi menejeris sityvebiT, momxmarebelma xSirad arc icis, Tu ra unda. 
`mis axal saWiroebas Cven vqmniT, romelic Semdgom mkvidrdeba mis cxovre-
baSi da tendenciad iqceva~.

magaliTi 2.   IBM   & Aple Computer. 
IBM lideria mZlavri eleqtronul-gamoTvliTi teqnikis damuSavebaSi. 

man  ver gaTvala tendencia, momxmareblisadmi megobrulad ganwyobili per-
sonaluri kompiuterebis saWiroebisa da saSualeba misca Apple Computer-s  win 
gaWriliyo am bazarze gasuli saukunis 80-ian wlebSi. IBM-s  dasWirda wlebi 
da mravalmiliardiani danaxarjebi, raTa kvlav daemkvidrebina adgili am ba-
zarze (ix. `reklamis istoria,~Tavi 14)

tendenciidan gansxvavebiT,  axireba aris momxmareblis drois an raime 
droebiTi faqtoris (modis) zemoqmedebiT gaCenili  moTxovnileba, romlis ar-
sebobis xangrZlivoba gaurkvevelia. momxmareblis axirebis dakmayofilebiT 
bevri kompania gamdidrda (magaliTad, mravali kompania gadaerTo peijerebis 
–  axali kavSirgabmulobis saSualebebebis – warmoebaze, magram daCqarebulma 
teqnikurma progresma bazarze gamoiyvana fiWuri telefonebi da peijerebis 
warmoeba axirebad gadaiqca).  is kompaniebi, romlebic droulad ayvnen  axire-
bas,  swrafad gadaerTvnen sxva axirebis Ziebaze an tendenciis dakmayofile-
baze, maSinve, rogorc ki rogorc ki am axirebam iklo. yovel konkretul SemTx-
vevaSi Zneli saTqmelia, axireba male damTavrdeba, Tu igi iqceva tendenciad. 
mZlavr kompaniebs SeuZliaT uyuradRebod datovon sazogadoebis axirebebi 
da xangrZlivi marketinguli gegmis mixedviT imuSavon tendenciebze.    

sasicocxlo ciklis meore stadias warmoadgens ganviTarebis stadia. 
am etapze vaWrobis moculoba izrdeba. produqti pirvel etapze Catarebuli 
sareklamo da marketinguli RonisZiebebis Sedegad izidavs momxmareblebis 
garkveul raodenobas; myidvelebi kvlav iZenen produqts; momxmarebelTa 
wre farTovdeba – Cndeba axali momxmareblebi. axali produqtis warmateba 

Tavi 5. marketingi
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aaqtiurebs konkurentebs. isini zrdian sareklamo xarjs. am etapze saWiroa 
sareklamo danaxarjis SeTanadeba konkurentebTan, icvleba reklamis daniS-
nulebac – misi informaciuli xasiaTis nacvlad yuradReba eqceva produqciis 
imij s, rac aZlierebs emociur komunikacias momxmarebelTan.

simwifis etapze grZeldeba konkurencia, vaWrobis done nel-nela xdeba 
gajerebuli da zrda Cerdeba. gayidvebis miRweuli donis SenarCuneba  xdeba 
mopovebuli loialuri momxmareblebis xarjze. am etapze saWiroa Semaxsene-
beli, anu  mxardamWeri reklama, romelSic didi yuradReba eqceva emociur 
mimarTvebs da brendings.

dacemis etapze xdeba gayidvebis Semcireba. am SemTxvevaSi kompaniis wi-
naSe arsebobs ori gza. pirveli – axali sareklamo RonisZiebebiT Seecados 
SeaCeros gayidvebis Semcirebis procesi, an Seecados axali samomxmareblo 
Tvisebebis reklamirebiT droebiT SeaCeros gayidvebis vardna (an matebac ki). 
meore gzaa reklamis Semcireba, warmoebis nel-nela SeCereba da axali produq-
tis gamoSveba.

arsebobs e.w. afrenis strategia, romlis drosac garkveuli marketingu-
li xerxebiT miiRweva produqciis sicocxlis axali ciklis dawyeba. 

marketinguli narevis mesame elementia gasayidi adgili.

adgili (Place) (distribucia, gavrcelebis arxi) –  esaa mTeli RonisZiebebis 
erToblioba, romelic uzrunvelyofs saqonlis mitanas miznobriv momxmare-
blamde. is individebi da organizaciebi, romlebic uzrunvelyofen saqonlis 
gadaadgilebas momxmareblamde, Seadgenen ganawilebis (distribuciis) arxs. 
am arxis tipuri warmomadgenlebia sacalo da sabiTumo vaWrebi, transportis 
muSakebi, sxvadasxva Sualeduri sawyobebi da a. S. TiToeul monawiles Seu-
Zlia gavlena moaxdinos marketingis procesze da Tavad awarmoos produqtis 
reklamireba.

arsebobs distribuciis pirdapiri da iribi arxebi. pirdapiri arxia, 
rodesac mwarmoebeli pirdapir axorcielebs kontaqts momxmarebelTan Suama-

nax. 1.2. produqciis sasicocxlo cikli
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vlebis gareSe, ZiriTadad reklamis meSveobiT (ix. `reklamis istoria~, Tavi 2).
irib marketingSi produqcia nawildeba arxis meSveobiT, romelic moicavs 

erT an ramdenime Sualedur movaWres. Sualeduri movaWre monawileobs rek-
lamis dafinansebaSi. arsebobs e,w. omnibusuri reklama, rodesac ramdenime 
movaWre erToblivad ukveTavs produqciis reklamas. 

meore mniSvnelovani faqtori, ro melsac SeuZlia gavlena iqonios rekla-
maze, aris gasaRebis sxvadasxva strategiis gamoyeneba. arsebobs produqciis 
gasaRebis oro strategia – miwolis da gayvanis. 

gayvanis strategiisas mwarmoebeli reklamis meSveobiT gavlenas axdens 
uSualod momxmarebelze. mZlavri aqcenti keTdeba samomxmareblo reklamaze, 
kuponebze, ufaso nimuSebis darigebaze, sxvadasxva latareaze da a. S.  mwarmoe-
beli cdilobs Tavad `gaiyvanos~ saqoneli bazarze. am strategiisas sacalo 
vaWrebi unda uzrunvelyofdnen mxolod saqonlis ganlagebas maRaziaSi. 

miwolis strategiisas marketinguli zewola xdeba Suamavlebze (bi-
Tumad movaWreebze), romlebic yidian saqonels sacalo movaWreze, xolo es 
ukanaskneli ki yidis momxmarebelze. vaWrobis warmateba damokidebulia Sua-
mavlebis moxerxebulobaze, gaasaRon saqoneli, maT Soris, reklamis meSveobiT 
(ix. `reklamis istoria~, Tavi 2).

arxis saboloo arCeva damokidebulia bazris sasurvel dafarvaze (Cov-
erage). aq SesaZloa sami strategiis – eqskluziuri, SerCeviTi da intensiuri – 
gamoyeneba.

eqskluziuri ganawilebisas konkretul bazarze vaWrobis ufleba aqvs 
mxo lod konkretul movaWres (distributors).

SerCeviTi strategia gulisxmobs mwarmoeblisaTvis yvelaze momgebiani 
bazris SerCevas (specializirebuli maRaziebi da sxv.).

intensiuri ganawileba gulisxmobs saqonlis ganTavsebas nebismier wer-
tilSi, savaWro avtomatebis CaTvliT, raTa mTlianad moicvan bazari.

bazris dafarvaSi udidesi mniSvneloba eniWeba geografiul faqtors. mas 
SeuZlia gavlena iqonios, rogorc reklamis damzadebis SemoqmedebiT mxareze, 
ise mediasaSualebebis SerCevazec.

Tavi 5. marketingi
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marketinguli narevis Semdegi elementia fasi (Price).
faswarmoqmnaze moqmedi faqtorebia warmoebis xarjebi, produqtis mar-

ketinguli narevis Rirebuleba da mogebis sasurveli done. mniSvneloba aqvs 
konkurentebis fassac bazarze. Tu kompania daawesebs maRal fass, gayidvebis 
moculoba daiklebs, xolo Tu daadgenen dabal fasebs, maSin mogeba mcirdeba. 
optimaluri fasebis dadgena dakavSirebulia im marketinguli miznebis 
ganxorcielebasTan, romelsac isaxavs kompania.

miznebi, rogorc aRvniSneT, SeiZleba iyos 
bazris wilis gazrda, didi mogebis miReba, gay-
idvebis moculobis gazrda, saqonlis imijis 
Seqmna, socialuri amocanebis Sesruleba da 
sxv.

kompaniis xelmZRvaneloba, yvela SemTxveva-
Si, cdilobs iseTi fasi daados saqonels, rac 
dafaravs saqonlis warmoebaze gaweul xarjs da 
kompanias garkveul mogebas moutans.

faswarmoqmnis meTodebs Soris SeiZleba mov-
iyvanoT fasnamatis meTodi. esaa fasis gansaz-

Rvra (danaxarji + mogebis danamati). 
xSirad faswarmoqmnis procesi xorcieldeba investirebul kapitalze wi-

naswar dagegmili miznobrivi mogebis mixedviT. umravles SemTxvevaSi mTavari 
swored es maCvenebelia. fasebis dadgena xdeba e. w. investiciebis dabrunebis 
koeficientiT (ROI) (Return Of Investment), romelic miuTiTebs kompaniis mo-
gebis fardobas mTlian danaxarjTan.        

didi mniSvneloba aqvs fasebis mitanas momxmareblamde reklamis meSveo-
biT. arsebobs faswarmoqmnis ramdenime strategia, romelic zemoqmedebs rek-
lamis SemoqmedebiT mxareze. magaliTad, samomxmareblo fasi unda iqnes gamoy-
enebuli im SemTxvevaSi, rodesac fasi didi xnis ganmavlobaSi ar icvleba. arse-
bobs kidev fsiqologiuri faswarmoqmna, romelic gamoiyeneba momxmareblis 
azris manipulirebisaTvis (magaliTad,  99-ze damTavrebuli fasebi). gazrdili 
fasebi unda iyos gamyarebuli produqciis maRali xarisxis damamtkicebeli 
fotoebiT an kadrebiT. xolo fasebis droebiTi Semcirebisas momxmarebeli 
unda iyos informirebuli droebiT fasdaklebaze, garkveul dRes dawesebul 
fasze (`fasi mxolod dRes~) da sxv.

kidev arsebobs fasTa saxazavi, rodesac myidvels sTavazoben erTi da ima-
ve produqtis ramdenime variants. magaliTad, `riboki~ sTavazobs erTi da im-
ave dizainis models sami kategoriiT: kargi, gaumjobesebuli da saukeTeso. 
am SemTxvevaSi reklamis daniSnulebaa artikulebis iseTi demonstracia, rom 
momxmarebelma SeZlos kargad Seafasos gansxvaveba maT Soris da Tavad gaake-
Tos arCevani.

mravali momxmareblisaTvis tandemi reklama-fasi aucilebelia produq-
tis sayidlad gadawyvetilebis misaRebad.
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promouSeni (Promotion) – stimulireba marketinguli kompleqsis meoTxe 
elementia. promouSeni  emsaxureba saqonlis warmoCenas. qarTulad mis nacv-
lad xSirad gamoiyeneben stimulirebis cnebas, rac mTlad swori araa. radgan 
promouSeni (warmoCena) Tavad gulisxmobs vaWrobis stimulirebas,  romelic, 
Tavis mxriv, moicavs reklamas, sazogadoebasTan urTierTobis RonisZiebebs, 
personalur gayidvebs, pirdapir marketings, vaWrobis stimulirebas, sa-
vaWro wertilebis gaformebas. yvela zemoCaTvlili faqtori momxmarebel-
Tan komunikaciis saSualebaa da maT ganmsazRvreli roli aqvT mTel marketin-
gul procesSi. maT Soris ki umniSvnelovanesia reklama.

Tavi 5. marketingi



Tavi 6                 

 ra aris reklama?

 reklamis standartuli ganmarteba Seicavs eqvs komponents:
1. reklama –  esaa  komunikaciis materialurad anazRaurebuli forma;
2. reklamaSi motanil informaciaSi identificirebulia sponsoris vina-

oba;
3. reklama cdilobs zegavlena moaxdinos momxmarebelze, aiZulos igi 

ganaxorcielos garkveuli qmedeba (SeiZinos saqoneli);
4. sareklamo mimarTva ganTavsebuli unda iyos masobrivi informaciis ama 

Tu im saSualebaSi; 
5. reklamam unda miaRwios potenciuri momxmareblis maqsimalur audito-

riamde;
6. reklama warmoadgens masobrivi komunikaciis erT-erT formas, amitom 

igi arapersonificirebulia.
aris SemTxvevebi, rodesac am ganmartebidan ramdenime ar figurirebs re-

klamaSi, magaliTad, socialur reklamaSi.  igi xSirad mzaddeba ufasod da ase-
ve ufasod vrceldeba.

arsebobs reklamis gamartivebuli ganmartebebic, romlebic gamoxataven 
mis ZiriTad arss. magaliTad, reklama aris komunikacia mwarmoebelsa da 
momxmarebels Soris. xolo devid o’hilvim aRniSna, rom `reklama esaa darw-
munebis xelovneba~. 

yvela Cvengans yoveldRiurad uwevs mravali reklamis naxva, anu rogorc 
specialistebi ityvian, Cven ganvicdiT ganuwyvetel sareklamo dasxivebas 
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Sin da gareT, radios, televiziis meSveobiT, transportSi, supermarketebSi, 
bazrobebze, quCaSi da yvelgan, TviT tualetebSic ki. marketologebis gamokv-
levebiT, amerikeli momxmarebeli dReSi 1500 sareklamo dasxivebas iRebs, mag-
ram maTi umravlesoba Cven ar gvamaxsovrdeba, nawils yuradRebas vaqcevT da 
vimaxsovrebT drois garkveul periodSi, xolo erTeulebi didi xniT rCeba 
Cvens cnobierebaSi. isini grandiozuli reklamebi arian.

ra aris grandiozuli  reklama? reklama, romelsac moaqvs garkveuli 
komerciuli Setyobineba, izidavs momxmareblis yuradRebas, xels uwyobs pro-
duqciis gasaRebas da  didi  xniT amaxsovrdeba momxmarebels. grandiozulma 
reklamam unda gauZlos dros. magaliTad, aTeuli wlis ganmavlobaSi muSaobs 
`marlboros~ kovbois saxe momxmarebelze da misi meSveobiT `marlboro~ dRe-
sac yvelaze kargad iyideba msoflioSi; aseve, aTeuli wlebi  SemorCa `folk-
svagenis~ xoWos reklama; 70 welze metia sareklamo bazarze popularulia 
beti krokeris ararsebuli personaJis saxe; 60-iani wlebidan arTobs bavSvebs 
ronald mak donaldsis mxiaruli gmiri. 

 imisaTvis rom mayurebels kargad daamaxsovrdes reklama, grandiozul 
reklamaSi gamoiyeneba mravali  SemoqmedebiTi xerxi: iumori, seqsualuri mo-
tivebi, sazogadoebisTvis cnobili pirovnebebi (`selebriTi~), cxovelebi 
an gamogonili personaJebi, aseve animaciuri personaJebi (magaliTebi ix. 
danarTSi).

 imis gansasazRvrad, rom reklamam efeqturad miaRwios miznobriv audi-
toriamde, gaCnda aperturis cneba. 

apertura aris reklamis ganTavseba miznobrivi auditoriisaTvis aR-
saqmelad optimalur dros, optimalur mediasaSualebaSi maqsimaluri 
efeqtis misaRwevad.

 aperturis termini 1984 wels `makintoSis~ sareklamo rgolis –  `1984~ – 
gaSvebis Semdeg gaCnda. amerikuli fexburTis finaluri matCis Sesvenebisas, 
rodesac televizors miyuradebuli iyo mayurebelTa maqsimaluri raodeno-
ba, reklamam miaRwia miznobriv momxmarebels eTerSi mxolod erTi gaSvebiT. 
Sedegad, gaiyida kompiuterebis mosalodnelze gacilebiT meti raodenoba.

sami veSapi, romelzedac dgas grandiozuli reklama

ra xdis reklamas grandiozuls?                                          
ratom xdeba reklama klasika? 
rogor CaibeWdeba reklama momxmareblis SemecnebaSi? 
ratom grZeldeba zogi sareklamo kampania wlebis ganmavlobaSi? zogi ki 

male qreba?
zemoT CamoTvlilia saSualebebi, romlebic xels uwyoben am SekiTxvebze 

pasuxis gacemas, magram grandiozuli reklamis Sesaqmnelad yvela faqtori 
erTiandeba sam ZiriTad kategoriad – strategia, SemoqmedebiTi sawyisi da 
Sesrulebis kultura.

Tavi 6. ra aris reklama?
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1. strategia,  anu  ra ginda rom   Tqva? yoveli grandiozuli reklama unda 
iyos strategiulad JReradi. anu is unda iyos orientirebuli sruliad gark-
veul auditoriaze, emsaxurebodes specifikur miznebs, unda emyarebodes geni-
alur ideas! exebodes momxmareblis mniSvnelovan interesebs da ganTavsebuli 
iyos mediis im saSualebaSi, romelic yvelaze efeqturia am auditoriasTan sa-
saubrod. reklamis warmatebis sazomia, Tu ramdenad efeqturad aRwevs reklama 
dasaxul miznebs: iqneba es gayidvebis gazrda, reklamis Sinaarsis damaxsovreba, 
Tu momxmareblebis damokidebulebis Secvla reklamirebul  produqtze. 

swori strategiis gareSe reklama ver axdens zemoqmedebas momxmarebelze. 
2. SemoqmedebiTi sawyisi, anu  rogor unda Tqva? (taqtika)  esaa cen-

traluri idea imisa, ra gziT unda miipyros reklamam Tqveni yuradReba da dar-
Ces momxmareblis mexsierebaSi. ra xerxebs gamoiyeneb, anu rogor miitan sare-
klamo mimarTvas miznobriv auditoriamde aranakleb mniSvnelovania, vidre is,  
rac unda Tqva.

3. Sesrulebis kultura – grandiozuli reklamis  mesame mniSvnelovani 
komponentia. ra gind kargi idea edos safuZvlad reklamas, is ver gaxdeba gran-
diozuli cudad Sesrulebis SemTxvevaSi. 

samive komponentis sworad gamoyenebisas viRebT karg reklamas.
maRalmxatvrulad Sesrulebuli reklama, romelsac bevri prizi aqvs mi-

Rebuli sareklamo festivalebze, xSirad aRmoCndeba absoluturad umoqmedo, 
radganac xels ar uwyobs produqtis gayidvebis zrdas, rac reklamis ZiriTadi 

daniSnulebaa. xSirad vawydebiT e.w. `SemoqmedebiT 
vampirizms~, anu movlenas, rodesac kargi reklama 
Crdilavs reklamirebul produqts da mayurebels 
axsovs reklama, oRond ar axsovs, Tu risi reklama 
iyo. mogvyavs erTi magaliTi: 1944 wels erT-erTma 
firmam daiTanxma amerikis prezidentis meuRle 
eleonor ruzvelti monawileoba mieRo margari-
nis reklamaSi. reklama gavida amerikis radioTi da 
daibeWda presaSi. momxmarebels daamaxsovrda im 
droisaTvis amerikis yvelaze popularuli adamia-
nis monawileoba reklamaSi, magram gamokiTxulTa 
umravlesobam ver gaixsena, Tu ras ukeTebda rekla-
mas amerikis pirveli ledi.      

reklamis saxeobebi
reklama iyofa Semdeg saxeobebad: 
savaWro niSnis reklama – esaa  savaWro niSnis,  anu qveynis masStabiT 

samom xmareblo reklama. misi mizania Seqmnas savaWro niSnis sayovelTao, gan-
masxvavebeli, dasamaxsovrebeli saxe;

savaWro-sacalo reklama – wina reklamisgan gansxvavebiT, es reklama 
fokusirdeba lokalur savaWro wertilze, sadac iyideba mravali saxeobis 
saqoneli. reklama cdilobs Seqmnas produqtis kargad gamorCeuli saxe da 
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miizidos myidveli adgilamde. am saxis reklamaSi aqcenti gadatanilia fasze, 
gasayi di adgilis mdebareobaze, samuSao saaTebze da a. S.;

politikuri reklama – gamoiyeneba eleqtoratze zemoqmedebisaTvis. po-
litikuri reklamis magaliTebi Cven ganvixileT jon bartonis, roser rivzis 
da sxvebis magaliTebiT, rodesac sazogadoeba aRSfoTebuli iyo imiT, rom 
prezidentebis sareklamo kampania SeuZlebelia awarmoo, rogorc  Zexvis rek-
lamis kampania;

sacnobaro reklama – is saWiroa, raTa momxmarebelma gaigos, sad SeiZle-
ba garkveuli momsaxurebis miReba, an garkveuli produqciis SeZena.sacnobaro 
reklamaSi Sedis nairgvari cnobarebi, biznesmegzurebi. msoflioSi yvelaze 
gavrcelebulia YyviTeli furclebi, internet-saitebi;

reklama ukukavSiriT – mowodebulia vaWrobis stimulirebisaTvis. esaa 
kuponebi, safosto gzavnilebi, satelefono SeTavazeba;  

biznes reklama (Business to Business) – is moicavs Setyobinebebs sxvadasxva 
sacalo da sabiTumo movaWreebisadmi, sxvadasxva profesiis adamianebisadmi. 
es reklama, umeteswilad, Tavsdeba profesionalur periodikaSi biznespu-
blikaciebis saxiT;

korporaciuli reklama (institucionaluri reklama) – firmis cnobado-
bis da imijis Sesaqmneli reklama, romelic miznad isaxavs sazogadoebis yurad-
Rebis mipyrobas organizaciisadmi;

sazogadoebrivi anu socialuri reklama – propagandas uwevs raime da-
debiT, pozitiur sazogadoebriv Rirebulebebs;

reklamis roli

reklamas aqvs sxvadasxva roli – marketinguli, komunikaciuri, ekono-
mikuri, socialuri.

marketinguli roli – konkretuli myidvelebi, romlebzedac mwarmoe-
beli kompania mimarTavs sareklamo RonisZiebebs, qmnian miznobriv bazars. 
marketingis instrumentebi moicavs marketinguli kompleqsis oTxive Semad-
genels: produqts, fass, distribucias da stimulirebas. es TiToeuli Semad-
genelic, Tavis mxriv, Sedgeba rigi elementebisgan.

komunikaciuri roli – reklama gadascems marketinguli informaciis 
sxvada sxva tips, raTa daamyaros kavSiri, komunikacia  mwarmoebelsa da myid-

Tavi 6. ra aris reklama?
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vels Soris. reklamas moaqvs ara marto informacia warmoebul produqciaze, 
aramed cdilobs am produqtis transformirebas garkveul saxemde momxmareb-
lis SemecnebaSi, raTa daimkvidros adgili mis mexsierebaSi. 

ekonimikuri roli – reklama uzrunvelyofs informacias, romelic ex-
mareba harmoniis damyarebas gamyidvelsa da myidvels Soris, astimulirebs 
vaWrobas da  aviTarebs ekonomikas.

socialuri roli – reklama asrulebs araerT socialur rolsac, is 
gvaswavlis rogor movixmaroT axali produqcia, Semoaqvs axali moda, axali 
tendenciebi (magaliTad, art nuvo, art deko, aerodinamikuli formebi). gan-
viTarebul sazogadoebaSi, sadac warmoeba  Warbobs moTxovnilebas, reklama 
ganic dis transformacias – is informaciis miwodebis stadiidan gadadis im 
Setyobinebebis SemuSavebaze, romlebmac unda Seqmnas moTxovnileba konkre-
tul savaWro markaze.

 SeuZlia Tu ara reklamas adamianis qcevis manipulireba? zogierTi 
mkvle vari Tvlis, rom reklamas SeuZlia ukarnaxos adamians, rogor moiqces. 
Cven gavecaniT gasuli saukunis bolos adamianis qvecnobierebaze zemoqmede-
bis mcdelobas, e.w. `25 kadris~ eqsperiments, romlis Semdeg kanonmdeblobiT 
ikrZaleba adamianis qvecnobierebaze zemoqmedeba sareklamo kampaniebSi. spe-
cialistebi miiCneven, rom xangrZliv, intensiur reklamas, e.w momxmareblis 
`dabombvas~, mediis sxvadasxva saSualebaSi SeuZlia mniSvnelovani zegavlena 
moaxdinos adamianis saqcielze.

reklamis funqcia

reklamas gaaCnia ori bazisuri funqcia – saqonlis reklama da korpora-
ciuli reklama.

saqonlis reklamas bazris stimulirebis mizniT informacia miaqvs myid-
velamde mewarmis produqciis (momsaxurebis) Sesaxeb.

korporaciuli reklama miznad isaxavs ara saqonlis, aramed misi mwarmo-
eblis reklamirebas, mwarmoebel organizaciisadmi yuradRebis mipyrobas misi 
korporaciuli imijis amaRlebis mizniT.

arsebobs pirdapiri da iribi moqmedebis reklama.
pirdapiri moqmedebis reklama orientirebulia momxmareblis swraf sa-

pasuxo reaqciaze (kuponi, taloni da a.S.).
iribi moqmedebis reklama igeba momxmareblis xangrZlivi moTxovnilebis 

gaTvaliswinebiT.
 ganasxvaveben pirvelad da arCeviT reklamas.
pirveladi reklama axorcielebs saqonlis zogad kategoriaze moTxov-

nilebis stimulirebas (rZe, xorci). magaliTad,  sareklamo kampania `sadaa Seni 
UulvaSi?~, stimulirebas ukeTebda, rZis produqtebis moxmarebas da zogadad 
ara romelime konkretuli firmis nawarms. aseve, `sankistis~ sareklamo kampania 
mimarTuli iyo amerikel momxmarebelSi forToxlis moxmarebis gazrdisken.
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arCeviTi reklama qmnis moTxovnas konkretul produqciaze, konkretul 
savaWro niSanze.

reklamas SeuZlia Seasrulos komerciuli da arakomerciuli funqcia.
komerciulia yvela is reklama, romelic orientirebulia mogebis miRe-

baze. xolo arakomerciuli reklama subsidirdeba arakomerciuli organiza-
ciebis mier, romlebic ar arian orientirebulni mogebis miRebaze. es rekla-
mebi, rogorc wesi, mzaddeba ufasod da maT aseve ufasod, an mniSvnelovani 
fasdaklebebiT aTavseben mediis sxvadasxva saSualebaSi.

reklamis miznebi

reklamis mizania gayidos meti saqoneli da moipovos rac SeiZleba meti 
loialuri momxmarebeli 

                                      

 Cven ganvixileT sareklamo mimarTvis Seqmnis ierarqiuli modeli AIDA., 
romelze dayrdnobiTac produqtebis SeZenis zogadi modeli SesaZloa  warmo-
vidginoT Semdegi sqemis, e.w. piramidis, saxiT. 

miznobriv auditorias Tu CavTvliT 100%-ad, maTgan sareklamo mimarTvas 
acnobierebs daaxloebiT 75%; produqtiT interesdeba 50%; produqts 
upiratesobas aniWebs 35%; sacdel Sesyidvas awarmoebs  30% da ganmeorebiT 
yidulobs produqts 20-25%;

 sxvadasxva produqtis da sareklamo mimarTvisas piramidis procentuli 
Semadgenloba umniSvnelod  icvleba.

marketinguli komunikaciebis TiToeul saxeobaze Cven Semdgom dawvri-
lebiT visaubrebT. amJamad zogadi warmodgenisaTvis mokled ganvixiloT maTi 
arsi.

personaluri gayidvebi – esaa pirdapiri kontaqti myidvelTan. am tipis 
vaWrobas didi mniSvneloba aqvs im kompaniebisaTvis, romlebic awarmoeben 
iseT saqonels, romlebsac sWirdeba demonstrireba, Cveneba, ganmarteba. ar-
sebobs pirdapiri vaWrobis ramdenime saxeoba: periferiuli gasaReba – xel-
Sekrulebis gaformeba savaWro warmomadgenelTan adgilze; sacalo gasaReba 
–  Statiani gamyidvelis mier gayidvis adgilze momxmareblisaTvis daxmarebis 
gaweva; gasaReba ojaxSi – rodesac savaWro warmomadgeneli midis momxmare-

Tavi 6. ra aris reklama?
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belTan saxlSi (komivoiaJori).
vaWrobis stimulireba gulisxmobs SezRudul periodSi produqciis 

dauyovnebeli gasaRebisaTvis mimarTul RonisZiebebs. sxvagvarad rom vTqvaT, 
vaWrobis stimulireba aris damatebiTi Zalisxmeva produqtis gasayidad `pir-
dapir axla~. am meTodSi gamoiyeneba fasdaklebebi (seili), kuponebi, konkur-kuponebi, konkur-
sebi, nimuSebis darigeba, latareebi. reklama da stimulireba xSirad muSaobs 
sinergiulad, rodesac reklamas avsebs adgilebze nimuSebis darigeba (samp-
lingi).

sazogadoebasTan urTierTobebi (PR) – esaa mTeli rigi RonisZiebebisa, 
romelic mimarTulia sazogadoebis TvalSi mwarmoebeli kompaniis prestiJisa 
da popularobis zrdisaken. aq igulisxmeba statiebis gamoqveyneba mediasaSua-
lebebSi, konferenciebi, eqskursiebi sawarmoSi, Ria karis dReebi, gamofenebi, 
saqvelmoqmedo RonisZiebebi da mravali sxva. sazogadoebasTan urTierTobis 
daniSnulebaa, imoqmedos sazogadoebis farTo wreze, raTa mas Camouyalibdes 
dadebiTi Sexeduleba produqtsa da mis mwarmoebel  kompaniaze.

pirdapiri marketingis ganmartebaSi ramdenime mniSvnelovani momenti 
SeimCneva. esaa: 

1) interaqtiuli, anu pirdapiri kavSiri momxmarebelTan. 
2) pasuxis miRebis meqanizmis arseboba; 
3) nebismier adgilze organizebis saSualeba (momxmareblis saxlSi); 
4) sapasuxo reaqciis Sefaseba;
5) momxmareblis monacemTa bazebis warmoeba.
marketingis es saxe yvelaze swrafad ganviTarebadia axal saukuneSi, kav-

Sirgabmulobis, kompiuterebis ganviTarebis epoqaSi. mimarTvebi egzavnebaT 
momxmarebelTa dainteresebul jgufebs el.fostis, telemarketingis, kata-
logebis da sxva saSualebebiT. sazRvargareT mravali xelmisawvdomi wyaro 
arsebobs. sistematurad qveyndeba sxvadasxva aRweris monacemebi, romlebic 
miiReba sxvadasxva uwyebidan, bankebidan, municipaluri samsaxurebidan, super-
marketebis sakaso aparatebidan da a. S.  CvenTan am informaciis miReba Zalian 
Wirs, radgan amisaTvis aucilebelia ZviradRirebuli gamokvlevis Catareba.

 savaWro wertilebis komunikacia (Point of Sales - POS da POP - Point Of  Per-
chase) – esaa gasayid agdilebSi sakomunikacio da marketinguli informacia, 
romelic did rols TamaSobs momxmareblis arCevanze, maT Sorisaa sareklamo 
posterebi, bukletebi, vitrinebi, produqtis SefuTva da mravali sxva saSu-
aleba. rogorc gamokvlevebi aCvenebs, gayidvebis 40-70% winaswar araa dagegmi-
li da POS  masalebi did rols TamaSobs myidvelis saboloo arCevanis Camoyal-
ibebaSi. vaWrobis adgilebSi gatarebul marketingul RonisZiebebs, romlebic 
axdensproduqtis stimulirebas an  gasaRebas, ewodeba merCendaizingi (“Mer-
chant~– inglisurad vaWars niSnavs).



Tavi  7                   

sareklamo saagento

sareklamo saagento asrulebs Sua-
mavlis rols mwarmoebelsa da momxmareb-
els Soris. gasuli sami saukunis ganma-
vlobaSi sareklamo momsaxurebam mniS-
vnelovani cvlilebebi ganicada. rogorc 
aRvniSneT, pirveli sareklamo gancxadeba 
amerikaSi ganaTavsa Bbenjamin franklinma 
1704 wels Tavisive  daarsebul pirvel 
periodul gamocemaSi, gazeTSi `Boston 
News Letter~. 

sareklamo momsaxurebis pionerad 
iTvleba volni palmeri, romelmac 1840-ian wlebSi reklamis damkveTebs Ses-
Tavaza sareklamo agentis momsaxureba. kerZod, sxva dasxva gazeTTan SeTanxme-
biT  daiwyo maTSi sareklamo gancxadebebis ganTavseba sakomisio anazRaurebis 
safasurad. 1850 wlidan patenhilma daiwyo sareklamo teqstebis damzadeba 
dakveTiT. amave periodSi jorj rouelma pirvelad Seisyida gazeTebis didi 
farTi winaswar da didi SeRavaTiT. Semdgom am farTs igi yidda reklamis sx-
vadasxva damkveTze momatebul fasad. im droisaTvis mewarmeebma ar icodnen 
arc gazeTis tiraJi, arc maTSi reklamis ganTavsebis fasi. 1869 wels j. rouel-
ma ganacvifra sazogadoeba da gamosca amerikuli gazeTebis tiraJis pirveli 
katalogi, sadac miTiTebuli iyo sareklamo farTis Rirebuleba. misma wamow-
yebam didi ukmayofileba gamoiwvia sazogadoebaSi, rogorc gazeTebis mxri-
dan, romlebic ar eTanxmeboda rouels maTi tiraJis Sefasebisas, aseve sxva 
sareklamo agentebis mxridan, romlebsac es wamowyeba profesiuli saidumlos 
gayidvad miaCndaT.

 1875 wels frensis eierma daaarsa, faqtobrivad, pirveli sareklamo 
kompania Aier&Son da daawesa fiqsirebuli sakomisio gadasaxadi, romelic Sem-
deg gavrcelda mTel sareklamo biznesze. 

 1917 wels daarsda amerikis sareklamo saagentoebis asociacia da, amav-
droulad, dawesda sakomisio fasdaklebis fiqsirebuli 15%, romelic, 
faqtob rivad, dRemde moqmedebs.

 pirvel sareklamo saagentoebs (XIX saukunis bolos) mohyva mTeli rigi 
saagentoebi: J.W. Tompson, Calkins&Holden, BDO Semdgom BBDO, Lord&Tomas 
da sxvebi, romlebic damkveTebs sTavazobdnen srul sareklamo momsaxure-

 iaponuri giganturi  sareklamo 
saagento Dentsu-s Senoba
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bas – reklamis teqstis da grafikis Seqmnas, Semdgom maT presaSi ganTavsebas, 
radganac maSin jer ar iyo radio da televizia.

 im dros daarsebuli bevri sareklamo saagento dRemde SemorCa sareklamo 
bizness. marTalia, zogma Seicvala dasaxeleba, magram dRevandel maT warmate-
bas isini unda umadlodnen am saagentos damfuZneblebs, romlebmac reklamis 
xelovneba da sareklamo momsaxureba Tvisobrivad axal doneze aiyvanes. 

   dRes msoflios wamyvani saagentoebia:
1)  Yang&Rubicam;                
2)  Saatchi@Saatchi;              
3)  BBDO;                                  
4)  Ogilvi&Mather; 
5)  MacCanErickson;
6)  Bates Worldwide;
7)  J.W.Tompson;
8)  Leo Barnet
ratom mimarTaven sareklamo saagentos?
nebismieri sawarmo Tavisi pro duq  ciis  gasaRebisas aucileblad iyenebs 

reklamas, raTa Tavis pro duqciis Sesa xeb informacia miawodos momxmarebels. 
sawarmosaTvis reklama SesaZloa Seqmnas TviT sawarmos TanamSromlebma anda 
specializebulma sareklamo saagentoebma.

iSviaTia, rom Tavad sawarmos Ta nam Sromlebma SeZlon genialuri reklamis 
Seqmna, radganac aseTi reklamis Seqmnas win uZRvis seriozuli samuSaos Ses-
ruleba, romelic xelewifebaT mxolod profesionalebs. farTomasStabiani 
sareklamo kampaniis sawarmoeblad aucilebelia mewarmem mimarTos sareklamo 
saagentos.

sareklamo  saagentom  unda Seiswavlos Tu ra unda momxmarebels da Semoq-
medebiTi xerxebiT Seqmnas saqonlis dasamaxsovrebeli imiji man unda mianiWos 
damatebiTi faseuloba produqts gamoarCios konkurentebisagan da  aRZras 
saqonlis SeZenis survili, anu daamyaros komunikacia momxmarebelTan. amas-
Tan, komunikacia ufro metia, vidre mxolod informaciis miwodeba.  komunika-
cia gulisxmobs informacias plus STabeWdileba, romelic ibadeba da rCeba 
momxmareblis cnobierebaSi.

sareklamo ganyofileba Tu  sareklamo saagento? ra SemTxvevaSi 
rogor moviqceT? 

a) mcire biujetis dros mcire sawarmoebSi Tavad cdiloben reklamis 
mofiqrebas.  Tavs imtvreven ideaze, teqstze da mxolod teqnikuri realizaci-
isaTvis mimarTaven an uSualod satelevizio arxs, an sareklamo saagentos, anda 
iwveven damoukidebel reJisors, romelic uzrunvelyofs reklamis damzade-
bas. magram reklamis damzadebis garda, aranakleb mniSvnelovania mediasaSu-
alebebis sworad SerCeva reklamis gansaTavseblad, rac unda ganaxor cielos 
am saqmis specialistma.  im sawarmoebSi, romlebsac gaaCnia sakuTari sareklamo 
ganyofileba, gaCnda axali profesiebi – marketingis menejeri, reklamis mene-– marketingis menejeri, reklamis mene- marketingis menejeri, reklamis mene-
jeri, piar-menejeri; xolo did sawarmoebSi,  sadac mravali brendi iwarmoeba, 
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arian brend-menejerebi, romlebic pasuxs ageben calkeul brendebze. magram, 
rogorc praqtika gviCvenebs, srulyofili kampaniis warmoebisaTvis umjobe-
sia mivmarToT sareklamo saagentos.  

b) mZlavri firmebi da maRalxarisxovani reklamis mosurne kompaniebi, 
rogorc wesi, mimarTaven  sareklamo saagentos, radganac iq saqmes profesiona-
lebi warmarTaven, romlebic kargad erkvevian reklamis Seqmnis yvela sfero-
Si – marketingidan dawyebuli  kreativiT damTavrebuli da qmnian dauviwyar 
reklamas, romelic xels uwyobs produqciis gasaRebas. saagentos personali 
flobs reklamis Seqmnis xerxebs, icnobs sxvadasxva mediasaSualebas, axorcie-
lebs reklamebis testirebas da monitorings. 

msoflioSi miliardebi ixarjeba reklamaze. marketologebis dakvirve-
biT, yvelaze reklamirebuli saqonelia:

1) avtomobilebi;                  6) sacalo vaWroba;   
2) kvebis produqtebi;        7) Soubiznesi;   
3) restornebi;                       8) higienis saSualebebi; 
4) kavSirgabmuloba;            9) sabanko-safinanso momsaxureba; 
5) kompiuterebi;                   10) ludi.

msoflioSi reklamis yvelaze didi damkveTebia: 
Proctor&Gamble – sarecxi saSualebebis mwarmoebeli kompania, romelic                    

reklamaze xarjavs Tavisi  16-miliardiani brunvis 8 – 12 %-s. mas uwodeben re-
klamis #1 damkveTs.

General Motors – avtomobilebis warmoebis giganti; 
Philip Morris –  Tambaqos nawarmis lideri kompania;  
Walt Disney – gasarTobi biznesi;  
PepsiCo – gamagrilebeli sasmelebis kompania; 
Johnson&Johnson – higienis produqtebis kompania.

sareklamo  saagentos  (s/s)  tipebi: 
sruli momsaxurebis s/s. am tipis saagentoebi klientebs uweven  srul 

momsaxurebas, romelic gulisxmobs marketingul kvlevebs, miznobrivi audi-
toriis Seswavlas, sareklamo mimarTvis SemuSavebas,  reklamis damzadebas,  me-
direbas,  ganTavsebas   da  monitorings. TiToeuli  momsaxurebebis Sesaxeb  Cven 
qvemoT visaubrebT.

 specializebuli s/s. specializebuli saagentoebi axorcieleben mxo-
lod garkveuli saxeobis momsaxurebas. magaliTad,  WEB  dizainis saagento 
aproeqtebs internetgverdebs da ganaTavsebs maT. amasTan, is uzrunvelyofs 
reklamas internetSi;  

media saagento specializdeba reklamebis ganTavsebaze mediis sxvadasxva 
saSualebaSi.  magaliTad, TbilisSi daarsda media saagento, e.w. `media hausi~, 
romelic reklamebs ganaTavsebs sxvadasxva televiziaSi: `rusTavi-2~, `mze~, 
`saqarTvelo~ da `1 stereo~, bolo dros `media hauss~ SeuerTda `I arxic~, sxva 
arxebic, ramac gamoiwvia medirebis monopolizeba saqarTveloSi. 

Tavi 7.  sareklamo saagento
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BTL saagento amzadebs sxvadasxva saSualebebs vaWrobis stimulirebisaT-
vis: suvenirebi, beWdviTi masalebi, safirmo atributika da a. S. 

 PR saagento wavlobs sazogadoebriv azrs da amyarebs kontaqts sawarmo-
sa da sazogadoebas Soris;

 DM - pirdapiri marketingis saagento, amyarebs pirdapir kavSirs momxma-
rebelTan fostis, telefonis, kuponebis meSveobiT da awarmoebs momxmareble-
bis monacemTa bazebs;

virtualuri saagento – komunikaciebis ganviTarebis  Tanamedrove do-
neze SesaZlebeli gaxda axali tipis saagentos Seqmna, sadac kompiuterebiT da 
komunikaciis sxvadasxva saSualebiT aRWurvili TanamSromlebi saxlSi asru-
leben davalebebs. amasTan, CarTuli arian saagentos erTian qselSi, romlis 
meSveobiT cvlian informacias da ukavSirdebian erTian monacemTa bazas.

amis garda, arsebobs damoukidebeli SemoqmedebiTi studiebi da Tavisu-
fali Semomqmedebi (Freelanser), romlebic ar arian romelime saagentois TanamS-
romlebi da xelSekrulebiT asruleben sxvadasxva SekveTas.

damoukidebelma studiebma TavianTi moqnili struqturiT da Semoqmede-
biTi potencialiT didi roli Seasrules 90-ian wlebSi sareklamo biznesSi, 
(`koka-kolas~ magaliTi, rodesac niWieri Semomqmedebis momcro saagentom Cre-
ative Artists Agency-m ̀ koka-kolasTvis~ Seqmna mravali dauviwyari klipi da konku-
rencia gauwia did sareklamo gigantebs).

msoflios udidesi sareklamo saagentoebi – Leo Barnet,  BBDO, McCan Erick-
son, Bates, Yang&Rubicam, Dentsu – Tavad warmoadgenen saerTaSoriso qselebs, 
romlebsac msoflios mraval qveyanaSi aqvs sakuTari filialebi, warmomadgen-
lobebi. 

80-iani wlebis dasawyisidan reklama gascda mis mwarmoebel qveynebs – 
saqonlis eqsportma globaluri masStabi SeiZina. produqciis reklamis msof-
lio masStabiT gavrcelebis gasaadvileblad iqmneba multinacionaluri 
holdingebi: Omnicom, WPP, Interpublic, Havas, Dentsu, romlebic aerTianebs sxva-
dasxva tipis multinacionalur saagentoebs da  qselebs. holdingebSi Sedis 
umsxvilesi sareklamo qselebi, piar-saagentoebi, garereklamis damamzadebe-
li saamqroebi, vebdizainis saagentoebi, e.i. yvela saxis kompaniebi, romlebic 
saWiroa nebismieri komunikaciis Sesaqmneli samuSaos Sesasruleblad. amasTan, 
holdingSi integrirdeba didi finansebi, holdingis Sida moxmarebisaTvis icv-
leba saWiro informacia da a.S. 

rogor movZebnoT  sareklamo   saagento?
erTi meTodia, Tavad CavwvdeT sareklamo saqmianobas, moviaroT saagento-

ebi da SevarCioT sareklamo saagento piradi kontaqtis Sedegad. es araefeq-
turi xerxia. 

`reklamis istoriaSi~ Cven ganvixileT frenk perdius magaliTi, romelsac 
hqonda wiwilebis biznesi. man Tavisi biznesis ganviTarebisaTvis gadawyvita ga-
moeyenebina reklama. perdium  jer Seiswavla Tu ra aris reklama, mere moiara 
yvela saagento, kviraSi ramdenjerme ukavSirdeboda maT. Semdeg sareklamo 
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agentebi miiwvia lanCze restoranSi, maTgan gamoarCia ramdenime da, sabolood, 
didi xnis orWofobis Semdeg, airCia erT-erTi.

meore variantia, davakvirdeT satelevizio reklamebs. amovarCioT Cven 
mier mowonebuli, dasamaxsovrebeli reklamis Semqmneli saagento, gavigoT 
misi misamarTi da davukavSirdeT mas.

aseve, gavrcelebulia  informaciis  mogroveba  sxvadasxva cnobaridan. 
amerikaSi arsebobs `wiTeli wigni~ – yvela sareklamo saagentos CamonaTvali. 
masSi mocemulia 10000 sareklamo kompaniis yvelanairi monacemi. sxva qveynebSi 
ki popularulia  cnobari  `yviTeli wigni~. am wignis sxvadasxva ganyofilebaSi 
mocemulia informacia firmebis saqmianobis Sesaxeb, aqvea mocemuli misamar-
Tebi, saqmianobis saxeebi da  vebgverdebic.

 dRes  saagentos SerCevas aadvilebs  internetSi ganTavsebuli vebgverdi. 
aq mocemulia yovelgvari informacia saagentos Sesaxeb. misi istoria, mis mier 
SeTavazebuli momsaxurebis saxeebi da  adre  Seqmnili namuSevrebi, e.w. port-
folio. 

 internetidan ramdenime saagentos SerCevis Semdeg damkveTs SeuZlia moi-
wvios isini tenderSi monawileobis misaRebad da, warmodgenili samuSaoebis 
ganxilvis Sedegad, gaakeTos saboloo arCevani maTgan romelimeze.

  Tanamedrove etapze yvelaze gavrcelebuli meTodia tenderis gamocxa-
deba. gancxadeba  tenderis Sesaxeb Tavsdeba gazeTSi an internetSi,  special-
urad dawerili tenderis Catarebis pirobebi egzavneba sareklamo kompaniebs 
eleqtronuli fostis meSveobiT. mniSvnelovania tenderis moTxovnebis mka-
fiod Camoyalibeba. aq naTlad unda iyos warmodgenili moTxovnebi reklamis 
Sesasruleblad, agreTve marketinguli miznebi, sasurveli SemoqmedebiTi 
strategia da a. S.

Tavi 7.  sareklamo saagento



Tavi 8

     sareklamo saagentosa da klientis urTierToba

sareklamo saagentos SerCevisas didi mniSvneloba eniWeba am saagentos sa-
reklamo msoflmxedvelobas, an rogorc ityvian, filosofiis codnas.

sxvadasxva  saagento gansxvavebuli gziT warmarTavs sareklamo kampanias. 
magaliTisaTvis ganvixiloT msoflios mowinave saagentoebis filosofia.

Leo Barnet – leo barneti iyo axali reklamis fuZemdebeli me-20 saukunis 
50-iani wlebidan. man reklamaSi Semoitana xalxuri motivebi, Seqmna mravali 
arqetipi, romlebic dResac warmatebiTaa warmodgenili bazarze (magali-
Tebi moyvanilia danarTSi). marto M`marlboros~ kovboi rad Rirs, romllis 
wyalobiT 50-iani wlebidan dRemde yvelaze kargad iyideba Tavdapirvelad 
qalebisaTvis gankuTvnili sigareti M`marlboro~. leo barneti moazrovne da 
Semoqmedi adamiani iyo. man Camoayaliba reklamis Seqmnis mTeli rigi principe-
bi, romelic dafuZnebuli iyo mis gamocdilebasa da moRvaweobaze sareklamo 
biznesSi.  es principebi man firze Cawera1967 wlis 1 dekembers.1 misi Canaweri 
unda enaxa saagentoSi miRebul yvela axal TanamSromels, raTa am principebiT 

emuSava. 
leo barnetis mama grafiko-

si iyo da uyvarda didi fanqrebi. 
1 leo barnetis sareklamo principebis Canaweri SegiZliaT naxoT internetSi veb-

gver dze www.leobarnet.com 
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umcrosi barnetic yovelTvis did dros uTmobda fanqrebis gaTlas, rogorc 
TviTon ambobda, am procesis dros igi mTlianad iyo Cafluli reklamis ideis 
damuSavebaSi. aRsaniSnavia, rom leo barnetma saagento gaxsna amerikis didi 
depresiis wlebSi. mis ofisSi yovelTvis idga vaSlebiT savse langari, romli-
Tac umaspinZldebodnen klientebs. im gaWirvebul 
dros kritikosebi xumrobdnen, rom leos saagento 
male gakotrdeba da mas mouwevs vaSlebis gayidva 
medison aveniuze. magram ar gamarTlda maTi mware 
xumroba, barnetis saagento ara marto gadarCa, ara-
med erT-erTi wamyvani saagento gaxda mTel msof-
lioSi. leom mamis xaTriT daamzadebina mozrdili 
fanqrebi `ALFA 245~, romliTac unda emuSava misi 
saagentos TanamSromlebs. barnetis filosofia iyo 
e.w. produqtis Sinagani bibliis moZebna da momxma-
reblamde mitana.

 leo barnetis saagentos logos warmoadgens varskvlavebiani cisken aRm-
arTuli xeli (ix.zemoT), romelsac aqvs minaweri: `rodesac miiltvi varskv-
lavebisken, SesaZloa verc erTs ver miswvde, magram xelebze talaxi ar mo-
gecxeba~.

Ogilvy & Mather – `Cven ar vmuSaobT  CvenTvis, arc kompaniisaTvis, arc kli-
entisaTvis, Cven vmuSaobT savaWro niSnisTvis. Cven vmuSaobT klientTan erTad  
rogorc savaWro niSnebis erTiani gundi. Cven upiratesobas vaniWebT codnis 
disciplinas – uvicobis anarqias. momxmarebeli Wkuasusti araa. mis survilebs  
unda sce pativi~.  o’hilvis  es azrebi dResac saagentos filosofias warmo-
adgens.

Doil, Dain, Bernbach – reklamis erT-erTma mamamTavarma bil bernbax-
ma  Camoayaliba  brendis Seqmnis filosofia, romelsac ewodeba `totaluri 
brendingi~. am Teoriis mixedviT, `Tanamedrove garemoSi brendis Seqmnis da 
movlis procesSi unda iyos CarTuli tvinis marcxena naxevarsferos logika-
ze damyarebuli azrovneba da marjvena naxevarsferos  SemoqmedebiTi poten-
ciali. bernbaxma mravali genialuri reklama dagvitova. mis `folksvagenis~ 
reklamis Sesaxeb  devid o’hilvim Tqva: `CemTvis rom SeeTavazebinaT, reklama 
gamekeTebina avtomobilze, romelic orTopediul fexsacmels ufro waagavs, 
me uars vityodi. man ki SeZlo amisgan genialuri reklamis Seqmna~.

BBDO  – is apologetia imgvari reklamisa, romelic exeba adamianebis  emo-
ciebs. `reklamaSi unda iyos drama an komedia, an raime iseTi rac daamyarebs 
emociur kontaqts mayurebelTan~. am saagentos TiToeuli klipi xelovnebis 
namdvili nimuSia.

McCan-Erickson – misi filosofia isaa, rom `savaWro niSans unda gaaCndes 
individualoba, rogorc adamianebs. savaWro niSani unda viTardebodes da icv-
lebodes cxovrebasTan erTad. meore mxriv, ganviTarebasTan erTad, is Zalian 
ar unda daSordes im warmodgenas,  romelic ukve Seqmnilia mis Sesaxeb~.

Tavi 8.  sareklamo saagentosa da klientis urTierToba
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Chiat Day – virtualuri sareklamo  saagentoa, romelic Tavdapirvelad 

Seiqmna qaRaldebis raodenobis Semcirebis da samuSao drois racionalurad 
gamoyenebis mizniT.  TanamSromlebi aRWurvili iyvnen saTanado teqnikiT, 
muSaobdnen saxlebSi da erTmaneTs ekontaqtebodnen kompiuteruli qselis 
meSveobiT. SemoqmedebiTi strategia absoluturad ganTavisuflebuli iyo 
yovelgvari pirobiTobisagan. saagentoSi mowveuli iyvnen axalgazrda Semoq-
medebi, romlebmac mravali dauviwyari reklama Seqmnes (Nike, Energizer). fotoze 
warmodgenilia saagentos Senoba kaliforniaSi. Senobis win frialebda meko-
breebis droSa. jei Ciats miaCnda, rom saagento unda yofiliyo mcire, mobilu-
ri da manevris unariani, rogoric iyo mekobreTa gemebi. amitomac am sareklamo 
saagentos damfuZnebels jei Ciats `meoce saukunis mekobre~ uwodes.

          
sareklamo saagentoebi sazRvargareT   

 sazRvargareT  didi sareklamo saagentoebi warmoadgenen saaqcio sazo-
gadoebebs, romelTac saTaveSi udgas aqcionerebis mier arCeuli direqtorTa 
sabWo, prezidentis xelmZRvanelobiT.                                               

vice-prezidentebs eqvemdebareba mTeli rigi qvedanayofebi, romelTa ra-
odenoba da Semadgenloba icvleba saagentos sididis da funqciebis mixedviT. 
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sareklamo saagentoebi saqarTveloSi   

saqarTveloSi sareklamo saagentoebi arian ZiriTadad SezRuduli pasux-
ismgeblobis organizaciuli formiT, romelsac xelmZRvanelobs mepatrone-
prezidenti. struqtura aqac sxvadasxvaa da icvleba imis mixedviT, Tu ra 

momsaxurebas eweva esa Tu is saagento. qvemoT mogvyavs sruli momsax-

urebis  sareklamo saagentos struqtura:
sareklamo saagentoSi ZiriTadi qvedanayofebia: medirebis, SemoqmedebiTi 

(kreatiuli), beWdvis da finansuri ganyofilebebi. sxvadasxva saagentoSi, maTi 
specifikis da sididis mixedviT, qvedanayofebis struqtura gansxvavebulia. 

media-menejeri xelmZRvanelobs mediis saSualebebis SerCevas damkveTis 
miznobrivi auditoriisaTvis. adgens mediagegmebs, aTavsebs arCeul mediasaSu-
alebebSi da arxebze. amavdroulad, warmarTavs sareklamo agentebis muSaobas.

kreativ-menejeri uzrunvelyofs video-kompiuteruli klipebis damzade-
bas, gadaRebas, montaJs, gaxmovanebas. 

beWdvis menejeri dizainerebTan erTad adgens sabeWdi reklamebis dizain-
makets da uzrunvelyofs maT beWd-
vas. 

saagentos finansebs warmarTavs 
finansuri menejeri direqtoris 
xelmZRvanelobiT, romlis daqvem-
debarebaSi Sedis sameurneo depar-
tamenti.

ofisis muSaobas warmarTavs 
ofismenejeri, romelic sxvadasxva 
saagentoSi sxvadasxva funqcias as-
rulebs.

damkveTisa da saagentos urT-
ierToba sqematurad mocemulia 

Tavi 8.  sareklamo saagentosa da klientis urTierToba

saagentos  tipuri struqtura saqarTveloSi
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amave Tavis bolos. sxvadasxva etapze Sesasrulebel samuSaoebze dawvrilebiT 
moTxrobili iqneba wignis momdevno TavebSi.

saagentoebSi klientebTan urTierTobas warmarTaven direqtorebi, rom-
lebic molaparakebebs, saWiroebis SemTxvevaSi, awarmoeben sxvadasxva qvedana-
yofis menejerebTan erTad.

garkveuli sakiTxebis dazustebis Semdeg dgeba winaswarganzraxvis xel-
Sekruleba, romelSic miTiTebulia, Tu ras avalebs  damkveTi Semsrulebels. 
praqtikulad, es dokumenti oficialurad arc ki formdeba, xdeba winaswar 
sityvieri molaparakeba. am molaparakebis Sedegebis dazustebis Semdeg dam-
kveTsa da Semsrulebels Soris ideba xelSekruleba, anu kontraqti. arsebobs 
kontraqtis sxvadasxva saxeoba. sareklamo saqmianobis Taviseburebidan gamom-
dinare, sareklamo xelSekrulebis pirobebs mniSvnelovanwilad ganapirobebs 
sareklamo saagentosa da telekompaniebs Soris dadebuli xelSekruleba.

kontraqtis dadebis Semdeg iwyeba SekveTaze muSaoba.
yovel SekveTaze gamoiyofa pasuxismgebeli piri, e.w. brendmenejeri, ro-

melic pasuxs agebs samuSaoTa mimdinareobasa da koordinaciaze. marketolo-
gebma kargad unda Seiswavlon damkveTis saqmianoba, Seagrovon yvelanairi in-
formacia mis produqciaze (asortimenti, SefuTva, miznobrivi momxmarebeli 
da sxva).

medirebis ganyofilebaSi xdeba mediasaSualebebis Seswavla da dagegmva, 

mediakonsultaciebi,  marketinguli komunikaciebis gegmis Sedgena. 
kreativ-menejeri amzadebs reklamas. videoreklamis damzadebisas muSav-

deba scenari, kreativi, xorcieldeba testireba da  SerCeuli varianti wared-
gineba (prezentacia) damkveTs. SeTanxmebis Semdeg iwyeba reklamis damzadebis 
procesi – gadaReba, kompiuteruli grafikis momzadeba, Semdgom – montaJi,  
gaxmovaneba da reklamis saboloo gaformeba.

bolo etapze reklama waredgineba damkveTs. didi firmebi, romlebic re-
klamaSi did Tanxas xarjaven, ganTavsebamde axdenen damzadebuli reklamis 
testirebas da, saWiroebis SemTxevaSi, masSi SeqvT Sesworeba. amis Semdeg ki 
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reklama mzadaa mediasaSualebaSi gansaTavseblad. is gadaecema medirebis ga-
nyofilebas, romelic damuSavebuli mediagegmis mixedviT aTavsebs reklamas 
mediasaSualebaSi.

didi firmebis SekveTebis Sesrulebisas xdeba samuSaoTa gadanawileba. 
sareklamo saagento iRebs SekveTas,  gegmavs sareklamo kampanias, axor-

cielebs marketingul gamokvlevas, qmnis reklamis scenars, aTanxmebs damkveT-
Tan da Semdeg gadascems reklamis scenars e.w.   prodaqSen (SemoqmedebiT-sa-
warmoo) studias, romelic iRebs klips. is iwvevs reJisors, gadamReb jgufs, 
arCevs msaxiobebs (kastingi) da TiToeul etaps aTanxmebs sareklamo saagen-
tosTan. xSir SemTxvevaSi videomasalebis gadaRebis mere, prodaqSen studia 
am masalebs gadascems postprodaqSen studias, romelic asrulebs samon-
taJo samuSaoebs, axmovanebs da amTavrebs films. magram xSirad postprodaq-
Sen studia gadascems damontaJebul masalas postpostprodaqSen studias, 
romelsac aqvs mZlavri kompiuteruli teqnika da romelic gadaRebul films 
kompiuteruli grafikiT aformebs, adebs titrebs. 

integrirebuli marketinguli komunikaciebi klientebs sTavazobs pro-
duqciis warmoCenis nairgvar saSualebas: reklamas, savaWro prezentaciebs, 
gamofenebSi monawileobas, SefuTvas, suvenirebs,  broSurebs,  ATL/BTL momsax-

urebas da dgeba erTiani, droSi gawerili gegma-grafiki, romelSidac warmoCe-
nis sxvadasxva saSualeba enacvleba da  avsebs erTmaneTs.

rogorc adre aRvniSneT, arsebobs reklamis sxvadasxva saxeoba. ras uwo-
deben  ATL/BTL reklamas?  

erTxel, P&G, reklamis udidesi damkveTi msoflioSi, sareklamo saagen-
tos warmomadgenlebTan erTad  gegmavda sareklamo kampanias. kompaniis mene-
jerma ganixila satelevizio reklama, garereklama, reklama presaSi, radiore-
klama. man gausva xazi da daajama Tanxebi. mere gaaxsendaT sazogadoebasTan ur-
TierTobis RonisZiebebi, merCendaizingi, vaWrobis stimulireba, interneti, 
suvenirebi, romlebic xazs qvemoT miaweres Tavdapirvel sias. ai, amas Semdeg 
Semovida terminebi – xazs zemoT (Above The Line) da xazs qvemoT (Below The Line), 
romlebic aRniSnaven ATL reklamis ZiriTad saxeobebs (satelevizio reklamas, 

Tavi 8.  sareklamo saagentosa da klientis urTierToba
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radio- da garereklamas, reklamas presaSi) da 
meore BTL-s damxmare saxeobebs, rogoricaa:  
piari, pirdapiri marketingi, internetreklama, 
merCendaizingi, vaWrobis stimulireba da sxv.  

meoce saukunis 80-ian wlebamde pro-
duqciis stimulirebis ZiriTadi saSualeba 
(90%-mde) iyo  reklama. xolo 90-ian wlebSi, 
integrirebuli marketinguli komunikaciebis 
epoqaSi, reklamis wili davida 25 - 30%-mde, sam-
agierod, moimata  BTL reklamis xvedriTma wilma. 

sareklamo saagentoebis momsaxurebis anazRaureba

sareklamo saagentos samuSaos anazRaureba mTel msoflioSi xdeba sare-
klamo kampaniis Rirebulebis garkveuli %-is gadaxdiT. msoflioSi miRebulia  
sareklamo saagentos anazRaureba sareklamo kampaniis Rirebulebis  15%, ro-
melic dadginda jer kidev 1917 wels. amis garda, arsebobs gadaxda cvalebadi 
%-iT. mcire sawarmoebis sareklamo kampaniis warmoebisas sareklamo saagento-
ebs dadgenili fiqsirebuli 15% ar hyofniT da gadaxda xdeba cvalebadi %-iT, 
an sahonoraro anazRaurebiT.

CvenTan satelevizio arxebs sareklamo saagentoebisTvis dawesebuli aqvT 
10%-iani SeRavaTi. xolo damkveTebs aZleven damatebiT SeRavaTebs gansaTavse-
beli reklamis moculobidan gamomdinare. reklamis SeqmnisaTvis klientsa da 
saagentos Soris mimdinareobs molaparakebebi, sadac raime dadgenili wesebi 
ar moqmedebs. safasuris gadaxda xdeba urTierTSeTanxmebis safuZvelze.

XXI saukunis dasawyisSi globaluri mediaqselebis moqmedebis pirobebSi 
sareklamo Semosavlebis mxriv liderobs niu-iorki da tokio. sxva msxvili 
centrebi ganTavsebulia londonSi, parizSi, Cikagosa da los-anJelesSi. 



51

sqema – sareklamo saagentos da klientis urTierToba sqematurad (marcxniv – klientis 

moqmedebis Tanamimdevroba, marjvniv – sareklamo saagentos moqmedebebis mimdevroba)

  
Tavi 8.  sareklamo saagentosa da klientis urTierToba



Tavi 9                

momxmarebeli

adamiani da ganwyoba 

dimitri uznaZis `ganwyobis Teoria~ da reklama

adamiani aris cocxali organizmi, romelsac gaaCnia istoria!
adamiani cxovrobs urTierTdakavSirebul sistemaSi: garemo  – organizmi  

– subieqti;
organizmi garemoSi moqmedebs, rogorc mTliani erTeuli. am moqmedebas 

aqvs mizanSewonili xasiaTi, romelic mas Tavisi moTxovnilebebis dakmayofi-
lebis da garemosTan ukeT Seguebis saSualebas aZlevs.

sxeulis aRnagobas,  garegnobas habitusi ewodeba.
organizmis anatomiur, fiziologiur, bioqimiur, evoluciur Tavise-

burebaTa erTobliobas  konstitucia ewodeba.
arsebobs konstituciis 3 tipi:  1) asTenikuri;   

2) aTleturi; 3) piknikuri.
1) asTenikuri: gamxdari, fermkrTali, mogrZo 

saxe, viwro mxarbeWi da grZeli kidurebi.
2) aTleturi: mZlavri Tavi, ganieri mxrebi, 

farTo gulmkerdi, aTleturi aRnagoba.
3) piknikuri: mrgvali saxe, didi Tavi; mokle 

kiseri, didi muceli, simsuqnis tendencia. 
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centr. nervuli 
sistema

tvini

periferiuli
nervuli 
sistema

periferiuli
nervi

zurgis tvini

organizmis aRnagoba

organizmi Sedgeba  urTierTdakavSirebuli sami sistemisagan: 
1) Sinagani sekreciis sistema, romelic Sedgeba  sisxlZarRvebis da lim-

furi sistemisgan;  2) nervuli sistema, romelic  Sedgeba ori tipis nervebisa-
gan: aferentuli, anu receptoruli (zeaRmavali, romelic garemo gaRizia-
nebis impulsebs gadascems receptorebidan Tavis tvinisken) da eferentuli, 
anu motoruli (romelic tvinidan impulsebs gadascems kunTebisaken); 3) Tavis 
tvini. is Sedgeba 3 nawilisagan: a)zurgis tvini, romelic  xerxemalSia ganlage-
buli, b) mogrZo tvini xerxemlidan Tavis qalaSi Semavali nervebisgan Sedgeba,  
g) Tavis tvini, romelic Sedgeba:  TeTri nivTierebisa da  ruxi nivTierebis-
gan. TeTri nivTiereba Tavis tvinis SigniTaa moTavsebuli, romelsac garedan 
akravs ruxi nivTiereba. rux  nivTierebaSi momdinareobs ZiriTadi azrobrivi 
procesebi, xolo TeTr nivTierebaSi mimdinareobs qvecnobieri procesebi.

nervuli sistemis ZiriTadi erTeuli – neironi, iRebs, amuSavebs da ga-
dascems informacias sxva neironebs, jirkvlebsa da kunTebs. neironebi ga-
dascemen informacias dendritebidan, ujredis sxeulis (soma) gavliT, aqsonis 
gaswvriv  terminaluri balTisaken. sensoruli neironebi iReben informacias 
specializebuli receptoruli ujredebidan (kani, Tvali, yuri,gemo) da agzav-
nian mas cns-ken. motoruli neironebi agzavnian informacias cns-dan kunTe-
bisa da jirkvlebisaken. interneironebi gadascemen informacias sensoruli 
neironebidan sxva motorul an interneironebs. 

Tavis tvinSi 200-ze meti sxvadasxva saxis neironia napovni, magram yvelas 
aqvs saerTo ZiriTadi struqtura (ix.naxati Semdeg gverdze). 

adamianis Tavis tvinSi neironTa raodenoba 500 miliardsa da 1 trilions 
Soris meryeobs.

Tavi 9.  momxmarebeli. adamiani da ganwyoba
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neironTa ZiriTadi tipebia: sensoruli, motoruli da interneironebi. 
Tavis tvinis neironTa umravlesoba interneironia, romlebic garSemortymu-
lia gliuri ujredebiT. 

sensoruli neironi (e.w. aRmavali neironi) – sensoruli receptorebidan 
informacias centraluri nervuli sistemisken atarebs.

motoruli neironi (daRmavali neironi) – informacias atarebs cen-
traluri nervuli sistemidan kunTebisken da jirkvlebisken.

interneironi (mekavSire neironebi) – tvinis neironebia, romlebic in-
formacias sensorulidan, sxva inter-an motorul neironebs gadascems.

glia – aris ujredi, romelic akavSirebs neironebs da aCqarebs nervul 
gadacemas, aSorebs dazianebul da daRupul neironebs da xels uSlis sisxlSi 
arsebul toqsiur substanciebs SeaRwion tvinSi, anu glia-ujredebi sarule-
ben saswrafo daxmarebis sanitrebis rols Tavis tvinSi.

  neironebi sul an arafris kanonis Sesabamisad moqmedeben (e.w. `trigeris~ 
kanoni). amgzneb „Sesavalze~ gaCenili informacia, romelic neironSi aRwevs, 
iwvevs mis agznebas. rodesac impulsaciis jami miaRwevs gansazRvrul zRur-
bls, neironi gamoscems signals da moqmedebis potenciali igzavneba aqsonis 
gaswvriv aqsonuri daboloebisaken.

 ruxi nivTiereba Sedgeba neironebisagan, romlebsac aqvs receptorebi, 
anu aqsonebi. aqsonebi Tavdeba dendritebiT, romlebic qmnian asociaciur kav-
Sirebs Tavis tvinSi da iqmneba asociaciuri  mexsiereba. rogorc aRvniSneT, 
adamianis Tavis tvinSi 1 trilionamde neironia, romelTagan cxovrebis man-
Zilze Cven viyenebT mxolod 10 -15 %-s.

nervul sistemas aqvs difuziuri xasiaTi. Tavis tvinSi ganlagebulia 
garkveuli centrebi, romlebic adamianis garkveul qmedebebze agebs pasuxs. 
magaliTad,   marcxena naxevar sfero logikur (verbalur) azrovnebaze agebs 
pasuxs, marjvena naxevarsfero ki – emociurze.
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Tavis tvini bunebis Semoqmedis saswaulia. mas, rene dekartidan dawyebu-
li, 300 welia swavloben mecnierebi  da jer kidev bevri saidumloa masSi da-
marxuli. Tavis tvinis dazianebisas dazianebuli zonis funqcia gadanawildeba 
sxva zonebze.

organizmSi garemosTan urTierTobisas mimdinareobs ori urTierTsa-
winaaRmdego procesi:  aRgzneba  da  Sekaveba. aRgznebis procesi xasiaTdeba 
organos eleqtruli aqtivobiT, aRgznebuli  organizmi miogramaze (tvinis 
eleqtruli aqtivobis  Canaweri) mowiTalo ferisaa. xolo Sekaveba - esaa dam-
Svidebis damuxruWebis procesi, am dros eleqtruli procesebi wynardeba  
da organo molurjo-rux ferebs iRebs. moTxovnilebis gaCenisas organizmi 
aRigzneba da masSi eleqtruli procesebi aqtiurdeba. aferentuli nervebiT 
signalebi miewodeba tvins, iq xdeba garkveuli centrebis aRgznebis procesi 
da eferentuli nervebiT mmarTveli impulsebi gadaecema kunTovan sistemas, 
rac iwvevs adamianis garkveul mizanmimarTul qmedebebs. moTxovnilebis dak-
mayofilebis SemTxvevaSi Tavis tvinSi procesebi wynardeba. 

cocxali organizmis ZiriTadi damaxasiaTebelia is, rom igi garemosTan 
nivTierebaTa cvlis uwyvet urTierTobaSi imyofeba.  Tuki usulo samyaroSi 
nivTierebaTa cvla sxeulis rRvevas, kvdomas iwvevs, organul samyaroSi niv-
TierebaTa cvla sicocxlis safuZvelia. 

garemosTan urTierTobisas organizmi ganicdis raimes naklebobas da mas 
uCndeba moTxovnileba. rogorc zemoT ganvixileT, organizms aqvs Tandayo-
lili da SeZenili moTxovnilebebi, romlebic abraam masloum garkveul ie-
rarqiul piramidaSi ganaTavsa.

Tavi 9.  momxmarebeli. adamiani da ganwyoba

logikuri azrovneba Semoqmedeba
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moTxovnilebis dasakmayofileblad saWiro moqmedebaa qceva.  qceva   mi-
zanimarTuli procesia da is saWiroa garemosTan ukeT Sesagueblad. 

dimitri uznaZis fundamentur naSromSi `zogadi fsiqologia”, romelic 
gamoica 1940 wels, moyvanilia im dros fsiqologebs Soris gavrcelebuli ada-
mianis qcevis orgvari axsna: meqaniskuri, igive bihevioristuli da vitalistu-
ri anu fsiqoiduri axsna. magram d. uznaZis dros jer kidev ar arsebobda Ta-
vis tvinis gamokvlevis Tanamedrove aparatura: kompiuteruli tomografia, 
skanireba da mravali sxva meTodi Tu mimarTuleba fsiqologiaSi, romlebic 
teqnikuri progresis Sedegad warmoiSva da romlebmac gaafarToves adamianis 
warmodgena SemecnebiT procesebze. dReisaTvis fsiqologiaSi gamoikveTa Svi-
di ZiriTadi mimarTuleba, romlebic sxvadasxvanairad xedavs adamianis bune-
bas, qcevis determinantebs, kvlevis sferosa da meTodebs. es mimdinareobebia:

biologiuri mimdinareoba – swavlobs qcevasa da tvinis meqanizmebs So-
ris urTierTdamokidebulebas. maTi warmomadgenlebi qcevis mizezs genebis, 
tvinis, nervuli da endokrinuli sistemebis funqcionirebaSi eZeben. am mimar-
Tulebis warmomadgenlebi Tvlian, rom fsiqologiuri da socialuri fenome-
nebi SeiZleba bioqimiuri procesebis terminebiT aixsnas.

fsiqodinamikuri mimarTulebisaTvis qceva instinqturi ZalebiTa da Si-
nagani konfliqtebiT, cnobieri da aracnobieri motivebiTaa ganpirobebuli. 
am mimarTulebis mixedviT qcevas marTavs, an mis motivs warmoadgens Zlieri 
Sinagani Zalebi (e.w. fsiqoidi); adamianis qcevebi ki Tandayolili instinqtebi-
dan, biologiuri ltolvebidan, pirovnul moTxovnilebebsa da sazogadoebis 
moTxovnebs Soris konfliqtis gadaWris mcdelobidan momdinareobs. es mimar-
Tuleba jer kidev gasuli saukunis dasawyisSi Seqmna zigmund froidma.

biheviorizmisaTvis qceva ganpirobebulia garegani stimulebiT. am mi-
marTulebas refleqsologiasac uwodeben. mas ainteresebs dakvirvebadi qce-
va, romelic obieqturad fiqsirdeba da dakvirvebadi qcevis mimarTeba garemos 
stimulebTan. monacemebs bihevioristebi kontrolirebadi laboratoriuli 
eqsperimentebidan iReben. maT SeiZleba eleqtronuli aparatura da kompiute-
rebi  gamoiyenon stimulis warsadgenad da reaqciis dasafiqsireblad.

humanisturi mimarTulebisaTvis mniSvnelovania racionaluri arCevanis 
Tandayolili unari individSi. humanisturi fsiqologia 1950-ian wlebSi gaCn-
da, rogorc fsiqodinamikuri da bihevioristuli modelebis alternativa. hu-
manisturi fsiqologiis mixedviT, adamianebis qcevas ar ganapirobebs arc Sina-
gani, instinqturi Zalebi (rogorc amas froidianelebi miiCneven) da arc gare-
gani Zalebi (rogorc bihevioristebs miaCndaT). adamianebi aqtiuri qmnilebebi 
arian, Sinaganad kargebi da arCevanis gakeTebis unari aqvT. humanisturi mimdi-
nareobis mixedviT, adamianis ZiriTadi amocanaa swrafva sakuTari potenciis, 
SesaZleblobebis ganviTarebisken. humanisti fsiqologebi swavloben qcevas, 
magram ara laboratoriul pirobebSi da ara mis Semadgenel elementebze an 
komponentebze dayvaniT. isini adamianTa cxovrebis ganmavlobaSi gamovlenil 
cxovrebiseuli istoriebis paternebs akvirdebian.



57

kognituri mimdinareoba xazs usvams im fsiqikur procesebs, romlebic 
qceviT reaqciebze zemoqmedebs. kognituri mimdinareobis centrSi dgas adami-
anis Semecneba da codnis SeZenis yvela procesi: yuradReba, azrovneba, damax-
sovreba da gageba. kognituri mimarTulebis mixedviT adamianebi moqmedeben, 
radgan isini azrovneben, xolo  azrovneben, radgan adamianebi arian. kognituri 
fsiqologiis warmomadgenlebi iseT umaRles fsiqikur procesebs swavloben, 
rogoricaa: aRqma, mexsiereba, enis gamoyeneba, problemis gadaWra da gadawy-
vetilebis miReba sxvadasxva doneze. fsiqikur procesebze fokusirebis gamo 
mravali mkvlevrisaTvis kognituri mimdinareoba dRes fsiqologiaSi dominan-
turia.

evoluciuri mimdinareoba Tvlis, rom qceva gadarCenis procesSi Segu-
ebis Sedegad ganviTarda. evoluciuri mimdinareoba gulisxmobs, rom, rogorc 
fsiqikuri, ise fizikuri unarebi milionobiT wlis ganmavlobaSi viTardeboda, 
raTa konkretul adaptaciur miznebs momsaxureboda. adamianis ganviTarebis 
istoriis 99%  pleistocenis eraSi mcire jgufebad cxovrebas, nadirobasa da 
SemgroveblobaSi mimdinareobda (uxeSad, ormilion wliani periodi, romelic 
10 000 wlis win damTavrda). am mimarTulebis warmomadgenlebi cdiloben gai-
gon qalisa da mamakacis mier aRebuli gansxvavebuli sqesobrivi rolebi, ro-
gorc evoluciis da ara Tanamedrove sazogadoebis gavlenis produqti.

kulturuli mimdinareoba qcevas da mis interpretacias kulturul kon-
teqstSi ganixilavs. am mimdinareobis warmomadgenlebi qcevis mizezebisa da 
Sedegebis kros-kulturul sxvaobebs swavloben. kros-kulturuli mimdina-
reoba fsiqologiuri kvlevis TiTqmis yvela sferoze vrceldeba: zemoqmedebs 
Tu ara kultura adamianis mier samyaros aRqmaze? ganapirobebs Tu ara ena sam-
yaros aRqmas? rogor zemoqmedebs kultura bavSvis ganviTarebaze? rogor ze-
moqmedebs kulturuli ganwyobebi moxucebulobis asakis gamocdilebaze? ga-
napirobebs kultura sakuTari Tavis aRqmas? zemoqmedebs kultura imaze, Tu 
rogor gamoxatavs adamiani emociebs? ganapirobebs Tu ara kultura imas, Tu 
ra qcevebs ganaxorcielebs individi? zemoqmedebs Tu ara kultura imaze, Tu 
ra zomiT ganicdian adamianebi fsiqikur aSlilobebs? kros-kulturuli mim-
dinareobis mkvlevarebi mividen im daskvnamde, rom kulturis sxvadasxvaoba 
da simdidre gaTvaliswinebuli unda iyos, rodesac adamianis gamocdilebis 
Sesaxeb daskvnebis ganzogadebas vaxdenT.

mizanmimarTul qcevas d. uznaZis dros mecnierebi orgvarad xsnidnen:   me-
qanicizmi da vitalizmi.

meqanicizmi qcevas martivad xsnis. garemos moqmedeba pirdapir iwvevs or-
ganizmis reaqcias. isini ganixilaven mxolod or komponents – garemo da re-
aqcia. am moZRvrebas refleqsologia an  bihevorizmi ewodeba. am swavlebiT 
adamianis da cxovelis qcevis gasagebad mxolod fiziko-qimiuri kanonzomie-
rebis Seswavlaa sakmarisi. garemo organizmSi iwvevs fizikur, an qimiur cvli-
lebebs, rasac moyveba organizmis reaqcia.

meore midgoma vitalizmi. is gulisxmobs organizmSi sasicocxlo Zalis 

Tavi 9.  momxmarebeli. adamiani da ganwyoba
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– fsiqoidis arsebobas da garemos zemoqmede-
bas swored es Sinagani Zala pasuxobs. igi Signi-
dan warmarTavs organizmis qmedebas ama Tu im 
mimarTulebiT da imis mixedviT, Tu ra Wirdeba 
organizms.  ase Cndeba mizanmimarTuli qceva 
vitalisturi gagebiT. maSasadame, cocxal or-
ganizms imTaviTve aqvs TandarTuli sagangebo 
Zala, romelic mas mizanSewonili moqmedebis 
unars aniWebs. am SemTxvevaSic modeli orkom-
ponentiania – fsiqoidi da qceva.

moTxovnilebis ararsebobis dros orga-
nizms garemosTan indiferentuli damokide-
buleba aqvs.  organizmis mizanmimarTuli qce-
va Cndeba mxolod moTxov nilebis gaCenisas. 

organizmi, anu individi  iqceva  misi indi-
vidualuri Taviseburebidan gamomdinare.

garemo moqmedebs ara calkeul organoebze, 
aramed mTlian organizmze.  garemos moqmedebiT,  

rogorc  wesi, iqmneba moTxovnilebis dakmayofilebis situacia.
 situaciis gaCenisas warmoiSveba qceva. Tu es situacia ver iqmneba (vTqva T, 

saSiSroebis gamo), maSin qceva muxruWdeba. rogorc ki situacia gaCndeba, anu 
moispoba Semakavebeli garemoeba, maSinve iwyeba qceva. 

 magram  sanam cocxali arseba qcevas mimaravs, mas ukve manamde aqvs  es qceva 
SemuSavebuli ganwyobis saxiT.

 magaliTad, Tu Cven winaa germaneli, Cven  ganvewyobiT masTan germanu-
lad  salaparakod, xolo Tu movxvdebiT rusebis garemocvaSi, maT rusulad 
davelaparakebiT.

 Cven ganvixileT organizmis qcevis orkomponentiani modelebi:
a) meqanicizmi – garemo, qceva; 
b) vitalizmi – fsiqoidi, qceva.
genialurma qarTvelma mecnierma, qarTuli fsiqologiuri skolis erT-

erTma damaarseblma dimitri uznaZem (fotoze) pirvelma miaqcia yuradReba 
subieqtisa da garemos urTierTobaSi ganwyobis mniSvnelobas.

ganwyobis gaTvaliswinebiT, modeli xdeba samganzomilebiani:
garemo iwvevs subieqtSi ganwyobas, rac ga napirobebs subieqtis qcevas 

(garemo – ganwyoba - qceva).
cocxali arsebisa da garemos urTierToba ase unda warmovidginoT:  cocx-

al organizmze garemo situacia iwyebs zemoqmedebas da iwvevs  situaciis Sesa-
feris mTlian cvlilebas – ganwyobas da misi qceva ama Tu im ganwyobis reali-
zaciad unda CaiTvalos.

gansxvavebaa  cxovelTa da adamianTa qcevaSi. cxovelSi gamaRizianebeli 
pirdapir moqmedebs organizmze, mas ar gaaCnia raime Sekaveba misi moTxovnile-
bis dasakmayofileblad. 

xolo adamianis qcevas axlavs moraluri SezRudva. mSieri mSobeli ar Se-
Wams bavSvis sakvebs, anu am SemTxvevaSi gamaRizianebeli  ganwyobis miuxedavad, 

dimitri uznaZe
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ar iwvevs pirdapir qcevas, igi jer cnobierebaSi muSavdeba. 
gaRizianeba jer aisaxeba adamianis SemecnebaSi, muSavdeba cnobiere-

baSi da Semdeg iwvevs qcevas.

fiqsirebuli ganwyoba

marTalia, dimitri uznaZe ver moeswro verc Tanamedrove gamosakvlev 
kompiuterul aparaturas da bevri zemoTCamoTvlili mimdinareobebi jer ki-
dev ar iyo gamokveTili fsiqologiaSi, magram miuxedavad mis xelT arsebuli 
primitiuli meTodebisa, man, Tavis droTan SedarebiT mniSvnelovani aRmoCene-
bi gaakeTa (gansakuTrebiT ganwyobis TeoriaSi), romelTac ar daukargavs didi 
mniSvneloba dResac.

cdebi: Tu Cven cdispirs mivawodebT erTnair, magram zomiT sxvadsxva sag-
nebs: marcxena xelSi – dids, marjvniv ki – pataras, Cndeba Camoyalibebuli gan-
wyoba  da Semdgom Tanabari moculobis miwodebisas cdispiri mas sxvadasxva 
moculobiT aRiqvams. 

erTxel miRebuli ganwyoba ar ikargeba, igi subieqts rCeba, rogorc xel-
axali aqtualizaciis mzaoba, saTanado pirobebis gameorebis SemTxvevaSi.

ganwyobis simtkice damokidebulia gameorebis raodenobasa da  emociur 
zemoqmedebaze.

Camoyalibebuli  swori aRqmis nacvlad,  SesaZloa Camouyalibdes mcdari 
aRqma anu iluzia  (Tanaswori moculoba an piriqiT). amas ewodeba fiqsirebu-
li ganwyobis iluziebi. 

ganwyoba ar aris adgilobrivi movlena, igi calkeuli organos mdgomare-
oba rodia, igi subieqts, rogorc mTels, axasiaTebs. xeliT gamowveuli gan-
wyoba (hapturi) vrceldeba optikur ganwyobazec (sxvadasxva ganaTebis cdebi) 
da smeniT gamowveulzec (sxvadasxva bgerebis cdebi), anu erT adgilas Seqmnili 
ganwyoba vrceldeba sxva adgilebzec, anu ganwyoba aris iradirebuli, anu ge-
neralizirebuli (reklamaSi – sunis, gemos  da SefuTvis kavSiri).

rodesac subieqts uviTardeba Zlieri uZravi ganwyoba, amas statikuri  
ewodeba, xolo rodesac adre Seqmnili ganwyoba advilad uTmobs adgils  sxva 
ganwyobas, amas dinamikuri ganwyoba ewodeba.

rodesac ganwyoba nel-nela uTmobs adgils sxva ganwyobas, amas plasti-
kuri ganwyoba ewodeba, xolo rodesac ganwyoba ucbad icvleba da erTi-ori 
cdis Semdeg uTmobs adgils sxva ganwyobas, amas ganwyobis sitlanqe  hqvia. 

ganwyoba paTologiur SemTxvevebSi

fsiqologiaSi adamianis qcevis SeswavlaSi udidesi mniSvneloba aqvs dak-
virvebas da dakvirvebis Sedegebis damuSavebas. gansakuTrebiT mniSvnelovania 
dakvirveba raime  paTologiiT daavadebul adamianebze, romlebsac aReniSne-
baT garkveuli cvlilebebi paTologiiT gamowveul qcevaSi.

ganwyoba paTologiur SemTxvevebSi,  epilefsiis, Sizofreniis da isteriis 
SemTxvevebSi, xasiaTdeba garkveulad gamovlenili TaviseburebebiT.

Sizofreniis dros vlindeba mtkice generalizacia, Sizo. adamiani Tavs 
ver aRwevs erTxel Seqmnil ganwyobas da es erTxel Seqmnili ganwyoba mis sxva 

Tavi 9.  momxmarebeli. adamiani da ganwyoba
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organoebze gadadis.
epilepsiis dros ganwyoba uaRresad Semofarglulia, is ara Tu ar gadadis 

erTi organodan meoreze, aramed am erT sensorul aresac ver faravs.
isteriis SemTxvevaSi misi ganwyoba advilad icvleba sxvadasxva dros da 

male sustdeba da qreba Tu mas axali saganwyobo eqspoziciebi ar amagrebs.
janmrTelobis gamokeTebisas es ganwyobebi normaluri adamianis ganwyo-

bebs ubrundeba.

reklamistisaTvis ganwyobis Seqmnis meqanizmis codnas didi mniSvneloba 
aqvs, radganac niWierad Seqmnilma reklamam individSi unda gamoiwvios 
ganwyoba, raTa yidvis adgilas misvlisas mas winaswar hqondes Seqmnili re-
klamirebuli produqtis yidvis motivacia.

aseve mniSvnelovania is, rom fiqsirebuli ganwyobis Camoyalibebas esa-
Wiroeba cdebis ganmeoreba, rac sareklamo kampaniis dagegmvis dros me-
diagegmis Sedgenisas unda iqnes gaTvaliwinebuli. praqtikidan cnobilia, rom 
reklamis dasamaxsovreblad saWiroa minimum 3-jer mainc misi gameoreba, magram 
sakmarisi iqneba es Tu ara momxmarebelSi ganwyobis Sesaqmnelad, es kidev mra-
val sxva faqtorzea damokidebuli, romelTa Sesaxeb visaubrebT sareklamo 
mimarTvebis strategiebis ganxilvisas.

fiqsirebuli gawyobis Camosayalibeblad agreTve saWiroa garkveuli 
situaciis arseboba. amitom reklamis Seqmnisas avtorebma unda gaaanalizon ra 
uwyobs xels am situaciebis warmoSobas da unda ecadon reklamaSi aRawarmoon 
am situaciebis Seqmnis garemoebebi. amisi mravali magaliTebi ganvixileT “rek-
lamis istoriaSi” meoce saukunis saukeTeso sareklamo kampaniebis ganxilvisas 
(gavixsenoT Tundac “marlboros” reklamebi).



Tavi 10                   

momxmareblis qceva

momxmarebeli aris adamianebis jgufi, romlebic maTi saWiroebis da sur-
vilebis dasakmayofileblad iZenen (yiduloben), an moipoveben  saqonels.

arsebobs momxmarebelTa ori tipi. erTia, momxmarebeli, romelic yidu-
lobs saqonels da meore, romelic mas moixmars. xSirad SeiZleba orive tipi 
erT pirovnebaSi iyos gaerTianebuli.  

bavSvis saqonels bavSvi ar yidulobs, mas mSobeli yidulobs. es mniS-
vnelovania, radganac am SemTxvevaSi orive momxmarebels sxvadasxva survilebi 
da moTxovnilebebi amoZravebs. magaliTad, bavSvis sakvebis yidvisas mSobeli 
uyurebs sakvebis sargeblianobas, kaloriulobas, xolo bavSvisaTvis mniS-
vnelovania tkbilia Tu ara saqoneli, aqvs Tu ara SefuTvaze an SigniT moTavse-
buli  raime TamaSi (`kinder siurprizi~).

produqtis warmatebiTi gasaRebisaTvis aucilebelia momxmareblis qce-
vis Seswavla. kompaniebma unda icodnen, vin yidulobs  maT produqcias, ratom 
yiduloben, rogor iReben yidvis gadawyvetilebas. es da kidev bevri sakiTxi 
unda iqnes Seswavlili momxmareblis gamokvlevis Sedegad. momxmarebelTa qce-
va saqonlis SeZenisas sqematurad SeiZleba ase gamoixatos:
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reklamis meSveobiT momxmareblamde aRwevs marketinguli struqtura 

(produqti, fasi, adgili). momxmareblis socio-kulturuli faqtorebis gav-
leniT myidvels uCndeba moTxovnileba da iwyebs miznobriv bazarze informa-
ciis Zebnas. igi Tavisi fsiqologiuri faqtorebis gavleniT akeTebs arCevans, 
ris Semdeg axorcielebs sacdel Sesyidvas. Semdeg afasebs Sesyidul nivTs, Tu  
nivTi akmayofilebs mis moTxovnilebebs, igi ganmeorebiT yidulobs mas da, sab-
olood, xdeba saqonlisadmi loialuri momxmarebeli. winaaRmdeg SemTxvevaSi, 
igi uars ambobs produqtis Semdgom yidvaze. 

miznobrivi marketingi 

SeuZlebelia komerciuli winadadebiT mimarToT absoluturad yvelas, 
radganac sazogadoeba Sedgeba Zalze gansxvavebuli individebisgan. amitomac 

firmebi mTeli bazridan gamoarCeven 
garkveul erTgvarovan jgufebs, romlebic 
erTnairad reagireben bazris SeTavazebaze 
da sareklamo mimarTvebs maTken warmar-
Taven. am process, rogorc adre aRvniSneT, 
ewodeba segmentireba.

segmentireba aris momxmarebelTa 
erTgvarovan jgufebad, seg mentebad, day-
ofis procesi. kom paniebi irCeven momx-
mareblis ramdenime miznobriv segments. es 
jgufebi  warmoadgens kompaniis miznobriv 
bazars anu segments. bazris segmenti Sei-

                                           myidvelTa qcevis modeli 
 

 

    marketingis struqtura 
 
   produqti; fasi; adgili; 
        
        stimulireba 

socialur-kulturuli faqtorebi 
 
  kultura; demografia; ojaxi; 
 
social.klasi; referentuli jgufi 

   gadawyvetilebis miReba 
 
  moTxovnilebis gansazRvra; 
      informaciis Zebna; 
 Sefaseba;  arCevanis gakeTeba 

   fsiqologiuri faqtorebi 
 
 aRqma; Seswavla; Cveva; ganwyoba; 
motivacia; xasiaTis Tavisebureba 
         gamocdileba 

   sacdeli yidva 

      Sefaseba 

   uaris Tqma  ganmeorebiTi yidva; 
 loialuri myidveli 

     miznobrivi bazari 
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Zleba dafuZnebuli iyos geografiaze, momxmareblis tipze, kulturul, so-
cialur an fsiqologiur principze. reklamis zemoqmedebis gasaZliereblad 
unda avirCioT momxmarebelTa garkveuli segmenti da vecadoT maTTan komuni-
kacia movaxdinoT. am process SerCeviTi marketingi ewodeba da mis gansaxor-
cieleblad kargad unda SeviswavloT arCeuli segmentis interesebi da maxasi-
aTeblebi.

adamiani warmoadgens sazogadoebis nawils. misi asakis, sqesis, ganaTlebis, 
ojaxis, kulturis, sociumis gavleniT mas uyalibdeba Sexeduleba samyaroze, 
garemoze. masze moqmedebs rogorc sakuTari, aseve sxva adamianebis gamoc-
dilebac. Zalebs, romlis meSveobiTac garemo moqmedebs Cvens saqcielze kul-
turul-socialuri gavlena ewodeba.

kulturul-socialuri gavlena SesaZloa daiyos 4 klasad: 1) kultura,               
2) so cialuri klasi,   3) referentuli jgufebi,   4) ojaxi.

kultura ganisazRvreba, rogorc materialuri, ise aramaterialuri Se-
madgenlebisagan. materialur kulturas warmoadgens xelovneba, litera-
tura, Senoba-nagebobebi, tansacmeli, musika. 

kulturis aramaterialur mxares warmoadgens codna, kanonebi, mora-
li, Cvevebi, romlebic erToblivad gansazRvraven adamianebis garkveuli 
jgufis cxovrebis wess. 

faseulobebi, qcevis normebi, romlebic gansazRvraven kulturas, gadae-
cema Taobidan Taobas.  qcevis sazRvrebi, romelsac awesebs kultura, aris 
norma.

norma aris wesebi, romlebic nebas gvrTavs an gvikrZalavs garkveul saq-
ciels Cveni socialuri urTierTobis dros. 

tradiciebi  – esaa kulturis mier garkveul situaciaSi mowonebuli da 
wlobiT dakanonebuli qcevis normebi. tradiciebi sxvadasxva qveyanaSi gansxva-
vebulia, aseve gansxvavdeba is sxvadasxva religiis aRmsarebelTa Soris.

normis safuZvels warmoadgens adamianuri faseulobebi.
mkvlevrebi Seecadnen kulturisaTvis damaxasiaTebeli faseulobebis 

klasificirebas da gamoyves ZiriTadi  faseulobebis 9 klasi: 
1) mikuTvnebis grZnoba,
2) aRgzneba,
3) mxiaruleba da cxovrebis siamovneba,
4) Tbili urTierToba,
5) TviTrealizeba,
6) gareSe pirTagan dafaseba, 
7) Rirsebis grZnoba,
8) usafrTxoeba,
9) Tavisi Tavis pativiscema.
kulturas didi gavlena aqvs adamianis myidvelobiT unarsa da qcevaze, 

amitom reklamis Semqmnelebi xSirad mimarTaven ZiriTad faseulobebs sare-
klamo mimarTvebis Sedgenisas (`koka-kola~, `fordi~, `pepsi~).

kultura, SesaZloa daiyos subkulturad, geografiuli regionebis mix-
edviT (magaliTad,  guria, svaneTi, kaxeTi da sxva), an momxmarebelTa iseTi maxa-

Tavi 10.  momxmareblis qceva
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siaTeblebis mixedviT, rogoricaa asaki, sqesi, Semosavali  an eTnikuri war-
momavloba.

socialuri klasi – esaa adgili, romelic uWiravs Tqvens ojaxs da Tqven 
sazogadoebaSi. is ganisazRvreba iseTi faqtorebiT, rogoricaa: ganaTleba, 
Semosavali, keTildReoba, samuSao, sacxovrebeli adgili da saxli. yovel sa-
zogadoebas gaaCnia socialuri klasebis garkveuli struqtura.

referentuli jgufebi –  esaa adamianebis jgufi, romelsac garkveul si-
tuaciebSi viyenebT, rogorc orientirs. referentuli jgufebia: politikuri 
partiebi, religiuri jgufebi, rasobrivi da eTnikuri organizaciebi, arafor-
maluri gaerTianebebi. 

 referentul jgufs gaaCnia sami funqcia: 1) is informaciis wyaroa; 2) Se-
darebis saSualebaa; 3) xelmZRvaneli funqcia aqvs. xandaxan referentul jgu-
febi iseT Zalauflebas floben, rom iTxoven garkveuli uniformis SeZenas. 
misi wevrebi cdiloben erTmaneTs daemsgavson da SeiZinon erTnairi saqoneli.

ojaxi Sedgeba ori an ramdenime monaTesave adamianisagan, romlebic ewe-
vian erTobliv meurneobas. ojaxis wevri SeiZleba iyos aranaTesavi, romel-
sac ukavia mxolod saerTo farTi ojaxis sxva wevrebTan erTad. ojaxs gaaCnia 
ori saxis resursi – ekonomikuri (sakuTreba, fuli) da emociuri (siyvaruli, 
TanagrZnoba, megobruli urTierToba). ojaxi pasuxismgebelia bavSvebis aRzr-
dasa da cxovrebis stilis Camoyalibebaze.

cxovrebis stili gansazRvravs rogor xarjavT dros, fuls da ener-
gias. ras afasebT metad da ra erToblivi moTxovnilebebi gaqvT? reklamis 
Semqmnelma unda gaavrcelos iseTi mimarTva, romlebic Seefereba cxovrebis 
stilidan gamomdinare moTxovnilebebs.

individualuri maxasiaTeblebi

maxasiaTeblebi SesaZloa daiyos or jgufad: demografiul da fsiqolo-
giur maxasiaTeblebad.

 demografia – esaa adamianTa jgufebis statistikuri da ekonomikuri 
maxasiaTeblebi: asaki, sqesi, Semosavali, profesia da ojaxis sidide. esaa im 
socialuri da ekonomikuri faqtorebis Seswavla, romelic gavlenas axdens 
adamianis qcevaze, rogorc individze, rogorc calkeul momxmarebelze. miz-
nobrivi jgufis demografiuli parametrebis codna exmareba reklamistebs 
teqstis sworad Sedgenasa da informaciis gavrcelebis saSualebebis arCevaSi.

 asaki – sxvadaxva asakSi adamianebs gansxvavebuli moTxovnebi gaaCniaT. 
asakis mixedviT adamianebi mraval jgufad iyofa: bavSvi, axalgazrda, Tinei-
jeri, bebibumeri, Taoba iqsi. xanSiSesulebSi ori jgufi ganirCeva: aqtiurebi 
da damxmareebi. mrewvelebi specialurad awarmoeben maTTvis saqonels, xolo 
reklamistebi  am jgufebisaTvis sareklamo mimarTvebs qmnian.

 sqesi – adamianebi gansxvavdebian sqesobrivi niSniT, magram erTi sqesis 
adamianebs Soris gansxvaveba SeiZleba sxvadasxvagvari  iyos, anu e. w. pirveladi 
da meoradi sqesobrivi gansxvaveba. pirvelad gansxvavebaSi Sedis fizikuri da 
fsiqologiuri Taviseburebebi, romliTac xasiaTdebian mamakacebi da qalebi. 
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magaliTad, dabadeba esaa qalebis pirveladi maxasiaTebeli. sunamos xmareba, 
fexis gaparsva, kanis movla  es qalebis meoradi maxasiaTebelia. magram droTa 
ganmavlobaSi meoradi maxasiaTeblebi icvleba pirveladi maxasiaTebliT. ra 
saqonelia gankuTvnili mamakacisaTvis da ra qalisaTvis, amas dRes gansazR-
vravs Tavad momxmarebeli.

 ojaxis statusi – martoxela adamianebi yiduloben sxva saqonels, vidre 
mravalricxovani ojaxebi. ojaxis saSualo Semadgenloba droTa ganmavlo-
baSi icvleba. amerikaSi yvelaze 
mravalricxovani ojaxi Sedgeba 
ori mSoblisa da bavSvebisagan. 
saqarTveloSi me-20 saukunis da-
sawyisisaTvis ojaxSi cxovrobd-
nen mSoblebi (zogjer ori Tao-
bis) da ramdenime bavSvi. civili-
zaciis donis zrdasTan erTad 
icvleba ojaxis struqturac, 
kerZod, iklebs bavSvebis rao-
denoba. amJamad xSiria iseTia 
ojaxebi, sadac cxovroben mSo-
blebi da erTi bavSvi. SeimCneva 
ganqorwinebaTa mateba, ojaxebi 
saerTo da moyolili bavSvebiT, 
martoxela dedebi da sxva. esaa 
dRevandeli narevi ojaxebisa. 
TiToeul saojaxo sistemas misTvis damaxasiaTebeli unikaluri moTxovnebi 
da problemebi gaaCnia, romelTa codnac aucilebelia reklamistisaTvis. 

 Tanamedrove qarTuli ojaxisaTvis damaxasiaTebelia diasaxlisebis 
Semcireba, momuSave emansipirebuli qalebi (qali sigaretiT, saWesTan), qali 
biznesSi, ojaxis sadili nayidi sakvebiT, Svebulebis gatareba sazRvargareT, 
tansacmelze daxarjuli Tanxis zrda,  bavSvebis movlisaTvis daxarjuli 
drois Semcireba. bevr ojaxSi dRes qali warmarTavs ojaxis biujets.

 ganaTlebas didi mniSvneloba aqvs adamianis qcevis CamoyalibebisaTvis. 
maRali ganaTlebis momxmarebels sxvanairad unda mimarToT, vidre naklebad 
ganaTlebuls. maRalganaTlebuls metad ainteresebs teqnikuri niuansebi, mas 
ufro informaciuli reklama izidavs. xolo mcire ganaTlebis mqone momxma-
rebels umjobesia gasagebad, martivad  da emociuri stilis reklamiT vesau-
broT.

 profesia – sazRvargareT momuSaveebi iyofian or jgufad – `lurji say-
eloebi~, anu  muSebi, glexebi, uSualod warmoebaSi dakavebulebi da `TeTri 
sayeloebi~ – xelmZRvaneli muSakebi, saxelmwifo moxeleebi, biznesmenebi.

 axali teqnologiebis meSveobiT izrdeba `TeTrsayeloebianebis ricxvi~: 
iuristebi, biznesSi dasaqmebulebi, studentebi, janmrTelobis muSakebi, Sesa-
bamisad, mcirdeba `lurjsayeloianebi~. am cvlilebebma imoqmeda reklamazec. 
tendencia – lurji TeTrisken – grZeldeba dResac.

Tavi 10.  momxmareblis qceva
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 Semosavali – marketologs Tqven ainteresebT imdenad, Tu ra material-
uri resursebi gagaCniaT saqonlis SesaZenad, anu ra sadiskrecio Semosavals 
flobT. sadiskrecio Semosavali aris fuli, romelic grCebaT gadasaxadebis 
gadaxdis da pirveladi aucileblobis saqonlis SeZenis Semdeg. es is Tanxaa, 
romelic SegiZliaT daxarjoT sxvadasxva  saqonlis SeZenaSi Tqveni siamovne-
bisaTvis.

  rasa da eTnikuri warmomav-
loba – rasobriv gansxvavebebs 
mniSvneloba hqonda amerikaSi 
gasul saukuneSi. Tavidan rekla-
maSi zangebi ignorirebulni iyvnen, 
radgan maT ar gaaCndaT sadiskre-
cio Semosavali da maTi wili, ro-
gorc momxmareblebisa, umniSvnelo 
iyo.

 60-iani wlebidan gaCnda mi-
marTvebi zangi momxmareblisadmi. 
Semdgom, 80-ian wlebSi, mosaxleo-
ba metad diferencirebuli gaxda. 

didi raodenobiT gaCnden emigranti: espanelebi, laTinosebi, meqsikelebi da 
sxva, romlebisTvisac specialurad maT enaze keTdeba maTTvis saintereso 
produqtebis reklama; gamodis presa... amavdroulad, procesi sapirispiro mi-
marTulebiTac mimdinareobs, magaliTad,  amerikelebi eTvisebian Cinur, meq-
sikur, vietnamur restornebs.

 saqarTveloSi rasobrivi,  eTnikuri da religiuri problema dRemde ar 
arsebobs. 

geografia – sxvadasxva regionSi macxovreblebs sxvadasxva saqoneli Wir-
debaT. qalaqis macxovrebels sxva moTxovnebi aqvs, vidre qalaqis Semogare-
nis macxovrebels. amgvar gansxvavebas gausva xazi avstralielma reklamistma 
bari ouenma, romelic bangkokis sareklamo saagentoSi muSaobda da Tavis re-
klamebSi xSirad iyenebda tais kulturis simboloebs, – `ras warmoadgens sa-
Sobao dasavluri zarebis wkriali adamianisaTvis, romelic SesaniSnavadaa 
SeCveuli bambukis salamuris xmas~. 

geografiuli adgilmdebareobis da sxva demografiuli parametris erTob-
liobas ewodeba geodemografiuli monacemebi.

mosaxleobis aRweris monacemebi gamoiyeneba imisaTvis, rom geografiul 
regionSi  mosaxleoba daiyos e.w. geodemografiul klasterebad, mosaxleobis 
jgufebad erTnairi SemosavliT, ganaTlebiT, ojaxis stiliT, saqonlis moxma-
rebiT. klasterul sistemebs marketologebi iyeneben axali momxmareblebis 
sapovnelad, maRaziebis adgilebis da reklamis ganTavsebis gansasazRvravad da 
sxva. rogorc praqtikam aCvena, geodemografiuli klasteruli sistemis gamoye-
neba karg Sedegs iZleva Tuki klasterul  jgufSi Sedis 2000-dan 5000-mde 
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momxma rebeli.
fsiqografiuli maxasiaTeblebi gansazRvravs fsiqologiur Tavisebu-

rebebs: cxovrebis stils, pozicias, pirovnul  Tvisebebs, anu Tvisebebs, rom-
lebic qmnian adamianis `egos~, Sinagan  `mes~, anu  fsiqologiur makiaJs. 

 mravalferovani fsiqologiuri makiaJis SemadgenlobaSi reklamistebi 
gamoyofen aRqmas, Seswavlas, motivacias, pozicias, pirovnebas, cxovrebis 
stils da myidvelobiT qcevas.

aRqma – es aris adamianTa xuTi grZnobis – smena, Tvali, gemo, suni, kani – 
meSveobiT informaciis miReba da gaazreba. 

mokled ganvixiloT adamianis grZnobis ZiriTadi elementebis mniSvnelo-
ba da funqciebi.

Tvali – vizualuri aRqma
adamianis Tvali fotoaparatis msgavsad funqcionirebs: sinaTle foku-

sirdeba Tvalis brolis mier baduraze. swored baduraze xdeba sinaTlis ener-
giis ZiriTadi gardaqmna nervul aqtivobad. baduraze mdebare receptorebi –

Cxirebi – susti ganaTebis pirobebSi funqcionireben, kolbebi ki naTel, 
ferad garemoSi samuSaod da sivrciTi detalebis garCevaSi specializdebian. 
baduradan miRebuli informacia Tavis tvinisaken agrZelebs gzas gadamuSave-
bis doneebis mTeli seriis gavliT, romelTa saSualebiT xdeba informaciis se-
leqcia obieqtebis identifikaciisa da maTi mdebareobis gansazRvris mizniT. 

feris aRqma ganpirobebulia sinaTlis talRis sxvadasxva sigrZiT da mas 
sami ZiriTadi Tviseba axasiaTebs: feris toni, feris Sevseba (simaZRre) da si-
kaSkaSe. 

ferTa Serevis niutonis kanonebis Tanaxmad, sxvadasxva sigrZis talRis 
kombinacia gansxvavebuli feris SegrZnebas qmnis. am principzea agebuli Tan-
amedrove feradi satelevizio signali, romelic miiReba: wiTeli, mwvane da 
lurji ferebis SereviT (inglisurad am signals ewodeba RGB -Red-Green-Blue). am 
ferTa sxvadasxva intensivobiT Sereva iZleva 16 000 000 mde sxvadasxva tons.

kani – hapturi aRqma
kanSi moTavsebuli receptoruli ujredebis sxvadasxva tipis receptori 

pasuxismgebelia kanis SegrZnebaTa iseT gancdaze, rogoricaa: Sexebis, siTbosa 
da sicivis SegrZnebebi. 

kanis mgrZnobelobis erTi aspeqti centralur rols asrulebs  adamianebs 
Soris urTierTobebSi: esaa Sexeba. 

Sexeba mniSvnelovan rols asrulebs komunikaciasa da gadarCenis pro-
cesSi. Sexebis saSualebiT Tqven gadascemT sxvebs Tqvens survils, miiRoT an 
gasceT simSvide, mxardaWera, siyvaruli da vneba. Sexebis adgils didi mniSvne-
loba aqvs erotiuli an seqsualuri SegrZnebis aRmocenebaSi. am TvalsazrisiT 
gansakuTrebiT mgrZnobiare adgilebs erogenuli zonebi ewodeba. 

  Sexeba SeiZleba garkveul rols TamaSobdes TviTgadarCenis procesSi. 

Tavi 10.  momxmareblis qceva
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fsiqologebma daadgines, rom naadrevad dabadebuli bavSvebi, romelTac 
saavadmyofoSi 45 wuTis ganmavlobaSi yoveldRiuri masaJi utardebodaT, 
fizikurad da gonebrivad gacilebiT ufro swrafad izrdebodnen da vi-
Tardebodnen im TanatolebTan SedarebiT, romelTac ar utardebodaT es 
procedura.

  Catarebuli kvleva gviCvenebs, rom energiuli stimulacia aTavisuflebs 
zrdis hormonebs da aaqtiurebs zrdis ferments – dekarboqsilazas, Tavis 
tvinsa da sxva sasicocxlo organoebSi. mravaljeradi dakvirvebis Sedegad 
gamoirkva, rom is bavSvebi, romlebic sicocxlis pirvel wlebSi xSirad ay-
avdaT xelSi, ufro janmrTelebi arian sakontrolo jgufis bavSvebTan Se-
darebiT. virTxebze Catarebulma cdebma aCvena, rom maTi stimulirebuli 
naSierebi gamoirCeodnen stresisadmi ufro meti winaaRmdegobis gawevis 
unariT, ufro nela berdebodnen, maTi Tavis tvinis ujredebi ki ufro didx-
ans inarCunebdnen sicocxlisunarianobas da ukeTesi mexsiereba hqondaT.

  aqedan gamomdinare, SeiZleba adamianebmac gamovitanoT praqtikuli re-
komendacia:  SeexeT xSirad imaT, viszedac zrunavT da sxvebic waaxaliseT, rom 
Tqvenc Segexon xSirad – es ara marto siamovnebas moggvriT, aramed gaaumjobe-
sebs rogorc Tqvens, agreTve, maT janmrTelobasac.

cxviri da piri – ynosva da gemo
ynosvisa da gemos sistemebi SeTanxmebulad moqmedebs sakvebi produq-

tebis umravlesobis SegrZnebisas.   
ynosvis SegrZnebis nervuli impulsebi aRmocendeba maSin, roca haerSi 

arsebuli qimiuri nivTiereba kontaqtSi Seva ynosvis bususebTan. ynosva did 
rols asrulebs  seqsualuri qcevis regulaciasa da sxva mniSvnelovani funq-
ciebis ganxorcielebaSi. (sunis damaxsovreba, sunamos roli seqs.aRgznebaSi...)

gemo – warmoadgens Sesatyvisi gemos bolqvebis reaqciebis nazavs sitkboze, 
simJaveze, simwaresa da simlaSeze. am SegrZnebes sxvadasxva bolqvebi aRiqvamen 
adamianis pirSi. im individebs, romelTac bevri gemos bolqvebi aqvT, superde-
gustatorebi daarqves, xolo maT, visac ufro mcire raodenebiT aqvT es recep-
torebi – nondegustatorebi. individTa es ori jgufi ar gansxvavdeba erTma-
neTisagan mravali gemos SegrZnebebis mixedviT – Tqven SeiZleba arc icodeT 
superdegustatori xarT, nondegustatori Tu raRac Sualeduri. qalebSi meti 
superdegustatoria, vidre kacebSi, amas evoluciuri fsiqologebi xsnian imiT, 
rom qals yovelTvis ufro meti pasuxismgebloba ekisreboda STamomavlobis 
gazrdasa da kvebaSi, amitom ufro frTxilad unda SeerCiaT sakvebi. 

wonasworobis SegrZneba (vestibularuli) – informacias gvawvdis Cveni 
sxeulis orientaciis Sesaxeb sivrceSi. xolo kinesTetikuri SegrZneba – in-
formacias gvawvdis Cveni sxeulisa da misi nawilebis moZraobisa da mdgoma-
reobis Sesaxeb. wonasworobis da kinesTetikuri SegrZnebebi CvenTvis SeiZleba 
ucnobic ki iyos, radganac maT ara aqvT receptorebi, romelTa danaxva SeiZ-
leba, rogorc magaliTad, Tvalebis, yurebis an cxviris SemTxvevaSi. wonas-
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worobis SegrZneba sivrceSi Cveni sxeulis, gansakuTrebiT, Tavis orientaciis 
SegrZnebas gvaZlevs. am informacias gvawvdian receptorebi, patara bususebi, 
romelnic Sida yurSi – siTxiT savse parkuWebsa da arxebSi mdebareoben. kines-
Tetikuri SegrZneba uzrunvelyofs mudmiv sensorul ukukavSirs sxeulis mo-
toruli aqtivobis Sesaxeb.amis gareSe Tqven ver SeZlebdiT nebismieri moZra-
obebis didi nawilis koordinirebas. kinesTetikur informacias vRebulobT 
ori wyaros meSveobiT. esenia: receptorebi, romlebic mdebareoben saxsrebSi 
da receptorebi, romlebic mdebareoben kunTebsa da myesebSi.

aRqmis sistema  muSaobs sqemiT:   garemo – gamaRizianebeli – receptori 
–  Tavis tvini – aRqma!

aRqma ganisazRvreba sami SemadgenliT: 1) gamaRizianeblebis fizikuri 
maxasiaTeblebiT, 2) gamaRizianeblebis damokidebulebiT mis garemosTan da 3)
individis mdgomareobiT. pirovneba aRiqvams gamaRizianeblebs individualu-
rad, piradi damokidebulebis safuZvelze. am damokidebulebas gansazRvravs 
iseTi faqtorebi, rogoricaa: piradi gamocdileba, pozicia, individualoba 
da sakuTar Tavze  warmodgena.

uintereso informaciis ugulvebelyofas da saintereso informaciis Se nax-
vas ewodeba SerCeviTi aRqma.  adamians SeuZlia SearCios Setyobinebebi, romle-
bic ainteresebs an sasiamovnoa da yuradReba ar miaqcioT Setyobinebebs, romle-
bic gaRizianebT da usiamovnoa TqvenTvis. unars, gadaamuSao garkveuli infor-
macia da ugulvebelyo sxva gamaRizianebeli, ewodeba SerCeviTi eqspozicia. 

reaqcias gamaRizianeblebze pirdapiri damokidebuleba aqvs reklamasTan. 
rodesac Cven Zalian gvinda informaciis damaxsovreba, Cven ar SegviZlia da-
vimaxsovroT is didi raodenobiT. process, rodesac Cven vcdilobT davimaxsov-
roT informacia momavali gamoyenebisaTvis, ewodeba SerCeviTi damaxsovreba. 
reklamas SeuZlia daexmaros am process xSiri gameorebiT, advilad dasamaxsov-
rebeli saxelwodebebiT, aliteraciiT, kargi musikiT, performansiT da sxva.

reaqcia, saqonelTan dakavSirebiT, aseve SeiZleba iyos garkveuli dauk-
mayofileblobis grZnoba, romelic warmoiSoba maSin, roca Cveni molodini ar 
marTldeba da ar vRebulobT saqonlisgan imas, rasac movelodiT. amas Semec-
nebiTi disonansi ewodeba. reklamas SeuZlia iTamaSos garkveuli roli diso-
nansis SemcirebaSi. magaliTad, madlieri momxmareblebis werilebi, SeRavaTe-
bi, kuponebi da sxva.

swavla

aRqmas mivyevarT swavlisken. es niSnavs, rom Cven ar SegviZlia SeviswavloT 
raime manam, sanam mTlianad ar aRviqvamT da gaviazrebT informacias. swavla 
gaucnobierebeli procesia. momxmarebelma xSirad arc ki icis, rogor mimdi-
nareobs es procesi. magram swavla (Seswavla) iwyeba adre bavSvobidan da grZel-
deba mTeli sicocxlis ganmavlobaSi. naTqvamia: `swavla sikvdimde Senia, mudam 

Tavi 10.  momxmareblis qceva
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SenTana myofeli...~  Tuki reklamisti gaigebs, rogor xdeba Seswavla, isini SeZ-
leben Seqmnan iseTi sareklamo mimarTvebi, romlebic daexmareba momxmarebels 
reklamirebuli produqtis Tvisebebis SeswavlaSi.

rodesac bevrjer vimeorebT raime process da kmayofili vrCebiT rezul-
tatiT,  gviyalibdeba Tviseba, romelsac ewodeba Cveva.

Cveva – esaa procesi, romelic mTlianad aCerebs an zRudavs informaciis 
an alternativis Zebnas. miCveul sayidlebs ori  upiratesoba aqvs: 1) riskis 
Semcireba; 2) gadawyvetilebis miRebis gaadvileba. 

reklamis daniSnulebaa Cvevis Camoyalibeba da Semdgom xSiri gameore-
biT, SexsenebiT, realuri jildoebiT, kuponebis, SeRavaTebis da sxva masti-
mulirebeli meTodebiT misi gamagreba momxmareblis cnobierebaSi.

momxmareblis Cvevis darRveva Zalian Znelia. konkurentebis pirdapirma 
Setevam SesaZloa ufro gaamagros Cveva. reklamistma unda eZebos loialuri 
momxmareblis darwmunebis sxva gzebi. am gzebs Sorisaa musika, aliteracia, sa-
vaWro niSanTan dadebiTi asociaciebis Camoyalibeba, romelSiac Sedis sadRe-
saswaulo dReebis milocva, cnobili pirovnebebis, avtoritetebis gamoyeneba 
da iumoris moxerxebuli CarTva.

motivacia da moTxovnilebebi

motivi – esaa Sinagani Zala, romelic aiZulebs adamians garkveul qcevas. 
es mamoZravebeli Zala Cndeba daukmayofilebeli moTxovnilebidan warmoSo-
bili daZabulobis Sedegad. adamianebi cdiloben cnobierad da qvecnobierad 
Seamciron es daZabuloba da daikmayofilon moTxovnilebebi, raTa, Sesabamis-
ad, Seamciron daZabulobiT gamowveuli stresi.

moTxovnileba – esaa ZiriTadi Zala, romelic gaiZulebT raime moqmede-
bas. yovel adamians gaaCnia Tavisi unikaluri moTxovnilebebis narevi, romel-
Tagan zogierTi Tandayolilia, zogic ki – SeZenili.

Tandayolili moTxovnilebebi – esaa fiziologiuri moTxovnilebebi  
kvebaze, haerze, wyalze, binaze, seqsze da a.S. vinaidan am moTxovnilebebis dak-
mayofileba aucilebelia, isini ganekuTvneba  pirvelad moTxovnilebebs.

SeZenili moTxovnilebebi yalibdeba garemosa da kulturis gavleniT. 
masSi igulsxmeba moTxovnileba esTetikaze, prestiJze, dafasebaze, Zalau-
flebaze. vinaidan SeZenili moTxovnilebebi ar aris sasicocxlod aucilebe-
li, amitom maT  meoradi moTxovnilebebi  ewodebaT. 

abraam masloum Sedgina pirveladi da meoradi moTxovnilebebis ierarqia 
da gansazRvra, rom mTavaria, jer pirveladi saWiroebebis dakmayofileba, 
xolo Semdeg – meoradis. man gamoyo moTxovnilebebis xuTi ZiriTadi katego-
ria, romelic ganalaga vertikalurad prioritetebis mixedviT, yvelaze prio-
ritetuli saWiroebebi man moaTavsa qvemoT.
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TviT- 
realizacia

esTetiuri
moTxovnilebebi 

moTxovnileba 
dafasebaze

kognitiuri
moTxovnilebebi

     socialuri moTxovnilebebi

moTxovnileba usafTxoebaze 

fiziologiuri moTxovnilebebi

abraam masloum Sedgina pirveladi da meoradi moTxovnilebebis ierarqia 
da gansazRvra, rom mTavaria jer pirveladi saWiroebebis dakmayofileba, 
xolo Semdeg – meoradis. man gamoyo moTxovnilebebis Svidi ZiriTadi katego-
ria, romelic ganalaga vertikalurad prioritetebis mixedviT, yvelaze prio-
ritetuli saWiroebebi man moaTavsa qvemoT.

1. fiziologiuri moTxovnilebebi-SimSili, wyurvili..
2. moTxovnileba usafTxoebaze.-usafrTxoeba, dacva, damokidebuleba...
3. socialuri moTxovnilebebi-ojaxi,megobrebi...
4. moTxovnileba dafasebaze-prestiJi, warmateba, TviTdajereba...
5. konitiuri moTxovnilebebi- codna, cnobismoyvareoba...
6. esTeTiuri moTxovnilebebi-wesrigi, silamaze, xelovneba...
7. TviTrealizaciis moTxovnileba-sazogadoebis aRiareba,Semoqmedeba
am ierarqiul doneebs kavSiri aqvs erTmaneTTan da arc erT maTgans ar 

gaaCnia mudmivi prioriteti meoreze. qvemoT ganTavsebulia pirveladi, e.i. Zi-
riTadi moTxovnilebebi, romelsac yvela sulieri arseba ganicdis. Semdgom 
doneze asvlisas  adamianTa raodenoba mcirdeba da  klasifikacia piramidas 
emsgavseba. fizikuri da biologiuri moTxovnilebebis dakmayofilebis Sem-
deg adamiani iwyebs misi yofis usafrTxoebaze zrunvas. amis Semdeg mas uCndeba 
moTxovnileba siyvarulze, ojaxis Seqmnaze. am moTxovnilebis dakmayofile-
bis Semdeg ukve uCndeba moTxovnileba, rom dafasebuli iyos sazogadoebaSi da 
yuradRebas aqcevs prestiJs, prestiJuli atributebis SeZenas, xolo umaRles 
safexurze masloum moaTavsa TviTrealizeba, anu TviTgamoxatva, romelic 

Tavi 10.  momxmareblis qceva
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yvelas ar uCndeba da gamoixateba sazogadoebrivi qmedebebiT, sazogadoebaSi 
xSirad gamoCeniT, memuarebis weriT da a.S.

aRsaniSnavia, rom TviTrealizaciis moTxovnileba Cndeba maSin, rodesac, 
yvela danarCeni moTxovnileba dakmayofilebulia da maslou mas miiCnevda 
erT-erT ZiriTad motivad. igi agreTve exmaureboda reklamis kritikosebs, 
romlebic sayveduroben, rom reklamaSi mxolod lamaz personaJebs da sila-
mazes aCveneben. man Caatara eqsperimentebi adamianebze da mivida daskvnamde, 
rom arasasiamovno garemoSi cxovreba, arasasiamovno adamianebs Soris, paTo-
genuri faqtoria fsiqikuri janmrTelobisaTvis, amitom igi adamianebs urCevs 
airCion urTierTobisaTvis lamazi da Rirseuli adamianebi, lamazi garemo da 
Tqven male igrZnobT, rogor gamoswordeba Tqveni guneba-ganwyoba da TviTSe-
faseba.

maslous klasifikacia Zalze sasargebloa reklamis Seqmnisas. misi saSua-
lebiT SesaZloa winaswar ganvsazRvroT miznobrivi auditoriis sxvadasxva mo-
tivebi, maTi ganviTarebis donisa da kulturis mixedviT.



Tavi 11            

momxmareblis fsiqografiuli segmentireba

Cven mokled SevexeT dimitri uznaZis `ganwyobis Teorias~, romelsac 
udidesi mniSvneloba eniWeba adamianis mizanmimarTul qcevaSi, radganac, ro-
gorc vnaxeT, sanam adamiani daiwyebs misi gacnobierebuli moTxovnilebis da-
kmayofilebas, garkveuli qmedebiT - qceviT, am qcevis  sawyisi, ukve winaswarve 
arsebobs masSi ganwyobis saxiT (am ganwyobis Camoyalibebas ki  reklamam unda 
Seuwyos xeli).

adamianis qcevaze didi gavlena aqvs mis individualobas. individualoba 
esaa adamianis xasiaTis Taviseburebebis krebuli, romelic ganasxvavebs erT in-
divids meoresgan, xolo maTi qcevis Taviseburebebs fsiqografia swavlobs.

fsiqografiaSi erT-erTi ZiriTadia adamianis faseulobebis da cxovrebis 
stilis Seswavla, is gansazRvravs, Tu rogor xarjavs adamiani fuls da ener-
gias, ras aZleves upiratesobas cxovrebaSi, rogor isvenebs da a.S. 

 amerikelma mecnierebma momxmareblebi dayves qvejgufebad maTi faseu-
lobebis da cxovrebis erTnairi stilis mixedviT. am models ewodeba VALS-2 
(Value and Life Style) (ix. sqema).

VALS-2  modelis mixedviT, sazogadoeba maTi faseulobebisa da cxovrebis 
stilis mixedviT iyofa rva jgufad. es jgufebi vertikalurad ganlagebuli 
arian maTi resursebis mixedviT (igulisxmeba materialuri resursi), xolo 
horizontalurad – pirovnuli orientaciis mixedviT (principze, statussa da 
moqmedebaze orientirebulni). 
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yvelaze maRali resursis mqoneni  arian aqtualizatorebi (mosaxleobis 
9.8%) – warmatebuli, gamocdili, aqtiuri adamianebi, romlebsac itacebs axa-
li teqnologiebi, axali sagnebi. skeptikurad arian ganwyobili reklamisadmi, 
televizors iSviaTad uyureben. maTTvis yvelaferi xelmisawvdomia,  yidulo-
ben yvelafers Zvirs da xarisxians. bevrs kiTxuloben.

saSualo resursis mqoneni arian moqmedebaze orientirebulni.
a) eqsperimentatorebi (11,8%) – axalgazrda, energiuli, impulsuri, mi-

zandasaxuli adamianebi, romlebic eZeben sarisko, aRmgzneb STabeWdilebebs. 
uyvarT rok-musika, miyvebian modas, yuradRebas aqceven reklamas, kargi mxar-
jvelebi arian. uyvarT kompania;

b) momqmedni (10,8%) – praqtikuli, damoukidebeli pirebi. eWviT ekidebian 
axal ideebs, did yuradRebas ar aqceven materialur faseulobebs. yiduloben 
mxo lod aucilebel saqonels. kiTxuloben Jurnalebs, uyvarT aqtiuri dasveneba;

statusze orientirebulebi arian: a) warmatebulni  (15,6%) – warmate-
buli ganaTlebuli profesionalebi, didi SemosavliT, kiTxuloben presas bi-
znesze, axal ambebze, sjeraT reklamis, marketologebisaTvis yvelaze kargi 
samizne jgufia (YAPPY);

b) mebrZolebi (13,8%) – eZeben motivacias, TviTgamorkvevas da garSemo-
myofTa  keTilganwyobas, zrunaven imijze. miuxedavad SezRuduli sadiskre-
cio Semosavlebisa, saqonels yiduloben kreditebiT. kiTxvaze metad televi-
zori ainteresebT

principze orientirebulni arian a) dakmayofilebulebi (11,0%) – war-
matebulni, samuSaoze orientirebuli, cxovrebiT kmayofili adamianebi, rom-
lebic pativs scemen mTavrobas da kanonebs;  aqvT Camoyalibebuli principebi 
da mihyvebian maT; arian kargad informirebuli, praqtikuli momxmareblebi. 
uyvarT SemecnebiTi programebi da bevrs kiTxuloben;

b) konservatorebi (16,5%) – konservatorebi, romelTac gaaCniaT mora-
luri faseulobebi. inarCuneben religiur da ojaxur tradiciebs. aqvT sayva-
reli brendebi, kargi Semosavali da ganaTleba; uyvarT televizoris yureba, 
Znelad icvlian Cvevebs, kiTxuloben yurnal-gazeTebs;

maRali resursi

saSualo resursi 

principze 
orientirebulni

miRweulebi

mimdobni

dabali  resursi

statusze 
orientirebulni

misaRwevebi

eqsperimenta-
torebi

mowadinebulni moqmedni

mebrZolebi

aqtualizatorebi



75

dabali resursis mqoneebi arian a) arsebobisTvis mebrZolebi (10,7%) 
– Raribi, sicocxlisaTvis mebrZoli pirovnebebi, yiduloben iaffasian saqo-
nels bazrobebze, sjeraT reklamisa, kiTxuloben bulvarul presas. uyvarT 
fasdaklebis kuponebi da `seilebi~.

am gavrcelebuli dayofis garda, romelic amerikis mosaxleobis fsiqro-
grafiul models warmoadgens, arsebobs kidev mravali modeli, romlebic aad-
vileben samizne auditoriis klasterebis SerCevas da efeqturi sareklamo mi-
marTvebis SemuSavebas.

mosaxleobis klasificirebis saintereso meTodia e.w. kohortebis me-
Todi. fsiqologiaSi kohorta ewodeba adamianTa daaxloebiT erT dros (15-20 
weli) dabadebul Taobas, romelTac gaaCnia saerTo istoria da  interesebi. am 
meTodis gamoyenebiT marketologs SeuZlia gaicnos maTi faseulobebi, inter-
esebi, romelic mTeli cxovrebis manZilze gayvebaT da amis safuZvelze daa-
muSaobs saerTo sareklamo strategiebi am momxmareblebisaTvis.

amerikis mosaxleobis kohortebi XX  saukuneSi
1901 – 1926        Generation I – Taoba I                                                                       
1926 – 1945        Mature/Silent – mowifuli/Cumi                                        
1946 – 1964        Baby Boomers – bebi bumerebi                                           
1965 –  1980       Generation X – Taoba  X                                                    
1981 – 2000        Generation Y / Millenium – Taoba Y/aTaswleulis       
2001 – Semdeg   Generation Z / Boomlets  – Taoba Z / xmauriani        

sxvadasxva kohorta Cveni sazogadoebisaTvis SeiZleba ase warmovidginoT: 
1921–1935 weli – ruseTis intervencia, koleqtivizacia-industrializa-

ciis periodi;
1935 – 1953 wlebi – represiebi, omi, stalinis epoqis dasasruli;
1935 – 1970 wlebi – pirovnebis kultis daZleva, breJnev-mJavanaZis epoqa;
1970 – 1985 wlebi – SevardnaZis epoqa;
1985 – 1989 wlebi – `perestroikis~ epoqa;
1989 – 1992 wlebi – komunisturi epoqis dasasruli;
1992 wlidan Tavisuflebis wlebi – duxWiri ekonomika.
erT periodSi macxovreblebs erTnair pirobebSi uxdebodaT cxovreba, 

rac gansazRvravda maT erTnair faseulobebs da interesebs.

qceva  sayidlebisas 

reklamis damkveTebma unda icodnen, Tu rogor iRebs gadawyvetilebas 
adamiani raime saqonlis yidvisas. sxvadasxva adamiani yidvisas iqceva daax-
loebiT erTnairad. am dros gadawyvetilebis miRebisas adamianis azrovneba 
SesaZloa CarTuli iyos sustad an Zlierad. sustad CarTvisas igi TiTqmis 
daufiqreblad iRebs gadawyvetilebas (puri, saReWi rezina, yoveldRiuri mox-
marebis saqoneli), xolo Zlierad CarTvisas saWiroa damatebiTi informaciis 
Segroveba, konsultaciebi, mofiqreba da sxva (ZviradRirebuli saqonlis yid-

Tavi 11.  momxmareblis fsiqografiuli segmentireba
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va, manqana, macivari da a. S.).
wina TavebSi Cven mokled ganvix-

ileT komunikaciis modelebi. axla 
davakavSiroT reklamis daniSnuleba 
yidvis procesis sxvadasxva etapze.

pirvel stadiaze dgas 
moTxovnilebis gansazRvra. am 
etapze reklamis daniSnulebaa 
moTxovnilebis Seqmna, an gaZliere-
ba-stimulireba.   

meore stadia aris informaciis 
moZieba. es procesi SeiZleba iyos 
SemTxveviTi (wyaro SeiZleba iyos 

reklama, megobari da a.S.), agreTve mizanmimarTuli  specliteratura, cno-
barebi da sxv.  am etapzec reklamas aqvs ganmsazRvreli mniSvneloba informa-
ciis miwodebaSi, rac ufro xSirad moxvdeba TvalSi reklama momxmarebels, miT 
met informacias miiRebs igi da metad dainteresdeba produqtiT.

mesame etapia Sefaseba da Sedareba. am etapze Cven vadarebT sxvadasxva 
produqts, vamcirebT savaraudo saqonlis CamonaTvals. am etapzec reklama 
unda daexmaros myidvels SefasebaSi. amave etapze reklamam unda dagvanaxvos 
is sargebeli da upiratesobani, rac moyveba produqtis SeZenas. magaliTad, 
SesaZloa moviyvanoT sarecxi fxvnilis `taidis~ reklama, sadac gvimtkiceben, 
rom `taids~ sxvebze metad gaaCnia iseTi danamatebi, romlebic ufro kargad 
aTeTreben da, amavdroulad, icaven qsovilsac.

Semdegi etapia  gadawyvetilebis miReba da adgilis SerCeva. yidvis 
gadaw yvetilebis miRebis Semdeg  virCevT CvenTvis yvelaze xelsayrel adgils 
(supermarkets, bazrobas, specializebul maRazias da a.S.). am etapze udidesi 
mniSvneloba aqvs reklamas, romelic gvatyobinebs, Tu sad SeiZleba saqonlis 
SeZena, aseve, konkurentunarian fasebs, SeRavaTebs. adgilze gadamwyveti mniS-
vneloba eniWeba merCendaizings – savaWro adgilebis gaformebas, produqtis 
SefuTvas, fasebis Sedarebas, eqspozicias Taroebze da stimulirebis sxva 
formebs.

bolo stadiaa saqonlis Sefaseba yidvis Semdeg. gaamarTla Tu ara 
saqonelma Cveni molodini? dagvakmayofila Tu ara?  xom ar Segveqmna diso-
nansi Sesyidvis Semdeg? amas ganmsazRvreli mniSvneloba eniWeba saqonlis 
ganmeorebiTi Sesyidvisa da saqonlis mimarT loialobis CamoyalibebisaTvis. 
saqonels TandarTuli aqvs feradi sareklamo bukletebi, sadac CamoTvlilia 
saqonlis mimzidveli Tvisebebi, misi cnobili momxmareblebis dadebiTi gamox-
maurebebi, rac amcirebs disonansis gaCenis albaTobas.



Tavi 12             

strategiuli gamokvlevebi

reklamis SeqmnaSi udidesi 
mniSvneloba eniWeba informacias. 
rac ufro mravalmxrivia informa-
cia, miT ufro meti masala aqvs re-
klamists kargi sareklamo mimarTvis 
Sesaqmnelad. devid o’hilvis „rols-
roisis~ cnobili  reklamis Seqmni-
sas, misi TanamSromlebi Tveze met 
xans akvirdebodnen qarxanaSi avto-
mobilebis awyobis process da mTe-
li Tvis dakvirvebis Semdeg mividnen 
daskvnamde, rom es modeli imdenad 
srulyofili, komfortuli da sai-
medoa, rom sareklamo mimarTvad 
misi upiratesoba amgvarad Camoay-
alibes: `60 milis siCqariT mimaval avtomobilSi erTaderTi, ramac SeiZleba 
SegawuxoT aris eleqtronuli  saaTis wikwiki~. informaciis wyaro SesaZloa 
iyos piradi gamocdileba da specialuri gamokvlevebi.

gamokvlevis mravali saxe arse bobs. marketinguli gamokvlevis dros 
ikvlev marketingis kompleqsis oTxive Semadgenel elements: produqts, fass, 
adgils da stimulirebis meTodebs. ufro specifikuria bazris gamokvleva, 
romelic agrovebs informacias garkveul konkretul bazarze da  aRwers ba-
zars, produqcias, bazarze warmodgenil konkurentebs, fasebs da sxva. ama-
vdroulad, arsebobs bazris SesaZleblobebis gamokvlevac, romelic gansa-
zRvravs momxmarebelTa daukmayofilebel moTxovnebs, eZebs e.w. niSebs bazris 
SesaZleblobebis gasafarToveblad. klasikuria `qseroqsis~ firmis magaliTi, 
rodesac bazarze gaCnda aslis gamamravlebeli pirveli mowyobilobebi, rom-
lebic aslebis kopirebas axdendnen specialur qaRaldze, qseroqsis specia-
listebma Seiswavles bazari da gamoarkvies, rom bazris gafarTovebas xels 
uSlis swored specialuri qaRaldis SeZenis aucilebloba. maT Seqmnes axali 
mowyobiloba, romelsac asli gadaaqvs  nebismier qaRaldze da mas Semdeg, ro-
gorc ityvian, `bazari afeTqda~ da es mowyobilobebi ise gavrcelda mTel mso-
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flioSi, rom dRes nebismier gamamravlebel mowyobilobas Xerox-s uwodeben, 
miuxedavad imisa, romeli firma awarmoebs mas.

gamokvlevebis Catarebamde savaldebuloa Semdegi stadiebis gavla:
1) pirvel rigSi, savaldebuloa gamokvlevebis miznebis da problemebis dad-

gena,  risTvis tardeba gamokvleva? unda davakonkretoT gamokvlevis miznebi. 
magaliTad, gamovarkvioT vin aris produqtis momxmarebeli? ra upiratesoba 
gaaCnia produqts konkurentebis produqtTan SedarebiT?  rogor Sevatyobi-
noT produqtis Sesaxeb momxmarebels da sxva.

2) amis Semdeg unda daviwyoT informaciis mogroveba. pirvelad informa-
cias ganekuTvneba  saubrebi, firmis teqnikuri Tu safinanso angariSebi, in-
formacia konkurentebis Sesaxeb, fasebi, momxmareblebis tipebi, maTi qceva da 
sxva.

meoradi informaciis mogroveba SesaZloa biblioTekebSi, internetSi da 
sxva. mkvlevari SemoqmedebiTad unda miudges informaciis wyaros gamovlenas 
da Segrovebas, radganac sxvadasxva SemTxvevaSi SesaZloa bevri winaswar uc-
nobi wyaro aRmovaCinoT.

am etapebze dgindeba rogorc raodenobrivi, aseve Tvisobrivi monace-
mebi.

rogorc praqtika gviCvenebs, arsebobs gamokvlevebis samsafexuriani mo-
deli. adreul etapze xdeba sareklamo koncefciis gamokvleva, romelic moi-
cavs produqtis pozicionirebas, dapirebebs, sargebels, unikalur savaWro 
SeTavazebas, anu am etapze dgindeba produqtis siRrmiseuli Tvisebebi, rom-
lebze dayrdnobiTac unda aigos momavali sareklamo kampania.

meore etapze gamokvleul unda iyos Sualeduri formebi: eskizebi, kadri-
reba, dizain-maketebi, sloganebi da sxv. dabolos, farTomasStabiani kampaniis 
dawyebamde xdeba mza sareklamo masalebis testireba. 

adreuli gamokvlevebis mizania kargad gavigoT Cveni momxmareblebis fa-
seulobebi, damokidebuleba produqciis mimarT, misi Cvevebi, rac xels Segvi-
wyobs masTan optimaluri komunikaciis damyarebaSi. mza gamokvleuli masale-
bis arsebobisas didi kompaniebi atareben e.w. test-marketings, anu sanam firma 
(sawarmo) daiwyebs srulmaStabian sareklamo kampanias, cdis miRebul masalebs 
garkveul (SezRudul) bazrebze da misi Sedegebis mixedviT an iwyebs srul 
sareklamo kampanias, an koreqtivi Seaqvs masSi.

gamokvlevebis Catarebis mravali meTodi arsebobs dakvirveba, inter-
viu, sacdeli danergva, gamokiTxva (telefoniT, fostiT, internetiT da 
sxva). sareklamo procesis dasawyisSi  aqtiurad gamoiyeneba gamokvlevebis 
e.w. gaxsnili meTodebi, romelTa mizania miviRoT maqsimaluri informacia, Tu 
rogor cxovrobs Cveni momxmarebeli; rogoria maTi Sexedulebebi, Cvevebi; ra 
moswonT, ra ara; romel brendebs aniWeben upiratesobas da a. S. arsebobs ga-
mokiTxvebis ramdenime saxe: Tavisufali (e.w. gaxsnili) diskusia, dRiuris (an 
epistolaruli) forma da sxva meTodebi.
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sqemaze moyvanilia reklamis gamokvlevebis etapebi:

A. gamokvlevis procesi                             B. sareklamo procesi

 Sefasebis etapi  

gaxsnil meTodebs Soris yvelaze popularulia fokus jgufebi, rome-
lic marketingSi Semoitanes fsiqiatriidan, sadac is cnobilia  e.w. jgufuri 
fsiqiatriis meTodis saxeliT. am meTodiT avadmyofebis jgufTan eqimi mode-
ratori atarebs jgufur saubrebs avadmyofobasTan dakavSirebuli proble-
mebis Sesaxeb. marketinguli fokus jgufis gamokvlevisasac saubari mihyavs 
moderators, romelmac kargad unda icodes gamosakvlevi produqtis maxasia-
Teblebi. garda amisa, mas winaswar unda hqondes Camoyalibebuli saubris warm-
arTvis gegma; unda iyos maqsimalurad komunikabeluri da keTilganwyobili 
jgufis wevrebis mimarT, raTa xeli Seuwyos maT azrebis Tavisuflad gamoTq-
maSi. fokus jgufebis saubrebi tardeba specialurad mozadebul oTaxSi, e.w. 
fokus-rumSi, romelic aRWurvilia damontaJebuli videoteqnikiT. amasTan, 
erT kedelSi Catanebulia daburuli mina, raTa saubrebs SeumCnevlad Tvalyu-
ri adevnos damkveTisa da sareklamo kompaniis warmomadgenlebma.

 bolo dros SeimCneva, rom fokus jgufebis saubrebi tardeba ara special-
urad momzadebul fokus-rumebSi, aramed bunebriv pirobebSi, binaSi, bunebis 
wiaRSi da sxvagan, sadac fokus jgufis wevrebi ufro komfortulad igrZnoben 
Tavs da gulaxdilad gamoTqvamen azrs.

ufo metic, nel-nela moderatori, romelsac mihyavda saubari, xdeba sau-
bris Tanabari monawile, raTa man gavlena ar iqonios gamosacdelebis azrze. 
axal meTodebSi damkveTi da sareklamo saagentos warmomadgenlebi ukve aRar 
imalebian SuSis ukan da Riad monawileoben diskusiebSi, rogorc Tanasworu-

Tavi 12.  strategiuli gamokvlevebi
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flebiani wevrebi. aseve didi mniSvneloba aqvs fokus jgufebis wevrTa SerCe-
vas. maT irCeven miznobrivi auditoriidan, seansebis raodenoba unda iyos 3-ze 
meti, amasTan TiToeul seansze dasaSvebia 10–12 respondenti.  

xSirad fokus jgufebs atarebs sareklamo saagento. im SemTxvevaSi Tu 
gamosakvlevia bazarze Semosasvleli axali produqti, maSin marketologebi 
gvirCeven diskusia CavataroT erTmaneTisaTvis kargad nacnob pirebs Soris da 
produqtze uSualo azris gasagebad, respondentebma winaswar ar unda icod-
nen, raze iqneba saubari.

gamokvlevis meore meTodisas, dRiurebis meSveobiT gamokvlevisas, didi 
mniSvneloba aqvs respondentebis dRiuris Sevsebisadmi damokidebulebas.  

dRiurebis Sevsebas aqvs bevri uaryofiTi mxare, is damokidebulia mraval 
fsiqologiur faqtorze, xSirad respondentebs aviwydebaT dRiuris sistema-
turi Sevseba da Sedegebsac arasarwmunos viRebT.

sociologiuri gamokiTxvebisas, gansakuTebiT winasaarCervno gamokiTx-
vebisas, saWiroa didi sifrTxiliT movekidoT miRebul Sedegebs, rom ar Sevc-
deT.

sociologiaSi araadekvaturad aRqmis bevri magaliTia. kerZod, 1980 wels 
Catarebulma sociologiurma kvlevam aCvena, rom saukeTeso miqserebs ameri-
kaSi uSvebda General Electric-i, arada es firma miqserebs ukve 20 (!) weli iyo, rac 
aRar awarmoebda. aseve, ruseTSi Catarebuli erT-erTi gamokiTxvis Sedegad 
aRmoCnda, rom gazeT `komersants~ hyavda 3-jer meti mkiTxveli, vidre gazeT 
`spid-infos~ im dros, rodesac am ukanasknelis tiraJi samjer aRemateboda 
`komersantis~ tiraJs.

am Seusabamobas realobasa da rezultatebs Soris, mecnierebaSi uwodes 
la-pieris paradoqsi. 1934 wels mecnier-sociologma la-pierma or Cinel 
studentTan erTad imogzaura amerikaSi. im periodSi amerikelebis damokide-
buleba CineTisa da Cinelebisadmi mkveTrad uaryofiTi iyo. la-pierma da misma 
studentebma moiares 251 sastumro da yvelgan, erTis garda, maT daxvdnen ke-

Tilganwyobilad. turnes damTav-
rebis mere la-pierma werilobiT 
mimarTa amave sastumroebs, rom 
kvlav apirebda imave Semadgen-
lobiT maT sastumroSi vizits da 
sTxovda werilobiT daedasture-
binaT, hqonoda Tu ara maTi stu-
marTmoyvareobis imedi. pasuxi 
miiRo mxolod 128 sastumrodan 
da mxolod erTma sastumrom upa-
suxa dadebiTad, danarCenebisgan 
uari miiRo. amgvarad la-pierma 
daadgina, rom, zogadad, aziateb-
Tan damokidebulebasa da sastum-
ros mepatroneebis ganwyobas So-

fokus jgufis kvlevis oTaxi
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ris arsebobda mniSvnelovani gansxvaveba. TiToeul adamians aqvs ara erTi, ara-
med ramdenime ganwyoba da, Seqmnili situaciidan gamomdinare, SesaZloa amoq-
meddes romelime maTgani. rodesac stumrebi mividnen sastumroSi, amoqmedda 
elementaruli fiqsirebuli stumarTmoyvareobis ganwyoba, romlis Sedegi 
iyo Tbili da stumarTmoyvare miReba. xolo rodesac Semdeg miiRes la-pieris 
werili, amoqmedda sxva orientaciis da faseulobebis ganwyobebi, romlis re-
zultati iyo uaryofiTi pasuxebi. amitom nebismieri gamokvlevis Sedegebs 
skrupulozurad unda gaanalizeba.

 oriode sityviT SevexoT mza sareklamo masalebis testur marketings, anu 
pilotur gamokvlevebs sacdel bazrebze, romelic bevrs zedmetad da fulis 
xarjvad miaCniaT. warumatebel sareklamo kampanias SeuZlia didi materialu-
ri zarali miayenos firmas, rasac kargad Seesatyviseba genialuri Cineli fi-
losofosis konfucis 2500 wlis win naTqvami sibrZne: ̀ visac ar unda dafiqrdes 
Soreul momavalze, mas elodeba usiamovnebebi sul male.~

dabolos, Zalze mniSvnelovania miRebuli monacemebis analizi da 
angariSis Sedgena. Sedegebi rac SeiZleba TvalnaTliv unda iyos warmodgenili, 
radganac isini xelmisawvdomi da gasagebi unda iyos rogorc xelmZRvanelobi-
saTvis, aseve sxva sareklamo specialistebisTvisac. kargia, Tu Sedegebi war-
modgenili iqneba cxrilebis, diagramebis saxiT da multimedia saSualebebiT.

raodenobrivi da Tvisobrivi gamokvlevebis Catarebisas saWiroa sworad 
ganvsazRvroT reprezentaciuli amonakrefi, anu adamianebis is raodenoba, 
romelic didi miaxloebiT aRwers realur situacias. 10, 20 respodentis ga-
mokiTxva ver aRwers mTeli qalaqis momxmareblis suraTs. amitom yovel kon-
kretul SemTxvevaSi, statistikur meTodebze dayrdnobiT, SesaZloa miviRoT 
realurTan miaxloebuli suraTi. magaliTad, TbilisSi Catarebuli gamokiTx-
visTvis realurobasTan miaxloebul suraTs miviRebT, Tu gamovkiTxavT 500-
dan maqsimum 1000-mde respodents.

anketuri marketinguli gamokvlevebisas didi mniSvneloba eniWeba Tavad 
anketis Sedgenas, masSi Camoyalibebul kiTxvebs da meTodebs. 

kiTxvaris Sedgenis sxvadasxva  meTodi arsebobs.
efeqturi kiTxvaris Sesadgenad saWiroa:
1. kiTxvebis kargad gaazreba;
2. anketa unda iyos lakonuri;
3. kiTxvebze pasuxebis gacema unda iyos advili;
4. jer SeimuSaveT Savi varianti, kargad gamoscadeT da Semdeg gadaaTe-

TreT;
5. Tavdapirvelad ganaTavseT advili kiTxvebi;
6. adrindeli kiTxvebis Sesamowmeblad CarTeT ramdenime SekiTxva;
7. gamokiTxvisas SeecadeT kontaqtSi SexvideT respodentTan da ganawyoT 

igi;
8. demografiuli SekiTxvebi ganaTavseT boloSi;
9. gamokiTxeT 20-30 respodenti, raTa SeamowmoT anketis kiTxvebis siswo-

re da efeqturoba.

Tavi 12.  strategiuli gamokvlevebi
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anketa SeiZleba davyoT: 
kiTxvis tipis mixedviT (magaliTebi) kiTxvis formulireba

gaxsnili SekiTxviT  rogor daaxasiaTebT…--------------- ?

ori pasuxiT   kargia Tu ara?  diax    ---- ara -------

ramdenime variantiT  kargia, Tanamedrove, moZvelebuli, Zviri

diferencirebuli SefasebiT ra niSans dausvamdiT     
                                                                               cudi  1    2    3     4    5 kargi
                                                             .                   
 marketinguli gamokvleva tardeba  garkveuli  mmarTvelobiTi Ronis-

Ziebebis gasatareblad,  marketinguli kvlevis Sedegad muSavdeba stretegiu-
li dokumenti, romelic ZiriTadad Sedgeba xuTi nawilisagan:

1) marketingis miznebi (konkurentebi, bazari, resursebi, bazris wili, mo-
geba da sxva);

2) produqti (yvelanairi Segrovili raodenobrivi da xarisxobrivi in-
formacia, testebis Sedegebi, gemo, SefuTva da sxva);

3) miznobrivi auditoria  (demografiuli da fsiqrografiuli monace-
mebi);

4) dapirebebi (ra sargebels pirdeba produqti momxmarebels? ratom unda 
iyidon?);

5) savaWro niSnis individualoba (ra niSnebiT SeiZleba davaxasiaToT 
pro duqti, is rom cocxali adamiani iyos). 

produqtis bazarze gatanamde da swori sareklamo strategiis SesamuSa-
veblad saWiroa sxvadasxva diagnostikuri gamokvlevis Catareba. sxvadasxva 
ideis testireba da momxmareblis ukukavSiris, reaqciis mosinjva. testirebiT 
dgindeba rogorc xarisxobrivi, ise raodenobiTi maCveneblebi. am mizniT dgeba 
e.w. sakomunikacio testebi, romlebisTvisac sxvadasxva meTodi gamoiyeneba. 
yvelaze gavrcelebulia interviu supermarketebsa da produqtis SeZenis ad-
gilebSi. aq gamoyofilia calke oTaxi, sadac moipatiJeben momxmareblebs da 
Txoven winaswar momzadebuli anketebis Sevsebas an aCveneben reklamas da usva-
men kiTxvebs:

– ra azrebi mogividaT da ra igrZeniT reklamis naxvisas?
– aRwereT Tqveni sityvebiT ra iyo naCvenebi reklamaSi da risi Tqma udo-aRwereT Tqveni sityvebiT ra iyo naCvenebi reklamaSi da risi Tqma udo-

daT avtorebs?
– ra iyo ZiriTadi azri reklamaSi?
– ra saxelwodebis iyo produqti?
– iyo Tu ara reklama advilad gasagebi?
– ra mogewonaT da ra ara reklamaSi?
– Seesabameboda Tu ara reklamas msaxiobi? 

es kiTxvarebi Semdgom jgufdeba kategoriebis mixedviT:
– ZiriTadi ideis aRqma;
– saxelis gaxseneba;
– dadebiTi emociebi



83

– uaryofiTi reaqcia;
– reaqcia personaJebze;
– ra moewonaT;
– ra ara?
kiTxvebze pasuxebi winaswar unda iyos momzadebuli da ganlagebuli ise, 

rom advili iyos maTi kompiuterze damuSaveba.
sakomunikacio testebis Sedegad pasuxi gaecema sam ZiriTad SekiTxvas:
1) gadascems Tu ara reklama im Setyobinebas, rac iyo Cafiqrebuli?
2) gadascems Tu ara reklama Setyobinebas, romelic ar unda gadaeca?
3) rogor reagireben momxmareblebi personaJebze, garemoze, reklamis xa-

siaTze?
am kiTxvebze pasuxis gacema mniSvnelovania, radganac sawyis etapze advi-

lia koreqtivebis Setana reklamaSi, rac agvacilebs damatebiT danaxarjebs.

Tavi 12.  strategiuli gamokvlevebi



Tavi 13           

sareklamo mimarTvis strategia

reklama esaa xelovneba da mec-
nierebac. xelovneba gamoixateba 
Zlieri, dasamaxsovrebeli, emoci-
uri sareklamo mimarTvis SeqmniT. 
xolo mecnierebaa swori strategiu-
li miznebis Camoyalibeba da am miz-
nebis misaRwevi gzebis dagegmva. 

strategiuli miznebia is, Tu 
ras unda mivaRwioT sareklamo kam-
paniis CatarebiT. miznebi unda iyos 
konkretuli da gaTvlili xangrZliv 
periodze. meore etapze xdeba taqti-
kis SerCeva, anu rogor unda mivaRwi-
oT dasaxul mizans? 

SemoqmedebiTi platforma – esaa 
do  ku menti, romelic asaxavs sare-
klamo mimarTvis strategias. stra-
tegiaSi igulisxmeba reklamis pro-
blemebi, amocanebi, miznebi, bazrebi, 

momxmareblebi. platforma  moicavs komerciul winadadebas, ZiriTad ideas.
reklamas SeuZlia gayidos saqoneli zogadad an gayidos konkretuli sa-

vaWro niSani. pirvel SemTxvevaSi mimarTva aris saerTo, ganzogadebuli. sare-
klamo kampania `iyide rZe?~ mimarTuli iyo, zogadad, rZis produqtebis SesaZe-
nad. aseve, laskeris mier warmoebuli sareklamo kampania `Sankist~ mouwodebda 
momxmarebels, zogadad, forToxlis SeZenisaken. 

meore SemTxvevaSi mimarTva asocirdeba produqtis individualobasTan – 
konkretul savaWro niSanTan, emociasTan, garkveul grZnobebTan. `koka-kola~ 
ar mouwodebs momxmareblebs, zogadad, gamagrilebeli sasmelis SeZenisken, 
aramed is konkretulad ukeTebs reklamas `koka-kolas~. 

informaciuli reklama koncentrirdeba siaxleze. reklamis es mode-
li gamodgeba metad dasafiqrebeli saqonlis yidvisas (anu rodesac saWiroa 
azrovnebis CarTva produqtis SesaZenad), rodesac momxmarebels sWirdeba be-
vri informacia arCevanis gasakeTeblad  (avtomobili, macivari, televizori 
da sxva), anda Tu saqoneli Seicavs raime teqnologiur siaxles, maSin  saWiroa  
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momxmarebels detalurad avuxsnaT mis Sesaxeb, Tu ra sargebels miiRebs igi 
ama Tu im saqonlis SeZenis Sedegad.

naklebad dasafiqrebeli saqonlis SeZenisas (rogoricaa yoveldRiuri 
saqoneli, romelic uxvadaa bazarze), romlis yidvas ar sWirdeba bevri gansja, 
saWiroa reklamam imuSavos imijze, emociaze, brendingze. am SemTxvevaSiac sa-
Wiroa avuxsnaT momxmarebels, Tu   ra sargebels miiRebs igi.

komerciuli SeTavazebebi esaa is komerciuli logika, romelic safuZ-
vlad udevs sareklamo mimarTvas. komerciuli SeTavazebis momenti SesaZloa 
ganvixiloT, rogorc molaparakeba mwarmoebelsa da momxmarebels Soris. xa-
tovnad rom warmovidginoT, molaparakeba iwyeba mwarmoeblis SeTavazebiT: ai, 
Cemi produqti, romelic aseTi da aseTia da Tu Sen mas iyidi, miiReb amas da amas 
(an sargebels, an siamovnebas, an upiratesobas da sxva). 

komerciuli SeTavazebis safuZvelze momxmarebeli iRebs gadawyvetile-
bas SeiZinos Tu ara saqoneli. Tu momxmarebelma SeiZina saqoneli, e.i. mola-
parakeba Sedga, rac igivea, rom maT Soris gaformda e.w. xelSekruleba. myidve-
li Tu kmayofili darCeba SedegiT, xelSekruleba grZeldeba da myidveli gan-
meorebiT SeiZens saqonels. Tu dairRva komerciuli SeTavazebis raime piroba, 
xelSekruleba wydeba da es momxmarebeli dakargulia mwarmoeblisaTvis. ro-
gorc namdvili xelSekrulebebis dadebisas xdeba, Tu komerciuli SeTavazeba 
Zireulad gansxvavdeba realobisgan, araa gamoricxuli momxmarebelma uCiv-
los mwarmoebels, faqtobrivad, ararsebuli xelSekrulebis darRvevisaTvis, 
sxvanairad rom vTqvaT, Tu ar Sesrulda reklamaSi gacxadebuli pirobebi, ro-
melmac daaziana momxmareblis an jibe, an janmrTeloba.

 komerciuli SeTavazebebi iyofa or zogad klasad – sasaqonlo da samomx-
mareblo strategiebad.

sasaqonlo strategia fokusirdeba Tavad saqonelze, mis Tvisebebze 
(rogor kargad recxavs, aTeTrebs, zogavs energias). am strategiebis gamoy-
enebisas `-mde~ da `Semdeg~ kategoriebis gamoyeneba aZlierebs gancxadebis 
efeqts.

 samomxmareblo strategiebi koncentrirdeba momxmareblis saWiroebe-
basa da moTxovnilebebze. isini aRweren produqtis upiratesobas, dapirebas, 
argumentebs da unikalur SeTavazebebs.

1)  upiratesobisas reklama aRwers  Tu ra upiratesobas sTavazobs 
produqti momxmarebels. am SemTxvevaSi mimarTvis formula SesaZloa ase Camo-
yalibdes:  es  (Tviseba)  mniSvnelovania, radganac igi iZleva  (am upirateso-es  (Tviseba)  mniSvnelovania, radganac igi iZleva  (am upirateso-
bas). magaliTad,  `pepsodenti ftoriT yvelaze ukeT aTeTrebs kbilebs~.

aq upiratesoba iqmneba momxmareblis SemecnebaSi da ara Tavad saqonelSi.
2) dapirebisas formula aseTia: rodesac vxmarob  (saqonlis dasaxeleba),  

me vRebulob Sedegs (upiratesobas, siamovnebas). magaliTad, rodesac viban sa-
poni `doviT~, igi dabanasTan erTad arbilebs kans.

3) argumenti yidvis sasargeblod uxsnis myidvels, ratomaa garkveuli 
Tviseba momxmareblisaTvis upiratesoba. is gansxvavdeba winamdebare for-
mulebisgan imiT, rom uxsnis momxmarebels upiratesobis mizezs (magaliTad, 
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`taidi~ Seicavs iseT nivTierebebs, romelic Rrmad aRwevs qsovilSi, ar iwvevs 
mis daSlas da sxva; asevea  `Head&Sholders~-is reklama – is Rrmad aRwevs kanSi da 
spobs qertls.)

argumenti yidvis sasargeblod iwyeba upiratesobiT, Semdeg modis axsna – 
`imitom, rom~, romelic warmoadgens mtkicebuleba an damowmeba yidvis sasar-

geblod.

4) unikaluri savaWro SeTavazeba (usS) roser rivzis mieraa Semotanili 
marketingSi. is warmoadgens produqtis raime unikaluri Tvisebebis dekla-
rirebas reklamaSi, anu im Tvisebis afiSirebas axdens, romlis SeTavazeba sxva 
produqts ar SeuZlia.

magaliTi:  `em end emsi~  – dneba pirSi da ara xelSi.
usS: ̀ huba-buba~ erTaderTi saReWi rezinaa, romelic beravs yvelaze did 

buStebs da ar ekvreba saxes, myardeba argumentiT – `huba-buba~ iyenebs unika-

1 2

3

4
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lur Semadgenlobas, romelic xels uSlis saReWi rezinis saxeze miwepebas.
unikalurma savaWro SeTavazebam 70-ian wlebSi amowura Tavisi SesaZle-

blobebi, radganac mrewveloba uSvebda mraval erTnair saqonels da sul ufro 
Zneldeboda maTSi raime unikaluri Tvisebis gamonaxva.

gamosavali moiZebna devid o’hilvis, bil bernbaxis da leo barnetis 
mier damuSavebuli strategiebiT, romelic cdilobda daemyarebina emociuri 
kavSiri momxmarebelsa da produqts Soris (leo barnetis arqetipebi – golia-– golia- golia-
Ti jo, kata morisi, kliocki dogbois mTeli ojaxi, bernbaxis – folksvagenis, 
avisis da orbaxis univermaRis reklama, devid o’hilvis – hataueis perangebi, 
Sveppsis reklama da sxva). maTSi Cadebuli iyo iseTi emociuri komunikaciebi, 
romlebmac monaxes gza momxmareblis gulisken, maTi meSveobiT am produqtebis 
gayidva wlebis manZilze warmatebiT mimdinareobda (ix. fotoebi danarTSi).

80-ian wlebSi jek trautma da el raisma Semoitanes pozicionirebis mcne-
ba, romelic warmoadgenda ganviTarebul unikalur savaWro SeTavazebas. am 
Teoriis mixedviT, saWiroa produqtis imgvari pozicionireba bazarze, rom 
momxmarebels daamaxsovro Seni produqti. trautis devizi iyo: pozicionire-
ba an sikvdili. imisaTvis, rom miaRwioT warmatebas, araa sakmarisi mxolod 
maRali xarisxi, mimzidveli fasi da kargi momsaxureba. unda arsebobdes 
mizezi, romelic stimuls miscems momxmarebels, SeiZinos, saxeldobr, 
Tqveni produqti. Tu Tqven gamoirCeviT, gansxvavdebiT konkurentebisgan, 
klienti mzadaa gadaixados meti fasi. 

esaa pozicionirebis arsi! pozicionireba aris is, Tu rogor axdenT 
Tqveni produqtis asaxvas momxmareblis cnobierebaSi. pozicionirebisaT-
vis saWiroa mZlavri ganmasxvavebeli idea. 

trautis azriT, momxmareblis cnobierebaSi sasaqonlo marka asociirdeba 
araumetes erT ideasTan. yvelaze Zlier brendebs gaaCniaT mxolod erTi si-
tyva momxmareblis cnobierebaSi. magaliTad, kbilis pasta `Pepsodent~ 35 weli 
asociirdeba kariesTan. ̀ Volvo~ –  usafrTxoebasTan, ̀ Ferarri~ gamoiyureba swra-
fad, maSinac ki, roca is dgas. `Heintz~ amayobs Tavisi auCqareblobiT. H~Heintz~ – 
yvelaze neli ketCupi~ iuwyeboda slogani, radganac momxmarebelTa moTxov-
nis gaTvaliswinebiT mis boTls specialurad dauwvriles yeli, raTa ketCupi 
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Znelad gadmosuliyo (ix.foto). momxmarebeli Tvlis, radgan ketCupi Znelad 
gadmodis, ese igi igi blantia da heinci ar Ralatobs momxmarebels. meore re-
klamaSi gadmobrunebuli boTlidan nela gadmodis ketCupi, sareklamo warwe-
raa: `Tqven kidev gaqvT 20 wami, raTa moitanoT buterbrodi~.

80-ian wlebSi Seiqmna bevri genialuri reklama sul sxvadasxva stilis  ga-
moyenebiT. genialuri reklamis sami Semadgeneli nawilis – strategiis, taqti-
kis  da sxvadasxva SemoqmedebiTi stilis meSveobiT – seriozuli, gasarTobi, 
iumoristuli, seqsualuri,  Sokismomgvreli  da sxva xerxebis  saSualebiT. 

gavixsenoT Cven mier aRwerili axali sareklamo strategiebiT Seqmnili 
ramdenime mniSvnelovani sareklamo kampania:

  Marlboro, Marlboro Country – rogorc cnobilia, 1926 wlidan kompania 
`filip morisi~ awarmoebda sigaret `marlboros~, romelic qalebisTvis iyo 
gankuTvnili da mas reklama ukeTdeboda, rogorc rbil, aromatul sigarets. 
50-ian wlebSi kompaniam gadawyvita Seecvala sigaretis pozicireba mamakacebi-
saTvis. leo barnetis saagentom daiwyo fiqri axal sareklamo stretegiaze da 
sareklamo kampaniis gmirad airCia martoxela kovboi, romelic ganasaxierebda 
amerikelebisaTvis sayvarel xatebas, vaJkacobis, gamZleobis da dinamizmis 
idealebs. sareklamo kampaniis Semdgom etapze martoxela kovbois gars mego-
brebi axldnen, isini gadaiqcnen garkveul socialur jgufad, romlebic erTad 
ebrZodnen bunebis siZneleebs da gaCnda termini – `marlboros qveyana~. `modi 
iq, sadac aromatia, marlboros qveyanaSi~, – gvauwyebs slogani, anu sigareti 
gaxda socialuri erTobis simbolo. am sareklamo strategiebma da niWierad 
Sesrulebulma reklamebma `marlboro~ msoflios # 1 sigaretad aqcia. 

erTobis, mTeli Taobisadmi ufro gamoxatulad da gamomwvevad mimarTuli 
kompania Seiqmna Pepsi Generation, romlis gmirebi iyvnen axalgazrdebi, moZravi, 
dinamikuri, revoluciuri suliT. am mimarTvebmac  da wlebis ganmavlobaSi war-
moebulma sareklamo kampaniam, didi roli Seasrula pepsis, rogorc produqtis  
warmatebaSi.

aRsaniSnavia Pepsi-is kidev erTi strategia, romelic dakavSirebuli iyo 
marketinguli omis adre gamouyenebel 
strategiasTan – fardobiT reklamas-– fardobiT reklamas- fardobiT reklamas-
Tan. saubaria mis kampaniaze `axalgazrda 
Taoba irCevs Pepsi-s~. sadac man gamoiyena 
momxmareblebze Catarebuli eqsperimenti 
da ganacxada, rom `koka-kolas~ da `pepsis~ 
farulad gamocdis dros axalgazrda Ta-
obis umravlesobam airCia `pepsi~. 

rogorc adre ganvixileT, Coca-Cola-m 
90-ian wlebSi sxva strategias mimarTa da 
misi mravali wlis partnioris, msofli-
oSi udidesi sareklamo saagentos McCan 
Erickson-is SekveTebi gadaitana TiTqmis 
ucnobi axalgazrda sareklamo Semoqmede-
biTi jgufis (CAA) studiaSi. romelmac 
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Seqmna  maRalmxatvruli klipebi: polaruli daTvebi, saaxalwlo klipi Tovlis 
babua da SviliSvili, jambazebi da sxva, sul 30-mde klipi, romlebsac udidesi 
warmateba xvda wilad da garkveulwilad biZgi misca 90-ian wlebSi bevri axal-
gazrda SemoqmedebiTi saxelosnoebis daarsebas (fotoebi ix. danarTSi).

reklamaSi gamoCenili pirovnebebis gamoyenebas saTave daudo `koka-ko-
lam~, romelmac gasuli saukunis pirvel wlebSi reklamaSi gamoiyena maSin 
cnobili amerikeli msaxiobi hilda klarki. samarTlianoba moiTxovs, rom ga-hilda klarki. samarTlianoba moiTxovs, rom ga-. samarTlianoba moiTxovs, rom ga-
vixsenoT didi qarTveli mrewvelis, daviT sarajiSvilis sareklamo plakati, 
romelic Seiqmna, jer kidev  1896 wels, romelzedac saqarTveloSi cnobil 
qalbatons, samefo gvaris warmomadgenels, maia bagration-daviTaSvils, xelT 
epyra langari sarajiSvilis koniakiT. 

mogvianebiT, yvelaze cnobili sportsmenebi miiwvia reklamaSi adi das-
lerma, romelmac jer kidev Tavisi firmis, `adidasis~ Seqmnamde, gamoiyena 
msoflios uZlieresi aTletis jesi ouensis saxeli sakuTari sportuli fex-
sacmelebis reklamisaTvis. Semdeg cnobili sportsmenebis mTeli galerea Seqm-
nes  Nike-ma da Adidas-ma:  maikl jordani, devid bekhemi, kobi braianti, maria 
Sarapova da sxvebi. es varskvlavebi am da sxva firmebis saxed iqcnen. cnobili 
varskvlavebi sareklamo saxed Cveulebrivi movlena gaxda modis da kosmeti-
kuri firmebisaTvis (L’Oreal, Palmolive,.Shanel), romlebic am mizniT milionebs 
uxdian mowveul pirovnebebs, e.w. `selebritis~ (ix. danarTi).

reklamirebis gansxvavebuli stili Seqmna italiurma firma Beneton-ma Ta-
visi Sokismomgvreli fotoebiT, romelic ar erideboda sareklamo posterebSi 
yvelaze provokaciul gamosaxulebebs, romlebsac TiTqos araviTari kavSiri 
ar hqonda reklamasTan, magram isini asocirebuli iyvnen kompaniis filosofi-
asTan – eCvenebinaT cxovrebis mware sinamdvile: Sidsi, sikvdiliT dasja, avad-
myofoba da a. S. magram benetonis  filosofiis ZiriTadi mimarTvaa rasobrivi 
Tanasworoba, misi slogani Seesabameba misi produqciis mravalferovnebas – 
`benetonis gaerTianebuli ferebi~.

saintereso xerxiT miaRwia warmatebas kompaniam Absolut-ma, romelic Tavis 
safirmo boTlis sxvadasxva fotos, sxvadasxva qalaqis simboloebiT, aTavseb-
da, ZiriTadad, im qalaqebis JurnalebSi, romlis bazarze Sesvlasac apirebda.

mniSvnelovan warmatebas miaRwia gansxvavebuli sareklamo strategiebiT 
kompania RedBull-ma, romelmac sul raRac 20 weliwadSi myarad daikava lide-
ris pozicia energetikuli sasmelebis bazarze. amisaTvis is, ZiriTadad, iy-
enebda eqstremaluri sportis saxeobebis sponsorobas. sxvadasxva `eqstrimis~ 
(snoubordi, motosporti, serfingi da sxva) moyvaruli fanebi iyvnen Tinei-
jerebi, romlebic Tavs iyridnen, ZiriTadad,  barebSi, stadionebze. kompaniam 
Seqmna dijeebis specialuri skola, atarebda yovelwliur festivalebs da am 
gziT axdenda Tavisi produqciis stimulirebas. mogvianebiT sxvadasxva qvey-
nis bazrebze Sesasvlelad man ukve gamoiyena satelevizio reklama, sloganiT 
– `red buli SegasxamT frTebs~.  

 saukunis bolos momxmareblis yuradRebis misapyrobad bevri kompania, 
maT Soris Chanel, Charlie, Obsession, iyenebda emansipirebul qalebs e.w.  Sex sym-
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bol-ebs. maT mier warmoebuli sareklamo kampaniebi xSirad iwvevda ara marto 
uSualo momxmareblebis aRSfoTebas aSkarad gadaWarbebuli `Tavisuflebis~ 
gamo, aramed sazogadoebis farTo fenebis aRelvebasac. 

 gasuli saukunis bolos, amerikaSi, xanSiSesulma bebibumerebma sapensio 
asaks miaRwies. maT xelSi iyo wlebis manZilze dagrovili kapitali da bevri 
Tavisufali dro. Tanac gaaCndaT mravali mosagonebeli momenti, romelic maT 
axalgazrdobas axsenebda, maT Soris iyo mexsierebas SemorCenili sareklamo 
personaJebi Zroxa Elsi, diasaxlisebis kulinariuli mrCeveli Beti Crocker, Coca-
Cola, Ronald MacDonalds  da reklamistebma daiwyes Zveli saxeebisa da  sloganebis 
gamoyeneba nostalgiur reklamebSi, rasac ewoda `retro marketingi~, raTa 
kvlav miezidaT supermarketebis daxlebisaken Zveli momxmareblebi – bebibu-
merebi (ilustraciebi ix. danarTSi).

zemoT CamoTvlili xerxebisa da strategiebis garda, momxmareblis yur-
adRebis mipyrobis mravali sxvadasxva meTodi arsebobs. maT Sesaxeb mokled 
moTxrobilia wignis bolos, danarTSi.



Tavi   14              

reklamis fsiqologia

satelevizio arxebze momravlebuli 
reklamebi sxvadasxva reaqcias iwvevs mayu-
rebelSi. zogs moswons lamazad gadaRebuli 
reklamis yureba, zogs ki, piriqiT, aRizia-
nebs. Tanamedrove epoqaSi reklamis mteria 
distanciuri marTvis pultebi. rodesac 
iwyeba sareklamo bloki, mayurebeli TiTis 
erTi daWeriT gadarTavs arxs da eZebs sxva 
gadacemas.

am movlenam amerikaSi miiRo `zapingis~ saxelwodeba. sxva mayurebels ki 
sxvanairi Cveva aqvs Camoyalibebuli, kerZod, isini ganuwyvetlad mogzauroben 
arxidan arxze, saintereso gadacemis ZebnaSi. am movlenas `serfingi~ ewodeba. e. 
w. serfingistebi ise arian daxelovnebulni, rom maT zustad ician, rodis Tav-
deba sareklamo pauza da kvlav brundebian arxze reklamis Semdeg. es ganviTa-
rebuli tendenciebi iqca reklamistebis namdvil mtrad, radganac maTi daxar-
juli milionebi reklamisaTvis ver aRweven miznobriv auditoriamde.

mkvlevrebma daadgines, rom bevri maRalmxatvruli reklama sulac ar 
uwyob s xels produqciis gayidvas. momxmareblebis mxolod 25%-ma ganacxada, 
rom reklamis meSveobiT yidulobs produqtebs.

msoflioSi reklamis bumia. rogorc amerikelma mkvlevrebma daiTvales, 
amerikeli dReSi saSualod 1500 sareklamo mimarTvas (eqspozicias) xvdeba. 
reagireba yovel maTganze gamoricxulia. amitom sainteresoa, rogor xdeba 
uintereso reklamebis asaxva adamianis cnobierebaSi, sainteresoTa SemCneva 
da damaxsovreba.

mecnierebis gamokvlevebiT, reklama adamianze moqmedebs xuTi ZiriTadi 
fsiqologiuri kategoriis meSveobiT: aRqma,  gacnobiereba,  gageba,  darwmu-
neba  da  damaxsovreba.

am mentalur procesebs swavloben e. w. kognituri fsiqologebi, romleb-
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mac aRniSnul sakiTxs mravali naSromi 
miuZRvnes. am movlenebis arsis ukeT gasa-
gebad wignis bolos, danarTSi, mocemulia 
maTi mokle aRwera.

reklamis erT-erTi ZiriTadi amoca-
naa SemaCerebeli zemoqmedebis Seqmna. 
mTavaria, rom momxmarebelma  SeamCnios 
sareklamo mimarTva.  momxmarebeli yur-
adRebas ar aqcevs umravles Setyobine-
bas. pirvel rigSi, reklama unda iyos 
ganTavsebuli iseT saSualebebSi, romel-
sac uyurebs miznobrivi mayurebeli. ase-
ve, mniSvnelovania reklamis ganTavsebis 
droc. 

rogorc ki mayurebelma dainaxa, Seam-
Cnia reklama, meore amocanaa yuradRebis 

mipyroba. yuradReba niSnavs imas, rom adamianis goneba dakavdes sareklamo 
mimarTviT. reklamaSi unda iyos raime mniSvnelovani yuradRebis mimpyrobi 
elementi. am elements ewodeba `trigeri~, an sxvagvarad `ai stoperi~. am rol-
Si SeiZleba gamoviyenoTY raime Zlieri STambeWdavi gamosaxuleba, saTauri, 
ilustracia da sxva. saatelevizio reklamaSi ki xmovani efeqti, musika da a. S.  
(fotoze: devid o’hilvis `hataueis~ perangebis reklama).

  Cven ganvixileT SerCeviTi aRqma da SerCeviTi eqspozicia, anu  adami-
ani isea  mowyobili, rom im zRva informaciidan rasac igi dRis ganmavlobaSi 
iRebs, imaxsovrebs imas, rac ainteresebs, xolo rac  ar ainteresebs, imas male 
iviwyebs.

 magram reklamisadmi  marto yuradRebis miqceva araa sakmarisi, reklama 
unda iyos originaluri  da  aqtualuri.

 originaluri idea, uCveulo gadawyveta, advilad ipyrobs yuradRebas 
da metad amaxsovrdeba mayurebels. reklamebis umravlesoba daStampulia 
erTgvarovani stereotipebiT, romlebis mayurebelze ver axdens jerovan ze-
moqmedebas. didi mniSvnelova aqvs am stereotipebis gamovlenas da axali xed-
vis Camoyalibebas. aRniSnul Temas eZRvneba frangi reklamis specialistis Jan 
mari drius naSromi `stereotipebis rRveva~, romelic man gamoiyena mraval 
warmatebul sareklamo kampaniaSi.

 aqtualobasac didi mniSvneloba aqvs reklamis damaxsovrebisaTvis. 
Cven, pirvel rigSi, yuradRebas mivaqcevT im reklamebs, romlebic aqtualu-
ria CvenTvis da Seexeba Cvens saWiroebebs; movlenebs, romlebic ukavSirdeba 
samuSaos an hobs. aRsaniSnavia, rom adamianis fizikuri mdgomareobis mixedviT 
reklamis aqtualuroba SeiZleba Seicvalos. magaliTad, roca danayrebulni 
varT, maSin saWmlis reklama CvenTvis aqtualuri aRar iqneba.

interesi. misi gaRviveba SeuZlia TviT reklamirebul saqonels, an rekla-
mis garkveul elementebs: masSi monawile cnobil pirovnebas, uCveulo gafor-
mebas, myvirala dapirebas da a. S.
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sxvadasxva saqoneli sxvadasxvanairad sainteresoa. Tu adamians gaaCnia 
raimes saWiroeba, maSin interesic advilad Cndeba am saWiroebis dasakmayofi-
leblad.

interesi xanmokle movlenaa da advilad qreba, Tu ar moxda misi dafiqsi-
reba. yuradRebis SenarCuneba ufro Znelia, vidre, ubralod, aRZvra. yuradRe-
bis SenarCunebis mravali meTodi arsebobs: saintereso Txroba, moyolis da-
maintrigebeli SekiTxviT dawyeba, raime saintereso gamosaxulebis gamoyeneba. 
satelevizio reklamaSi advilia iseTi intrigis gaTamaSeba, romelic aRZravs 
interess.

reklamis aRqma. reklamis gacnobiereba araa mTavari. sareklamo mimarTva 
gasagebi unda iyos. gagebaSi igulisxmeba  miRebuli informaciis swori aRqma. 
Tavidan raRac gvainteresebs, Semdeg vigebT raRacebs sainteresos saqonelze, 
vagrovebT informacias da Semdeg vimaxsovrebT ZiriTads.

zemoT aRvniSneT, rom sainformacio reklamis erT-erTi daniSnulebaa  
momxmareblis swavleba. axali saqonlis reklamirebisas reklamam unda Seavsos 
momxmareblis arasakmarisi codna da gamocdileba. amisaTvis gamoiyeneba sxva-
dasxva xerxi: moyola, demonstrireba, Sedareba  –  `-mde da Semdeg~. reklama-
Si gamoiyeneba, agreTve, asociaciis xerxi.   

rogorc bil bernbaxma aRniSna, reklama – esaa darwmunebis xelovneba. 
damajerebel reklamas SeuZlia Secvalos adamianis damokidebuleba pro-
duqtze, moiyvanos damajerebeli argumentebi, aRZras emociebi, gamoiwvios 
saqonlisadmi ndoba. didi mniSvneloba aqvs saqonlis mimzidvelobas. esaa is 
grZnoba, romelic produqts aniWebs damatebiT Tvisebebs: usafrTxoebas, da-
fasebas, seqsualur mimzidvelobas da sxva fizikur siamovnebas.

loialoba saqonlis mimarT esaa saqonelze dadebiTi azris Camoyalibeba, 
rodesac momxmarebeli ganmeorebiT yidulobs erTsa da imave produqts, anu 
loialoba aris produqtisadmi Camoyalibebuli miCveva.(wignis bolos I dan-
arTSi mocemulia e.w. loialobis kibe, anu ra safexurebi unda gaiaros adami-
anma  damkvirveblidan, loialur momxmareblamde).

gansakuTrebulia reklamis roli, rodesac saWiroa Seicvalos Camoyali-
bebuli azri saqonelze, anda Camoayalibos axali azri, romelic adre ar arse-
bobda. 

gacilebiT Znelia uaryofiTi damokidebulebis Secvla. Tuki araswori 
marketinguli RonisZiebebis meSveobiT produqtze Camoyalibda uaryofiTi 
azri, misi Secvla rTulia da mxolod reklamiT ar miiRweva. aq saWiroa mTeli 
rigi marketinguli cvlilebebis ganxorcieleba, raTa Seicvalos momxmareb-
lis damokidebuleba.  arsebobs gavrcelebuli azri, rom cudi saqonlis dasa-
marebis saukeTeso saSualebaa misi intensiuri reklamireba.  

reklama adamianis cnobierebas elaparakeba argumentebis meSveobiT, 
xolo guls – ki emociebis saSualebiT (emociuri da logikuri reklamebi).

reklamis yvelaze didi miRwevaa daajeros momxmarebeli, rodesac mas 
sjera saqonlis, es Tviseba warmoadgens Zlier konkurentul upiratesobas. 

Tavi 14.  reklamis fsiqologia



94 marketinguli komunikaciebi   

reklamaSi produqtis kargi prezentaciiT miiRweva damajerebloba, romelic 
fantavs yovelgvar eWvs, zrdis loialobas saqonlisadmi.

reklamis damaxsovreba. mniSvnelovania, rom reklama momxmarebels unda 
amaxsovrebdes saqonels da ara sareklamo mimarTvas. am movlenas Semoqmedeb-
iTi vampirizmi ewodeba, e.i. rodesac mayurebels axsovs sareklamo mimarTva, 
an masSi monawile gamoCenili pirovneba (selebriTi) da ar axsovs risi reklama 
iyo. Cven zemoT moviyvaneT magaliTi, rodesac 1944 wels margarinis reklamaSi 
monawileobda amerikis yvelaze popularuli qalbatoni – amerikis preziden-– amerikis preziden- amerikis preziden-
tis meuRle eleonor ruzvelti. igi imdenad popularuli iyo, rom gamokiTx-
vis Sedegad es reklama misi wyalobiT axsovda mosaxleobis 85%-s, magram raze 
iyo reklama, es axsovda Zalian cotas.

gameorebas udidesi roli aqvs reklamis damaxsovrebaSi. tyuilad araa 
naTqvami – `gameoreba codnis dedaao~. reklamis fsiqologebi miiCneven, rom 
damaxsovrebisaTvis minimum samjer maincaa saWiro reklamis naxva, ami-
tomac mediagegmis Sedgenisas sasurvelia reklamis minimum samjer mainc game-
oreba.

reklamis damaxsovrebaSi didi mniSvneloba eniWeba musikalur jinglebs, 
cnobil pirebs (e.w. “selebritis”), efeqtur sloganebs.

satelevizio klipebSi, verbaluri xerxebis garda, gamoiyeneba sakvanZo 
kadri–e.w. PeckShot,  logoTi, sloganiT, sakontaqto informaciiT da sxva ofi-
cialuri atribu tebiT (xelmowera, transformacia-kompiuteruli grafikiT 
da sxva).



Tavi 15             

savaWro niSnis Seqmna

savaWro niSani esaa saqonlis ganmasxvavebeli dasaxeleba, an gamosaxu-
leba, an ferTa Sexameba an musikaluri  fraza, romelic gamoarCevs pro-
duqts bazarze msgavsi produqtebisagan.

savaWro niSani saqonels uqmnis imijs da individualobas, agreTve sZens 
mas damatebiT Rirebulebas. Zlier savaWro niSans didi mniSvneloba aqvs erT-
nairi saqonlis reklamirebisas, romelTac bazarze aradiferencirebuli ewo-
deba. maT Soris gansxvaveba iqmneba reklamis meSveobiT.

savaWro niSnis imiji metia, vidre, ubralod, saqonlis dasaxeleba. esaa is 
STabeWdileba, romelic gamjdaria momxmareblis cnobierebaSi. savaWro niS-
niT iqmneba individualoba, romelic xSirad gamoxatavs adamianis an cxovelis 
Tvisebas – megobrobas, siyvaruls, saimedobas da a.S. magaliTad, ronald mak-– megobrobas, siyvaruls, saimedobas da a.S. magaliTad, ronald mak- megobrobas, siyvaruls, saimedobas da a.S. magaliTad, ronald mak-magaliTad, ronald mak-
donaldsi, mxiaruli   goliaTi jo,   kata morisi...

savaWro niSani xarisxis garantiaa da masSi momxmarebeli met Tanxas ixdis.

savaWro niSnis Seqmna
savaWro niSani saqonelis identificirebis saSualebas iZleva, amasTan, 

pozicionirebas axdens momxmareblis cnobierebaSi.
savaWro niSnis Seqmnisas didi mniSvneloba aqvs 1) dasaxelebas (neimingi) 

– `polaroidi~, `Trinitron~, `soni~, `marlboro~; 2) grafikul elementebs – 
savaWro niSans, logotips – `disnei~, `makdonaldsi~, `naiki~, `koka-kola~.

savaWro niSnis atributebs udidesi gavlena aqvs momxmarebelze.  Zlieri 
savaWro niSnis SemTxvevaSi mniSvneloba ara aqvs geografias. sxvadasxva qveynis 
momxmarebeli erTnairad aRiqvams `koka-kolas~, `mak donalds~, `naiks~, `adi-
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dass~ da sxva. es savaWro niSnebi Tavad warmoadgens ekonimikur faseulobas. 
martivad rom warmovidginoT, Cven jer vqmniT produqts, Semdeg varqmevT sax-
els. droTa ganmavlobaSi  saxeli iZens garkveul faseulobas da is produqtis-
gan ganyenebulad ki ar arsebobs, aramed aswrebs produqts da iZens gacilebiT 
farTo mniSvnelobas ekonomikuri, emociuri TvalsazrisiT (savaWro niSnebis, 
logoebis ganviTarebis nimuSebi mocemulia danarTSi, agreTve SeigiZliaT ixi-
loT vebsaiti www.logoevolution.com)

savaWro niSnebi sxvadasxva saxiT arsebobs. erT SemTxvevaSi isini warmoad-
genen mTel kompanias. magaliTad, sarecxis fxvnili `taidi~ – bevrma arc icis, 
rom is `proqtor da gemblis~ produqtia, radganac man ukve moipova damouki-
deblad arsebobis ufleba; `taids~ momxmarebeli kargad icnobs da mzadaa masSi 
meti fasi gadaixados. sxva SemTxvevaSi savaWro niSani warmoadgens mTel qveya-
nas.  magaliTad, `koka-kola~ da `mak donaldsi~, es ara marto konkretuli pro-
duqtebia, aramed maTi saxiT myidveli amerikis ocnebas, cxovrebis stils ezia-
reba. igive SeiZleba iTqvas bevr sxva produqtzec – BMV, VolksWagen-i warmoad-
gens germanias; Ferarri, Beneton &  Ferrero  italiis emisrebi arian;  Danon & Mishelin 
& Peugeot-ze myidvels safrangeTi axsendeba. amave logikiT  `borjomi~ SeiZleba 
CavTvaloT saqarTvelos warmomadgenlad msoflioSi. amitomac saqarTvelos 
ekonomikis ganviTarebis Tanamedrove etapze saWiroa didi danaxarjebi, raTa 
msoflios gajerebul bazarze moxvdes sxvebisTvis ucnobi qarTuli produqte-
bi, romlebic xarisxiT ar Camouvardeba msgav s sazRvargareTul produqts, mag-
ram maT naklebad icnoben imis gamo, rom ar arian saTanadod reklamirebulni.

rogorc pozicionirebis avtori jek trauti aRniSnavs, TiToeuli savaWro 
niSani, marTalia, mravali sxvadasxva TvisebiT xasiaTdeba, magram momxmarebels 
isini amaxsovrdeba, ZiriTadad, erTi yvelaze Zlieri Tvisebis gamo. amas tra-
uti `fokusis kanons~ uwodebs, radganac aq fokusireba xdeba erT ZiriTad gan-
masxvavebel Tvisebaze. magaliTad, volvo – usafrTxoveba; mustangi – siCqare; 
bmv – saimedoba; taidi – siqaTqaTe;  danoni – zrunva janmrTelobaze da sxva.

 aranaklebi mniSvneloba aqvs savaWro niSnis saxelis sworad moZebnas. kar-
gi savaWro niSnis dasaxeleba  unda iyos:

1. mokle da mniSvnelovani;
2. gamoxatavdes biznesis misias;
3. gansxvavdebodes sxva dasaxelebebisgan;
4. amyarebdes komunikacias momxmareblebTan;
5. iyos advilad dasamaxsovrebeli;
6. iwvevdes dadebiT emociebs, iyos sasiamovno.
7. SeeZlos biznesis sxvadasxva sferoSi muSaoba.
 biznesis sxvadasxva sferoSi muSaobis, e.w. diversificirebuli biznesis, 

SesaniSnavi magaliTia inglisuri kompania `virjini~, romlis damaarsebelma 
riCard brensonma Tavdapirvelad daaarsa xmis Camweri studia, Semdeg Seqmna 
musikaluri salonebis qseli. mogvianebiT daiwyo eleqtroaparaturiT vaWro-
ba. daaarsa sakuTari aviakompania, amave saxelwodebiT, romelsac moayola 
turistuli saagento da sxva. mogvianebiT daiwyo videoTamaSebis warmoeba da 



bolos gamouSva prezervativi `virjini~. yvelaferi moxda sul raRac 20 wlis 
ganmavlobaSi firma `virjinis~ damaarseblis brensonis dauokebeli moRvaweo-
bis wyalobiT (fotoebi `virjinis~ Sesaxeb ix. danarTSi).

Tavi    16               

ra aris brendi?

 brendi ar aris sagani, arc produqti, arc kompania an organizacia. realur 
samyaroSi brendebi ar arsebobs – es mentaluri konstruqciaa. 

brendi – esaa momxmareblis Semecnebasa da warmodgenaSi arsebuli STabe-– esaa momxmareblis Semecnebasa da warmodgenaSi arsebuli STabe- esaa momxmareblis Semecnebasa da warmodgenaSi arsebuli STabe-
Wdilebebis jami, anu yvelaferi is, rac TavSi mosdis adamians logotipis an 
savaWro niSnis danaxvisas.

 produqti Seqmnilia sawarmoSi, magram is xdeba brendi mxolod mas Semdeg, 
rac SeiZens sagrZnob fsiqologiur da emociur faqtorebs.

mTavaria, gvaxsovdes, rom brendi arsebobs mxolod momxmareblis Semecne-
baSi. Tu xval daiwyeba omi, romelic mospobs adamianebs, maSin gaqreba brende-
bi, magram produqti darCeba. 

 brendis erT-erTi yvelaze mokle da zusti ganmartebaa is, rom brendi 
aris `momxmareblis cnobierebaSi arsebuli STabeWdilebebis krebuli~. 

calkeuli STabeWdileba adamianis cnobierebaSi inaxeba garkveuli aso-
ciaciebis meSveobiT. es asociaciebi SesaZloa daiyos pirvelad da meoreuli 
asociaciebad. pirveladi asociacia pirdapiraa dakavSirebuli brendTan. esaa: 
SefuTva, feri, gemo, fasi da sxva. xolo meoreuli asociaciebi warmoiSveba 
momxmareblis warsulidan gamomdinare, an kompania specialurad cdilobs 
mis gamowvevas, reklamaSi monawile cnobili pirovnebebis – selebritis anda 
sxva mxatvruli alegoriebis meSveobiT. 

brendis zust ganmartebaSi Sedis ramdenime mniSvnelovani momenti – 
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`brendi aris miznobrivi momxmareblisTvis funqcionaluri, emociuri, fsiqo-
logiuri da socialuri dapirebebis krebuli, ganxorcielebuli Tanamimde-
vrulad da es dapirebebi momxmareblisTvis aris unikaluri da mniSvnelo-
vani, amasTan, isini saukeTesod Seefardeba momxmareblis moTxovnilebebs~.

pirvel rigSi, brendi aris raimes dapireba, martivad rom vTqvaT kon-
traqti brendsa da myidvels Soris. myidveli ixdis safasurs, raTa brendis-
gan miiRos garkveuli faseuloba (siamovneba, momsaxureba, SegrZneba, adgili 
sazogadoebaSi da a.S.).

 magaliTad, `koka-kola~ safasuris nacvlad myidvels sTavazobs gamagri-
lebel SuSxuna dasalevs, moxerxebuli unikaluri boTliT, tradiciuli lo-
goTi, amerikis cxovrebis stilis SegrZnebiT da sxva. es asociaciebi SesaZloa 
gagrZeldes da konkretul momxmareblebs sul sxvadasxva asociacia amoutiv-
tivdes TavSi.

 meore cneba brendis ganmartebaSi esaa Tanamimdevroba. `gameoreba cod-
nis dedaa~, `wveTi kldes xeTqavs~, xalxuri gamonaTqvamebia da Tu gvinda, rom 
produqti davamaxsovroT momxmarebels, xSirad unda gavumeoroT maT. anu 
mravaljeradi ganmeorebiT xdeba momxmareblis daprogrameba da maRaziaSi 
misvlisas myidveli xSirad avtomaturad yidulobs kargad damaxsovrebul 
produqts.

ganmartebaSi naTqvamia, rom brendi aris dapirebebis krebuli, rac niSnavs 
rom brendis dapireba ar aris damyarebuli mxolod erT romelime monacemze. 
magaliTad, brendi mak-donaldsi momxmareblis cnobierebaSi iwvevs mraval 
asociacias:

logo – san franciskos xidi. es logo iwvevs swrafi, gemrieli sakvebi ad-
gilis asociacias;

sakvebi – produqti, sauzme, hamburgeri, 
Semwvari bifSteqsi, kartofili, salaTebi, wvenebi 
da sxv.

xarisxi – cxeli, gemrieli, fumfula, axali, 
sisufTave;…

brendebi – big maki, mak-fiSi,  Cisburgeri da 
sxv.

momsaxureba – erTnairad Cacmuli gamyidve-
lebi. swrafi momsaxureba, sisufTave, erTnairi 
dizaini, gaformeba da sxva.

brendis Seqmnisas saWiroa moveWidoT momxma-
reblis gonebas, rac SeiZleba meti asociaciiT. yvelaze advilad xdeba momx-
marebelTan dakavSireba, Tu brends moaqvs raime sargebeli – an funqciona-
luri, an emociuri, an fsiqologiuri anda socialuri, an ramdenime erTad. 
miuxedavad imisa, rom brendebi xSirad dakavSirebulamraval asociaciasTan, 
rogorc fsiqologebi amboben, momxmarebels uWirs mravali asociaciis erTba-
Sad aRqma da amitom, yvela cnobili brendi asociirebulia erT raime ZiriTad 
sargebelTan. magaliTad: PantenProVi – qertlisgan dasacavad; Colgate –kariesis 
sawinaaRmdegod, Danon-Activia – saWmlis monelebasTan da a.S.



99

 brendis ganmartebaSi mniSvnelovania isic, dapireba unda iyos miznobri-
vi, momxmareblisaTvis mniSvnelovani! pirvel rigSi, yvela produqts hyavs 
miznobrivi momxmarebeli, radganac produqtebi ar iqmneba yvelasaTvis da am 
miznobriv momxmarebels aqvs konkretuli moTxovnileba. maqsimaluri efeqti 
miiRweva im SemTxvevaSi, Tu es dapireba aris misTvis mniSvnelovani da akmay-
ofilebs mis moTxovnilebas. danayrebul adamians ver moxiblav saWmeliT, an 
zafxulSi ver daaintereseb veravis Tovlis satkepni manqaniT.

 brendi hpirdeba momxmarebels, rom yvelaze ukeT daakmayofilebs mis 
moTxovnebs. momxmarebeli unda daarwmuno, rom Sen yvelaze ukeT SegiZlia 
misi moTxovnilebis dakmayofileba. brendis srul ganmartebaSi aris aseTi 
frazac, rom `dapirebebis dakmayofileba unda xdebodes 4P-s wesis mixedviT~. 
es niSnavs rom, pirvel rigSi, unda arsebobdes xarisxiani produqti. mas unda 
hqondes konkurentunariani fasi, raTa advilad gaiyidos; is unda iyos advi-
lad misawvdomi myidvelisaTvis, anu awyobili unda iyos distribucia da sis-
tematurad xdebodes misi reklamireba.

 am xarisxobrivi ganmartebebis paralelurad, marketologebma Seqmnes 
brendis raodenobrivi ganmartebac.

produqti SeiZleba CaiTvalos brendad Tuki
* igi xelmisawvdomia miznobrivi momxmareblis 75%-mde;
* miznobrivi momxmareblis 75%-s, brendis dasaxelebasTan erTad, zustad 

SeuZlia daasaxelos romel dargs miekuTvneba igi;
* miznobrivi momxmareblis minimum 20% sistematurad moixmars mas;
* miznobrivi momxmareblis minimum 20%-s SeuZlia daasaxelos brendis Zi-

riTadi parametrebi;
* produqti bazarzea minimum 5 weli;
* momxmarebeli mzadaa masSi gadaixados odnav meti, sxva analogebTan Se-

darebiT.
 aq moyvanili monacemebis saSualebiT SesaZlebelia daigegmos Cveulebri-

vi produqtebis brendad gadaqcevis RonisZiebebi. produqciis brendad gadaq-
ceva xangrZlivi da mizanmimarTuli procesia, romelSiac CarTuli unda iyos 
mwarmoebeli kompaniis mTeli personali.  ricxobriv monacemebze dayrdnobiT, 
kompaniam yovelTvis unda icodes brendis ganviTarebis ra etapze imyofeba 
produqti.

produqtis brendad gadaqcevis etapebi
------------------------------------------------------------------------------------------------------------
etapi                                    dro                                               maCvenebeli % -Si
                                            bazarze            distrib.      cnobadoba      loial.           aRwera
------------------------------------------------------------------------------------------------------------
axali prod.                0.5 – 1 w.                   10                         15                     5                          3
brend-pretend.            2- 4                         50                         50                   15                        15
brendi                                 5                           75                         75                    20                        20
superbrendi                 10+                         90                          90                    40+                     60+
-----------------------------------------------------------------------------------------------------------

Tavi 16.  ra aris brendi?
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brendis ganmarteba asociaciuri qselis meSveobiT
arsebobs brendis aRweris mravalsafexuriani modelebi, romlebSiac ga-

moiyeneba rTuli asociacuri qseli, magram maTi praqtikuli moxmareba gaZne-
lebulia. amitom Cven aRvwerT models, romelsac ewodeba  brendis arsi (Brand 
Essense). is Sedgeba erTmaneTis momdevno xuTi donisgan. es doneebi SesaZloa 
warmovidginoT erTmaneTSi Calagebuli xuTi wrisagan: atributebi – upi-
ratesobani – faseulobebi – personalia – brendis arsi.

   atributi aRweres produqts, rogorc fizikur obieqts: feri, zoma, 
suni, masala, komponentebi, SefuTva da sxva.

upiratesobani/sargebeli aRwers brendis gamoyenebis upiratesobebs 
sxva analogebTan SedarebiT da ganmartavs, ra sargebels miiRebs momxmare-
beli.

faseuloba SedarebiT maRali rangis SegrZnebaa, emociebi da asociaciebi, 
romelsac momxmarebeli ganicdis brendis moxmarebisas.

personalia daxasiaTebaa, romelic metaforulad iZleva saSualebas 
aRvWurvoT brendi garkveuli adamianuri TvisebebiT.

brendis arsi – wina oTxive donis integraluri Semadgeneli – momxmare-
blis cnobierebaSi gaerTianebuli erT mZlavr idead, romelic aiZulebs mas 
SeiZinos saxeldobr es brendi.

risTvis sWirdeba adamians brendi?
 am Temaze arsebobs mravali sqeltaniani naSromi, magram yvelaze mokled am 

kiTxvas SeiZleba upasuxoT Semdegnairad: brendi warmoadgens garSemomyofi 
sazogadoebisgan mowonebis, Sefasebis saSualebas, isini uvseben adamianebs 
im grZnobebs da emociebs, romlebic maT ar gaaCniaT. adamians miaCnia, rom 
garkveuli sagnebis yidviT da maTi demonstrirebiT garSemomyofebisaTvis mas 
SeuZlia Tavisi Tavis realizeba, amasTan, surs daumtkicos sxvebs da, pirvel 
rigSi, Tavis Tavs, rom mas yvelaferi kargada aqvs da igi miekuTvneba garkveul 
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privilegebul wres. 
es Tviseba, romelic fsiqologiaSi gamoixateba formuliT `moCvenebi-

Toba yofis nacvlad~ (`To seem instead of be~) gansakuTrebiT damaxasiaTebelia 
qarTvelebisaTvis. d. kldiaSvilis genialuri nawarmoebebSi aRwerilia Se-
modgomis aznaurebis cxovrebis garegnulad Selamazebuli – moCvenebiTi 
sazeimo yofa da realurad siRatakis zRvarze cxovreba. aseTi moCvenebiTobis 
uamravi magaliTia dResac Cven garSemo. dRevandel politikur moCvenebiTo-
bas rom davaneboT Tavi, swored prestiJisaTvis da garSemomyofTa TvalSi na-
cris Sesayrelad yidulobs bevri gaWirvebuli qarTveli naxmar `mersedess~, 
icvams meoreuli moxmarebis `pier kardenis~ tansacmels, yidulobs `tisos~ 
an `svoCis~ saaTs, es nivTebi atarebs socialur datvirTvas. amis garda, bren-
dis meSveobiT adamiani warmosaxviT iZens im Tvisebebs, romelic mas ar gaaCnia. 
magaliTad, ginda igrZno Tavi uSiSar kovboid – mowie `Mmarlboro~; Tu ginda 
Tavi warmoidgino daxvewil inteligentad, SeiZine `mersedesi~ an `audi~; Tu 
ginda igrZno Tavi warmatebul biznesmenad, iare `gudvilSi~, iq sul mcire 
ramec rom SeiZino, garSemomyofebi SegniSnaven da Senc Tavs maT wres miakuT-
vneb, maT maraqaSi gaerevi.

zemoT moyvanil brendis Seqmnis xuT dones ewodeba `brendis wreebi~.  
magaliTisTvis ganvixiloT sxvadasxva produqtis `brendis wreebi~:

arayi

atributi:
usuno;
misawvdomi fasi;
originaluri boTli;
luqs klasis arayi;
SenjRrevisas jaWvis gaCena;
dasamaxsovrebeli saxelwodeba.

upiratesoba:
advilad ismeba;
rbilia;
boTli xelSi kargad eteva.

sargebeli:
advilad aRwev komunikabelur mdgomareobas;
qmnis relaqsacias, moSvebulobis atmosferos;
kargad eTanadeba mamakacebis kampanias;
aaxlovebs adamianebs, ufro gaxsnils xdis maT;
wamiT aviwyebs cxovrebiseul gaWirvebas.

faseuloba:
iZleva TviTkmayofilebis da keTilganwyobis SegrZnebas.

personalia:
mamakacuri;
sando megobari;
mas SegiZlia endo;
aqvs iumoris grZnoba;

Tavi 16.  ra aris brendi?
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arsebobs cxovrebis gamocdilebaze dayrdnobiT;
aqvs sakuTari principebi.

brendis arsi:
gulaxdili urTierToba

kosmetika

atributi:
naturaluri komponentebi;
misawvdomi fasebi;
uCveulo dasaxeleba;
farTo asortimenti;
distribucia;
maRalmxatvruli reklama.

upiratesoba:
xangrZlivi efeqti;
damatebiTi komponentebis arseboba;
efeqturoba;
advili moxmareba;
moxmarebis procesSi da mis Semdeg sirbile da siamovneba.

sargebeli:
Tavis TavSi dajerebuloba;
produqtis moqmedebis ndoba.

faseuloba:
rodesac Cems TavSi var dajerebuli, yvelafers mivaRwev.

personalia:
axalgazrda;
TviTdajerebuli;
novatori;
qalaqeli;
Tanamedrove. 

arsi:
Tavdajerebuloba

avtogasamarTi sadguri

atributi:
momsaxurebis maRali done;
kargi servisi;
megobruli ganwyobileba;
sisufTave;
Tanamedrove aparatura;
sasiamovni eqsterieri.

sargebeli:
aq kargad emsaxurebian da ar iparaven sawvavs;
moxerxebulia misadgomad;
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Tavaziani TanamSromlebia.

personalia:
dinamikuri;
Tanamedrove;
keTilganwyobili;
Tavdajerebuli;

faseuloba:
me msiamovnebs, roca kargad memsaxurebian.

arsi:
sakuTari Tavis pativiscema

amerikeli fsiqologi jorj keli brendebisaTvis damaxasiaTebel adami-
anur Tvisebebs aRwers naSromSi ̀ brendebis piraduli profilebi~. misi meTo-
dis mixedviT, momxmareblebi brendebs Soris gansxvavebas adamianis piradul 
xasiaTs miaweren. sxvadasxva faqtoris gaanalizebiT miiReba brendis damaxa-
siaTebeli Tvisebebi. magaliTad mogvyavs kargad cnobili brendebis piraduli 
profilebi:

disneilendi – gasarTobi, axali fantaziebis aRmZvreli, bavSvebis sayva- gasarTobi, axali fantaziebis aRmZvreli, bavSvebis sayva-
reli.

naiki – qarizmatuli, niWieri, mizandasaxuli, Tanamedrove, Zlieri.
Jileti – Tavdajerebuli, warmatebuli, mimzidveli, akuratuli.
brendis am warmosaxviT adamianur Tvisebebs personalia ewodeba da yvela 

misi zemoCamoTvlili Tviseba, atributi, sargebeli, faseuloba unda gamoixa-
tos erTi fraziT, rasac brendis arsi qvia.

brendis arsi SesaZloa ase gamoiyurebodes:
erTguli megobari;
harmoniuli urTierToba;
aaxlovebs adamianebs;
megobrebi yovelTvis asruleben dapirebebs;
bavSvobis fantaziebi da sxva.
SesaZloa am gamoTqmebs verc SexvdeT reklamaSi, magram esaa is fraza, 

romelic mokled gamoxatavs brendTan dakavSirebul integrirebul emocias 
da codnas.

Tavi 16.  ra aris brendi?
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brendis saxelis SerCeva
adamians metad amaxsovrdeba xmovani signalebi, vidre xedviTi. igi ad-

vilad imaxsovrebs brendis dasaxelebas, vidre logotips. amitom dasaxelebas 
ganmsazRvreli mniSvneloba eniWeba. karg dasaxelebas SeuZlia gadaarCinos 
cudad agebuli brendi, iseve rogorc cuds SeuZlia daasamaros genialuri!

rogorc adre aRvniSneT, kargi dasaxeleba unda akmayofilebdes Semdeg 
pirobebs da iyos:

1. mokle da mniSvnelovani;
2. gansxvavebuli sxva dasaxelebebidan;
3. dakavSirebuli unda iyos realobasTan;
4. xels uwyobdes komunikacias;
5. iyos advilad dasamaxsovrebeli;
6. unda iyos sasiamovno TvalisTvis da yurisTvis;
7. ar iwvevdes negatiur asociacias;
8. daculi iyos konkurentebis Setevebidan;
9. SeeZlos imuSavos biznesis sxvadasxva sferoSi.
saxelis SerCevaSi monawileoba unda miiRos rac SeiZleba metma pirma da am 

mizniT dgeba specialuri davaleba (brifi), is urigdeba sxvadasxva pirs.
brendis dasaxelebis Seqmnis etapebi:
1. bazris analizi – gulisxmobs saxelebis Seswavlas bazarze, sapatento 

biuroSi, internetSi da sxva.
2. Tematuri velebis damuSaveba – saxelis SerCevisas SesaZloa gamoiyos 

mravali zona, romelic Tavad Sedgeba mravali elementisgan. magaliTad, sas-
meli wylisaTvis es zonebi SeiZleba iyos sufTa, janmrTeli, gamamxnevebeli, 
saojaxo da a. S.

3. saxelebis generireba Tematuri velebis mixedviT;
am etapze iwyeba saxelis variantis Ziebis SemoqmedebiTi procesi. aq mza 

receptebi ar arsebobs da TiToeuli pirovneba misTvis damaxasiaTebeli gziT 
midis. erTi ram, rasac gamocdili adamianebi urCeven damwyebebs, aris is, rom 
pirveli ori saaTis ganmavlobaSi ra variantsac moifiqreben, pirdapir SeuZ-
liaT ar miaqcion maT yuradReba, radganac es dasaxelebebi amoRebuli iqneba 
mexsierebis zedapiridan, esaa e.w. `pirveladi asociaciebi~, romelic ar iqneba 
originaluri da 10-dan 8 adamians igive mouva TavSi. saxelebis SerCevaSi arse-
bobs ramdenime gavrcelebuli kategoria:

neologizmebi – saxelebi, romlebic saerTod ar arsebobs: trinitron, 
teflon, tailenol da sxva. am tipis saxelebis nakli isaa, rom maT mniSvneloba 
ar aqvT, magram amgvari saxelebis dadebiTia mxarea is, rom maT axlavs saidum-
loebis elferi.

saxelebi hibridebi – Aquafresh, PanAM; FedEx da sxva;
akronimebi – anu pirveli asoebisagan Sedgenili dasaxelebebi IBM; BP (Bri-

tish Petroleum) da sxva.
saxelebisaTvis aseve SeiZleba veZeboT istoriuli dasaxelebebis analo-

gebi, iumoristuli, poeturi sityvebi, saxelebi ucxo sityvebis gamoyenebiT, 
avtoris gvaris mixedviT, zRaprebis gmirebis mixedviT da sxva.
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4. ganmeorebiTi generacia da SerCeva;
mas Semdeg, rac Tematuri velebis meSveobiT avirCieT ramdenime dasaxele-

ba, viwyebT detalurad SerCevas da Sedarebas. araa gamoricxuli axali vele-
bis Seqmna da maT mixedviT Zebnac. mniSvnelovania, rom saxelis SerCevaSi unda 
CavrToT rac SeiZleba meti adamiani, TanamSromeli, potenciuri mimxmarebeli. 
praqtikaSi miRebulia am adamianebis Sekreba da TiToeuli dasaxelebis de-
talurad ganxilva.

5. marketinguli da lingvisturi filtrebi;
marketinguli analizi gulisxmobs saxelis Sefasebas grafikuli poten-

ciis, konkurentunarianobis, emociuri asociaciebis gamowvevis, damaxsovre-
bis, produqtTan asociaciis, sxva qveynebSi gamoyenebis da a. S. mixedviT. 

lingvisturi analizi gulisxmobs dasaxelebis fonetikur analizs (marcv-
lebis raodenoba, msgavsi dasaxelebis arseboba da sxva). tardeba semantikuri, 
leqsikuri, grafikuli analizi da sxva.

6. sruli iurudiuli analizi da dacva;
am etapze unda davrwmundeT, rom dasaxeleba unikaluria, araa sxvis mier  

gamoyenebuli da iuridiulad SesaZlebeli iqneba misi registracia, rogorc 
savaWro niSnis.

7. dasaxelebis damtkiceba; 
saqonlis dasaxeleba mtkicdeba Sesabamis organoSi. saqarTveloSi arse-

bobs saqpatentis biuro, sadac Sedis ganacxadi, romelic mowmdeba saxelis e.w. 
siwmindeze (anu Tu aris msgavsi saxeli daregistrirebuli an CvenTan an sazR-
vargareT). dadebiTi daskvnis SemTxvevaSi is mtkicdeba.

Tavi 16.  ra aris brendi?



Tavi 17           

savaWro niSnis standartebi

simboloebs gansakuTrebuli adgili uWiravs kacobriobis istoriaSi.
swored simboloebi daedo safuZvlad damwerlobis warmoSobas, romelic 

gaxda verbaluri da vizualuri informaciis gadacemis efeqturi saSualeba. 
uxsovari droidan swored vizualuri aRqmis meSveobiT iRebs adamiani infor-
maciis udides nawils. Cven SesaZloa ar gvesmodes mosaubris ena, arc Jestiku-
lacia, magram CvenTvis gasagebi iqneba yvelaze primitiuli naxatis Sinaarsi. 
swored aseTi uZvelesi primitiuli naxatebia aRmoCenili gamoqvabulebSi, rom-
liTac vigebT pirvelyofili adamianis cxovrebisa da yofis amsaxvel informa-
cias. vizualur informacias udidesi mniSvneloba aqvs savaWro niSnisa da 
brendisaTvis. arsebobs garkveuli standartebi  savaWro niSnis da brendis vi-
zualuri informaciis Seqmnisas. vizualuri ena aris yvelaze metyveli da mo-
kle saSualeba brendis individualurobis da arsis gamosaxatavad. individu-
aluroba esaa brendis vizualuri da verbaluri gamoxatuleba. brendis in-
dividualuri Tvisebebi erTiandeba mkacrad gansazRvruli da gaazrebuli 
struqturebiT, romelsac korporaciul stils uwodeben. am struqturis 
mwvervals warmoadgens brendis ideis gamomxatveli integrirebuli maCvene-
beli, romelsac logotipi ewodeba. individualuri identifikaciis mravali 
sxva saSualebac arsebobs: saqmiani dokumentacia, produqtis SefuTva, gare 
reklamis saSualebebi, sxvadasxva suveniri da firmis mosamsaxureTa tansac-
mlic ki. rac ufro gaazrebuli da mravalferovania identificirebis sa-
Sualebebi, miT ufro Zlieria brendis kavSiri momxmarebelTan. imisaTvis, 
rom kompaniis korporaciuli stili iyos daculi konkurentebisagan, amav-
droulad, misi identificirebis saSualebebi yvelgan erTi standartiT iyos 
gaformebuli, unda Seiqmnas ZiriTadi dokumenti, e.w. brendis wigni (biblia 
– amis Sesaxeb mokled zemoT visaubreT), romelSic aRwerili iqneba brendis 
identifikaciis sxvadasxva elementis gamoyenebis standarti sxvadasxva piro-
bebSi. standartebi iyofa ZiriTad da damatebiT standartebad.

 ZiriTad standartebs ganekuTvneba: logotipi – simbolo, emblema, ferTa 
gama da Sriftebi, SerCeuli am logotipis identificirebisaTvis. maTSi aRwe-
rilia logotipis da Sriftuli gaformebis gamoyenebis variantebi sxvadasxva 
situaciaSi, maTi proporciebi, zomebi, dasaSvebi variaciebi. ZiriTad standar-
tebSi aRwerilia, agreTve, is SemTxvevebi, romelTa gamoyenebac dauSvebelia. 
mocemulia agreTve logos ganTavsebis dasaSvebi SemTxvevebi sxvadasxva for-
matSi gamosayeneblad (SefuTvaze, bilbordze, Senobaze da a. S.).
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 damatebiT standartebs ganekuTvneba Sidasafirmo warwerebi, blankebi, 
saqmiani qaRaldebi, piradobis mowmobebi, SefuTva, tara, cifruli informa-
ciis standartebi, prezentaciebi, sagamofeno stendebi, Senobis gaformebis 
standartebi, transportis gaformeba, sasuveniro produqciaze logos data-
nis standartebi da sxva.

 saqmian qaRaldebs ganekuTvneba blankebi, konvertebi, safirmo saqaRal-
deebi, bloknotebi, magidis qaRaldebi SeniSvnebisaTvis da sxva.  

cifruli informaciis standartebs ganekuTvneba vebgverdebis gaforme-
bis standartebi. struqturis aRwera, Sriftebi, saitis sxva detalebi.

 prezentaciis standarts ganekuTvneba, rogorc wesi, PowerPoint prezen-
taciis gaformebis standartebi – gverdebis feri, Sriftebi, naxatebis gafor-– gverdebis feri, Sriftebi, naxatebis gafor- gverdebis feri, Sriftebi, naxatebis gafor-
meba da sxva.

 SefuTvis standartSi aRwerili unda iyos SefuTvis zomebi, Sriftebi, 
masalebi, sxvadasxva SesaZlo variantebi.

 sagamofeno standartSi mocemulia, rogori unda iyos stendebi da pavi-
lionebi gamofenaSi monawileobisas; aseve, stendze momuSaveebis bajebi,  war-
werebi, uniforma da sxva.

 signaJi warmoadgens Senobis gare da interieris gaformebis standarts. 
aRwers moculobiT konstruqciebs, am konstruqciebis moculobiTi gamoyene-
bis detalebs. 

 marketinguli informaciis standartSi Sedis bukletebis gaformebis 
variantebi, sagazeTo da Jurnalis statiebis dizainis variantebi da promoma-
salebis gamoyenebis standartebi sxvadasxva situaciaSi.

 transportis gaformebis standartSi aRwerili unda iyos sxvadasxva sa-
transporto saSualebis gaformebis standartebi, logos ganTavsebis adgili 
da zomebi, Sriftebi da sxva.

 suvenirebSi Sedis brendis gamosaxulebiani saCuqrebis da suvenirebis 
gaformebis standartebi.

 amis garda, brendis biblia Seicavs agreTve sxvadasxva gamosaxulebis bib-
lioTekas, fotoebs, videomasalebs, grafikebs da a.S., romlebic, SesaZloa, ga-
moyenebul iqnes brendingis sxvadasxva situaciaSi.

brendis wignis Sinaarsi:

 Sesavali – brendis misia, miznebi, faseuloba, 
atributebi (kargi iqneba, daiwyos kompaniis pre-
zidentis weriliT, mimarTviT momxmareblebis an 
TanamSromlebisaTvis), korporaciuli stili;

logo – Sriftebi, ferebis standarti, logos ga-– Sriftebi, ferebis standarti, logos ga- Sriftebi, ferebis standarti, logos ga-
moyenebis sferoebi da akrZalvebi (sad da rodis ar 
SeiZleba logos gamoyeneba);

korporaciuli dokumentacia – blankebi, kon-blankebi, kon-
vertebi, savizito baraTebi, safirmo piradobis mow-

Tavi 17.  savaWro niSnis standartebi
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moba;  korporaciis saangariSo dokumentaciis gaformeba; Sidasafirmo warwe-
rebi;

korporaciuli stilis gamoyeneba – PR masalebsa da aqciebSi, prezenta-prezenta-
ciebSi, beWdviT reklamaSi, vebsaitze, sagamofeno stendebze; 

moculobiTi reklama – safirmo stilis ganTavseba gare reklamaze, av-– safirmo stilis ganTavseba gare reklamaze, av- safirmo stilis ganTavseba gare reklamaze, av-
totransportze, gasayid adgilebSi, moTxovna musikaluri sacnobis Seqmnaze;

brendis iuridiuli legitimacia
Brand Book-Tan erTad dgeba misi Semadgeneli dokumentebi  Gaid Line -  Cat 

Gaid – Seil Gaid;
Gaid Line  warmoadgens teqnikur pasports. is iwereba specialurad sare-

klamo saagentoebisaTvis, dizainerebisaTvis, marketologebisaTvis.
Cat Gaid iqmneba didi kompaniebisaTvis, romelTac aqvT ganviTarebuli 

distribucia. masSi mocemulia safirmo atributebis montaJis saxelmZRvane-
lo, logos, safirmo warwerebis zomebi, montaJis simaRle da sxva.

Seil Gaid Seicavs instruqciebs maTTvis, vinc dakavSirebuli produqtis 
gayidvasTan. aq moyvanilia instruqciebi gamyidvelebisaTvis, aRwerilia Tu 
rogor unda ganlagdes produqti gasayid adgilebSi da sxva.1

 kompaniis mier axali produqciis gamoSveba bevri ramiT waagavs brendis 
Seqmnis programas, magram aris, aseve, arsebiTi gansxvavebebi. qvemoT mogvyavs 
orive proceduris mimdevrobiTi nabijebi maTi advilad Sedarebis mizniT.

axali produqciis gamoSvebis programa

problemis gaCena – moTxovnilebis gaCena, bazris cvlileba, teqnologiis 
cvli leba, distribuciis axali arxebis gaCena;

moTxovnebi produqtisadmi – xedva, misia, miznebi, moculoba, mogeba, baz ris 
wili;

Sida SesaZleblobebi – arsebuli produqciis gafarToeba, danadgarebis re-
zervebi, adamianebi da teqnologia, kompaniis upiratesobebi, romlebsac 
gamoviyenebT axal produqtSi,  gayidvis sistemis cvalebadoba;

gare SesaZleblobebi – bazari, momxmarebeli, konkurentebi. gansakuTrebul 
mniSvnelobas iZens momxmareblebis Seswavla da segmentireba. rogorc ze-
moT aRvniSneT, arsebobs bazris segmentirebis universaluri meTodi, e.w. 
5W-s principi.

axali saqonlis bazarze gamoyvanamde saWiroa gadaiWras aRniSnuli sa-
kiTxe bi da masTan dakavSirebul kidev bevri sakiTxi.     

ideebis generireba – ideebi momxmareblebidan da myidvelebidan, marketingu-
li gamokvlevebi, sxva bazrebi, konkurentebi, TanamSromlebi, ojaxis wev-
rebi da sxva informacia;

SerCeva – Zlieri da susti mxareebi, bazris ganviTarebis tendencia, kompaniis 
miznebTan damTxveva, savaraudo mogeba;

1      brendis wignis Sinaarsi dawvrilebiT mocemulia danarTSi. 
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ideis ganviTreba – produqtis samganzomilebiani aRwera: atributebi da fun-atributebi da fun-
qciebi, gamoyeneba, upiratesobani momxmareblisaTvis.

biznes analizi
koncefciis damuSaveba – produqtis damuSaveba, teqnologia, SefuTva; 

dizaini,  dasaxeleba,  pirveladi pozicireba, scenaris dagegmva,  warmoe-
bis sqemis testireba;

testireba – ideis Semowmeba momxmareblis molodinis dasakmayofileblad, 
sacdeli gamocda, informaciis Segroveba da analizi produqtSi cvlile-
bebis Sesatanad;

gaSvebis programa – droSi gawerili resursebi, finansebi, marketingis gegma.
test-gamocda – produqtis testireba, Marketing Mix-is elementebis damuSaveba.
komerciuli gaSveba – produqtis finaluri varianti, warmoebis dawyeba, pir-

veli bazrebis gamoxmaureba, momxmareblebis damokidebuleba, savaWro 
niSnis codna, bazarze damkvirdeba.

brendis Seqmnis programa

sawyisi idea (Initial Idea) – Sedgeba oTxi blokisgan:
1. brendis arsebobis mizani kompaniisaTvis;
2. brendis savaraudo upiratesobebis aRwera;
3. bazris aRwera;
4. brendis marketinguli da finansuri amocanebi gawerili ramdenime welze. 
amocanebi SesaZloa iyos: mogebis, ROI investiciebis dabrunebis, bazris 
wilis, cnobadobis, momxmareblebis saerTo raodenobis da loialurobis 
zrda.            

gamokvleva – am etapze xdeba bazris, momxmareblis da konkurentebis srul-srul-
masStabiani Seswavla;

arsi – am etapze brendis Seqmnis yoveli idea iRebs mis atributs: sargebels, 
faseulobas, personalias da arss. am etapze gamoikveTeba swored is emo-
ciebi, romelic unda gamoiwvios brendma momxmarebelSi.

dasaxeleba da Cacmuloba – zemoT dasaxelebuli atributebis garkvevis Sem-
deg aucilebelia, Seiqmnas brendis efeqturi dasaxeleba, Cacmuloba anu 
SefuTva. SefuTvaSi igulisxmeba logo, Sriftebi, stili, samsaxurebrivi 
warwerebi, safirmo tansacmeli, savaWro wertilebis gaformeba da sxva.  am 
etapze unda damuSavdes e.w. Brend Book – brendis e.w. biblia, romelzedac 
zemoT visaubreT.

gamocda (safirmo SefuTvis gamocda), dagemovneba (Testing – Tasting) – momxmare-
blis garkveuli SezRuduli raodenobisaTvis brendis wardgena. am etapis 
Sedegad Cven miviRebT informacias brendis Seqmnisas daSvebuli Secdome-
bis da warmatebebis Sesaxeb.

brendis bibliis Seqmna – esaa dokumenti, romelSiac aRwerilia kompaniis 
mier brendis arsebobisa da ganviTarebisaTvis saWiro yvela niuansi, anu 
esaa savaldebulo moqmedebebis programa. 

Tavi 17.  savaWro niSnis standartebi
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komunikacia – Cven viciT  brendis Sesaxeb yvelaferi – rogori unda iyos, ra 
emociebs unda iwvevdes momxmarebelSi, axla dgeba sakiTxi – rogor gavage-
binoT yvelafri es, rac Cven viciT, miznobriv momxmarebels. amitom unda 
gaiweros momxmarebelTan urTierTobis programa dawyebuli mediasaSua-
lebebSi ganTavsebiT, savaWro adgilebis gaformebiT damTavrebuli, mov-
lenaTa marketingiT da piaraqciebiT.

gadacema – es etapi gulisxmobs kompaniis TanamSromlebisa da brendTan dakav-
Sirebuli personalisaTvis brendis elementebis swavlebas, codnis gada-
cemas. 

realizacia – yvelaferi is, rac aqamde qaRaldze iyo Seqmnili, unda ganvax-
orcieloT cxovrebaSi. rogor miiReben momxmareblebi axal brends, da-
mokidebulia imaze, Tu rogor ganxorcieldeba realizebis es gegma, anu 
brendis momxmareblisaTvis gadacema.

analizi – yvela zemoCamoTvlili programis Sesrulebis Semdeg, Cven unda 
gavaanalizoT, Tu ra miviReT realurad, vinaidan iSviaTia miviRoT 100% 
- iT is, rac dagegmili gvqonda. brendis bazarze gamoyvanis pirvel wels 
amgvari analizi unda CavataroT naxevar welSi erTxel da gegmidan mniS-
vnelovani gadaxrebis aRmoCenisas SevitanoT koreqtivebi brendis bibli-
is ama Tu im poziciaSi.



Tavi 18         

sareklamo saSualebebis dagegmva

sareklamo saSualebebis dageg-
mva esaa marketinguli miznebis misaRw-
evad gadawyve tilebis miRebis procesi, 
sareklamo drois da sivrcis (mediasa-
Sualebebis) efeqtur ga moye nebisaTvis. 
is miiReba Semdegi   faqtorebis gaTval-
iswinebiT: 

1.vin? auditoriis tipi, romelic 
unda movicvaT; 

2. sad? (geografiuli aspeqti); 
3. rodis?(dRis, wlis ra monakveTSi); 
4. ramdeni xniT? (kampaniis xangrZ-(kampaniis xangrZ-

livoba);
5. ra intensivobiT (sixSiriT) unda mivawodoT reklama mayurebels.
sareklamo saSualebebis dagegmva saWiroebs marketingis xelovnebis da 

mediasaSualebebis kargad codnas. vinaidan sareklamo saSualebebis Rirebu-
leba yvelaze mniSvnelovan nawils Seadgens sareklamo biujetSi, mediasaSua-
lebebis dagegmvas ganmsazRvreli adgili uWiravs. 

yovel momxmarebels aqvs drosa da sivrceSi idealuri wertili, sadac mas 
SeuZlia miiRos sareklamo Setyobineba. es wertili SesaZloa iyos momenti, 
rodesac is moTxovnilebis dasakmayofileblad eZebs informacias, anu ro-
gorc ityvian, momxmarebeli imyofeba e.w. `Ziebis koridorSi~. momxmarebelze 
zemoqmedebis idealur diapazons uwodeben aperturas. aperturis momentSi 
momxmareblis interesi sayidlisadmi maqsimaluria (magaliTad, supermarket-
Si produqtis Zieba).

 dagegmvisaTvis saWiro informaciis mosapoveblad arsebobs mravali sa-
Sualeba da aucilebelia dagegmvamde movipovoT da gavaanalizoT is. infor-
maciis saxeobebia:

a) marketinguli informacia.
rodis daviwyoT da rodis davamTavroT sareklamo kampania, damokidebu-

lia gayidvebis (realizaciis) kalendarze. amis Sesaswavlad damgegmavi yurad-
RebiT swavlobs momxmarebelTa moTxovnilebis (Sesyidvebis) tendenciebs, 
produqtis yovelTviuri realizaciis monacemebs. udidesi mniSvneloba eniWe-
ba sakaso aparatebis Canawerebs, radganac isini zustad afiqsireben saqonlis 
realizaciis mniSvnelovan detalebs.
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 Sesaswavlia saqonlis gavrcelebis modelebi, anu rogoraa sxvadasxva sa-
distribucio qseli ganviTarebuli. 

saWiroa, agreTve, konkurentebis sareklamo modelebis Seswavla. sxva-
dasxva regionSi sareklamo kampaniebis intensivobis SOV-is Seswavla. SOV (Share 
Of Voices)  e.w xmis wili sxvadasxva regionSi sareklamo danaxarjebis Sedarebaa.

b) SemoqmedebiTi informacia. 
SemoqmedebiTi personalis da realizatorebis mWidro TanamSromlobas 

SeuZlia didi sargebeli moutanos produqtis gasaRebis process.
sxvadasxva saqonlis reklamis ganTavseba rekomendebulia sxvadasxva 

media saSualebaSi. yoveldRiuri moxmarebis saqonelis reklama upriania gan-
vaTavsoT televiziaSi, xangrZlivi moxmarebis saqoneli ki – JurnalebSi, xolo 
adgilobriv fasdaklebebze da e.w `seilebze~ informacia Tavsdeba uSualod 
gasayid adgilebSi.

momxmarebelze gavlenas axdens sareklamo mimarTvis taqtika, anu rogo-
raa Sesrulebuli reklama, misi mxatvruli mxare da sxva faqtorebi. amasTan, 
Tu reklama miwodebulia aperturis momentSi, is aiZulebs myidvels miiRos 
yidvis gadawyvetileba (aRqma, ganwyoba). amitom mniSvnelovania sareklamo mi-
marTvebis winaswari kvleva (fokus jgufi, gamokiTxva, pirdapiri kontaqti). 

sareklamo saSalebebis arCeva damokidebulia: am saSualebebis xelmis-
awvdomobaze, auditoriis sidideze, xasiaTsa da ganTavsebis Rirebulebaze.

gasaTvaliswinebelia sareklamo saSualebis popularoba – reitingi, Ta-
visebureba, ramdenad ainteresebs miznobriv auditorias arCeuli sareklamo 
saSualeba, sjeraT Tu ara misi da sxva.



Tavi 19        

miznobrivi auditoriis Seswavla

sareklamo saqmianobis da-
gegmvisas yvelaze mniSvnelova-
nia auditoriis Tvisebebis cod-
na da gaTvaliswineba. maT Soris:

1) demografiuli maxasiaTe-
beli – asaki, sqesi, Semosavali, 
ganaTleba, saqmianoba, ojaxi, so-
cialuri statusi da sxva;

2) momxmareblis Cvevebi – 
reklamisti swavlobs ras, ro-
dis, ra raodenobiT moixmars 
produqtebs miznobrivi audi-
toria;

3) fsiqologia – rogori 
aRiqma an qceva aqvs momxmare-
bels? raSi xarjavs fuls? rogor atarebs dros? ra pirobebSi moixmars pro-
duqts? 

rogor mivaRwioT motivacias. am mizniT Zalze mniSvnelovania momxmare-
blebis cxovrebis stilis Seswavla.

realizaciis geografia
farTomasStabiani distribuciisasac produqtebi yvela regionSi Tanab-

rad ar iyideba. Sesaswavlia sad, romel raionSi iyideba meti da damgegmavma 
unda gaiTvaliswinos es faqtori. gaaanalizos naklebi gayidvis mizezebi da 
dasaxos gzebi realizaciis intensificirebisaTvis. 

reklamirebis dro
ra drosaa ukeTesi reklamis miwodeba momxmareblisaTvis? aq aperturis 

gasarkvevad gasaTvaliswinebelia mravali faqtori. gasaTvaliswinebelia se-
zonuroba, momxmareblis ardadegebi,  kviris dReebi. magaliTad, kviris SuaSi 
amerikaSi univermaRebi axorcieleben fasdaklebas, raTa stimulireba gauke-
Ton am dros Semcirebul gayidvebs (e.w. oTxSabaTis diskonti). mniSvnelovania 
agreTve dRis saaTebis statistika. bavSvebi skolis mere da studentebi meca-
dineobis Semdeg dadian kafeSi, xolo mosamsaxureebi diliT da  samsaxuris 
damTavrebis Semdeg vaWroben (ganTavseba dilis programebSi da saRamos).

reklamirebis xangrZlivoba
reklamirebis xangrZlivobaze moqmedi pirveli faqtoria biujeti; biu-



114 marketinguli komunikaciebi   

jetis gamoyofis meTodebia garkveuli marketinguli miznebis miRweva, prece-
denti anu SarSandeli biujeti plus danamati moculobis cvlilebis propor-
ciulad; mesamea konkurentTan SedarebiTi biujeti.

moxmarebis cikli – esaa dro yidvasa da ganmeorebiT yidvas Soris.
yoveldRiuri moxmarebis saqonels sWirdeba uwyveti reklama sezonuri 

cvalebadobiT. xangrZliv moxmarebis saqonels unda SeurCioT sezoni reali-
zaciis raodenobis SeswavliT (magaliTad, Txilamurebi, turizmi).

dagegmvisas aseve saWiroa konkurenti reklamis gaTvaliswineba. saWiroa 
vipovoT reklamis ganTavsebis iseTi saSualeba, rom Cveni produqtis reklama 
ar iqnes CaxSobili konkurentebis reklamiT (gajerebuli sareklamo blokebi).

miznobrivi auditoriis Seswavlis uaxlesi meTodebia sakaso aparatebis 
skanirebis informaciis gamoyeneba, momxmarebelTa monacemTa kompiuterize-
buli bazebis warmoeba. kompiuterSi calkeul moxmarebelze informaciis, misi 
Sesyidvebis Sesaxeb monacemebis dagroveba-Seswavla da uSualo kontaqtis da-
myareba masTan, rasac ewodeba pirdapiri marketingi.

reklamis xangrZlivobis da intensivobis 
strategia

Tuki biujeti iZleva saSualebas, yvelaze 
ukeTesia reklamis uwyveti grafikis damuSaveba, 
magram es yovelTvis ver xerxdeba. amitom arse-
bobs reklamirebis pulsirebuli da diskretu-
li (pikuri) variantebi.

pulsirebuli grafiki gamoiyeneba maSin, 
rodesac saWiroa reklamis intensificireba 

aperturis gamosawvevad da Semdgom misi Semcireba, sanam apertura ar gaCndeba 
Tavidan.

diskretuli grafikia, rodesac 
garkveul periodSi intensiuri reklamis 
Semdeg reklama saerTod wydeba garkve-
uli droiT da mere kvlav axldeba. 

es grafiki ufro ekonomiuria da gu-
lisxmobs, rom momxmarebels, wina impul-

sis mere, garkveuli droiT axsovs sareklamo zemoqmedeba.

sareklamo mimarTvis xangrZlivoba
aq receptebi ar arsebobs. yoveli reklamirebisas unda vixelmZRvaneloT 

SemoqmedebiTi koncefciidan, romelic Seqmnilia marketinguli kvlevis safuZ-
velze. 

televiziaSi miRebulia 30’ da 60’ standarti  15~-is jeradi.
amJamad saqarTvelos umravles telearxebze nixrebic ki mocemulia 30~ 

klipebisaTvis.
radioSi reklamis xangrZlivoba normaluria 1 wuTic da metic, radganac 

radioreklamis meSveobiT msmenels unda mouyveT is, rac man unda dainaxos re-
klamaSi.



 reklamas presaSi Cven adrec SevexeT. dawyebuli me-19 saukunidan dRemde 
presaSi ganTavsebis sxvadasxva standarti arsebobs da maT Sesaxeb Cven momdev-
no TavebSi kvlav gveqneba saubari.

Tavi 20      

 mediagegma da medirebis parametrebi

rogorc aRvniSneT, reklamis saSualebebis dagegmvisas gadamwyveti mniS-
vneloba aqvs saWiro informaciis mogrovebas. am informacias ganekuTvneba:

marketinguli informacia:
gavrcelebis modelebi;
sabazro informacia;
informacia konkurentebze;
sezonurobis informacia;
SemoqmedebiTi informacia:
Tema;
gamokvlevis masalebis analizi;
sareklamo mimarTva;
reklamis saSualebebis daxasiaTeba:
auditoriis sidide anu reitingi;
auditoriis daxasiaTeba, profili, fsiqologia;
mediasaSualebebis xasiaTi, reitingi;
ganTavsebis Rirebuleba.
reklamis ganTavsebis gegmis Sedgenas mediasaSualebebSi medireba ewode-

ba, aq igulisxmeba, rom sareklamo biujetis optimaluri ganawileba mediis sx-
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vadasxva saSualebaSi unda moxdes mravali parametris gaTvaliswinebiT, iqneba 
es masobrivi saSualebebi, Tu raime gansxvavebuli mediasaSualeba, romliTac 
firmam unda daamyaros komunikacia momxmarebelTan.

medireba mecnierebacaa da xelovnebac.
medirebis Sedegad dgeba reklamis ganTavsebis gegma anu mediagegma.
sworad Sedgenili mediagegma zogavs damkveTis Tanxebs da sareklamo mi-

marTva efeqturad miewodeba miznobriv momxmarebels (mayurebels, msmenels, 
mkiTxvels...). am miznis misaRwevad saWiroa, rom mediagegma  Seadginos profe-
sionalma, romelsac aqvs gamocdileba da amavdroulad medirebisas aucile-
belia garkveuli maTematikuri maCveneblebis codna da maTi Sinaarsis kargad 
gaazreba. mokled SevexoT am ZiriTad maCveneblebs.

 erToblivi mayurebeli  esaa mayurebelTa mTliani raodenoba, drois 
garkveul periodSi,  romelsac hqonda  Sexeba reklamasTan, anu esaa maCvene-
beli, Tu ramden  mayurebels hqonda kontaqti reklamasTan – uyura, moismina, 
waikiTxa mediasaSualebaSi ganTavsebuli reklama (magaliTad, gadacema `praim 
taimi~ gadioda kviraSi orjer. Tu am gadacemas pirobiTad uyurebda 100 000 
mayurebeli,  TveSi misi erToblivi  mayurebelis raodenoba iqneboda 100 000 *2 
* 4 = 800 000 mayurebeli).

erToblivi mayurebeli aris absoluturi ricxvi da misi operireba medi-
rebisas mouxerxebelia, amitom specialistebi xmaroben fardobiT ricxvs, ro-
melic mayurebelTa procentebSi gamoisaxeba da reitingi ewodeba.

reitingi (RTG) aris erTobliv mayurebelTa raodenoba gayofili mayu-
rebelTa mTlian raodenobaze  da gamravlebuli asze.

mayurebelTa saerTo raodenobaSi igulisxmeba mTeli mosaxleoba, romel-
sac aqvs saSualeba uyuros televizors, usminos radios, ikiTxos gazeTebi da 
sxva. faqtobrivad, vinaidan saqarTveloSi mTeli mosaxleobis TiTqmis 99%-s 
aqvs saSualeba uyuros televizors, an usminos radios, reitingis gamoTvlaSi 
igulisxmeba saqarTvelos mTeli mosaxleoba, 4  wlis asakidan dawyebuli.

Tu TbilisSi aris 1 600 000 mayurebeli,  `praim taimis~ gadacemis reitingi 
iqneba 800000/1600000*100= 50%

RTG  axasiaTebs programis  popularobas, misi saSualebiT xdeba arxebis 
badeebis formireba da sareklamo tarifebis gansazRvra. rac metia reitingi, 
miT metia am gadacemaSi reklamis ganTavsebis fasi.

Tu `praim taimis~ gadacemis reitingia 50, maSin erTi Tvis ganmavlobaSi 
eTerSi 8-jer gasvlisas misi jamuri reitingi iqneba 50*8=400. es aris erT-erTi 
ZiriTadi maCvenebeli medirebisas. erToblivi jamuri reitingi  
                                    GRP (Gross Reiting Point)  = RGT *  n, 
anu GRP udris reitingi gamravlebuli gaSvebebis raodenobaze. 

GRP-s gamoTvlisas mayurebelTa saerTo raodenobaSi erTi da igive  
mayurebeli Sedis imdenjer ramdenjerac uyura gadacemas da mxolod GRP-s 
saSualebiT sareklamo kampaniis efeqturobaze msjeloba SeuZlebelia.

 Tuki GRP-Si Sedis yvela mayurebeli, gacilebiT sainteresoa meore maCve-
nebeli, romelSiac Sedis ara mTliani, aramed mxolod miznobrivi mayurebeli. 
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es  maCvenebelia  TRP, anu (Target Raiting Point) jamuri reitingi miznobrivi audi-
toriis gaTvaliswinebiT. 

 reitingis garda, mediagegmarebisas gamoiyeneba sxva maxasiaTeblebic:
Reach  (miRweva) mayurebelTa is raodenobaa, romelmac erTxel mainc naxa 

gadacema. es sidide miiReba rTuli statistikuri meTodebiT angariSis Sede-
gad. am sididis meSveobiT irkveva  mosaxleobis  Tu ra procentma naxa gadacema 
erTxel mainc.

Share (wili) gamoiTvleba formuliT: programis mayurebelTa raodenoba 
gayofili am momentSi realuri mayureblebis raodenobaze, gamravlebuli 
100

Share= auditoria / realuri mayureblebi *100

es maCvenebeli exmareba mediamenejers gadacemebis ukeT SerCevaSi 
konkurent programebTan SedarebiT.      

F (freequency) – reklamis mediasaSualebebSi ganTavsebis sixSirea.
arsebobs saSualo sixSire  da  efeqturi sixSire.
efeqturi  sixSire migviTiTebs  reklamis SesamCnevad saWiro Cvenebebis  

minimalur raodenobas. sxvadasxva mkvlevari Tvlis, rom saWiroa 2-3 Cveneba, 
raTa mayurebelma SeamCnios reklama. efeqturi sixSire damokidebulia sako-
munikacio Semadgenlebze – mxatvrul doneze, aperturaze, sareklamo mimarT-
vaze, reklamaSi monawileebze, momxmareblis interesze da sxva. zogierTi ge-
nialuri reklamisaTvis zemoqmedis misaxdenad sakmarisia erTi Cvenebac.

saSualo sixSire   gansazRvravs reklamasTan miznobrivi auditoriis saSua-
lo kontaqtebis raodenobas.  saSualo sixSire dakavSirebulia sxva sidideebTan.            

zemoaRwerili sidideebi urTirTdakavSirebulni arian.  
magaliTad,                                   

F=GRP/Reach  da   Reach=GRP/ F saS.

reklamis biujetis efeqturoba ganisazRvreba 1000 mayureblamde reklamis 
mitanis RirebulebiT, anu ra ujdeba firmas reklamis mitana 1000 mayureblam-
de.  es sidide gamoiTvleba Semdegnairad:  mediasaSualebaSi ganTavsebis Rirebu-
leba (tarifi) gayofili mayurebelTa raodenobaze, gamravlebuli 1000.

          CPT (Coast Per Thouzand)= tarifi / mayurebelTa raodenoba*1000
magaliTad, TUu `praim taims~ 100 000 mayurebeli hyavda, masSi reklamis  

ganTavseba eRireba 1200 dol.
CPT=1200/100000*1000=12, e.i 1000 mayureblamde reklamis mitana `praim 

taimSi~ eRireba 12 dolari.
meore   sidide, romelsac iyeneben reklamistebi, es aris 

CPP (Coast Per ReitingPoint)= tarifi / reitingze

es sidide aRniSnavs 1% reitingis mitanas mayureblamde, anu ra ujdeba 
firmas 1% reitingi konkretul gadacemaSi.

magaliTad, Tu `praim taimis~ reitingia 12% ,    CPP=1200/12=10 dol.
CPT-s Sedareba SesaZlebelia erTi da imave mediasaSualebis farglebSi 

sxvadasxva programisaTvis, xolo sxvadasxva mediis gamoyenebis dros ki Se-

Tavi 20.  mediagegma da medirebis parametrebi
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dareba  ar SeiZleba.
 reklamis efeqturobisaTvis didi mniSvneloba aqvs sareklamo garemos 

sworad SerCevas:
1. sworad SerCeuli garemo sasiamovnos xdis reklamis aRqmas;
2. sworad SerCeuli programebi – komedia, Sou, komiksebi, romelsac hyavs 

bevri mayurebeli, xels uwyobs reklamebis damaxsovrebas;
3. erTnairi sareklamo mimarTvebis gverdigverd ganTavseba dauSvebelia, 

es xels uSlis reklamis aRqmas, mayurebelTan komunikacias.
dagegmvisas mniSvnelovani parametria maCvenebeli, romelsac uwodeben 

reklamis naxvis SesaZleblobas OTS (Opportunuty To See) da romelic gamoiTv-
leba specialuri formulebiT. rac metia TRP da OTS, miT met mayurebels aqvs 
Sansi, naxos reklama erTxel da metad.

miznobrivi auditorias gaaCnia garkveululi socio-demografiul-
fsiqologiuri maxasiaTeblebi. mediagegmarebisas gamoiyeneba maCvenebeli 
Affinity, romelic auditoriis erTgvarovnebis maxasiaTebelia da miuTiTebs 
programis mayurebelTa erTgvarovnebas asakis, sqesis, Semosavlis, socialu-
ri statusis mixedviT. Tu es maCvenebeli metia 100-ze, maSin auditoria See-
satyviseba am programas, xolo 100-ze naklebobis SemTxvevaSi ki auditoriis 
maxasiaTeblebi ar Seesabameba am gadacemas. 

Cover (dafarva) miznobrivi audutoriis dafarvis maCvenebelia, anu mTeli 
mayureblebis ra procents faravs mocemuli programa.

specialuri formulebiT miiReba agreTve maCvenebeli `reklamis xarje-
bis arawrfivobis wertili~. am wertilis miRwevis Semdeg reklamis xarjebis 

zrda umniSvnelod zrdis miznobrivi auditoriis dafarvis koeficients, ami-
tom am wertilis codna damkveTs dauzogavs Tanxebs, radganac danaxarjebis 
Semdgom zrdas TiTqmis aranairi Sedegi ar moaqvs (ix. naxazi).

xarjebis arawrfivobis wertili

saintereso kanonzomierebas aqvs adgili marketingsa da reklamaSi, ro-
melic aRmoaCina cnobilma italielma sociologma vilfred paretom. man 
aRniSna, rom  miznobriv auditorias aqvs gamokveTili birTvi da gafantuli 
garsi, romlebic Seefardeba erTmaneTs  proporciiT  20/80.

es kanoni 20/80-ze cnobilia paretos kanonis saxelwodebiT, romlis 
mixedviTac, mediagegmis Sedgenisas biujeti unda gaviTvaloT am 20%-iani 
birTvis dasafarad da azri ara aqvs danarCeni 80%-is  auditoriisaTvis xarje-
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bis araefeqturad zrdas. e.i.  iTvleba, rom miznobrivi auditoriis 20%-iani 
birTvis dafarviT miiRweva arawrfivobis wertili da xarjebis Semdgom zrdas 
didi efeqti aRar moaqvs.                                               

 sareklamo kampaniis dagegmvisas, kampaniis efeqturobis gansazRvrisaT-
vis, saWiroa vicodeT konkurenti firmebis sareklamo aqtivoba. am aqtivobas 
gansazRvravs sidide  SOV (Share Of Voices) xmebis wili,  anu romeli konkurenti 
ramdens xarjavs reklamaze.                                                    

 mediasaSualebebis dagegmvisas arsebobs gansxvaveba televizias, radio s 
da presis saSualebebs da garereklamas Soris. am gansxvavebebs Cven calke 
SevexebiT  mediasaSualebebis Seswavlisas.

 medirebis maCveneblebis gamoTvlisaTvis arsebobs specialuri kompiute-medirebis maCveneblebis gamoTvlisaTvis arsebobs specialuri kompiute-
ruli programebi, magaliTad, `galileo~ da sxva programebi, romelTa saSua-
lebiTac SesaZloa mediagegmis  20-mde parametris gamoTvla, magram realurad 
mediadamgegmavi iyenebs sul ramdenime parametrs (mediagegmis da reitingebis 
magaliTebi ix. danarTSi wignis bolos). 

 reklamis danaxarjebi damokidebulia qveyanaSi ekonomikur mdgomareo-
baze. krizisis periodSi bevri kompania amcirebs sareklamo biujets, rac, bu-
nebrivia, garkveuli drois Semdeg iwvevs gayidvebis Semcirebas. klasikuri 
magaliTi uCvena me-20 saukunis dasawyisSi kompania Wrigli-m konkurentebs. 1910-
ian wlebSi krizisis dros yvela konkurentma Sewyvita reklama. `vriglim~ pi-
riqiT, qalaqis yvela kuTxeSi ganaTvsa garereklamebi. krizisis Cavlis mere man 
daikava pirveli adgili bazarze da mniSvnelovnad gadaaswro konkurentebs.

Tavi 20.  mediagegma da medirebis parametrebi



Tavi 21       

mediasaSualebebis daxasiaTeba  

televizia
sayovelTaod cnobilia, reklamis sxvadasxva saSualebas Soris yvelaze 

efeqturi da didi auditoriis Semkrebia televizia. Tuki sxva mediasaSua-
lebebSi – sagazeTo reklama, garereklama – auditoriaze zemoqmedeba xdeba 
marto gamosaxulebiT an marto xmiT, rogorc es radioSia, televiziaSi mayu-
rebelze zemoqmedeba xdeba moZravi gamosaxulebiT da xmovani efeqtebiT erT-
droulad.

televizia pirvelad gamoCnda amerikaSi 30-iani wlebis bolos. msoflio 
gamofenaze 1939 wels moewyo pirveli sacdeli satelevizio gadacema. 1942 
wlidan ki qveynis sxvadasxva qalaqSi daiwyo sacdeli gadacemebi. meore msof-
lio omma SeaCera telemauwyeblobis ganviTareba da 1945 wlis Semdeg kvlav ga-
CaRda is daCqarebuli tempiT. komerciuli satelevizio mauwyebloba daiwyo 
1949 wels. pirveli reklamebi televiziaSi gamoCnda 50-iani wlebis dasawyisSi, 
magram maSin reklamis ganTavsebas satelevizio eTerSi didi yuradReba ar eq-
ceoda, radganac im dros dominirebda radio da reklama presaSi. maSin aravin 
ifiqrebda, rom sul raRac 10 welic ki ar dasWirdeboda televizias, raTa gamx-
dariyo #pirveli mediasaSualeba, risTvisac radios TiTqmis 20 weli dasWirda.

Tavdapirvelad amerikaSi daarsda calkeuli telesadgurebi. Semdgom 
daiwyo am sadgurebis gaerTianeba qselebSi. qseli ewodeba ramdenime sadguris 
mier erTi wyarodan saerTo programebis gadacemas. arsebobs saeTero da saka-
belo qseli. 
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amerikaSi oTxi nacionaluri teleqselia: American Brodcasting Corporation - 
ABC, Colambia Broadcasting Sistem-CBS, National Broadcasting Sistem - NBS, Fox Broadcasting 
Corporation (2000 wlis monacemebiT).

amavdroulad, arsebobs 15 regionaluri didi sadguri da 600 filiali. 
filiali debs kontraqts nacionalur qselTan da misi mauwyeblobis gark-

veul dros aTavsebs qselis programebs. mas aqvs ufleba Tavad ganaTavsos re-
klama qselis gadacemebSi da gadacemebs Soris. is, agreTve, iRebs 10-dan 20%-
mde mogebas qselis programebis Semosavlisagan.

zemoT dasaxelebuli qselebi saeTero qselebia. isini Tavad ar qmnian 
satelevizio programebs.  saeTero qseli yidulobs mza programebs da  yi-
dis sareklamo dros. amerikaSi, iseve rogorc mTel msoflioSi, yovelwliu-
rad imarTeba didi satelevizio bazrobebi, sadac programebis mwarmoeblebs 
gamoaqvT sakuTari programebi gasayidad.  amaTTan erTad, arsebobs sazoga-
doebrivi mauwyeblobac, romelsac afinansebs federaluri mTavroba da masSi 
SezRudulia ara marto reklamebis raodenoba, aramed bevr maTganSi saerTod 
akrZalulia komerciuli reklama. daSvebulia korporaciuli reklama, spon-
soroba, saqvelmoqmedo socialuri reklama. gamokvlevebis Sedegad irkveva, 
rom mayurebelTa 54%  dRis ganmavlobaSi uyurebs sazogadoebriv televizias. 
firmebi, romlebic aTavsebs reklamas sazogadoebriv arxze prestiJulad, ma-
Rali sazogadoebrivi pasuxismgeblobis kompaniebad iTvleba.

sakabelo qselebi.  esaa fasiani daxuruli qselebi, romlis abonentebic 
programebs iReben specialuri dekoderebis meSveobiT. CvenTan aseT sakabelo 
qselebad iTvleba HTB+,  Ayety,  Global TV . 

adre satelevizio signalis gadasacemad saWiro iyo sakabelo qselebisaT-
vis specialuri koaqsialuri kabelebis gayvana, amJamad, televiziis cifrul 
signalebze gadasvlis Semdeg, SesaZlebeli gaxda specialuri modemebis saSua-
lebiT satelevizio signalis Sereva satelefono signalTan da satelevizio 
signalis gadacema telefonis mavTuliT - DSL  modemis meSveobiT. Tbilisis 
sxvadasxva raionSi jer kidev arsebobs sakabelo televiziebi, romlebic momx-
marebels signals awodeben kabelis meSveobiT, magram did manZilze signals ga-
dascemen retranslatorebis meSveobiT da aRar aris saWiro ZviradRirebuli 
kabelireba saxlidan saxlamde.

80-iani wlebidan farTod gavrcelda  Tanamgzavruli qselebi, romlebic 
faraven mTel msoflios. CNN, Fox, Star TV  moicaven msoflios did regionebs.

XXI  saukuneSi cifruli teqnologiebis gamoCenasTan erTad viTardeba 
interaqtiuli televizia, romelic saSualebas iZleva mayurebelma Tavad 
airCios satelevizio programebi. amis ganxorcielebis sxvadasxva saSuale-
ba arsebobs, erT-erTi saSualebaa, rom gadacema Caiweros videoze, rodesac 
Tqven saxlSi ar xarT. xolo momabezrebeli reklamebis Tavidan acilebis miz-
niT, gamogonilia specialuri teqnikuri mowyobiloba, romelic iwers marto 
gadacemis signals da Slis sareklamo blokis signalebs. amgvarad,  reklamis 
gareSe Cawerili gadacemebiT, rogorc gairkva, mayurebelma weliwadSi 240 saa-
Tis ekonomia SeiZleba gaakeTos. 

Tavi 21.  mediasaSualebebis daxasiaTeba.  televizia
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meore SesaZleblobaa, rodesac satelevizio sadgurSi arsebobs gadace-
maTa banki, romlidanac SegiZliaT gamoiZaxoT esa Tu is programa da uyuroT 
nebismier dros. 

teleteqstis Sesaxeb. cifruli televiziiis ganviTarebasTan dakavSi-
rebiT SesaZlebeli gaxda satelevizio signalTan erTad specialuri sainfor-
macio signalebis gadacema. es informaciebi ikribeba blokebad: axali ambebi, 
sporti, sxvadasxva ganrigebi, radio-tele da Teatraluri programebi da a. S. 
specialuri dekoderis saSualebiT SesaZloa davaTvalieroT mravalmxrivi 
informaciebi.

saqarTveloSi arsebobs centraluri satelevizio arxebi: rusTavi-2;  ime-
di, mze, pirveli arxi, romlebic faraven mTel saqarTvelos. amasTan, zogierTi 
arxis mauwyebloba ver vrceldeba qalaqidan 100-150 km  manZilzec, magaliTad, 
kavkasia,  1-stereo, sapatriarqos televizia da sxva. zogierTi arxi Tanamgzavris 
meSveobiT vrceldeba saqarTveloze da mis sazRvrebs gareTac. garda dedaqa-
laqSi arsebuli adgilobrivi arxebisa, saqarTvelos sxvadasxva qalaqSi mauwye-
blobs  regionaluri televiziebi: quTaisi, aWara, TeleTi, kaxeTi, odiSi da sxva. 
garda amisa, did qalaqebSi arsebobs sakabelo televiziebi. rogorc gamokvleve-
bi aCvenebs, adgilobriv televiziebs sakmaod bevri mayurebeli hyavs regionebSi.

 TiToeul satelevizio arxs Tavisi damaxasiaTebeli Tavisebureba gaaC-
nia. pirvel rigSi, es exeba arxis SefuTvas, anu safirmo stils: logos, fers, 
sxva atributebs. amas garda, TiToeuli arxi gansxvavdeba gadacemebis Janre-
biT. zogierTi arxi mTlianad sainformacio arxia, magaliTad, CNN, EuroNews, 
BBC-World da sxva. zogierTi – mTlianad musikaluri arxi:  MTV, I-Stereo, Mezzo 
da sxva. danarCen arxebze sxvadasxva Janris gadacemebi Warbobs: axali ambebi, 
gasarTobi programebi, teleserialebi, SemecnebiTi programebi, sportuli 
programebi da sxva. gacemebis Janrebs didi mniSvneloba eniWeba mediasaSuale-
bis arCevisas, radganac Cven unda vicodeT, Tu ra tipis gadacemebs uyurebs 
Cveni miznobrivi auditoria, raTa reklama ganvaTavsoT maqsimalurad efeqtu-
rad minimaluri danaxarjebiT. 

 bolo wlebSi mkveTrad gamoikveTa satelevizio arxebis viwro specia-
lizeba Janrebis mixedviT, romelTac mayurebelTa gansakuTrebuli jgufi 
uyurebs, magaliTad, Fashion TV, Sport, Travel, National Georgaohic, Enimal planet, Biz-
ness Channel da sxva uamravi arxi. am arxebze ganTavsebul reklamas gacilebiT 
naklebi aqvs usargeblo dafarvis koeficienti (e.w. dakarguli tiraJi), ra-
zedac qvemoT gveqneba saubari. 

satelevizio reklamis formebi

arsebobs reklamirebis sxvadasxva saSualeba.
sponsoroba – is xSir SemTxvevaSi reklamis efeqturi saSualebaa, 

gansakuTrebiT ZviradRirebuli programebis sponsoroba, rac amaRlebs kom-
paniis imijs mayureblis TvalSi. satelevizio gadacemebis sponsoroba damk-
veTs hpirdeba konkretul momsaxurebas, romlis pirobebi winaswar ganisazR-
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vreba xelSekrulebaSi, magaliTad, sponsoris gamocxadeba ramdenjerme, misi 
sareklamo rgolis ganTavseba gadacemaSi da sxva. 

 programis SeqmnaSi wilobrivi monawileoba – omnibusuri reklama, esaa 
reklama, rodesac ZviradRirebul proeqts sponsorobas uwevs erTdroulad 
ramdenime firma, maT mier gaRebuli kapitalis proporciulad xdeba maTi re-
klamireba da wardgena programaSi.

programis Wra, anu, gadacemis Sewyveta da reklamis gaSveba sareklamo 
blokebSi. aq mniSvneloba aqvs blokSi ganTavsebis pozicias. blokSi pirveli, 
meore da mesame nomrad ganTavsebis Rirebulebas emateba garkveuli procenti.

rogorc adre aRvniSneT, 3 wuTze meti xangrZlivobis bloki amcirebs 
mayurebelTa raodenobas. blokSi 1-l, me-#2 da me-#3 reklamas mayurebeli kvlav 
uyurebs inerciiT, amitomac am poziciebSi ganTavseba ufro Zviri Rirs.

piriqiT, saintereso programaSi 3-5 wuTian blokebis CarTvisas, mayure-
beli blokis bolos ubrundeba programis yurebas, amitomac grZeli blokebis 
bolos ganTavsebac Zviri Rirs, vidre blokis SuaSi ganTavseba. 

programebs Sorisi reklama – gansakuTrebiT efeqturia sainformacio 
programebis win reklamis ganTavseba. agreTve, serialebis win, romelic gaci-
lebiT naklebi Rirs programaSi ganTavsebaze.

am bolo dros sxvadasxva arxze gavrcelebulia e.w. ekonompaketebi. arxi debs 
xelSekrulebas damkveTTan reklamis gaSvebebis did raodenobaze ara praim tai-
mis dros, aramed maSin, rodesac arxi monaxavs amis saSualebas. amavdroulad, arxi 
iRebs valdebulebas garkveuli raodenoba reklamebisa gauSvas praim taimSi.

reklamis auditoriaze zemoqmedeba damokidebulia reklamis Semoqmede-
biT  xarisxze, uSualod reklamirebul produqtze, reklamis pozicirebaze 
dRis ganmavlobaSi da blokSi. aseve damokidebulia garemocvaze, oTaxSi yu-
rebis dros mayurebelTa qcevasa da maT raodenobaze. aseve didi mniSvneloba 
aqvs reklamis programul garemocvas. saintereso gadacemebSi reklamas meti 
mayurebeli hyavs (magaliTad, popularuli seriali `Sua qalaqSi~), xolo  Tuki 
saintereso reklamas mohyveba sawinaaRmdego xasiaTis reklama, efeqti naklebi 
iqneba (magaliTad, wamlis reklamas mohyves damkrZalavi biuros reklama).

30-iani wlebidan jorj gelapma da nilsenma daiwyes auditoriis intensi-
uri Seswavla. nilsenma gamoigona specialuri mowyobilobebi, romelsac iye-
nebda radios auditoriis Sesaswavlad. mas `Audiometr~ ewoda. satelevizio au-
ditoriis Sesaswavlad audiometrebi gadaakeTes e.w. `Peoplemetr~-ad, romelic 
SeerTebulia televizorTan da afiqsirebs, Tu ra dros, ra arxzea CarTuli 
mimRebi. am mowyobilobidan signali gadaecema monacemTa bazas da xdeba Semo-
suli informaciis damuSaveba.

amerikaSi auditoriis gamokvlevas awarmoeben sistematurad. angariSo-
ben mediasaSualebebis reitings da sxva parametrebs. auditoriis erTnairi 
socio-demografiuli parametrebis mqone jgufebis dasawyvileblad nilsenma 
auditoria dayo 47 erTgvarovan geo-demografiul jgufad – klasterebad.  am 
analizs ewoda `klaster +~ analizi. pirvel jgufSi Sedioda respeqtabeluri, 
yvelafriT uzrunvelyofili ojaxebi. xolo bolo, 47-e jgufSi Sedioda Sav-

Tavi 21.  mediasaSualebebis daxasiaTeba.  televizia
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kaniani Raribi ojaxebi mcire SemosavliT. sxvadasxva klasterebi zustad aRwe-
ren amerikis mosaxleobas. maTi SeswavliT damkveTma SeiZleba zustad airCios 
is regionebi da programebi, romelsac uyurebs misi miznobrivi auditoria.

televiziis upiratesobani da naklovani 
mxareebi

upiratesoba: 
1. danaxarjebis efeqturoba – yvelaze na-

klebi danaxarjiT SesaZloa sareklamo komuni-
kacia mayureblebis did raodenobasTan. marTa-
lia, reitingul gadacemebSi reklamis ganTav-
seba Zviri Rirs, magram mayurebelTa didi rao-
denobis wyalobiT aTas mayureblamde reklamis 
mitanis Rirebuleba CPT  gamodis mcire.

2. maqsimaluri zemoqmedeba – xmis da ga-
mosaxulebis erToblivi zemoqmedeba iZleva maqsimalur efeqts. TiTqosda 
mayurebeli Tavad monawileobs moqmedebaSi, xedavs ferad moZrav gamosaxule-
bas, esmis momqmed gmirTa xmebi, musika, rac axdens maqsimalur zemoqmedebas.

3. gavlena mayurebelze – televizia imdenad masobrivi gaxda, rom mas-
Si reklamis ganmTavsebeli firmebi popularulni xdebian da maTi cnobadoba 
izrdeba. xSirad reklamis warmatebas gansazRvravs masSi monawile cnobili 
pirovnebis monawileoba (e.w. „selebriTi~), magram am SemTxvevaSi reklamis Se-
mqmnelebs didi sifrTxile marTebT, personaJi sworad rom iyos dakavSirebu-
li reklamirebul produqtTan. 

televiziis nakli:
1) satelevizio reklama ZviradRirebuli siamovnebaa da miuxedavad misi 

efeqturobisa, xSirad ver aris xelmisawvdomi saSualo biznesis mqone firme-
bisaTvis.

2) sareklamo blokebis gadatvirTva – arasaxarbielo garemo. am garemoe-
bas gansakuTrebiT unda mieqces yuradReba, radganac sxvadasxva tipis rekla-
mebis simravle da gansakuTrebiT erTnairi produqtis reklamebis ganTavseba 
erTmaneTis mimdevrobiT, ukargavs efeqts reklamis aRqmas.

3) arCevanis ararseboba  TV programas gaaCnia usargeblo dafarvis didi 
procenti, rac niSnavs, rom mas uyurebs auditoriis is nawilic, romelsac sul 
ar ainteresebs reklamirebuli produqti da ganmTavsebels arafris Secvla 
ar SeuZlia. 

4) mouqneloba – mediadrois winaswar SeZena. rogorc wesi, reklamis gan-
Tavseba maRalreitingul arxebze da gadacemebSi igegmeba minimum erTi TviT 
adre da ganTavsebis grafikic winaswar dgeba. wamyvan arxebze ganTavseba xdeba 
e.w. teleportebis meSveobiT, uSualod sareklamo saagentodan eleqtronu-
li fostis meSveobiT. teleportze mierTebuli mravali sareklamo saagento 
erTdroulad cdilobs reklamis ganTavsebas misTvis xelsayrel dros, xel-



sayrel programaSi da Tuki droulad ver moaswari reklamis ganTavseba sasur-
vel programaSi, sasurvel dros, mogiwevT reklamis ganTavseba teleportSi 
Tavisufal, naklebadreitingul dros. amasTan, ukve ganTavsebul grafikSi 
raime operatiuli cvlilebebis Setana gaZnelebulia, xSirad ki – SeuZlebeli. 

Tavi 22              

satelevizio reklamis Seqmna

satelevizio reklamisadmi adamianebs sxvadasxva damokidebuleba aqvT.
arseboben reklamofilebi, anu adamianebi, romelTac moswonT reklamis 

yureba da reklamofobebi, romlebic ver itanen reklamas da momentalurad 
gadarTaven sxva programaze. arsebobs termini `zapingi~ – distanciuri pul-– distanciuri pul-distanciuri pul-
tiT swrafi gadarTva sxva programaze da termini `serfingi~, rodesac mayure-
beli mogzaurobs pultis meSveobiT programidan programaze.

satelevizio reklamis Seqmna rTuli procesia, romelSic monawileoben 
marketingis specialistebi, SemoqmedebiTi da teqnikuri personali.

satelevizio reklamis Seqmnis etapebia: 1) produqtis koncefciis gan-
sazRvra; 2) miznobrivi auditoriis dadgena; 3) mediasaSualebebis SerCeva; 
4) mimarTvis strategiis SemuSaveba.

efeqtur satelevizio reklamas mayurebeli interesiT uyurebs. mTavaria, 
reklamam Tavidanve miipyros mayureblis yuradReba, gamoiwvios interesi da-
maintrigebeli gamosaxulebiT, musikiT, msaxiobebiT, sxva uCveulo efeqtebiT. 
satelevizio reklama swored imiT gansxvavdeba radioreklamisa da beWdviTi 
reklamisagan, rom is aCvenebs moZrav gamosaxulebas, romelSic gamoiyeneba 
adamianze zemoqmedebis yvela saSualeba: moZravi gamosaxuleba, teqsti, mu-
sika, xmovani efeqtebi.
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sareklamo mimarTvebis strategia 
STabeWdilebis mosaxdenad televiziaSi gamoiyeneba moqmedeba da moZraoba.
satelevizio reklamas unda gaaCndes siuJeti, anu raime istoria, romli-

Tac mayurebels miewodeba sareklamo mimarTva. rac ufro saintereso da mim-
zidvelia es siuJeti, miT ufro damajerebelia reklamis moqmedeba. iumoriT 
Sezavebuli siuJetebi kargad amaxsovrdeba mayurebels. magram aq arsebobs 
saSiSroeba imisa, rom iumorma ar gadaylapos, dafaros Tavad reklamirebuli 
idea, rasac e.w. SemoqmedebiTi `vampirizmi~ ewodeba.

sareklamo istoriebi ara marto garTobas unda emsaxurebodes, aramed maT 
xSirad aqvT aRmzrdelobiTi funqcia, isini aswavlian momxmarebels saqonlis ga-
moyenebis wess, yuradRebas amaxvilebs saqonlis axal Tvisebaze da sxva.

istoriuli siuJetis gadmocemis sxvadasxva xerxi arsebobs. erT-erTia 
Canaxatebi naturidan, anu aq scena TamaSdeba naturaze da mas aqvs sapnis operis 
saxe. magaliTad, ruseTis bankis `imperialis~ sareklamo kampania agebuli iyo 
ruseTis cnobil istoriul momentebze. ZviradRirebuli klipebi naturaze iyo 
gadaRebuli, warsulis momentebis gaTvaliswinebiT – tansacmeli, SeiaraReba, 
tipaJebi da sxva SerCeuli iyo im epoqis Sesabamisad, rodesac xdeboda esa Tu is 
movlena, rac amaxsoverdeboda mayurebels da dadebiT imijs uqmnida banks.

emociebi
televizias aqvs didi SesaZleblobebi, gamoiwvios emociebi. swored am Se-

saZleblobebis maRalmxatvrulad gamoyeneba axdens Zlier zemoqmedebas mayu-
rebelze. emociur reklamas SeuZlia gaaRimos, atiros, SeaSinos mayurebeli da 
Seasrulos reklamis ZiriTadi funqcia – didxans daamaxsovros reklama mayu-– didxans daamaxsovros reklama mayu- didxans daamaxsovros reklama mayu-
rebels.

magaliTad moviyvan `koka-kolas~ metad dasamaxsovrebel sareklamo 
rgols. operis scenazea momRerali, romelic asrulebs arias operidan `jam-
bazebi~. momRerals simRerisas Camosdis cremlebi. kulisebidan mas uyurebs 
patara biWuna, romelsac `koka-kolas~ boTli uWiravs xelSi. rodesac momRe-
rali daamTavrebs simReras, patara biWuna gamodis scenaze da dasamSvideblad 
momRerals awvdis  `koka-kolas~ boTls.

demonstracia
Tu Tqven gaqvT produqcia, romelic saWiroebs muSaobis principis axsnas, 

maSin yvelaze kargia am principis demonstrireba reklamis meSveobiT. am SemTxve-
vaSi izrdeba reklamis saimedooba, radganac Cven gvjera imisa, rasac vxedavT.

bolo dros Zalze gavrcelebulia 15-20 wuTiani sademonstracio sare-
klamo gadacemebi, e.w. `Infomershals~, romelic warmosdgeba komerciuli rekla-
mis inglisuri dasaxelebidan Commercials…… is mayurebels demonatraciis saxiT 
awvdis informacias sxvadasxva axal saqonelze.

am tipis gadacemebs `TV Shop~ ewodeba. saxlidan gausvlelad SegiZliaT 
gaecnoT axal saqonels, misi moxmarebis wess da aseve saxlidan gausvlelad 
SeukveToT saqoneli.

gamosaxuleba da xma
televizia audio-vizualuri mediasaSualebaa, romelic iyenebs, rogorc 

gamosaxulebas, ise xmas da xmovan efeqtebs, anu mas aqvs verbaluri da vizu-
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aluri Semadgeneli. televiziis erT-erT Zlier mxares warmoadgens verbalu-
ri Semadgenlis gaZliereba vizualuriT da piriqiT – vizualuris gaZliereba 
verbaluriT. xmis da gamosaxulebis warmatebuli kombinacia produqtis gasa-
Rebis mZlavri saSualebaa.

videogamosaxuleba
 mayurebelze zemoqmedebisaTvis udidesi mniSvneloba eniWeba kadris kom-

pozicias. kadris kompoziciis sxvadasxva xerxze Cven qvemoT gveqneba saubari. 
aranakleb mniSvnelovania klipSi monawile msaxiobebis mimika, emocia, plas-
tika, Jestebi da sxva. es is iaraRia, romelTa meSveobiT satelevizio reklama 
yvelaze did zemoqmedebas axdens mayurebelze.

audio
klipis audio TanxlebaSi Sedis musika, xma, xmovani efeqtebi. maTi Semoq-

medebiTi gamoyenebac mniSvnelovanwilad aZlierebs reklamis efeqts. xSirad 
videorgols axlavs diqtoris teqsti. SesaZloa  teqsti iyos kadrs gareT, an 
pirdapiri mimarTviT kadridan, am SemTxvevaSi mimmarTveli unda iyos an cno-
bili saxe, an profesionali (eqimi, stomatologi, diasaxlisi).

msaxiobebi
msaxiobebis SerCevas udidesi mniSvneloba eniWeba klipis gadaRebisas. am 

process kastingi ewodeba da mas asrulebs kasting-reJisori.  klipSi SeiZleba 
mowveuli iyvnen profesionali msaxiobebi, an cnobili pirovnebebi, e.w. seleb-
riti. xSir SemTxvevaSi klipSi gamoiyeneba naturaSi gadaRebuli adamianebi an 
eqspertebi.

rekviziti
reklamis moqmedeba SesaZloa sxvadasxva adgilas xdebodes, an naturaSi  

an studiaSi da scenis gadaRebisaTvis saWiro iyos specialuri rekvizitebi: 
akvalangi, CogburTis Cogani, iaxta, istoriuli tansacmeli, TviTmfrinavi, 
tanki da sxva.  magram yvelaze mTavari rekviziti reklamaSi aris Tavad rekla-
mirebuli saqoneli. reklamam unda asaxos am saqonelis ZiriTadi maxasiaTe-
blebi, SefuTva, logotipi, sxva rekvizitebi ki unda aZlierebdnen produqtis 
aRqmas.

dekoracia
dekoracia ewodeba im garemos, sadac xdeba siuJetis moqmedeba.
dekoracia SesaZloa iyos studiuri (oTaxi, magida, savarZeli da sxva). 
studiis gareTa gadaRebas ewodeba naturaze gadaReba. naturas ZiriTa-

dad guldagul arCeven da iReben scenebs, magram xSirad saWiroa naturis dama-
tebiTi momzadeba gadaRebisTvis. magaliTad, Robis, an quCis kedlebis SeRebva 
sxvadasxva rekvizitis damateba da sxva.

ganaTeba
ganaTeba kadris mxatvruli gaformebis umniSvnelovanesi elementia. ga-

naTebis efeqtebi unda iyos mocemuli scenarSi. magaliTad `nisliani dila~, 
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`intensiuri naTeba~, `Tovlis asxletili sxivebi saxeebze~ da sxva. TiToeuli 
kadris gadaRebisas ganaTebas ayenebs operatori. Semdgom igi reJisorTan er-
Tad uyurebs gadasaRebi kadris vizuals monitorze da saWiroebis SemTxvevaSi 
erTad SeaqvT koreqtivebi.

grafika
dRes sareklamo rgolebs, ZiriTadad, aformeben kompiuteruli grafikis 

saSualebiT. kompiuteruli grafika saSualebas iZleva miviRoT mravalnairi 
efeqti, rogorc gamosaxulebaze, aseve klipis montaJisas, kadrebis cvalebado-
bis dros. kompiuteruli grafikiT xdeba sxvadasxva warweris dadeba kadrze, 
morbenali striqonis Sereva gamosaxulebaze. yovelive es xorcieldeba gadaRe-
bebis dasrulebis Semdeg, montaJisas, am etaps qvia `postprodaqSeni~.

tempi 
sareklamo rgolebis mniSvnelovani faqtoria tempi. scenarSi mocemuli 

unda iyos, Tu ra tempSi unda mimdinareobdes moqmedeba. klipis tempi SeiZleba 
iyos cvalebadi. daiwyos moqmedeba nela, Semdeg tempma moimatos, an piriqiT, 
vinaidan klipis xangrZlivobaa ZiriTadad 30 wami, amitom xSirad reklamis moq-
medebac Cqar tempSi  mimdinareobs.

gadaReba
sareklamo rgolis gadaRebaSi monawileobs mra-

vali adamiani da biujeti aRwevs asobiT aTas da mi-
lion dolarsac. Tuki klipSi saWiroa cnobili pi-
rovnebis gadaReba, romlis honoraria gadasaxdeli. 
magaliTad, `adidasma~ inglisis nakrebis fexburTel 
bekhems 190 milioni dolari gadauxada mravalwliani 
kontraqtiT Tavisi produqciis eqskluziuri rekla-
mirebisaTvis.

arsebobs gadaReba naturaze da studiuri gada-
Reba.

cocxali gadaReba
pirdapiri gadaRebisas SesaZloa moxdes gauTva-

liswinebeli Seferxeba da scenis gadaReba CaiSalos 
(ZaRli ar midis saWmelTan, an karebi gaiWeda an sxva ram), amitom iReben mra-
val dubls, romlebic eridebian pirdapir eTerSi muSaobas. TviT sportuli 
Sejibrebebic gadaicema 5-7 wamis dayovnebiT.

 rgolis gadaReba SesaZloa kinofirsa da videofirze. arsebobs 16 an 35 sm 
kinofiri. gadaReba mimdinareobs 24 kadri wamSi. kinofirze gadaRebisas miiRe-
ba kadris gamosaxulebis maRali xarisxi.

videofiris gadaReba mimdinareobs 30 kadri wamSi. gamosaxuleba did 
ekranze gasaSvebad naklebadaa vargisi. dRes ukve arsebobs maRalxarisxiani 
videoproeqtorebi, romlebiTac SesaZloa klipis Cveneba farToformatian 
ekranzec.

amJamad msoflios videoteqnologiebi gadasuli arian cifrul gamosa-
xulebaze. videogamosaxulebis cifruli erTeulia piqseli, anu wertili. Ta-



129

namedrove teqnologiebi videogamosaxulebis piqselebis raodenobis zrdis 
saSualebas iZlevian. 

cifruli gamosaxulebis  xarisxs sazRvraven wertilebis raodenobiT erT 
kvadratul duimze (1 duimi = 2.5 sm) kompiuteruli gamosaxulebis damakmayo-
filebeli xarisxia 300 DPI (dot per inch). ufro maRali xarisxisaa 600 da gansa-
kuTrebiT 1200 DPI gamosaxulebebi. es ukanaskneli axlosaa firze gadaRebul 
gamosaxulebasTan (ix. danarTi 6).

gamosaxulebis xarisxs gansazRvravs agreTve obieqtivebis SesaZleblobe-
bi da dasamaxsovrebeli  mowyobilobis mexsierebis moculobis zrda.

monitorSi danaxuli gamosaxuleba aaxlovebs kadrs realurTan. am dros  
SesaZlebelia kadrSi ganaTebis, grimis, tansacmlis detalebis Sesworeba.

sareklamo rgolebis gadaReba xSirad xdeba multiplikaciis meSveobiT.
multiplikacia (animacia) – naxati filmebis gadaReba xdeba 12 an 16 kadri 

wamSi. gadaRebamde saWiroa TiToeuli moZraobis fazebis Seqmna – fazireba. 
fazireba moZraobis daSlaa calkeul fazebad. kompiuteris gareSe fo-

nuri naxatis da moZravi figurebis fazebis xatva, feris TiTo kadrze xeliT 
unda Caisxas. xolo kompiuteruli multiplikaciis dros Tavad kompiuteri 
Slis moZraobas fazebad, programisti miuTiTebs sawyis da bolo fazas. aseve 
avtomaturad xdeba feris Casxma naxatze.

bolo dros miRebulia samganzomilebiani multiplikacia. arsebobs e.w. 
samganzomilebiani kombinezoni, romlis sxvadasxva adgilas damagrebulia spe-

cialuri gadamwodebi, romlebic magrdeba sxeulze da avtomaturad xdeba fa-
zebis Cawera, Semdgom ki SesaZloa Cawerili moZraobis nebismier sxva figuraze 
morgeba.

 Tuki sareklamo rgolSi gamoiyeneba Tojinebi, xorcieldeba am Tojine-
bis  kadrobrivi gadaReba. 

arsebobs agreTve e.w. plastikuri multiplikacia – plastiliniT gamoZe-
rwili figurebis animacia. am SemTxvevaSi plastilinidan gamoZerwili figure-
bis moZraobis gadaRebisas xdeba TiToeuli moZraobis Sesabamisi fazis calke 
Seqmna da gadaReba.

satelevizio reklamis dagegmva da warmoeba
sareklamo rgolis xangrZlivoba – saeTero drois didi Rirebulebis 
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gamo 60-wamianma rgolebma adgili dauTmes 30-wamian rgolebs. 30 wami gaxda 
standarti da telekompaniebi saeTero drois Rirebulebas acxadeben 30-wamia-
ni rgolisaTvis. praqtikaSi gavrcelebulia 30-wamiani rgolis damzadeba da 
am masalidan 15, 10 da 5-wamiani rgolebis damontaJeba sxvadasxva intensivobis 
saeTero grafikisaTvis.

 rgoli Sedgeba scenebisagan. scena ewodeba erTi moqmedebis segments, ro-
melic viTardeba erT adgilas. erT scenaSi SesaZloa Sediodes kadrebi gada-
Rebuli sxvadasxva wertilidan. 30-wamian rgolSi Cveulebriv Sedis 4-6 scena.

 reklamis koncefciis arss gamoxatavs sakvanZo kadri. rogorc wesi, esaa 
klipis bolo, damagvirgvinebeli kadri, logoTi, emblemiT da sareklamo mi-
marTviT.

xSirad damwyeb firmebs ara aqvT didi saxsrebi klipis gadasaRebad da mas 
iReben sakuTari ZalebiT.

satelevizio reklamaSi erT-erTi mTavari elementi aris scenari da ka-
drireba.

scenari
esaa ZiriTadi dokumenti, romelic moicavs sareklamo rgolis vizualur 

gegmas, plus aucilebel informacias filmis direqtorisa da prodiuserisaT-
vis gadaRebis adgilis mosaZebnad, kasting-menejerisaTvis (reJisoris asisten-
tisaTvis) msaxiobebis tipaJebis SesarCevad. musikaluri partituris Sesaqmne-
lad da prodiuserisaTvis filmis biujetis da warmoebis gegmis Sesadgenad.

scenari iwereba or an sam svetad, specialur blankebze (CanarTze mar-
cxniv). pirvel svetSi  mocemulia gamosaxulebis aRwera da teqsti, meoreSi 
ki  kadris sruli aRwera. mesame svetSi mocemulia damatebiTi informacia, Se-
niSvnebi, miniSneba musikis Sesvlaze da sxva. yoveli kadri inomreba, radganac 

xandaxan saWiroa mieTiTos gadasvlebi 
garkveul kadrebze. 

kadrireba
esaa vizualizebis gegma, sareklamo 

rgolis maketi. igi Sedgeba SerCeuli 
kadrebis mimdevrobisgan, romlebic 
asaxavs siuJetis ganviTarebas, kadris 
kompozicias, moZraobas kadris SigniT 
da kadris kavSirs teqstTan. 30-wamiani 
klipisaTvis igegmeba 6-8 kadri. kadri, 
Cveulebriv, aris an naxati, an foto, ro-
melic warmoadgens movlenebis ganviTa-
rebis ilustrirebas. kadrs miaweren im 
teqsts, romelic JRers masTan erTad.

 kadrirebas didi mniSvneloba aqvs 
klipis gadaRebisas da damkveTTan klipis 
koncefciis SeTanxmebisas. samxatvro sab-
Woze, damkveTTan da gadamReb jgufTan 
kadrirebis ganxilvis periodSi, kadri-
reba zustdeba, icvleba da iRebs damTav-



131

rebul saxes. kadrirebis metad dazustebuli variantia, rodesac xdeba kadrebis 
gadaReba da misi wardgena klientisaTvis an gamoyeneba marketinguli gamokvlevi-
saTvis (fokus jgufebisaTvis). 

rodesac kadrebi Sedgeba realuri moqmedebis fotoebisgan aseT kadrire-
bas ewodeba fotokadrireba.

gadamRebi jgufi
reklamis warmoebaze erTad muSaobs mTeli gundi. rogorc wesi, am gundSi Se-

dis avtori, mxatvruli direqtori, prodiuseri. es jgufi iwvevs gadamReb firmas 
(Production Hause), romelic gamoyofs gadamReb jgufs: reJisors, operators, kas-
ting-reJisors, kompozitors, mxatvrebs, memontaJeebs.

sareklamo rgolis gadaRebisas gamoikveTa  sxvadasxva procesi: Production, 
Postproduction, Postpostproduction, anu warmoeba (klipis gadaReba); gadaRebis Semdgo-
mi etapi – aq igulisxmeba klipis kompiuteruli grafikiT gaformeba da mesame 
–  daskvniTi gaformeba da montaJi. did sareklamo saagentoebSi reklamis dam-
kveTTan aformeben kontraqts, amuSaveben reklamis scenars. amis Semdeg sare-
klamo saagento am damoukideblad iRebs klips, anda iwvevs gadaRebisTvis Semoq-
medebiT jgufTan e.w. Production House, romelic atarebs kastings da axorcielebs 
gadaRebas. Semdgom, imis gamo, rom xSirad maT ar gaaCniaT kompiuteruli teqno-
logiebi, gadaRebul masalas scenarTan erTad gadascemen Postproduction studias 
gadaRebuli masalis kompiuteruli gaformebisaTvis. Postpostproduction studiebi 
axdenen filmis saboloo montaJs, gaxmovanebas da damTavrebas.  

Tavidan avtori, samxatvro direqtori, reJisori da prodiuseri muSao-
ben scenaris SemuSavebaze. avtori muSaobs teqstis daxvewaze. mxatvruli di-
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reqtori reJisorTan erTad irCevs klipis stils: realistur, stilizebuls, 
fantastikur, sentimentalur Tu iumoristuls, ris Semdeg reJisori amuSa-
vebs kadrirebas, muSaobs mxatvrebTan, kompozitorebTan erTad. prodiuseri 
pasuxismgebelia warmoebis organizebaze. igi debs kontraqts yvela gareSe or-
ganizaciebTan, iwvevs sxva specialistebs, msaxiobebs da akontrolebs rgolis 
biujetis xarjvas. gadaRebis procesSi yvelaze pasuxismgebeli piria reJi-
sori. igi agebs pasuxs dekoraciebze, rekvizitze, ganaTebaze, scenebis xangrZ-
livobaze, msaxiobebis TamaSze da a. S.

satelevizio reklamis warmoebis mosamzadebeli periodi
mwarmoebel firmasTan kontraqtis gaformebis Semdeg xelmZRvanel muSa-

kebTan erTad prodiuseri, mxatvruli direqtori, reJisori, SemoqmedebiTi da 
teqnikuri personalis sxva wevrebi ganixilaven sawarmoo procesis TiToeul 
nabijs, yvela mosalodnel problemas da adgenen sawarmoo procesis detalur 
grafiks. asistentebi atareben kastings, sxvani eZeben gadaRebis adgilebs, sa-
Wiroebis SemTxvevaSi deben xelSekrulebebs policiasTan, armiasTan an sxva 
administraciul organoebTan gadaRebis procesis uzrunvelyofisaTvis. 
mzaddeba dekoraciebi da rekviziti, romlis Segrovebac xSirad sakmaod Sro-
matevadi procesia.

gadaReba
gadaRebisaTvis momzadeba da repeticiebi ufro met Sromas moiTxovs, vidre 

Tavad gadaReba. gadaRebisas teqnikur personals, yvelas, Tavisi funqcia aqvs. 
gadsaReb moedanze arian teqnikosebi, gamnaTeblebi, xmis operatorebi, grimio-
rebi, mxatvrebi, asistentebi da mTel am amqars xelmZRvanelobs reJisori.

sareklamo rgolis gadaReba mimdinareobs calkeuli scenebis mixedviT, 
magram ara scenaris TanamimdevrobiT, aramed erTi scenidan iReben yvela epi-
zods, romelic SeiZleba iyos scenarSi sxvadasxva adgilas. gadaReba mimdina-
reobs ramdenime dubliT da bolos SeirCeva saukeTeso. gadaRebul da gamJRav-
nebul masalas ewodeba mimdinare gadasaRebi masala da misgan operatiulad 
montaJdeba Sesamowmeblad rgolis Savi varianti. Tuki xmovani Tanxleba unda 
iqnas Cawerili gadaRebisas, maSin gadasaReb moedanze ganlagdeba mikrofonebi 
sinqronuli teqstis Casawerad. gadaRebebis damTavrebis Semdeg iwyeba samon-
taJo periodi.

montaJi
Savi montaJi gulisxmobs dublebis SerCevas da maT mimdevrobiT gadabmas, 

gadasvlebis da kompiuteruli efeqtebis SerCevas da dadebas.
gadaRebisas Cven SegviZlia gamosaxuleba gadaviRoT calke da foni da-

vadoT calke. am process ewodeba inkrustacia. imisaTvis rom kompiuterze 
xarisxiani foni Seerios gamosaxulebas, saWiroa ZiriTadi gamosaxulebis ga-
daReba lurj fonze da Semdeg SesaZlebeli gaxdeba kompiuterze nebismieri 
fonis amodeba.

rogorc wesi, gamosaxuleba, xma da musika cal-calke iwereba, Semdgom ki 
maTi montaJi xdeba winaswar scenariT gansazRvruli qronometraJiT, anu xde-
ba maTi Sereva, sinqronizeba. erTad akrefis mere xdeba saboloo warwerebis 
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dadeba, klipis Cabareba damkveTisaTvis da Sesworebebis Setana.
kargi reklamis Sesaqmneli mza recepti ar arsebobs. sxvadasxva avtori 

sxvada sxvanairad udgeba reklamis Seqmnas, magram efeqturi reklamis Sesaqm-
nelad arsebobs ramdenime yuradsaRebi principi:

1. SeecadeT Tavidanve daipyroT mayureblis yuradReba, pirveli wamebi 
gadamwyvetia;

2. eZebeT sakvanZo kadri. scena, romelic sworad miutans Tqvens mimarT-
vas mayurebels (am sakvanZo kadrs pek-Soti (Peck Shot) ewodeba);

3. erTi sareklamo rgoli unda Seicavdes erT istorias, romelic unda 
iyos naTeli, dasamaxsovrebeli da mayureblisTvis saintereso;

4. daamontaJeT masala ise, rom idea martivad gasagebi iyos mayure-
blisTvis;

5. yovelTvis ecadeT msxvili planiT aCvenoT saqoneli klipis bolos.
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Tavi  23       

 mediasaSualebebis daxasiaTeba

radio

reklamis ganviTarebas gasuli saukunis 20-ian wlebSi didi biZgi misca ra-
dios gamogonebam. pirveli komerciuli gadacema Sedga 1920 wels pitsburgis 
radiosadguridan `KOKA~. im dros amerikaSi mxolod 1000 radiomimRebi iyo 
gayiduli. momdevno naxevar weliwadSi ki ukve 500 000 radiomimRebi gaiyida. 
eTerSi gadioda axali ambebi, politika, sportuli gadacemebi. Tavidan radio-
Si reklama izRudeboda, ZiraTadad, eTikuri niSniT: `ar unda SeiWra iq, sadac 
aravin gepatiJebaT~, – ambobdnen viqtorianuli epoqis reklamis mowinaaRmdege-
ni. magram damoukidebeli radiosadgurebis matebasTan erTad, yvela xvdeboda 
damatebiTi saxsrebis mozidvis mniSvnelobas da 1922 wlidan nel-nela gaCnda 
reklamebic. farTod gavrcelda gadacemebis sponsoroba, dafinansebuli Toq-
Souebi, gaCnda yoveldRiuri programebi. popularuli iyo musikaluri gadace-
mebi, sareklamo Souebi: Lucky Strike Show,  Pepsodent’s `Amon’s Andy Show~ da sxva.

Tavdapirvelad amerikaSi viTardeboda calkeuli radiosadgurebi, rom-
lebSic  akrZaluli iyo reklama. TandaTan reklamam imata radioSi da 30-iani 
wlebis bolos  reklamebis raodenobam gadaaswro moculobiT Jurnal-gazeTe-
bis reklamebs da  radio gaxda pirveli mediasaSualeba.

dasawyisSi radioSi reklamis yvelaze miRebuli forma iyo speqtaklebis 
da Sou-gadacemebis sponsoroba. 

televiziis msgavsad, amerikaSi gavrcelebulia sxvadasxva radioqseli. 
Tanamgzavruli kavSiri saSualebas iZleva xmis signalis daumaxinjebeli gada-
cemisa. qveynis regionebSi momofantuli radiosadgurebi erTiandeba qselebad 
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msmenelTa maqsimaluri raodenobis mozidvis mizniT. amJamad amerikaSi arse-
bobs oTxi didi nacionaluri masStabis radioqseli: Westwood One, CBS(Colambia 
Broadcasting Sistem), ABC (American Broadcasting Sistem)  & Unistar. 

radiosignali eTerSi vrceldeba eleqtromagnituri talRebis saSuale-
biT, romelTac gaaCnia amplituda da sixSire. swored am ori sididis mixedviT 
arCeven radiosadgurebs amplituduri da sixSiruli modulaciiT. rodesac 
talRis gadacemisas icvleba misi amplituda xmis gavrcelebisas, aq saqme               

                                amplituduri                     da                 sixSiruli modulacia

gvaqvs amplitudur modulaciasTan (AM), xolo, rodesac xmovani signalis 
siZlieris gansazRvrisas xdeba sixSiris cvlileba, saqme gvaqvs sixSirul mo-

dulaciasTan (FM).
          amplituduri modulaciis talRebi vrceldeba did manZilze damisi gam-
oyenebiT mauwyeblobs sxvadasxva qveynis mZlavri radiosadgurebi, romlebic 
avrceleben mauwyeblobas msoflio masStabiT. radiotalRebi amplituduri 
modulaciiT vrceldeba: grZel, saSualo da mokle talRebze. grZeli tal-
Rebis sixSire naklebia da misi gavrcelebac SeZRudulia. saSualo talRebi 
ufro meti sixSiriT vrceldeba ufro met manZilze, xolo mokle talRebis six-
Sire aRemateba orive talRis sixSires da vrceldeba TiTqmis mTel dedamiwaze. 
mokle talRebze meti sixSiriT vrceldeba e.w. ultramokle talRebi. amplitu-
duri modulaciis signalebis gavrceleba damokidebulia atmosferul movle-
nebze, dRe-Ramis periodze da sxva. amitom xSirad maTi miReba xdeba xarvezebiT. 
sixSiruli modulaciis signalebi (FM) 100 kilometramde manZilze vrceldeba, 
magram sakmaod kargi xarisxiT. maT gavrcelebaze gavlenas  ver axdens atmosf-
eruli movlenebi.    am sixSireebze lokaluri     radiosadgurebia ganTavsebuli. 

radiogadacemebis saxeobebi

sazRvargareT sistematurad mowmdeba radiogadacemebis reitingi da misi 
popularobis mixedviT xdeba maTi dafinanseba. rogorc ki gadacema dakargavs 
reitings, is eTeridan ixsneba, amitom gadacemis avtorebi yvela saSualebiT 
cdiloben msmenelis SenarCunebas.

radiomsmenelebi pirobiTad SeiZleba daiyos ramdenime jgufad: arxze 
orientirebuli loialuri msmeneli, musikaze orientirebuli msmeneli da 
axal ambebze, sportze, xelovnebaze orientirebuli msmeneli. wamyvan qveya-
naSi yvelaze metia pirveli jgufis warmomadgenlebi – daaxloebiT 46%, rom-
lebic usmenen erTsa da imave radiosadgurs. msmenelebis 34% usmens ama Tu im 
Janris musikas an axal ambebs.

Tavi 23.  mediasaSualebebis daxasiaTeba.  radio
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saqarTveloSi radiomsmenelebis auditoriis Seswavlas, samwuxarod,  na-
klebi yuradReba eTmoba da xSirad radiosadguris gadacemebis miznobrivi 
auditoriis gansazRvrisas unda vendoT am arxebis sareklamo prospeqtebs da 
maT internetsaitebs, romlebzedac ganTavsebulia arxis mier mopovebuli da 
maT sasargeblod Selamazebuli informacia. 

saqarTvelos radios daxasiaTeba

saqarTveloSi radio gamoCnda 30-ian wlebSi. Tavidan mauwyebloba saxelm-
wifos xelSi iyo. radiogadacemebi vrceldeboda grZel da saSualo talRebze. 
radio Zalze popularuli gaxda mokle droSi. igi gadascemda Janrobrivad 
mravalferovan gadacemebs, romlebsac bevri msmeneli hyavda. popularuli 
iyo radiospeqtaklebi, simfoniuri musikis koncertebi, sportuli programe-
bi. axal ambebs, ZiriTadad, propagandistuli xasiaTi hqonda da mas SezRuduli 
raodenobis msmeneli usmenda. 

90-ian wlebamde, sabWoTa kavSiris dros, saqarTveloSi iyo mxolod saqarT-
velos saxelmwifo televiziis da radios erTi arxi. 30-iani wlebis bolos 
mosaxleobis radiopropagandiT dafarvis mizniT did qalaqebSi gavrcelda 
e.w. qselis radiosadgurebi, romlebic sadenebis saSualebiT gadascemdnen ra-
diogadacemebs maSinac ki, rodesac eleqtroenergia droebiT gamorTuli iyo.

90-ian wlebSi, saqarTveloSi samoqalaqo omis Sedegad, faqtobrivad, 
ganadgurda saxelmwifo televiziis da radios teqnikuri aRWurviloba. Sem-
cirda radios gavrcelebis areali. xSirma uSuqobam Seaferxa televiziis mau-
wyebloba da xalxSi farTod gavrcelda  damoukidebeli kvebis  elementebze 
momuSave radiomimRebebi.

meoce saukunis bolos saqarTveloSi gaCnda kerZo radioebi 90 metridan 
110 metramde FM sixSireebze. am radioebis signali sixSiruli modulaciiT 
vrcel deba maRali xarisxiT, magram maTi gavrcelebis areali ar aRemateba 
50-100 km. ramdenime FM radiosadgurma Seqmna retranslatorebis qseli, romlis 
saSualebiT signali vrceldeba saqarTvelos mTel teritoriaze (I stereo, 
imedi, fortuna).

saqarTveloSi iseve, rogorc mTel msoflioSi, radios mkveTrad gamoxat-
uli mimarTuleba aqvs da TiToeul maTgans hyavs ase Tu ise erTguli msmeneli.  
radioebis umravlesoba orientirebulia ZiriTadad axalgazrda auditorii-
saken. maT programebSia musikaluri hitebi, Slagerebi, dabali musikaluri 
kulturis simRerebi, saqeifo musika, iaffasiani, xandaxan utaqto iumori. 

Tbilisis radioeTeris zogadi aRwera
TbilisSi ganTavsebulia FM  radiosadgurebis umravlesoba: sainformacio 

arxi `imedi~ – 107.3, radio `fortuna~– 106.9, `pirveli radio~–106.4,  radio 
`ucnobi~ – 98.0, `saqarTvelo~ – 107,9, `sapatriarqos radio~ – 105.4, `universi~ 
–103.9, aris rusulenovani, frangulenovani da inglisurenovani arxebi; muSa-
obs arxi ̀ sindikati~ – 104.3 jazis moyvarulebisaTvis, radio ~palitra~ – 103,9, 
radio `komersanti~ – 95,5, sportuli arxi `jako~– 97.0,  radio `nacnobi~– 94.7 
popularulia qalaqel mosaxleobas Soris da sxva. ufrosi Taobis seriozuli 
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msmeneli usmens  radio ̀ Tavisuflebas~ da ̀ amerikis 
xmas~. sazRvargareT mcxovrebi Tanamemamuleebis-
aTvis mauwyeblobs radioarxi `nostalgia~. aseve, 
arsebobs internetradio `saneti~.am radioarxebze 
mravladaa Toq-Souebi pirdapir eTerSi. TiToeuli 
arxi cdilobs miizidos rac SeiZleba farTo audi-
toria, raTa hqondes didi reitingi. kompiuterze 
momuSave adamians SeuZlia CarTos romelime radio 
pirdapir eTerSi da muSaobisas paralelurad usminos radiogadacemebs.

mobiluri telefonebis axali sistemebis gamoCenam saSualeba misca axal-
gazrdebs telefoniT moisminon esa Tu is arxi, magram mobilurebiT  ZiriTa-
dad usmenen musikalur gadacemebs. 

radioSi, ise rogorc televiziaSi, didi mniSvneloba aqvs auditoriis Ses-
wavlas da arxebis da calkeuli gadacemebis reitingebis dadgenas.  radiomsme-
nelTa auditorias swavloben e.w. 15-wuTiani auditoriis meTodiT. vinaidan 
radios msmenelebi, rogorc wesi, ar sxedan radiomimRebTan da gadacemis mos-
menisas moZraoben, SesaZlebeli araa ganisazRvros konkretul momentSi msme-
nelTa raodenoba, amitomac angariSoben im radiomsmenelTa raodenobas, rom-
lebic 15 wuTis ganmavlobaSi 5 wuTi mainc usmenda am radiosadgurs. amerikaSi 
msmenelebs urigdebaT specialuri dRiurebi, romelTa SevsebiTac dgindeba 
radios 15-wuTiani auditoria.

albaT yvela miaqcevda yuradRebas, rom supermarketebSi, bazrobebze, ma-
RaziebSi, sxvadasxva momsaxurebis salonebSi mTeli dRis ganmavlobaSi CarTu-
lia radiomimRebi garkveul talRaze da momsaxure personali iq misul klien-
tebTan erTad yurs ugdeben gadacemebs.

radios xSirad iyeneben ZiriTadi satelevizio reklamis Semavseblad, anu 
radioreklamaSi gamoiyeneba teleeTerSi ganTavsebuli reklamis slogani, an 
musika da msmenels maT gagonebaze axsendeba produqtis satelevizio reklama, 
misi gamosaxuleba da amiT radioreklama aZlierebs telereklamidan miRebul 
STabeWdilebas.

rogorc yvela mediasaSualebas, reklamis ganTavsebis TvalsazrisiT,  ra-
diosac aqvs garkveuli upiratesoba da naklovanebac.

pirvel rigSi, unda ganvixiloT reklamis saxeobebi radioarxebze. esaa, 
ubralod, reklamis ganTavseba gadacemebSi dReSi ramdenjerme. meore saxea 
cikluri sareklamo gadacemebis sponsoroba, specialuri SekveTili sare-
klamo intervius Cawera, sareklamo gadacemis Cawera da sxva. sasponsoro pa-
ketebSi Sedis sponsoris dasaxeleba dasawyisSi da bolos da, amavdroulad, 
sponsoris sareklamo rgolis ganTavseba programaSi. sxvadasxva radioSi re-
klamis ganTavsebis Rirebuleba icvleba. sasponsoro paketebSi reklamis spon-
sorobis Rirebuleba iwyeba 1000 dolaridan zemoT. magaliTad, radio `imedSi~ 
amindis informacia gadis dReSi 18-jer, sporti – dReSi 14-jer, valutis kur-
si – dReSi 10-jer da am cikluri gadacemebis sponsoroba jdeba 1500-dan 3000 
dolaramde. rom daviTvaloT, vTqvaT, reklamis raodenoba valutis kursis 

Tavi 23.  mediasaSualebebis daxasiaTeba.  radio
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sponsorobisas, romelic dReSi gadis 10-jer, gamova, rom sponsoris Sexseneba 
msmenelebisaTvis moxdeba dReSi 20-jer, xolo TveSi 600-jer.

didi mniSvneloba eniWeba radioarxis da sponsorobis saxeobis sworad 
SerCevas. magaliTad, biznesis produqciis reklamirebisas upriani iqneba va-
lutis kursis gamocxadebis sponsoroba. sportuli RonisZiebis reklamire-
bisas SesaZloa gamoviyenoT sportuli gadacemebis sponsoroba da, aseve, amin-
dis gamocxadeba. xolo seriozuli politikuri gancxadebebisaTvis ar gamod-
geba musikaluri  da sabavSvo gadacemebi.

saerTod, aRsaniSnavia politikuri reklamis sakiTxi. arCevnebis periodSi 
an mkveTrad izrdeba politikuri reklamis ganTavsebis Rirebuleba, anda wes-
deba seriozuli SezRudvebi. 

radios dadebiTi  Tvisebebia:
auditoriis erTgvarovneba – rogorc aRvniSneT, TiToeul radios misi 

unikaluri mimarTuleba aqvs da konkretuli auditoriiskenaa mimarTuli. 
sayu radReboa, rom xSirad radios usmenen manqanaSi mgzavrobisas, samzareu-
loSi sadilis mzadebisas, didi popularobiT sargeblobs radio martoxela 
adamianebSi. magaliTad, saqarTvelos radioSi eTerSi gadioda arxi `TanagrZ-
noba~, romelic mihyavda popularul wamyvans q-n medea gegeSiZes. igi pirda-
pir kontaqts amyarebda msmenelebTan da martoxela msmenelebi TavianT Wir-
varams uziarebdnen wamyvans ara marto pirdapir eTerSi, aramed swerdnen mas 
uamrav werils. 

Tanamedrove arxebis auditoriac segmentirebulia maTi interesebis 
mixed viT da radioSi SedarebiT advilia miznobrivi auditoriis garkveuli 
klasterebis SerCeva. garkveul radioarxze ganTavsebuli reklama ufro zus-
tad aRwevs miznobriv auditoriamde da misTvis GRP da  TRP, anu naerTi jamuri 
reitingi da miznobrivi auditoriis jamuri reitingebi erTmaneTTan axlosaa.

operatiuloba – reklamis yvela saSualebebs Soris radio yvelaze ope-– reklamis yvela saSualebebs Soris radio yvelaze ope- reklamis yvela saSualebebs Soris radio yvelaze ope-
ratiulia. radios korespondentebi pirdapir gadmocemen informacias movle-
nebis centridan da amisaTvis maT ar sWirdebaT didi teqnikuri saSualebebi, 
dRes am funqcias asrulebs ubralo mobiluri telefoni, romliTac korespon-
denti adgilidan ukavSirdeba studias.

mcire danaxarjebi televiziasTan SedarebiT – reklamis ganTavseba ga-– reklamis ganTavseba ga- reklamis ganTavseba ga-
cilebiT iafia radioSi, vidre televiziaSi. marTalia, aTas kacamde reklamis 
mitana CPT SedarebiT iafia, magram absoluturi raodenoba msmenelebisa ga-
cilebiT naklebia, vidre telegadacemis mayureblebis raodenobaa. amitom ra-
dioSi ganTavsebuli reklamis efeqturoba naklebia televizaSi ganTavsebul  
reklamasTan SedarebiT.

uditoriis didi dafarva qveynis masStabiT. radioretranslatorebis 
meSveobiT radiosignalebi vrceldeba TiTqmis mTel saqarTveloze. risi wya-
lobiTac reklama, didi albaTobiT, miaRwevs miznobriv auditoriamde centri-
dan moSorebul adgilebSic ki.

azrobrivi saxeebis gamoyeneba –  musikis, xmis tonalobis da sityvebis 
gamoyenebiT xdeba produqtis imijis Seqmna msmenelis cnobierebaSi. imisaT-
vis, rom msmenelma aRiqvas am mxatvruli xerxebiT Seqmnili reklama, man unda 
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aamoqmedos mTeli Tavisi fantazia. msmenels amaxsovrdeba an niWieri musika-
luri fraza, an sasiamovno xma, an cnobili pirovnebis mier gamoTqmuli azri, 
romelTa xSiri ganmeorebiT reklamis dasamaxsovrebeli xdeba. 

radios uaryofiTi mxareebi:

vinaidan radios ar axlavs gamosaxuleba, radiomimarTvas aqvs wuTieri 
xasiaTi. gagonili reklamis teqsti SeiZleba advilad dagaviwydes. SesaZloa 
moismino reklama sadme quCaSi, an maRaziaSi, dagainteresos reklamirebulma  
produqtma, magram ver daimaxsovro misamarTi da telefonebi da amisaTvis mo-
gixdes damatebiTi drois dakargva gadacemis ganmeorebiTi mosmenisaTvis.

radioSi ar Rirs im saqonlis reklama, romelic saWiroebs misi gamoyenebis 
demonstrirebas. produqtis damonstrireba radioSi xdeba sityvierad, rac 
did dros moiTxovs, gagrZelebuli reklama ki naklebad sainteresoa da, aseve, 
naklebad dasamaxsovrebeli. 

erTgvar nakls warmoadgens, agreTve, sareklamo CarTvebis gadatvirTva 
reklamebiT da am blokebis xSiri cvla. sareklamo blokebSi xSirad erTmane-
Tis gverdiT xdeba konkurenti firmebis reklamis ganTavseba, aseve SesaZloa 
Tqveni reklama arasaxarbielo garemocvaSi moxvdes, anu iseT reklamebs So-
ris, romlebic daCrdilaven Tqveni reklamis aRqmas msmenelis mier.

Tavi 23.  mediasaSualebebis daxasiaTeba.  radio



Tavi 24                

radioreklamis Seqmna

me-20 saukunis dasawyisSi ra-
dioreklamas hqonda mxolod in-
formaciis miwodebis daniSnuleba. 
Semdeg msmenelebis ukeT mozidvis 
mizniT, gaCnda e. w. `sapnis operebi~, 
pirveli musikaluri radiospeqtak-
lebi.

pirveli komerciuli radio-
reklama eTerSi gavida 1922 wlis 22 
agvistos niu-iorkSi, reklamas uke-
Tebdnen niu-iorkis erT-erTi axali 
saxlis binebs. es reklama Rirda 50 
dolari. dRes maRalmxatvruli ra-
dioreklamis damzadeba jdeba aTa-

sobiT dolari, xolo ganTavseba – kidev ufro meti.
reklamis klasikosi devid o’hilvi werda: `radioreklamis arss warmo-

adgens is, rom man unda aiZulos adamianebi mousminon mas. Tavidanve ga-
akvirveT, auforiaqeT warmodgena, gaaRviZeT, SeanjRrieT da rodesac ga-
moaRviZebT, daeleparakeT, daaintereseT, moxibleT, gaacineT. maSin ada-
mianebi dagimaxsovreben~. 

warmoidgineT, rom Tqven werT musikalur piesas da es piesa gaTamaSdeba 
Tvalebaxveuli mayureblis winaSe. ase SeiZleba warmovidginoT radioreklama. 
radio – esaa Teatri, romelSic moqmedeba viTardeba mayureblis Semecne-
baSi. radiomsmenelebi am procesis aqtiuri monawileni xdebian. isini TavianT 
warmodgenaSi  qmnian personaJebs da moqmedebis adgilebs. amitomac radio iT-
vleba yvelaze pirad mediasaSualebad, radganac TiToeuli msmeneli Tavise-
burad aRiqvams radioreklamaSi ganviTarebul moqmedebas.

 radioreklamis Janrebia pirdapiri reklama, dialogi, drama, musikaluri 
reklama. 

pirdapir reklamas kiTxulobs diqtori an msaxiobi, rogorc wesi, musika-
luri Tanxlebis fonze;

dialogSi monawileebi saubroben saqonelze, mis Tvisebebze;
drama esaa scenebi cxovrebidan, rodesac wamoiWreba garkveuli problema 

da  Seqmnili problmis gadaWrad mogvevlineba  reklamirebuli produqti;
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musikaluri  reklama iqmneba principiT – Tu araferi gaqvT saTqmeli, im-– Tu araferi gaqvT saTqmeli, im- Tu araferi gaqvT saTqmeli, im-
RereT. simReraSi mniSvneloba aqvs sakvanZo sityvebis da sareklamo mimarTvis 
mkafiod gamoTqmas. 

 radioreklamis avtoris xelTaa SemoqmedebiTi iaraRebi – teqsti, msaxio-– teqsti, msaxio- teqsti, msaxio-
bebis xma, xmovani efeqtebi, musika.

 radio,  rogorc megobari, gvelaparakeba piradad. amitom radioreklamis 
teqstis Sedgenas aqvs ganmsazRvreli mniSvneloba. radios msmeneli yurs ug-
debs ganmartovebulad, an avtomobilSi mgzavrobisas, magram xSirad radios 
usmenen sxvadasxva saqmianobisas, amitom man Tqveni yuradReba unda miipyros 
musikiT, xmovani efeqtebiT da sxva.

radioreklamis damamzadeblebma SeimuSaves sami taqtika yuradRebis 
misapyrobad: pirveli – reklamis xSiri gameoreba; meore – teqstis warmod-– teqstis warmod- teqstis warmod-
gena iumoriT da sasiamovno musikis TanxlebiT; mesame – reklamis gadacemis 
drois sworad gansazRvra. gasaTvaliswinebelia, rom diliT reklamebs usme-
nen sauzmis dros, xolo saRamos umjobesia msmenelebs  vesaubroT  garTobasa  
da dasvenebaze.

 radioreklama efemerulia, wamieria. Tqven ar SegiZliaT gaimeoroT 
(msgav sad beWdviTi reklamisa), an Suidan moisminoT. radioreklamis avtorebma 
yuradReba unda miaqcion mimarTvis intimurobas da radiomsmenelis STagone-
bas, fantazias. aseve, mniSvnelovania reklamaSi msmenelTan emociuri kavSiris 
damyareba.

specialistebi gvTavazoben ramdenime xerxs kargi  radioreklamis Se-
saqmnelad:

1. ubrlod  mouyeviT  msmenels, ra unda dainaxos da is amas dainaxavs;
2. gamoiyeneT  musika xmovan efeqtad. ZiriTadi yuradReba miaqcieT xmaurs 

(Cipsebis xraWuni, cxovelebis xmebi da sxva);
3. umjobesia Tavidanve gaagebinoT msmenels, ra sargebels sTavazobs mas 

produqti;
4. gamoiyeneT dro efeqturad. 60-wamiani reklama sjobs 30- wamians;
5. zogjer SegiZliaT uari TqvaT xmovan efeqtebze, pirdapir diqtoris 

teqsts SesaZloa meti efeqti hqondes;
6. moerideT uniWo komediebs. Tu gadawyviteT iumoris gamoyeneba, daiwyeT 

raime gamaognebeli gancxadebidan;
7. nu gaarTulebT reklamas. moerideT faqtebis grZlad gadmocemas. mo-

kle teqstebi ukeT amaxsovrdeba msmenels;
8. gamoiyeneT reklama droulad da konkretuli adgilis gaTvaliswinebiT. 

isaubreT im enaze, romelic gasagebi iqneba miznobrivi msmenelisaTvis.
9. produqtis dasaxelebis dasamaxsovreblad igi ramdenjerme gaimeoreT 

reklamaSi. magaliTad, 30-wamian reklamaSi minimum 3-jer, 60-wamianSi ki 5-jer 
gaimeoreT produqtis dasaxeleba. msmeneli ukeT  imaxsovrebs reklamis bolos 
naTqvam teqsts.

10. reklamis teqsti unda daiweros ise, rogorc laparakoben da ara ise, 
rogorc weren, anu radioreklamaSi unda iyos gamoyenebuli salaparako ena. 
romelic, terminebTan erTad, unda SeirCes miznobrivi auditoriis gaTvalis-
winebiT.

Tavi 24.  radioreklamis Seqmna
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xma
radioreklamis ZiriTadi komponentia wamyvanis xma, tembri. garkveul 

produqtebs garkveuli tembri uxdeba, xmis sworad SerCevas didi mniSvneloba 
aqvs. magaliTad, CvenTan istoriuli  reklamebis gaxmovanebas xSirad sTxoven 
msaxiob zurab yifSiZes da murman jinorias, romlebsac xmis xaverdovani tem-
bri aqvT. 

musikas didi mniSvneloba eniWeba ara marto efeqtis mosaxdenad, aramed 
reklamis dasamaxsovrebladac. radioreklamaSi gavrcelebul specialur 
sareklamo simReras `singli~ ewodeba. mravali sareklamo singli hitad iqca. 
maT asruleben msoflio varskvlavebi elton joni, jenis joplini, madona 
da sxv. singlebi milionobiT  dolari jdeba, magram maT advilad imaxsovrebs 
msmenelebis didi raodenoba, rac, saboloo jamSi, amaRlebs reklamirebuli 
produqtis prestiJs da xels uwyobs realizaciis gazrdas. 

musikas daniSnulebaa Seqmnas ganwyoba, is SesaZloa gamoyenebul iqnes 
teqstis fonad. xSirad musika iwereba specialurad radioreklamisaTvis, an 
reklama formdeba raime cnobili melodiiT.

xmovani efeqtebi gamoiyeneba im garemos Sesaqmnelad sadac mimdinareobs 
reklamis moqmedeba – stadionis xmauri, quCis xmauri, Citebis galoba da sxva. 
xmovani efeqtebis biblioTeka arsebobs kompiuterSi, amasTan, sinTezatorze 
SesaZloa mravali sxva efeqtis Seqmna.

scenari
 msgavsad satelevizio reklamisa, aqac iwereba scenari or svetad. marcxe-

na svetSi iwereba teqsti, xolo marjvena svetSi – xmovani da musikaluri Tanx-
leba. marjvena mxares pauza aRiniSneba ....,  an ---- ; xolo is sityvebi, romlebic 
gamokveTiladaa gamosaTqmeli, ibeWdeba mTavruli asoebiT, an xazgasmulia. 
reJisuris elementebi frCxilebSi Tavsdeba.

magaliTad,

xmebi, specefeqtebi, musika            teqstebi da reJisuris elementebi

          musika                                                  melodiuri riTmuli musika
                                                                          musika nel-nela iklebs    3 wami.
         specefeqti                                        supermarketis xmauri. 
                                                                         (urikebis Sejaxebis xma)                                     
# 1  xma myidveli                                         qalis xma
                                                                         Tu SeiZleba momawodeT es namcxvari...
#2 xma gamyidveli qali                           (zrdilobianad) romeli? qalbatono?
                                                                           da aS...   

 kiTxvis ritms mniSvneloba aqvs. normalurad  iTvleba   2 sityva  wamSi. 
amerikis radiosadgurebSi miRebulia Semdegi standarti: 10 wamSi 25 sityva; 20 
wamSi 45 sityva;   30 wamSi 65 sityva;   60 wamSi 125 sityva. 

qarTuli enis Taviseburebidan da sityvaTa sigrZidan gamomdinare  30 wa-
miani rgolisaTvis normaluria 60 sityva teqstSi. meti sityva SeWams pauzebs, 
teqsti Cqari wasakiTxi da naklebad efeqturi gaxdeba.
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radioreklamis Seqmnis sxvadasxva standartuli xerxi arsebobs. esaa: 
saubari, dava, swavleba, robotis gamoyeneba,  cxovelebis laparakis imi-
tireba.

radioreklamaSi aucilebelia, reklamis dasawyisSive, msmenelis  yura-
dRebis mipyroba. aqac iseve, rogorc satelevizio reklamaSi karg Sedegs iZl-
eva cnobili pirovnebebis monawileoba saubrebSi an pirdapir reklamirebisas.

saubari, ZiriTadad, mimdinareobs garkveuli Janruli scenebis fonze. 
aseTi reklama srulyofilad gaazrebuli scenaris SemTxvevaSi kargad amaxs-
ovrdeba da efeqts axdens msmenelze. magaliTad, ojaxur  usiamovnebas produq-
tis gamoCena wyvets.

radioreklamirebaSi farTod gamoiyeneba cikluri gadacemebis sponso-
roba, romelic yovel saaTSi ramdenjerme gadis eTerSi (amindi, valutis kursi 
da sxva), am gadacemebisas sponsors ramdenjerme asaxeleben, imeoreben mis 
sareklamo mimarTvas, rac xels uwyobs reklamirebuli firmis an produqtis 
cnobadobis amaRlebas.

 radioreklamis warmoeba

aqac, rogorc yovelgvari reklamis Seqmnisas, Tavdapirvelad iwereba sce-
nari, romelic iqmneba marketinguli gamokvlevis da sareklamo strategiis 
gansazRvris, miznobrivi auditoriis maxasiaTeblebis dadgenis Semdeg.

radioreklamis Seqmna evaleba xmis reJisors, romelic amuSavebs sareJi-
soro scenars, iwvevs msaxiobebs maTi xmis maxasiaTeblebis gaTvaliswinebiT. 
xmis reJisori, aseve, winaswar arCevs xmis efeqtebs, saWiroebis SemTxvevaSi 
iwvevs kompozitors originaluri musikis dasawerad, an musikalur redaqtor-
Tan erTad irCevs musikas, romelsac amontaJebs reklamis qronometraJis Ses-
abamisad. amis Semdeg iwyeba reklamis Caweris procesi. 

radioreklamis warmoebisaTvis xSirad saWiroa sxvadasxva xmis calke 
Cawera. amisaTvis studias unda hqondes xmagaumtari kedlebi, raTa reklama-
Si ar gaiparos raime xmauri, 
romlebic SesaZloa Caiweros 
Zlieri mgrZnobiarobis mik-
rofonebma. Tu viwerT musi-
kalur Tanxlebas orkestris 
an qoros SesrulebiT, maSin 
saWiroa didi studiis daqi-
raveba. Cawerili xmebi da 
musika sabolood montaJdeba 
kompiuteris meSveobiT. kom-
piuterSive arsebobs  xmovani 
efeqtebis monacemTa baza, 
saidanac SegiZliaT airCioT 
nebismieri efeqti, romelic 

Tavi 24.  radioreklamis Seqmna
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Semdgom   daedeba audioCanawers. Tuki efeqtebis bazaSi ar moipoveba  TqvenT-
vis saWiro xma,  am SemTxvevaSi arsebobs sinTezatori, romelTa meSveobiTac 
SegiZliaT SeqmnaT  rogorc damatebiTi xmovani  efeqtebi,  aseve gansxvavebuli 
musikaluri Tanxleba.

erTi rgolisaTvis SesaZloa 24 calke  biliki arsebobdes, romlebic uerT-
debian e.w. `miqSerebs~. teqstis, musikis da xmovani efeqtebis SereviT miiReba 
saboloo  Canaweri.

 daskvniT  etapze xmis operatori reJisorTan erTad kompiuterulad 
amuSavebs Canawers, akeTebs miqSirebas – sxvadasxva bilikze  Cawerili xmebis  
dabalansebas da iwers kompiuterul matarebelze  eTerSi gadasacemad. 

klipebis dublireba
radioreklamis damzadebis msgavsad, mimdinareobs mza satelevizio 

klipebis Targmna, anu dublireba. satelevizio klipebze gamosaxuleba da xma 
cal-kcalke bilikebzea Cawerili da reklamis eTerSi gasaSvebad saWiroa misi 
dublireba.

 pirvel rigSi, unda gaiSifros teqsti da iTargmnos. Targmnisas didi 
mniSvneloba eniWeba calkeuli frazebis xangrZlivobis Sekvecas da origi-
naluri frazebis qronometraJTan daaxloebas, radganac Targmnili frazebi 
sinqronulad unda daedos reklamaSi mimdinare moqmedebas.

 amis Semdeg, didi mniSvneloba eniWeba reklamaSi arsebuli xmebis maqsima-
lurad  mimsgavsebuli xmebis moZebnas. gansakuTrebiT rTulia bavSvebis xmis 
moZebna. mTavaria dublirebisas unda iqnes SenarCunebuli reklamis tonaloba 
da xasiaTi. teqstis  Cawera mimdinareobs studiaSi, romelic Semdgom muSavde-
ba kompiuterze, 

 SesaZloa Canaweris sixSiris SecvliT Seicvalos Cawerili xmis tembri. 
Semdgom kompiuteris meSveobiT xdeba xmebis dabalanseba da gamosaxulebaze 
dadeba. Targmnili  teqstis zustad dadeba Sromatevadi procesia. xSirad ver 
xerxdeba gamosaxulebis da xmis sinqronizeba da am SemTxvevebSi koreqtivebi 
Sedis TargmanSi,  xmebsac Tavidan weren. klipis dublireba xelovnebaa, uniWod 
dublirebul klips SeuZlia cudi samsaxuri gauwios karg reklamas.



Tavi  25         

reklamis beWdviTi saSualebebis daxasiaTeba

gutenbergis mier sabeWdi dazgis 
gamogonebis (1440 weli) Semdeg ada-
mianebs Soris informaciis gacvlis 
yvelaze gavrcelebul formas war-
moadgens beWdviTi informacia. Tuki 
gutenbergamde informacia vrcelde-
boda daaxloebiT 100 kilometrze, mas 
Semdeg informaciis gavrcelebas, faq-
tobrivad, sazRvrebi ara  aqvs.

pirveli sareklamo gancxadebe-
bic jer xelnawerebis saxiT arsebob-
da. es iyo `siqvisebi~, anu werilobiTi 
gancxa debebi garkveuli samuSaoebis Sesrulebaze. Semdgom ki isini ukve nabeW-
di saxiT vrceldeboda. gvaxsovs gazeTebis dasaxelebis istoriac  – italiaSi 
axali ambebi da sxvadasxva cnoba ibeWdeboda patara furclebze da vrcel-
deboda 1 Gazette-s fasad, romelic italiuri fulis erTeulis dasaxelebaa.  
Semdgom beWdviTi informaciis gavrcelebas evropaSi igive saxeli SemorCa da 
ase gaCnda gazeTebi.

beWdviTi reklama esaa reklamis uZvelesi saSualeba. jer kidev me-18, me-19 
da me-20 saukunis dasawyisSic ki, reklama presaSi iyo reklamis ZiriTadi saSua-
leba. me-20 saukunis  30-ian wlebSi sagazeTo reklama Seaviwrova jer radiom, 
mere (50-ian wlebSi) ki –  televiziam. 

mediis sxva saSualebebisagan gansxvavebiT, reklamas  presaSi gaaCnia garkve-
uli Taviseburebebi. pirvel rigSi, reklamis ganTavsebisas ufro zustad miiR-
weva saWiro miznobrivi auditoria, radganac kargadaa cnobili, Tu vin kiTxu-
lobs presis ama Tu im saxeobas. gazeTis mkiTxvelebi yvelaze loialurni ar-
ian arCeuli gamocemebis mimarT. erTgul mkiTxvels Cvevad aqvs konkretuli 
gazeTis yidva, SabaT-kvirasac bevri mkiTxveli specialurad gamodis diliT  
presis sayidlad. gazeTis mkiTxvelebi  ufro metia mozrdili Taobis warmo-
madgenlebs Soris  35-wlidan.   axalgazrdoba kiTxulobs masalas sportis, seq-
sis, modis Sesaxeb. bolo dros moimata sportuli presis myidvelma totaliza-
torSi moTamaSe axalgazrdobas Soris.

sazRvargareT dRemde  Jurnal-gazeTebSi reklamis danaxarji moculo-
biT mxolod televizias CamorCeba. Jurnal-gazeTebis Semosavlis ZiriTad 



146 marketinguli komunikaciebi   

nawils (80%-mde) sareklamo Semosavlebi Seadgenen. amitom didi mniSvneloba 
aqvs gamomcemlis mier  e.w. sagazeTo marketingis karg menejments. gamomce-
melma kargad unda Seiswavlos mkiTxvelis da reklamis damkveTis interesebi 
maT mosazidad. yvela gamocemas aqvs Tavisi stili, xasiaTi, hyavs Tavisi mkiTx-
veli, swored mkiTxvelis interesebis dakmayofilebazea damokidebuli maTi 
loialoba Jurnal-gazeTebisadmi.

iseve rogorc marketingis sxva SemTxvevebSic, sagazeTo marketingic oTxi  
elementisagan Sedgeba. 

pirveli elementi, rasakvirvelia, aris produqti, anu Tavad gazeTi(!) 
rogorc yvela biznesSi, aqac mTavaria gamomcemlisaTvis kargad gansazRvros 
miznobrivi mkiTxveli, misi interesebi, socio-demografiuli monacemebi da,  
rac mTavaria, fsiqologia. am monacemebis dazustebis Semdeg dgindeba ra sa-
SualebebiT, ra stiliT, rogor elaparako mkiTxvels, anu rogori formis da 
Sinaarsis unda iyos gazeTis statiebi. rogor qaRaldze daibeWdos? iyos Tu 
ara feradi CanarTebi? ra tiraJiT gamovides?

tiraJi aris gazeTis dabeWdili nomrebis raodenoba. sabWoTa kavSiris 
dros gazeTebi gamodioda Zalian didi tiraJebiT. miuxedavad imisa, rom gazeTi 
maSin sabWoTa propagandis mZlavri saSualeba iyo da masSi naklebad saintereso 
masala qveyndeboda, isini mosaxleobaSi xelmoweriT vrceldeboda, xSirad 
ZaldatanebiT. magaliTad, momuSave adamianebis umravlesoba unda yofiliyo 
komunisturi partiis wevri da radganac partiis wevri iyavi, aucileblad unda 
gamogewera ara marto adgilobrivi komunistebis gazeTi `komunisti~, aramed 
sakavSiro centraluri gazeTi `pravda~. gazeTis gamowera savaldebulo iyo 
ara mxolod partiuli niSniT – maswavleblebs unda gamoeweraT `saxalxo 
ganaTleba~, soflis meurneobis muSakebs – `soflis cxovreba~ da sxva.

sabWoTa presisaTvis, miuxedavad misi propaganduli xasiaTisa, damaxasi-
aTebeli iyo maRali profesionalizmi da kargad organizebuli sagamomcemlo 
saqmianoba. Jurnalistebi karg ganaTlebas iRebdnen. dawesebuli cenzura ara 
marto Sinaarss, aramed TiToeul frazas amowmebda. gazeTis masala profesiul 

koreqturas gadioda. gazeTSi ar qveyndeboda  masala 
gaumarTavi teqstiT da gramatikuli SecdomebiT. 

marketingis meore elements – fass gansaz-
Rvravs rogorc gamomcemeli, ise qveyanaSi arse-
buli mdgomareoba, konkurenti gamocemebis fasebi. 
fasis dadgenisas mTavari aris gazeTis TviTRireb-
uleba. Tuki gamomcemels xeli miuwvdeba iaffasian 
nedleulze (qaRaldze), Tuki mas aqvs sabeWdi mowy-
obilobebi, hyavs dabalanazRaurebadi korespon-
dentebi (rac Cvens dros realobas Seesabameba), ma-
Sin gazeTis TviTRirebuleba gamodis naklebi. adre 
gazeTis fasebSi didi gansxaveba ar aRiniSneboda. am-
Jamad saqarTveloSi mosaxleobis, ZiriTadad Tbili-
sis, didi nawilis politizirebam saSualeba misca 
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zogierT gazeTs aewia fasebi sakvirao gamoSvebaze, ramac bevri, pensiis asaks 
miRweuli, erTguli mkiTxveli, dabali Semosavlebis gamo gazeTis gareSe da-
tova. bolo periodSi xSirad naxavT xanSiSesul pensioners, romelic gazeTis 
jixurTan aTvalierebs gazeTs, radganac misi yidva ar SeuZlia.

mesame elementi – adgili, anu distribucia xorcieldeba yvelasaTvis 
misawvdom adgilebSi – centralur quCebze, bazrobebze, supermarketebSi da 
yvelgan, sadac gazeTis mkiTxvels uwevs yofna. aseve vrceldeba centraluri 
gazeTebi soflis raionebSic. arsebobs presis birJa, sadac yvela gamocema 
gaaqvT,  gamyidvelebi iq iZenen biTumad saWiro raodenobis da dasaxelebis 
presas. Tavad gamomcemlebic arigeben TavianT gamocemas.

  bolo dros gaxSirda sareklamo gazeTebis ufaso darigeba, pirdapir sax-
lebSi, sadarbazoebSi, karis saxelurebSi. es gazeTebi, romlebic sakmaod karg 
qaRaldzea dabeWdili, feradi reklamebiT, rigdeba ufasod, marTalia, Sez-
Ruduli arealiT (garkveuli raionis farglebSi), magram maT Semosavali Se-
mosdiT reklamis ganmTavseblebisgan.

sagazeTo marketingis meoTxe elementi – stimulireba (Promotion) Ziri-
Tadad xorcieldeba Tavad gazeTis pirveli gverdis meSveobiT da aqvs e.w. 
wertilovani xasiaTi, anu sagazeTo jixurebSi gamofenil gazeTis pirvel 
gverdze ferad fotoebze gamosaxulia myvirala saTaurebi, damaintrigebeli 
fotoebi da gazeTis mkiTxveli  adgilze akeTebs yidvis arCevans. xandaxan axa-
li gazeTis gamoCenisas mcire xniT axali gamocemis reklama televiziis saSu-
alebiT gadaicema. centralur arxebze (televiziasa da radioSic) damkvidreb-
ulia presis mimoxilva. 

saqarTvelos presis erTi Tvalis gadaxedviT naTeli xdeba dRevandeli 
sazogadoebis interesi. dRes Cveni sazogadoeba politizirebulia, rogorc 
arasdros, amitomac TiTqmis yvela ZiriTadi gazeTi politikuri informacii-
Taa gajerebuli. mkiTxvelis yuradRebis mosazidad garekanze, ferad Ca-
narTebze gamoaqvT  e. w. `sensaciuri~, `eqskluziuri~ saTaurebi. sensaciebis 
maZiebeli Jurnalistebi xSirad aqveyneben Seumowmebel Worebs, araeTikur 
informaciebs, moimata zogierT gazeTSi uzrdelurma, quCis gamoTqmebma. es 
yovelive asaxavs sazogadoebis garkveuli nawilis dRevandel dones. arsebobs 
opoziciuri gazeTebi, romlebic garkveuli partiuli interesebs gamoxata-
ven. samTavrobo mxardamWer presas monotonuri,  uintereso,  cxovrebisgan 
mowyvetili xasiaTi aqvs, amitom naklebi mkiTxveli hyavs da reklamis ganTavse-
bac masSi naklebia. magram xelisufleba axerxebs maT dafinansebas damatebiTi 
aucilebeli informaciis gamoqveynebiT (tenderebi, samTavrobo gankargule-
bebi). samwuxarod, kvlav grZeldeba sabWouri droidan gamoyolili presaze  
iZulebiTi xelmowera oficialuri organizaciebis da pirebis mier. 

gazeTebi

gazeTebi mTavari maxasiaTebeli Tvisebaa perioduloba. arsebobs yovel-
dRiuri da yovelkvireuli gazeTebi. TbilisSi ZiriTadi yoveldRiuri gazeTe-
bia: `alia~, `rezonansi~, `axali Taoba~, `24 saaTi~ da sxva. yovelkvireul 

Tavi 25.  reklamis beWdviTi saSualebebis daxasiaTeba
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gazeTebs Sorisaa `kviris palitra~, `qronika~, `asaval-dasavali~, `ver-
sia~ da sxva. yovelkvireuli gazeTebis mkiTxvelTa raodenoba aRemateba mis 
tiraJ s, radgana ramdenime dRis ganmavlobaSi mas mTeli ojaxi kiTxulobs.

yoveldRiur gazeTebSi qveyndeba axal-axali informacia, romelic gan-
lagebulia rubrikebSi: politika, kultura, sporti, krosvordebi, sxvadasxva 
cnobebi, medicina, buneba, kulinaria, astrologia da a. S. reklamis ganTavsebi-
sas  unda gaviTvaliswinoT reklamis Sinaarsi da ganvaTavsoT reklama Sesabam-
is gverdebze, radganac xSirad mkiTxveli gazeTs aTvalierebs da kiTxulobs 
mxolod misTvis saintereso gverdebs.

yovelkvireul gamocemebSi ufro metia analitikuri masala, qveyanaSi da 
msoflioSi mimdinare movlenebis analizi. didi adgili uWiravs sxvadasxva 
politikur liderTan intervius. zogierT gazeTSi ramdenime gverdze qveyn-
deba krosvordebi, Tavsatexebi, reitinguli gamokvlevebis Sedegebi, raTa 
moizidon mkiTxvelebis sul ufro farTo wre.

gazeTis yvelaze mniSvnelovani parametria tiraJi. CvenTan gazeTis ti-
raJs gansazRvravs Tavad gamomcemeli da ar arsebobs sazRvargareT arsebu-
li tiraJis monitoringis msgavsi organo, romelic zustad gansazRvravs ara 
marto tiraJis raodenobas, aramed presis gavrcelebas sxvadasxva raionebSi. 
imisaTvis, rom ufro meti reklamis damkveTi moizidon, arsebobs tiraJis xe-
lovnurad gazrdis tendencia.

gazeTis  meore  maxasiaTebeli aris formati. arsebobs e.w. tabloidi, anu  A3 
formatis gazeTi. CvenTan ZiriTadi gazeTebi am formatisaa (tabloidi marto 
formats ar gulisxmobs, mis SinaarsSi Warbobs e.w. skandaluri informacia, Wore-
bi, iaffasiani xSirad Seumowmebeli ambebi da sxva). sxvadasxva gazeTSi, gverdis 
gaformebis da informaciis warmodgenis mizniT, gansxvavebulia  svetebis raode-
noba.  tabloidebSi informacia ganTavsebulia  4,  5, an 6 svetSi.

msoflioSi miRebulia standartuli formati  A/2,  romelSiac SesaZloa 
iyos 8 sveti. magaliTad,  gazeTi   `24 saaTi~.

 saqarTveloSi  sagazeTo reklamas aqvs, umTavresad, informaciuli xasia-
Ti, moikoWlebs misi  mxatvruli gaformeba, beWdvis xarisxi dabalia, amitomac 
sagazeTo reklamis ZiriTadi funqciaa mkiTxvelisaTvis informaciis miwodeba 
reklamirebul produqtsa an momsaxurebaze.

sagazeTo reklamis ganTavsebis standartebi
arsebobs 3 saxis sagazeTo reklama: klasificirebuli, anu rubrikebiani, 

sademonstracio, anu maketiani reklama  da reklama danarTebis saxiT.
klasificirebulia  reklama, rodesac informacia, mkiTxvelis interese-

bis mixedviT, ganTavsebulia rubrikebSi. magaliTad, gazeTi `sityva da saqme~ 
mTlianad klasificirebuli reklamis magaliTia, sadac informacia daxarisx-
ebulia – vyidi, vyidulob, manqanebi, buneba da a. S.

sademonstracio, anu maketiani reklama SesaZloa ganTavsdes gazeTis 
gverdis nebismier adgilas da iyos nebismieri zomis.

sareklamo danarTebi, rogorc wesi, emateba gazeTs kviris bolos da mas 
Jurnalis saxe aqvs. amerikaSi danarTi Jurnalebi gamodis rogorc calkeuli 
gazeTebis damateba, aseve e.w.sindicirebuli danarTebi ramdenime gazeTis er-
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Toblivi dafinansebiT.  gazeTSi gavrcelebulia  SekveTili sareklamo statia, 
romelsac axlavs specialuri grifi R, misi Rirebulebac sxvagvarad iTvleba. 
gavrcelebulia feradi CanarTi reklama – Sav-TeTri gazeTi avrcelebs ferad 
sareklamo furclebs.

yvela gazeTi damoukideblad gansazRvravs masSi reklamis ganTavsebis 
tarifs. fasebi damokidebulia reklamis ganTavsebis farTze da iTvleba gverdis 
garkveuli farTis procentidan – mTeli gverdi, naxevari, meoTxedi da a.S. gan-
Tavsebis fasi damokidebulia, agreTve, reklamis gamoqveynebis xangrZlivobasa 
da sixSireze. xSirad reklamis didi raodenobiT ganTavsebaze ideba specialuri 
xelSekruleba, sadac gaTvaliswinebulis specialuri fasdaklebebi.

yuradsaRebia regionaluri presis saSualebebi. saqarTveloSi xSirad 
gaZnelebulia dedaqalaqidan gazeTebis Catana regionebSi da, amasTan, zogi-
erTi maTganis fasi sakmaod Zviria soflis mosaxleobisaTvis. adgilebze didi 
mniSvneloba eniWeba raionul presas, romelsac bevri adgilobrivi mkiTxveli 
hyavs, radganac raionis axal ambebs mosaxleoba gazeTebidan igebs. saqarT-
velos yvela raionSi gamodis sxvadasxva tipis gazeTi, romelic cdilobs daak-
mayofilos adgilobrivi mosaxleobis interesebi.

gazeTis upiratesoba
gazeTis ZiriTad upiratesobas warmoadgens miznobrivi bazris kargi da-

farva. rogorc aRvniSneT, radgan didi albaTobiTaa cnobili gazeTis mkiTxve-
lebis kategoria da gazeTis gavrcelebis areali, masSi moTavsebuli reklama 
kargad aRwevs miznobriv  auditoriamde.

upiratesobaa, agreTve, mkiTxvelTa pozitiuri damokidebuleba. Tuki 
gazeTs aqvs mopovebuli ndoba, gazeTSi gamoqveynebul reklamasac mkiTxveli 
endoba da, Sesabamisad, maTi damokidebulebac reklamirebuli produqciisad-
mi loialuria.

gazeTis upiratesobaa, agreTve, is, rom SesaZlebelia sxvadasxva regionSi 
sxvadasxva sareklamo CanarTis gavrceleba. regionalur CanarTebs Preprint 
ewodeba. maT amerikaSi didi yuradReba eqceva, radgan iq mkveTrad gansxvavde-
ba regionaluri reklamis Rirebuleba mTeli qveynis masStabiT reklamis Ri-
rebulebisgan.

gazeTis nakli
sicocxlis mokle cikli, anu yoveldRiuri gazeTi ukve meore dRes aRa-

raa aqtualuri. misi, rogorc produqtis, sasicocxlo cikli erTi dRiT gani-
sazRvreba. 

naklad SeiZleba CaiTvalos is, rom gazeTs hyavs SezRuduli mkiTxveli.  20 
welze naklebi asakis axalgazrdebi gazeTebebs ar kiTxuloben.

saqonels, romlis demonstrireba (Cveneba) aucilebelia, ar SeiZleba re-
klama gavukeToT gazeTSi, radgan am SemTxvevaSi naxatebiT an fotoebiT unda 
avxsnaT an ganvmartoT reklamirebuli produqcia, rasac didi  farTi sWird-
eba. es ki zrdis reklamis ganTavsebis Rirebulebas.

nakls warmoadgens, agreTve, reklamis Sesrulebis da beWdvis cudi xarisxi, 
rac gamowveulia  gazeTis qaRaldis tradiciulad dabali xarisxiT, romelze-
dac ver ibeWdeba maRalxarisxiani gamosaxuleba.

Tavi 25.  reklamis beWdviTi saSualebebis daxasiaTeba
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gazeTebis momavali
internetis gamoCenam da sayovelTao gavrcelebam Seaferxa gazeTebis gayid-

va. internets `gazeTebis mesaflavesac~ uwodeben. TiTqmis yvela gazeTs axlavs 
Tavisi eleqtronuli versia internetSi, romelic SeuzRudavad vrceldeba mTel 
msoflioSi, rac udavod didad afarToebs gazeTis gavrcelebis areals.

Tavdapirvelad  gazeTebi internetSi vrceldeba ufasod, magram garkveu-
li periodis gavlis Semdeg, rodesac igi moipovebs loialur mkiTxvels, misi 
gamowera fasiani xdeba. amavdroulad, interneti damatebiT SesaZleblobebs 
qmnis gazeTSi reklamirebisaTvis. saqarTveloSi didi mniSvneloba aqvs gazeTe-
bis internetSi ganTavsebas, radgan milionze meti Cveni moqalaqe sazRvarga-
reTaa da maT internetis saSualebiT SeuZliaT saqarTveloSi mimdinare axali 
ambebis saqmis kursSi iyvnen. 

internetma gazeTis redaqciasTan ormxrivi kavSiris saSualeba misca 
mkiTxvels. agreTve, farTod vrceldeba didi sazRvargareTuli gamocemebis 
mkiTxvelTan kavSiri Online reJimSi. ufro metic, bevr maTgans aqvs saSualeba 
specialuri arxebiT miawodos mkiTxvels gazeTis nomris xmovani versia, raTa 
man moisminos misTvis sasurveli masala. bevri didi gamocema specialur mom-
saxurebas uwevs sastumroebs, zRvaSi myof gemebs da a. S.

Jurnalebi
erT-erTi pirveli Jurnali amerikaSi gamovida 1741 wels, es iyo benjamen 

franklinis Jurnali `Jeneral Magazine and Historical 
Cronicle~.

JurnalebSi reklamas ufro meti kultura 
aqvs. upirvelesad imitom, rom isini ibeWdeba 
maRalxarisxian carcis qaRaldze. Sesabamisad,  iq 
ganTavsebuli feradi fotoebic maRali xarisx-
isaa.

mkiTxvelebi Jurnalebs ufro metad aTva-
liereben, vidre kiTxuloben. mkiTxvelebis 80% 
informacias iRebs saTaurebidan, qvesaTaurebi-
dan da gamosaxulebidan.

Jurnalebi umetesad gankuTvnilia mkiTxve-
lis gansazRvruli kategoriisaTvis. misi audi-misi audi-
toria ufro  maRalanazRaurebadi  da  ganaTle-
bulia.

Jurnalis struqtura
gamodis mravalmxrivi mimarTulebis Jurnalebi, romlebic aseve orien-

tirebulia mkiTxvelebis garkveul kategoriaze, romlebic, ga zeTTan Sedar-
ebiT, ufro SezRudulia. 

cnobilia Jurnalebis ramdenime saxeoba: samomxmareblo, saqmiani, savaWro, 
sawarmo, profesiuli (dargebis mixedviT – mSenebloba, kompiuterebi, aviacia, 
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geografia, demografia). 
JurnalebisaTvisac didi mniSvneloba aqvs tiraJs da gavrcelebis saSu-

alebebs. saqarTveloSi Jurnalebis safosto gavrceleba, praqtikulad, moiSa-
la, darCa jixurebi da Ria Taroebi quCebSi.

amerikaSi gavrcelebulia specialuri sareklamo Jurnalebis ufasod 
darigeba, romelsac gzavnian fostis meSveobiT, xolo qalaqgareT avrceleben 
specialuri damtareblebis meSveobiT. saqarTveloSic daiwyes supermarketeb-
Si sareklamo Jurnalebis ufasod darigeba, maTSi ganTavsebuli teleprogr-
amebiT, radganac iq ganTavsebuli reklama mkiTxvels TvalSi moxvdes mTeli 
kviris ganmavlobaSi. aseve, Tbilisis bevr raionSi, saxlebis sadarbazoebSi, 
TiToeuli macxovreblis karebTan gaCnda ufaso sareklamo Jurnalebi.

reklama JurnalSi
arsebobs glianciani (priala) da ubralo Jurnalebi. pirveli dabeWdilia 

SedarebiT ZviradRirebul glancian qaRaldze da gamoirCevian rogorc teqs-
tis, aseve fotomasalis maRalxarisxiani beWdviT.

mxatvrulobis TalsazrisiT JurnalebSi gamoirCeva  garekani, meore gver-
di, meoTxe gverdi, prestiJuli Jurnalebis garekanze moxvedra gzas uxsnis 
bevr adamians varskvlavuri cxovrebisken.

reklamis formati JurnalSi SesaZloa iyos rogorc tradiciuli (mTeli 
gverdi an misi nawili), aseve aratradiciuli formati (ramdenime dakecili 
feradi furceli). SesaZloa reklamis foto daibeWdos mindvris gareSe. arse-
bobs moculobiTi reklamebic, romlebic gverdis gadaSlisas iSleba da sam-
ganzomilebiani xdeba. Jurnalis reklamis praqtikaSi arsebobs agreTve e.w. 
surnelovani reklamebi, rodesac sunamos aromatiT  gaJRenTili celofanSi 
gaxveuli qaRaldis wkiri Tan axlavs reklamas.

Jurnalis upiratesobaa 
prestiJuloba,
xangrZlivi Senaxvis cikli,
vizualuri xarisxi,
stimulirebis saSualeba: kuponebis, nimuSebis ganTavseba
nakli
maRali fasi,
gavrcelebis siZnele,
mouqneloba – reklama unda iyos mzad Jurnalis gamosvlamde didi xniT 
adre AG agreTve, naklia, didi periodi gamocemebs Soris. 
momavali
rasakvirvelia, axali teqnologiebis, gansakuTrebiT internetis gamo-

Cenam, bevri mkiTxveli, umeteswilad, axalgazrda, CamoaSora Jurnalebs, rad-
ganac interneti Tanamedrove maRalxarisxovani displeebiT da informaciis 
mravalmxrivobiT seriozul konkurencias uwevs Jurnals. magram, rogorc 
fsiqologebs miaCniaT, axali teqnologiebi ver mospoben Jurnalebs. rogorc 
ityvian, kompiuteri verasdros daZlevs e.w. `abazanis oTaxis efeqts~, anu 
Tqven ar SegiZliaT moewyoT sawolSi, aiRoT displei da iseve moxerxebulad 
ikiTxoT, rogorc Jurnalis wakiTxva SegiZliaT.

Tavi 25.  reklamis beWdviTi saSualebebis daxasiaTeba



Tavi 26           

beWdviTi reklamis Seqmna

Sua saukuneebSi pirveli sareklamo gan-
cxadebebi vrceldeboda werilobiT. Tavdapir-
velad xelnaweri furclebi ikvreboda qalaqSi 
lursmnebiT da maT `sikvizebi~ ewodeboda, 
xolo beWdvis gamogonebis Semdeg axali ambe-
bi vrceldeboda  e.w. `gazetebze~, romlebmac 
dRemde SeinarCunes saxeli – gazeTi. 

pirveli sareklamo gancxadeba daibeWda 
benjamen franklinis gazeTSi 1704 wels da mas 
Semdeg beWdviTi reklama swrafad gavrcelda 
mTel msoflioSi. 

mogvianebiT, teqnikuri progresis gan-
viTarebis Sedegad, gaCenilma axalma me-
diasaSualebebma, radiom da televiziam rekla-
masTan dakavSirebuli bevri mza aRmoCena aiRes 
beWdviTi reklamidan.

beWdviTi reklama, ZiriTadad, Sedgeba 
teqstisa da gaformebisagan.

teqsti moicavs saTaurebs, CarCoebs, qve-
saTaurebs, xazgasmas, devizebs, xelmowerebs, 
ilustraciebis qveS minawers da sareklamo 

daboloebebs.
gaformeba ganekuTvneba vizualur elements da Seicavs ilustraciebs an 

fotoebs, Sriftebs, logotips da makets. es ukanaskneli reklamis yvela ele-
mentis ganlagebaa qaRaldze.

beWdviTi reklama iyofa sagazeTo reklamad da Jurnalis reklamad. maT 
Soris bevri saerToa da bevric – specifikuri.

sagazeTo reklama

sagazeTo reklama aris pirveli wyaro adgilobrivi informaciisa. mkiTx-
veli siamovnebiT aTvalierebs sagazeTo reklamas da iqidan igebs axal ambebs 
sayidlebze, sxvadasxva momsaxurebaze, amitom sagazeTo reklamis umravleso-
ba aRiqmeba, rogorc axali ambebis mimwodebeli.
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reklamis warmoeba
gazeTebi, rogorc wesi, ibeWdeba iaffasian xorklian qaRaldze, rome-

lic kargad iSrobs tipografiul saRebavs, mas sagazeTo qaRaldi ewodeba. 
gazeTis qaRaldis am Tvisebebis gamo dabalia beWdvis xarisxi, gansakuTrebiT 
fotoilus traciebisaTvis. amitom msoflioSi gazeTebi xSirad mimarTaven 
ilustraciebs sagazeTo reklamis gasaformeblad. magram Tanamedrove etapze 
qaRaldis xarisxis da gansakuTrebiT beWdvis siCqaris da xarisxis gaumjobese-
biT sagazeTo reklamac sul ufro maRalxarisxiani xdeba.

reklama JurnalebSi
 gazeTisgan gansxvavebiT, Jurnalebis umravlesoba ibeWdeba xarisxian 

carcis qaRaldze da teqstic da ilustraciebic gamodis maRalxarisxiani. 
Jurnalebi gankuTvnilia mkiTxvelTa viwro jgufebisaTvis; maT kiTxulobs 
dainteresebuli mkiTxveli, romelTa yuradRebis mosazidad saWiroa maRalxa-
risxiani reklamac. garda amisa, JurnalebSi SesaZlebelia samganzomilebiani 
dakecili reklamis ganTavsebac, qsovilis nimuSis moTavsebac da sxva.

beWdviTi reklamis teqsti
beWdviT reklamaSi ganarCeven ZiriTad da gamoyofil teqsts. gamoyofilia 

teqstis is nawili, romelsac mkiTxvelma Tavidanve, pirvelive SexedvisTanave, 
unda miaqcios yuradReba. es elementebi ikrifeba msxvili SriftiT. ZiriTadi 
teqsti ki Seicavs teqsts, romelic gamoyofili teqstiT unda waikiTxos dain-
teresebulma mkiTxvelma. 

saTauri
yvela eqsperti Tanxmdeba imaze, rom saTauri gaxlavT yvelaze mniSvne-

lovani elementi reklamaSi.  saTauri ipyrobs mkiTxvelis yuradRebas da mia-
niSnebs SemoqmedebiT koncefciasa da reklamirebul saqonelze. saTauris da-
niSnulebaa daainteresos da CaiTrios mkiTxveli reklamis danarCeni teqstis 
wakiTxvaSi. ara marto reklamis, aramed gaze-
Tis mkiTxveli erTi Tvalis gadavlebiT aTva-
lierebs saTaurebs da iRebs gadawyvetilebas, 
waikiTxos Tu ara danarCeni teqsti. amitom 
saTauris ZiriTadi funqciebia: miipyros yur-
adReba, SeaCeros miznobrivi mkiTxveli, moax-
dinos saqonlis identificireba da gauCinos 
survili danarCeni teqstis gacnobisa, romel-
mac unda gaumyaros mkiTxvels saqonlis SeZe-
nis survili.

kargma saTaurma unda daainteresos mxo-
lod miznobrivi mkiTxveli. azri ara aqvs 
imas, rom man yvelaze imuSaos. erT-erTi xerxi 
mkiTxvelis dainteresebisa aris raime sarge-
blis Sepireba saTaurSive. amitom saTaurSi 
unda iyos saqonlis dasaxeleba da dapireba, 
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gansakuTrebiT ki Tu arsebobs unikaluri savaWro SeTavazeba, amaze Tavidanve 
unda ilaparakoT. gamokvlevebi aCveneben, rom mxolod mkiTxvelTa 20%  saTau-
ris Semdeg kiTxulobs danarCen teqsts. amitom kargi, mimzidveli, originalu-
ri saTauris daniSnulebaa erTguli mkiTxvelis am 20%-Si moqceva.

saTauris  saxeobebi
saTaurebi SesaZloa davyoT or did jgufad – pirdapiri da iribi moqmede-

bis saTaurebi.
pirdapiri moqmedebis saTauri informaciulia. is gansazRvravs saqon-

lis kategorias da ukavSirebs mas garkveuli sargebelis miRebas. pirdapiri 
moqmedebis saTauri mimarTavs miznobriv auditorias da Tu Tavidanve ver 
daainteresa, mkiTxveli ar waikiTxavs danarCen teqsts. 

pirdapiri saTaurebi Seicaven raime siaxles, mtkicebulebas. es saTaurebi 
ara marto axali ambebis mauwyeblebi arian, aramed isini auwyeben momxmarebels 
maTTvis  cnobili saqonlis axali gamoyenebis Sesaxeb. amas garda, am tipis sa-
TaurebSi SesaZloa iyos raime miTiTeba, raime moqmedebis rbili SeTavazeba. 
amis magaliTia `naikis~ erT-erTi reklama:  `Tqveni tani Tqven gergoT STamo-
mavlobiT, magram mxolod Tqven unda gadawyvitoT, Tu ras gaukeTebT mas. maS, 
midi~. am reklamis fotoze gamosaxulia movarjiSe adamianis gamosaxuleba.

iribi saTauri ar Seicavs uSualod informacias, magram maT aranakleb 
efeqturad SeuZliaT miizidon mkiTxvelis yuradReba. iribi saTaurebis 
provokaciul da damaintrigebel sityvebs SeuZlia aiZulos mkiTxveli bo-
lomde gaecnos reklamis teqsts, raTa gaigos misi arsi. iribi saTauri iyenebs 
orazrovnebas, cnobismoyvareobas interesis gasaRviveblad da yuradRebis 
misapyrobad.

iribi saTaurebi Sicaven kiTxvebs, Tavsatexebs, problemebs. problemebi 
da Tavsatexebi gamoiyeneba maTi provikaciuli efeqtisaTvis. es ki mkiTxveli-
sagan moiTxovs teqstis bolomde wakiTxvas, raTa pasauxi gasces saTaurSi da-
smul kiTxvas.

 saTauris teqstis dawera rTuli SemoqmedebiTi procesia. avtori xSi-
rad dReebis ganmavlobaSi eZebs sityvaTa optimalur ganlagebas. pirdapiri 
reklamis dros Catarebulma eqsperimentebma cxadyo, rom saTaurSi sityve-
bis ubralo gadaadgilebiT SesaZloa gaormagdes, gasammagdes an gaoTxmagdes 
momxmarebelTa reaqcia mimarTvaze. swored amitom pirdapiri reklamis didi 
apologeti devid o’hilvi Tvlis, rom `saTauri yvelaze mniSvnelovani ele-
mentia reklamaSi~.

gamoyofili teqsti
saTauris Semdeg didi mniSvneloba eniWeba qvesaTaurebs da warwerebs 

ilustraciebis qveS. reklamis es nawilic ibeWdeba ufro msxvili SriftiT an 
kursiviT. qvesaTaurebi gamoiyeneba didi teqstis dasayofad  calkeul blo-
kebad, romelTa aRqmac ufro advilia mkiTxvelisaTvis. devizebi da dabolo-
ebebic gamoiyofa, radganac isini aZliereben reklamis damaxsovrebas. teqstis 
avtorebi ramdenime xerxs iyeneben teqstis dasamaxsovreblad: uecar frazas, 
riTmas, frazebis gameorebas da a. S.
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ZiriTadi teqsti
naTqvamia, saTauri izidavs mkiTxvelis mzeras, xolo teqsts SeuZlia 

misi gulis mogeba. sareklamo teqstis Seqmna iseTive rTuli xelovnebaa, ro-
gorc leqsis dawera. teqstis avtorebi, anu rogorc maT mTel msoflioSi uwo-
deben, `kopiraiterebi~ dReebis ganmavlobaSi muSaoben teqstis Seqmnaze. Ziri-
Tadi teqstis daniSnulebaa mkiTxvelis darwmuneba. Tqven iqcevT yuradRebas 
gamoyofili teqstis meSveobiT, magram arwmunebT mas mxolod teqstSi moyva-
nili argumentebiT. Zalze mniSvnelovania saTauris da teqstis urTierTkav-
Siri, swored igi aCerebs mkiTxvelis yuradRebas.

teqstSi gansakuTrebiT kiTxuloben Sesavals da daskvnas. SesavaliT 
mkiTxveli iRebs gadawyvetilebas waikiTxavs Tu ara danarCen teqsts. daskvni-
Ti nawili amTavrebs SemoqmedebiT koncefcias da Seicavs mowodebas moqmede-
bisken.

beWdviTi reklamis dizaini
reklamis mxatvruli direqtori (kreatori) qmnis reklamis makets.
reklamis maketi aris naxati, romelic aCvenebs reklamis yvela elementis 

ganlagebas sibrtyeze. anu maketi aris momavali beWdviTi reklamis proeqti. 
rogorc wesi, maketi iqmneba jer qaRald-
ze. pirvelad iwereba teqsti. Semdeg xde-
ba teqstis dayofa gamoyofil nawilad da 
ZiriTad teqstad. adre maketi qaRaldze 
mzaddeboda, naxatebi makratliT, weboTi 
ikvreboda qaRaldze.  amJamad maketireba 
xdeba kompiuteris saSualebiT.

maketis stilebi
yvelaze gavrcelebulia beWdviTi 

reklamis maketi – erTi dominanti gamo-
saxuleba, romelic ikavebs reklamis 60-
70%-s, mis qveS moTavsebulia saTauri da 
teqsturi bloki. logotipi da xelmowe-
ra ki Tavsdeba mimarTvis qveS.

maketebi SeiZleba iyos erTi domi-
nanti gamosaxulebiT da ramdenime mom-
cro gamosaxulebebiT. aris, agreTve, 
`komiqsis~ tipis maketi, anu `bade~. maketirebis bevri xerxi arsebobs, romle-
bic sul sxvadasxva efeqts axdens mkiTxvelze, isini sxvadasxva SemTxvevaSi ga-
moiyeneba. 

kompiuteruli teqnologiebis gamoyenebiT Zalze gaadvilebulia make-
tireba. arsebobs mravali saxis kompiuteruli diskebi uamravi gamzadebuli 
fotoebiT (e.w. ClipArt) sul sxvadasxva Temaze, romelTa gamoyenabac SesaZloa 
reklamis maketSi.  redaqtirebis programebi da gansakuTrebiT mravalnairi 
Sriftebi saSualebas iZleva Tavidan aviciloT eskizebis xeliT daxatva da 
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adreuli teqnologiebis gverdis avliT miviRoT e.w. dizain-maketi. dizain-ma-
keti esaa kompiuterSi ganTavsebuli reklamis maketi yvela elementiT: Srif-
tebiT, gamosaxulebiT, saTaurebiT da qvesaTaurebiT, naturaluri gamosaxu-
lebiT da feriT.

beWdviTi reklamis dizainis principebi
dizainis damuSavebis ramdenime principi arsebobs. pirveli, esaa vizu-

aluri elementebis organizeba. cnobilia, rom organizebuli, mowesrigebuli 
videogamosaxuleba ufro kargad amaxsovrdeba mkiTxvels vedre mouwesrige-
beli. mowesrigebaSi igulisxmeba vizualuri organizacia, anu reklamis ele-
mentebis garkveuli wesiT ganlageba maketze.

reklamis daTvalierebisas mayureblis Tvali gaivlis garkveul traeq-
torias. es traeqtoria ganisazRvreba reklamis elementebis ganlagebiT. das-
avleTis qveynebSi mayureblebis umravlesoba aTvalierebs reklamas zevidan 
qveviT da marcxnidan marjvniv. Tvalis am moZraobis traeqtorias gutenber-

gis diagonali (e.w.kiTxvis gravitacia) 
ewodeba (ix. naxati). maketebis umravleso-
baSi gamoiyeneba  es bunebrivi traeqtoria, 
magram zog SemTxvevebSi, garkveuli aqcen-
tebis gaCeniT, SesaZloa am traeqtoriis 
Secvlac. yvelaze didi problemaa, rode-
sac reklamas ar gaaCnia vizualuri traeq-
toria.

maketebis umravlesobas gaaCnia e.w. do-
minirebuli elementi. dizainis damuSave-
bisas mxatvarma unda gadawyvitos reklamis 
Sinaarsidan gamomdinare, romeli unda iyos 
dominirebuli elementi: gamosaxuleba, an sa-
Tauri – SesamCnevi msxvili SriftiT, an slo-

gani. maketze unda iyos mxolod erTi dominirebuli elementi da yvela danarCeni 
unda emorCilebodes mas. am elements centraluri wertili ewodeba, esaa pirveli 
wertili, romelsac Tqven amCnevT reklamaze.

maketi ikribeba gancalkevebuli elementebisagan da mTavrdeba erTiani, 
kompoziciurad Sekruli gamosaxulebiT. reklamis garegani saxe unda Seesabame-
bodes sareklamo mimarTvas.

gamoyofili teqstisaTvis umjobesia erTi Sriftis gamoyeneba. Tuki re-
klama damuSavebulia erT romelime stilSi, bolomde unda misdioT mas. Zveli 
naTqvamia, SeaTavseT yvelaferi, rac erTmaneTs miesadageba. warwerebi unda 
iyos ganTavsebuli im fotoebis qveS, romlebsac isini ganmartaven. saTauri 
axasiaTebs ZiriTad teqsts, amitom unda iyos ganTavsebuli teqstis zemoT.

carieli sivrce marto Tavisufali farTi ki ar aris, aramed is SesaZloa 
gamoyenebul iqnes rogorc dizainis elementi. carieli sivrce gars evleba Zi-
riTad elements, an gamoyofs sxvadasxva elements (gavixsenoT folksvagenis 
reklama).
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kontrasti miuTiTebs sxvadasxva elementis 
mniSvnelobaze, xels uwyobs erTi elementis gamoy-
ofas danarCenebisgan. adamianebi yuradRebas aq-
ceven urTierTsawinaaRmdegos, ucabeds. Sav-TeTr 
gazeTebSi kontrastuli iqneba feradi CanarTis 
moTavseba. xolo ferad JurnalebSi – Sav-TeTris 
ganTavseba.

maketis Sedgenisas mniSvneloba aqvs balanss 
– vizualur wonasworobas. arsebobs ori saxis 
balansi – formaluri da araformaluri. forma-
luri balansi simetriulia marcxnidan marjvniv. 
yvelaferi centrirebulia. formaluri balansi 
konservatoruli da stabiluri. araformaluri ba-
lansi asimetriulia da dinamikuri. araformaluri 
balansis dros sxvadasxva elementi ganTavsebula 
optikuri centris garSemo. amavdroulad, gamoiy-
eneba e.w. saqanelas principi – ufro didi wonis 
gamosaxuleba centrTan axlos Tavsdeba. optiku-
ri centri ganTavsebulia gverdis maTematikuri 
centris odnav zeviT.

proporcia warmoadgens, rogorc esTetikur, ise maTematikur princips, 
romelic dakavSirebulia elementebis fardobiT zomebTan. mTavari idea isaa, 
rom Tanatoli proporciebi monotonuria da vizualurad uintereso. teqsts 
da gamosaxulebas unda gaaCndes sxvadasxva proporcia. rogorc wesi, gamosax-
uleba dominirebs reklamaSi da is ikavebs 2/3-dan 3/5 gverdis farTs. antikuri 
xanidan xelovnebis yvelaze mniSvnelovani nawarmoebebi Seqmnilia, e.w. oqros 
kveTis, proporciiT 38/62. (ix. nax. zemoT, daviTis figura).

arqiteqtorebis aqsioma mogviwodebs ubraloebisaken, mcire ukeTesia. 
rac ufro meti elementia maketSi, miT metad nawevrdeba STabeWdileba. nu 
gadatvirTavT makets, rac ufro naklebia 
elementi, miT ufro Zlieria STabeWdileba. 
uwesrigoba ubraloebis sawinaaRmdegoa.

feri
reklamaSi feri gamoiyeneba yuradRe-

bis misapyrobad, realisturi gamosaxulebis 
misaRebad, ganwyobis Sesaqmnelad da saqon-
lis  xasiaTis Sesaqmnelad. feradi reklama 
mayurebels izidavs metad, vidre Sav-TeTri. 
bevri produqtis (gansakuTrebiT  sakvebis) 
reklama ar moaxdens zegavlenas mxolod Sav-
TeTri feris monacvleobiT. feri saWiroa, 
raTa vaCvenoT reklamis silamaze.
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fers gaaCnia fsiqologiuri ena, romelic qmnis garkveul ganwyobas, amav-
droulad, atarebs simbolur mniSvnelobas. 

Tbili ferebia wiTeli, yviTeli, narinjisferi, romlebic qmnis sasiamov-
no ganwyobas. pastelis tonebi ufro rbilia, isini dadebiTad moqmedeben ada-
mianis ganwyobaze. civi ferebia mwvane da lurji, romlebic damafiqrebeli, in-
teleqtualuri da auRelvebelia.

wiTeli da yviTeli sxva ferze metad izidavs yuradRebas. wiTeli feri ga-
moiyeneba gansacdelis da siTbos aRsaniSnavad. yviTeli da Savi feri yvelaze 
kontrastulia da karg efeqts qmnis reklamaSi. saerTod, Savi feri gamoxatavs 
Zalas da eleganturobas, igi efeqturia ferad reklamaSi. feris aRqmaSi didi 
mniSvneloba aqvs momxmareblis rasobriv da nacionalur Semadgenlobas. sxva-
dasxva eris warmomadgenlebi erTsa da imave ferebs gansxvavebulad aRiqvamen.

Sriftuli gaformeba

bevri mkiTxveli verc amCnevs Sriftis mniSvnelobas reklamaSi. kargi Srif-
ti ar ipyrobs gansakuTrebul yuradRebas, radganac misi pirveladi daniSnule-
ba reklamis sityvebis mniSvnelobis miwodebaa da mTavaria, rom Sriftma xeli ar 
SeuSalos sareklamo ideis aRqmas. Srifti asrulebs, agreTve, esTetikur daniS-
nulebas da misi arCeva moqmedebs sareklamo mimarTvis xasiaTis Seqmnaze.

Sriftis arCeva
erTnairi moxazulobis Sriftis kompleqts garnitura,  kompiuterSi ki  

Font-i ewodeba. fonti Seicavs alfavitis mTavrul da Cveulebriv asoebs, ci-
frebs da sasven niSnebs. Sriftebi gaerTianebulia erT ojaxad, sadac Sedis 

msgavsi moxazulobis mravali Srifti. 
Sriftebis or ZiriTad kategoriaSi Se-
dis Serif  da Sans Serif. Serif esaa naWdevi 
Srifti boloSi da TavSi sworxazovani 
naWdevebiT, xolo Sans Serif-i Sriftia 
naWdevis gareSe.

Sriftis simaRle ganisazRvreba 
punqtiT. erT duimSi 72 punqtia (duimi 
udris 2,54 sm.). dizainerebi yvelaze xSi-
rad xmaroben 12 da 14-punqtian Srifts. 
Srifti SeiZleba iyos wawvenili, anu 
kursivi (mas Italic ewodeba), aseve Srifti 
SeiZleba iyos sxvadasxva sisqis. msxvil 
Srifts Bold  ewodeba. Sriftis sigane 
izomeba ciceroSi. 1 duimSi 6 ciceroa 
ciceroSi ki – 12 punqti.

akrefili Sriftis gasworeba SesaZ-
lebelia sxvadasxvagvarad. gasworebul 
teqstSi yvela striqons erTi sigrZe 
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aqvs. arsebobs striqonis gasworebis sxva-
dasxva xerxi: centrirebuli, marcxniv 
gasworebuli da marjvniv gasworebuli 
teqsti.  es sxvadasxva meTodi SesaZloa 
gamoyenebul iqnes reklamaSi specialuri 
efeqtebis misaRebad.

Sriftis ZiriTadi daniSnulebaa, rom 
teqsti iyos advilad wasakiTxi, amitom 
didi mniSvneloba aqvs Sriftis feris, si-
maRlis, sisqis da fonis SerCevas.

mxatvruli gaformeba
beWdvaSi gamoiyeneba ori saxis gamosaxuleba – daStrixuli ilustracia 

da ilustracia naxevartonebSi. daStrixul ilustraciaSi yvela elementi 
gamosaxulia Sualeduri tonebis da Crdi lebis gareSe. xolo naxevartonalur 
ilustraciaSi gamoiyeneba TeTridan Savamde 256 gardamavali gradaciis toni. 
gamosaxuleba Sedgeba calkeuli wertilebisgan, romelsac rastri ewodeba. 
gamosaxulebis xarisxi damokidebulia rastris zomaze. rac ufro wvrilia 
rastri (an rac ufro axlosaa erTmaneTTan wertilebi), miT ufro mkveTria 
gamosaxuleba. rastris cneba televiziaSic arsebobs, oRondac televiziaSi 
rastri ara wertili, aramed xazebis raodenobaa ekranze. standartuli sate-

Tavi 26.  beWdviTi reklamis Seqmna
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levizio gamosaxulebis rastri Sedgeba 625 xazisagan. Tanamedrove maRali xa-
risxis gamosaxulebian televizorebis rastrSi 1250 xazia.

kompiuterSic gamosaxulebis xarisxi damokidebulia wertilebis raode-
nobaze 1 duimSi DPI (dot per inch). fotografia 300 dpi iZleva ase Tu ise damakmayo-
filebel suraTs. ufro mkafio gamodis fotografia gadaRebuli 600 dp-iT. 
(anu 600 wertili 2.5 sm-Si).

feradi beWdva
 feradi gamosaxulebis misaRebad saWiroa mravalferovani ferTa gama da-

iSalos ZiriTad ferebad. televiziaSi arsebuli feradi gamosaxuleba miiReba 
sami ZiriTadi ferisgan. esenia RGB ferebi: wiTeli, mwvane, lurji. am sami fe-
ris SereviT miiReba yvelanairi ferTa gama, rasac Cven Tvals vadevnebT tele-
vizorSi. xolo poligrafiaSi feradi gamosaxulebis misaRebad gamoiyeneba 4 
ZiriTadi feri, romelsac CMYK standarti ewodeba. es ferebia: JRali wiTeli 
(Cyan), momwvano-moyviTalo (Magenta), yviTeli (Yellow) da Savi (Black). am ferebs 
ewodeba ZiriTadi ferebi. sabeWdi saRebavebi gamWvirvalea da erTi saRebavis 
meoreze dadebiT miiReba sxva feri. amitom beWdvamde feradi gamosaxuleba 
unda daiSalos am oTx ZiriTad ferad. am process ferdaSla ewodeba. erTi fo-
tos misaRebad miiReba oTxi   negativi, romlebic imeoreben Tavdapirveli ori-
ginaluri gamosaxulebis wiTel, yviTel, cisfer da Sav elementebs. beWdvis mo-
mentSi es oTxi negativi erTmaneTs edeba da viRebT ferad gamosaxulebas.

beWdva
arsebobs beWdvis oTxi saxeoba:
 Cqarosnuli beWdva, rodesac dasabeWdia asobiT aTasi egzemplari;
brtyeli ofseturi beWdva – gamoiyeneba aTobiT aTasi tiraJisas (ZiriTa-– gamoiyeneba aTobiT aTasi tiraJisas (ZiriTa- gamoiyeneba aTobiT aTasi tiraJisas (ZiriTa-

dad ase ibeWdeba gazeTebi da Jurnalebi);
Rrma beWdva – maRalxarisxiani fotoebis dasabeWdad;
fleqsografia – uCveulo zedapirebze dasabeWdad da 
Selkografia, anu trafaretuli beWdva – tansacmelze da sxva sareklamo 

suvenirebze warwerebis dadebisaTvis.
beWdvis saboloo procesia akinZva, dakecva (gazeTebis da Jurnalebis), 

CamoWra, Sekerva an Sewepeba. akinZvis periodSi SesaZloa broSuraSi Caikras wi-
naswar momzadebuli sareklamo CanarTi.

kompiuteruli da lazeruli teqnologiebis daCqarebuli ganviTareba 
axal perspeqtivebs  Slis feradi beWdvis da mTlianad poligrafiis winaSe. am-
Jamad kompiuterebis meSveobiT bevri procesi gamartivda da daCqarda, magram 
beWdvamde mainc saWiroa sabeWdi formebis damzadeba, ferdaSla da sxva Suale-
duri operaciebi. dReisaTvis ukve arsebobs  pirdapir kompiuteridan sabeWdi 
mowyobilobebi, romlebic aCqarebs reklamebis beWdvas da axdens miznobrivi 
marketingis personificirebas. magaliTad, Jurnali `TIME~ beWdavs misi xel-
momwerebis gvarebs TiToeuli Jurnalis ydaze. 
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gare  reklama

gare reklamis istoria uZvelesi dro i-
dan iwyeba. adamiani  ukve qvis xanaSi gamoqva-
bulis kedlebze xatavda nadirobis scenebs. 
Zvel egvipteSi sareklamo mimarTvebi gvxv-
deba qvis kedlebsa da Tixis firfitebze. 
Semdgom Zvel romSi qalaqis kedlebi speci-
alurad TeTrad iRebeboda maTze sareklamo 
gancxadebebis dasawerad. SeRebil kedlebs 
alambusebi ewodeboda. saberZneTSi mox-
eleebi saxelosnoebze specialur firniSeb-
sa da sagnebs kidebdnen, raTa gamvlels So-
ridan Seecno, Tu ra saxis momsaxurebas sTa-
vazobdnen. Sua saukuneebSi inglisSi pirveli 
kanonic ki miiRes gare reklamaze, romelic 
krZalavda qalaqSi quCaze gadmoSverili re-
klamis gadmokidebas ise, rom mas ar SeeSala 
xeli gamvleli iaraRasxmu li mxedrisaTvis.

me-19 saukuneSi gare reklama ukve xelovnebis nawarmoebi gaxda. gaCnda xa-
tovani feradi afiSebi. qalaqebSi gzajvaredinebze, bazrobebsa da Teatrebis 
win gaCnda saafiSo tumbebi.

me-20 saukunis dasawyisSi daiwyo gare reklamis Camoyalibeba. 1910 wli-1910 wli-
saTvis marto `koka-kolas~ reklamebs amerikis sxvadasxva qalaqebSi 2 milion 
kvadratul metrze meti farTi ekava.

amave dros daiwyo gare reklamis sxvadasxva formis ganviTareba, reklama 
sareklamo dafebze (bilbordi), reklama telefonis jixurebze, avtobusebze, 
supermarketis urikebze, tualetebSic ki, metroSi, mfrinav obieqtebze da 
sxva gan. reklamistebi yvelgan eZeben momxmarebelTan kontaqtis saSualebebs.

reklamis zemoT CamoTvlil saxeobebs ewodeba saxls gareT reklama (OOH 
– Out Of Home).

droTa ganmavlobaSi  quCis reklamam miiRo standartuli zomebi. sarekla-
mo dafebi, e.w bilbordebis, standartuli zomaa 3X6 metri, mas qalaqis for-
mati (Sity Format) ewodeba (nimuSebi ix. danarTSi). quCaSi da avtobusis gaCerebe-
baze ganlagebulia e.w Light Box-ebi, anu ganaTebuli yuTebi. maTi standartuli 
zomebia 1.2 X1.6 m.
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qalaqSi ganTavsebuli kon-
struqciebi, romelzedac ik-
vreba bilbordebi, ekuTvnis 
organizacias, romlsac provai-
derebi ewodeba. organizacia 
garkveuli safasuriT qiraobs 
provaiderisagan gansazRvruli 
droiT farTs Tavisi reklamis 
gansaTavseblad.

zemoaRniSnuli standartu-
li formatis garda, arsebobs 
arastandartuli zomis, wagrZe-

lebuli bilbordi, aseve quCaze gadadebuli grZeli konstruqciebi, e.w. bane-
rebi.

garda sareklamo adgilis ijarisa, damkveTi fuls ixdis baneris beWdvaSi. 
beWdva xdeba qaRaldze, an vinilis qsovilze. vinilis qsovili maRali xarisxi-
saa, masze ar moqmedebs wvima, mze da didi xniT inarCunebs reklamis ferebs.

imisaTvis, rom bilbordebis danaxva dRe da Rame iyos SesaZlebeli, maT 
anaTeben. arsebobs ori saxis ganaTeba: erTi – gareT damagrebuli specialuri 
naTurebiT, meore – Sida ganaTebiT (e.w. Back Light) bilbordSi CamontaJebuli  
naTurebiT. 

gare reklamis dizaini

bilbordis dizaini unda iyos iseTi, rom miipyros  quCaSi da gzebze mgzav-
rebis yuradReba. dizaini unda iyos ubralo, advilad gasagebi da dasamaxsov-
rebeli. warwerebi advilad unda ikiTxebodes, amitom warwera unda iyos lako-
niuri, msxvili SriftiT. unda gvaxsovdes, rom bilbordis mnaxveli moZraobs 
da mas SezRuduli dro aqvs warweris wasakiTxad. xolo transportis gaCere-
baze, sadac mgzavri elodeba transports, SesaZloa bilbordze meti infor-
maciis ganTavseba.

posteris (plakati)  didi 
zomis gamo gamosaxulebis pro-
porciulobas didi mniSvneloba 
aqvs. posteris dizaini pirdapir 
unda miuTiTebdes reklamis ars-
ze. posterze unda iyos raRac 
yuradRebis mimpyrobi momenti, 
e.w. Aye Stopper, msgavsad amJamad 
qalaqSi ganTavsebuli  `galua-
zis~ reklamisa, romlis gmirebs 
warbze lurji damRa adevT (ix.
foto wina gverdze).

grZeli teqstis magivrad 
posterze sjobs sloganis gan-
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Tavseba, romelic iqneba advilad dasamaxsovrebeli fraza. bilbordma unda mo-
axdinos momentaluri da xangrZlivi STabeWdileba. gamosaxuleba da teqsti unda 
iyos ganlagebuli ise, rom warmarTavdes Tvalis moZraobas. yuradReba unda ga-
dadiodes Zlieri, mkafio gamosaxulebidan teqstze da Semdeg  sxva detalebze. 

bilbordi Soridan unda ipyrobdes yuradRebas gamosaxulebis origi-
nalurobiT, feriT (kargia kontrastuli ferebi). mniSvneloba aqvs, agreTve, 
gamosaxulebis da fonis kontrastulobas. foni arasodes ar unda iqcevdes 
met yuradRebas, vidre ZiriTadi gamosaxuleba.

Srifti – mas udidesi mniSvneloba aqvs! warwera advilad unda ikiTxebo-
des Soridan transportiT moZravi mgzavris mier. umjobesia, gamoviyenoT 
ubralo, mkafio da araCaxlarTuli Srifti.

posteri unda axdendes saqonlis identificirebas, fokusirebas unda ake-
Tebdes reklamirebul produqtze. posteris mimarTva yuradRebas unda amaxvi-
lebdes saqonlis erT ZiriTad elementze, Tvisebaze. elementebis raodenobis 
gazrdiT Zneldeba sareklamo mimarTvis damaxsovreba. damaxsovreba ukupro-
porciuladaa damokidebuli, agreTve, teqstis sigrZeze. rac ufro grZelia 
teqsti, miT ufo Znelia misi damaxsovreba.

gare reklamis dadebiTi mxareebi:
didi auditoriis mizidva – garereklamis meSveobiT SesaZlebelia erTi 

dRis ganmavlobaSi mayureblebis didi raodenobis yuradReba mivapyroT re-
klamirebul produqts;

zemoqmedeba – didi zomis, feradi gamosaxuleba advilad SesamCnevia da 
zegavlenas axdens mayurebelze;

strategia – bilbordi SeiZleba gamoviyenoT xSiri SexsenebisaTvis, sur-
vilis aRZvrisaTvis, interesis gaRvivebisaTvis. erTsa da imave sareklamo mi-
marTvas mgzavri dReSi ramdenjerme  xvdeba, rac ufro aRvivebs interess;

mxatvruli Rirebuleba – maRalmxatvruli mimarTva kargad amaxsovrde-
ba mayurebels. Tuki reklama maRalmxatvruladaa Sesrulebuli, mayurebeli 
elodeba mis ganmeorebiT naxvas;

fasi – miuxedavad beWdvis da ganTavsebis xarjebisa, garereklama mainc 
naklebi jdeba mediis sxva saSualebebTan SedarebiT;

xangrZlivoba – garkveul periodSi ganTavsebuli reklama axdens xangrZ-
liv zemoqmedebas. magram arsebobs dakvirveba, rom 2-3 Tvis mere mayurebeli 
kargavs interess erTi da imave reklamisadmi;

moqniloba – garereklamis ganTavseba SesaZloa moxdes SerCeviT, sxva-
dasxva raionsa da regionSi ganTavsdes sxvadasxva reklama. aseve, SesaZlebe-
lia  gansxvavebuli demografiuli maxasiaTeblebis mqone mosaxleobisaTvis 
sxvadasxva reklamis ganTavseba.

gare reklamis uaryofiTi mxareebi:
mokle teqstSi ar SeiZleba bevri informaciis Cateva;
manqanaSi moZravi mgzavri xedavs reklamas sul ramdenime wami;
arasasurveli garemo – quCis gadatvirTva garereklamebiT aZnelebs re-

klamis aRqmas.

Tavi 27.  garereklama
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gare reklamis ganTavsebisas yuradReba unda mivaqcioT mis ganaTebas Ra-
mis saaTebSi. Tanamedrove reklamaSi arsebobs mravali efeqturi ganaTebis 
saSualeba: neonis moZravi suraTebi, cvalebadi feradi foni, holograma – 
moculobiTi samganzomilebiani reklama, lazeruli teqnologiebi.  formis 
mxri vac didi simravlea: samganzomilebiani gasaberi da myari formebi, moZravi 
mobilebi da voblerebi.

arsebobs kinetikuri farebi – prizmatronebi, romlebic erTsa da imave 
bilbordze samwaxnaga elementebis trialiT sxvadasxva reklamis ganTavsebis, 
anda sxvadasxva kuTxidan sxvadasxva suraTis danaxvis saSualebas iZleva.

didi mniSvneloba aqvs Ramis saaTebSi manaTobel reklamas, romelic sxva-
dasxva saxisaa. albaT yvelas unaxavs amerikis, iaponiis da ganviTarebuli kapi-
talisturi qveynebis gaCaxCaxebuli Ramis qalaqebi. gansakuTrebulad Tvalis-
momWrelia qalaqi las-vegasi, romlis kazinoebis sareklamo ganaTeba xelovne-
bis Sedevria. Senobebis saxuravebze ganTavsebuli manaTobeli reklama mosCans 
Soridan da did efeqts axdens mnaxvelze.

TiToeul adgils aqvs misi damaxasiaTebeli GRP, romelic damokidebulia 
ganTavsebis adgilas gamaval mgzavrTa nakadis intensivobasa da sixSireze. 
garereklamis auditoriis Seswavla gaZnelebulia. rac metia mgzavrTa inten-
sivoba, miT metia GRP  da, Sesabamisad, ganTavsebis fasic. TbilisSi ganTavsebis 
fasebi icvleba – kvadratuli metri 20-dan 60-dolaramde. TbilisSi garere-
klamis wamyvani provaideria `alma+~ da `sarke~, romelsac mTel saqarTveloSi 
aqvT sareklamo konstruqciebi. samwuxarod, CvenTan intuiciurad xdeba sat-
ransporto nakadis intensivobis gansazRvra da, Sesabamisad, ganTavsebis fase-
bis dadgenac.
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tranzituli reklama

satransporto saSualebebis gverdebis gamoyenebas reklamis mizniT  tran-
zituli reklama ewodeba. tranzitul reklamaa avtobusebSi da avtobusebze, 
metros vagonebsa da gvirabebSi, aeroportsa da rkinigzis sadgurebSi gakruli 
reklamebi, romlebic gankuTvnilia mgzavrebisaTvis.

tranzitul reklamas aqvs Sexsenebis funqcia. igi yoveldRe (xSirad dReSi 
ramdenjerme) warsdgeba mgzavris winaSe, rodesac igi elodeba transports, an 
mgzavrobs vagonSi.

tranzituli reklama ori saxisaa:
Sida tranzituli reklamaa, romelic gakrulia satransporto saSuale-

bebis SigniT da mas  aTvaliereben mgzavrebi avtobusSi, an vagonSi.
gare tranzituli reklama ganTavsebulia satransporto saSualebebis 

gare gverdebze, win an ukana mxares, romelsac uyurebs fexiT mosiaruleebi da 
sxva transportSi myofi mgzavrebi. reklamas aTavseben transportis saxurav-
zec, raTa maT uyuron maRal SenobebSi myofma pirebma. 

tranzituli reklamis Seqmnis principebi igivea, rac garereklamis.
avtobussa da metroSi arsebobs sxvadasxva formatis reklamebi – karebis 

gverdiT, Tavze, fanjaraze. am reklamebs ewodeba satransporto baraTebi.  
metrosa da avtobusSi mgzavri xvdeba minimum dReSi orjer. sadgurebze 

(gaCerebebze) isini elodebian transports, xolo mgzavroben saSualod 20-30 
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wuTi, amitom iq ganTavsebuli reklamebiT SeiZleba meti informaciis miwode-
ba, radganac am informacias, ginda Tu ara, mgzavri uneblieT gaecnoba. 

satransporto baraTebis Srifti kargad unda ikiTxebodes pirdapir da 
maxvili kuTxiTac. metros sadgurebSi da eskalatorebze xSirad gvxvdeba 
arastandartuli zomis reklamebi. 

bolo dros qalaqis quCebSi, gansakuTrebiT metropolitensa da super-
marketebSi gaCnda didi zomis sareklamo monitorebi, romlebzedac trialebs 
sareklamo klipebi, magram maTi efeqturoba dabalia, radganac mgzavri didi 
manZiliTaa daSorebuli da, amasTan, drois mcire monakveTSi SeuZlebelia re-
klamis mxatvruli Rirebulebis aRqma. monitorebze reklamas unda hqondes 
brendis Sexsenebis funqcia.

garetranzituli reklama ibeWdeba vinilis firze da ekvreba garedan sa-
transporto saSualebas. arsebobs specialuri vinilis firebi (bade baneri), 
romlebic ekvreba transportis fanjrebze da ar zRudavs mgzavris mxedvelo-
bas. zog SemTxvevaSi mTel satransporto saSualebas gars ekvreba vinilis re-
klama (sareklamo zedapirebi metroSi da avtobusebze ix. danarTSi).

arsebobs e.w. avtomedia – moZravi reklama. satransporto saSualebis 
Zaraze  magrdeba bilbordis zomis daxrili piramidis formis konstruqcia, 
romlis orive mxares magrdeba reklama. avtomobili moZraobs qalaqis quCebSi. 
avtomediis gadaadgileba winaswar igegmeba imisaTvis, rom xalxmraval adgi-
lebSi moxvdes. xSirad igi Cerdeba stadionTan an sakoncerto darbazTan xalx-
is Sesvlis da gamosvlis momentSi, raTa maqsimaluri raodenobis adamianma SeZ-
los misi danaxva.
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pirdapiri marketingi

adre marketingul  mimarTvas mono-
logis xasiaTi hqonda – reklamis dam-
kveTebi masobrivi mediasaSualebebiT 
mimarTavdnen arapersonificirebul 
mom xmarebelTa jgufebs. amJamad kompiu-
teris meSveobiT es urTierToba marketo-
logs da momxmarebels Soris xorcielde-
ba pirispir pirdapiri marketingis saSua-
lebiT, romlis daniSnulebaa myidvelTan 
uSualo kontaqtiT gayidos saqoneli.

arsebobs  pirdapiri marketingis sxvadasxva saxeoba:
pirdapiri safosto reklama;
momxmarebelTa monacemTa bazebi;
telemarketingi;
reklama pirdapiri gamoxmaurebiT;
satelevizio da radioreklama  myisieri gamoxmaurebiT;
personaluri gayidvebi;
katalogebiT gayidva;
kiosk-marketingi;
reklama cnobarebSi.
pirdapiri safosto reklama – esaa pirdapiri marketingis uZvelesi for-

ma. ase ewodeba gayidvebis organizebas safosto gzavnilebis meSveobiT . sa-
fosto reklama SeiZleba iyos martivi da rTuli. martivs miekuTvneba ubralo 
werili, xolo rTuli safosto reklama Sedgeba mravalfurcliani mimarTvi-
sagan – broSurisagan, banderolisagan. pirdapiri safosto reklama adre 
pirdapiri marketingis ZiriTadi saSualeba iyo. mas pirdapiri marketingis 
danaxarjebis 60% ekava. 

pirdapiri safosto reklamis saSualebiT saqoneli iyideba gamyidvelis 
Carevis gareSe. mimarTvaSi unda iyos moTavsebuli sruli informacia gasayid 
saqonelze, aqve unda iyos miTiTebuli is stimulebi, rasac hpirdeba gamyid-
veli myidvels saqonlis SeZenisas  safosto reklamis meSveobiT. rogorc wesi, 
safosto reklamis meSveobiT SeZenili saqoneli myidvels ufro iafi ujdeba, 
Tu igi ukmayofilo darCeba nayidi produqtiT, SeuZlia ukan daabrunos da 
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kompensacia miiRos. pirdapiri safosto reklamis didi upiratesobaa is, rom 
SegviZlia  davadginoT reklamis efeqturoba, anu ramdenma mimarTvam miaR-
wia adresatamde. sazogadod, iTvleba, rom Tuki safosto reklamaze upasuxa 
klientebis 2%-mac ki, reklama warmatebulia. safosto reklama SesaZloa iyos 
personificirebuli da myidvels mimarToT saxeliT da gvariT, rac ufro amaR-
lebs mis sandoobas. am reklamis naklad  iTvleba didi danaxarjebi safosto 
gzavnilebze da is, rom safosto reklamis raodenobis zrdasTan erTad izr-
deba fostis mimRebebis gaRizianeba, romlebic am saxis reklamas `safosto na-
gavs~ uwodeben.

pirdapiri safosto reklamis formatebs Soris yvelaze mniSvnelovania 
gare konverti, romlis garegnuli mxaridan gamomdinare, mimRebi wyvets wai-
kiTxavs Tu ara werils. reklamistebi sxvadasxva xerxs mimarTaven imisaTvis, 
rom aiZulon mimRebi gaxsnas konverti. masze aTavseben sxvadasxva mastimuli-
rebel winadadebebs. mag. `gaakeTeT 500 dolaris ekonomia~, `SeukveTeT axla da 
miiReT damatebiTi momsaxureba~, `gadaixadeT erTis fasi, SeiZineT 2~.

 Tavad werilSi detalurad unda iyos axsnili saqonlis Tvisebebi da misi 
yidvis yvela upiratesoba. werili maqsimalurad gasagebi eniT unda iyos dawe-
rili, ilustrirebuli. pirveli abzaci esaa pirdapiri mimarTva myidvelisadmi, 
romelmac unda daarwmunos igi, Tu ratom unda waikiTxos werili bolomde.

mkiTxvelebze dadebiTad moqmedebs postsriptumi P.S.– minaweri boloSi, ro-
melSia reziumes saxiT kidev erTxel xazi unda gaesvas Sesyidvis upiratesobas. 

werilis garda, igzavneba broSurebi, bukletebi, lifletebi. miRebulia 
SekveTis blankis gagzavnac.

 pirdapiri safosto reklama asrulebs Cveulebrivi reklamis funqcias – 
ipyrobs mkiTxvelis yuradRebas, aRvivebs mis interess,  danarTi fotomasaliT  
iwvevs Sesyidvis survils da qmnis saqonlis SeZenis motivacias, anu is muSaobs 
AIDA sqemis mixedviT, romelic swored safosto gzavnilebis teqstebis efeq-
turad SedgenisaTvis Seiqmna 1890-ian wlebSi.

mTavari problema pirdapir marketingSi aris momxmarebelTa siebis swori 
da sruli Sedgena. am siebis Sedgena Zalze gaaadvila kompiuterma. magram aqac 
saWiroa didi muSaoba maTi  daxvewisaTvis.

arsebobs specialuri saagentoebi, romlebic amuSavebs sxvadasxva tipis 
momxmarebelTa siebs.  aq gamoiyeneba sakaso aparatebi, romlebic imaxsovrebs 
Tu ra saqoneli gaiyida. Tu momxmarebeli yidulobs sabanko Cekis meSveobiT, 
informacia mis Sesaxeb Sedis kompiuterSi da igi imaxsovrebs, Tu ras yidu-
lobs konkretuli momxmarebeli. didi supermarketebi qmnian sakuTar siebs. 
sxvadasxva momxmareblis siebis gaerTianebiT miiReba kombinirebuli siebi, 
romelTa Sesyidvac SeiZleba siebis brokerebTan. momxmarebelTa kompiuteru-
li siebi warmoadges mravalparametrebian monacemTa bazas da misi sxvadasxva 
parametrebis SerCeviT Tqven SegiZliaT miiRoT nebismieri informacia momx-
marebelze. magaliTad, demografiuli da sociologiuri informacia avejis, 
avtomobilis, Tu sxva saqonlis SemZenze, Tanamedrove kompiuteri ki wamebSi 
gaugzavnis sareklamo personalur werils mraval momxmarebels.
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monacemTa bazebi  mravalparametriani demografiuli, sociologiu-
ri, fsiqologiuri monacemebia momxmareblebis Semosavlis, Sesyidvebis da 
qcevis Sesaxeb.

monacemTa bazebis realizacia xdeba specialuri programuli uzrunve-
lyofiT da mZlavri kompiuterebis saSualebiT.

 bazis sawarmoeblad saWiroa: 1. CavweroT informacia momxmareblebis 
Sesaxeb da wavSaloT moZvelebuli momxmareblebi (bazis aqtualizeba); 2. movi-2. movi-
povoT da SevinaxoT monacemebi Sesyidvebis moculobaze; 3. movipovoT da Se-3. movipovoT da Se-
vinaxoT pirdapiri reklamis Sedegebi.

am procesis marTva sakmaod Zneli saqmea. aq gamoiyeneba mravali infor-
macia –klientebis sakredito baraTebidan daxarjuli Tanxa SeZenebze, saban-
ko informaciebi, informaciebi municipaluri monacemTa bazidan da sxva. Tu 
raime informacia aklia, arsebobs mTeli rigi specializebuli komerciuli 
maklerebi, romlebic floben mravalnair monacemTa bazas da garkveuli sa-
fasuris sanacvlod mogawvdian daxarisxebul informacias. magaliTad, in-
ternetis portali Yahoo Tavis saitze Sesuli TiToeuli vizitoris TiToeul 
dawkapunebas iwers da sakuTar monacemTa bazas yoveldRiurad monacemebis 
400 miliard baits amatebs, rac 800000 wignis ekvivalenturia. kompania Ford-is 
myid velTa monacemebis baza 303 milionze met myidvelze Seicavs informacias, 
maT Soris aris: informacia dazRvevis Sesaxeb, marketinguli gamokiTxvebis Se-
degebi, finansuri Canawerebi da sxva. msoflios udidesi savaWro qselis Wall 
Mart-is monacemTa bazaSi ganTavsebulia monacemebis 100 trilioni baiti. es yo-
velive msoflioSi mcxovreb TiToeul adamianze rom gadaviangariSoT, TiTo-
eulisTvis  gamodis 16000 baiti.

myidvelebTan sworis gziTa da Sesaferis dros dakavSirebis saSualebiT 
FedEx-i pirdapiri marketingis RonisZiebebze gamoxmaurebis 20-25% -s aRwevs, 
rasac pirdapir marketingze daxarjul yovel 1 dolarze 8 dolaris mogeba 
moaqvs.

kompaniebi monacemTa bazebs sxvadasxva daniSnulebiT iyeneben: potenci-
uri klientis gansasazRvrad, misi profilis Camosayalibeblad, misTvis Se-
sabamisi reklamisa da SeTavazebebis Sesaqmnelad. myidvelTa preferenciebis 
damaxsovrebiT, Sesabamisi informaciis, an saCuqrebis, an sxva stimulebis mi-
wodebiT kompaniebi cdiloben klientebTan xangrZlivi partnioruli ur-
TierTobebis damyarebas.

CRM (Customer Relationship Managment) momxmareblebTan urTierTobis menej-
menti axali umniSvnelovanesi mimarTulebaa pirdapiri gamoxmaurebis marke-
tingSi. bolo 20 wlis ganmavlobaSi savaWro firmebi cdiloben momxmarebleb-
Tan daaxloebas da masTan erTierTze urTierTobis damyarebas. sazRvargareT 
mosaxleobis udidesi nawili saqonlis SeZenisas iyenebs sakredito baraTebs, 
romelzedac mocemulia myidvelis piradi angariSebi da sxva monacemebi. am 
monacemebs imaxsovrebs marketis kompiuteri, is warmoadgens sawyis informa-
cias Tqven mier SeZenili saqonlis Sesaxeb. am informacias emateba informacia 
bankidan Tqveni danaxarjebis Sesaxeb, sxvadasxva statistikuri monacemebidan 
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informacia ojaxis wevrebze, socialur mdgomareobaze. amasTan, mravali ada-
miani gaerTianebulia internetSi sxvadasxva forumSi, interesebis mixedviT, 
aseve, socialur qselSi, magaliTad, feisbukSi, sadac Tqven Tavad SegyavT in-
formacia Tqveni interesebis Sesaxeb. profesionali brokerebi qmnian maTe-
matikur programebs, moipoveben da amuSaveben am informacias, xolo Semdgom 
yidian dainteresebul kompaniebze, romlebsac uCndebaT sruli informacia 
klientebis Sesaxeb. amitom ar unda gagikvirdeT Tu Tqven miiRebT werils ama 
Tu im SeTavazebiT, romelic marTlac Seesabameba Tqven interesebs. 

pirdapir reklamas Semdegi upiratesoba gaaCnia:
is saSualebas iZleva movicvaT garkveuli regionis macxovreblebi kon-

kretuli demografiuli monacemebiT maTi interesebis gaTvaliswinebiT. 
pirdapiri gamoxmaurebis reklama esaa produqtebiT vaWroba drois SezRudul 
monakveTSi, romelic saSualebas iZleva vicodeT reklamis Sedegi. samauwyeb-
lo reklamisagan gansxvavebiT, pirdapiri gamoxmaurebis reklamas TiTqmis 
ar gaaCnia e.w. `dakarguli tiraJi~, misi mimarTvebis 80% aRwevs mizans. Tuki 
pirdapiri gamoxmaurebis reklama gaTvlilia raime konkretul saqonelze, 
momxmarebelTan urTierTobis menejmentis (CRM) daniSnulebaa klientebTan 
xangrZlivi urTierTobis damyareba klientis mTeli cxovrebis manZilze. amav-
droulad, sakaso aparatebidan miRebuli informacia saSualebas gvaZlevs gan-
vsazRvroT, Tu romel saqonels aniWebs momxmarebeli upiratesobas, rogori 
SefuTviT, asortimentiT, rac fasdaudebel informacias warmoadgens axali 
produqtis gamosaSvebad.

pirdapiri mrketingis klasikuri magaliTia amerikuli kompiuteruli 
firma `Dell~-is saqmianoba. 1983 wels 18 wlis maikl deli swavlobda texasis 
universitetSi. igi ar iTvleboda karg studentad da swavlasac uxalisod 
agrZelebda mSoblebis xaTriT. samagierod, gatacebuli iyo kompiuterebiT. 
igi mTeli dRe Tavis oTaxSi imyofeboda da Slida iafad nayid kompiuterebs 
sxva dasxva blokebad. amave dros, am saTadarigo blokebidan awyobda axal 
kompiuterebs da aumjobesebda. bolos man miiRo kompiuteris gaumjobeseu-
li varianti da daiwyo misi miyidva studentebisa da sxva universitetebis-
aTvis. pirvelive TveSi man miiRo 180000 dolaris mogeba. mogebiT frTaSesx-
mulma gaagrZela Tavisi saqmianoba. Semdeg 1984 wels daafuZna sakuTari kom-
pania Dell Computer Company. 1985 wlidan delma daiwyo kompiuterebis awyoba 
personaluri SekveTebiT. klientebi ugzavnidnen mas SekveTas kompiuteris 
sasurvel konfiguraciaze da sami dRis vadaSi pirdapir firmidan saxlSi 
iRebdnen awyobil kompiuters. delis kompiuterebi sxva standartul kompi-
uterebze 15%-iT naklebi Rirs. firmas da myidvels araviTari Suamavali ar 
sWirdeba. delis biznesis warmatebas didad Seuwyo xeli internetma. klien-
tebi internetis meSveobiT ukveTavdnen kompiuters da mas saxlSi iRebdnen, 
rac maT uzogavda dros, saxsrebs. maTTvis sasurvel konfiguraciis kompiu-
teri, romelsac sxva firmis maRaziebSi ver iyidi, mzad iyo umokles droSi. 
amasTan erTad, deli kompiuterebs sxvadasxva programuli uzrunvelyofiT 
aRWuravs, rac, aseve, momxmareblis personaluri interesebis gaTvaliswine-



171

biT xdeba. dReisaTvis delis kompania personaluri kompiuterebis udidesi 
mwarmoebelia msoflioSi. warmatebas man miaRwia klientebTan pirdapiri 
kontaqtis meSveobiT. kompania deli myidvelze orientirebuli warmatebuli 
marketingis saukeTeso magaliTia.

internetiT vaWrobas bevr dadebiTTan erTad aqvs naklic. erT-erTi isaa, 
rom is adamianis pirad cxovrebaSi iWreba.

rogor ukavSirdeba firmebi klientebs? yvela, vinc moixmars eleqtronul 
fostas, Sewuxebulia SemTxveviTi informaciis simravliT, rasac `spami~ ewode-
ba. swored am spamSi SeiZleba iyos firmis mier gamogzavnili Setyobinebac. bolo 
dros spamis Semcirebis mizniT SemoiRes e.w. xelmowera, rodesac Setyobineba 
egzavnebaT momxmareblebs, romlebic Tanaxmani arian kompaniis informaciis 
miRebaze. droTa ganmavlobaSi Tuki momxmarebels aRar ainteresebs xelmowe-
rili informaciis miReba, mas SeuZlia gaauqmos xelmowera. es meTodia gavrce-
lebuli momxmareblebis interesebis dasacavad. sirTules internetSesyidvaSi 
warmoadgens, agreTve, momxmareblebis undobloba gaacxadon TavianTi sabanko 
angariSebi. iseT did internetmovaWreebs, rogorebic arian Amazon.com da E-bay 
bevri siZnele SexvdaT fulad gadaricxvebTan dakavSirebiT, saqonlis drou-
lad mitanisa da mitanili produqciis ukan dabrunebis dros da sxva, rac zrdis 
internetvaWrobisadmi undoblobas. magram zemoT naxsenebi sakiTxi muSavdeba 
da ixveweba. 21-e saukune mainc internetvaWrobis ganviTarebis epoqaa.

 pirdapiri reklamis saxeobaa katalogebi, romlebsac saTave daedo jer 
kidev 1498 wels, rodesac aldus manitiusma 15 wignis gasayidad gamosca pir-
veli katalogi. mas mere, 1830 wels benjamen franklinmac Seadgina wignebis 
katalogi, xolo me-19 saukunis bo-
los gaCnda firmebi, romlebic ka-
talogebis meSveobiT vaWroben sx-
vadasxva saqonliT. am katalogebs 
amerikaSi ocnebis wigns eZaxdnen. 
amJamadac amerikasa da mTel msof-
lioSi katalogebiT vaWrobas 
mniSvnelovani wili uWiravs pirda-
pir marketingSi.  Sears, Roebuk&Co, 
Montgomery Ward, Penny saukuneze 
metia warmatebiT vaWroben kata-
logebis meSveobiT. 

katalogebi Zvirfasi gamocemebia, ZviradRirebuli fotoreklamiT, gra-
fikiT. momxmareblebi siamovnebiT aTvaliereben katalogis ilustraciebs. 

arsebobs specializebuli katalogebi sxvadasxva interesis mqone momxma-
reblisaTvis. Tanamedrove msoflioSi gavrcelebulia eleqtronuli katalo-
gebi kompaqtdiskebze. am saxis katalogebs xSirad mimarTaven saavtomobilo da 
sxva samrewvelo firmebi. katalogebiT vaWrobas bolo wlebSi did konkuren-
cias uwevs internetmarketingi, romlis moculoba msoflioSi wlidan wlamde 
izrdeba. marketologebs Soris arsebobs azri, rom vinc jiutad miyveba mxo-
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lod nabeWdi katalogebiT vaWrobas, `isini an unda gadakeTden catalog.com-ad, 
anda unda gakotrdnen~!

pirdapiri marketingis nairsaxeobaa myisieri gamoxmaurebis satelevizio 
marketingi. sxvadasxva qronometraJis am satelevizio klipebs, sxvagvarad 
`inforeklamasac~ (Infomercials) uwodeben.   televiziiT da radioTic gadaicema 
pirdapiri reklama telefonis da misamarTis miTiTebiT da mowodebiT: `dare-
keT axlave~, `dagvikavSirdiT dauyovnebliv~ da sxva. didi kompaniebis infore-
klamaSi miTiTebulia ufaso telefonis nomrebi. Cveulebriv, myisieri gamox-
maurebis satelevizio reklamis damzadeba Zviri ar jdeba da misi ganTavseba 
inforeklamaSi, romelic ZiriTadad arapraimtaimisas gadis eTerSi, Sedare-
biT iafi Rirs. amasTan, SesaZlebelia moculobis mixedviT, didi SeRavaTebis 
miReba satelevizio kompaniebidan.

pirdapiri reklama masobriv mediasaSualebebSi naklebad mimarTulia 
konkretul momxmarebelze, vidre pirdapiri safosto reklama. Cveulebriv 
Jurnal-gazeTebSi gamoqveynebuli reklamebi da kuponebi saSualebas iZleva 
SeRavaTiT SeiZinon saqoneli am kuponebis meSveobiT, saxlSi mitaniT, dawune-
bis SemTxvevaSi ukan dabrunebiT, anda  garkveuli droiT winaswar gadaxdis ga-
reSe, ganvadebiTac.   

pirdapir marketingSi mniSvnelovani adgili uWiravs telemarketings.
telemarketings uwodeben gayidvebis organizebas telefonis meSveo-

biT. telefoniT saqonlis gayidva Zalze gavrcelebulia sazRvargareT. tele-
marketingi damyarebulia gamyidvelis da myidvelis uSualo satelefono 
saubarze. SesaZloa bevrs uyvars kidevac telefoniT saubari, magram bevrs 
aRizianebs ucabedi zarebi, gansakuTrebiT dasvenebis da sadilobis dros. 

telemarketingSi arsebobs Semavali da gamomavali zarebi. Semomava-
li zarebia momxmareblis zarebi gamyidvel firmaSi, xolo gamomavali zare-
bia firmis TanamSromlebis zarebi momxmarebelTan. gamomaval zarebs axor-
cielebs specialurad SerCeuli personali, sasiamovno xmiT, winaswar ganswav-
luli teqstiT, romlebic advilad unda Sevidnen kontaqtSi momxmarebelTan. 
telemarketingis Casatareblad arsebobs specialuri firmebi, romlebsac 
aqvT mravalarxiani satelefono kavSirebi. magaliTad, televiziiT pirdapiri 
mimarTvis gadacemidan 10 wuTSi momxmarebeli iwyebs rekvas da zarebis didi 
raodenoba  Semodis erTdroulad, firmam unda SesZlos pikuri zarebis drou-
li pasuxi.

sazRvargareTis msgavsad, bolo wlebSi CvenTanac moikida fexi e.w. kiosk-
marketingma. zogierTi kompania, gansakuTrebiT bankebi, aeroportebSi, did  
supermarketebSi dgamen specialur jixurebs, romelTa meSveobiTac SegiZli-
aT isargebloT am firmis garkveuli momsaxurebiT (fulis gadaricxva, saavto-
mobilo nomrebis arCeva da sxv), daaTvalieroT firmis produqcia da jixuri-
danve  ganaxorcieloT SekveTa.

magaliTad, Levy Straus-is maRaziebSi damontaJebul jixurebSi SegiZliaT 
miuTiToT Tqveni zoma da Tqven tanze morgebul jinsebs 2 kviraSi saxlSi mo-
garTmeven.
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  21-e saukuneSi sul ufro met mniSvnelobas iZens interaqtiuli SerCe-
viTi marketingi, rodesac momxmarebeli Tavad irCevs Tu ra reklamas uyuros, 
amasTan, kompiuteris meSveobiT SeuZlia daukavSirdes firmas interaqtiul 
reJimSi, daaTvalieros saqoneli, gaigos misi yvela maxasiaTebeli da  saxlidan 
gausvlelad iyidos. 

interaqtiul vaWrobaSi gansakuTrebuli mniSvneloba eniWeba internets. 
mravalricxovan saitebze ganTavsebuli sareklamo banerebi sul ufro met wo-
nas iZens internetiT vaWrobaSi. E-Bay, Amazon udidesi da umdidresi firmebia, 
romlebic internetiT vaWroben sxvadasxva produqtiT da saqonliT mraval-
milioniani biujetiT, isini uzrunvelyofen internetiT miRebuli SekveTebis 
mitanas damkveTamde drois minimalur monakveTSi.

popularuli xdeba e.w. SimulShop-ebi, virtualuri internetmaRaziebi. 
sakuTari kompiuteridan Sedixar maRaziaSi, aTvaliereb Taroebs, iReb SenTvis 
sasurvel produqts, atrialeb, kiTxulob warwerebs SefuTvaze da gadawyve-
tilebis miRebisas internetiTve ukveTav da iReb saqonels saxlSi. ufro me-
tic, sakuTari anTropologiuri monacemebis SeyvaniT kompiuterSi, SegiZliaT 
moizomoT esa Tu is tansacmeli, anda SearCioT varcxniloba.

 sazRvargareT gavrcelebulia integrirebuli pirdapiri marketingi, 
romlis sqema ase gamoiyureba: ugzavniT klients pirdapir safosto reklamas. 
ori dRis Semdeg urekavT da ekiTxebiT gaecno Tu ara pirdapir reklamas da 
xom ara aqvs raime SekiTxvebi, amasTan, aZlevT damatebiT informacias. am meTo-
diT ramdenime procentiT izrdeba reklamaze reagireba. dakvirveba aCvenebs, 
rom safosto reklamis miRebis Semdeg klienti orWofobs da damatebiTi zari 
dadebiTad moqmedebs, raTa man miiRos gadawyvetileba.

reklama sxvadasxva cnobarsa da `yviTel furclebSi~ 

cnobarSi reklamis ganTavseba garkveul SemTxvevaSi efeqturia, radganac 
mas adamiani iyenebs, rodesac misamarTs an  telefons eZebs. 

cnobarSi moTavsebul reklamas aqvs warmmarTveli xasiaTi. is miuTiTebs 
myidvels, Tu sad unda iyidos saqoneli, an sad unda wavides am firmis mosa-
Zebnad. ufro xSirad ki klienti eZebs romelime 
firmis telefons. sxva reklamisgan gansxvave-
biT, cnobarebSi ganTavsebuli reklama ar mo-
uwodebs momxmarebels pirdapir yidvisken. cno-
baris damTvaliereblebma ukve ician, Tu risi 
yidva undaT, magram ar ician, sad unda iyidon 
saqoneli da  reklama warmarTavs  msurvels gar-
kveul misamarTze. 

cnobarebis damuSavebisas didi mniSvneloba 
aqvs informaciis rubrikebis sworad SerCevas, 
saTaurebs da numeracias. sarCevi saSualebas 
unda iZleodes advilad mivagnoT sasurveli 
informacia. cnobars adamiani iyenebs, rodesac 

Tavi 29.  pirdapiri marketingi



174 marketinguli komunikaciebi   

akeTebs arCevans ramdenime maRazias (firmas) Soris, an rodesac eZebs sasurvel 
firmas mis siaxloves, an raime sxva damatebiT informacias.

cnobarSi ganTavsebuli informaciasTan erTad, mniSvneloba aqvs aqve re-
klamis ganTavsebas, radganac reklama gamoarCevs firmas sxvebisagan. erTi da 
imave firmis reklama SeiZleba ganTavsdes sxvadasxva monaTesave rubrikaSi. 
magaliTad, sareklamo saagentos reklama SeiZleba ganTavsdes rubrikebSi: re-
klama, marketingi, piari, beWdva  da sxva saagentos saqmianobis mixedviT. re-
klamis dizaini unda iyos mkafio, naTel ferebSi, yuradRebis mimpyrobi, teq-
sti mokle, magram amomwuravi da aRwerdes firmis saqmianobas.

bolo wlebSi farTod gavrcelda eleqtronuli yviTeli furclebi, sxva-
dasxva biznescnobarebi, romlebic ganTavsebulia internetSi, anda iyideba 
kompaqtdiskebze Cawerili.

reklama kinoTeatrebSi

reklamis gavrcelebuli saxeobaa, romelic efeqturia Tavisi masStaburo-
biT. axal kinoTeatrebSi moxerxebulad mokalaTebuli mayurebeli interesiT 
uyurebs farToformatian reklamas. reklamas kinoTeatrebSi unda hqondes ga-
sarTobi, musikaluri xasiaTi da ar iyos  pirdapiri abezari reklamis nimuSi.

Tbilisis kinoTeatrebSi reklamebis gasaSvebad saWiroa maTi gadawera 35 
mm-ian firze, radganac es aris kinos formati. reklamis gadawera jdeba 1000 
dolaramde da ganTavsebis fasebic sakmaod maRalia, ris wyalobiT  CPT gamo-
dis sakmaod maRali, amitom is CvenTan sasurveli masStabiT ver gavrcelda. 
bolo dros Tanamedrove kinoTeatrebSi (`rusTaveli~, `amirani~, `saqarTve-
lo~) gamoCnda axali proeqtorebi, romlebsac SeuZliaT  DVD gamosaxulebis 
proeqcireba farToformatian ekranze.
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filmebSi produqciis reklamireba 
Product Placement esaa ZviradRirebul blokbasterebSi, popularul te-

legadacemebSi kompaniis produqciis ganTavseba maTi reklamirebis mizniT. 
`koka-kola~, `pepsi~, `mersedesi~, `bmv~, 
`makdonaldsi~ da mravali sxva mega-
firma mraval milions ixdis imisaTvis, 
rom axal filmebSi gmirebi maTi axali 
manqanebiT dadiodnen, iyenebdnen maT 
produqcias, Tanac ise, rom kadrSi 
maTi logo kargad da SeZlebisdagva-
rad xSirad Candes. momavali filmis 
scenaris damuSavebis periodSive ideba 
xelSekruleba da scenaris avtori spe-
cialurad igonebs garkveul scenebs 
da kadrebs am produqciis gamosaCenad. 
gaxmaurebuli filmi mTeli msoflios 
ekranebze gadis, mas mravalmilioniani mayurebeli hyavs, Sesabamisad, filmSi 
ganTavsebul produqciasac msoflios sxvadasxva qveyanaSi ukeTdeba reklama. 

Product Placemant-is meSveobiT ma yurebeli reklamas uyurebs ara marto ki-
noTeatrSi, aramed televiziis saSualebiTac. amitom ara marto megafirmebi 
arian dainteresebuli reklamis am saxeobiT, aramed CvenTanac, bolo wlebSi 
popularul serialebSi samamulo firmebic ixdian Tanxebs maTi produqciis 
serialebSi warmosaCenad (ludi `nataxtari~ da `yazbegi~, mineraluri wyali 
`nabeRlavi~ da `borjomi~ da sxva).

Tavi 29.  pirdapiri marketingi
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personaluri gayidvebi

personaluri gayidvebis procesi 
Sedgeba ramdenime safexurisagan, romelTa 
mizania axali myidvelebis mozidva da maTgan 
SekveTebis miReba. am procesSi monawileobs 
myidveli da gamyidveli, anu realizatori, 
romelic cdilobs myidvelisaTvis saqon-
lis miyidvas, mis SenarCunebas da Semdgom 
grZelvadiani urTierTobis damyarebas.

gayidvis procesi 7 safexurisagan 
Sedgeba:

1. potenciuri myidvelis identifikacia 
da Sefaseba (Prospecting);

2. SexvedrisaTvis mzadeba (Preaproach);
3. Sexvedra (Approach);
4. prezentacia da demonstrireba (Pre-

sentation);
5. winaaRmdegobis daZleva (Handling);
6. gayidvis dasruleba (Closing);

7. gayidvis Semdgomi kontaqti (Follow-up).
potenciuri myidvelis identifikacias da SerCevas gayidvis procesi-

saTvis gadamwyveti mniSvneloba eniWeba. gayidvis gansaxorcieleblad reali-
zators (agents) Tavad uwevs potenciuri klientebis moZebna sxvadasxva gziT. 
potenciuri klientebis Sefaseba SesaZloa maTi finansuri SesaZleblobebis, 
biznesis moculobis, specifiuri saWiroebis, adgilsamyofelis da miswrafe-
bebis mixedviT.

SexvedrisaTvis mzadebis periodSi agentma unda moipovos maqsimaluri 
informacia myidvelis Sesaxeb. man Tavad unda eZebos am informaciis wyaroebi, 
es iqneba cnobarebi, interneti, nacnob-megobrebi Tu sxva ram. realizatorma 
unda gaigos myidvelis fsiqologia,  misi midrekilebebi, raTa advilad SeZlos 
masTan kontaqti. informaciis mogrovebis Semdeg unda moifiqros myidvelTan 
pirveli dakontaqtebis forma, iqneba es piradi viziti, satelefono zari, 
saqmiani werili, eleqtronuli fosta, faqsi Tu sxva ram. momavali klien-
tis interesidan gamomdinare winaswar unda SeirCes dro. dabolos, realiza-
torma unda daamuSavos konkretuli myidvelisaTvis SesaTavazebeli gayidvis 
strategia.
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Sexvedra. pirveli Sexvedrisas realizatorma unda icodes, rogor 
miegebos da miesalmos myidvels. didi mniSvneloba eniWeba agentis Cacmulo-
bas. sazRvargareT zogierTi agenti mniSvnelovani Sexvedris win prestiJul 
avtomobils da tansacmelsac ki qiraobs. urTierTobis dawyebis pirvelive 
etapze saWiro keTilganwyobis mosapoveblad saubris Sesavali pozitiuri, ma-
gram saqmiani unda iyos. kargia dasawyisSi klientis piradi interesebis Sesaxeb 
kiTxvebis dasma. Sesavlis Semdeg myidvelis cnobismoyvareobis da yuradRebis 
misapyrobad kargia nimuSebis Cveneba. saubari unda iyos myidvelze orientire-
buli. agenti yuradRebiT unda akvirdebodes myidvelis reaqcias da Sesabamisi 
reaqcia unda hqondes.

klientTan pirveli Sexvedrisas da SemdgomSi urTierTobisas gasaTval-
iswinebelia, rom maT yvelaze metad ar moswonT dagvianeba, araorganizebulo-
ba, moumzadebloba, araprofesionalizmi da TaRliToba. Tvisebebi, romelTac 
isini yvelaze metad afaseben, aris: yuradRebiT mosmenis unari, patiosneba, sa-
fuZvlianoba, saimedooba da swrafva saqmis bolomde misayvanad. Tanamedrove 
marketingul koncefciebs ufro problemebis gadamWreli agenti Seefereba, 
vidre agresiuli gayidvebis specialisti. dRes myidvels sWirdeba problemeb-
is gadaWra da ara Rimili; Sedegebi da ara eqstravagantuli reklama. maT sWird-
ebaT realizatori, romelic mousmens, gagebiT moekideba maT moTxovnebs da 
SesTavazebs maTTvis saWiro produqts da momsaxurebas. klientebTan kargi 
urTierToba dRes ukve sakmarisi ar aris. Sen unda grZnobde maT tkivils da 
gesmodes maTi problemebi. erT-erTi avtoris TqmiT: `Seni Tavi myidvelis ad-
gilas unda warmoidgino da problema Tavad SeigrZno~.

prezentacia da demonstrireba. es aris winaswar kargad momzadebuli da 
individualur myidvelze gaTvlili speqtakli. prezentaciis pirvel safexurze 
agenti Sesaval nawilSi acnobs zogadad firmis mokle istorias, mis filosofi-
as. Semdeg gadadis SeTavazebuli produqtis aRweraze. aqcents akeTebs produq-
tis sargeblianobaze da 
aRwers, Tu rogor SeuZlia 
produqts myidvelis pro-
blemebis mogvareba.  dRe-
vandel dRes prezentaciis 
saukeTeso saSualebaa mul-
timedia prezentacia. seri-
ozuli prezentaciis dros 
agenti midis myidvelTan 
personaluri kompiute-
riT da kompaqtdiskze 
Cawerili sademonstracio 
diskiT. prezentaciaze be-
vri damswres SemTxvevaSi 
saWiroa proeqtoric.

Tavi 30.  personaluri gayidvebi
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sademonstracio diskze SesaZloa iyos moTavsebuli Pover Point prezenta-
cia, video prezentacia, sxvadasxva grafika, fotoebi da a. S.

firmis da misi produqciis Cveneba da daTvaliereba SesaZloa internetis 
saSualebiTac kompaniis vebgverdze.

prezentaciis warmateba damokidebulia sademonstracio masalebis xa-
risxze. aseve, aranaklebad mniSvnelovania realizatoris individualuri Tvi-
sebebi, misi artistuli niWi, sagnis gadmocemis unari.

kompiuteruli teqnikis da programuli uzrunvelyofis mudmiv ganviTa-
rebasTan erTad farTovdeba prezentaciis SesaZleblobebic. 

winaaRmdegobis daZleva
prezentaciis, an saubris dros myidvels TiTqmis yovelTvis uCndeba 

sxvada sxva faqtoriT gamowveuli winaaRmdegobebis grZnoba. xSirad myidveli 
amis Sesaxeb ar saubrobs. realizatorma, rogorc kargma fsiqologma, klientis 
qceviT an gamometyvelebiT unda Seatyos amis Sesaxeb, gansazRvros winaaRmde-
gobis gamomwvevi mizezi da Seecados damatebiTi argumentebis moyvaniT gaaZ-
lieros pozitiuri momenti winaaRmdegobis dasaZlevad. aq mza recepti ar ar-
sebobs. ubralod, saWiroa realizatori bolomde ar gaerTos prezentaciiT, 
raTa ar dakargos ukukavSiri myidvelis reaqciaze. am etapze mniSvnelovania 
prezentaciis Sedegad wamoWril SekiTxvebze amomwuravi pasuxebis gacema. 

yidva-gayidva fsiqologiuri TamaSia da gayidvis pirobebis arsebobisas 
gamyidvelis damajereblobas da fsiqologiur simtkices gadamwyveti mniSvne-
loba eniWeba.

gayidvebis dasruleba
winaaRmdegobis daZlevis safexuris Semdeg, realizatori cdilobs gayid-

vis dasrulebas. aqac saWiroa realizatorisgan garkveuli mizanmimarTuli 
qmedebebi, komentarebi, SekiTxvebi, xandaxan saubris gadatana iumoristul 
JanrSi. realizators gayidvis dasasruleblad SeuZlia ramdenime xerxis ga-
moyeneba: SekveTis gaformebis SeTavazeba, SeTanxmebis pirobebis gadaxedva, 
SekveTis dasrulebaSi daxmarebis SeTavazeba, produqtis sxvadasxva modele-
bis SeTavazeba, individualuri specialuri fasdaklebebis da gansxvavebuli 
pirobebis SeTavazeba SeTanxmebis dauyovnebliv gaformebis SemTxvevaSi.

gayidvis Semdgomi kontaqti
Tu realizatori myidvelTan xangrZlivi urTierTobiT aris dainterese-

buli, maSin am etaps didi yuradReba unda mieqces. realizatorma unda gaakon-
trolos SeTanxmebis Sesruleba. mudmivi kontaqti hqondes myidvelTan da Tva-
lyuri adevnos mis reaqcias SeTanxmebis yvela punqtis Sesrulebaze, rac myid-
vels daarwmunebs, rom realizatori gulwrfeladaa dainteresebuli klien-
tis kargi momsaxurebiT, rac maTi Semdgomi urTierTobis sawindari gaxdeba.



Tavi 31                 

eleqtronuli komercia 

Tanamedrove epoqaSi msoflio 
sakomunikacio sistemebi gadavi-
da cifrul standartebze. dRes 
msoflio biznesis udidesi nawili 
qselebiT imarTeba, romlebic ada-
mianebs da kompaniebs akavSirebs 
erTmaneTTan. gavrcelebulia sa-
komunikacio qselebis sami ZiriTa-
di saxeoba:

intraneti – qseli, romelic 
erTi romelime kompaniis SigniT 
TanamSromlebs akavSirebs erTma-
neTTan;

eqstraneti – qseli, romelic 
kompanias akavSirebs mis part-
niorebTan, distributorebTan, 
mim wodeblebTan da a. S. am qselebSi SeRweva yvelas ar SeuZlia. is daxuruli 
qselia. arsebobs parolebis garkveuli sistema, romelic uzrunvelyofs sxva-
dasxva momxmareblis sxvadasxva donis informaciamde SeRwevas. 

dabolos, interneti – globaluri sazogadoebrivi kompiuteruli qsele-
bis erToblioba, romelic erTmaneTTan akavSirebs yvela kategoriis momxma-
rebels mTel msoflioSi da warmoadgens uzarmazar informaciul saTavsos, 
e.w. msoflio ablabudas (World Wide Web - WWW). 

1990-iani wlebidan internetis bumma mTeli msoflio moicva, ramac revo-
luciuri cvlilebebi gamoiwvia ara marto informaciul teqnologiebSi, ara-
med msoflio biznessSic. axal cifrul epoqaSi biznesis warmoeba marketing-
uli strategiisa da saqmianobis axal models moiTxovs. rogorc Tavis wignSi 
aRniSnavs bil geitsi, msoflios umdidresi adamiani, kompiuteruli program-
ebis Semqmneli firmis `maikrosoftis~ damfuZnebeli, Tanamedrove adamiani 
miT male miaRwevs warmatebas, rac ufro male daeufleba e.w. `cxovrebis veb-
stils~. misi TqmiT, Tanamedrove adamiani dilas iwyebs kompiuterTan urTier-
TobiT. iRebs eleqtronul fostas, aTvalierebs dRis wesrigs, Semdeg ofisSi 
misvlisas intranetiT ukavSirdeba TanamSromlebs. internetiT igebs misTvis 
saintereso informaciebs, mTeli dRis ganmavlobaSi kompiuteruli qselebis 
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meSveobiT urTierTobs xalxTan. interneti, eqstraneti da intraneti adamians 
exmareba, raTa ufro swrafad da efeqturad warmarTos biznesi da gaavrcelos 
is, praqtikulad, mTel msoflioSi.  

 biznesis warmoebisaTvis yvelaze didi mniSvneloba aqvs internets. yve-
la, Tundac axlad daarsebuli firma, Tavisi saqmianobis warmosaCenad inter-
netSi aTavsebs kompaniis WEB-gverds da cdilobs CaerTos e.w. eleqtronul 
komerciaSi. komerciuli gverdebis misamarTi, rogorc wesi, internetSi Tav-
deba wertiliT da .com-iT amitom maT inglisuri gamoTqmis gamo ̀ dot.com~-ebsac 
uwodeben.

 dReisaTvis Camoyalibda eleqtronuli marketingis sxvadasxva saxeoba:
B2B (Business to Business) biznesi biznesisaTvis elkomercia, romelic sxva-

dasxva firmis erTmaneTTan vaWrobas emsaxureba. rogorc adre ganvixileT, aq 
firma Tavis produqcias sTavazobs sxva firmebs misi ZiriTadi an damxmare saq-
mianobisaTvis. amis yvelaze naTeli magaliTia kompania Intel-is saqmianoba, ro-
melic awarmoebs mikropocesorebs sxva kompiuteruli firmebisaTvis. am saxis 
biznesi yovelwliurad izrdeba. sainteresoa kompaniis sareklamo strategia. 
garda sistematurad ganaaxlebadi siaxleebisa, kompania TiTqmis ar eweva far-
TomasStabian reklamas, samagierod, misi reklamis yvelaze mZlavri saSualebaa 
is, rom yvela kompiuters, romelic iyenebs Intel-is procesorebs, aweria `Intel 
Insaid~, rac TavisTavad zrdis gayiduli kompiuteris saimedoobas, amave dros, 
warmoadgens Intel-is saukeTeso reklamasac. 

B2C (Business to Consumer) biznesi momxmareblisaTvis emsaxureba firme-
bis vebgverdebidan uSualod momxmareblisadmi mimarTul marketings. firmis 
saitze ganTavsebulia misi momsaxurebis saxeobebi, produqciis katalogebi, 
romelTa meSveobiT momxmarebeli uSualod awarmoebs Sesyidvebs firmidan. 
amis garda, internetSi arsebobs mravali kompania, romelic Tavad arafers 
awarmoebs, samagierod, yidis yvelanair saqonels. amis magaliTia Amazon.com, 
E-Bay, GSX da sxvebi. 

C2B (Consumer to Business) momxmarebeli biznesisaTvis elkomerciis saxea, 
rodesac Tavad momxmarebeli uSualod ukavSirdeba did firmebs, sTavazobs 
mas Tavis produqcias an momsaxurebas. Semdgom, am firmebTan gaformebuli xe-
lSekrulebiT, mas SeuZlia Tavad uxelmZRvanelos Sesyidvebs, moiTxovos sxva-
dasxva saxis konsultacia da a. S.

C2C (Consumer to Consumer) momxmarebeli momxmarebelisaTvis, esaa el-
komercia, rodesac interneti momxmareblebisaTvis saqonlis Sesyidvis, an 
informaciis uSualod gacvlis brwyinvale saSualebaa internetSi farTod 
gavrcelebuli sxvadasxva forumis da internetsiaxleTa jgufebis meSveobiT. 
magaliTad, internet portali AOL  qmnis e.w. `saWorao oTaxebs~, sadac momxma-
reblebi erTmaneTs uziareben TavianT problemebs da STabeWdilebebs ama Tu 
im produqtisa Tu momsaxurebis Sesaxeb. kompaniebis saitebze ganTavsebulia 
werilebis standartuli Sabloni, romlis Sevsebac SeuZlia momxmarebels, 
raTa gaugzavnon erTmaneTs (an firmebs) TavianTi SeniSvnebi da winadadebi.
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internetSi arsebobs informaciis saZiebo sistemebi, romelTa meSveobi-
Tac SesaZloa qselSi arsebuli nebismieri informaciis moZieba. maT Soris yve-
laze mZlavri da gavrcelebuli saZiebo sistemebia Google da Yahoo. 

Google dasaxeleba aris maTematikuri terminis Googol-is gaTamaSeba, rac 
niSnavs ricxv 1-s 100 nuliT. gugli eZebs informacias fenomenaluri siswra-
fiT. misi momxmareblebi dReSi 
200 milionze met SekiTxvas sva-
men, pikis saaTebSi ki maTi rao-
denoba wamSi 2000-ze metia. sa-
Ziebo sistemis unikaluri teq-
nologiis meSveobiT, romelic 
1998 wels Seqmnes guglis avto-
rebma sergei brinma da lari 
peijma (ix. fotoze), rTuli 
SekiTxvis damuSavebas wamis 
meoTxedi sWirdeba. gugli mom-
gebiani biznesia. man 2007 wels 
kapitaliT gadaaswro msof-
lios yvela brends da pirveli 
adgili daikava. mas CamorCa 
iseTi tradiciuli megabren-
debi, rogoricaa Coca-Cola, Microsoft, General Eleqtric da sxvebi. guglis Semosavle-
bis naxevari korporaciul partniorebTan dadebuli xelSekrulebebiT ivseba. 
partniori kompaniebi Tavad iyeneben saZiebo serviss da guglis teqnologiebs. 
eseni arian: Yahoo, Washington Post, Netscape, Sony da sxvebi. 

 gugli Semosavlebis meore naxevars sareklamo vaWrobidan iRebs. mudmivi 
monitoringis Sedegad, gugli arkvevs, Tu romeli terminebia yvelaze popu-
laruli qselSi, romelsac momxmarebeli yvelaze xSirad mimarTavs da  am ti-
pis produqciis mwarmoebel kompaniebs sTavazobs maTi reklamis ganTavsebas 
gverdebze. magaliTad, avtomanqanis mwarmoebel kompaniis gverdze Tqven ver 
SexvdebiT sunamos mwarmoebeli firmis reklamas, samagierod, aq naxavT manqa-
nis saTadarigo nawilebis, sawvav-sapoxi masalebis, saburavebis da a. S. rekla-
mebs. ufro metic, gugli erTaderTi saZiebo sistemaa, romelic monitoringis 
saSua lebiT avlens wamgebianad ganTavsebul reklamas da atyobinebs momxmare-
bels, rom misi reklamis ganTavseba mxolod fulis fuWad xarjvaa. aseTma mid-
gomam gazarda guglisadmi loaloba msoflios bevri brendebisagan da isini 
sakuTar onlain reklamas guglis meSveobiT axorcieleben. 

kompaniebisaTvis eleqtronuli marketingis warmoebis pirveli nabiji iwy-
eba vebgverdis SeqmniT. arsebobs vebgverdebis sxvadasxva tipi. yvelaze gavrce-
lebulia korporaciuli vebgverdi, romelic iqmneba kompaniis imijis warmosa-
Cenad, sakuTari saqmianobis reklamisaTvis. korporaciuli vebgverdebi gvTa-
vazobs mravalmxriv informacias da yovel Rones xmarobs, raTa daainteresos 
momxmarebeli Tavisi saqmianobiT da Seqmnas saimedo imiji momxmareblis TvalSi.
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marketinguli vebgverdebis saSualebiT momxmarebels SeuZlia daaTva-
lieros firmis produqcia, airCios misTvis sasurveli varianti da saitzeve 
ganTavsebuli SekveTis orderiT SeukveTos saqoneli. mTavaria, Seqmna iseTi 
vebgverdi, romelic momxibvleli, saintereso, gamosayeneblad advilia, rac 
momxmarebels survils gauCens xelmeored estumros saits. aRniSnulis gaTva-
liswinebiT, bevri kompania saitze mraval gasarTob da saxaliso informacias 
aTavsebs. 

vebgverdis SeqmnisaTvis aucilebelia firmis saqmianobis kargad codna da 
ramdenime etapis gavla. pirvel rigSi, unda ganisazRvros vebgverdis struq-
tura da  gamoiyos Semadgeneli qveTavebi; amis Semdeg unda daiweros TiTo-
euli qveTavis Sinaarsi, moiZebnos Sesabamisi suraTebi, videomasala (e.w.fleS-
CanarTebi, animacia), romliTac gaformdeba saitis gverdebi, SeirCes xmovani 
efeqtebi sruli STabeWdilebis Sesaqmnelad; Semdgom unda damuSavdes saitis 
gverdebis urTierTkavSiri erTmaneTTan, aseve garesaitebTan. am kavSirebs bmu-
lebi (Link) ewodeba; amis Semdeg iqmneba saitis saerTo da calkeuli gverdebis 
dizaini – vizualuri informaciis da teqstis urTierTganlageba, Sriftebi, 
warwerebi, fonis feri, sxvadasxva sareklamo banerebis ganlageba da a. S.; bolo 
etapze xdeba programireba, romlis drosac dReisaTvis arsebuli nairgvari 
programuli saSualebiT mzaddeba saiti internetis gverdze gansaTavseblad.

vebsaitis zogadi struqtura da Seqmnis sasargeblo rCevebi mocemulia 
VIII danarTSi.

Online reklama da stimulireba

saitis damuSavebis Semdeg aucilebelia saitis reklamireba, raTa is Seum-
Cneveli ar darCes momxmarebels. saitze stumrebis mozidvis mizniT, SesaZloa 
gamoviyenoT onlainreklama, anu reklama realur droSi. onlainreklama ekran-
ze Cndeba, rodesac momxmarebeli qselSi eZebs garkveul informacias. aseTi 
reklamebi moicavs, rogorc ekranis garkveul nawilze ganTavsebul  sarekla-
mo banerebs, ise moZrav niSnulebs (Ticker-ebs). arsebobs e,w. mcocavi, marTkuTxa 
da sxva tipis banerebi. programuli uzrunvelyofis ganviTarebasTan erTad, 
banerebis forma da SesaZleblobebi sul ufro mravalferovani xdeba. saitis 
reklamirebis erT-erTi saSualebaa sponsoroba. internetSi sponsoroba igi-
vea, rac Cveulebriv reklamaSi.  cnobili firma raime RonisZiebis dafinansebis 
sanacvlod aTavsebs Tavis saitze sponsoris reklamas. arsebobs principi, rom 
baneri saWiroa ganTavsdes iseT popularul saitze, romelic firmis saqmiano-
basTanaa raRaciT dakavSirebuli. magaliTad, turistuli saagentoebis saitze 
aTavseben banerebs sastumroebi, aviabileTebis kompaniebi da sxva.

garda amisa, arsebobs internetkatalogebi, msgavsad beWdviTi `yviTe-
li furclebisa~, sadac Tavsdeba firmis vebgverdis misamarTi da sxva mokle 
sacnobaro informacia firmis Sesaxeb. SesaZlebelia, agreTve, vebmisamarTis 
ganTavseba saZiebo serverebze.

onlain marketologebi iyeneben agreTve e.w. virusmarketings (vital marke-
ting) esaa sityvieri (saWorao) informaciis gavrcelebis eleqtronuli versia. 
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rodesac eleqtronuli fostiT modis efeqturi da saintereso informacia, 
momxmarebeli TviTon cdilobs megobar-nacnobebTaTvis mis gadagzavnas, amas-
Tan, megobrebisagan miRebul informacias mimRebi ndobiT ekideba, mas aucile-
blad ecnoba da sxva nacnobsac ugzavnis.

internetSi xdeba gverdebis stumrobis raodenobis aRricxva da cnobilia 
popularuli vebsaitebi, romlzedac baneris ganTavseba xelsayrelia momxma-
reblisTvis. aseve, Tqven SegiZliaT adevnoT Tvalyuri, Tu vin Sedis Tqvens 
saitze, ramdeni dokumenti daaTvalieres da saidan Semovida damTvalierebe-
li.

saqarTveloSic arsebobs iseTi katalogebi, romelTa meSveobiTac SegiZ-
liaT moZebnoT TqvenTvis sasurveli organizacia an informacia. aseTi saite-
bia: GeRes.ge,  Internet.ge, Sanet.ge  da sxva.

 saintereso mimarTulebaa internetSi onlain sazogadoebebis Camoyali-
beba. sul ufro did momxmareblebs izidavs socialuri qseli Facebook, Skipe, 
videoinformaciis saZiebo sistema Youtube, sxvadasxva forumis arseboba, rome-
lic aerTianebs saerTo interesis mqone momxmareblebs msoflios mraval qvey-
anaSi. am sistemebs, garTobisa da informaciis gacvlis garda, udidesi mniSvne-
loba eniWeba momxmarebelTa monacemis bazebis Sevsebis mxrivac. 

Tavi 31.  eleqtronuli komercia



Tavi 32         

vaWrobis stimulireba da merCendaizingi

vaWrobis stimulireba marketinguli RonisZiebebis ganxorcielebaa, 
romelic zrdis saqonlis faseulobas drois SezRudul periodSi misi 
stimulirebisa da dilerebTan efeqturi urTierTobis damyarebis mizniT. 
vaWrobis stimulireba gulisxmobs saqonlis SesaZenad momxmareblebisaTvis 
damatebiTi motivaciis Seqmnas. damatebiTi motivi SeiZleba iyos fasdakleba, 
fuladi premia, prizebi,  damatebiTi produqtis miReba, gaTamaSebebi, ufa-
so nimuSebi da sxva.

vaWrobis stimulireba, ZiriTadad, moicavs sam miznobriv auditorias da 
isaxavs mizans 1) gazardos momxmareblebis mier saqonlis Sesyidvis moculoba, 
2) kompaniis savaWro agentebis mxardaWera, 3) Suamavlebis mxardaWera.

bolo aTwleulSi vaWrobis stimulirebaze daxarjuli Tanxebi ganuxre-
lad izrdeba. Tuki reklama gankuTvnilia xangrZlivi periodis ganmavlobaSi 
mogebis miRebaze, vaWrobis mastimulirebeli RonisZiebebi gankuTvnilia myi-
sieri mogebis miRebisaTvis drois SezRudul periodSi. 

rogorc aRvniSneT, vaWrobis stimulireba marketinguli komunikaciebis 
erT-erTi Semadgeneli rgolia reklamasTan, piarTan da pirad gayidvebTan er-
Tad. amaTgan TiToeuls SeuZlia garkveuli miznis miRweva, rac danarCenisTvis 
miuwvdomelia.

magaliTad, vaWrobis stimulirebas, reklamisgan gansxvavebiT, ar SeuZlia 
Seqmnas produqtis imiji; piarisgan gansxvavebiT, mas ar SeuZlia Secvalos mom-
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xmareblis negatiuri damokidebuleba saqonelze, piars ki SeuZlia SeaCeros 
gayidvebis vardnis tendencia. magram vaWrobis mastimulirebel RonisZiebebs 
SeuZlia axali produqtis kargad wardgena momxmareblisaTvis, reklamiT Seqm-
nili imijis da mimarTvis gaZliereba.

vaWrobis stimulirebas SeuZlia SesZinos produqts damatebiTi faseulo-
ba da momxmarebels auxsnas mizezi, raTa man dauyovnebliv SeiZinos produqti. 
momxmarebelma, SesaZloa, araferi icis produqtis Sesaxeb, stimulirebas ki 
SeuZlia aiZulos igi gasinjos produqti da  ganmeorebiT SeiZinos.

vaWrobis stimulireba ganuyofeli nawilia strategiuli marketinguli 
gegmisa reklamasTan, pirad gayidvebTan, sazogadoebasTan urTierTobis Ro-
nisZiebebTan erTad. vaWrobis stimulirebisaTvis unda Sedges calke biujeti. 
dabolos, vaWrobis mastimulirebeli RonisZiebebis Sedegebi gacilebiT ad-
vilad eqvemdebareba aRricxvas, vidre marketinguli komunikaciis sxva Semad-
genlebi.

amrigad, vaWrobis mastimulirebeli RonisZiebebi emsaxureba sam mizans:
1) individualuri da samrewvelo momxmareblebis moTxovnilebis stimu-

lirebas;
2) Suamavlebis marketinguli saqmianobis xelisSewyobas;
3) marketinguli komunikaciebis sxva Semadgenlebis Sevsebas da koordina-

cias.
reklamas da vaWrobis stimulirebas bevri saerTo aqvs da bevriTac 

gansxvavedeba. gansxvaveba mdgomareobs maTi mimarTvis meTodebsa da im faseu-
lobebSi, romlebsac isini sZenen saqonels. Tuki reklama xangrZlivi periodis 
ganmavlobaSi cdilobs saqonlis imijis Seqmnas da umatebs saqonels `uxilav~ 
faseulobas (emociuri mimarTvebi), vaWrobis mastimulirebeli RonisZiebebi 
iTxoven momxmareblidan myisier reagirebas – saqonlis yidvas da saqonels re-
alur faseulobas sZenen.  

reklama da stimulireba erTad gamoiyeneba axali saqonlis bazarze ga-
motanisas. Tuki reklamis daniSnulebaa saqonli cnobili gaxados, SesZinos 
mas faseuloba da sxvebisgan ganmasxvavebeli Tvisebebi, stimulirebis daniS-
nulebaa momxmareblis yuradReba miapyros am produqts gasayid adgilebSi an 
mis siaxloves, raTa Seaxsenos myidvels reklamaSi aRwerili STabeWdilebebi, 
romlebic sxvadasxva gziT miiRweva – sareklamo farebis ganTavsebiT gayidvis 
adgilebSi, kuponebiT, fasdaklebiT (seiliT) da sxva mastimulirebeli Ronis-
ZiebebiT.

stimulirebis tipebi
vaWrobis stimulireba mimarTulebis mixedviT iyofa sam tipad:
1) momxmareblis stimulireba;
2) gamyidvelis stimulireba;
3) Suamavlis (distributoris) stimulireba.
momxmareblis stimulirebis meTodebis daniSnulebaa winaswar Seamzados 

momxmarebeli ise, rom maRaziaSi Sesvlisas man ukve icodes ra markis  produqts 
eZebs. stimulirebis sxvadasxva saxeoba efeqturad exameba erTmaneTs.

Tavi 32.  vaWrobis stimulireba da merCendaizingi
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momxmareblis stimulirebis meTodebi

dayidva – SALE
dayidvas qarTul leqsikonSi ewodeba saqonlis mTlianad gayidva. am gage-

biT, droebiT fasdaklebasac igive mniSvneloba aqvs, droebiTi fasdaklebiT 
aiZulos myidveli, rac SeiZleba meti saqoneli iyidos.

droebiT fasdaklebas ucxourad sei-
li (Sale) ewodeba. misi daniSnulebaa, myid-
veli aiZulos SeiZinos saqoneli dabal 
fasad, Tanac drois garkveul SezRudul 
monakveTSi. fasdaklebis Sesaxeb momx-
marebelma SesaZloa gaigos vitrinidan, 
gazeTebidan, specialurad dagzavnili 
furclebidan, aseve, radiodan an televi-
ziidan. 

kuponebi
kuponebi oficialur sertifikatia, 

romlic iZleva raime ekonomiis garantias 
kuponiT saqonlis SeZenisas. kuponebi Se-
saZloa ganTavsdes presaSi saqonlis re-
klamasTan erTad; SesaZloa momxmarebels 
gaegzavnos fostis meSveobiT, magram es 

meTodi CvenSi naklebad  gamoiyeneba. Tanamedrove pirobebSi momxmarebelTa 
monacemTa bazis warmoebisas kuponebis rols asrulebs internetSesyidvebi, 
rodesac internetis meSveobiT saqonlis SeZenisas myidveli iRebs garkveul 
SeRavaTs.

konkursebi da latariebi
stimulirebis es saxeobebi hpirdeba myidvels sargeblis da STambeWdavi 

prizebis miRebas. konkursebi momxmareblebisagan moiTxovs garkveul codnas 
da gamWriaxobas. latariebi ki moiTxovs saqonlis SeZenas, SeZenili Cekebis an 
bileTebis Senaxvas da Semdgom gaTamaSebisas SemTxveviT amoRebuli bileTis 
nomriT mogebis miRebas. msxvili firmebi latariebSi aTamaSeben sakmaod msx-
vil prizebs, rac momxmarebels aZlevs stimuls, SeiZinos saqoneli an momsaxu-
reba (magTis, jeoselis, Tibisi bankis  da saqarTvelos bankis –  `milioni~).

anazRaureba
anazRaureba – esaa kompaniis mier garkveuli Tanxis ukan dabruneba myid-

velisaTvis. anazRaureba SesaZloa sxvadasxva formiT – kuponebis saxiT dari-
gebuli Sepirebuli SeRavaTebis miReba an am SeRavaTis sanacvlod sxva saqon-
lis SeZena. vaWrobaSi gavrcelebulia e.w. damatebebiT vaWroba, rodesac raime 
saqonlis SeZenisas mas ufasod amateben sxva saqonels (e.w. `daveskebi~, romel-
sac ara marto mastimulirebeli xasiaTi aqvs, aramed saqonlis gasaRebasac 
uwyobs xels.)
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premiebi
premia gaicema garkveuli saqonlis SeZenisas, an garkveul savaWro adgil-

ze misvlisas. premia iyofa or klasad – pirdapiri da safosto.
 pirdapiri premia gaicema uSualod maRaziaSi da igi oTxi saxisaa:
1) maRaziis premia, romelic gaicema maRaziaSi;
2) premia SefuTvis SigniT, romelsac mwarmoebeli aTavsebs SefuTul saqo-

nelSi;
3) premia SefuTvaze, romelsac, aseve, mwarmoebeli aTavsebs oRond Se-

fuTvaze garedan;
4) SefuTvis premia, rodesac Tavad SefuTvaa premia.
safosto premia moiTxovs myidvelisgan garkveul moqmedebas premiis mi-

Rebamde. erT-erTi saxe safosto premiisa aris kompensacia. am saxis premiis 
misaRebad saWiroa waradginoT Sesyidvis damadasturebeli dokumenti da ga-
daixadoT garkveuli safasuri misi saxlSi mitanisaTvis, an saqonlis myidvel-
ma unda Seinaxos saqonlis etiketi, raTa Semdgom man SeZlos gacvalos is sxva 
saqonelze.

reklama specialuri saqonlis meSveobiT (safirmo suvenirebi)
sareklamo saqonlis stimulireba 

SesaZlebelia sxvadasxva specialur sa-
SualebiT (magaliTad, kalendari, kal-
mistari, saqaRalde da sxva), romelic 
ipyrobs yuradRebas da axsenebs poten-
cialur momxmarebels saqonlis Sesaxeb. 
arsebobs Semaxsenebeli nivTebis didi 
CamonaTvali: qudebi, sahaero buStebi, 
celofanis CanTebi, Wiqebi... idealur 
sareklamo saSualebad iTvleba is niv-
Tebi, romlebic SesaZloa dainaxos mra-
valma momxmarebelma da maTze datovos 
garkveuli STabeWdileba saqonlis 
Sesaxeb, Tavisi originalobiT, dizainiT 
da a.S. rogorc wesi, specialuri sare-
klamo saSualebebi rigdeba ufasod sa-
firmo suvenirebis saxiT.

gagrZelebis programebi
am tipis stimulireba miznad isaxavs aiZulos momxmarebeli kvlav SeiZinos 

saqoneli an kvlav isargeblos firmis momsaxurebiT. rogorc wesi, stimulire-
bis am meTodisas rac met saqonels SeiZens myidveli, miT met SeRavaTs iRebs. 
stimulirebis am meTods mimarTaven sastumroebi, bankebi, sadazRvevo kompa-
niebi da a. S. (`holidei inis~ magaliTi, `aldagi~, saqarTvelos banki.) sastum-
roebi qmnian e.w. stumrebis klubs, romlis wevrebi sastumroSi vizitisas iRe-
ben mniSvnelovan SeRavaTs.

Tavi 32.  vaWrobis stimulireba da merCendaizingi
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stimulireba nimuSebiT – samplingi
saqonlis mcire egzemplars, romelic gankuTvnilia produqtis gasasin-

jad, ufasod darigebisaTvis, nimuSi (Sample) ewodeba. mTavaria, rom saqoneli 
Tavad iyos yvela im TvisebebiT aRWurvili, rac mis reklamaSia da iyos xarisx-
iani. rogorc reklamistebi amboben: `araferi vnebs cud saqonels imaze me-

tad, rac kargi reklama~. amitom kargi 
saqonlis SemTxvevaSi nimuSebis dari-
geba umoklesi gzaa loialuri myidve-
lis mosapoveblad. 

nimuSebis dasarigeblad SesaZloa 
daiqiravo specialuri saagento, ma-
gram CvenTan yvelaze gavrcelebuli 
meTodia winaswar SerCeul adgilebSi 
specialurad momzadebuli persona-
lis daqiraveba da nimuSebis darigeba, 
rasac `samplingi~ ewodeba. amas garda, 
nimuSebs aTavseben JurnalebSic (suna-
mo, qsovili). 

nimuSebis darigebamde mwarmo-
ebeli firma specialurad uSvebs mom-
cro zoma-wonis nimuSebs specialuri 
SefuTviT, rac, rasakvirvelia, gark-
veuli Tanxa jdeba. magram, rogorc 
gamokvlevebiT, irkveva es danaxarjebi 
bevrad efeqturia (saboloo mogebis 
TvalsazrisiT) samplingis Sedegad.

gamokvlevebiT dgindeba aseve, rom 
kargi saqonlis SemTxvevaSi, nimuSebis darigeba yvelaze didi stimulia myid-
velisaTvis ganmeorebiT SeiZinos saqoneli da gaxdes brendisadmi loialuri.

sponsoroba
sponsoroba sxvadasxva sferos moicavs – sports, xelovnebas, Soubizness, 

festivalebs, olimpiadebs, bazrobebs da a. S.
 rodesac kompania asponsorebs ama Tu im movlenas, amiT is xels uwyobs 

mTli anad kompaniis korporaciuli imijis amaRlebas; mis mier warmoebuli 
produqciisaTvis damatebiTi faseulobebis SeZenas (`adidasis~, `naikis~, 
M`marlboros~, `koka-kolas~ magaliTebi). rodesac firmebi asponsoreben, ma-
galiTad, sportsmenebs, maTi reitingi izrdeba. sakmarisia maT Sewyviton 
sportsmenebis sponsoroba, rom maTi reitingi umalve ecema. msxvili firmebis 
mier didi Sejibrebebis sponsoroba sakmarisi mxardaWeraa maTi marketinguli 
strategiisa.

Suamavlis stimulirebis meTodebi
Suamavlebi arian biTumad da sacalod movaWreebi, romlebTac mwarmo-

eblis saqoneli miaqvT an uSualo momxmareblamde, an sxva Suamavlebamde. Cven 
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adre ganvixileT distribuciis sxvadasxva sqema, momxmareblamde saqonlis mi-
tanis martivi da rTuli gzebi. Suamavlebis stimulireba mizanad isaxavs daar-
wmunos igi, rom saqonli kargad gaiyideba da gayidvebis raodenobis propor-
ciulad mwarmoebeli awesebs garkveul anazRaurebas maTTvis. mwarmoebeli, 
aseve, amzadebs sxvadasxva damxmare saSualebas Suamavlebis da gamyidvelebis 
dasaxmareblad.

interaqtiuli stimulireba
esaa teqnikuri progresis mier motanili axali, jer kidev bolomde Seus-

wavleli meTodi, rodesac internetis meSveobiT xdeba vaWrobis stimulire-
ba. interaqtiuli stimulirebis meTodi wlidan wlamde viTardeba, ixveweba 
da sul ufro met momxmarebels izidavs. msoflioSi iseTi cnobili interaq-
tiuli eleqtronuli maRaziebi, rogoric aris E-Bay, Amazon.com, Simul-Shop da 
sxva, miliardobiT dolaris saqonliT vaWroben da droTa ganmavlobaSi es mo-
culobebi kvlav ganuxrelad izrdeba. 21-e saukune interaqtiuli, SerCeviTi 
marketingis epoqaa da dRes srulad veravin ganWvrets, Tu ra saxes miiRebs 
marketingi ganviTarebul, kompiuterul epoqaSi. 

Tavi 32.  vaWrobis stimulireba da merCendaizingi



Tavi 33  

 reklama savaWro adgilebSi (POS –Point Of Sales)

 savaWro adgilebSi gamoyenebul sareklamo masalas reklamis literatu-savaWro adgilebSi gamoyenebul sareklamo masalas reklamis literatu-
raSi POS masalai ewodeba.

pirvel rigSi, esaa gasayid adgilebSi mowyobili specialuri stendebi, 
romelzedac lagdeba firmis produqcia an SerCeuli saqoneli. stendebs Sesa-
Zloa sxvadasxva forma hqondes, iyos rkinis badisebri konstruqcia an warwe-
rebiani meqanikuri urikebi; arsebobs e.w. moZravi Camokidebuli figurebi, e.w. 
mobilebi an `voblerebi~, vitrinaSi an maRaziaSi dadgmuli didi figurebi, e.w. 
`muliaJebi~. am saxis reklamas POP (Point Of Perchace) ewodeba. Tanamedrove pi-
robebSi izrdeba didi supermarketebis ricxvi da Cndeba e.w. hipermarketebi 
(`gudvili~), sadac myidveli xSirad moklebulia gamyidvelis konsultacias, 
igi maRaziis TarosTan da saqonelTan pirispir rCeba. yidvis gadawyvetilebas 
myidvelTa 80% swored uSualod maRaziaSi iRebs, amitomac SefuTvas da POS 
reklamas sul ufro meti mniSvneloba eniWeba. mwarmoebeli da misi Suamavlebi 
marketebTan awarmoeben molaparakebas am sademonstracio masalebis ganTav-
sebaze da amis nacvlad hpirdebian garkveul sargebels, an fulis saxiT, anda 
damatebiTi produqciis saxiT.

stimulebi SuamavlebisaTvis

imisaTvis, rom saqonelma maRaziaSi meti sivrce moipovos, raTa kargad 
iyos warmodgenili da misi sademonstracio masalebi kargad Candes, mwarmoe-
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beli awesebs stimulirebis sxvadasxva saSualebas SuamavlebisaTvis. aq arse-
bobs waxalisebis ori forma:

 fuladi premia, romelic miecema Suamavals Tu igi SeiZens garkveul ra-
odenobaze met produqcias.

 sadilero premia, romelic gaicema mwarmoeblis mier uSualod maRaziaze 
didi raodenobiT produqciis SeZenis SemTxvevaSi. magaliTad, ludi `budvai-
zeri~ im maRaziebis menejerebs ajildovebda sagzuriT feSenebelur kuror-
tze, romlebmac yvelaze meti ludi SeiZines da gayides.

arsebobs sademonstracio premia – maRazias, romelic kargad asaRebs 
saqonels, saCuqrad eZleva sxvadasxva sademonstracio mowyobiloba (koka-ko-
las macivrebi, daxl-macivrebi da a. S.).

savaWro xelSekruleba

 arsebobs ori saxis savaWro SeTanxmeba – Ggadaricxva saqonlis SeZenaze, 
rodesac mewarme garkveul Tanxas uricxavs Suamavals drois garkveul period-
Si, gansazRvruli raodenobis saqonlis SeZenisaTvis; meore saxis SeTanxmebaa 
gadaricxva reklamaze. am SemTxvevaSi mewarme garkveul wilSia gamyidvelTan 
(SuamavalTan) misi produqciis reklamisaTvis adgilobriv bazarze.

am SeTanxmebebis anazRaureba SeiZleba rogorc fulis saSualebiT, aseve 
mewarmis produqciiT – naturaluri gadaxdiT.

konkursebi da latariebi

rogorc momxmareblisaTvis, aseve SuamavlebisaTvis, mewarme organiza-
cia atarebs sxvadasxva konkurss. magaliTad, awesebs did fulad anazRaurebas 
maTTvis, vinc miaRwevs gayidvebis garkveul dones. rogorc Suamavlebis gamo-
kiTxvidan Cans, konkursebSi maT udides umravlesobas (51%-s) urCevnia fula-
di anazRaureba, SedarebiT naklebs urCevnia 1000 dolarze meti Rirebulebis 
saqoneli; mesame kategoria upiratesobas aniWebs samogzauro sagzurebs. ami-
tomac didi mniSvneloba aqvs prizebis sworad SerCevas.

bazrobebi da savaWro gamofenebi

vaWrobis stimulirebisaTvis didi mniSvneloba eniWeba specialur Tu uni-
versalur bazrobebs da gamofenebs. isini produqciis demonstrirebis saSua-
lebas iZleva ara marto mravali 
specialistisaTvis da  dainte-
resebuli momxmareblisTvis, 
ara med sazogadoebis farTo 
fenisTvisac. aqve SesaZloa xel-
Sekrulebebis gaformeba pro-
duqciis didi raodenobiT miwo-
debaze. gamofena, amavdroulad, 
xels uwyobs SeityoT bevri ram 
Tqveni konkurentebis Sesaxeb – 
asortimenti, xarisxi, fasebi da 
sxva. gamofenebze monawileoba 
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moiTxovs kargad gaformebuli pavilionis an stendis mowyobas, stendze mo-
muSave ganswavlul personals, rac sakmao Tanxa jdeba. erT-erTi amerikeli 
marketologis gamoTvliT, did gamofenaze firma yovel wams xarjavs 10 do-
lars(!), magram bazrobebsa da gamofenebze monawileobas didi mogebac moaqvs.

merCendaizingi  

merCendaizingi warmodgeba inglisuri sityvidan merchant (vaWari), xolo  
merCendaizingi miaxloebiT niSnavs vaWrobis xelovnebas da am cnebaSi Sedis 
saqonlis Taroebze ganlageba ise, rom myidvelma araTu miaqcios yuradReba, 
aramed kargad gaiTavisos saqonlis yvela dadebiTi Tviseba.

ra uyvars myidvels da ras aqcevs is yvelaze metad yuradRebas produqtis 
SeZenisas?

pirvel rigSi, esaa kontaqti! yvela daugegmavi Sesyidva xdeba maRaziaSi 
rodesac myidveli uSualod exeba produqts, SeigrZnobs an moewoneba misi aro-
mati, gemo an SefuTva. uSualo kontaqti produqtTan yidvisTvis yvelaze didi 
stimulia. axalgazrduli tansacmliT movaWre kompania The Bap-ma Tavisi pro-
duqcia moaTavsa moRaziis SuaSi, TiTqosda uwesrigod dayrili. ase myidvels 
saSualeba eZleva Tavad gadaarCios sxvadasxva modeli da airCios sasurveli.  

sarke aiZulebs myidvels cota xniT mainc SeCerdes da wamiT Caixedos mas-
Si, amitom sjobs saqoneli ganvaTavsoT sarkis axlos.  

saubari – Tuki maRazia moizidavs ojaxur wyvilebs da Seqmnis Sesabamis 
pirobebs, raTa myidvelTa sxvadasxva jgufma SeZlos erTmaneTTan saubari, im 
maRaziaSi gayidvebi imatebs.

fasdakleba – sxvadasxva fasdakleba dadebiTad moqmedebs vaWrobis sti-
mulirebaze.

amerikelTa umetesoba maRaziaSi Sesv-
lisas midis marjvniv, amitom saqonlis mar-
jvena mxares ganTavseba ufro momgebiania. 
iyo SemTxveva, rodesac firmis marcxniv gan-
Tavsebuli saqonlisadmi yuradRebis misaq-
cevad, im mxares anTebuli buxari moaTavses, 
romlis danaxvaze  maRaziaSi Semsvlelebi 
marcxniv midiodnen.

dakvirvebiT, amerikelebis umravleso-
ba memarjvenea, amitom yvelaze popularuli 
saqoneli centrSia moTavsebuli, xolo is, 
romelisTvisac yuradRebis miqceva undaT 
centridan marjvniv lagdeba.

cnobili kompaniebi, gamomdinare maTi 
miznobrivi momxmareblebis interesebidan, 
merCendaizingis sxvadasxva meTods mimar-
Tavs. magaliTad, axalgazrdobaze orienti-
rebuli firma GAP gasayid tansacmels maRa-
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ziis centrSi TiTqosda uwesrigod yris, rac axalgaxrdebs saqonelTan uSua-
lo kontaqtis saSualebas aZlevs,  xolo respeqtabelur myidvelze gaTvlili 
moduri tansacmlis maRaziebi gasayid saqonels lamazad sakidebze aTavsebs da 
mis gverdiT saqonelTan dakavSirebul aqsesuarebsac alagebs. 

 eleqtronuli komunikaciebi

rogorc aRvniSneT, sazogadoebis ganviTarebis Tanamedrove etapze 
arnaxu lad viTardeba eleqtronuli komunikaciis saSualebebi interneti, 
eleqtronuli fosta, vebsaitebi, intraneti, Sidasafirmo kompieteruli mul-
timedia saSualebebi, rac sul axal perspeqtivas xsnis piar-menejeris winaSe. 
rogorc bil geitsi (fotoze marjvniv) Tavis wignSi aRniSnavs, adamianebi XXI 
saukuneSi eCvevian cxovrebis WEB-stils. maT yoveldRiur saqmianobaSi kom-
piuterul qselebs sul ufro meti adgili uWiravT. magaliTad, saqmiani ada-
miani diliT adre adgomisas CarTavs saxlis kompiuters, aTvalierebs Semosul 

fostas da sxva siaxleebs. Semdeg ofisSi misvlisas aseve miujdeba Tavis samu-
Sao magidas, sadac kompiuterze elodeba internetiT da eqstranetiT kompa-
niis TanamSromlebis an xelmZRvanelobisgan miRebuli Setyobinebebi. dRis 
ganmavlobaSi kvlav internetis da intranetis saSualebiT urTierTobs mra-
val respodentTan. eqstranetis meSveobiT ki ukavSirdeba distributorebs da 
kompanionebs. dRis bolos, saxlSi misuli, kvlav aTvalierebs fostas, agzavnis 
pasuxebs da bolos, imave kompiuterze SeuZlia naxos misTvis sasurveli sate-
levizio gadacema Tu filmi. esaa saqmiani adamianis cxovrebis vebstili, rome-
lic nel-nela saqarTveloSic mkvidrdeba. 

piar-menejerma axali SesaZleblobebi unda gamoiyenos SemoqmedebiTad da 
mizanmimarTulad. 21-e saukunis pirmSo –  eleqtronuli konferenciebi, momx-
mareblebTan skaipiT urTierToba, sxvadasxva socialuri qseli – miznobrivi 
marketingis jer kidev Seuswavleli, TiTqmis amouwuravi SesaZleblobebia.

Tavi 33.  reklama savaWro adgilebSi   (POS –Point Of Sales)
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sazogadoebasTan urTierToba  (Public Relations. PR)

 sazogadoebis damokidebuleba firmisa da misi produqciisadmi Zalze 
mniSvnelovani faqtoria warmatebis misaRwevad. sazogadoebasTan kargi ur-
TierTobis damyarebas uZvelesi droidan did yuradRebas aqcevdnen imperato-
rebi da saxelganTqmuli mxedarTmTavrebi. magaliTad, cezars da aleqsandre 
makedonels specialuri agentebi hyavdaT, romlebic xmebs avrcelebdnen xalx-
Si maTi popularobis da imijis asamaRleblad. mefis karis masxarebi, mxatvre-
bi, mrCevlebic imave funqcias asrulebdnen. 

gasul saukuneSi sazogadoebasTan urTierTobaze pirveli wigni daiwera 
1923 wels edvard berneisis mier, es iyo `sazogadoebrivi azris kristalize-
ba~. miuxedavad am disciplinis xangrZlivi istoriisa, dRemde ar arsebobs misi 
sayovelTaod aRiarebuli ganmarteba. yvelaze martivad ki miCneulia Semdegi:  
`piari – esaa informaciis gamoyeneba sazogadoebis azris Camosayalibeb-
lad~.

 piaris sxvadasxva ganmartebaSi saerTo isaa, rom piari warmoadgens sa-
xelmwifos, firmis, mewarmis, vaWrebis da sxvaTa marTvis funqcias macxovreb-
lebis, myidvelebis, momxmareblebis azris Camosayalibeblad.

sazogadoebasTan urTierTobis RonisZiebebi reklamasTan, vaWrobis sti-
mulirebasTan, pirdapir marketingTan erTad warmoadgens marketinguli ko-
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munikaciebis Semadgenel nawils. xSirad bevri specialistic ki erTmaneTSi 
urevs reklamas da piars.  ganvixiloT maT Soris arsebuli gansxvaveba.

upirveles yovlisa, piari araa reklama da misi moqmedebis areali gacile-
biT farToa. reklamas gaaCnia mxolod marketinguli funqcia, im dros ro-
desac piari dakavSirebulia organizaciis mTel komunikaciebTan. reklamis 
damzadeba da ganTavseba gacilebiT meti jdeba, vidre piaris RonisZiebebi, 
radganac presaSi firmaze statiis gamoqveyneba gacilebiT iafia, xandaxan ki – 
sruliad ufaso. piari moicavs sazogadoebis yvela fenas, maSin roca reklama 
mimarTulia SezRudul miznobriv auditoriisadmi. piars kavSiri aqvs organi-
zaciis yvela komunikaciasTan, amitom igi gacilebiT farToa da mravalmxrivi. 
zog SemTxvevaSi piars SeuZlia gamoiyenos reklama, gansakuTrebiT korpo-
raciuli imijis Seqmnis dros. magram piari ar aris reklamis Semadgeneli na-
wili da piriqiT. gansxvavebaa reklamis da piaris dafinansebaSi. Tuki sarekla-
mo saagento iRebs sakomisio Tanxas reklamis ganTavsebaSi SeZenili farTis da 
sareklamo drois moculobis mixedviT, piaris specialisti mis mier Sesrule-
buli Sromis proporciulad iRebs honorars (an sxva saxis anazRaurebas). 

 piaris specialistebi muSaoben redaqtorebTan, JurnalistebTan, sxva-
dasxva profesionalebTan da arwmuneben maT, gamoaqveynon masalebi firmis 
Sesaxeb. piar-masalas  `pablisiti~ ewodeba. is xels uwyobs firmis imijis ga-
myarebas sazogadoebis TvalSi, rac pablisitis Sedegia. xandaxan piar-masalis 
gamoqveynebaSi organizacia ixdis fuls. am SemTxvevaSi mas ainteresebs ara 
marketinguli mizani – saqonlis gayidva, aramed sazogadoebis damokide-
bulebis Secvla firmis da misi produqciisadmi. sazogadoebasTan urTier-
Tobis RonisZiebebi xandaxan firmas mniSvnelovani Tanxa ujdeba, gansakuTre-
biT krizisuli menejmentis dros. 

 arsebobs kidev erTi gansxvaveba piarsa da reklamas Soris – informa-
ciis kontroli. reklama fasiania da damkveTma zustad icis, Tu rodis ga-
dis eTerSi da ra Sinaarsisaa, xolo piaris specialistma, rodesac aZlevs 
informacias presis warmomadgenels, TiTqmis arasodes icis, Tu ra saxis in-
formacia gavrceldeba presaSi da rodis.

 meore didi problemaa piaris efeqturobis gamoTvla. sazogadoebrivi 
azris Camoyalibebas xandaxan wlebi sWirdeba da procesebze ram iqonia 
meti gavlena da ram naklebi, Zneli gansasazRvria. 

 magram piars aqvs erTi didi upiratesoba reklamasTan SedarebiT. saga-
zeTo an saJurnalo statiaSi piaris specialists SeuZlia farTod da Rrmad 
gaaSuqos masalebi mkiTxvelze zemoqmedebisaTvis, rasac moklebulia reklama, 
misi SezRuduli sareklamo farTis an drois gamo.

sazogadoebrivi azri

sazogadoeba ewodeba adamianTa jgufs an calkeul pirebs, romlebic or-
ganizaciis garSemoa, sazogadoebas Seadgens, agreTve, organizaciis TanamS-
romlebi,  momxmareblebi, konkurentebi, samTavrobo organizaciebi. piaris 
strategebi pasuxs eZeben or kiTxvaze. pirveli – sazogadoebis ra nawilia yve-

Tavi 34.  sazogadoebasTan urTierToba (Public Relations. PR)
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laze mniSvnelovani organizaciisaTvis am etapze da momavalSi da meore mTa-
vari sakiTxi – ras fiqrobs sazogadoeba organizaciaze. 

 piaris TvalsazrisiT, organizaciisaTvis sazogadoeba iyofa Sida da 
gare sazogadoebad. Sida sazogadoebas ganekuTvneba TanamSromlebi, aqcione-
rebi, partniori firmebi da a. S., xolo gare sazogadoeba Sedgeba mosaxleobis 
sxva danarCeni fenisgan – bavSvebidan dawyebuli umaRlesi samTavrobo organi-
zaciebiT da sazRvargareTeli partniorebiT damTavrebuli. gare sazogado-
ebaSi yvelaze mniSvnelovania nawilia masobrivi mediasaSualebebis warmomad-
genlebi, romlebic piar-informaciis gavrcelebis ZiriTad wyaroa.

piari gansazRvravs kompaniisaTvis saintereso sazogadoebis mniSvnelovan 
nawils iseve, rogorc reklama gansazRvravs miznobriv auditorias. sazoga-
doebrivi azri – esaa is iarliyi, romelsac sazogadoeba akuTvnebs ama Tu im 
organizacias, produqts, movlenas da Sedgeba ara marto faqtebisagan, aramed 
sxvadasxva faqtorisagan – winaswari Sexedulebebi, warmodgena, Worebi da sxva 
Sefasebebi.

 sazogadoebrivi azris ugulvebelyofa ar SeiZleba. man Seqmna hitleri, 
stalini. komunisturi wyoba naTeli magaliTia sazogadoebrivi azris manipu-
lirebis da Zaladobis. ssr kavSirSi piaris nacvlad sazogadoebaze zemoqmede-
bis mZlavi iaraRi iyo propaganda. propaganda  tendenciuri informaciis gavr-
celebaa raime Sexedulebis, azris, interesis sazogadoebisaTvis Tavsmoxvevis 
mizniT. 

amJamad saqarTveloSi yovel nabijze vxvdebiT propagandistul mcdelo-
bebs sazogadoebrivi azris Camosayalibeblad, rac sxva araferia, Tu ar komu-
nisturi propagandis uniWo gameoreba.

piar-menejmenti

piar-menejerebis mTavari funqciaa droulad Seatyobinos xelmZRvanelo-
bas rogor xdeba sazogadoebrivi azris formireba. aq, rasakvirvelia, infor-
maciis flobas didi mniSvneloba aqvs, magram rogor SevafasoT es informacia 
da ra rekomendaciebi gavceT (anu rogor moviqceT am situaciaSi), aranakleb 
mniSvnelovani sakiTxia.

piar-gegma 
piar-RonisZiebebis ganxorcielebamde saWiroa Sedges piar-gegma, rome-

lic Sedgeba 6 ZiriTadi  etapisagan:
1. situaciis analizi;
2. miznebis gansazRvra;
3. sazogadoebis prioritetuli kategoriebis gansazRvra;
4. mediasaSualebebis da masTan urTierTobis meTodebis SerCeva;
5. biujetis gaTvla da dagegmva;
6. Sedegebis analizi

rogori unda iyos piar-menejeri?
 upirveles yovlisa mas unda SeeZlos saerTo enis gamonaxva yvelasTan.
unda gaaCndes komunikaciis niWi,  anu SeeZlos werilobiT da zepirad 



197

auxsnas problemis arsi sazoga-
doebis sxvadasxva fenas.

unda gaaCndes STagonebis 
unari, SemoqmedebiTi qcevis una-
ri sxvadasxva situaciidan gamo-
savalis mosaZebnad.

unda iyos punqtualuri 
da TviTorganizebuli pirad 
da profesiul sakiTxebSi. sa-
kuTari ganwyobis miuxedavad, 
yovelTvis Tavaziani da momRi-
mari iyos.

sazogadoebrivi azrisa da kompaniis biznesamocanebis codniT, piar-mene-
jerebs SeuZliaT ukeT daamuSavon organizaciis reputaciasTan dakavSirebu-
li sakiTxebi. organizaciis reputacias gansazRvravs misi politika da qmede-
ba, erTi sityviT, kompaniis reputacia iqmneba praqtikiT da ara preskonferen-
ciebze, an saimijo reklamis meSveobiT.

piar-menejeris winaSe sxvadasxva momentSi gansxvavebuli amocana dgas. am 
sakiTxebis CamonaTvali unda SeTanxmdes xelmZRvanelobasTan. SesaZloa, es 
iyos:

kompaniis Sesaxeb sazogadoebaSi Camoyalibebuli azris Secvla;
kompaniiis Sesaxeb rame axali momgebiani informaciis miwodeba sazoga-

doebisaTvis;
kompaniis popularobis gazrda axal bazrebze, RaTa is ufro cnobili 

gaxdes;
sazogadoebasTan axali urTierTobebis damyareba arasworad gamoqvey-

nebuli informaciis Semdeg;
teqnikuri personalis, TanamSromlebis, distributorebis gacnobiere-

ba kompaniis produqciis Sesaxeb;
sazogadoebis ndobis aRdgena garkveuli mizeziT Seryeuli reputaciis 

gamo;
axali safirmo stilis da rebrendingis sazogadoebrivi mxardaWera;
kompaniis xelmZRvanelobis popularobisa da avtoritetis (reputaciis) 

gazrda;
qvelmoqmedeba;
sponsoroba – sxvadasxva proeqtis mxardaWera da a. S.
roca ramdenime sakiTxi erTdroulad wamoiWreba, xelmZRvanelobasTan 

erTad unda ganisazRvros prioritetebi da gamoikveTos uaxloes xanSi Sesas-
rulebeli da SedarebiT xangrZlivi periodis samuSao.

zemoT CamoTvlili amocanebidan gamomdinare, piar-menejeris funqcieb-
Si Sedis pres-relizebis wera da gavrceleba, pres-konferenciebis mowyoba, 
mediis informaciuli uzrunvelyofa, xelmZRvanelebis intervius organi-
zeba mediasaSualebebSi, Sidasauwyebo, aseve, gare gazeTebis da Jurnalebis 
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gamoSveba, TanamSromelTa kvalifikaciis amaRlebasa da dasvenebaze zrun-
va, audio-video da kompiuteruli masalebis momzadeba prezentaciebis 
mosawyobad da dasarigeblad, gamofenebis, konferenciebis, prezentacie-
bis organizebis xelmZRvaneloba, iubileebis da sxva piar-RonisZiebebis 
organizeba, mediasaSualebebSi gamoqveynebuli masalebis monitoringi da 
analizi.

organizaciis avtoritetze zrunva gansakuTrebiT mniSvnelovania sayo-
velTao gaWirvebis dros, falsificirebuli saqonliT gajerebuli bazris pi-
robebSi. xalxis keTildReobis amaRlebasTan erTad moimatebs organizaciebis 
socialuri pasuxismgebloba da biznesSi warmatebas gadawyvets ama Tu im orga-
nizaciis reputacia.

piaris meTodebi da instrumentebi
sazogadoebrivi azris Camoyalibebis saSualebebi SesaZloa daiyos or ka-

tegoriad – kontrolirebuli da arakontrolirebuli mediasaSualebebi.
kontrolirebul saSualebebad iTvleba e.w. saSinao reklama, Sidasauwy-

ebo reklama, korporaciuli reklama, prezentaciebi. am SemTxvevaSi organiza-
cia mTlianad akontrolebs rodis da rogor tardeba es RonisZiebebi. arakon-
trolirebul saSualebebad iTvleba pres-relizebi; pres-konferenciebi da 
krizisuli menejmenti. cnobilia maTi Catarebis vada, magram SeuZlebelia Se-
degis winaswarmetyveleba.

kontrolirebuli media
saSinao reklama esaa ufaso gancxadebebi Sida moxmarebisTvis. Tanamedro-

ve etapze am funqcias asrulebs intraneti da eqstraneti, Sida samsaxurebrivi 
moxmarebis eleqtronuli qseli, eleqtronuli TaTbirebi da sxva.

amave jgufs ganekuTvneba Sida reklama – bukletebi, wignebi, wliuri 
angariSebi, samsaxurebrivi instruqciebi da sxva.

korporaciuli reklama firmis saimijo reklamaa, raTa garkveuli dade-
biTi reputacia, imiji Seqmnas sazogadoebis, momxmareblis TvalSi.

sazogadoebasTan urTierTobis mniSvnelovani saSualebaa foto, video, 
CD diskebi, romelic garkveuli Tanxa jdeba, xSirad pirdapiri safosto gzav-
nilebiT igzavneba da didi zegavlena aqvs sazogadoebaze.

 sazogadoebaze zemoqmedebis efeqturi saSualebaa Ria karis dRis, gamo-
fenebis, stendebis mowyoba. kompaniebis mier sportuli da kulturuli Ronis-
Ziebebis sponsoroba (jeoseli, magTi, borjomi).

masmediasTan urTierToba
Zalian xSirad kompanias ar SeuZlia ganWvritos, Tu ra informacia da ra 

saxiT gaSuqdeba mediasaSualebebSi. xSirad tendenciurad, xSirad korespon-
dentebis dabali kvalifikaciis gamo, presaSi qveyndeba sruliad sawinaaRm-
dego masalebi kompaniaze. Zalian xSirad kompaniis Sesaxeb masala ibeWdeba 
kompaniis nebarTvis gareSe. amgvari masala SesaZloa saxifaTo iyos kompaniis 
reputaciisaTvis an biznesisaTvis. amitom piar-specialists unda gaaCndes 
presasTan kargi urTierTobis damyarebis unari. es urTierTobebi unda iqnes 
damyarebuli keTilsindisier, gaxsnil da profesionalur urTierTobebze. 
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presrelizi 

presisaTvis informaciis gadacemis erT-erTi saSualebaa presrelizi – 
werilobiTi informacia kompaniis raime siaxlis Sesaxeb. presrelizi mzaddeba 
organizaciis piar-specialistebis da xelmZRvanelobis mier. igi miewodeba 
redaqciebs, Jurnalistebs, magram rogor iqneba gamoyenebuli presis mier 
Semdgom, relizis Semqmneli organizaciisaTvis ucnobia. amitomac presre-
lizi ganekuTvneba arakontrolirebul mediasaSualebas. presrelizis weris 
kulturas didi mniSvneloba aqvs. rac ufro gasagebi eniTaa dawerili pres-
relizi, miT ufro meti Sansia, rom presaSi igi moxvdeba imave saxiT da miitans 
mkiTxvelamde firmisaTvis saWiro informacias. presrelizis daweris mravali 
saxelmZRvanelo da meTodi arsebobs. mas unda werdns profesionali, radganac 
presis warmomadgenlebs swored relizebis saSualebiT miewodeba axali ambe-
bi firmis moRvaweobaze da rogorc reklamazea naTqvami, `araferi vnebs cud 
saqonels ise, rogorc kargi reklama~, presrelizic kompaniis saxes warmoad-
gens presis TvalSi da mokirkite Jurnalistebs ar unda darCeT cudi STabeW-
dileba misi wakiTxvis Semdeg.

teqnikuri progresis daCqarebam, kerZod, internet-teqnologiebis, 
gansakuTrebiT skaipis, gamoCenam axali mZlavri iaraRi SesZina piar-menejers, 
sazogadoebasTan urTierTobaSi. video konferenciebis mowyoba sul ufro 
gavrcelebuli xdeba internetsa da intranetSi, romelic piar-menejerisagan 
moiTxovs maRal kvalifikacias.

preskonferencia

piaris TvalsazrisiT, erT-erTi yvelaze sarisko saSualebaa preskonfe-
rencia. rodesac kompania amzadebs preskonferencias mis winaSe wamoiWreba 
mravali SekiTxva – gaSuqdeba Tu ara is mediaSi; dasvamen Tu ara saWiro kiTx-– gaSuqdeba Tu ara is mediaSi; dasvamen Tu ara saWiro kiTx- gaSuqdeba Tu ara is mediaSi; dasvamen Tu ara saWiro kiTx-
vebs; dasvamen Tu ara iseT kiTxvebs, romelsac kompania an ver, an ar upasux-
ebs; preskonferenciaze presis winaswar Semzadebis kargi saSualebaa winaswar 
presrelizebis darigeba, romelic specialurad mzaddeba da asaxavs konfe-
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renciaze gansaxilveli sakiTxebis farTo speqtrs. preskonferencia, marTa-
lia, sarisko saqmea, magram mis organizebulad da warmatebiT Catarebas didi 
sargebeli moaqvs kompaniis imijisaTvis. 

Tanamedrove etapze, sazogadoebasa da presaze zemoqmedebisaTvis didi 
mniSvneloba eniWeba prezentaciebis mowyobas, mis teqnikur da SemoqmedebiT 
mxares, gansakuTrebiT mis `furSetul~ nawils, romelic dadebiTad moqmedebs 
prezentaciaze myof sazogadoebaze, gansakuTrebiT presis warmomadgenlebze.

 prezentaciebis mowyoba xelovneba gaxda da sxvadasxva piar-RonisZiebe-
bis, movlenebis mowyoba specialur mimarTulebad Camoyalibda marketingSi, 
romelsac `movlenaTa marketingi~ (Event Marketing) ewodeba.

krizisuli menejmenti

sxvadasxva momentSi kompaniis winaSe SesaZloa Seiqmnas kritikuli, anu 
krizisuli situacia, saidanac Tavis dasaRwevad saWiroa moinaxos konkretuli 
gzebi. am krizisis mizezi SesaZloa gansxvavebuli faqtorebi iyos, ris Sedegad 
sazogadoebas SeiZleba uaryofiTi damokidebuleba Seeqmnas firmis Sesaxeb. am 
SemTxvevaSi piaris amocanaa sazogadoebis (an misi nawilis) uaryofiTi damoki-
debuleba Secvalos dadebiTi ganwyobiT. am process piartransformacia ewo-
deba. sqematurad es ase gamoiyureba:

uaryofiTi damokidebuleba  unda Seicvalos  keTilganwyobiT

mtruli ganwyoba                           –        simpaTiiT
winaswari uaryofiTi azri                    –        keTilganwyobiT
gulgriloba                                                  –       dainteresebiT
ignorireba                                                      –  gacnobierebiT
presaSi xSirad qveyndeba masalebi sxvadasxva kompaniebis TviTmfrinave-

bis katastrofis Sesaxeb, avariebis, ekologiuri katastrofebis Sesaxeb, rac 
did zians ayenebs bevr firmas da xSirad maTi gakotrebis mizezic xdeba. kri-
zisul mdgomareobaSi Cavardna kompaniis udidesi gamocdaa. am situaciidan 
gamosavlis moZebna piar-menejmentis umTavresi amocanaa. kargi piar-menejeri 
winaswar Wvrets krizisuli situaciis dadgomas da winswrebiT qmnis efeqtur 
meqanizms krizisis dasaZlevad.

1982 wels firma Johnson&Johnson-is sawarmoSi Segzavnili piris mier wamal 
tailenolis ampulebSi moxvda sawamlavi cianidi, ris Sedegadac gardaicvala 
rva adamiani da bevri saavadmyofoSi moxvda. atexili skandalis Sedegad kom-
paniam ar daayovna eRiarebina momxdari, amoiRo brunvidan tailenolis mTeli 
partia, ramac is 100 milioni dolariT azarala. igive gameorda 1986 wels, maSin 
amoRebis Sedegad miRebulma zaralma miaRwia 150 milions. amas garda, kompaniam 
Sewyvita wamlis kafsulebSi gamoSveba, risTvisac mouwia warmoebis gadaiara-
Reba, ris Sesaxebac mediasaSualebebiT da specialurad gamoSvebuli buklete-
biT saqmis kursSi Caayenes momxmarebeli. aqve, kompania momxmarebels uxsnida 
momxdaris mizezebs da bodiSs uxdida mas. ufro meti, kompaniam ufasod daa-
riga wamlis didi raodenoba da Tavisi keTilsindisieri da swrafi reagirebi-
saTvis male daibruna momxmareblis keTilganwyoba. msoflio biznesSi bevri 
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magaliTia sxvadasxva firmis krizisul situa-
ciebSi Cavardnis da am situaciebidan Tavis 
daRwevis gzebis Sesaxeb.

erTi daskvna, rac SeiZleba gamovitanoT 
am magaliTebidan, aris, is rom krizisis dad-
gomisas ar Rirs problemaze Tvalis daxuW-
va, momxmareblis SecdomaSi Seyvana. rac ufro 
energiul RonisZiebebs gaatareb krizisis da-
saZlevad, romlebic SesaZloa mZime gadasatani 
iyos kompaniisaTvis da rac ufro gamWvirvale 
iqneba sazogadoebasTan urTierToba am etap-
ze, miT ufro male daibruneb momxmareblis 
keTilganwyobas da ainazRaureb zarals. wina-
aRmdeg SemTxvevaSi, momxmareblis sabolood 
dakargvisas firmis gakotreba garduvalia.

zog SemTxvevaSi (magaliTad, bunebrivi 
kataklizmebi) SeuZlebelia winaswar ganWvri-
to krizisi da winaswar miiRo zomebi. amitom 
firmam unda imoqmedos Seqmnili situaciidan 
gamomdinare. magaliTad SeiZleba moviyvanoT floridaze Tavs datexili qa-
riSxali, romlis Sedegebi gamanadgurebeli iyo. am SemTxvevaSi bevrma super-
marketma isargebla saqonlis deficitiT da gaasammaga fasebi, riTac gaWirve-
baSi Cavardnili sazogadoebis ukmayofileba gamoiwvia. maT sapirwoned mTelma 
rigma firmebma (AT&T,  Ford,  American Express,  Campbell Soup da sxv.) ufasod daa-
riges produqcia da  didi Tanxebi Caricxes wiTeli jvris da daxmarebis sxva 
fondebSi, riTac damatebiTi reklama gaukeTes TavianT produqcias, kompaniis 
imijs da sazogadoebis TvalSi dadebiTi reputacia gaimagres.

piar-RonisZiebebis efeqturobis Sefaseba

bolo etapi piar-menejeris saqmianobaSi esaa miRweuli Sedegebis analizi, 
rac, ZiriTadad, gamoixateba rogorc xarisxobriv, aseve ricxobriv maCvene-
blebSi, romelic saTanadod unda iyos gaformebuli, advilad gasagebi da 
TvalsaCino.

Sefasebis etapze pasuxs eZeben kiTxvebze: ramdenjer iqna gamoqveynebuli 
informacia presaSi? ramdeni werili daiwera? ramdenjer gamoCnda firmis 
xelmZRvaneloba sxvadasxva tele- da radiogadacemebSi?

mediasaSualebebSi gamoqveynebuli masalebis raodenoba garkveul infor-
macias iZleva sazogadoebis saqmis kursSi Casayeneblad, magram es sulac araa 
sakmarisi mtkiceba imisa, Tu rogor Seicvala sazogadoebis damokidebuleba, 
gaizarda Tu ara kompaniis popularoba? Seicvala Tu ara azri kompaniaze? Seg-
viZlia Tu ara kompaniis gayidvebis mateba mivaweroT piar-RonisZiebebs? –  am Se-
kiTxvaze pasuxis gasacemad saWiroa damatebiTi, sakmaod rTuli da ZviradRire-
buli gamokvlevebis Catareba – fokus-jgufebi, anketuri gamokiTxva, meoradi 
informaciis mogroveba da, rac mTavaria, dagrovili informaciis analizi.

 qvemoT mogvyavs cnobili efeqturi PR kampaniebis magaliTebi.
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Lewy’s   jinsebis originaluri Online piarkompania

1997 wels internetiT vaWroba jer kidev ar iyo saTanadod gavrcelebu-
li. swored maSin pirvel nabijebs dgamda patara damwyebi internet-kompania 
Amazon.com, romelmac dRes gigantur masStabs miaRwia eleqtronul vaWroba-
Si. umetesi kompaniebi ver riskavdnen da eWvis TvaliT uyurebdnen internetiT 
vaWrobis perspeqtivas. 

msoflioSi cnobilma jinsebis mwarmoebelma kompaniam Lewy Strauss & Co. 
SeamCnia, rom bolo wlebSi misi produqciis gayidvam iklo da presaSic gaJona 
informaciam, rom kompania kargavda misi ZiriTadi momxmareblis, axalgazrde-
bis, bazris wils da modas CamorCeboda.

Lewy Strauss & Co-m moiwvia erT-erTi sareklamo saagento Ketchum-i da dausa-
xa Semdegi amocana – kvlav gaexada misi jinsebi moduri brendi, amasTan, Lewy’s-is 
jinsebis mosawyeni imiji ufro energiul da Tanamedrove imejad eqcia. 

mowveulma sareklamo kompaniam (Ketchum) Caatara marketinguli gamokvleva 
da SesTavaza damkveTs ewarmoebina piar-kompania internetis meSveobiT. 

 Ketchum-ma gamoikvlia internet-myid-
velTa Cveva. kerZod, maTi 98% mogzaurobs 
internetSi, 56%-s urCevnia iyidos cnobi-
li firmebis saqoneli da masSi gadaixados 
zedmeti. 22%-ma erTxel mainc SeiZina inter-
netSi raime saqoneli bolo wlis ganmavlo-
baSi. 83% regularulad iRebn el-fostas, 
63%-mde minimum 1 saaTs atarebs kompiuter-
Tan, 36% aqvs sakuTari vebgverdi, 30% Sedis 
qselSi yoveldRe. 

gamokvlevebma cxadyo, rom Lewy Strauss& 
Co momxmareblebis did nawilTan SesaZloa 
komunikaciis damyareba internetis meSveo-
biT. amavdroulad, meoradma gamokvlevebma 
aCvena kompiuterSi erTi interesebis mqone 
sazogadoebebis arseboba (Taoba Next), rom-
lebic intensiurad cvlian erTmaneTs Soris 
informacias da maTTvis interneti inte-
raqtiuli urTierTobis saSualebaa. 
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 sareklamo kompaniam moifiqra saintereso marketinguli xerxi – Lewy 
Strauss & Co-s saitze Lewi.com-ze gaexsna jinsebis internet maRazia. am saxis bi-
znesisaTvis aucilebeli iyo, rom axalgazrdebi gamxdariyvnen internet maRa-
ziis mudmivi myidvelebi da maTi saitze mozidvis mizniT gadawyvita SeerCia 
sami studenti, romlebsac SeTavazebdnen mTeli semestris ganmavlobaSi SeeZi-
naT yvelaferi internetis meSveobiT, dawyebuli tualetis qaRaldidan dam-
Tavrebuli sakvebiT. rasakvirvelia, maT unda eyidaT Lewy Strauss & Co-s pro-
duqciac. amisaTvis firma maT yovelkvireul subsidiebs aZlevda. amiT unda 
garkveuliyo sakiTxi – SeiZleba Tu ara adamianma cxovrebisaTvis yvelaferi 
aucilebeli SeiZinos internetSi?  erTi kviris ganmavlobaSi qveynis masSta-
biT ganxorcielebulma konkursma sami studentis SesarCevad, asobiT ganacxa-
di moagrova da axalgazrdebs Soris didi aJiotaJi gamoiwvia. programis war-
mateba gulisxmobda imas, rom rac SeiZleba meti axalgazrda gacnoboda Lewy 
Strauss-is produqcias da Sesuliyo saitze.

kampaniis miznebi: 
1)  saitis axalgazrda mnaxvelebis gaormageba;
2)  jinsebis moZvelebuli imijis gamococxleba.
strategia:
1) Seiqmnas Online-sazogadoeba, sadac axalgazrdebs, Lewy Strauss-is poten-

ciur momxmareblebs, kompaniis saitis meSveobiT eqnebaT aqtiuri interaqtiu-
li kavSiri;

2) medis saSualebebis daintereseba saintereso internet-RonisZiebebis 
Catarebis saSualebiT. 

miznobrivi auditoria – kolejis studentoba da axalgazrdobaze orien-– kolejis studentoba da axalgazrdobaze orien- kolejis studentoba da axalgazrdobaze orien-
tirebuli mediasaSualebebi.

programis realizeba:
internetiT da mediasaSualebebiT gamocxadebuli konkursis Sedegad Se-

irCa 3 studenti, erTi gogo da 2 biWi. SeirCa 29 bazari mWidrod dasaxlebu-
li kolejebis garSemo, sadac daiwyo radioreklama mimdinare internet-se-
mestris Sesaxeb. sam gamarjvebulze momzadda sareklamo masalebi, romlebic 
intensiurad rigdeboda da gadaicemoda eTeriT am 29 bazrze. gamarjvebulebi 
miiwvies Lewy Strauss & Co-s ofisSi, sadac firmis specialistebi daexmaren stu-
dentebs sakuTari saitis damuSavebaSi, raTa yvelas SeZleboda Tvalyuri edev-
nebina maTi SesyidvebisaTvis.  

mosamzadebeli periodis Semdeg internet semestri daiwyo. gamarjvebu-
li studentebi maTTvis yovelkvireulad gamoyofili TanxebiT yidulobdnen 
cxovrebisTvis aucilebel nivTebs. firmis erTaderTi moTxovna iyo, rom maT 
SeeZinaT Lewy Strauss-is axali tansacmeli da amis Sesaxeb moeyolaT internetis 
meSveobiT. internetSi maT saitebze SemsvlelTa raodenoba swrafad izrdebo-
da. sxva axalgazrdebs ainteresebdaT, Tu ras yidulobdnen gaTamaSebis gmire-
bi. ukavSirdebodnen maT da cvlidnen azrebs. sareklamo kompaniam internet-
semestris eqsperimenti gadaiyvana axal doneze da gauSva axali internet-Sou 
gamarjvebuli studentebis monawileobiT. Lewy Strauss & Co-s mizani iyo Seeqmna 
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Tineijerebis sazogadoeba da rac ufro meti maTgani Sevidoda saitze Levy.com 
ze, kompanias meti Sansi uCndeboda maTTan komunikaciisa. Sous gmirebs dauy-
enes vebkamerebi, telefonebi da 1999 wlis 7 Tebervlidan oTxi Tvis ganmavlo-
baSi (semestris bolomde) yovel kviras saRamos 9 saaTze aTasobiT axalgazrda 
Sedioda saitze Levy.com, raTa eyurebina SousTvis Levy’s semester Online Show da 
gaegoT Tu ra iyides gmirebma, Tanac esaubraT maTTan cxovrebis sxvadasxva 
sakiTxze. saubrebi moicavda axalgazrdebisaTvis saintereso yvela Temas da-
wyebuli siyvaruliT damTavrebuli spidis da usafrTxo seqsis sakiTxebiT. 
kampaniis daskvniT etapze, bolo kviras, saitze Semsvlelebs maspinZlobda 
erT-erTi cnobili pirovneba, ramac mniSvnelovnad gazarda saitze Semsvlel-
Ta raodenoba.

Sedegebi
Levy.com-is saitze eqsperimentamde Sedioda saSualod 3000 mnaxveli, xolo  

Levy’s semester Online Show-s Semdeg saitze Semsvlelebis ricxvma miaRwia 130000 
kacs dReSi.

uamravma axalgazrdam miiRo monawileoba internet-forumSi da yovelkvi-
reulad Sou programas, kvira saRamos, Tvalyurs adevnebda 20500 mayurebeli.

am uCveulo RonisZiebebma Secvala Levy’s saitis, da mTlianad firmi,s mosa-
wyeni xasiaTi. amasTan, saitze Semsvleli meti axalgazrda yidulobda Levy’s-is 
produqcias.

eqsperimentma presis da mediis didi interesi gamoiwvia, rogorc gairkva,  
programis saSualebiT ganxorcielda 100 milioni mediakontaqti. programis 
mimdinareobas aSuqebda yvela centraluri da adgilobrivi mediasaSualeba. 
sami gamarjvebuli, romlebic monawileobdnen programaSi, namdvili kiber-
varskvlavebi gaxdnen. Tavidan bevri skeptikurad uyurebda am eqsperiments, 
magram man ara Tu Seasrula Levy’s-is mier dasaxuli marketinguli amocanebi, 
aramed didi biZgi misca mTlianad internet-vaWrobis ganviTarebas.

biujeti: am eqsperimentis Catareba firma Levy’s-s daujda 460 aTasi dola-
ri plus 140 aTasi dolari damatebiTi xarjebi.

MAXWELL HOUSE -  amerikuli ocnebis Seqmna 

amerikeli yavis moyvarulebisaTvis 
Maxwell House-is yavis erTi ylupis war-
modgenac ki namdvili siamovnebaa. 100 
welze metia cnobili brendis reklama 
mimdinareobs sloganiT `kargia! bolo 
wveTamde!~ reklamaSi personaJebi 
svamen yavas ojaxur garemoSi, axlob-
lebTan da megobrebTan erTad. namdvi-
li amerikuli yava Maxwell House 90-ian 
wlebSi Seejaxa rig siZneleebs, romle-
bic gamowveuli iyo amerikaSi yovel 
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kvartalSi momravlebuli yavis saxlebis gaxsniT. kompaniis gayidvebma iklo. 
maSin kompaniis xelmZRvanelobam gadawyvita Caetarebina piar-kampania, rome-
lic miznad isaxavda:

1) amerikis ojaxebsa da sazogadoebaze mzrunveli kompaniis imijis Seqm-
niT myidvelis yuradRebis mipyrobas da ndobis damsaxurebas.

2) savaWro niSnis mimzidvelobis amaRlebas, maTze moTxovnis gazrdis mi-
zniT.

3) kompaniis bazris wilis SenarCunebas.
miznobriv auditoriad ganisazRvra 25-dan 54 wlamde momxmarebeli daba-

li ganaTlebiT da SemosavliT.
strategia:
1) damuSavda programa damatebiTi momxmareblebis mosazidad da sakuTari 

qalaqis cxovrebaSi aqtiuri monawileobis misaRebad.
2) SemuSavda principialurad axali programa sazogadoebis informirebi-

saTvis.
3) promouSenis integrirebisaTvis gaerTianda reklamis, marketingis da 

piaris RonisZiebebi.
realizeba:  
sareklamo saagentom daamuSava specialuri miznobrivi programa BAHA 

(Build A Home America) `aaSene saxli amerika~, romelic gulisxmobda amerikis 
xelmokle ojaxebisTvis 100 kviraSi 100 ojaxisaTvis 100 saxlis mSeneblobas. 
programis pozicionirebis mizani iyo warmoeCina Maxwell House, rogorc kompa-
nia, romelsac SeuZlia Secvalos amerikelebis cxovreba. am mizniT kompaniam 
daafuZna fondi, sadac Seitana 2 milioni dolari. saxlebi Sendeboda amerikis 
sxvadasxva kuTxeSi (sul 37 regionSi) moxalise muSakebis mozidviT. amasTan, 
kompania mouwodebda amerikelebs nebayoflobiT SeetanaT Tanxa daarsebul 
fondSi. kKompania Maxwell House-ma partniorad airCia organizacia `saqvelmoq-
medo saxli~, romelic eweva qvelmoqmedebas amerikis gaWirvebuli ojaxebisaT-
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vis. swored man SearCia is 100 ojaxi, romlebisTvisac unda aSenebuliyo sax-
lebi. piar-kampania gulisxmobda mravalnair RonisZiebas. maT Soris, eqskur-
siebs im 37 qalaqSi, sadac unda aSenebuliyo saxlebi da mSeneblobis procesis 
Tvalyuris devnebas. TiToeuli saxlis saZirkvlis Cayra farTod Suqdeboda 
adgilobriv presaSi. mSeneblobaSi monawileobas iRebdnen Maxwell House-is da 
saqvelmoqmedo saxlis TanamSromlebi, sxva moxaliseebi, rolebic materialur 
SenatanTan erTad, fizikurad monawileobdnen mSeneblobaSi. aqciisadmi yur-
adRebis misapyrobad igonebdnen sxvadasxva RonisZiebas. magaliTad, samxreTis 
StatebSi, sadac dRe cxela, Ramis mSeneblobas; sxvagan – mxolod qalebis mo-
nawileobas an mxolod `maqsvel hausis~ TanamSromelTa monawileobas da a.S.  
RonisZiebebSi miwveuli iyvnen municipaluri xelmZRvanelebi da mediis war-
momadgenlebi.  programa BAHA-s sazeimo damTavrebisaTvis darCenili bolo 3 
saxlis dasamTavreblad los-anJelesSi Camoiyvanes danarCeni 97 saxlis mflo-
belebi mTeli amerikidan.

orwliani kampaniis Sedegad sareklamo saagentom Ogilvy&Mather daamza-
da gulisamaCuyebeli sareklamo rgolebi BAHA-s programis mimdinareobis 
Sesaxe b. sareklamo rgolebSi naCvenebi iyo pirveli nebayoflobiTi mSeneblebi, 
fondSi Tanxis Semtanebi, moTxrobili iyo im ojaxebze, romlebisTvisac Sende-
boda saxlebi. programis warmatebas xeli Seuwyo agreTve orma moZravma sayave  
`avtokafem~, romlebic Cerdebodnen mTeli amerikis samSeneblo obieqtebTan, 
ufasod arigebdnen `maqsvel hausis~ nimuSebs, BAHA-s programis bukletebs da 
amasTan, aCvenebdnen saagitacio videomasalebs. programaSi `maqsvel hausis~ 
monawileobis Sesaxeb informaciis gavrcelebisaTvis gamoiyeneboda komunika-
ciis yvela saSualeba: interneti, savaWro saagentoebi, sacalo vaWrobis punq-
tebi, reklama beWdviT da eleqtronul mediaSi, kuponebis da bukletebis dari-
geba, ufaso satelefono xazi da Tavad `maqsvel hausis~ produqciis SefuTva, 
romelzedac moTavsebuli iyo informacia aqciis midinareobis Sesaxeb.

Sedegebi
Catarebuli piar-kampaniis Sedegad mniSvnelovnad amaRlda momxmare-

blis TvalSi Maxwell House kompaniis imiji, rogorc sazogadoebis interesebze  
mzrunveli kompaniisa. sareklamo RonisZiebebma emociuri zegavlena moaxdina 
mosaxleobaze. amerikis 37 qalaqSi 7000 moxalisem miiRo mSeneblobaSi mona-
wileoba. cxel xazze dareka 40000 moqalaqem, romlebmac survili gamoTqves 
programis daxmarebisa da sabolood, Segrovda damatebiT 3,2 milioni dolari, 
gacilebiT meti mosalodnelze,   26 qalaqis merma gamoacxada BAHA-s program-
is dReebi, romelSiac qalaqis mosaxleoba nebayoflobiT iRebda monawileo-
bas saxlebis mSeneblobaSi. ZiriTadi mizani – amerikelebis moqalaqeobrivi aq-
tivobis zrda da qalaqis cxovrebaSi aqtiuri monawileobis miReba Sesrulda. 
amasTan, yoveli monawile saqmis kursSi iyo kampaniaSi Maxwell House-is rolis 
Sesaxeb.

 aseve, ganxorcielda meore mizani – savaWro niSni ufro metad cnobili 
gamxdariyo. intensiurma sareklamo RonisZiebebma moicva 300 milioni momxma-
rebeli. mediasaSualebebSi BAHA-s saxelma gaiJRera 190 milionjer. amerikis 
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televarskvlavma opra uinfrim Tavis gadacemebSi, romelsac mTeli amerika 
uyurebs, orjer axsena, rom `maqsvel hausis~ saqcieli misabaZia sxva kompanie-
bisaTvis. presa da eleqtronuli media emociurad aSuqebdna BAHA-s program-
is mimdinareobas.

RoniZiebaTa gatarebis Sedegad Maxwell House-is gayidvebma moimates 2,4%-
iT, amas garda, moZravma sayaveebmac didi roli iTamaSa – Maxwell House-is yavis 
gasaRebisaTvis xelsayreli kontraqtebi gaformda adgilobriv yavis movaW-
reebTan.   

filmis `titaniki~ – video kasetebis gayidvis PR kompania

kompania `Blockbaster Video~ erT-erTi wamyvani kompaniaa cnobili blokbas-
terebis videokasetebis gamoSvebaSi, mas mTel msoflioSi 4000 maRazia aqvs, 
sadac iyideba videoproduqciis farTo asortimenti. kompaniis marketingul-
ma samsaxurma, `titanikis~ warmatebuli premieris Semdeg, gadawyvita filmis 
videokasetebis gamoSvebasTan erTad momxmareblebis yuradReba miepyro da 
kasetebis bazarze gamosvla eqcia gaxmaurebul sazeimo movlenad.

kompaniam, pirvel rigSi, Caatara marketinguli gamokvleva da gamoarkvia 
potenciuri myidvelebis miaxloebiTi raodenoba.  

gamokvlevis Sedegad dadginda, rom videokasetebis myidvelebi ufro xa-
lisianad yiduloben kasetebs, Tu ician, rom isini pirvelebi arian, filmis 
mnaxvelebs Soris.

gamokvlevam aCvena agreTve, rom 
axal gazrda qalebs ufro moswonT fil-
mi da amitom ZiriTadi mimarTva swored 
maTken unda yofiliyo mimarTuli.

firmam dayo amerikis bazari 34 Zi-
riTad raionad, romlebSic potenci-
urad yvelaze meti myidveli egulebo-
daT.

dagegmva

kampaniis miznebi: 
1) meti myidvelis mozidva Blockbas-

ter-is maRaziebSi;
2) gayidvebis gazrda ̀ titanikis~ vi-

deokasetebis xarjze;
3) mediasaSualebebSi Blockbaster-is 

maRaziebis da filmis popularobis ama-
Rleba;

4) `titanikis~ kasetebis gayidvebSi 
pioneruli rolis daWera da konkuren-
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tebze upiratesobis mopoveba;
5) Blockbaster-is maRaziebis imijis amaRleba momxmareblis TvalSi da video-

produqciiT movaWreTa Soris wamyvani adgilis dakaveba;
6) firmis maRaziebis SeRavaTiani plastikuri baraTebis promouSeni.
kampaniis amocanebi: 
1) minimum 500 aTasi kasetis gayidva;
2) myidvelebisTvis kasetebis SeTavazeba konkurentebze adre;
3) specialuri RonisZiebebis (ivenTebis), stimulebis SemuSaveba, Blockbaster 

-is maRaziebSi myidvelTa mosazidad;
4) Blockbaster videosaTvis 2 milioni dolaris mediasaSualebebis momsaxu-

rebis SeZena.

strategia
 piar-gundma gadawyvita kasetebis gayidva daewyo 1 seqtembris Rames, Sua-

Ramis 12 saaTze Blockbaster-is maRaziebSi, romlebsac samuSao saaTebi gauxan-
grZlives mTeli RamiT. firmam aRWurva yvela maRazia radiogadamcemebiT, 
raTa uzrunveleyo informaciis gacvla sxvadasxva adgilidan. SuaRamis gayid-
vebTan erTad firmam moawyo sazeimo saRamoebi gayidvis adgilebSi, gamyidve-
lebs ecvaT titanikis epoqis tansacmeli. `stiuardebi~  maRaziis karebSi es-
almebodnen myidvelebs, gamowyobili oficiantebi gamagrilebel sasmelebs 
sTavazobdnen maT. maRaziebi gaformebuli iyo `titanikis~ salonis msgavsi 
skulpturebiT da sazRvao atributukiT. RonisZiebas ewoda `titanikis~ Sua-
Ramis gayidva~. mediasaSualebebiT winaswar vrceldeboda informacia am Ro-
nisZiebebis Sesaxe b. SuaRamis gayidvaSi monawile pirveli 100 myidveli 34-ve ma-
RaziaSi miiRebda `titanikis~ pirvel da ukanasknel reisze Casajdom talons. 
am taloniT mas unda daereka specialur ufaso telefonze 24 saaTis ganmavlo-
baSi da mieRo monawileoba gaTamaSebaSi, romlis gamarjvebuli jildovdeboda 
msoflios nebismier qveyanaSi gamgzavrebiT an 100 adgilobrivi ufaso mogzau-
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robiT. 
amas garda, vinc winaswar SeukveTavda maRaziaSi momavali kasetis SeZenis 

talons, mas eZleoda 5 dolariani lamazad gaformebuli fasdaklebis taloni. 
rogorc marketologebi varaudobdnen, am talonis mepatroneTagan 5% mas ar 
gamoiyenebda da Seinaxavda, rogorc sakoleqcio suvenirs (RonisZiebis Cata-
rebis Semdeg gairkva, rom myidvelTa 75%-ma daitova es talonebi suvenirad).

Sedegebi:
Catarebuli RonisZiebebis Sedegad media saSualebebSi atexili piar-kam-

paniis wyalobiT, Blockbaster-is maRaziebTan myidvelebis didi rigi dadga. zog 
SemTxvevaSi moZraobis Seferxebis gamo saWiro gaxda policiis Carevac. atex-
ilma aJiotaJma presis uCveulo yuradReba miiqcia. gayidvis saaTebSi kompaniis 
mier daqiravebuli operatorebi videoze iRebdnen process 34-ve maRaziaSi, 
romelic Semdgom montaJdeboda da Suqdeboda telearxebiT. paralelurad, 
gamodioda operatiuli pres-relizebi gayidvebis mimdinareobis Sesaxeb, rom-
lebic ityobineboda filmis rekorduli gayidvis Sesaxeb. TiToeul maRaziaSi 
muSaobdnen specialuri konsultantebi, romlebic presas awvdidnen yvela sa-
Wiro informacias.

RonisZiebebis Sedegad, 24 saaTis ganmavlobaSi gaiyida 1 milion kasetaze 
meti, rac Sekvecil droSi gayidvebis rekorduli maCvenebelia. Blockbaster-is 
bazris wilma 2-3%-dan moimata 10%-mde, anu 300%-iT.

yvela adgilobrivi da nacionaluri arxic dainteresda `titanikis~ Sua-
Ramis gayidviT~ da bevri kompaniis gadamRebma jgufma adgilebze gadaiRo aJi-
tirebuli myidvelebi da gayidvis procesi, ramac aamaRla Blockbaster-is maRa-
ziebis popularoba da prestiJi. saboloo gaangariSebiT, beWdviT da eleqtro-
nul mediasaSualebebSi RonisZiebis gaSuqebis Rirebulebam 9 milion dolars 
gadaaWarba.

am monacemebma cxadyo, rom piar-kampaniis Catarebisas dasaxuli gegmebi 
warmatebiT Sesrulda. rogorc `Blockbaster video~ kompania iuwyeba, am kampania-
ze mas daexarja mxolod 200 aTasi dolari! 

Tavi 35.  cnobili  PR  kampaniebi
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I   piar-menejmenti 

praqtikuli rCevebi

1.   pr-menejeris komunikaciis saSualebebi:

 safirmo stili (brendis wigni),
 presa (pres-relizi, preskonferencia, statia, Sexvedra presasTan),
 audio-vizualuri saSualebebi,
 televizia;
 radio;
 beWdviTi masalebi;
 interneti;
 intraneti;
 gamofenebi;
 pirdapiri safosto Setyobinebebi;
 zepiri informacia (pirdapir);
 sponsoroba;
 Sidasafirmo gamocemebi finans.angariSebi, gazeTebi da sxv.;
 arastandartuli mediasaSualebebi (btl, aero, gasaberi da sxv.).

2. ra unda vicodeT presis Sesaxeb

1. sagamomcemlo politika – presis saSualebis zogadi mimarTuleba;
2. perioduloba;
3. masalis wardgenis dedlaini;
4. beWdvis xarisxi;
5. gavrceleba (adgilobrivi, nacionaluri, saerTaSoriso, saqalaqo...);
6. mkiTxvelebis profili;
7. distribucia – kioskebi, fosta, xelmowera da sxva.

pres-masalebi

1. pres relizi esaa raime movlenis mokle aRwera, romelic egzavneba media 
saSualebebs;

2. eqskluziuri statia;
3. sindicirebuli statia.
 relizi unda iyos dawerili ubralo gasagebi eniT. sasurvelia arau-

metes erTi gverdis formatisa. dawerili unda iyos blankze. saTaurSi unda 
iyos gamoxatuli relizis Sinaarsi. qvesaTaurebi araa aucilebeli, radganac 
gamomcemloba Tavad gadawyvets saWiroa Tu ara is. relizze unda mieTiTos 
TariRi, misamarTi, telefoni hqondes xelmowera.

 eqskluziuri statia – igzavneba mxolod gansazRvrul  media saSuale-
baSi. misi daweris stili relizis stilisgan gansxvavebulia. is SeiZleba iyos 
ufro grZeli, vidre relizi. Tuki relizSi mxolod mSrali faqtebi unda iyos 
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mocemuli, aq SeiZleba iyos komentarebic, anegdotebic da sxv.
 sindicirebuli statia, gansxvavebiT eqskluziuridan, qveyndeba ram-

denime gamocemaSi.

presasTan Sexvedris 3 meTodi

1. pres-konferencia;
2. presis warmomadgenlebis miReba;
3. sawarmos daTvaliereba Jurnalistebis mier.

presasTan Sexvedris organizeba

 winaswar TariRis daTqma da Setyobineba 2 kviriT adre (mosawvevebi, 
eleqtronuli fosta da sxva) da ukukavSiris moTxovna;

 Sexverdis detaluri gegma da qronometraJi dagzavna;
 Sexvedris adgilis momzadeba;
 sademonstracio masalebis momzadeba;
 JurnalistebisaTvis winaswari relizebis momzadeba;
 gulsabnevebis momzadeba;
 furSetis momzadeba

3. preskonferencia

saWiro rekvizitebi
qaRaldebi   sakancelario masalebi
kompiuteri   kalmistrebi
proeqtori   ekrani
video     kamera
audio    teleekranebi
gamaZlierebeli   dinamikebi
qseroqsi    mikrofonebi
stumrebis misaRebi  parkingi
magidebi    skamebi
sademonstracio dafebi faqsi
interneti   qseroqsi
samdivno    teqnikuri personali
Tarjimnebi   suvenirebi (papkebi)
furSeti    bufeti  
tualeti

4.  pr gegmis Sedgenis sakiTxebi

pr-kampaniis dagegmva

PR-kampaniis dagegmvisas PR menejerma unda Caataros mosamzadebeli 
gamokvleva da mzad unda iyos, upasuxos qvemoT moyvanil SekiTxvebs:

 Sefasebuli gaqvT Tu ara Tqveni biznesi, produqti, servisi, konkuren-

piar-menejmenti
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tebi da bazari;
 gacnobierebuli gaqvT Tu ara, vin aris Tqveni tipuri momxmarebeli da 

iciT Tu ara yvelaferi maTi Cvevebis Sesaxeb;
 gacnobierebuli gaqvT Tu ara pres-relizebis, interviuebis konferen-

ciebis mniSvneloba da maTi sargebeli;
 iciT Tu ara yvelaferi gazeTebis, Jurnalebis, radios, televiziebis da 

mediis sxva saSualebebis Sesaxeb, maTi Zlieri da susti mxareebi.

pres-relizebis gamoyeneba

 iciT Tu ara kargad ra gindaT TqvaT pres-relizis meSveobiT;
 arCeuli gaqvT Tu ara efeqturi mediasaSualebebi, ferebi, ilustraciebi;
 exmareba da avsebs Tu ara Tqveni ilustraciebi pres relizSi moyvanil 

informacias;
 gacnobierebuli gaqvT Tu ara pres-relizebis gavrcelebis saSuale-

bebis Taviseburebani (fosta, faqsi, emeili, dagzavna) pr kampaniis warmatebis 
misaRwevad;

 mzad xarT Tu ara pres-relizebze miRebuli pasuxebis dasamuSaveblad;
 iciT Tu ara rogor CaataroT monitoringi da SeagrovoT gamoxmaure-

bebi Tqveni pres-relizis aqtiurobaze.

intervius Catareba

 darwmunebuli xarT Tu ara intervius aucileblobaSi, iTvaliswinebT 
Tu ara mis dadebiT da uaryofiT Sedegebze;

 gacnobierebuli gaqvT Tu ara sakvanZo sakiTxebi da rogor movamzadoT 
isini efeqturad;

 icnobT kargad radio da satelevizio interviuebis SesaZleblobebs da 
SegiZliaT Tu ara maTi efeqturi gamoyeneba;

mzad xarT Tu ara krizisuli situaciebis dasaZlevad da presis mxridan 
moulodneli Setevebisgan Tavis dasacavad;

iciT Tu ara ra unda gaakeToT intervius Semdeg pr-kampaniis warmatebi-
saTvis. 

pres-konferenciebis Catareba

 iciT Tu ara `vin-ra-rodis-sad-ratom~ scenaris mixedviT preskonfer-
enciis momzadeba? (who-what-when-where-why);

 SegiZliaT Tu ara sworad SearCioT adgili, momxseneblebi da sxva 
monawileebi;

 SegiZliaT Tu ara efeqturad gadmosceT Tqveni azri sazogadoebaSi;
ra da rogor unda warmoTqvaT;
mzad xarT Tu ara efeqturad marToT pres-konferencia, repeticiaze da 

wayvanisas;
 iciT Tu ara ra sasurveli SekiTxvebi unda daisvas da vin unda dasvas 

kiTxvebi.
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pr-kampaniis msvleloba

 akvirdebiT Tu ara pr-kampanis Sedegs mediaSi, miznobriv auditoriaSi;
 uwevT Tu ara monitorings yvela mediasaSualebaSi gamoqveynebul masa-

las, momxmareblis qcevis cvalebadobas da sxva masalebs.

konferenciis Casatarebeli RonisZiebebi

1. gegmis Sedgena;
2. monawileebisaTvis werilebis dagzavna, moxsenebis gamogzavnis ded-

lainis miTiTebiT;
3. xarjebis gansazRvra;
4. monawileTa dasturis miReba monawileobaze;
5. sponsorebis moZieba (meTodebi);
6. gegmis dazusteba;
7. sareklamo sainformacio masalebis dizain maketebis damzadeba: Camo-

naT vali;
8. sareklamo dizain maketebis, mosawvevebis beWdva;
9. darbazis teqnikuri momzadeba;
10. moxsenebebis da sxva masalebis beWdva;
11. konferenciis dagegmili RonisZiebebis Sesruleba da monitoringi.

piar-menejmenti
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danarTi I

marketinguli narevi – Marketing Mix
Product – produqti
Price –  fasi
Place – distribucia
Promotion – warmoCena

marketinguli komunikaciebis narevi –  Marketing  Mix
Advertising – reklama (ATL,BTL)
PR – sazogadoebasTan urTierTobebi
DM –pirdapiri gayidvebi
Sales Promotion – vaWrobis stimulireba
Sponsorship – sponsoroba
Trade Fair & Exhibishions – Fgamofenebi da bazrobebi
Packaging – SefuTva
POS –  reklama savaWro adgilebSi
Merchendising – merCendaizingi
E-marketing –  e-marketingi
Branding – brendingi

marketingis procesi – Marketing process
marketinguli procesi iwyeba Semdegi procedurebiT:
STP  Segmentation – Targeting  –  Positioning

segmentireba – miznobrivi auditoriis dadgena - pozicionireba  
Semdeg aucilebelia marketingis miznebis dasaxva. isini unda akmayofileb-

des Semdeg pirobebs:

marketingis miznebi (SMART –  Objectives) unda iyos:
1. specifikuri (Specific) – mkafiod unda iyos gamokveTili Tu risi miRweva 

gvinda;
2. gazomvadi (Measurable) – anu unda iyos mocemuli raodenobrivi parame-

trebi;
3. miRwevadi (Achievable) – miznebis dasaxvaSi ar unda gadaaWarbo Sens Sesa-

Zleblobebs;
4. realisturi (Realistic) – romlebic Seesabamebian Sens SromiT da teqnikur 

resursebs;
5. droSi gawerili (Timed) – Tavidanve unda Sedges samuSaoTa Sesrulebis 

grafiki.
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marketinguli procesis dawyebamde saWiroa mTeli rigi kvlevebis Catareba.
gare faqtorebis analizi – PEST factor analysis
Political  – politikuri  
Economical – ekonomikuri  
Socio cultural – sociokulturuli
 Technological – teqnologiuri 
da firmis an produqtis gare da Sida faqtorebis analizi, e.w.
firmis gare da Sida faqtorebis analizi – SWOT analysis
Strengthen –  Weakness – Opportunities – Threats
siZliere –  sisuste – SesaZleblobebi – xifaTebi
         
 Loyalty Ladder –  loialobis kibe

Brand insistence                                             Advocacy
brendis erTguleba                                 brendis damcveli

Repeat purchase                                              Client
ganmeorebiTi yidva                                  klienti

Trialist                                                             Customer
sacdeli yidva                                              momxmarebeli

Not purchase                                                    Prospect                            
ar SeZena                                                            damTvalierebeli

Living Generations in USA

GI   –  Taoba I      1901 – 1926
Mature/Silent   –   mowifuli/Cumi   1927 – 1945
Baby Boomers  –  bebi bumerebi    1946 – 1964
Generation X    –   Taoba  X    1965 – 1980
Generation Y / Millenium –  Taoba Y/aTaswleulis 1981 –  2000 
Generation Z / Boomlets   – Taoba Z / xmauriani   after 2001 – Semdeg

danarTebi,  praqtikuli rCevebi,  qeisebi
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danarTi II

Brand Book  – Sinaarsi

logotipi
safirmo stili:
logos Sav-TeTri varianti;
feradi logos pantenis ferebi, dasaSvebi fonebi;
Sriftebi;
safirmo elementebi;
safirmo stilis matareblebi:
savizito baraTebi: safirmo, samsaxurebrivi;
konvertebi;
blankebi;
safirmo niSnebi beijiki;
saQqaRalde; 
CanTebi;
saprezentacio Stenderi.
safirmo dokumentacia:
faqsi
eleqtronuli gzavnili;
komerciuli winadadeba;
wliuri angariSis gaformeba.
saiti internetSi:
saitis struqtura da dizaini;
reklama internetSi.
reklama:
savaWro niSnis Sesaxeb (misia, faseuloba, momxmarebeli, mimarTvebi);
misamarTebi (gare reklamaze, presaSi, sainformacio masalebze);
sareklamo modulebi (garereklamis, presis, mediasaSualebebis);
garereklama: formebi, dasaSvebi zomebi, akrZalvebi, 
maniSneblebi da sainformacio cxrilebi;
plakatebi da banerebi;
mosawvevebi da misaloci baraTebi;
moTxovna fotomasalebis mimarT.
sainformacio masalebi:
katalogebi, bukletebi da sxva;
CD da DVD diskebi (gaformeba, Sinaarsi).
gamofenebi:
moTxovnebi;
sagamofeno stendebi.
suvenirebi:
safirmo niSnebis dadeba sxvadasxva zedapirze;
suvenirebi;
safirmo tansacmeli.
ivenTebi
dasaSebi RonisZiebebi;
sasurveli partniorebi.
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danarTi III      

marketinguli komunikaciebis jaWvi

produqciis Canafiqridan dawyebuli, misi gamoSvebis da postanalizis  
marketinguli procesebis Tanamimdevroba

                
   

   momxmareblis moTxovnilebis Seswavla, gamovlena
   miznobrivi momxmareblis parametrebis dadgena.
   marketinguli gamokvlevebi.   

   produqtis koncepciis SemuSaveba.  4 P elementebi.
   paremetrebi, SefuTva, fasi, distribucia.           
   marketologi, dizaineri.

                         koncefciis gamocda. fokus jgufebi.
                    
   sareklamo mimarTvis SemuSaveba
   marketologi, scenaristi,
   breinstormingi

   mimarTvis testireba
   fokus jgufebi, gamokiTxva

   IMC  saSualebebis SerCeva. scenaris SemuSaveba, 
             marketologi, dizaineri   

             winaswari gamocda. 
             gamokvlevebi

   komunikaciebis saSualebebis damzadeba.  ATL/BTL   
   mediasaSualebebis arCeva da medireba.  

   damzadebuli masalebis testireba. fokus jgufebi. 
   sacdeli bazrebi.

   sareklamo kampaniis dawyeba. prezentacia, PR,
   monitoringi

   kampaniis efeqturobis Seswavla. postanalizi,       
   gadawyvetilebis miReba kampaniis SeCerebaze an  
   axali gamokvlevebis CatarebisaTvis pirvel
   etapze dabruneba.
        

3

4

2

1

5

6

7

8

9

10

11

danarTebi,  praqtikuli rCevebi,  qeisebi
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marketingis mraval ganmartebaTa Soris yvelaze mokle da popularulia 
ganmarteba: marketingi aris momxmareblis moTxovnilebis Seswavla, gamov-
lena, dakmayofileba da SenarCuneba xangrZlivi mogebis miRebis mizniT. am 
procesebis warmatebiT ganxorcielebisaTvis saWiroa yovel etapze garkveu-
li gamokvlevis Catareba. rogorc Tavad ganmartebidan Cans Tavi da Tavi am 
procesSi momxmareblis moTxovnilebis Seswavlaa.

 marketinguli procesi produqciis Casaxvidan mis realizaciamde da war-
moebidan moxsnamde SeiZleba ganvixiloT rogorc urTierTdakavSirebuli 
procesebis jaWvi.

 ganvixiloT am marketinguli procesebis jaWvis rgolebis mimdevroba.

1 rgoli – bazris kvleva. es sawyisi etapia. aq unda SeviswavloT bazris 
struqtura, konkurentebi, distribuciis arxebi, warmodgenili produqciis 
fasebi da, rac mTavaria, momxmareblebi – vin yidulobs am produqts, misi de-
mografiuli da sociofsiqologiuri maxasiaTeblebi.

saWiroa xazi gausvaT am etapze ori sxvadasxva gamokvlevis arsebobas. 
erTia, rogorc aRvniSneT, bazris kvleva, romelic iZleva pasuxs SekiTxvaze 
– Tu ra aris warmodgenili bazarze. xolo meore tipis gamokvleva aris baz-
ris SesaZleblobebis gamokvleva. pirveli kvlevebiT viRebT, ZiriTadad, 
ricxobriv maCveneblebs, xolo meore gamokvlevebiT unda miviRoT Tvisobri-
vi maCveneblebi, Tu ra moTxovnilebebi araa dakmayofilebuli; gamoavlinos 
gadauWreli amocanebi, anu gamoavlinos xvrelebi produqciis realizaciaSi, 
romelTa gadaWra xels Seuwyobs saqonlis ukeT gasaRebas da jer kidev dauk-
mayofilebeli moTxovnilebebis dakmayofilebas.

am etapze gamoiyeneba gakvlevis meTodebi: dakvirveba, gamokiTxva, anke-
tireba, fokus jgufebi. TiToeul maTganze Cven bolos visaubrebT, radganac 
isini TiTqmis yovel momdevno etapzec arian saWironi.

kvlevis Sedegad unda Sedges angariSi, romelic unda iyos dawerili mar-
tivad. ricxobrivi maxasiaTeblebi unda iyos dajgufebuli cxrilebis saxiT 
da, dakvirvebis Sedegebis simravlisas, damuSavebuli kompiuterze.

2 rgoli – produqciis koncefciis SemuSaveba. bazris kvlevis Sedegebis 
safuZvelze xdeba produqciis Tvisebebis Camoyalibeba gamovlenili moTxov-
nilebebis ukeT dakmayofilebisaTvis.

am etapze gasaTvaliswinebelia, rom momxmareblebi produqtebs ki ar 
yiduloben, aramed am produqtebis SeZenisgan miRebul siamovnebas. rogorc 
`revlonis~ erT-erTma warmomadgenelma ganacxada: ̀ fabrikaSi Cven vamzadebT 
kosmetikas, xolo maRaziaSi vyidiT imeds!~ anu produqcia es aris is, rasac 
is warmoadgens momxmareblis SemecnebaSi. aq yvelafers aqvs mniSvneloba: mis 
Tvisebebs, dapirebas, SefuTvas, zomas, pozicirebas, damzadebis xarisxs, re-
klamas da teqnikur momsaxurebas.

am etapze unda gamoikveTos yvela am Semadgenlis komponentebi da, rac 
yvelaze mTavaria, gamoikveTos produqtis individualuri Tvisebebi.

3 rgoli – produqtis koncefciis gamokvleva. mTeli rigi testebiT 
unda Semowmdes produqtis Tvisebebi momaval miznobriv auditoriaze, misi 
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warmoebaSi CaSvebamde. bazarze Cndeba mravali produqti. bevri maTgani maleve 
daviwyebas eZleva, xolo zogierTi ki didxans agrZelebs sasicocxlo cikls. 
ratom ganicdian marcxs produqtebi bazarze? moviyvanoT zogierTi mizezi. 
produqti SesaZloa iyos zedmetad progresuli, iseTi, rom momxmarebelma 
ver Seafasos jerovnad misi Rirsebebi. yvelaze gavrcelebuli mizezia, rom 
igi ver akmayofilebdes momxmareblis interesebs da moTxovnebs. SesaZloa, 
rom produqts sTavazoben sxva segments, anu is arasworadaa pozicionire-
buli. magram erT-erTi mTavari argumentia is, rom mwarmoeblis warmodgena 
produqtis axal Tvisebebze gansxvavdeba myidvelis warmodgenisgan da man ver 
gaiTvaliswina srulad momxmareblis moTxovnebi. amis klasikuri magaliTi 
Cven ganvixileT `ford-edselis~ enciklopediurad qceul marketingul waru-
mateblobaSi, rodesac interesebis gansxvavebam gasuli saukunis 50-ian wlebSi  
350 milioniani zarali miayena kompanias (model `edselis~ SemTxveva) da didi 
pompiT gamoSvebuli avtomobilebi sul raRac 2 welSi gaqra bazridan.

 amitomac aqvs am etaps – jer kidev gamouSvebeli produqciis koncefciis 
gamokvlevas didi mniSvneloba, raTa investiciebis dasacavad SevamciroT mo-
mavali riskebi.

4 rgoli – komunikaciis saSualebebis da mimarTvebis gansazRvra. gamo-
vikvlieT bazari, gavarkvieT momxmarebeli, gavigeT misi gansxvavebuli moTx-
ovnilebebi, SevimuSaveT produqtis koncefcia. SevamowmeT is da SevudeqiT 
warmoebas. dadga dro, vifiqroT rogor, ra gzebiT gavagebinoT momxmarebels 
axali produqtis mTeli xiblis Sesaxeb? pirvel rigSi, yuradReba unda gava-
maxviloT sareklamo mimarTvebze. 

 mimarTva unda iyos fokusirebuli miznobrivi momxmareblisadmi. ar Sei-
Zleba zogadad yvelas mivmarToT, es fuWi mcdeloba iqneba. Cveni amocanaa am 
etapze SemoqmedebiTi midgomiT, produqtis Tvisebebidan gamomdinare, mizno-
brivi momxmareblis interesebis gaTvaliswinebiT, misTvis gasageb enaze vela-
parakoT momxmarebels axali produqtis Sesaxeb. gavacnoT misi gansxvavebuli 
Tvisebebi. aq upriania gavixsenoT reklamis devid o’hilviseuli ganmarteba: 
`reklama aris darwmunebis xelovneba~, romlidanac gamosWvivis sareklamo 
mimarTvis da mTlianad reklamis arsi – daarwmunos momxmarebeli SeiZinos 
produqti.

 rogorc praqtikosebi Tvlian, reklamirebas Tavdapirvelad unda hqondes 
e.w. inerciis da ara daZalebis xasiaTi. amis asaxsnelad moviyvanT magaliT s 
fizikidan. Tu Werze CamovkidebT jaWviT mZime metalur burTs da masze mTeli 
ZaliT davartyamT mZime uros, burTi TiTqmis ar gainZreva, xolo uros xel-
Si damWeri miiRebs iseT ukuZalas, rom igi gadavardeba urosTan erTad. ai, 
aseTivea gayidvis mcdeloba intensiuri ZalisxmeviT. xolo Tu adamiani miva 
Camokidebul burTTan da mas TiTiT ubuZgebs, burTi odnav gaqandeba. Tu Sem-
dgom TiTiTve mivexmarebiT mas gaqanebaSi igi sul ufro da ufro metad iwyebs 
qanaobas da, sabolood, misi moZraoba imxela amplitudas miaRwevs, rom jaWvis 
gawyvetis SemTxvevaSi gaangrevs kedels. ai aseve, gayidvebis nel-nela xelSew-
yobiT unda mivaRwioT realizaciis maRal dones. 

sareklamo mimarTvebi safuZvelia momavali sareklamo kampaniisa. msof-
lio reklamis praqtikaSi bevri magaliTia imisa, Tu rogor miaRwia araerTma 
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220 marketinguli komunikaciebi   

brendma arnaxul warmatebas mxolod erTi sareklamo mimarTvis wyalobiT. 
amis mravali magaliTi ganvixileT reklamis istoriaSi: maS midi! (Jast Do It) 
Nike; margalitebi maradiulia (Diamonds Fodewer) (de-birsi); mudam koka-kola 
(Alweys Coca-Cola); akavSirebs xalxs – nokia; (Connecting People – Nokia) sad aris 
xorci (Where is Beaf) da sxva.

5 rgoli – sareklamo mimarTvebis testireba. reklamis damzadeba da gan-
Tavseba ZviradRirebuli siamovnebaa. efeqturi sareklamo rgolebis Rireb-
uleba milion dolarebamde aRwevs, gansakuTrebiT, Tuki masSi mowveulia e.w. 
selebriTi, anu cnobili pirovnebebi. magaliTad, kompania `adidasma~ cnobil 
fexburTels devid beqhems marto eqskluziur sareklamo kampaniaSi monawile-
obisaTvis gadauxada 190 milioni dolari. amis kidev bevri magaliTi arsebobs, 
amitomac sareklamo mimarTvebis testirebas didi mniSvneloba eniWeba, raTa 
man moaxdinos jerovani zemoqmedeba momxmarebelze. mimarTvebis gamomuSave-
baSi efeqtur iaraRs warmoadgens e.w. jgufuri azrovneba (Brain Storming). am 
meTodisas Sturmis minawileni erTad ixilaven sareklamo ideas da TiToeuli 
maTgani gamoTqvams nebismier azrs gansaxilveli produqtis, momsaxurebis, Tu 
Tvisebis Sesaxeb. yvelaferi iwereba, Semdeg analizdeba da SesaZloa yvelaze 
araadekvaturi raime azri gaxdes momavali sareklamo kampaniis safuZveli.

SemuSavebuli mimarTvebis sworad arCevis Sesamowmeblad am etapze gamoi-
yeneba gamokvlevis  meTodebi: fokus jgufebi da paneluri gamokiTxva mizno-
brivi momxmareblidan SerCeul jgufebze.

6 rgoli – reklamis damzadeba. Cven ukve arCeuli gvaqvs sareklamo mi-
marTva, momxmareblisadmi misaRwevi mediasaSualebebi da viwyebT SemoqmedebiT 
process – reklamis damzadebas. imis miuxedavad, Tu romeli media gamoiyeneba 
mayureblamde sareklamo mimarTvis misaRwevad, sxavdasxva reklamis damzadeba 
erTiani procesiT mimdinareobs. winamdebare marketinguli kvlevebis safuZ-
velze gamokveTilia momxmareblis maxasiaTeblebi, produqtis Tvisebebi, Ser-
Ceulia sareklamo mimarTvebi  da am etapze saqmeSi erTveba SemoqmedebiTi per-
sonali: reJisorebi, scenaristebi, msaxiobebi, mxatvar-dizainerebi, musika-
luri redaqtorebi, kompiuteruli programistebi, xmis reJisorebi, gamnaTe-
blebi, prodiuserebi da a.S. 

 reklamis damzadeba rTuli SemoqmedebiTi procesia, romelic, Tavis 
mxriv, SesaZloa daiyos ramdenime etapad. pirvel rigSi, mowveuli Semoqmedebi-
Ti jgufi qmnis sareklamo koncefcias, romelic unda SeTanxmdes damkveTTan. 
Semdgom, koncefcia gadamuSavdeba scenarSi, romelic aseve Tanxmdeba dam-
kveTTan. SeTanxmebis SemTxvevaSi muSavdeba sareJisoro scenari, (eqsplikacia. 
e.w.kadrireba) romelic saSualebas iZleva ufro konkretulad warmovidgi-
noT momavali reklama. amis Semdeg xdeba ara marto am eqsplikaciis SeTanxmeba 
damkveTTan, aramed, xSir SemTxvevaSi, xdeba misi testireba fokus jgufebis 
meSveobiT, raTa droze moxdes momavali momxmareblebis reaqciis Seswavla da 
eqsplikaciaSi Sesworebebis Setana.
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amis Semdeg iwyeba reklamis namdvili warmoeba: gadaReba, montaJi, gaxmo-
vaneba, musikaluri gaformeba da sxva. am etapebs Cven momavalSi ufro dawvr-
ilebiT araTu ganvixilavT, aramed Tavad mogviwevs maT Seqmnaze muSaoba.

amave etapze, sanam reklama mzaddeba, iwyeba media-gegmebis Sedgenis pro-
cesic.

 marketinguli komunikaciebis koncefciidan gamomdinare, dRes marto 
reklama ver miaRwevs warmatebas produqtis gasaRebaSi. Tuki gasuli sauku-
nis dasawyisSi momxmarebelTan komunikaciis ZiriTadi saSualeba iyo reklama, 
amJamad mas mTel marketingul komunikaciebSi daaxloebiT 30% uWiravs sxva 
marketingul komunikaciebs Soris, romelTa Sorisaa sazogadoebasTan urT-
ierTobis RonisZiebebi, pirdapiri marketingi, vaWrobis stimulirebis da 
eleqtronuli komerciis meTodebi. swored am etapze unda moxdes maTi arCeva, 
damzadeba da gamoyeneba.

7 rgoli – damzadebuli reklamis gamocda. reklamis masobriv saSuale-
bebSi ganTavsebamde igi unda gamoicados fokus jgufebze an sacdel bazrebze. 
miRebuli SedegebiT koreqtivebi Sedis sareklamo masalaSi da miiReba gadaw-
yvetileba sruli sareklamo kampaniis dasawyebad.

8 rgoli – sareklamo kampaniis mimdinareoba da kontroli. winaswar 
Sedgenili marketinguli komunikaciebis gegmis mixedviT, mimdinare kampania 
mudmivad mowmdeba. magaliTad, satelevizio reklamis dagegmva xdeba market-
inguli gegmidan gamomdinare winaswar dagegmili GRP  SemowmebiT, dagegmili 
da faqtobrivi monacemebis SedarebiT. aseve mimdinareobs gare reklamebis, 
presaSi reklamirebis da sxva komunikaciebis monitoringi.

9 rgoli – sareklamo kampaniis Sedegebis analizi. sareklamo kampaniis 
dawyebidan garkveul droSi unda Semowmdes reklamis efeqturoba. es dro sxva-
dasxva saqonlisaTvis gansxvavebulia. yoveldRiuri saqonlis, gansakuTrebiT 
sezonuri produqtebis SemTxvevaSi, SesaZloa es periodi iyos erTi Tve. aq 
kvla v saWiroa gamokvlevebis Catareba sareklamo kampaniis Sedegebis gansaz-
RvrisaTvis. unda gamovarkvioT ramdenad moimata popularobam, axsovT Tu 
ara reklama, rogor moqmedebs momxmarebelze sareklamo mimarTvebi, moswonT 
Tu ara Tavad reklama, misi mxatvruli mxare, Semsruleblebi da sxva. rekla-
mis efeqturobis erT-erTi mniSvnelovani faqtoria gasayid qselSi maragebis 
Semowmeba, salaro aparatebidan miRebuli informacia gayidvebis odenobis 
Sesaxeb da a. S.

 analizis Sedegebi waredgineba firmis xelmZRvanelobas, romelic mi-
iRebs gadawyvetilebas kampaniis gagrZelebis, an garkveuli koreqtivebis ganx-
orcielebis Sesaxeb. koreqtivebi SeiZleba Seexos reklamirebis intensivobas, 
dros, adgils da sxva. yvelaze uares SemTxvevaSi, miiReba gadawyvetileba sare-
klamo kampaniis Sewyvetis Sesaxeb, rac produqtis bazridan amoRebis sawindari 
iqneba.
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danarTi IV

tranzituli reklama

reklama avtobusebze

         `didi bogdani~

            gverdebi da ukana mxare

                                 

               `patara bogdani~

                     gverdebi da ukana mxare

avtobusebze reklama Tavsdeba: `bogdani~     didi    patara
                                                  kv.m        kv.m

orive gverdze (rkinis zedapirebze)   8.5      6.7            
orive gverdebis minebze    14       7.5
ukana mxareze     1.5       2.5  
orive gverdis rkinaze da ukan  10       9.1
mTliani SefuTva    24      16.5
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reklama metroSi

    reklama daxril kedlebze                                     

         didi zomis gare konstruqciebi

            reklama qveda baqanze                                   webovani reklama vagonSi     
             

reklamis saxeobebi metroSi (zemoT moyvanili saxeobebis garda):

 amonaTebuli farebi;
 reklama vestibulebSi;
 bade mwebavebi minaze;
 vagonSi: karis gverdebsa da Tavze;  
 fanjrebis Tavze;
 xelis mosakidebze ormxrivi vizualiT;
 video reklama monitorebze;
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danarTi V

qeisi: bazris kvleva amerikis erT-erTi udidesi savaWro qselis
`J.S.Penny~-is magaliTze

ganvixiloT bazris kvlevis mniSvneloba sawarmos warmatebuli biznesi-
saTvis.   amerikis erT-erTi udidesi savaWro qselis `j.s.penni~-s magaliT

amerikis sayofacxovrebo saqonliT sacalo vaWrobis universalur maRa-
ziebs Soris mesame adgili ekava savaWro qselebs Soris. misi damaxasiaTebelia 
farTo asortimenti: saojaxo nivTebi, manqana nawilebis vaWroba, aveji, tansac-
meli da sxva, romlebic iyideboda SedarebiT dabal fasad. 

gavida dro da sazogadoebaSi moxda cvlilebebi, romlebic gamowveuli 
iyo Semosavlebis zrdis, momxmarebelTa gemovnebis, cxovrebis stilis, modis 
SecvliT. 

`pennis~ marketinguli informaciiT dadginda, rom, marTalia, misi saerTo 
brunva ar Semcirebula, magram Semcirda, gansakuTrebiT, qalis tansacmlis 
gayidvebi, radganac qalebs ufro Tanamedrove tansacmeli xiblavda da aRar 
akmayofilebda ̀ pennis~ maRaziebis modelebi. am cvlilebebis gaTvaliswinebiT 
saWiro Seiqmna garkveuli koreqtivebis Setana Tavad `pennis~ marketingul 
strategiaSic, risTvisac aucilebeli gaxda marketinguli gamokvlevebis 
Catareba.

 marketinguli kvleva tardeba konkretuli marketinguli miznis misaRw-
evad. erT-erTi mTavari am miznebs Soris aris gayidvebis (bazris wilis) mateba 
garkveul poziciebSi. 

 zogadad, marketinguli kvlevebi tardeba sami mimarTulebiT: 1)momxmare-
blis Seswavla; 2) produqciis (momsaxurebis) analizi; 3)bazris analizi.



225

momxmareblis Seswavlisas irkveva produqciis yvelaze albaTuri momx-
mareblebi. Cven unda vicodeT, ician Tu ara raime maT Cveni produqciis Sesaxeb; 
unda vicodeT ras fiqroben Cvens produqciaze; ra moswonT da ra ara;am kate-
goriis sxva ra produqtebi moswonT da ras iyeneben; ra azris arian konkurenti 
produqtebis Sesaxeb;  rogor moixmaren isini am produqts (piradad, ojaxSi, me-
gobrebSi, saCuqrad); agreTve, unda gavigoT Tu vin yidulobs Cvens produqts  
–  maTi interesebi, demografiuli da socio-fsiqologiuri maxasiaTeblebi.

xarisxiani gamokvlevebis Catareba dafuZnebulia mecnierul meTodebze, 
magram, amavdroulad, is garkveulwilad xelovnebacaa. 

ra TvisebebiT unda gamoirCeodes kargi mkvlevari?
pirvel rigSi, igi unda iyos obieqturi! unda ecados rom misi piradi 

azri ar aisaxos gamokvlevis rezultatze; igi unda avlendes da afiqsirebdes 
faqtebs im saxiT, rogoric isini arian.

 mkvlevari aprobirebuli meTodebis gamoyenebisas unda iyos Semoqmedebi-
Ti pirovneba da ara roboti. yovel konkretul SemTxvevaSi, iqneba es interviu, 
anketis Sedgena, Tu axali eqsperimentuli meTodebis gamoyeneba, igi Semoq-
medebiTad, saqmis konkretuli interesebidan gamomdinare, unda moqmedebdes.

 mkvlevarma, aseve, unda gaiTvaliswinos kvlevis Sedegebis cdomileba. ne-
bismier gamokvlevas mosaxleobis garkveul nawilze axlavs cdomileba, rom-
lis sidide gavlenas axdens kvlevis Sedegebze da Tu es cdomileba didia, am 
gziT miRebul masalebs uaryofiTi gavlena eqneba produqciis realizaciaze, 
radganac mcdar masalebze dayrdnobiT kargi Sedegis miRweva SeuZlebelia. 
cdomileba SeiZleba gamowveuli iyos: kiTxvarebis arasrulyofili SedgeniT, 
gamokiTxulTa raodenobis, anu, rogorc mas statistikaSi uwodeben, reprezen-
taciuli (warmomadgenlobiTi) amonakrebis araswori arCeviT da Segrovebuli 
masalebis araswori meTodikiT damuSavebiT.

ori sityviT SevexoT Zalze mniSvnelovan moments: reprezentaciuli amon-
akrebis cnebas. maTematikaSi rom ar SeviWraT Rrmad, moviyvanoT martivi magal-
iTi: `pennis~ ainteresebs, Tu ras fiqrobs momxmarebeli mis univermaRze. misi 
maRaziebis qselSi, romelic mTel amerikaSia momofantuli, milionobiT myid-
veli dadis da yoveli maTganis gamokiTxva SeuZlebelia. amavdroulad, Zalze 
mniSvnelovania iseTi Sedegebis miReba momxmarebelTa SezRuduli raodenobis 
gamokiTxviT, romelic ase Tu ise zustad asaxavs  realur suraTs. am mizniT 
marketologebi, statistikis meTodebze dayrdnobiT, irCeven momxmareblebis 
reprezentaciul jgufs (warmomadgenlobiT jgufs). amisaTvis mkvlevrebma 
unda upasuxon SekiTxvebs: ramdeni kaci unda gamoikiTxos? ra principiT avir-
CioT reprezentantebi?

 imisaTvis, rom reprezentaciuli jgufis gamokiTxviT miRebuli Sede-
gebi iTvlebodes adekvaturad, saWiroa am jgufSi iyos  respondentebis didi 
raodenoba. rac metia reprezentantebis raodenoba, miT ufro zustia miRebu-
li monacemebi. magram maTematikidan damtkicda, rom reprezentaciuli jgu-
fis raodenoba araa damokidebuli mosaxleobis raodenobaze da mosaxleobis 
SedarebiT SezRuduli raodenobis gamokiTxviT SesaZlebelia miviRoT zusti 
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da adekvaturi suraTi. aq mniSvneloba aqvs am jgufis wevrebis sworad SerCevas. 
amisaTvis arsebobs ori maTematikuri meTodi – albaTuri SerCeva da araalba-
Turi SerCeva.

albaTuri SerCeva rTuli proceduraa da misi gavrceleba mTeli qveynis 
teritoriaze Znelia, radganac aq mTeli momxmareblebis raodenobidan, Ti-
Toeul SerCeul wevrs eniWeba Tanabari albaToba gamokiTxvaSi, isini unda 
iyvnen danomrili, rac arTulebs damuSavebis process da sakmaod Zviri jdeba. 
magram amerikaSi arseboben sakvlevi firmebi, romlebic am meTodiT ikvleven 
ama Tu im firmis momxmareblebs (Nielsen, Gellap...), radganac miRebuli Sedegebi 
zustad asaxavs mTeli jgufis azrs.

araalbaTuri meTodisas SesaZlebelia miviRoT miaxloebiTi rezultati,  
es meTodi gacilebiT advili gansaxorcielebelia, naklebi jdeba da firmebi 
ufro xSirad mimarTaven swored araalbaTuri meTodiT gamokvlevas. am meTo-
diT SerCevisas respondentebi SeirCevian SemTxveviT.

ganvixiloT Tanamedrove printerze dabeWdili fotos magaliTi. rac 
ufro metia wertilebis raodenoba 1 duimze, miT ufro mkafioa gamosaxuleba. 
es maxasiaTebeli aRniSnulia printeris monacemebSi da gamoixateba DPI (Dot Per 
Inch), magaliTad, Wavlur printerebs aqvs 150. 300. 600, 1200, 2400 DPI (ix. fo-
toze qvemoT).

Znelia ilaparako  150 DPI-T dabeWdil fotos xarisxze, magram suraTis 
garCeva SesaZlebelia. yvelaze xSirad gamoiyeneba 300 DPI, romelic damakmay-
ofilebel suraTs iZleva, xolo 600 DPI ukve Zalin karg gamosaxulebas gva-
Zlevs, aRarafers vambobT 1200 da 2400 DPI-ze romelic firze gadaRebuli 
gamosaxulebis tolfasia. sainteresoa, vicodeT, rom statistikidan cnobil-
ia – Tu gvinda gavaormagoT gamosaxulebis simkveTre, wertilebis raodenoba 
unda gavzardoT 4-jer, anu Sedegebis xarisxis gasaormageblad oTxjer meti 
respondenti unda CavrToT reprezentaciul jgufSi.

 dadgenilia, rom mosaxleobis raodenobis miuxedavad, 1200 ojaxze Catare-
buli dakvirveba damakmayofilebel Sedegebs iZleva iseTi qveynis mosaxleo-
bis interesebis Sesaswavlad, rogoricaa amerika. Tbilisis masStabiT, gamokv-
levisaTvis sakmarisia 500 respondentis gamokiTxva, respondentebis sworad 
SerCevis SemTxvevaSi.

 gamokvlevebis xarisxianad Catarebas didi mniSvneloba aqvs efeqturi 
reklamis SeqmnaSi, anu momxmarebelTan komunikaciis damyarebaSi, magram war-
matebuli biznesisaTvis gamokvlevebi unda iqces mudmiv procesad, radganac 
dro cvlis momxmarebels, bazrebs, konkurentebs, gavrcelebis meTodebs, me-
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diasaSualebebs da erTxel SemuSavebuli sareklamo mimarTvebi da reklamis 
saSualebebi mudmivad saWiroeben gadaxedvas am calebadi parametrebis gasaT-
valiswineblad. 

iseT didi kompanias, rogoricaa ̀ penni~, romelic marketingul RonisZiebe-
bze miliardobiT dolars xarjavs, xolo reklamaze – asobiT milion dolars, 
araa aqvs amxela Tanxis brmad  dabandebis ufleba. amitomac man moiwvia profe-
sionali sareklamo da kvleviTi organizaciebi, raTa investiciebi reklamaSi 
Cadebuliyo garkveuli garantiiT.

univermaRis marketinguli departamenti ar muSaobda brmad. igi adrec 
atarebda kvlevebs da dakvirvebas gayidvebis dinamikaze. swored man aRmoaCina 
niSnebi garkveul poziciebSi univermaRis regresisa. 60-70-iani wlebis ganmav-
lobaSi `pennis~ asortimenti Zalian farTo iyo. rogorc aRvniSneT, myidvels 
SeeZlo aq eyida nebismieri saqoneli: avtomobilis saTadarigo nawilebi, say-
ofacxovrebo, qimiuri saqoneli, saRebavebi, mebaReobis xelsawyoebi da dan-
adgarebi, tansacmeli da dasvenebisaTvis saWiro saqoneli. `pennis~ strategia 
mdgomareobda SemdegSi: myidvelisaTvis SeeTavazebina mravalferovani arCe-
vani, sakeravi Zafidan dawyebuli macivriT damTavrebuli, raTa yvela saWiro 
nivTi yofiliyo erT adgilas Tavmoyrili da igi ar wasuliyo sxvagan maT Sesa-
Zenad. am politikis mimdevari `penni~ zrdida maRaziebis qsels, gasayid far-
Tobebs. kompania swrafad izrdeboda da misi gayidvebi garkveul kategoriebSi 
ormagdeboda da sammagdeboda. magram misi sakuTari gamokvlevebi aCvenebda, 
rom miuxedavad moculobebis zrdisa, kompaniis wili bazarze mcirdeboda, gan-
sakuTrebiT qalis tansacmlis kategoriaSi. gamokvlevebma, agreTve, aCvena, rom 
qalebi kvlav dadiodnen `pennis~ univermaRebSi, magram tansacmels yidulobd-
nen sxva Tanamedrove maRaziebSi. qalTa es kategoria  mniSvnelovan Tanxebs xar-
javda Cacmaze da maTi dakargva kargs arafers uqadda univermaRs. univermaRis 
xelmZRvanelobisTvis cxadi gaxda, rom yvela kategoriis momxmareblis dakmay-
ofilebam yuradRebis gareSe datova SeZlebuli fenis warmomadgeneli qalebi 
(18 – 38 wlis asakis). `pennim~ daiwyo maTi moTxovnilebebis garkveulwilad dak-
mayofileba axali moduri tansacmlis SemotaniT, magram dro wagebuli iyo. 
konkurentebi win iyvnen wasuli maTi poziciebis reklamirebaSi da maTi mizidu-
li momxmareblis ukan dasabruneblad es sakmarisi ar aRmoCnda.

sareklamo kompania ̀ aierma~, romelmac moigo reklamis tenderi e.w. ̀ pitCi~ 
(rac inglisurad atams niSnavs, im analogiT rom ZviradRirebuli sareklamo 
kampania saagentoebSi iseTive wvniani da survilis aRmZvrelia, rogorc atami), 
dasaxa gamokvlevebis konkretuli amocanebi, romelTa arsi is iyo, rom

1. mieRo sarwmuno raodenobrivi maCveneblebi;
2. es maCveneblebi unda Seesabamebodes dasaxul problemas;
3. sxvadasxva informaciis SeZena xels unda uwyobdes problemis gad-

aWras.
`aierma~ gamokvlevis miznebi Semdegnairad Camoayaliba:
`pennis~ gayidvebi izrdeba, magram, gasuli wlis monacemebiT, kompaniis 

wili zogierT kategoriaSi Semcirda. riTia gamowveuli klebis tendencia: 
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saerTo SemcirebiT bazarze, konkurentebis gazrdili aqtivobiT, patara mo-
duri specializirebuli maRaziebis konkurenciiT, Tu es Semcireba gamowveu-
lia msgavsi didi univermaRebis konkurenciiT?

dasmul kiTxvebze SesaZlebelia raodenobrivi maCveneblebis moZieba, am 
informacias aqvs pirdapiri kavSiri problemis gagebaSi. SekiTxvebze pasuxis 
gacema gaadvilebs marketingis da reklamis praqtikuli gegmebis SemuSavebas.

`aierma~ daiwyo gamokvleva informaciis SegrovebiT. pirvelad infor-
macias warmoadgens bazris zogadi gacnoba, konkurentebis da koniunqturis 
gacnoba zogadad, sanam daiwyeba saxeldobr gamokvleva. informaciis wyaro 
SesaZloa iyos firmis TanamSromlebi, myidvelebi, distributorebi da sxva 
realuri pirebi. am etapze informaciis Segroveba xdeba ubralo da uSualo 
saubrebiT (gasaTvaliswinebelia, rom im dros interneti ar arsebobda, dRes 
ki pirveladi informaciis Segrovebis umniSvnelovanes wyaros swored inter-
neti warmoadgens!)

am etapis Semdeg xdeba Sida informaciis da meoradi informaciis yura-
dRebiT gacnoba. maT ganekuTvneba yvelanairi angariSebi, dokumentacia saqon-
lis Semosvlaze, gadazidvebze, vaWrobaze, samTavrobo, statistikuri da sxva 
analitikuri informacia.

amis Semdeg iwyeba saxeldobr gamokvlevebi: dakvirveba, eqsperimenti, 
gamokiTxva, fokus jgufebi da sxva. am meTodebis gamoyenebiT `aierma~ daad-
gina, rom myidvelebi Tvlian `pennis~ keTilsindisier, mimzidvel univermaRad, 
romelsac aqvs Tavisi saxe, magram, amavdroulad, aRniSnavdnen, rom `penniSi~ 
mosvla ar aris maTTvis amaRelvebeli; isini Tvlian, rom `pennis~ saqoneli 
arcTu ise xarisxiania, maTSi ar igrZnoba Tanamedroveobis suli ise, rogorc 
sxva univermaRebSi. `aierma~ gamoarkvia, rom `pennis~ hyavda igive myidvelebi, 
rac sxva univermaRebs, magram isini `penniSi~ gacilebiT nakleb modur saq-
onels yidulobdnen, vidre sxvagan. aq problema idga ufro Rrmad vidre marto 
moduri tansacmlis SeZenaSi. saWiro iyo `pennis~ imijis Secvla mis momxmare-
belTa SemecnebaSi, kerZod, saWiro iyo didi organizaciul-marketinguli cv-
lilebebis ganxorcieleba.

1981 wlis bolos `aierma~ daamTavra gamokvleva da univermaRis xelmZR-
vanelobas daudo magidaze dokumenti `firma P~pennis~ pozicionirebis Sesax-
eb~, romelSiac moyvanili iyo kompaniis samoqmedo strategia momaval aTi wlis 
manZilze. ZiriTadi rekomendacia, rac am gamokvlevaSi iyo – univermaRi unda 
gadaqceuliyo farTo moxmarebis sacalo movaWredan modaze orientire-
bul nacionalur univermaRad.

1982 wlis dasawyisidanve, pirvel rigSi, kompaniam ganaxorciela asorto-
mentis Semcireba. daxura ganyofilebebi, romlebic vaWrobdnen avtonawilebiT, 
saRebavebiT, soflis teqnikiT. gamoTavisuflebul farTze unda dawyebuliyo 
iseTi saqonliT vaWroba, romlebic aCvenebda myidvels, rom firma mikuTvne-
ba maRali modis standartebs. am TvalsazrisiT, gaixsna iseTi popularuli 
firmebis ganyofilebebi, rogoricaa: Nike, Lewi’s, Jordan, Adolfo da sxv.

amis Semdeg kompaniam dagegma 1,5 miliardi dolari 5 welze, raTa Secv-
liliyo misi maRaziebis ieri da gamxdariyo ufro Tanamedrove da moduri.
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1983 wels mTlianad Seicvala 38 maRaziis gaformeba, 138 maRaziaSi 
Secvales asortimenti. 1984 wels kidev 34 maRazia iqna modernizebuli da 200 
maRaziaSi Secvales asortimenti. 90-iani wlebisaTvis `pennis` yvela univer-
maRSi damTavrda modernizebis procesi.

programa amuSavda. airCa miznobrivi momxmarebeli. gairka sabazro qmede-
bebis strategia. am etapze modernizebis programis ganxorcielebasTan erTad, 
aqtualuri gaxda mosaxleobis gacnobiereba `penniSi~ mimdinare cvlilebebis 
Sesaxeb reklamis meSveobiT, rac moiTxovda damatebiTi gamokvlevebis Catare-
bas. 

gamokvlevebi reklamis strategiis da taqtikis SemuSavebis dros
rodesac produqtis marketingis strategia SemuSavebulia, garkveulia 

miznobrivi momxmarebeli, unda SevimuSavoT reklamis strategia.
sareklamo kompania `aierma~ SeimuSava gamokvlevebis gegma, romlis Sede-

gad unda Camoyalibebuliyo sareklamo mimarTva, esaa Tavi da Tavi yvela sare-
klamo saqmianobaSi. amavdroulad, marketinguli kvlevis Sedegad gairkva, 
rom sxva univermaRebTan SedarebiT, `pennis~ momxmareblebs Soris naklebi iyo 
qalebi 18-dan 34 wlamde, isini visac realurad gaaCnda fuli saqonlis Sesa-
Zenad da romlebic orientirebulni iyvnen moduri tansacmlis SeZenaze. `ai-
eris~ winaSe idga amocana, swored SeerCia sareklamo mimarTvis Sinaarsi. man 
SeimuSava ramdenime Tema, romlebze dayrdnobiTac unda Camoyalibebuliyo 
sareklamo mimarTva:

1. `penni~ sxvagvarad gamoiyureba, magram misi faseulobebi ar Secvlila;
2. `penni~ icvleba TqvenTan erTad;
3. tansacmeli adamianebisaTvis da ara manekenebisaTvis
4. `penni~ Seicvala imitom, rom Tqven SeicvaleT.

danarTebi,  praqtikuli rCevebi,  qeisebi



230 marketinguli komunikaciebi   

Catarebul iyo gamokvleva 500 respodentze, ZiriTadad, fokus jgufebis 
da diskusiebis formiT. gamokiTxulTa umravlesobam mxari dauWira meoTxe 
mimarTvas: `penni~ Seicvala imitom, rom SeicvaleT Tqven.~ sareklamo kompa-
niam swored es mimarTva airCia kampaniis sawarmoeblad. mas unda daemuSavebina 
iseTi reklamebi, romlebic naTlad aCvenebda am cvlilebebs da im sargebels, 
rac maT mohqonda myidvelisaTvis: SeeZina `pennis~ maRaziebSi moduri, Taname-
drove saqoneli.

sareklamo posterebSi moyvanili iyo Tanamedroved Cacmuli qalebi da ma-
makacebi. damatebuli iyo slogani – `Tqven gamoiyurebiT SesaniSnavad, vidre 
odesme. j.s.penni~.

Semdgomi nabiji aris SemuSavebuli reklamebis winaswari gamocda, anu misi 
efeqturobis gansazRvra. am gamocdis mizania xelmZRvanelobis darwmuneba 
reklamaSi investiciebis mizanSewonilobis TvalsazrisiT. Semowmeba saSuale-
bas gvaZlevs aviciloT Secdomebi reklamis strategiis da mediasaSualebebis 
SerCevisas. aseve, SesaZlebelia am etapzeve SevitanoT koreqtivebi komunika-
ciaSi momxmarebelze ukeTesi zemoqmedebis mizniT.

meoTxe etapi gamokvlevebSi aris reklamis gaSvebis Semdgom misi efeqtur-
obis Semowmeba, e.w. postSemowmeba.

 winaswari gamocdis etapze SeiZleba SevafasoT bazrebi, motivebi, mimarT-
vebi, mediasaSualebebi, kampaniis vadebi da koreqtivebi SevitanoT biujetSi.

bazrebi. Tavidan SesaZlebelia SevamowmoT sareklamo strategiis moq-
medeba sxvadasxva SezRudul bazarze. am etapze SesaZlebelia miRebul iqnes 
gadawyvetileba bazris Secvlazec ki.

motivebi. reklamis damkveTs ar SeuZlia akontrolos myidvelis motive-
bi, magram mas SeuZlia sareklamo mimarTvis cvalebadobiT imoqmedos mis moti-
vaciaze, SeiZinos esa Tu is saqoneli.

mimarTva. mimarTva Seicavs sityvebis mimdevrobas, romlebic garkveul 
azrs gamoxatavs. Tu rogor arian sityvebi ganlagebuli winadadebaSi da ra az-
ria maTSi Caqsovili, amas didi mniSvneloba aqvs momxmarebelze zemoqmedebis 
TvalsazrisiT. winaswar ikvleven saTaurs, slogans, ilustraciebs, Srifts, 
dizains.

sareklamo kampaniis dawyebis Semdeg, post-gamokvleva saSualebas mogv-
cems SevamowmoT Tu rogor daimaxsovres reklama, misi Sinaarsi, imoqmeda Tu 
ara reklamam myidvelis azris Camoyalibebaze da sxva.

sareklamo kompania `aierma~ myidvelebze zemoqmedebis Semowmebis miz-
niT Caatara beWdviTi reklamebis winaswari gamokvleva. gamokiTxul iqna 250 
myidveli qali `pennis~ sxvadasxva univermaRSi. univermaRebSi gancalkevebul 
oTaxebSi maT uCvenes sxvadasxva rekla da dausves kiTxvebi: ra aris naTqvami 
am reklamaSi? ra undaT Tqvan am reklamiT avtorebma univermaRis Sesaxeb? ig-
rZnoba Tu ara raime siaxle univermaRTan dakavSirebiT? Tu igrZnoba, ra? kar-
gad aris Tu ara Sedgenili Setyobineba? imoqmeda Tu ara am mimarTvam Tqvenze 
da ra SegrZneba gamoiwvia?
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winaswari gamokvlevis meTodebi

pirdapiri gamokiTxva – beWdviTi reklamebis kvlevisas pirdapiri 
gamokiTxva ufro xSirad gamoiyeneba mimarTvebis damuSavebis sawyis etapze.

fokus jgufebi (ix.Tavi 14).
mniSvnelobis mixedviT dalageba – respondentebma unda daalagon re-

klamebi maTi mniSvnelobis mixedviT.
wyvilad Sedarebis meTodi – TiToeuli reklama dardeba yvela danarCens 

wyvilad.
portfelis Sefaseba – sakontrolo reklama Tavsdeba erT portfelSi 

sxva reklamebTan erTad. meore portfeli, oRond sacdeli reklamis gareSe, 
waredgineba meore jgufs. Semdgom xdeba orive jgufis gamokiTxva, Tu ra re-
klamebi daamaxsovrdaT.

imitirebuli Jurnali – portfelis magivrad gamoiyeneba namdvili Jur-
nali, romelSiac Casmulia sacdeli reklama. Jurnals aZleven gamomcdelebs 
garkveuli droiT da Semdgom maT usvamen kiTxvebs.

aRqmis Seswavla – gamosacdel pirebs eleqtronuli mowyobilobiT uCve-
neben reklamas SezRudul droSi. Semdeg mas ekiTxebian produqciis Sesaxeb, 
ilustraciis Sesaxeb, teqstis da mTavari ideis Sesaxeb.

samauwyeblo reklamis kvleva

Cveneba adgilze – savaWro centrSi specialurad gamoyofil oTaxSi, re-
spondentebs usvamen kiTxvebs Cvenebamde da Cvenebis Semdeg.

kino `kudebis~ gamoyeneba – savaWro centrSi kinofilmis Semdeg uCvene-
ben reklamas cdis pirebs da urigeben kuponebs, am saqonlis SesaZenad. kuponebs 
urigeben meore jgufsac, romelsac ar unaxavs reklama. reklamis zemoqmede-
bas sazRvraven am ori jgufis mier kuponebiT SeZenili saqonlis raodenobis 
SedarebiT.

specialuri kinodarbazi – specialurad mowyobili eleqtronuli apara-
turis meSveobiT mnaxvelebi aRniSnaven, ra moewonaT da ra ara.

pirdapiri eTeri – eTeriT gadacemul reklamebis efeqturobas amowmeben 
telefonis an anketebis meSveobiT.

eqsperimentaluri vaWroba – sxvadasxva sabazro zonaze inergeba sxva-
dasxva sareklamo mimarTva.

pirdapiri safosto Setyobineba.
internet-gamokiTxva.

fiziologiuri kontroli

pupilometruli meTodi – reklamis yurebisas akvirdebian respondentis 
Tvalis gugis gaganierebas, romelic reaqciaa ilustraciaze.

Tvalis moZraobis fiqsacia – specialuri mowyobiloba Tvalyurs ad-
evnebs Tvalis moZraobis traeqtorias reklamis daTvalierebisas, romelic 
saSualebas iZleva gamovarkvioT adgilebi Tu raze SeaCera yuradReba mayure-
belma. amiT ganvsazRvravT saTaurebis da qvesaTaurebisaTvis da ilustracie-
bisaTvis yuradRebis miqcevas.

danarTebi,  praqtikuli rCevebi,  qeisebi
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tvinis reaqciis analizi – specialuri skanerebiT iweren Tavis tvinis 
reaqcias sareklamo mimarTvebze. Tavis tvinis talRebi saSualebas iZleva gan-
vsazRvroT sasiamovno da usiamovno reaqcia reklamaze.

post-gamocda - reklamis gaSvebis Semdgomi gamokvlevis meTodebi:

gamokiTxva SexsenebiT – respondents axseneben ramdenime gancxadebas da 
Semdeg ekiTxebian axsovs Tu ara es reklama?

gamokiTxva Sexsenebis gareSe – respondents pirdapir ekiTxebian, axsovs 
Tu ara esa Tu is reklama, an brendi; ra SeuZliaT Tqvan mis Sesaxeb (cnobado-
ba).

azris Secvlis cdebi – sareklamo kampaniis dawyebis Semdeg respondents 
ekiTxebian, Seicvala Tu ara azri reklamis gavleniT.

damatebiTi moTxovnilebis gamokvleva – respondentebs miewodeba 
damatebiTi informacia produqtze, nimuSebi, saCuqrebi da maTze gamoxmaure-
bis mixedviT msjeloben yvelaze efeqtur axal moTxovnebze.

gayidvebis donis kontroli – es kontroli xorcieldeba sareklamo 
kampaniamde da mis Semdegac, rac mniSvnelovani da ara gadamwyveti maCvenebe-
lia. gayidvebis cvalebadoba araa damokidebuli marto reklamaze, aq moqmedi 
parametrebi gacilebiT metia (ekonomikuri mdgomareoba, sezoni, amindi da 
sxva). magram Tanamedrove korelaciuri meTodebis gamoyenebiT SesaZloa gamo-
varkvioT am faqtorebSi reklamis gavlena.

post-Semowmebis meTodebi saSualebas aZlevs reklamis damamzadebels 
Seamowmos reklamis zemoqmedeba momxmarebelze. erT-erT mTavar kriteriums 
warmoadgens cnobadobis (popularobis) donis Semowmeba momxmareblebSi 
sareklamo kampaniamde da misi dawyebidan garkveuli drois gavlis Semdeg. amas 
gadamwyveti mniSvneloba aqvs brendingisaTvis.

damaxsovrebis gamokvleva saSualebas gvaZlevs gamovarkvioT, Tu rogor 
moqmedebs reklama bunebriv pirobebSi, kiTxuloben Tu ara reklamas, raoden 
kargad muSaobs sareklamo mimarTva konkurentebTan SedarebiT, gasagebia Tu 
ara sareklamo mimarTvis arsi; magram reklamis damaxsovreba ar gulisxmobs, 
rom misi mnaxveli aucileblad iyidis produqts, rac gamoiwvevs gayidvebis 
matebas. sareklamo mimarTva ar SeiZleba ganvixiloT erTaderT motivaciis 
wyarod. 

 damaxsovrebaze meti mniSvneloba produqtis yidvisaTvis aqvs produqtze 
azris Secvlis kvlevebs. azris Secvla dadebiTi mimarTulebiT pirdapiraa 
dakavSirebuli gayidvebTan, Tumca arc am SemTxvevaSi SeiZleba Tqma, rom amazea 
mxolod gayidvebis mateba damokidebuli.  umniSvnelovanesia produqtisadmi 
myidvelis loialobis gamokvleva, romelic imis maCvenebelia, Tu ramdeni 
erTguli da mudmivi momxmarebeli hyavs produqts. 

yvelaze zusti meTodi aris gayidvebis matebis Semowmeba adgilebze, 
romelic Tanamedrove savaWro skanerebis gamoyenebiT sakmaod efeqturi sa-
Sualebaa.
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 rodisaa saWiro reklamis testireba? CvenTan, rodesac yvela reklamis 
damkveTi TiToeul lars dakankalebs, farTomasStabiani marketinguli kvle-
vebis Catareba ar xdeba. mewarme eyrdnoba Tavis intuicias da mas eCveneba, rom 
kargad icis, Tu ra saxis reklama moutans warmatebas, rac xSirad gamoixateba 
sareklamo biujetis araefeqturi xarjviT. xolo rodesac soliduri firma 
milionobiT dolars xarjavs reklamaze, misTvis aucilebelia winaswar icodes 
Tu ra zemoqmedebas moaxdens reklama misi produqciis gasaRebaze. amitomac 
isini ar iSureben Tanxebs zemoT CamoTvlili yvela gamokvlevis Casatareblad, 
rac, Tavis mxriv, soliduri Tanxa jdeba. magram mcire biujetisa da riskebis 
Semcirebis mizniT yoveli ase Tu ise seriozuli sareklamo kampaniis warmoebi-
sas mizanSewonilia Tavad CavataroT garkveuli marketinguli gamokvlevebi.

zemoCamoTvlili meTodebis garda, TiToeuli reklamis damamzadebeli 
mis winaSe mdgari sxvadasxva marketinguli amocanidan gamomdinare, xSirad Ta-
vad igonebs kvlevis axal meTods, amitomac reklamis praqtikaSi gamokvlevis 
kidev bevri meTodi arsebobs.

kompania `aierma~ 1984 wels Caatara `pennis~ sareklamo kampaniis zemoq-
medebis post-Semowmeba da gamoarkvia, rom univermaRma ara Tu daibruna qalTa 
myidvelebi, aramed im poziciebze, sadac igi CamorCeboda, gauswro kidec mis 
ZiriTad konkurentebs da kampaniis dawyebidan mexuTe wels daikava lideris 
adgili. momxmareblebi miesalmebian `pennis~ mcdelobebs modernizaciisken, 
maT moswonT `pennis~ reklamebi da ufro xalisiT dadian univermaRSi.

mas Semdeg `pennis~ marketinguli ganyofileba axali reklamebis gamosv-
lis Semdeg sistematurad awyobs gamokiTxvebs Tavisi qselis sxvadasxva uni-
vermaRebSi da savaWro centrebSi momxmareblebis damokidebulebis Sesaswav-
lad. am kvlevebis mizania, agreTve, Seadaros `pennis~ reitingi konkurentebs 
momsaxurebis da asortimentis mravalferovnebis sakiTxSi.  

danarTebi,  praqtikuli rCevebi,  qeisebi
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danarTi VI

qeisi:  firma `ribokis~ warmateba amerikis bazarze sworad SerCeuli 
marketinguli strategiis meSveobiT

1979 wels pol faiermanma 
sportsaqonlis erT-erT gamofenaze 
yuradReba miaqcia inglisuri firmis 
`ribokis~ sportul fexsacmelebs, 
romlebic morbenlebisaTvis iyo gan-
kuTvnili. igi didi xania vaWrobda 
sportsaqonliT da man icoda, Tu 
ra surda amerikel momxmarebels. 
firma `riboki~ inglisuri kompania 
iyo. is me-20 saukunis dasawyisidan 
iyo cnobili inglissa da evropaSi 
`jozef fosteri da Svilebis spor-
tuli fexsacmelebis~ saxelwodeb-

iT. Semdeg Seicvala saxelwodeba da dairqva `riboki~ (afrikuli antilopas 
saxeli). faier mani dainteresda fosterebis fexsacmelebiT, radganac isini 
kargad iyo Sekerili, iyo funqciuri  da mimzidveli. amavdroulad, kompanias 
evropaSi kargi reputacia hqonda da undoda amerikis bazarze damkvidreba. 
alRoianma biznesmenma faiermanma `riboks~ daudo eqskluziuri xelSekrule-
ba amerikaSi misi produqciis distribuciaze da piroba CamoarTva, rom isini 
gaiTvaliswinebdnen mis winadadebebs produqciis gamoSvebisas. im dros ameri-
kis sportuli fexsacmelebis bazarze damkvidrebuli iyvnen iseTi gigantebi, 
rogoricaa `naiki~, `adidasi~, `konversi~, romlebic samkvdro sasicicxlo oms 
eweodnen bazris wilis TiToeul procentze. `naiks~ im droisaTvis ekava baz-
ris  35%, xolo adidass da konverss – 10-10%. liderebi did Tanxebs xarjaven 
reklamaze da Zneli warmosadgeni iyo maTTvis konkurenciis gaweva, magram niWi-
eri adamianis alRoianma midgomam, sul raRac 5 welSi es SeZlo. 1986 wlisaTvis 
`riboki~ araTu daewia, aramed lideric ki gaxda da miaRwia bazris wilis 31%-s. 
mis produqciaze ramdenime TviT adre iyo saWiro dakveTis gaformeba.

 ra iyo firma `ribokis~ aseTi Tavbrudamxvevi warmatebis mizezi? mas ar 
gaaCnda ara Tu `naikis~ da `adidasis~ odeni sareklamo saxsrebi, aramed sa-
Sualo amerikul mwarmoebel firmaze naklebi Tanxa hqonda reklamisaTvis 
gamoyofili. am warmatebis mizezi ki iyo swori marketinguli  strategiis da 
gegmis SemuSaveba da Tanamimdevruli Sesruleba.

 1980 wels amerikis bazarze `riboki~ iyo axalbeda. mas gaaaCnda xarisxi-
ani produqcia, magram aravin icnobda da ar hqonda awyobili distribucia. 
gasaTvaliswinebeli iyo zogadi situaciac. 70-ian wlebSi amerikis mosaxleoba 
gaitaca sirbilma, kalaTburTma da tenisma, ̀ ribokis~  sportuli fexsacmeleb-



235

is gasaReba damokidebuli iyo axali teqnologiuri siaxleebis reklamirebaze. 
`ribokic~ akmayofilebda am Tvisebebs funqcionaluri TvalsazrisiT, magram 
amavdroulad, misi fexsacmelebi warmoadgenda raRac axals – rbili sxvadasx-
va feris tyavis zedapiriT da  mimzidveli SesaxedaobiT isini ufro modurad 
gamoiyurebodnen. sportuli fexsacmeli gaxda moxerxebuli da momxmarebels 
uCenda survils Caecva is ara marto sportuli asparezobis da varjiSis dros, 
aramed yoveldRiur cxovrebaSic. faiermanma daukveTa `riboks~, rom aqcenti 
gaekeTebina swored modaze da es iyo misi niSa bazarze, romelic `naiks~ da 
`adidass~ uyuradRebod hqonda mitovebuli.

ribokma ase Camoayaliba Tavisi Tavdapirveli marketinguli miznebi:
1. pirvel wels ganeTavsebia sa qoneli regionalur bazrebze da mieRwia 

10%-iani wilisaTvis;
2. meore wels amerikis 40 StatSi gaevrcelebina produqciis distribu-

cia;
3. mesame wlis bolosaTvis mieRwia 10%-iani wilisaTvis nacionaluri mas-

StabiT.
warmatebis misaRwevad da reali zaciis kontrolisaTvis araa sakmarisi 

zogadi maCveneblebi. saWoroa marketingis gegmaSi moyvanili iyos konkretuli 
monacemebi da `ribokma~ ufro daakonkreta amocanebi. mas unda mieRwia bazris 
wilis 25,5%-isaTvis mamakacebis fexsacmelebSi da 33,3% qalTa fexsacmelebSi.

 marketinguli strategiis warmateba damokidebulia, agreTve, miznobrivi 
bazris sworad gansazRvraze. marketinguli gamokvlevebis da bazris segmen-
tirebisas kompaniam zustad unda gansazRvros miznobrivi momxmareblis saz-
Rvrebi.

faiermanma icoda rom `riboki~ unda gaeyvana mZleosnobis bazarze, magram 
am bazarze iyvnen morbenlebic, tenisistebic, kalaTburTelebic da kidev bev-
ri sxva saxeobis sportsmenebi. 

Tavdapirvelad `ribokma~ SesTavaza momxmarebels Tavisi tradiciuli 
saqoneli, fexsacmeli morbenlebisTvis, magram amerikaSi am bazris lideri 
`adidasi~ iyo da did warmarebas `ribokma~ aq ver miaRwia. swored am dros 
faiermani daakvirda bazris SesaZleblobebs da aRmoaCina sul ufro mzardi 
aerobikis moyvarulTa bazari. jein fondas aerobikis gakveTilebs sul ufro 
da ufro meti qali eswreboda, uyurebda da varjiSobda. aerobikis mizani iyo 
qalebi yofiliyvnen graciozuli, lamazi da moduri. maT ecvaT lamazi getre-
bi, sacurao kostumebi da, rasakvirvelia, sWirdebodaT lamazi fexsacmelebi. 
ai, swored aq moartya mizanSi  faiermanma  da Seqmna `ribokis~ moduri fexsacm-
lis bumi, upirvelesad, amerikeli qalebisTvis.

miznobrivi bazris da strategiis sworad arCevasTan erTad didi mniSvnelo-
ba aqvs marketinguli narevis swored SerCevasac, anu 4-P Semadgenlebis arCevas.

`ribokma~ daamuSava garegnulad mimzidveli mravalferovani fexsac-
melebi (ix. fotoze), specialuri wyalgaumtari rbili safenebiT, oflis sawi-
naaRmdego SigTavsiT. am fexsacmelebma qalebis didi mowoneba daimsaxures. 
`ribokma~ Seqmna agreTve faswarmowmnis specialuri sistema, e.w. fasTa saxa-
zavi, romlis mixedviT erTi da igive formis fexsacmelebi, magram sxvadasxva 
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xarisxis, sxvadasxva fasad iyideboda. 
`ribokma~ Tavidanve aiRo orientiri 
premium fasebze da misi produqcia sxva 
firmebisaze meti Rirda. raoden sak-
virvelic ar unda iyos es ufro metad 
izidavda aerobikiT dainteresebul Se-
Zlebul qalebs. mesame, Seiqmna naciona-
luri programa fexsacmelebis distri-
buciis, rasac araerTi weli dasWirda. 
meoTxe elementi iyo stimulireba da 
reklama. reklamaze Tavidan `riboks~ ar 
gaaCnda didi saxsrebi, amitom stimuli-
rebis mizniT fexsacmelebi urigdebo-

daT aerobikis instruqtorebs da mwvrTnelebs. fasdaklebiT aZlevdnen Sua-
mavlebs. paralelurad reklama Tavsdeboda qalebis da sportul JurnalebSi. 

produqtis bazarze warmatebisaTvis yvelaferTan erTad saWiroa saqon-
lis swori pozicionireba, konkurenti firmebis produqciis pozicionirebis 
gaTvaliswinebiT. rogorc aRvniSneT, Tavdapirvelad `ribokma~ moaxdina 
Tavisi fexsacmelebis pozicionireba, rogorc sirbilisaTvis gankuTvnili 
maRalxarsxiani fexsacmelebisa, magram Semdeg droulad gadavida sxva pozi-
ciaze, rogorc aerobikisaTvis gankuTvnili moduri fexsacmlis poziciaze. es 
gansvavebuli poziciebi gansxvavebul sareklamo strategias moiTxovda.

reklamis strategia, iseve rogorc marketingis miznebi, unda Camoyalib-
des konkretulad, konkretuli raodenobrivi miznebis dasaxviT.

daubrundeT `ribokis~ konkretul sareklamo miznebs, romlebic Semdeg-
nairad iqna Camoyalibebuli:

 1. pirveli wlis ganmavlobaSi gavavrceloT informacia `ribokis~ moduri 
sportuli fexsacmlis SesaZenad, 15-dan 50 wlamde  20 milioni myidvelis 20%-
mde, romlebic yovelwliurad xarjaven saSualod 45 dolars. davarqvaT am 
jgufs `gaTvicnobierebuli jgufi~;

 2. mivawodoT informacia `gaTvicnobierebul~ jgufs, rom firma `ribo-
kis~ fexsacmelebi aris maRali xarisxis, iyideba misaReb fasebSi, aqvs rbili 
tyavis zedapiri, mzaddeba mravalferovan ferTa gamaSi da xelmisawvdomia sa-
calo vaWrobis maRaziebSi.

 3. davarwmunoT `gaTvicnobierebuli~ jgufi, rom `ribokis~ fexsacmelebi 
moxerxebulia, maRali xarisxisaa da Rirs masze daxarjuli Tanxebi.

 4. am jgufis 50% davarwmunoT, rom moizomos fexsacmelebi.
 5. gauCinoT motivacia am jgufs fexsacmelebis SeZenisa adgilobriv maRa-

ziebSi.
aseTi konkretuli amocanebi dasmuli sareklamo kampaniis mimarT, saSua-

lebas iZleva erTi wlis mere gamovikvlioT momxmareblebis damokidebulebis 
Secvla `ribokis~ fexsacmelebisadmi. gamovikvlioT ramdenma gaigo `ribokis~ 
fexsacmelebis Sesaxeb; ramdens esmis misi Rirsebebis da dadebiTi Tvisebebis 
Sesaxeb; ramdenma SeiZina fexsacmeli da a. S. 
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gamoTvlebi aCvenebs, rom Tu yvelam, vinc moizoma fexsacmeli,  is SeiZina, 
maSin kompania  miiRebs qalTa bazris 1.25%-s, anu fasebze gadayvaniT 11,5 mili-
on dolars!

meore wels SesaZloa ufro gabeduli amocanebis dasaxva. kerZod, gaTvic-
nobierebuli qalebis gazrda 35%-mde da a.S. calkeul SemTxvevebSi SesaZloa 
gamoviyenoT vaWrobis stimulirebis sxva meTodebi: ufaso fexsacmelebis 
darigeba referentuli pirebisaTvis (anu instruqtorebisaTvis da mwvrT-
nelebisaTvis), kuponebis, wamaxalisebeli latariebis Catareba da sxva.

sareklamo strategia da SemoqmedebiTi procesi

rogorc adre aRvniSneT, biznesSi kompaniis mravali samoqmedo gegma ar-
sebobs.

yvelaze adre dgeba biznesgegma, romelic aRwers biznesis ganviTarebis 
ZiriTad mimarTulebebs.

Semdeg dgeba marketingis gegma, sadac Camiyalibebulia marketingis 
strategia. marketingis strategias kavSiri aqvs sabazro kompleqsis formire-
basTan (produqti, fasi, adgili, stimulireba). amis Semdgom marketinguli na-
revis TiToeul elementze muSavdeba ufro detaluri gegma.

stimulirebis (promouSenis) strategia moyvanilia stimulirebis gegmaSi, 
romeliSc aRwerilia stimulirebis meTodebis gamoyeneba (pirdapiri gayidve-
bi, piari, reklama, merCendaizingi da sxva). xolo reklamis gegmaSi moyvanilia 
sareklamo strategia, romelic ganisazRvreba Semdegi elementebisagan Semd-
gari SemoqmedebiTi kompleqsiT:

1. miznobrivi auditoria;
2. produqtis koncefcia;
3. informaciis gavrcelebis saSualebebi; 
4. sareklamo mimarTva.
miznobrivi auditoria: `ribokisTvis~ garkveuli iyo miznobrivi audi-

toria – 17-dan 50 wlamde qalebi, romlebic aerobikiT iyvnen gatacebulni 
da hqondaT saSualoze maRali Semosavali. realurad, sareklamo kampania mi-
marTuli iyo am segmentis damatebiT, mwvrTnelebze, instruqtorebze, uSual-
od gamyidvelebsa da im qalebze, romlebsac, ubralod, undodaT moxerxebuli 
fexsacmeli araformalur garemoebaSi  yoveldRiuri moxmarebisTvis. mizno-
briv auditoriaSi unda vigulisxmoTY ara marto is, vinc yidulobs saqonels, 
aramed isinic, vinc iRebs yidvis gadawyvetilebas. magaliTad, bavSvebi xSirad 
did gavlenas axdenen mSoblebze, maTTvis saqonlis SeZenaze.

produqtis koncefcia: saqonelSi Tavmoyril momxmareblisTvis sa-
sar geblo Tvisebebs ewodeba produqtis koncefcia. saWiroa mkafiod iqnes 
Camoyali bebuli, Tu ra saxiT warmodgeba produqti funqciurad reklamaSi: 
rogor iqneba igi pozicionirebuli; riT gamoirCeva is konkurenti produqte-
bisgan; rogoraa SefuTuli, klasificirebuli; sasicocxlo ciklis ra sta-
diaze imyofeba da sxva. `ribokis~ fexsacmelebis koncefciaSi warmodgenili 
iyo, rom igi Sedgeboda F~osteris da krendelis~ fexsacmlis Targisgan, quslSi 
datanebuli iyo saventilacio detalebi, wyalgaumtari Sida safenebi. xolo 
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konceptualurad es fexsacmelebi warmodgenili iyo tradiciulad maRali 
xarisxis produqtad, romelic pasuxobda modis moTxovnebs da mimarTuli iyo 
im mamakacebisaTvis, `vinc icis, Tu ra aris ofli~ da seriozuli qalebisaT-
vis, romlebic Tvlian, rom `cxovreba esaa sporti, romelSiac unda miiRo 
monawileoba~.

informaciis gavrcelebis saSualebebi: `riboks~ Tavidan ar gaaCnda 
didi saxsrebi reklamis masobrivad gavrcelebisaTvis. magram mas rogorme 
unda miewodebina informacia miznob rivi auditoriisaTvis. Tavdapirve-
lad SearCies Jurnalebi qalebisaTvis da sportuli gamocemebi da maTSi aT-
avsebdnen reklamas meoTxed gverdze. paralelurad,  monawileobdnen savaWro 
gamofenebSi, sadac aCvenebdnen fexsacmelebs da arigebdnen bukletebs. dis-

tributorebs ufasod urigebdnen 
nimuSebs. aseve aZlevdnen nimuSebs 
mwvrTnelebs da instruqtorebs, 
romlebic avrcelebdnen informa-
cias. garkveuli drois Semdeg, rode-
sac gayid vebma sagrZnoblad moimata 
`riboks~ SesaZlebloba mieca gane-
Tavsebis reklama mTel gverdze 
da xSirad ramdenime gverdzec ki. 
sareklamo mimarTva xazs usvamda 
`ribokis~ fexsacmelebis upirate-
sobas, moxerxebulobas, elegan-
turobas da modurobas. inglisidan 
wamosvlis pirvel xanebASi sarekla-
mo plakatebze gamosaxuli iyo bri-
taneTis droSa, finiSTan pirveli 
mosuli sportsmenebis, gamarjve-
bulebis fonze. posteris kuTxeSi 
uciloblad iyo moTavsebuli msx-
vili planiT fexsacmeli. momdevno 

etapze sareklamo kampania warimarTa deviziT: `cxovreba sportia, romelSiac 
unda miiRo monawileoba~ (“Because life is not a spectactor sport~ – zusti Targmania: 
cxovreba araa marto mayureblis sporti), romelic mouwodebs momxmarebels 
Tavad miiRos monawileoba sportSi da nu dakmayofildeba mxolod mayureblis 
roliT (ix.11.3.3).

`ribokis~ cnobili sareklamo kampaniis –  `me var, raca var~ – gmirebi 
arian gamoCenili sportsmenebi: tieri anri, andrei SevSenko, raian gigzi da 
sxvebi, agreTve ,sportis mravali saxeobebis saqveynod cnobili sportsmenebi 
dawyebuli CogburTidan - damTavrebuli kriketiT.  

2002 wels `ribokma~ daiw yo globaluri sareklamo kampania `spor tis 
ritmebi da xmebi~, romeli c moicavs satelevizio reklamas, garereklamas da 
promouSenis sxva saSualebebs. masSi monawileoben NBA, NHL, NFL-is cnobili 
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sportsmenebi da popmomRerlebi erTad.

danarTi VII

rCevebi sareklamo teqstebis Sedgenisas

rogorc wina masalebidan SevityveT, sareklamo, anu SemoqmedebiTi stra-
tegia Seicavs oTx elements:

1. miznobrivi auditoria, anu vis unda gavagebinoT produqciis (momsax-
urebis) Sesaxeb;

2. produqtis koncefcia – esaa produqtis Tvisebebis da raobis dawvr-
ilebiTi aRwera;

3. informaciis gavrcelebis saSualebebi – romeli mediasaSualebebiT 
an komunikaciiT migvaqvs informacia momxmareblamde;

4. mimarTvis strategia – ras da rogor velaparakebiT momxmarebels.
 pirvel sam komponentze Cven ukve gvqonda saubari wignis wina TavebSi. am-

Jamad dawvrilebiT SevexoT sareklamo mimarTvis Seqmnis strategias.
sareklamo mimarTva Sedgeba verbaluri (sityvieri) da araverbaluri 

(usityvo, gamomsaxvelobiTi) Semadgenlebisagan. verbaluri mxare esaa teqsti, 
araverbaluri mxare ki – gamosaxulebiTi nawili. orive Semadgeneli unda iyos 
ubralo, gasagebi, saintereso, informaciuli, sasargeblo da gasarTobi.

sareklamo mimarTva Seicavs sam komponents, esenia:
1. teqsti;
2. mxatvruli mxare;
3. teqnikuri saSualebebi.
am elementebs qmnis teqstis avtori (anu rogorc mas uwodeben, ̀ kopiraite-

ri~) da mxatvar-dizaineri. maT, pirvel rigSi, unda gaaanalizon marketinguli 
gamokvlevebis Sedegebi. AamisaTvis unda gaecnon bazars, saqonlis koncefcias, 
konkurentebs, segmentirebas da saqonlis pozicionirebas. unda gaarkvion, vin 
iqneba potenciuri momxmarebeli; ras warmoadgens igi; rogoria momxmareblis 
maxasiaTeblebi da cxovrebis wesi.

qvemoT mogvyavs im informaciis CamonaTvali, romelic unda gaiTval-
iswinos avtorma teqstze muSaobisas:

produqtis gansazRvra:

dasaxeleba – savaWro niSani, logotipi, sxva iuridiuli informacia;
SefuTva – forma; gaformeba: stili, feri, SefuTvis specialuri saSuale-

bebi, markireba SefuTvaze;
fizikuri maxasiaTeblebi – zoma, feri, suni, gemo, gare ieri da sxva;
gamokvlevebi – ra gamokvlevebi iyo Catarebuli; Segrovili masalebis 

gacnoba;

teqnikuri da eqspluataciuri maxasiaTeblebi:
ras emsaxureba saqoneli; rogor moixmareba; rogoraa damzadebuli;
ra aris faseuli saqonelSi – nedleuli, qimikatebi, konservantebi, spe-
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cialuri danamatebi, ekologiuri sisufTave;   
efeqturoba – arsebobs Tu ara saqonlis efeqturobis damadasturebeli 

dokumentebi;
saqonlis ieri – rogor aRiqvamen adamianebi produqts, ra moswonT, ra 

–  ara, aris Tu ara produqti yoveldRiuri moxmarebis sagani, aris Tu ara 
produqti fufunebis sagani da sxva sakiTxi;

moxmarebis vada – malfuWadia Tu ara saqoneli;
informacia konkurentebze – vin arian konkurentebi, aqvs Tu ara produqts 

raime upiratesoba konkurentis produqtTan,  wyvets Tu ara produqti raime 
problemas iseTs, romelsac ver wyveten konkurenti produqtebi;

rogor mzaddeba produqti – ra dro Wirdeba mis damzadebas, gamoiyeneba 
Tu ara mis dasamzadeblad raime gansakuTrebuli nivTierebebi an teqnikuri sa-
Sualkebebi, sad, rogor da vin awarmoebs saqonels;

produqtis istoria – rodis iyo gamogonebuli, an gamoyenebuli pirve-
lad; gaaCnda Tu ara produqts sxva dasaxeleba, Setanili iyo Tu ara cvlile-
bebi produqtSi, aqvs Tu ara produqts raime romantikuli warsuli, ra sare-
klamo kampaniebi warmoebda produqtis garSemo;

pozicia bazarze – rogoria produqtis bazris wili, visTvisaa gankuTv-
nili;

samomxmareblo Tvisebebi – rogor gamoiyeneba saqoneli, SesaZloa Tu ara 
misi sxvanairad gamoyeneba, rogori sixSiriT yiduloben produqts, ra tipis 
momxmarebeli hyavs produqts, ratom yiduloben produqts: piradi moxmare-
bisTvis, saCuqrisTvis, samuSaosaTvis; ra tipis aqtiuri momxmarebeli hyavs 
produqts; ra raodenobis produqts yiduloben aqtiuri momxmareblebi; ras 
warmoadgenen Tavad aqtiuri momxmareblebi;

gavrceleba – rogor aris warmodgenili produqti bazarze, xelmisawvdo-
mia Tu ara igi yvelasaTvis. aris Tu ara SezRudvebi produqtis gavrcelebaSi, 
sezonuria Tu ara saqoneli;

sareklamo teqstis avtorma unda kargad Seiswavlos zemoT CamoTvlili 
sakiTxebi, radganac maTSia damaluli momxmareblisadmi swori mimarTvis 
gasaRebi. `marketinguli komunikaciebis~ pirvel wignSi Cven ganvixileT sare-
klamo mimarTvis sxvadasxva strategia, ganvixileT gasuli saukunis gaxmaure-
buli sareklamo kampaniebi, romelTa mimarTvebmac dros gauZles da aTeuli 
wlis ganmavlobaSi warmatebiT gamoiyenebodnen. aseve viciT, rom arsebobs mi-
marTvis ori tipi – racionaluri da emociuri. pirveli apelirebs momxmare-
blis praqtikuli, funqciuri moTxovnilebis dasakmayofileblad, xolo emo-
ciuri zemoqmedebas axdens momxmareblis fsiqologiur, socialur da sulier 
moTxovnilebebze.

teqstis avtorma miRebul informaciaze dayrdnobiT unda airCios mi-
marTvis stili – seriozuli, seqsualuri, iumoristuli, SemaSinebeli da 
sxva. arCevani didia da am strategiis arCeva unda emsaxurebodes reklamis-
admi yuradRebis miqcevas, reklamirebadi produqtis individualobis Seqmnas, 
misdami interesis gaCenas da, sabolood, momxmareblis darwmunebas,  SeiZinos 
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saqoneli. swored esaa Cvensmier ganxiluli AIDA-s modeli, anu mimarTvam unda 
miipyros yuradReba, gamoiwvios interesi, aRZras survili da ubiZgos momx-
marebels moqmedebisken – SeiZinos saqoneli.

teqstis Seqmna SemoqmedebiTi procesia. zemoT Cven ganvixileT Semoq-
medebiTi procesis elementebi – informaciis mogroveba, analizi, ideis 
inkubacia (momwifeba), gabrwyineba, ideis srulyofa, damuSaveba. es gza teqs-
tis rogorc verbalur, ise araverbalurad gadawyvetas exeba. yovel Semoqmeds  
am procesebis ganxorcielebis sakuTari meTodi aqvs (niutoni, ainStaini, po-
etebi, heminguei da sxva), romlis gavlis Sedegadac ibadeba erTaderTi swori 
teqsti an gamosaxuleba. am process SesaZloa vuwodoT vizualizebis anu 
konceptualizebis procesi. esaa yvelaze mniSvnelovani momenti sareklamo 
mimarTis Seqmnisas da xSirad is gansazRvravs momavali sareklamo kampaniis 
warmatebas Tu marcxs. 

rogori unda iyos sareklamo mimarTva? ramdeni sityvisgan unda Sedge-
bodes? –  am sakiTxze reklamistebs Soris Tavidanve ar iyo erTi azri. meoce 
saukunis dasawyisis didi reklamistebi alber laskeri da jon kenedi Tvlid-
nen, rom teqsti unda iyos rac SeiZleba mokle. sxvebs miaCniaT, rom gamosax-
ulebas meti efeqti aqvs reklamaSi, vidre grZel teqsts. magram reklamis is-
toriaSi arsebobs sawinaaRmdego magaliTi, rodesac ara reklamis special-
istma, aramed didma mrewvelma henri fordma Tavisi popularuli modelisaT-
vis `ford-T~-saTvis Seqmna reklama, romelic Seicavda 1200 sityvas. masSi ar 
iyo saerTod gamosaxuleba. reklama dawvrilebiT aRwerda ara marto Tavad 
modelis teqnikur maxasiaTeblebs, aramed, aseve, aRwerda fordis 28 qarxanas, 
mis finansur mdgomareobas, personalis samuSao pirobebs da sxva. es reklama 
gamoqveynda gazeTSi 1910 wels da man gayida yvelaze meti avtomobili. saavto-
mobilo mrewvelobis istoriaSi fordis“modeli- T~ sul gaiyida 15000000! ase 
rom, raime mza recepti aq ar arsebobs, TiToeuli avtori SemoqmedebiTad unda 
miudges dasaxul amocanas. sabolood unda Sesruldes sareklamo mimarTvis 
mTavari amocana, kerZod, daarwmunos adamianebis garkveuli jgufi, SeiZinos 
saqoneli. xolo rom daarwmuno, pirvel rigSi, mas unda miawodo informacia 
ise, rom miipyro yuradReba.  

 rodesac saqme exeba teqsts, aq yuradReba miipyroba gamosaCeni saTauriT. 
saTauris SeferadebiT, adgilmdebareobiT. teqstis da ilustraciis urT-
ierTganlagebiT.  saTaurSi unda Candes raimes dapireba, rac myidvels daain-
teresebs saqonlis SeZenisas.

informaciis gacnobis mere sareklamo mimarTvis daniSnulebaa gamoi-
wvios interesi. interesi gardamavali etapia yuradRebasa da ndobas Soris. 
Tu mkiTxvels teqsti daainteresebs, igi agrZelebs teqstis gacnobas. mTavaria, 
SevinarCunoT misi yuradReba, raTa mas gauCndes produqtisadmi ndoba. ndo-
bas damsaxureba unda da is sxvadasxva meTodiT miiRweva. mTavaria, garantireb-
uli iyos produqtis xarisxi. aseve mniSvnelovania asrulebs Tu ara produqti 
im dapirebas, rac mocemulia sareklamo mimarTvaSi. ndobis gamagrebisaTvis 
xSirad iyeneben eqspertebs da cnobil pirovnebebs. magram maT gamoyenebasac 
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aqvs garkveuli sazRvrebi, gansakuTrebiT iseT patara qveyanaSi, rogoricaa 
saqarTvelo, cnobili pirovnebebis gamoyeneba sxvadasxva reklamaSi xSirad 
ukureaqcias iwvevs. xalxs ar sjera kalkirebuli reklamebis `psp~ –  Cemi ojax-
is afTiaqi~, `me da aversi~, `lideri liderTa Soris~ da sxva.

 sareklamo mimarTvis Semdegi daniSnulebaa aRZras survili. amisaT-
vis momxmareblisadmi dapireba unda iyos mxatvrulad kargad warmodgenili 
ise, rom momxmarebelma daijeros, am produqtis SeZena mas realurad mou-
tans sargebels. gavixsenoT leo barnetis produqtis Sinagani dramis Teoria, 
romelic Tvlida, rom yvela produqts gaaCni Sinagani drama. igi unda vaCvenoT 
moqmedebaSi da davanaxvoT misi Signeuloba. mxolod am nabijebis warmarebiT 
gavlis Semdeg potenciuri myidveli gadava qmedebaze da SeiZens produqts. 
motivaciis gasaZliereblad teqstSi sasurvelia iyos mowodebebi qmedebisken. 
vTqvaT, `SeiZineT axlave~, `miirTviT megobrebTan erTad~ da sxva.

 reklamis teqstebi Sedgeba mravali elementisgan. es elementebi, Sesa-
Zloa, gavadidoT, gadavaadgiloT, SevcvaloT manam, sanam ar miviRebT sasur-
vel Sedegs. beWdviTi gancxadebis sakvanZo elementebia saTauri, vizuluri 
saSualebebi, rubrikebi, qvesaTaurebi, ZiriTadi teqsti, CanarTebi, Car-
Coebi, devizebi, logotipebi da sxva.

saTaurebi

saTaurebi iTvleba reklamis yvelaze mniSvnelovan elementad. esaa teqs-
tis is gamoyofili nawili, romelic ganTavsebulia sareklamo teqstis dasaw-
yisSi, romelsac mkiTxveli ecnoba pirvel rigSi da romelmac unda miipyros 
maqsimaluri yuradReba. amitomac saTauris akrefa xdeba msxvili SriftiT.

saTaurs gaaCnia 6 funqcia:
pirveli – man unda miizidos yuradReba;
meore – saTaurma unda amoarCios Tavisi mkiTxveli. saTauri ar SeiZleba 

iyos yvelasTvis erTnairad saintereso. man unda miipyros ZiriTadad mizno-
brivi momxmareblis yuradReba;

mesame – saTaurs unda Sehyavdes mkiTxveli teqstis Sinaarsis saqmis kurs-
Si;

meoTxe – saTaurSi unda iyos asaxuli komerciuli SeTavazeba;
mexuTe – saTaurSi momxmarebelma unda Seityos yidvisgan miRebuli sarge-

belis Sesaxeb;
meeqvse – saTaurSi unda iyos asaxuli is siaxle, rasac hpirdeba saqoneli 

momxmarebels. momxmarebels ainteresebs siaxle, amitomac xSirad saTaurSi 
gamoiyeneba sityvebi: axla, ucbad, saocari, gaumjobesebuli, siaxle, revolu-
ciuri, eqskluziuri da a. S.

kargi saTaurebi SesaZloa davyoT 5 ZiriTad tipad:
1. sasargeblo Tvisebebis mqone; 2. informaciuli; 3. maprovocirebeli;         

4. kiT xvis Semcveli da 5. brZanebis Semcveli.
sasargeblo Tvisebebis Semcveli saTaurebi pirdapir hpirdebian myidv-

els raime sargebels – ̀ rodesac Cven vmonawileobT rbolaSi. Tqven imarjvebT!~ 
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(iamaha –  avtomobilis reklama). 
maprovocirebeli saTaurebi Sedgenilia ise, rom gamoiwvios mkiTxvelis 

cnobismoyvareoba. meti informaciis misaRebad man unda waikiTxos danarCeni 
teqsti.

informaciuli saTaurebi Seicaven informacias, rogor gavakeToT esa Tu 
is; an gvawvdian raime axal informacias.  `TqvenTvis misawvdomi avtomobili~ 
(avtomobili honda-siviki); `rodesac asxamT WiqaSi am viskis, Tqven ufrTxil-
debiT TiToeul wveTs~ (viski `Civas regali~).

kiTxvis Semcveli saTaurebis gamoyenebisas sifrTxilea saWiro. saWiroa 
kiTxvis ise Camoyalibeba, romelzedac mkiTxveli uaryofiTad ar upasuxebs, 
anda advilad upasuxebs. sxva SemTxvevaSi igi dakargavs interess da aRar wai-
kiTxavs danarCen teqsts. magaliTad, `Tqven giyvarT Wama?~ mkiTxveli upasux-
ebs `diax~ da gadafurclavs gverds.

brZanebis Semcveli saTaurebi gvibiZgeben moqmedebisken. xSirad isini ape-
lireben SiSis grZnobaze an raime emociaze, an socialur pasuxismgeblobaze. am 
tipis saTaurebia xSirad narkomaniis sawinaaRmdego da nasvam mdgomareobaSi 
saWesTan jdomis saTaurebi. ̀ saWesTan daicaviT moZraobis wesebi. gadarCenili 
sicocxle, SesaZloa iyos Tqveni sakuTari~.

qvesaTaurebi – esaa patara saTaurebi, romlebic SesaZloa iyvnen moTavse-
buli saTauris, rogorc qveviT, iseve mis zeviTac. misi daniSnulebaa gadmosc-
es sakvanZo komerciuli SeTavazeba da daasrulos saTaurSi moyvanili azri. 
xSirad qvesaTaurebs saTaurze meti adgili ukavia da met sityvas Seicavs, rad-
ganac iZlevian met informacias.

ZiriTadi teqsti Seicavs srul informacias reklamirebul produqtze. 
is warmoadgens saTauris da qvesaTauris logikur gagrZelebas. rogorc wesi, 
ZiriTadi teqsti ikrifeba ufro wvrili SriftiT. teqsti unda iyos dawerili 
gasagebi eniT ise, TiTqos avtori esaubrebodes erT adamians.

wlebis ganmavlobaSi SemuSavda ZiriTadi teqstebis daweris ramdenime re-
komendacia:

1. xazi gausviT erT mTavar ideas;
2. zustad gansazRvreT saqonlis pozicia;
3. xazi gausviT saqonlis sargeblianobas momxmareblisTvis;
4. savaWro niSani gamokveTeT da ramdenjerme gaimeoreT teqstSi.
5. teqsti SekveceT da gaamartiveT maqsimalurad;
6. teqsturi masala gaamagreT gamosaxulebiT. rogorc didma Cinelma 

filosofosma konfucim jer kidev 2500 wlis win Tqva: `suraTi 1000 sityvad 
Rirs~.

teqstis Sedgenisas Cven veZebT komerciuli winadadebebis momxmareblamde 
ukeT mitanis saSualebebs. rogorc `marketinguli komunikaciebis~ pirvel 
wignSi beWdviTi reklamis ganxilvisas  aRvniSneT, teqsti SesaZloa mivawodoT 
sxvadasxva stiliT: faqtebis pirdapiri gadmocemiT, moTxrobiT, dialogi/
monologiT, ilustrirebiT, originaluri JanrebiT – es ukanaskneli xasiaT-
deba kalamburebiT, iumoriT, leqsebiT, klounadiT da sxva xerxebiT. kargad 

danarTebi,  praqtikuli rCevebi,  qeisebi
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gamoyenebuli iumori xels uwyobs reklamis damaxsovrebas.
sareklamo mimarTvis danarCeni elementebis cvalebadoba damokidebu-

lia Tavad reklamis stilsa da Sinaarsze.aq igulisxmeba: abzacebi, rubrikebi, 
CarCoebi, logoebi da gansakuTrebiT daboloeba, romelsac ̀ kodas~ uwode-
ben. `koda~ Seicavs Txovnas, mowodebas moqmedebisken, SeiZinon saqoneli. moy-
vanilia misamarTebi, telefonebi, sadac SesaZloa SekveTis gakeTeba. xSirad 
kodas boloSi moyvanilia Stampi-beWedi da xelmowera solidurobisaTvis.

qvemoT mogvyavs rekomendaciebi kargi sareklamo teqstis dasawerad.
– nu gadatvirTavT mkiTxvels. gamoiyeneT mokle winadadebebi, nacnobi 

ubralo sityvebi;
– isaubreT mokled, mxolod is, rac unda TqvaT, arc meti, arc naklebi;
– isaubreT awmyo droSi da aqtiurad. es kargad JRers. warsuli dro da 

pasivi SesaZloa gamoviyenoT gansakuTrebul SemTxvevebSi;
– ne geSiniaT nacvalsaxelebis xmarebis. gaxsovdeT, rom Tqven esaubrebiT 

TiToeuls piradad. warmoidgineT, rom elaparakebiT megobars;
– Tavi aarideT kliSeebs. mieCvieT azris sxvanairad gadmocemas. uCveulo 

da naTeli frazebi mkiTxvelis yuradRebas ipyrobs;
– moerideT bevr winadadebebs. mZimeTa raodenoba Rlis mkiTxvels;
– SeZlebisdagvarad SeamokleT saTqmeli. isini bunebrivad gamoiyurebian;
– nu trabaxobT. yvelafers uyureT mkiTxvelis TvaliT. moerideT si-

tyvebs: Cven, Cveni...
– mihyeviT erT mimarTulebas. nu ecdebiT yvelafris mocvas. gaxsovdeT: 

ori kurdRlis mdevari verc erTs ver daiWers;
– iyaviT optimistebi. gamoxateT emociebi. Tqveni aRfrTovaneba aucile-

blad unda igrZnobodes teqstSi. rogorc aRniSna erTma cnobilma avtorma lu-
isma, yuri daugdeT Tqvens guls da grZnobebs. gaxadeT reklama adamianuri.

sasargebloa gavecnoT sareklamo teqstebis Seqmnis praqtikul rCevebs, 
romelic moyvanilia cnobili avtoris alister komptonis wignSi `sareklamo 
teqstis saxelosno~.

avtori yvela sareklamo mimarTvas yofs or klasad:
1. sareklamo mimarTva, romlebSiac avtors aqvs raime saTqmeli momxmare-

blisTvis;
2. mimarTva, rodesac avtors araferi aqvs saTqmeli momxmareblisTvis (aq 

igulisxmeba, rom araferi axali ara aqvs saTqmeli!).
avtoris azriT, kargi sareklamo mimarTvis Seqmnis p i r v e l i  p r i n -

c i p i a :  rodesac raime gaqvs saTqmeli – Tqvi! magram... Tu Tqven gaqvT axali 
produqti da masze bevri axali ramis Tqma gindaT myidvelisaTvis, sareklamo 
mimarTvaSi unda airCioT erTi ZiriTadi idea da SeecadoT saTaurSive miipy-
roT masze yuradReba. es ZiriTadi idea SeiZleba iyos roser rivzis unikaluri 
savaWro SeTavazeba, romelic gamoxatavs komerciul, sasargeblo, saWiro SeT-
avazebas momxmareblisTvis.

m e o r e   p r i n c i p i a : rodesac araferi axali ara gaqvs saTqmeli – 
gamoigone e.w. Sou-efeqtebi. magaliTad moyvanilia moxaluli Txilis erTi 
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brendi. ra unda Tqva moxalul Txilze axali? 
rac ukve araa naTqvami sxva reklamebSi? TiTq-
mis araferi. es Txili araa sxvebze didi, sxva-
nairad moxaluli, arc sxva ramiT gamoirCeva 
konkurentebisgan. maSin imisaTvis, rom swored 
es Txili Tavisi SefuTviT daamaxsovrdes my-
idvels, reklamaSi gaaTamaSes Sou-efeqti. 
scenarSi king-kongi, niu-iorkis erT-erT caT-
ambjenze gayrdnobili, iRebda Txils kolo-
fidan da gemrielad axramunebda. rodesac 
erTxel Cayo xeli kolofSi da is carieli dax-
vda, gagiJda da daiwyo niu-iorkis ngreva.

 meore magaliTi: mosamarTle yurs ug-
debs procesis msvlelobas. amav droulad 
siamovnebiT miirTmevs Txils. rodesac dgeba 
sasjelis gamotanis momenti, Txili Tavdeba 
kolofSi da gansasjeli Rebulobs mkacr ganaCens. 

 rodesac miviRebT gadawyvetilebas gamoviyenoT Sou-efeqti da mivagnebT 
am efeqtis gasaTamaSeblad raime situacias, mere SesaZloa bevri axali varian-
tis mofiqreba sareklamo kampaniis sawarmoeblad.

erT-erTi magaliTi imisa, rodesac gamoiyenes Sou-efeqti aris  essos ben-
zinis magaliTi. damuSavebuli iyo sareklamo mimarTva: `esso~– Caisxi vefx-
vi avzSi~. mizani iyo gaeTamaSebiaT reklamaSi, rom essos benzini matebs sim-
Zlavres avtomobils. sareklamo kampaniis damxmare saSualebebad gamoiyenes 
vefxvis sxvadasxva suveniri, gasamarT sadgurebze benzinis Casasxami Slangebi 
moxates vefxvis kudebiviT da essos gasamarT sadgurebze dadga rigebi.

Sou-efeqtebis mofiqrebis meTodia, agreTve, iumoristuli scenebis 
dakavSireba produqtTan. aseve, rekomendebulia, rodesac araferi gvaqvs 
saTqmeli axali Tavad produqtze, mimovixedoT produqtis garSemo: vilapara-
koT, vin moixmars mas, sad, rogor da ratom moixmareba is da movigonoT sxva-
dasxva situacia, romelSiac gavaTamaSebT moqmedebas.

Semdegi rCevaa strategiis arCeva. rogorc ganvixileT reklamis strate-
giaSi pirveli da gadamwyvetia, Tu vinaa samizne auditoria, anu vis mivmarTavT 
da aq sakmarisi araa marketingis gegmaSi mocemuli mSrali statistikuri mo-
nacemebi. magaliTad, miznobrivi auditoriaa 25-dan 45 wlamde qalebi. produq-
tis Sinaarsidan gamomdinare, Tqven unda warmoidginoT vinme konkretuli 
pirovneba am samizne jgufidan, ra tipisaa igi, ojaxuri mdgomareoba, Semosava-
li, midrekilebebi da SeecadoT SeqmnaT mimarTva am konkretuli pirovnebi-
saTvis da ara ganusazRvreli jgufisaTvis.

 meore mniSvnelovani momenti sareklamo strategiaSi aris is, Tu ra gin-
daT, rom uTxraT am samizne jgufs (am SemTxvevaSi konkretul arCeul pirovne-
bas am jgufidan). 

  orcxobila `raivitas~ magaliTi. orcxobila raivita didi xania iyo ba-
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zarze warmodgenili da mas hyavda konkretuli momxmarebeli, romelmac icoda 
misi gemo da Tvisebebi. garkveuli drois Semdeg kompaniam Seatyo, rom gayid-
vebi mcirdeboda. gamokvlevebiT dadginda, rom qalebi modis gavleniT gada-
vidnen dietaze, aerobikaze, sirbilze formis SenarCunebis mizniT. kompaniam 
gamoikvlia, rom raivita ar Seicavda sxvebze met kalorias da daisaxa miznad 
gasuliyo dieturi produqtebis mzard bazarze. sareklamo kampaniia strate-
gia ase Camoyalibda:

– samizne auditoria? qalebi, romlebsac undaT gaxdoma;
–  ra gvinda uTxraT maT? raivita dagexmarebaT gaxdomaSi;
–  riTi amtkicebT, rom es asea? arc erTi sxva orcxobila ar Seicavs nalkeb 

kalorias;
–  ra warmodgena gvinda SeuqmnaT samizne auditorias?  raivita efeqturi 

saSualebaa gaxdomisaTvis.
rodesac avtorma daiwyo sareklamo kampaniaze muSaoba, pirveli, rac man 

gaakeTa mis nacnobebSi moZebna axalgazrda qali (iqsi), romelic aerobikiT iyo 
gatacebuli da undoda gaxdoma. man dawvrilebiT gamokiTxa mas reJimis Ses-
axeb, dainteresda, Tu ra ainteresebda mas. avtorma gamoarkvia, rom iqss ara-
sodes daukavSirebia raivita dietasTan, sigamxdresTan. pirveli, rac mas mou-
vida TavSi iyo is, rom man aarCia gamxdari qalebis moduri kabebi da pirveli 
mimarTva ase JRerda:

–  mogwonT? raivita dagexmarebaT maT tarebaSi. 
iqsi gatacebuli iyo aerobikiT da xSirad akontrolebda zomebs.

maSin amotivtivda sxva mimarTva: ra ufro ax-
dunebs? raivita Tu varjiSi?

am mimarTvis nakli isa, rom varjiSTan Sedar-
eba wamgebiani iyo Tavidan raivitasaTvis, radganac 
mas rogorc dietur saSualebas ar icnobdnen. ami-
tom saboloo mimarTva, romliTac daiwyo mraval-
wliani, warmatebuli sareklamo kampania ase JRerda: 
`raivita aaxlovebs Tqvens gamarjvebas~, reklamaSi 
naCvenebi iyo qalis talia Semoxveuli santimetris 
sazomiT da saTaurad hqonda `brZola santime-
trebisaTvis~.

rodesac gadawyvetili iqneba zemoT moyvanili 
sakiTxebi: gairkveva vis velaparakebiT (konkre-
tuli pirovnebis magaliTze), gadavwyvetT Tu ra 
unda uTxraT mas, mxolod amis Semdeg unda SeudgeT 
fiqrs, Tu rogor vTqvaT Cveni saTqmeli.

rogorc aRvniSneT, beWdviT reklamaSi fig-
urirebs gamosaxuleba da teqsti, romelic Sedgeba 
saTaurisgan, qvesaTaurisgan da ZiriTadi teqsti-
sagan. pirvel rigSi, mayurebeli aTvalierebs gamo-
saxulebas. Semdeg misi mzera SeCerdeba saTaurze. 
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saTauri da ilustracia unda avsebdnen erTmaneTs. arasodes ar gamoiyenoT 
saTauri imis gasameoreblad, rac warmodgenilia ilustraciaSi. saTauri da 
ilustracia unda qmnidnen mTlian suraTs sareklamo ideis advilad misatanad 
mayureblamde. 

gaxsovdeT, mkiTxveli ilustraciis da saTauris Semdeg unda dainteres-
des komerciuli SeTavazebiT da waikiTxos wvrili SriftiT akrefili ufro 
meti informacia. amitom saTaurebis dawerisas unda SearCioT TiToeuli sity-
va. yovelTvis aRwereT teqstSi, rasac mkiTxveli ver xedavs da ar ilaparakoT 
imaze, risi gamoTvlac mas SeuZlia. kargia, Tu moaTavsebT saTaurSi produqtis 
dasaxelebas. gamoiyeneT is sityvebi romlebic did rols TamaSobs mkiTxvelis 
interesis gasaRviveblad. es sityvebia: ratom? rogor? karg Sedegs iZleva 
meTodi `mde da Semdeg~, am sakiTxebze Cven zemoT visaubreT.
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danarTi VIII

internet-saitis Seqmnis principebi

miuxedavad didi gansxvavebisa, internet-saitis damuSavebas safuZvlad 
udevs igive principebi, rac reklamis sxva saSualebebis Seqmnas. am SemTxveva-
Sic vebsaitis Seqmna emorCileba imave universalur AIDA-s princips. saitma 
unda daainteresos mnaxveli, sademonstracio masalebma unda aRuZran survi-
li TqvenTan dakavSirebisa da komunikaciis damyarebisa, rac Semdgom saqmiani 
urTierTobiT unda  damTavrdes.

am SemTxvevaSic saWiroa avirCioT swori strategia, ganvsazRvroT saitis 
Seqmnis miznebi, CavataroT winasaproeqto gamokvleva, SeviswavloT konku-
renti kompaniebis saitebi, gavaanalizoT mogrovili informacia da amis mere 
SevudgeT saitis struqturis da dizainis damuSavebas. 

saitis struqturis damuSaveba raRaciT waagavs saxlis mSeneblobas. Tu 
Cven vaSenebT saxls, rasakvirvelia, ar gavrbivarT pirdapir betonis da sxva ma-
salebis sayidlad. Tavdapirvelad viwyebT proeqtze, anu saxlis struqturis 
Seqmnaze fiqrs. unda ganvsazRvroT oTaxebis raodenoba, derefnebi, komunika-
ciebi da sxva. am SemTxvevaSic asea. saitis struqtura gamomdinareobs im mom-
saxurebis Sinaarsidan, rac gvinda, rom SevTavazoT saitis damTvalierebels. 
saitis struqtura unda iyos martivi, gasagebi da informaciuli. rogorc wesi, 
saiti Sedgeba mravali gverdisgan da, wignisgan gansxvavebiT, aq yovelma momx-
marebelma Tavad unda airCios misTvis saintereso gverdebis daTvalierebis 
mimdevroba, risTvisac saits unda gaaCndes e.w. navigaciis moqnili sistema. veb-
saitis SeqmnaSi mniSvnelovani momentia misi pirveli, e.w. saSinao gverdi (Home 
Page). am gverdze, rogorc wesi, Tavsdeba kompaniis sacnobebi, enis arCevani, 
stumrebis aRricxvis mricxveli da gaformebulia es gverdi raime mimzidveli 
dizain-StrixebiT an animaciiT. enis arCevis Semdeg gadavdivarT pirvel samu-
Sao gverdze, sadac unda iyos ganTavsebuli ZiriTadi navigatori, anu saitis 
ZiriTadi Tavebi, romelTa raodenoba damokidebulia firmis saqmianobaze. 
ZiriTadi navigatoris TiToeuli ujra Sedgeba qveTavebisgan, romelTaganac 
mnaxveli irCevs misTvis sainteresos da Sedis am qveTavis SinaarsSi, romelic, 
Tavis mxriv, kvlav SeiZleba Seicavdes qveTavebs da a.S. TandaTan qveTavebze ga-
dasvliT, nabij-nabij vpoulobT CvenTvis sasurvel informacias. es procesi 
waagavs genealogiur xes, sadac erTi Soreuli winapridan wamosuli ganSto-
ebebi mravldeba da mravldeba.

 magaliTisaTvis, Tu gvinda movZebnoT firma `adidasis~ kalaTburTis 
fexsacmelebi, SevdivarT `adidasis~ saitze, mTavar navigatorze, mraval saqo-
nels Soris virCevT fexsacmelebs, mis SigniT virCevT kalaTburTs. aq kidev Se-
saZlebelia iyos modelebis CamonaTvali da sabolood, 4-5 safexuriani Zebnis 
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Semdeg vipoviT CvenTvis sasurvel fexsacmels. saitze mogzaurobisas gzadag-
za gvxvdeba bevri saintereso informacia, firmis istoria, sxvadasxva modeli, 
informacia am fexsacmelebiT Sejibrebebze miRweuli gamarjvebebisa da sxva. 
romelic survilisamebr SegviZlia wavikiTxoT an gamovtovoT. aq, wignisgan 
gansxvavebiT, araa savaldebulo yvela gverdis wakiTxva.

saitis daproeqtebas dRes aadvilebs mTeli rigi arsebuli mza program-
ebi, sxvadasxva dizainis paketebi, romelis arCeva pirdapiraa SesaZlebeli da 
bevri wvalebis gareSe miiRoT TqvenTvis sasurveli vebgverdi.

universaluri wesi kargi saitis damuSavebisa ar arsebobs. yvela SemTx-
vevaSi, mTavaria, im saqmis kargad codna, rac gvinda saitze warmovaCinoT da 
SemoqmedebiTi midgoma, raTa opera ~aidas~ msgavsad, erTi naxviT, davamaxsov-
roT saiti mnaxvels!

qvemoT moyvanilia saitis savaraudo struqturis Seqmnis etapebi. 

WEB - saitis savaraudo struqtura
gverdi III
II kadrze I arCevani: kompaniis Sesaxeb
es qveTavic SeiZleba Seicavdes: 
kompaniis misias; ufro gaSlilad vidre II gverdze;
kompaniis istorias;
struqturas;
informacias personaliebze;

gverdi III 
II kadrze II arCevani: saqmianoba
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es SesaZloa iyos yvelaze ganStoebuli gverdi,  danawevrebuli saqmiana-
bis saxeobebisda mixeviT.

am qveTavebze unda ganTavsdes aucilebeli foto da video gamosaxuleba. 
gverdebis dizaini unda iyos iseTi, rom damTvalierebels advilad SeeZlos 
arCevanis gakeTeba da sasurveli video CanarTis moxerxebulad naxva, survi-
lis  SemTxvevaSi ki Flash failis gadmotvirTvac.

gverdi III
II kadrze III arCevani: kontaqtebi
am gverdze ganTavsebuli unda iyos yvelanairi sakontaqto informacia. 

misamarTebi, safosto indeqsebiT; sasurvelia aq ganTavsdes didmasStabiani 
ruqa internetidan, raTa momxmarebels ar gauWirdes kompaniis migneba; aqve 
unda ganTavsdes kompniis da TanamSromlebis eleqtronuli fostis mismarTe-
bi da aseve veli fostis an gamoxmaurebis gamosagzavnad.     
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danarTi IX

qeisi:

davaleba: Sedges marketinguli komunikaciebis proeqti hipoTetiuri 
damkveTis ludasaxarS `xevsureTis~ hipoTetiur produqtze 

`axali Lludi~.

marketinguli komunikaciebis proeqti *

proeqtis masalebis Sinaarsi:

1. monacemebi sareklamo kampaniis dagegmvisaTvis (Brief);
        esaa dokumenti, romlis safuZvelze unda daiwyos sareklamo saagen-

tom, sareklamo kampaniaze muSaoba (ix. DOC-1);
2. satendero davaleba medirebaze (Media Brief).
         xSir SemTxvevebSi ucxouri kompaniidan an satendero davalebis saxiT 

saagentom unda dagegmos komunikaciis gegmebi am dokumentis safuZ-
velze, sadac mocemuli unda iyos medirebisaTvis yvela aucilebeli 
monacemi.  (DOC-2);

3. IMC proeqtis Semadgenloba (DOC-3)
          am dokumentSi mocemulia yvela informacia, rac unda Sevides market-

inguli komunikaciebis proeqtSi;
4. winasaproeqto masalebi
        aq moyvanilia is masalebi (cxrilebi, grafikebi), rac unda Segrovdes 

winasaproeqto gamokvlevisas;
5. integrirebuli marketinguli komunikaciebis gegma
        cxrilis saxiT moyvanili unda iyos yvela saorganizacio, sareklamo 

da sxva RonisZiebebi, gawerili droSi;
6. biujeti
     biujetic mocemuli unda iyos calkeuli komunikaciebis da drois 

mixedviT;
7. calkeuli komunikaciebis gegmebi.
        am nawilSi moyvanili unda iyos komunikaciebis gegma-grafikebi;
8. danarTebi
          danarTebSi SesaZloa moyvanil iyos scenarebi, dizain-maketebi, beWd-

vis maketebi da sxva.

 proeqtSi mocemuli monacemebi ar Seesabameba raime realuri proeqtis 
monacemebs, magram maTi proporciuli Sefardebebi daculia.

danarTebi,  praqtikuli rCevebi,  qeisebi
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DOC – # 1

masalebi sareklamo kampaniis dasagegmad
(Brief)

es masalebi unda warmoadginos kompaniam sareklamo kampaniis dagemvisaT-
vis.

masalebis amoReba SesaZlebelia aseve kompaniis marketinguli gegmidan.
maT safuZvelze sareklamo kompanias gauadvildeba sareklamo RonisZie-

bebis damuSaveba da dagegmva

Sinaarsi:
1. informacia firmis Sesaxeb: istoria, investiciebi, produqcia, bazre-

bi,  bazris wili, realizacia,  distribuciis arxebi, kompaniis Zlieri da susti 
mxareebi, SesaZleblobebi da problemebi. 

2. produqciis daxasiaTeba (dawvrilebiT), asortimenti, SefuTva; fas-
warmoqmnis meTodi, konkurentuli upiratesobebi, samomxmareblo Tvisebebi, 
unikaluri savaWro SeTavazebebi.

3. konkurentebis Zlieri da susti mxareebi, bazris analizi.
  lideri bazarze. SOV –  wili sareklamo bazarze.  
4.miznobrivi momxmareblebi – klientebi, kategoria, socio-demo-

fsiqologiuri maxasiaTeblebi. aqvT Tu ara klienturis monacemTa baza.
5. firmis, produqciis pozicireba bazarze; 
brendingi – upiratesobebi, dapirebebi, sargeblebi.    
6. informacia adre Catarebul sareklamo kampaniaze – mediis ra saxeebi 

iqna gamoyenebuli; ra saxis reklamebi iyo damuSavebuli; vin uwevda momsaxure-
bas; rogori iyo efeqturoba.

7. axali sareklamo kampaniis marketinguli miznebi – realizaciis gaz-
rda, bazris wilis gazrda, pozicionirebis Secvla, rebrendingi, saimijo re-
klama.

8. aqvT Tu ara raime sareklamo masalebi – safirmo stili, bukletebi, 
posterebi, suvenirebi.

9. ra saxis reklama surT – informaciuli, korporaciuli, brendingi, 
saimijo.   

10. reklamaze gamoyofili savaraudo biujeti!
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DOC – # 2  

satendero davaleba media saSualebebis dagegmvaze
(Media Brief)

zogadi informacia: 
klienti: ludsaxarSi `xevsureTi~ (pirobiTi dasaxelebebi).
brendi: ~axali ludi~

gavrceleba: mTeli saqarTvelos masStabiT;
produqtis daxasiaTeba: mocemulia danarTSi;
konkurentebi: mocemulia danarTSi;

amocanebi:
marketinguli: bazris wilis 10%-is miRweva;
komunikaciuri: daamyaros emociuri kavSiri ludis axalgazrda momx-

marebelTan, aqcenti gakeTdes ludis premium xarisxze.
samizne auditoria: 18 – 55 wlis mamakacebi, saSualo SemosavlebiT;
regionebis mocva: Tanabari, wlis ganmavlobaSi; did qalaqebSi gare re-

klamis da adgilobrivi media saSualebebis CarviT;
sezonuroba: zafxulis TveebSi da winasaaxalwlod intensivobis gazrda, 

zafxulSi sakurorto zonebis gaaqtiureba, gare reklamebiT; 

kampaniis periodi: aprilidan  wlis bolomde (noemberSi Sesveneba);

SemoqmedebiTi koncefciis aRwera: klipebis xangrZlivoba da xasiaTi               
mocemulia calke danarTSi.

biujetis dadgena

savaldebulo moTxovnebi:
1. sareklamo danaxarjebis wili SOV   konkurent brendebs Soris unda iyos 

ara nakleb  15%.
2. dadebiTi imijis Sesaqmnelad rekomendebulia presis da radios gamoy-

eneba;
3. brendis bazarze gamotanas Tan unda axldes SesamCnevi ivenTi-prezen-

tacia;
4. TiToeuli mediasaSualebis da calkeuli saxeebis SerCeva unda moxdes 

dasabuTebulad maTi reitingebis mixedviT; 
5 savaldebuloa yovelTviuri jamuri reitingis miRweva aranakleb 600 

GRP;
6. saboloo daTvlili biujeti unda Seicavdes yvela xarjebs, dRg-s, sare-

klamo momsaxurebis %-s da dawesebul SeRavaTebs.

damatebiTi moTxovnebi
aq unda moviyvanoT yvela damatebiTi moTxovna, rac xels Seuwyobs sare-

danarTebi,  praqtikuli rCevebi,  qeisebi
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klamo kampaniis dagegmvisas produqtis Taviseburebebis gaSlas.

DOC  –  # 3

marketinguli komunikaciebis proeqtis Sinaarsi

I nawili – biznes gegma

 biznesis daniSnuleba, miznebi - mokle aRwera
1. PEST  analizi:
politikuri, ekonomikuri, socio-kulturuli da teqnologiuri
situaciis zogadi analizi.
2. bazris aRwera; produqtis istoria; bazris monawileebi, konkurencia,   

faswarmoqmna; 
3. produqcia: asortimenti, distribucia, sezonuroba;
savaWro niSani, SefuTva, imiji da sxva;   (testireba!!!);
4. momxmarebeli: demografia, sociologia, fsiqrografia, geografia;
5. bazris daukmayofilebeli SesaZleblobebi, niSis Zieba;
6. biznesis miznebis da strategiis SemuSaveba;
7. programis Sedgena da ganxorcielebis gzebi;

II nawili – marketingis gegma

1. marketingis konkretuli miznebis dasaxva da SWOT analizi: mogebis 
zrda, bazris wilis zrda, brunvis daCqareba, ROI  investiciebis amoRebis koe-
ficientis Semcireba da sxva (unda gvaxsovdes rom es miznebi unda eqvemdebare-
bodes e.w. SMART  models, e.i unda iyos realurad miRwevadi, droSi    gawerili 
da firmis SesaZleblobebidan gamomdinare)’

2. miznobrivi bazari (segmentireba);
3. marketingis strategia (pozicireba, konkurentuli upiratesoba, da-

pirebebi, diferencireba da sxva);
4. moqmedebis gegma (saqonlis warmoeba, miwodeba, faswarmoqmna kapitalda-

bandeba, struqtura, kadrebi da sxva).

III nawili– reklamis gegma

1. vin aris momxmarebeli? rogor da ra mizniT yidulobs produqts?
2. ra gvinda uTxraT momxmarebels reklamis meSveobiT;  sareklamo mimarT-

vis strategia;  testireba!!!
3. media strategiis SemuSaveba da media saSualebebis SerCeva.
4. reklamis sxvadasxva saxeebis damuSaveba  (testireba);
  4.1 beWdviTi reklama;  teqsti, dizain-maketi;
  4.2 gare reklama;  dizain-maketi;
  4.3 radio reklama; teqsti, scenari xmovani efeqtebis aRweriT;
  4.4 satelevizio reklama; scenari, sareJisoro scenari;



255

  4.5 internet saitis damuSaveba

IV nawili – sxva marketinguli komunikaciebi

1. PR –  sazogadoebasTan urTierTobis RonisZiebebis dagegmva;
2. BTL – reklamis saxeobebis SerCeva da maTi Seqmnis principebis Camoyali-

beba;
3. DM – pirdapiri marketingis meTodebis SerCeva, momxmarebelTa monacem-

Ta bazebis warmoeba, internetis gamoyeneba;
4. POS (Merchandaising) – vaWrobis stimulirebis meTodebis gamoyeneba, re-

klama savaWro adgilebSi. 

V  nawili – sareklamo kampaniis efeqturobis monitoringi,  postgamokv-

levebi.  

Sedegebis analizi, koreqtivebis Setana.           

danarTebi,  praqtikuli rCevebi,  qeisebi
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DOC – # 4
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